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Reach female aviators
around the world.

Women in Aviation International is the 
largest organization in the world dedicated 

to increasing the number of women 
who are involved in all aspects of aviation 

and aerospace.

Connect. Engage. Inspire.

It’s not merely a motto for WAI, it’s a mindset.
Connecting, inspiring, and engaging women 
as they venture into the diverse and exciting 

aviation industry is our passion and purpose for 
existence. This dedication to the advancement 
and encouragement of our more than 20,000 
members in over 120 countries is led by our 

well-established scholarship awards,
educational outreach programs including 

Aviation for Girls, Jobs Connect and Mentor 
Connect network, and special events such as 

Girls in Aviation Day and our annual  
Women in Aviation International Conference.

“Aviation has changed over the years, and I am so 
happy to see this publication/group reaching as 
many people as it can. We have seen an increase 
in female students/renters come through our 
business to achieve their aviation dreams.”

  —from AFW Sep/Oct 2024 reader survey
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WAI chapter members gather at 
the annual Women in Aviation 
International Conference



Print Advertising Rates
(All rates are net.)

Aviation for Women Magazine
WAI’s quarterly publication is a must read among more than 20,000 members who receive each issue in digital and print 
optional formats and features inspirational success stories of women who lead in multiple segments of aviation. It is an 
excellent way to keep your message alive and in front of our powerful audience  
of women, whether they are looking  for new career opportunities or have the ability to influence others.

Ad Rates:
Full Page
Half Page
Third Page
Quarter Page
Covers

Aviation for Girls Magazine
Designed to inspire future aviators, Aviation for Girls is published annually in print and digital formats and read by more 
than 40,000 readers. In partnership with WAI’s expanding Girls in Aviation Day program, more than 25,000 copies of 
Aviation for Girls are distributed throughout the year. Featuring information about scholarships, internships,  
role models, and mentoring, the magazine’s content is geared for girls ages 8-18. Aviation for Girls is an invaluable  
opportunity for advertisers to reach a younger market as girls develop their high school and college education  
and career paths within the aviation industry.
Girls in Aviation Day 2025 is Saturday, September 20, 2025.

1x
$3,300
$1,800
$1,580
$1,180
$3,960

2x
$2,700
$1,710
$1,320
$1,050
$3,630

4x
$2,640
$1,580
$1,180
$990
$3,430

Ad Close
5/8/2025

Material Due
5/15/2025

Ad Rates:
Full Page  $1,585
Half Page  $860
Quarter Page  $530

WAI 
Corporate

Members receive
a 10% discount

on all print
ad rates.

AFG2025
Distributed at Girls in Aviation Day 2025 
25,000+ issues

Contact:
Kelly Murphy, Director of Communications • kmurphy@wai.org • 202-909-8380
For more details visit WAI.org/news/afw-magazine and WAI.org/news/afg-magazine



“Aviation for Women 
is my favorite thing 
to read when I travel. 
The team is so hard 
working! I love all the 
articles.”

—from AFW Jan/Feb 2024 reader survey

Dominique Fullwood, 
North Carolina, 2024 
Pratt & Whitney Engine 
Maintenance Training 
Scholarship winner



Ad Sizes
Full Page, Bleed—8.625" x 11.125"

Full Page, Non-Bleed—7.375" x 9.875"

Half Page Horizontal—7.375" x 4.875"

Half Page Vertical—3.625" x 9.875"

One Third Vertical—2.125" x 9.875"

One Quarter—3.625" x 4.875"

Ad Materials
Magazine Trim Size (in inches)
8.375" x 10.875"
Magazine Bleed Size (in inches)
8.625" x 11.125"
Live Matter—Please do NOT put any 
logos and type within .25 inches of the 
trim edge. We cannot guarantee trim on 
objects outside the live matter area.
Ad Materials:
Ad materials must be submitted  
electronically in PDF files. They should 
be “press” resolution with embed-
ded fonts and CMYK art at 300 dpi. All 
images, logos and graphics should be 
in CMYK at 300 dpi. Spot colors will be 
simulated using process colors.

Aviation for Women 2025 Closing Dates
Issue Date  Ad Close  Material Due  Publish Date

January–March Q1 (Conference Issue) 1/17/25 1/24/25 2/20/25

April–June Q2 4/11/25 4/17/25 5/20/25

July–September Q3 7/11/25 7/18/25 8/20/25

October–December Q4  10/10/25 10/17/25 11/20/25
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to maximize trips. I’m in commercial charter, 
and we arrange airliners for corporations, road 
shows, sports teams, conferences, and incen-
tives. Start your party on the plane, brand the 
interior, and make it part of the experience. If 
groups can be flexible on these trips, they can 
save money. It’s satisfying to know what we do 
supports hundreds of jobs in aviation and hos-
pitality indirectly. 

What frustrates you?
The lack of charter aircraft is frustrating. And 
when quotes take a while to come back that 
frustrates our customers. Since the pandemic 
clients have sought aircraft closer to travel 
time (prior to it was 12 months’ notice). For a 
300-strong group requiring hotel availability, 

we advise taking your trip outside the holiday 
season with many of our C&I flights destined 
for the Caribbean and South America. 

What is the value of associations?
As a woman of color, I’m impressed with the di-
versity of women involved in WAI. We’d like to 
see aircraft charter getting more recognition 
as a fulfilling career choice. It’s a great place to 
start in the industry and the flexibility is suit-
able for women (and men) raising families. 

What do you do to relax?
I love to shop, especially when traveling. Our 
next big gathering is NBAA-BACE in Las Vegas. 
The show will be fun including great network-
ing and shopping!

“I’m a people 
person 

and good 
relationships 

are the glue in 
our business.” 

Wendi Matthews-Ortiz

I’ve been a charter broker since 2001, start-
ing my career as a flight attendant “every girl’s 
dream,” in the early 1990s, with Express One. 
I moved to World Airways, and then Sun Pa-
cific on an executive VIP B727 looking after 
sports teams and rock band charters. Here I 
met the owner of the executive charter com-
pany Air Royale. Moving to California, I urged 
him to take me on as a charter broker. He was 
my mentor and still a good friend. I’m a peo-
ple person and good relationships are the glue 
in our business. After Air Royale, I enjoyed 
working as an independent broker with many 
clients following me. It enabled me to home 
school my son. When COVID-19 hit, I closed 
my business and in 2022 picked it up to work 
with Hunt & Palmer. 

What do you like about your job?
I like the variety and working with such a bril-
liant team—in the U.S., Europe, and Asia. The 
attention to detail we strive to offer is reward-
ing. We don’t know who is traveling on the 
business jets we arrange but fulfilling their re-
quests, however obscure, is fun. The other day it 
was white chocolate M&Ms. We aren’t immune 
to ATC, bad weather, or aircraft on the ground 
(AOG) issues. 

What frustrates you?
Operator availability is frustrating. Owners who 

have their executive jets managed and char-
tered are flying more themselves. Consolida-
tion among the big groups means more jets are 
locked in on pre-paid jet cards. We like to work 
with companies that can offer our clients a true 
home-from-home experience. That consistency 
is what we strive to offer. 

What is the value of associations?
Women in Aviation International is a terrific or-
ganization to explore an aviation career. Charter 
brokering is very rewarding. We look forward to 
WAI2024 in Orlando, Florida, and getting a plat-
form to talk about the opportunities.

How do you relax?
I relax with my family, and watching the ocean, 
as well as swimming in the pool when I’m home 
in Texas. I like a bit of retail therapy too. I’m a 
certified life coach with Rubicon, which special-
izes in providing advice to gifted, high-perfor-
mance adults with ADHD. I enjoy that. It keeps 
me grounded and focused.  ✈

Alison Chambers is based in Surrey, Eng-
land, and runs The Emerald Media Network, a 
30-year-old boutique aviation PR consultancy 
with a focus on business aviation and sustain-
able air travel. She is a board member of the 
British Business and General Aviation Associa-
tion (BBGA) and frequent contributor to AFW.

Meet 
Wendi Matthews-Ortiz
Vice President–Executive Aviation, USA

CIVIL AVIATION

Paving the way for  
the future generation
CAE’s Women in Flight program has been around since 2018, and we’ve had amazing 
success providing scholarships to women around the world. We’re taking it to the 
next level and, together with our CAE Women in Flight ambassadors, are creating a 
movement that encourages young girls and women to dream big and have no limits. 

Join the movement. #CAEwomeninflight 

www.cae.com/womeninflight  
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“This magazine is 
a game-changer! 
It showcases the 
achievements of 
women in aviation 
and makes us feel 
connected. Great 
job, team!”

—from AFW July/Aug 2024 reader survey

“The team at 
Aviation for Women 
does an amazing 
job! Their stories 
empower women 
and make us feel 
like we belong 
in aviation.”

—from AFW July/Aug 2024 reader survey

WAI2024 Daily 
readers in 

Orlando, Florida



Conference Advertising
(All rates are net.)

Women in Aviation International Conference Program
Reach every WAI member! The annual conference program is bound into the January–March Q1  
issue of Aviation for Women magazine as a special section. The issue is distributed  
both by mail and digitally to all WAI members worldwide. Having the conference  
program bound into the  center of the magazine allows conference advertisers access  
to the entire WAI membership, including those unable to attend the conference.
The conference program has all the details for the three-day event with more than 5,000 attendees.

Ad Rates:
Full Page
Half Page
Quarter Page

2025 Conference Program Closing Dates
Issue Date   Ad Close  Material Due  Mail Date
March/April issue  1/17/25   1/24/25   2/21/25

The Daily at the Women in Aviation 
International Conference
The Daily is published on Thursday, Friday, and Saturday during the conference.  
Attendees read The Daily for the latest news and events of the day, including your  
featured ad. Digital versions will be emailed to all conference attendees and will be  
available on the conference app and website for all WAI members and friends.

Ad Rates:
Full Page
Half Page
Quarter Page

2025 The Daily Closing Dates
Issue Date    Ad Close  Material Due  Available during WAI2025
Thursday Daily    2/24/25  3/3/25  3/26/25
Friday and Saturday Daily   3/3/25  3/10/25   3/28/25, 3/29/25

1x
$3,300
$1,800
$1,180

Thursday
$1,800
$1,000
$530

Friday
$1,800
$1,000
$530

WAI 
Corporate

Members receive
a 10% discount

on all print
ad rates.

Thursday, March 27, 2025

The 36th Annual  
Women in Aviation

International 
Conference 

t h e

This issue of The Daily sponsored by:

Get ready to recharge your batteries, renew friendships, and make new ones 
during our annual three-day gathering this week. After a year of planning, 
WAI is thrilled to kick off the 36th Annual Women in Aviation Internation-

al Conference in Orlando, Florida, with a record number of attendees and exhibi-
tors. Our schedule features inspiring keynote speakers, 35 education sessions, pro-
fessional development seminars and workshops, scholarship awards, and an array 
of opportunities to mentor, network, and socialize during WAI’s unique opportu-
nity to connect, engage, inspire. Are you a member of a WAI chapter or thinking 
about starting one in your area? Check the schedule of chap-
ter events on Page 15 and learn about all the WAI resources. 
Each issue of The Daily will bring you news and highlights of 
#WAI2024 each morning.

Meet Lynda Coffman, WAI’s new CEO, this week and 
learn about her strategic vision to bring our organization to 
new heights with a lifetime of programs! 

Here’s to a successful #WAI2024 for all of us and enjoy 
this week’s special WAI flight!

U P D A T E S
Room Change
Today’s Professional Development Seminars 1 (Elevate. 
Empower. Excel.: The Executive Woman’s Guide to Strategic 
Communication  8:30-10:30 a.m.) and 2 (Empowering 
Women in the Aviation Industry: The Role and Impact of 
ERGs) have moved to Crystal H. Professional Development 
3: Internships and Co-Ops: Start Gaining More Insight of 
Opportunities in the Aviation Sector 2-4 p.m. will be held in 
Magnolia 20.

Join the Conversation
Help share the excitement of attending the 35th Annual 
Women in Aviation International Conference by using 
these hashtags on social media.
#WAI2025
#IamWAI  #WeAreWAI
#WomeninAviation
#WomeninAviationInternational

Download the
 #WAI2025 App
Sponsored by American Airlines 

www.bit.ly/WAI2025App

Login instructions for the app:
Once you have uploaded the app, 
enter your email and badge ID 
login credentials to access the My 
Planner functionality, including 
communication with speakers, 
exhibitors, and other attendees.

It’s Time To Take Off!

Watch 
WAI 
On Air
Sponsored by Envoy 

Attend the Annual WAI Membership Meeting tomor-
row Friday, March 22, during the Opening General Ses-
sion 9-10:30 a.m. in Cypress Ballroom 2. Hear about the 
board election results and highlights of our WAI orga-
nization from WAI CEO Lynda Coffman.

Have questions? 
Chat with SKYE bot!
Meet WAI’s exclusive Skye Chatbot 
available on the WAI website 
(www.WAI.org) and the official 
WAI2024 conference app. She can 
answer questions about this week’s 
events, registration, directions, 
weather, Wi-Fi, and more!

Enjoy the WAI Jazz with Wings Band performance dur-
ing the Exhibit Hall Ribbon Cutting Ceremony today at 
12:50 p.m. Visit over 200 exhibitors in the Palms and 
Cypress Ballrooms from 1-5:30 p.m.

Lynda Coffman, WAI 69332

T O D A Y ’ S  H I G H L I G H T S
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The 36th Annual Women in 
Aviation International  

 Conference

Saturday
$1,800
$1,000
$530



“I love the magazine! 
The design and images 

are eye-catching, and 
the articles are both fun 

and educational. It’s 
a delightful read that 

always keeps 
me engaged!”

—from AFW July/Aug 2024 reader survey

“I love Aviation for 
Women! The team 
shares stories that 

inspire and uplift us. It’s 
a must-read for anyone 

in the field!”
—from March/April 2024 reader survey

“I always learn 
something from the 

magazine. I think there 
is something for every 
woman regardless of 

where she is in 
her career.”

—from AFW Sep/Oct 2024 reader survey

(L to R) WAI CEO Lynda Coffman meets with 
Capt. Theresa Claiborne at OBAP 2024.



Editorial Distribution
All year-round Aviation for Women and Aviation for Girls are distributed at international  
conferences and meetings, education and career expos, chapter events, and special  
gatherings to highlight the diversity of women in aviation. Our more than 20,000  
members receive each issue in digital format and is available on the WAI website.

Aviation for Women 2025
January–March Q1 2025
Special Conference Program Guide
Event Distribution—36th Annual Women in Aviation International 
Conference, SUN ’n FUN

April–June Q2 2025
Event Distribution—EBACE, Geneva, Switzerland,
Latino Pilots Association Expo

July–September Q3 2025
Scholarship Listing Issue
Event Distribution—EAA AirVenture Oshkosh, OBAP

October–December Q4 2025
Event Distribution—UAA Fall Education Conference,
NBAA, ERA General Assembly, Chapter Meetings, Career Expos,
Holiday Gatherings

WAI 
Corporate

Members receive
a 10% discount

on all print
ad rates.

J A N U A R Y / F E B R U A R Y  2 0 2 4  AviationforWomen    23

B Y  R O S E  D O R C E Y

asked if he was any relation to the highest-scor-
ing American ace of all time, Richard Ira Bong. 
Despite not being a blood relative of Bong, she 
likes sharing that Billy Mitchell, another avia-
tor with Wisconsin ties, is known as the Father 
of the U.S. Air Force. During her freshman year 
at the United States Air Force Academy, she was 
assigned to Cadet Squadron 21 (CS-21), the very 
same squadron to which Milwaukee’s Lance Si-
jan belonged. Lance’s family gifted CS-21 his ca-
det artifacts and Caroline was honored to be a 
part of designing and setting up an artifact dis-
play case in the squadron. 

Blaze’s father supported his daughter’s choice 
of entering the U.S. Air Force, with a caveat that 
she should fly something “higher and faster” 
than a helicopter. He not only supported her 
but also found a mentor for Caroline like no 
other, one of the Women Airforce Service Pilots 
(WASP) named Elizabeth “Betty” Wall Strohfus.

“My father worked for the Minnesota National 
Guard at the time. He worked in civil engineer-
ing and did site visits to armories throughout 
Minnesota,” Caroline says. “He looked her up 
in the phone book and decided to knock on Bet-
ty’s door. When she answered the door, my fa-
ther introduced himself and said, ‘My daughter 
wants to be an Air Force pilot.’ Betty didn’t hesi-
tate and immediately invited him in for coffee. 
After a long talk, she sent him home with things 
to motivate me on my way through high school 
and to become an Air Force pilot.”

Caroline has been inspired by the WASP 
throughout her entire career and daily life—
as mentors and friends. Their experiences in-
fluenced her greatly as she rose through the 
ranks. A 1998 graduate of the USAF Academy, 
Caroline went from one general aviation flight 
in a Cessna 172 at age 15 before flying on an 
airliner to the academy, to becoming a fighter 
pilot: an experienced command pilot, instruc-
tor pilot, and evaluator with more than 3,500 
hours in Schweizer 2-33 gliders, Cessna 172, 
T-37B Tweet, T-38 Talon, and the F-16 Fight-
ing Falcon, including 200 hours of combat 
time. She was the first female reserve officer 
to fly for the U.S. Air Force Air Demonstra-
tion Squadron (Thunderbirds) and is the first 
woman qualified to fly in the Air Force’s jet 
trainer, the T-7A Red Hawk. 

Blaze fondly remembers f lying in the #3 
right wing position for the Thunderbirds. Her 
time in Operation Iraqi Freedom supporting 
the U.S. troops and U.S. allies on the ground is 
memorable. Her Air Force adventure also took 
her to an assignment as a Legislative Fellow in 

the Secretary of the Air Force Legislative Liai-
son Senate office and later as a member of the 
Senate Armed Service Committee. 

 
Accomplishments and Struggles 

Caroline came home from Iraq in February 2008. 
Her time there had been significant and reward-
ing. Her squadron, the 4th Fighter Squadron 
“Fightin’ Fuujins” from Hill Air Force Base, Utah, 
flew during “The Surge” in Iraq. This meant the 
U.S. military was allowed to meet the increas-
ing actions of al-Qaida Iraq with equal force. Her 
squadron was extraordinarily competent and 
quickly earned an excellent reputation with the 
warfighters on the ground. 

Shortly after returning to the United States, 
she became pregnant with Finn. Perhaps due 
to her homegrown values of perseverance 
and resilience, her response was simply that 
she had more work to do. “Being a fighter pi-
lot and Air Force officer is challenging, but 
it’s also quite simple. It requires you to bring 
your best to work every day, and at the end of 

Guided by 
WASP 
WINGS

The Inspiring Odyssey of 
Caroline “Blaze” Jensen 

I
t’s mid-morning in River Falls, Wiscon-
sin, and Caroline Bong “Blaze” Jensen 
has already taken her teenage son, Finn, 
to school, walked her dog, Gunner; and 
answered dozens of business emails. The 

avid swimmer gets ready for a workout, before 
preparing a healthy lunch. During the season, 
you’ll find her behind the wheel of her Jeep, ac-
companied by Gunner as her co-pilot, as they 
make their way to a nearby farmer’s market to 
select fresh produce. The retired U.S. Air Force 
Lt. Col. and active board member at the Nation-
al WASP World War II Museum at Avenger Field 
in Sweetwater, Texas, keeps her weekends free 
to spend time with Finn. 

After her 26-year military career, it’s a life she 
loves in western Wisconsin. It’s a long way from 
the little girl born in New Richmond who saw 
a biplane flying around the clouds to the wom-
an who became the first mom to fly with the 

U.S. Air Force Thunderbirds. Her career choice 
was inspired by her grandparents and her fa-
ther; growing up with patriots willing to sacri-
fice their personal safety and comfort to defend 
our country significantly influenced her life. “My 
grandmother on my mom’s side was very proud 
of her service as a U.S. Coast Guard SPAR (Coast 
Guard Women’s Reserve),” Caroline says. “My 
dad’s father saw combat on the Coast Guard cut-
ter Duane in the North Atlantic during World 
War II,” she adds. Her Marine Corps father, Tom 
Bong, flew 660 combat missions in H-34s dur-
ing Vietnam.

 
Fueled by Heritage and Mentorship 

Growing up in the state of Wisconsin with the 
last name Bong meant it was inevitable that Car-
oline would become steeped in the rich aviation 
history of our state. While her father was in the 
Minnesota National Guard he was frequently 

◗   Blaze draws on her experiences as a 
combat fighter pilot, a member of the 
Thunderbirds, and a single mom to in-
spire others.

◗   A young Caroline with her dad, 
Tom Bong

◗   Blaze with WASP Bernice “Bee” Haydu
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#IamQualified
B Y  K E L L Y  M U R P H Y

You know the saying “great things come in small packages?” When 

you meet Theresa Claiborne in person—you know it’s true. At 5 foot 2 

inches, an amazing smile and beautiful dreadlocks, she naturally emits 

an air of confidence that immediately captures you. You also understand that 

as a Black woman pilot, she has overcome a number of challenges with grace 

and pride and at the same time has many “firsts” on her resume. 

In conversations about her flying career, Theresa this past summer has retired 

from United Airlines as captain of the Boeing 787, but she’s already planned a 

new “retirement” which will include a new role supporting United and going back 

to her roots with public speaking and writing. “I’m here to inspire anyone who 

previously did not have the door open for them,” Theresa told United Aviate, 

adding, “That’s my legacy.” 

5 Things to Know About Theresa Claiborne
1.   Joined the U.S. Air Force as the first Black woman pilot 

2.   Served as the first Black woman to command and instruct in the 
KC-135 Stratotanker

3.   Served seven years on active duty in the military and 13 years in 
the reserves

4.   Became United Airlines’ second Black woman pilot and retired as 
one of less than 200 Black women pilots in the United States and 
one of 25 at United Airlines

5.   Retired in May 2024 from United Airlines as captain of the Boeing 
787 with over 23,000 flight hours and 34 years with the company

B Y  K E L L Y  M U R P H Y

◗   (L) Alaina with her dad Larry Smith
(Below) Alaina in her workshop

Family Tradition

T aking her love of crafting to new heights, Alaina 
Lewis, WAI 135040, is leading the daily operations 
of her family’s multi-generation propeller manu-
facturer company—Culver Props in Rolla, Mis-
souri. “Propeller making is really useful crafting,” 

she says.  Every single prop that Alaina makes is custom out of 
maple and mahogany wood.

On average, each propeller takes approximately six days to 
build with a dozen unique steps that must be followed to match 
the aircraft’s size and pitch of the prop to meet the desired spec-
ifications. Factors such as the size of the propeller, hub, blade 
cord, wood type, and stain are all considered for each job. “Every 
single one of my props is custom, they are all made to order by 
what the customer needs and wants,” Alaina says. The smallest 
airworthy Culver Prop has been 26 inches in diameter with the 
largest at 103 inches. Her most popular prop to design for air-
craft is 74 inches with Lycoming engines.

Growing up on her grandpa’s Missouri farm, Alaina was at his 
side learning, tinkering, and fixing airplanes. With a mechan-
ical engineering degree, Gene Smith, a crop duster, built his 
two-seat ultralight airplane after he lost his medical certificate. 
An avid EAA AirVenture attendee, Gene flew it to Oshkosh on a 
quest to refine and improve his open cockpit, homebuilt aircraft. 
After thorough research and calculations, he envisioned a prop 
speed reduction unit allowing him to pull a 96-inch propeller for 
better performance and takeoff.

When Gene learned that Culver Props (founded in 1978 and 
operated with its namesake founder, Harold Culver, until his 
death in 1989) had closed its doors—he and his son Larry Smith, 
owners of Valley Engineering, decided to purchase the business 
in 2001 including the machines and about 300 patterns for the 
wooden propellers. This enabled Gene to finalize his dream pro-
peller and during the next two-plus decades, the manufacturer 
has handcrafted more than 3,000 propellers. Most are construct-
ed out of hard white maple, birch, and mahogany wood for a wide 
range of homebuilt and other fixed wing aircraft.

Alaina Lewis, 
Custom Propeller 
Maker
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I developed a deep passion for mathematics, 
aerospace, and engineering early on. With a 
natural affinity for numbers, I admired sci-
entists like Neil deGrasse Tyson and Rosalind 

Franklin. Learning about their incredible journeys 
and the obstacles they overcame inspired and 
taught me the value of perseverance and dedica-
tion, both in science and life.

My fascination for space exploration was sparked 
by NASA’s Kennedy Space Center camp where I 
underwent astronaut training and watched as 
rockets were prepared for space missions. My initial 
interest evolved into a love for aviation during a job 
shadow program at BETA Technologies, an electric 
aerospace company designing vertical take-off and 
landing electric aircraft (eVTOL) in my hometown 
of Burlington, Vermont. This opportunity merged 

my passions for science and aeronautics with my 
commitment to environmentalism. When I learned 
about Habitat for Aviation’s Women Build Planes 
initiative, a multi-generational team of women 
building a Rans S-21, it perfectly allowed me to 
further explore my interests.

Walking through the pink door of the Habitat 
for Aviation I had no idea how meaningful the 
experience of building an airplane with an all-girl 
team would be. Over the first few months, I not 
only gained extensive knowledge about the inner 
workings and assembly process of an airplane—
learning how to cleco, rivet, and apply my scientific 
and quantitative reasoning skills—but I also gained 
a sense of belonging as a valued team member. This 
supportive environment was something my science 
role models rarely, if ever, experienced.

YOUR CORNER

by Ashwil Bell

Build, Build, 
Fix, Fix, 
FlyFly

Habitat for Aviation’s Women Build Planes program

Habitat for Aviation is a nonprofit organization 
dedicated to supporting the next generation of 
aviation maintenance technicians and avionics 
specialists through apprenticeship opportunities 
with supportive adult mentors working on aircraft 
that are returned to service. The building process, 
supervised by adults but primarily led by middle 
and high school students, offers a unique hands-
on engineering experience and not only enables 
participants to work toward our FAA airframe and 
mechanics license but also connects us to pathways 
for achieving our private pilot certificate. We learn 
crucial skills that can be applied in the professional 
world through work grounded in relationships, 
relevance, and practice.

Women like Bessie Coleman and the Rosie the 
Riveters of World War II opened so many doors that 
now allow us to work with our hands to build and 
fly our own airplane, though we still have far to 
go to reach parity with men in the industry. Today, 
women comprise a mere 2.6% of airframe and 
powerplant (A&P) mechanics. We are fortunate to 
have Jane Thomson and Bianca Marrier, two of the 
only 10 women in Vermont who have received A&P 
certification from the FAA. Our red and white polka 
dot bandanas are a reminder of our gratitude for 
the many women who paved the way throughout 
the 100 years of aviation history.

Being part of an all-female team building a plane 
has fostered an interest and confidence within 
that will continue to serve me throughout my 
life. The impact of Habitat for Aviation cannot be 
overstated; our aspirations grow with each rivet 
pulled and each section completed. We are excited 
to land our pink airplane at airports and have 
open-hangar events with activities to share our 
experience with youth and adults, with the goal 
of demonstrating that women build, fly, and fix, 
airplanes. As I emerge from our pink plane,   
–N802WB– perhaps a young girl will look at me 
and say, “Maybe I could be her!”

Ashwil Bell is a homeschooled high school student 
from Vermont who is naturally curious and loves to 
study all things mathematics and science.

The red and white polka dot bandanas the girls wear are a 
reminder of the Rosie Riveters of World War II.
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Our WAI Junior members have been busy entering the special contests exclusively for the Aviation for Girls crew. 
Here are the results!

Shout Out To Recent AFG Contest Winners! Junior members were asked to write about a day in 
an aviation or aerospace professional’s career in 250 
words or less. Contestants were encouraged to use 
The Sky is Unlimited Career Guide to select a specific 
aviation or aerospace career. 

Congratulations to Kate Laster, WAI 115537, our 
ages 5-11 winner, for her essay on “A Day in the Life of 
an Aviation Professor."

Kudos to Amaia Arteta, WAI 110769, our ages 12-
18 winner, for her essay on “What it Would Be Like to 
be a Fighter Pilot."

Design a Coloring Page
To celebrate this year’s 10th annual international Girls in Aviation 
Day, Junior members were invited 
to create a black and white color-
ing page representing what Girls 
in Aviation Day means to you. 
Congratulations to the top two 
winners this year!

Coraline Rawnum, WAI 
136729, featured fighter jets in her 
winning design.

Gabby Osborne, WAI 141332, 
created her coloring page to 
show all the activities she par-
ticipated in at her local airport 
during GIAD. 

Dream Come True 
The winner of the Princess Awesome 
and Women in Aviation International’s 
Aviation Fashion Design Contest—
Claire Castillo, WAI 131162—has 
realized her dream with youth and 
adult sized dresses featuring her 
aircraft design. You can order 
your colorful and fun dress at 
www.Princess-Awesome.com or 
the WAI Store www.WAI-store.org.

Writing Contest

A Day in the Life of an Aviation Professor
by Kate Laster

You wake up bright and early one morning ready 
to go. You get dressed in your polo and khakis and 
then eat breakfast. After breakfast, you drive to the 
university and walk down the long halls to room 
203. A student greets you as you pass a big bulletin 
board. On the board are posters for events, club 
signup sheets, and test reminders. When you get 
to the room, you walk up to the podium, open your 
bag, and pull up your notes. At 8:45 students start 
arriving for class. When class starts, you give a pop 
quiz on airplane parts, which everyone passes, and 
give them a lecture on aerospace history. Then you 
assign them to write a paper on clouds and take 
pictures of the many types of clouds as homework 
and dismiss class. When everybody is gone you 
pack up and head to the cafeteria for lunch. After 
lunch you give a checkride. The student you give a 
checkride to forgets to preflight the airplane, does 
not go the right direction, and lands crooked. You 
must fail the student who gets upset but under-
stands. You are tired but love your job.

Luckily your day is done, and you can go home. 
This is a typical day for my mom Laura Laster who 
is an aviation professor at LeTourneau University 
in Longview, Texas. She is the one who made me 
think about becoming a pilot even though I cur-
rently want to be an engineer.

What it Would Be Like to be a Fighter Pilot
by Amaia Arteta

Have you ever wondered what it would be like to be a fighter 
pilot in the military?  Imagine waking up and knowing that 
you’ll be doing something you love every morning.  A typical 
day to day for a fighter pilot is not a regular 9-5 job.  These pilots 
spend their day preparing for missions, improving their flying 
techniques and constantly learning about their profession.  Al-
though these pilots memorize their aircraft manual, they must 
also take into consideration the weather and environmental 
conditions which change daily.  While these pilots are in train-
ing they quickly learn to actively listen, use critical thinking, 
time management, and complex problem-solving.  Being a 
fighter pilot not only requires adaptation but resilience as well. 

A day in the life of a fighter jet pilot would consist of waking 
up early and doing physical training whether its running or hit-
ting the gym.  After they get ready for their day, they head over 
to their duty stations or squadrons and hear the daily orders.  
Some days can differ, they can have a super important mission 
such as flying over the Super Bowl stadium or just training in 
general.  Their training consists of dogfighting, learning new 
maneuvers, formation flying, instrumental flight operations 
and more.  Some days can consist of just sitting in a classroom 
reviewing the mission at hand or learning new things such as 
navigation or emergency services.  

In all, being a fighter pilot is a very fun job, when you love 
what you are doing.  Remember maintaining resilience and 
courage throughout any situation will get you far in your aspir-
ing career path or in life in general. 
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Aviation for Girls 2025
Worldwide Distribution—Girls in Aviation Day, 
September 20, 2025



“The community and resources I found through the magazine gave me the 
confidence to chase my dreams. I’m now proud to be part of the aviation 
world, all thanks to the inspiration I gained from Aviation for Women!”

—from AFW Jan/Feb 2024 reader survey

Girls in Aviation Day will mark its 
11th annual international event 
to thousands of girls around the 
world on September 20, 2025.



Digital Advertising
(Digital analytics are available upon request.)

Develop a custom advertising program that expands your 
company’s marketing efforts all year long.

WAI.org
The WAI website is an invaluable resource for our members  
as well as the aviation industry with news updates, upcoming  
event information, as well as membership benefits and programs.  
Members and industry stakeholders seeking information on all  
things women in aviation and aerospace visit our website.

WAI Connect e-Newsletter
Published monthly, our popular e-Newsletter delivers timely  
information to members and presents additional opportunities  
for your message to reach them!

AFW and AFG Digital Issue 
e-Newsletter
Published 5x a year, each digital issue announcement is sent to all 20,000 
members and includes horizontal banner ad positions.

WAI Jobs Connect
Select advertising space is available on our website’s members only  
Jobs Connect page. WAI Corporate members can post jobs and  
internships for free—a complimentary benefit of your company’s  
support of WAI. Your open positions will be posted within 2 to 3  
business days. 

Digital Ad Units and Specs

Book 2
digital ads on

the website and/or
in the WAI Connect

e-Newsletter
and receive a 10%

discount on a
3rd ad.

WAI Connect
e-Newsletter
Horizontal Banner Ad
800 x 132
Lead Banner $400
Regular Banner $300

Aviation for Women
(4x per year) and
Aviation for Girls
(1x per year)

Digital Announcement
Lead Banner $400
Regular Banner $300

Website 
WAI.org
Medium Box Ad
300 x 250
$650 per month
(30-day posting)
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AFW Reader Demographics

“I look forward to each issue! Aviation for Women 
shares inspiring stories that motivate me to chase my 
dreams. Thank you!”

—from AFW May/June 2024 reader survey”

Female
About 5% are male readers 
and 4% identified as other/

preferred not to say

Graduate-Level
40% have a graduate-level  

degree 
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WAI members

94% recommend Aviation for Women  
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 Scan here…

…to find out more about these WAI 
events, programs, and resources.

WAI Events

Aviation for Girls
Youth Programs
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Find a WAI Chapter 
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International 
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• Annual Women in Aviation 
International Conference

• Connect Lunch SUN ’n FUN

• Connect Breakfast Oshkosh

WAI Social Links


