2026 WALA Annual Conference

Creating MORE Success



Where You Live Matters

There are two components of the program.

A provider platform — manage listings &
use resources

A consumer facing educational platform —
lead customers on their journey




Where You Live Matters: A Value Add

Use the tools within “Where You Live
Matters” for educational content for
customers to help them navigate the
decision-making process. It sets you,
your community and your company as
a trusted source for unbiased and
helpful information

Immediately use their resources to
assist your sales teams in the sales
process — offering tools and education
to your prospects related to the
concerns and issues they are facing

When used well, these educational
tools will provide consumers an
added layer of trust and confidence .
Get started today!




Where You Live Matters: Getting Started

Familiarize yourself and your Track your results
sales teams with Where You
Live Matters content



Where You Live Matters: Verifying Your Listing(s)

1. Scan the QR code OR visit whereyoulivematters.org/manage-your-listing OR visit whereyoulivematters.org, click on the Provider drop-
down, and click Create an Account | Log In.

2. Identify your point person and have them Create an Account. ASHA will process the request and send a notification to the point
person once their account is approved.

3. After logging in, you can begin to modify or update your community listing(s). If you need to add or delete a community, you can use
the Community Request Form
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Where You Live Matters: Editing Your Listing(s)

 Add an email address — either your point person
or the salesperson at your community. This is
where leads will be sent.

* Be mindful of the instructions for adding your
service Location(s) and Address.

 Email admin@whereyoulivematters.org if you
have any questions or difficulties.

To receive email leads directly for the community, you MUST include an email address. This email is NOT visible to consumers.

info@ capricommunities.com

Website *

This must be a full, valid URL including the protocol (https://). For example

https://www.whereyoulivematters.org

6 httpsfwww.capricommunities.com/ballard-glenn/

Social Media

This section is used to feature links to community social media profiles. By clicking "Add Social Mediz T—

Service

Facebook

Location(s) *
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Phone Number *

For consumers to contact your community directly, you MUST include a phone

number. This can be the community number or a call center (should you have

one).

This field MUST be 10 numbers with no dashes, spaces or special characters.

9205742401
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Track Your Results

 WALA & ASHA are invested in learning your results. Every provider tracks
inquiry, tour and move ins depending on their sales lead tracking system.
Manually entering the source of Where You Live Matters is critical to measure
success. Here’s How:

* Once your listing is verified, interested customers can connect with you the
following ways

e Via aform fill on the WYLM page
* If thisis selected, an email will be sent to the designated marketing
email for that community profile.
e Make sure Where You Live Matters is captured in your CRM system
as the lead source for these leads
e Clicking your website link

* If you use Google analytics, Where You Live Matters, should be
visible as the lead origination. This process may be a matter of cross
walking the leads from Where You Live Matters in comparison to
your recent inquiries.

e Once a Month send WALA Your Inquiry, Tour, and Move In Statistics
with the source of Where You Live Matters




Where You Live Matters: Community Contact

Contact Community

From: do not reply@mg.whereyoulivematters.org <do not reply@mg.whereyoulivematters.org>

Type of Request
equest Pricing st o Sent: Thursday, December 19, 2024 10:27 AM
To: info <Info@capricommunities.com>
Name Subject: New contact request from ASHA - Where You Live Matters for “your community”
First Name Last Name
Bob Pancakes

Preferred Contact Method (check all that apply)

/) Emall hone e Name: Bob Pancakes
Email Phone Email: pancakesdme@sbcglobal.net
pancakesdme@sbeglobal net Type: General Information
Preferred Contact Method: Email
Q Success! cLOUDFLARE Phone:,



Where You Live Matters: Tracking on Google Analytics

. All accounts > Capri Communities Q . h S o _— + 0 1
N | Analytlcs Capricommunities.com/ GA... ~ ry searching “Behavior overview LIS ﬂ‘
M  Reportssnapshot @ +  Traffic acquisition: Session pri.. @ {+) custom May12025-Feb1,2026 - O Ml @ < A
@ Realtime overview
Realtime pages
3
Q
Business objectives ~ n . P T n
a 1. Select "Traffic Acquisition"” on
AN ~ Generate leads 2 . .
| the left-hand navigation
Overview

switch to "Session source /

User acquisition

Audiences MM\ H ~ | : 2. Click the drop-down menu to
‘-— lol1_l 01

Traffi isition: Session... 01 01 01 01 01 01 01 01 0 1 “
raffic acquisition: Session May Jun ul Aug Sep Oct Nov Dec Jan Feb m ed U m
Landing page ® Total @ whereyoulivematters.org / referral 3 Sea rC h fo r
User acquisition cohorts n .
Q where ® Rowsperpage: 100 v 1-10f1 whereyoullivematters.org
Lead acquisition
. o = Session source / medium ~ Total Sessions Engaged Engagement Average Eve "
Lead disqualification and ... S-TeeTeaen TR e
users sessions rate engagement
» Drive sales FJF"..?.J?SE sess
session
» Understand web and/or app t...
70 101 77 76.24% 3m 05s 8
Total
0.05% of total 0.05% of total 0.07% of total Avg +42.11% Avg +194.81% Avg +50.
O Library
1  whereyoulivematters.org / referral 70 (100%) 101 (100%) 77 (100%) 76.24% 3m 05s g


http://whereyoulivematters.org/

= FURTHER

» Stats

Al Insights | e
Al Agents
All Conversations

Phone Calls

7 Messaging

il Communities

Management

Settings

Where You Live Matters: Tracking on Further
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You may have to add http://whereyoulivematters.org
as a Traffic Source (manually typed out instead of
selected from the drop-down).
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