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Reach a Unique Aviation 
Audience Through 
Women in Aviation 
International (WAI)

The aviation/aerospace industry needs 
more women to pursue aviation careers 
to access the breadth of talent needed 

to meet our current—and growing 
—workforce challenges. Attracting, 

retaining, and advancing women 
in aviation is critical to the aviation 

industry’s safety and ability to innovate.

Connect. Engage. Inspire.

It’s not merely a motto for WAI, it’s a mindset.
Connecting, engaging, and inspiring women of all 
ages and backgrounds as they  venture into the 

diverse and exciting aviation industry is our passion 
and purpose for existence. This dedication to the 

advancement and encouragement of our more than 
20,000 members in over 120 countries is led by our 

well-established scholarship awards, educational 
outreach programs including Aviation for Girls, Jobs 
Connect, and Mentor Connect network, and special 
events such as Girls in Aviation Day and our annual 

Women in Aviation International Conference.
“Aviation for Women is unique and critically 
necessary to convey the energy and activism 
that is Women in Aviation International and its 
members’ passion.”

–from AFW Q1 Jan-March 2025 reader survey”
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We envision a world 
where the sky is open to 
all, where aviation and 
aerospace dreams are 

possible without barriers.

WAI  VISION
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Advertising Rates
(All rates are net.)

Aviation for Women Magazine
WAI’s quarterly publication is a must read among more than 20,000 members who receive each issue in digital and print 
optional formats and features inspirational success stories of women who lead in multiple segments of aviation. It is an 
excellent way to keep your message alive and in front of our powerful audience of women, whether they are looking  
for new career opportunities or have the ability to influence others.

Ad Rates:
Full Page
Half Page
Third Page
Quarter Page
Covers

Aviation for Girls Magazine
Designed to inspire future aviators, Aviation for Girls is published annually in print and digital formats and read by more 
than 40,000 readers. In partnership with WAI’s expanding Girls in Aviation Day program, more than 25,000 copies of 
Aviation for Girls are distributed throughout the year. Featuring information about scholarships, internships,  
role models, and mentoring, the magazine’s content is geared for girls ages 8-18. Aviation for Girls is an invaluable  
opportunity for advertisers to reach a younger market as girls develop their high school and college education  
and career paths within the aviation industry.
The 12th Annual International Girls in Aviation Day will be celebrated on Saturday, September 19, 2026.

1x
$3,300
$1,800
$1,580
$1,180
$3,960

2x
$2,700
$1,710
$1,320
$1,050
$3,630

4x
$2,640
$1,580
$1,180
$990
$3,430

Ad Close
6/8/26

Material Due
6/15/26

Ad Rates:
Full Page  $1,585
Half Page  $860
Quarter Page  $530

WAI 
Corporate

Members receive
a 10% discount

on all print
ad rates.

AFG2026
Distributed at Girls in Aviation Day 2026 
25,000+ issues

Contact:
Kelly Murphy, Director of Communications • kmurphy@wai.org • 202-909-8380
For more details visit WAI.org/news/afw-magazine and WAI.org/news/afg-magazine
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“WAI produces the 
best, most relevant 
aviation news and 
resources for women 
interested in the 
aviation industry.” 

—from  AFW Nov/Dec 2024 reader survey
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Ad Sizes
Full Page, Bleed—8.625" x 11.125"

Full Page, Non-Bleed—7.375" x 9.875"

Half Page Horizontal—7.375" x 4.875"

Half Page Vertical—3.625" x 9.875"

One Third Vertical—2.125" x 9.875"

One Quarter—3.625" x 4.875"

Ad Materials
Magazine Trim Size (in inches)
8.375" x 10.875"
Magazine Bleed Size (in inches)
8.625" x 11.125"
Live Matter—Please do NOT put any 
logos and type within .25 inches of the 
trim edge. We cannot guarantee trim on 
objects outside the live matter area.
Ad Materials:
Ad materials must be submitted  
electronically in PDF files. They should 
be “press” resolution with embed-
ded fonts and CMYK art at 300 dpi. All 
images, logos and graphics should be 
in CMYK at 300 dpi. Spot colors will be 
simulated using process colors.

Aviation for Women 2026 Closing Dates
Issue Date 	 Ad Close 	 Material Due 	 Publish Date

January–March Q1 (Conference Issue)	 1/16/26	 1/23/26	 2/19/26

April–June Q2	 4/10/26	 4/17/26	 5/20/26

July–September Q3	 7/10/26	 7/17/26	 8/20/26

October–December Q4 	 10/9/26	 10/16/26	 11/20/26
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to maximize trips. I’m in commercial charter, 
and we arrange airliners for corporations, road 
shows, sports teams, conferences, and incen-
tives. Start your party on the plane, brand the 
interior, and make it part of the experience. If 
groups can be flexible on these trips, they can 
save money. It’s satisfying to know what we do 
supports hundreds of jobs in aviation and hos-
pitality indirectly. 

What frustrates you?
The lack of charter aircraft is frustrating. And 
when quotes take a while to come back that 
frustrates our customers. Since the pandemic 
clients have sought aircraft closer to travel 
time (prior to it was 12 months’ notice). For a 
300-strong group requiring hotel availability, 

we advise taking your trip outside the holiday 
season with many of our C&I flights destined 
for the Caribbean and South America. 

What is the value of associations?
As a woman of color, I’m impressed with the di-
versity of women involved in WAI. We’d like to 
see aircraft charter getting more recognition 
as a fulfilling career choice. It’s a great place to 
start in the industry and the flexibility is suit-
able for women (and men) raising families. 

What do you do to relax?
I love to shop, especially when traveling. Our 
next big gathering is NBAA-BACE in Las Vegas. 
The show will be fun including great network-
ing and shopping!

“I’m a people 
person 

and good 
relationships 

are the glue in 
our business.” 

Wendi Matthews-Ortiz

I’ve been a charter broker since 2001, start-
ing my career as a flight attendant “every girl’s 
dream,” in the early 1990s, with Express One. 
I moved to World Airways, and then Sun Pa-
cific on an executive VIP B727 looking after 
sports teams and rock band charters. Here I 
met the owner of the executive charter com-
pany Air Royale. Moving to California, I urged 
him to take me on as a charter broker. He was 
my mentor and still a good friend. I’m a peo-
ple person and good relationships are the glue 
in our business. After Air Royale, I enjoyed 
working as an independent broker with many 
clients following me. It enabled me to home 
school my son. When COVID-19 hit, I closed 
my business and in 2022 picked it up to work 
with Hunt & Palmer. 

What do you like about your job?
I like the variety and working with such a bril-
liant team—in the U.S., Europe, and Asia. The 
attention to detail we strive to offer is reward-
ing. We don’t know who is traveling on the 
business jets we arrange but fulfilling their re-
quests, however obscure, is fun. The other day it 
was white chocolate M&Ms. We aren’t immune 
to ATC, bad weather, or aircraft on the ground 
(AOG) issues. 

What frustrates you?
Operator availability is frustrating. Owners who 

have their executive jets managed and char-
tered are flying more themselves. Consolida-
tion among the big groups means more jets are 
locked in on pre-paid jet cards. We like to work 
with companies that can offer our clients a true 
home-from-home experience. That consistency 
is what we strive to offer. 

What is the value of associations?
Women in Aviation International is a terrific or-
ganization to explore an aviation career. Charter 
brokering is very rewarding. We look forward to 
WAI2024 in Orlando, Florida, and getting a plat-
form to talk about the opportunities.

How do you relax?
I relax with my family, and watching the ocean, 
as well as swimming in the pool when I’m home 
in Texas. I like a bit of retail therapy too. I’m a 
certified life coach with Rubicon, which special-
izes in providing advice to gifted, high-perfor-
mance adults with ADHD. I enjoy that. It keeps 
me grounded and focused.  ✈

Alison Chambers is based in Surrey, Eng-
land, and runs The Emerald Media Network, a 
30-year-old boutique aviation PR consultancy 
with a focus on business aviation and sustain-
able air travel. She is a board member of the 
British Business and General Aviation Associa-
tion (BBGA) and frequent contributor to AFW.

Meet 
Wendi Matthews-Ortiz
Vice President–Executive Aviation, USA

CIVIL AVIATION

Paving the way for  
the future generation
CAE’s Women in Flight program has been around since 2018, and we’ve had amazing 
success providing scholarships to women around the world. We’re taking it to the 
next level and, together with our CAE Women in Flight ambassadors, are creating a 
movement that encourages young girls and women to dream big and have no limits. 

Join the movement. #CAEwomeninflight 

www.cae.com/womeninflight  

Full Page
Bleed
8.625" 
x 
11.125"

Full Page
Non-Bleed
7.375" 
x 
9.875"

Half Page
Horizontal
7.375" 
x 
4.875"

Half Page
Vertical
3.625" 
x 
9.875"

Third
Vertical
2.125" 
x 
9.875"

One 
Quarter
3.625" 
x 
4.875"
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“The team at 
Aviation for Women 
does an amazing 
job! Their stories 
empower women 
and make us feel 
like we belong 
in aviation.”

—from AFW July/Aug 2024 reader survey

“This magazine is 
a game-changer! 
It showcases the 
achievements of 
women in aviation 
and makes us feel 
connected. Great 
job, team!”

—from AFW July/Aug 2024 reader survey
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Conference Advertising
(All rates are net.)

Women in Aviation International Conference Program
Reach every WAI member! The annual conference program is bound into the January–March Q1  
issue of Aviation for Women magazine as a special section. The issue is distributed  
both by mail and digitally to all WAI members worldwide. Having the conference  
program bound into the  center of the magazine allows conference advertisers access  
to the entire WAI membership, including those unable to attend the conference.
The conference program has all the details for the three-day event with nearly 5,000 attendees.

Ad Rates:
Full Page
Half Page
Quarter Page

2026 Conference Program Closing Dates
Issue Date 		  Ad Close 	 Material Due 	 Mail Date
AFW Q1 issue 		  1/16/26 		 1/23/26 		 2/17/26

Conference Connect at the Women in Aviation 
International Conference
Conference Connect  (formerly The Daily) will be published and available on the 
opening day of WAI2026. Attendees read this issue of Conference Connect for the 
latest news and events of the three-day annual gathering, including your featured 
ad. The digital version will be emailed to all conference attendees and will be  
available on the conference app and website for all WAI members and friends.

Ad Rates:
Full Page
Half Page
Quarter Page

2026 Conference Connect Closing Dates
Issue Date 			   Ad Close 	 Material Due 	 Available during WAI2026
WAI2026 Conference Connect	 2/24/26		 3/3/26		  3/18/26
will be available on Wednesday, 	
March 18 at registration.		

1x
$3,300
$1,800
$1,180

$1,800
$1,000
$530

WAI 
Corporate

Members receive
a 10% discount

on all print
ad rates.

Thursday, March 27, 2025

The 36th Annual  
Women in Aviation

International 
Conference 

t h e

Get ready to recharge your batteries, renew friendships, and make new ones 
during our annual three-day gathering this week. After a year of planning, 
WAI is thrilled to kick off the 36th Annual Women in Aviation Internation-

al Conference in Orlando, Florida, with a record number of attendees and exhibi-
tors. Our schedule features inspiring keynote speakers, 35 education sessions, pro-
fessional development seminars and workshops, scholarship awards, and an array 
of opportunities to mentor, network, and socialize during WAI’s unique opportu-
nity to connect, engage, inspire. Are you a member of a WAI chapter or thinking 
about starting one in your area? Check the schedule of chap-
ter events on Page 15 and learn about all the WAI resources. 
Each issue of The Daily will bring you news and highlights of 
#WAI2024 each morning.

Meet Lynda Coffman, WAI’s new CEO, this week and 
learn about her strategic vision to bring our organization to 
new heights with a lifetime of programs! 

Here’s to a successful #WAI2024 for all of us and enjoy 
this week’s special WAI flight!

U P D A T E S
Room Change
Today’s Professional Development Seminars 1 (Elevate. 
Empower. Excel.: The Executive Woman’s Guide to Strategic 
Communication  8:30-10:30 a.m.) and 2 (Empowering 
Women in the Aviation Industry: The Role and Impact of 
ERGs) have moved to Crystal H. Professional Development 
3: Internships and Co-Ops: Start Gaining More Insight of 
Opportunities in the Aviation Sector 2-4 p.m. will be held in 
Magnolia 20.

Join the Conversation
Help share the excitement of attending the 35th Annual 
Women in Aviation International Conference by using 
these hashtags on social media.
#WAI2025
#IamWAI  #WeAreWAI
#WomeninAviation
#WomeninAviationInternational

Download the
 #WAI2026 App

Sponsored by American Airlines 

www.bit.ly/WAI2025App

Login instructions for the app:
Once you have uploaded the app, 
enter your email and badge ID 
login credentials to access the My 
Planner functionality, including 
communication with speakers, 
exhibitors, and other attendees.

It’s Time To Take Off!

Watch 
WAI 
On Air
Sponsored by Envoy 

Attend the Annual WAI Membership Meeting tomor-
row Friday, March 22, during the Opening General Ses-
sion 9-10:30 a.m. in Cypress Ballroom 2. Hear about the 
board election results and highlights of our WAI orga-
nization from WAI CEO Lynda Coffman.

Have questions? 
Chat with SKYE bot!
Meet WAI’s exclusive Skye Chatbot 
available on the WAI website 
(www.WAI.org) and the official 
WAI2024 conference app. She can 
answer questions about this week’s 
events, registration, directions, 
weather, Wi-Fi, and more!

Enjoy the WAI Jazz with Wings Band performance dur-
ing the Exhibit Hall Ribbon Cutting Ceremony today at 
12:50 p.m. Visit over 200 exhibitors in the Palms and 
Cypress Ballrooms from 1-5:30 p.m.

Lynda Coffman, WAI 69332

T O D A Y ’ S  H I G H L I G H T S
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The 37th Annual Women in 
Aviation International  

 Conference

CONFERENCE
CONNECT
37th Annual Women in Aviation International Conference
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“Great representation 
of what we are 

all about!”
—from AFW Q1 Jan-March 2025 reader survey

“Aviation for Women 
is unique and critically 

necessary to convey 
the energy and activism 

that is Women in 
Aviation International 

and its members’ 
passion.”

—from AFW Q1 Jan-March 2025 reader survey

“Aviation for Women 
is my favorite thing 

to read when I 
travel. The team is so 

hardworking! I love all 
the articles.”

—from AFW Sept/Oct 2024 reader survey
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Editorial Distribution
All year-round Aviation for Women and Aviation for Girls are distributed at international  
conferences and meetings, education and career expos, chapter events, and special  
gatherings to highlight the diversity of women in aviation. Our more than 20,000  
members receive each issue in digital format and is available on the WAI website.

Aviation for Women 2026
January–March Q1 2026
Special Conference Program Guide
Event Distribution—37th Annual Women in Aviation International 
NGPA Winter Warm-Up
Conference, SUN ’n FUN

April–June Q2 2026
Event Distribution—PAPA Aerospace Expo, 
LPA Industry Expo

July–September Q3 2026
Scholarship Listing Issue
Event Distribution—EAA AirVenture Oshkosh,
OBAP Annual Conference

October–December Q4 2026
Event Distribution—NBAA, Chapter Meetings, Career Expos,
Holiday Gatherings

WAI 
Corporate

Members receive
a 10% discount

on all print
ad rates.
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B Y  K E L L Y  M U R P H Y

A Little 
Bit of 
Luck, 

Timing, 
& Hard 

Work

Can you share details of your journey to space—
from West Virginia to an MIT aerospace engineer 

student to writing books and creating TV STEM shows?
My beginning in aerospace was very practical. My parents didn’t 
grow up with a lot of money, and they instilled the value of fi-
nancial security. As a high school senior my biggest goal was to 
get a good job that made good money, so that finances were nev-
er the biggest of worries in the family. Looking at the starting 
salaries of engineers with a four-year degree—they made the 
most money, and I like math. I found the joy in science and en-
gineering and had internships at various NASA centers. I fell in 
love with it and chose aerospace engineering because I wanted 
to fly on the Vomit Comet. I studied aerospace engineering for 
eight years and did two master’s at West Virginia University, and 
another two master’s at MIT. 

After graduation, I got a call asking if I wanted to be the host of 
a new space TV show. It sounded like an adventure, and I knew I 
would be able to visit different space companies, ask the smartest 
people questions, and learn about everything! The downside was 
the show wasn’t a full-time, year-round job but I did become the 
first woman in the United States with a national science show at 
the time. I made an effort to highlight women and people of color 
in the field. 

What does it mean to you to be part of The Space Sisters?
There are several of us who have been in this field for 

a while and have all wanted to go to space one way or another. 

We are mostly focused on the commercial market, and over the 
course of the last decade, we talk to each other, share ideas, and 
help each other out. That’s how that sisterhood connected.

Eventually, a seat opened with Blue Origin, and my business 
had gotten to the point where I could finally find enough partners 
to be able to cover the ticket. I was very lucky to be in the position 
to even be able to swing that. Honestly, some of the main ingre-
dients for success is working as hard as you can to put yourself in 
the position to be lucky. The third one is not being afraid to ask for 
help—ask people for advice.  

Speaking of luck – what did it mean for you to be the 
100th woman in space?

Sirisha Bandla, another woman in the space sisterhood who flew 
with Virgin Galactic, calculated I would be the 100th woman in 
space. I like round numbers, and it felt exciting to be a bookend 
to this milestone that began with women like Wally Funk. I know 
that every single number before 100 was hard fought, hard won, 
and hard earned, and so it felt meaningful to be in their path af-
ter all that work. I am also grateful for all their efforts that led to 
this moment.

What is your biggest challenge?
Getting female-led science TV shows on the air. It is seen 

in Hollywood as a financial risk, because currently, most peo-
ple who watch science shows for adults are men and boys. Under 
most circumstances, they will not green light or financially sup-
port a female-led science show—even with such a success like  
Emily’s Wonder Lab under my belt. What I’ve been trying to do in 
the last couple of years, is communicate this problem efficiently to 
the people who would benefit from it being solved, which would be 
the STEM industry. We have not efficiently found a way to tap into 
the female population. One of the tools we have though is the TV 
star magic to begin the pipeline of another generation of female 
scientists and engineers beginning in elementary school.

What has been one of your favorite accomplishments?
Emily’s Wonder Lab on Netflix has been the biggest impact 

in my career to date. Where girls never saw themselves as a scien-
tist, and then, boom, they were writing on those little chalkboards 
that they do on the first day of school. It had both the quality of 
impact and the quantity—viewed in 290 countries and 38 differ-
ent languages on the largest streaming platform in the world. 

A personal goal that I’m proud of is getting on the New York 

A 
West Virginia native, Emily Calandrelli decided to pursue aerospace engineering for financial 
security and a love of science. She has excelled in her field, leading to a role on a space TV show 
and eventually becoming the 100th woman in space after her flight with Blue Origin. 

Despite challenges in securing funding and facing gender biases, Emily’s work in educa-
tional television and children’s books has inspired countless young girls. She emphasizes the impor-
tance of hard work, community, and overcoming failure. 

Known as @TheSpaceGal on social media, her 1 million followers watch her journey, highlighting 
the impact of representation in the STEM field and her ongoing efforts to create diverse and inclusive 
content for future generations.

AFW had the opportunity to interview Emily from her home in California.

Meet 
Emily Calandrelli 
@TheSpaceGal

◗   The Space Sisters (L to R)  Jamila Gilbert, Amanda Nguyen, Sara Sabry, Hayley  
Arceneaux, Kellie Gerardi, Dr. Sian Proctor, Emily Calandrelli, Sirisha Bandla
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◗  Learn more about Emily’s books and 
TV shows at TheSpaceGirl.com
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T h e  P owe r  of  Fam i l y
Vermont-
based 
BETA team 
creates a 
community 
focused 
on electric 
aircraft

What was supposed to be a consult-
ing job for Kyle Clark—allowing 
his wife and four children to travel 
together across the country while 

homeschooling their children—quickly became 
a leading next generation aviation company 
called BETA Technologies. 

Established in 2017 in their home state of Ver-
mont, Kyle and Katie with their four children 
in tow started BETA with some eight employ-
ees and volunteers. Katie, who directs the  cul-
ture of the company, is dedicated to building 
and supporting the BETA community to include 
such employee perks as an on-site farm-to-table 
breakfast and lunch service, as well as access to 
free ground school and flight training utilizing 
its own fleet. 

Today, the company has expanded to 800 em-
ployees with a 188,500-square-foot manufactur-
ing site in Burlington that is poised to produce 
about 300 aircraft a year. A testing facility 
across the lake in Plattsburgh, New York, and 

an electric battery R&D site in nearby St. Albans offer addition-
al facilities as do satellite offices in Washington, DC, Springfield, 
Ohio, Raleigh, North Carolina, and Montreal, Quebec. Defining 
the future of aviation, BETA is simultaneously developing CTOL 
and VTOL electric aircraft models, as well as a hybrid version to 
address the needs of the military.

“There’s no such thing as a sure thing, but we cashed in our 
401(k), maxed out our credit cards, and just really gave it a go,” 

says Katie. “Kyle was so passionate about 
this project—it’s infectious. We have been 
able to come together as a community to do 
something that feels important and inspir-
ing and has changed my life and has opened 
so many doors for us and for our family and 
kids.” This is the ethos of what Katie refers 
to as “the power of family.”

While the first years of start-up had its 
shares of sacrifices—including lots of anxi-
ety and sleepless nights—Katie notes, “we 
knew we had to be all in.” She brought  
her children into work to learn math and 
science through ground school. While Kyle 
was the BETA test pilot, Katie support-
ed him through various volunteer jobs in-
cluding HR, payroll, and lunch duty, she 
was also the bathroom cleaner and flight  
test coordinator. 

Willa, the oldest child of the family, 
cleaned airplanes, welded, and then af-
ter a discovery flight, learned to fly when 
she was 14 years old and immediately feel 
in love with aviation. Today, at age 22, she 
works with the marketing and community 
outreach team.

“My younger brother, Harry, works here 
as an engineering technician, and young-
er sisters, Charlotte will intern with the 
inhouse video and photo team, and Ruby 
spends a lot of time at the company learn-
ing as an 11-year-old,” Willa shares.

Willa started the WAI Vermont Chapter 
and is dedicated to inspiring more girls in aviation. She has trav-
eled across the state with an Airstream outfitted with two 180-de-
gree virtual reality simulators of the BETA ALIA aircraft model to 
teach youngsters about flying. The visits create awareness and ex-
citement about the industry.

Katie explains the opportunities for BETA have continued to 
“stack on top of one another” spurring its continued growth as 
Kyle started designing concepts for electric aviation and charg-

◗    Katie and Willa visit the Center for Technology Essex in the mobile classroom◗   Willa Clark, marketing coordinator

◗   (L to R)
 Emma Davis, 
Brettan Martelle, 
Katie Clark, 
Willa Clark, 
Laura Caputo, 
Rayn El-Kotob 

◗   Mother-daughter duo, Katie and Willa Clark, at the 
company’s facility

B Y  K E L L Y  M U R P H Y

Photos: Brian Jenkins
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Give 
Me the 
Chance

Recognized as a visionary leader at 
Eurocontrol, Milena Bowman has 
dedicated her 30-year career to avi-
ation safety, human performance, 

and developing the next generation of aviation 
professionals. She has played a pivotal role in ad-
vancing Just Culture and psychological safety 
in Europe and is a founding member of the Just 
Culture Committee of Eurocontrol.

With a 25-year career at Eurocontrol in nu-
merous roles, Milena started as an assistant 
working her way through supervisor roles in 
flight data and occurrences and is currently the 
executive manager of airspace, systems, and pro-
cedures at the Maastricht Upper Airspace Con-
trol Centre in the Netherlands (MUACC). 

“As with many other people in aviation, I am 
the symbol of how versatile aviation is—with 
the opportunity to grow,” Milena says, add-
ing, “When I applied to work at Eurocontrol, at 
the time I was cabin crew at Emirates Airlines. 
I went through tests and interviews for an as-
sistant position and in the second interview in 
front of a panel they told me that they had a di-
lemma, while I had fantastic test results, they 
believed that I had a 98% chance to fail in the 
job as I came from a different culture [I am East-
ern European and had lived the past year in the 
Middle East.] and had never worked in an in-
ternational air traffic control center with such 
technological magnitude. They offered me the 
job though, and I took the chance, but they also 
took their chances with me.” Milena praises the 
instructors and line managers she met who sup-
ported her learning and advancement over the 
years at Eurocontrol. 

Milena started her first aviation job in the 
Bulgarian air traffic control authority in 1995 as 
a flight data assistant. At some point, she made 
the equivalent of US$10 per month due to hy-
perinflation in the country. After 5 years, she 
moved to Dubai and worked for Emirates as cab-
in crew. “Bulgaria taught me aviation, air traf-
fic control, and teamwork. Dubai showed me the 
world,” Milena says, adding her time at Emirates 
showed her what working with 130 nationalities 
was like. When she joined Eurocontrol’s Maas-
tricht operation, she found family and a place for 
her to bring her entrepreneurial spirit and grow 
professionally and personally.

Today, Milena is the executive manager of 
airspace systems and procedures for the air 
traffic control operations room handling the 
complex airspace of cross-border international 
civil and military flights. “I manage the day-
to-day needs of the air traffic control room for 
anything apart from capacity and rostering. 
We service traffic above flight level (FL) 245 
over central Europe, covering 250,000 square 
kilometers over Belgium, Netherlands, Luxem-
bourg, western part of Germany, and portions 
of France. During the summer, we are han-
dling some 5,700 flights, 80% of which are in 
climb or descent,” Milena notes. 

A lifelong learner, Milena holds a master’s in 
economics from Sofia University of National 
and World Economy and a global executive MBA 
from INSEAD. She currently is working on her 
Ph.D. through Leiden University Air and Space 
Institute conducting research on the effect of 
team diversity on decision making and safety in 
air traffic control. Her many years at Eurocon-
trol have added vast operational knowledge and 
experience highlighted by the entrepreneurial 
spirit of the MUACC and her love of working with 
people and many different teams. “I also have 
a love for aviation within the young people and 
building not only a workforce but building the 
people in aviation–the humanity in aviation for 
the next generations,” Milena says.

◗   Milena and colleagues after 
finishing a workshop in Brussels in 
November 2024
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by Sally French

YOUR CORNER

Drones for  Learning
M eet Sally French, founder of The 

Drone Girl, who was born and 
raised in southern California, 

and lives in downtown San Francisco. Sally, 
a world-renowned expert in drones,  loves 
to share her passion for all the positive  
uses of these flying machines especially  
for youngsters.

Read Sally’s top 5 picks for 2025 that all 
can be purchased from Amazon.

The best drone for kids overall for 2025: 
DJI Neo
The DJI Neo is primarily designed for taking 
selfies, which might be ideal for this generation 
of kids.

For kids who might not want to commit to the 
hobby, or might be more careless with their stuff 
and break it, often the best drone is the cheapest 
drone. This one is quite affordable at just $199.

And that’s not the only reason why Neo is amaz-
ing for kids. Among its best kid-friendly features 
are the fully enclosed propellers. That’s good for fly-
ing indoors, as there’s less risk of dinging up walls. 
It’s also just good for flying around kids, where 
sharp objects don’t make a great combination.

There is one feature that may or may not 
work, depending on your kid’s maturity level. 
This drone is supposed to launch from the palm 
of your hand, so be wary if you prefer your child 
to be far from flying objects.

That said, this smart drone is safe to fly. It flies in 
pre-programmed paths based on your selfie mode 
of choice (say, the drone flying a circle around you).

At $199, it’s not the cheapest drone in this guide, 
but it offers the highest quality camera and highest 
overall ease of use of any drone in this guide.
Price: $199
Flight time: 18 minutes

Upgrade pick: 
DJO Flip
Sure, it’s completely 
reasonable to skip 
out on spending 
more than $400 on 
a tech product for 
kids. But if you want 
the best for your 
kid (and maybe you 
want a drone you’d 
use yourself), then there’s no better kid-friendly yet 
still ultra-high-quality drone than the DJI Flip.

Launched in January 2025, it takes a strong 
departure from DJI’s usual drone design by way 
of fully enclosed propellers. That means not just 
propeller guards, but protection around the top 
and bottom of the propellers as well. The foldable, 
full-coverage propeller guards protect both young 
pilots and the drone itself from accidental damage, 
making it a stress-free option for parents.

Its intuitive controls, including voice commands 
and smartphone operation, make flying easy and 
fun for kids, while the impressive camera quality is 
something even you as an adult will likely want to 
use for your own photos.
Price: $439
Flight time: 31 minutes

The best if you want to quickly get in the air and learn how to fly: 
Tomzon Mini Drone
The Tomzon Mini Drone ($32.99) is very similar. We’ve grouped 
them because they almost seem like the same drone. Go for the 
former as it’s typically cheaper. But if it’s sold out—or you find the 
latter on sale—which it frequently is—then it might end up  
working out.

Both are super simple to get flying. There’s no app to connect with or 
no fiddling with syncing it to your phone. But while that’s a blessing, it’s 
also a curse. With this drone, there’s no smartphone connection to see 
what the drone’s camera could be seeing. Well, this drone doesn’t even 
have a camera to begin with. These drones are strictly for flying (and 
are capable of some stunts like “3D rollover”). They have a few modes 
including high- and low-speed modes or headless and compass modes. 
Both are great if your primary goal is learning how to fly drones.
Price: $32.99
Flight time: 8 minutes

The best if you want to build your drone: 
Techvio Mini Drone
This DIY Drone Build Kit comes with 159 easy-build pieces, so kids 
can build their drones and different styles and colors. The body is 
made of Lego-like blocks for an easy build process for all ages.

Once flying, the drone has several features that make it easy to 
fly for kids and beginners like altitude hold and one key for take off/
land. Kids can learn the basics of building drones, while also having 
fun flying their custom-built drone.
Price: $62.99
Flight Time: about 10–15 minutes

The best toy drone for dinosaur lovers: 
Pterosaur Drone 
This mini drone dinosaur toy comes with a simulated look and a 
pterodactyl shape. For $39.99, you can have a fun, easy to fly drone 
that is perfect for any dinosaur lover. The drone even roars like a 
dinosaur at the press of a button.

This drone comes equipped with many of the beginner toy drone 
features making it ideal for kids and first-time flyers, like one key 
takeoff/landing, headless mode, speed setting, and more.
Price: $45 (on sale for $39.99)
Flight time: 14 minutes

The Techvio Mini Drone 

The Pterosaur Drone

The DJO Flip Drone

The DJI Neo Drone The Tomzon 
Mini Drone
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During AFG Engage E-Learning, you will learn 
about the day in the life of an airport designer, 
a sustainable aviation fuel engineer, a lifetime 
certified flight instructor, a leadplane firefighting 
pilot, the first director of maintenance for an 
airline,  an airship pilot, aerial helicopter tour 
entrepreneurs, UAV pilots, naval commanders,  
and more! 

Each Engage E-Learning webinar also includes 
a hands-on activity to help you learn more about 
the special topic.

Through our one-of-a-kind AFG Connect 
News broadcast, students around the world 
present aviation and aerospace news relevant 

to them. Known as the Aviation for Girls crew, 
participants and listeners learn all about the 
female pioneers in aviation and aerospace 
that have come before us and trailblazed 
for the future workforce. The AFG crew also 
reports their accomplishments and celebrate 
together. These milestones include  private pilot 
certificates, discovery flights, STEM awards, 
maintenance experience, Part 107 certificates, 
and even advanced ratings. 

If you are 15 years or younger, become a Junior 
member for FREE and join our Aviation for Girls 
crew. You’ll have fun while learning all about the 
aviation industry!

Here’s something 
cool about aviation 
learning. You can meet 

positive female role models 
and our Aviation for Girls 
crew by watching monthly 
video webinars called AFG 
Engage E-Learning and AFG 
Connect News. Download the 
free Aviation for Girls app and 
watch the series. Each episode 
is one-hour, and it’s a fun way 
to engage with other Junior 
members around the world.

PUZZLE ZONE

Jerrie Cobb was born in Oklahoma in 1931. 
She learned to fly a 1936 Waco biplane 

at the age of 12. She was a pilot for a one-
elephant circus at the age of 16. One of her 
first jobs was as a typist and file clerk at Miami 
International Airport. In 1952, when she was 
in her early 20s, 
Jerrie ferried 
surplus military 
bombers and 
fighters to foreign 
governments and 
trained pilots.

In 1959, Jerrie set 
four world records 
in maximum 
speed, distance, 
and altitude in an 
Aero Commander 
twin-engine aircraft. She was also the first 
woman to pass the NASA astronaut tests. This 
involved three years (1960–1962) of testing for 
Project Mercury, the United States Astronaut 
Program. She was also a consultant to NASA 
and a campaigner for women in space.

In 1962, it was decided that candidates 
for space flight must have jet test-pilot 
experience and women were eliminated from 
space flight.

At age 32, Jerrie changed her aviation focus 
and began flying the Amazon Jungle of South 
America. She bought an Aero Commander 
and provided a jungle airlift service to 
missionaries, tribes, doctors, teachers, 
environmentalists, farmers, and others. She 
flew approximately 4,000 miles along the 
Amazon River. She was nominated for the 
Nobel Peace Prize and founded The Jerrie 
Cobb Foundation Inc. to help natives of the 
Amazon Jungle.

JERRIE COBB 
CROSSWORD PUZZLE

A

B

C

D

1

2

3

4

5

6

Crossword Clues: 
ACROSS 
1.  At age 16, Jerrie was a pilot for a one-elephant _______. 

2.  In 1952, she ferried surplus _______ to foreign governments.  

3.  Jerrie was born in ________  in 1931. 

4.	For	her	flying	in	the	Amazon	Jungle,	Jerrie	was	nominated 
for	the	Nobel	_______	Prize.		

5.		Jerrie	was	the	first	woman	to	pass	the	NASA	_______	tests.

6. From 1960 to 1962, Jerrie was testing for Project _______. 

DOWN 

A. The Jerrie Cobb Foundation Inc. helps the native people 
of	the	Amazon	_______.	

B.	Jerrie	learned	to	fly	a	biplane	plane	at	the	age	of	_______.

C.	At	age	32	Jerrie	began	flying	the	_______	Jungle	of	South	
America. 

D.	In	1962	women	were	eliminated	from	_______	flight.

Explore, Imagine, Learn!
Virtual Content
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Aviation for Girls 2026
Worldwide Distribution—Girls in Aviation Day, 
September 19, 2026
Polybagged with AFW Q3 issue and 
Girls in Aviation Day Activity Kits

9



“My daughters love 
it and shared it with 
their friends.”

-from AFG 2024 Issue 1 reader survey

Girls in Aviation Day will mark its 
12th annual international event 
to thousands of girls around the 
world on September 19, 2026.

“Keep going girls :) Nothing 
will ever be able to stop you 
if you put your mind to it.”

-from AFG 2024 Issue 2 reader survey”
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Digital Advertising
(Digital analytics are available upon request.)

Develop a custom advertising program that expands your 
company’s marketing efforts all year long.

WAI.org
The WAI website is an invaluable resource for our members  
as well as the aviation industry with news updates, upcoming  
event information, as well as membership benefits and programs.  
Members and industry stakeholders seeking information on all  
things women in aviation and aerospace visit our website.

WAI Connect e-Newsletter
Published monthly, our popular e-Newsletter delivers timely  
information to members and presents additional opportunities  
for your message to reach them!

AFW and AFG Digital Issue 
e-Newsletter
Published 5x a year, each digital issue announcement is sent to all 20,000 
members and includes horizontal banner ad positions.

WAI Jobs Connect
Select advertising space is available on our website’s members only  
Jobs Connect page. WAI Corporate members can post jobs and  
internships for free—a complimentary benefit of your company’s  
support of WAI. Your open positions will be posted within 2 to 3  
business days. 

Digital Ad Units and Specs

Book 2
digital ads on

the website and/or
in the WAI Connect

e-Newsletter
and receive a 10%

discount on a
3rd ad.

WAI Connect
e-Newsletter
Horizontal Banner Ad
800 x 132
Lead Banner $400
Regular Banner $300

Aviation for Women
(4x per year) and
Aviation for Girls
(1x per year)

Digital Announcement
Lead Banner $400
Regular Banner $300

Website 
WAI.org
Medium Box Ad
300 x 250
$650 per month
(30-day posting)
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AFW Reader Demographics

“There’s something special about 
the print magazine. It’s always a 
joy to flip through. Great work. 
Keep it up, team!”

- from AFW Q1 Jan-March 2025 reader survey”

Female
About 5% are male readers 
and 4% identified as other/

preferred not to say

Graduate-Level
40% have a graduate-level  

degree 

 is the average age of 
our more than 20,000 

WAI members

95% recommend Aviation for Women  
magazine to a friend

91%
Female

40%
Graduate

Level

33
years

How do our readers prefer to get their WAI news?

Magazine Email Postal
Mail

Facebook

18%

13%
13%

16%

16%

Age 
30–39

Age 
18 and 
under

Age 
19–25

Age 
40–49

Age 
50–59

0

25

50

75

Instagram

 Scan here…

…to find out more about these WAI 
events, programs, and resources.

WAI Events

Aviation for Girls
Youth Programs

WAI 
Scholarships

Mentor
Connect

WAI  MENTOR

Find a WAI Chapter 
Near You

Women in Aviation
International 

Website

WAI
Store

Donate 
to WAI
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WAI
Publications

STORE
STORE

• Annual Women in Aviation 
International Conference

• Connect Lunch SUN ’n FUN

• Connect Breakfast Oshkosh

WAI Social Links

WAI has a 96% 
4-Star rating 
with Charity 
Navigator.


