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Where You Live Matters

There are two components of the program. 

A consumer facing educational platform – 
lead customers on their journey 

A provider platform – manage listings & 
use resources



Use the tools within “Where You Live 
Matters” for educational content for 
customers to help them navigate the 
decision-making process.  It sets you, 

your community and your company as 
a trusted source for unbiased and 

helpful information

Immediately use their resources to 
assist your sales teams in the sales 

process – offering tools and education 
to your prospects related to the 

concerns and issues they are facing

When used well, these educational 
tools will provide consumers an 

added layer of trust and confidence . 
Get started today!

Where You Live Matters: A Value Add



Familiarize yourself and your 
sales teams with Where You 

Live Matters content

Designate an admin person 
to verify your listing(s). 

Update by going to: 
https://www.whereyoulivem

atters.org/providers/

Track your results

Where You Live Matters: Getting Started



Where You Live Matters: Verifying Your Listing(s)

1. Scan the QR code OR visit whereyoulivematters.org/manage-your-listing OR visit whereyoulivematters.org, click on the Provider drop-
down, and click Create an Account | Log In.

2. Identify your point person and have them Create an Account. ASHA will process the request and send a notification to the point 
person once their account is approved.

3. After logging in, you can begin to modify or update your community listing(s). If you need to add or delete a community, you can use 
the Community Request Form



Where You Live Matters: Editing Your Listing(s)

• Add an email address – either your point person 
or the salesperson at your community. This is 
where leads will be sent.

• Be mindful of the instructions for adding your 
service Location(s) and Address.

• Email admin@whereyoulivematters.org if you 
have any questions or difficulties.

mailto:admin@whereyoulivematters.org


Track Your Results
• WALA & ASHA are invested in learning your results. Every provider tracks 

inquiry, tour and move ins depending on their sales lead tracking system.  
Manually entering the source of Where You Live Matters is critical to measure 
success. Here’s How:

• Once your listing is verified, interested customers can connect with you the 
following ways

• Via a form fill on the WYLM page
• If this is selected, an email will be sent to the designated marketing 

email for that community profile. 
• Make sure Where You Live Matters is captured in your CRM system 

as the lead source for these leads
• Clicking your website link

• If you use Google analytics, Where You Live Matters, should be 
visible as the lead origination.  This process may be a matter of cross 
walking the leads from Where You Live Matters in comparison to 
your recent inquiries.

• Once a Month send WALA Your Inquiry, Tour, and Move In Statistics 
with the source of Where You Live Matters 



Where You Live Matters: Community Contact



Where You Live Matters: Tracking on Google Analytics

1. Select "Traffic Acquisition" on 
the left-hand navigation

2. Click the drop-down menu to 
switch to "Session source / 
medium”

3. Search for 
"whereyoulivematters.org / 
referral" 

http://whereyoulivematters.org/


Where You Live Matters: Tracking on Further

You may have to add http://whereyoulivematters.org 
as a Traffic Source (manually typed out instead of 
selected from the drop-down).
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