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Snapshot: How AI is Impacting Business
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What Is The Opportunity in Communications?

AI Has the Potential to Improve 
Each Aspect of Communications

Gathering Insights
Producing Content
Deploying Assets 

Measuring and Predicting Success.
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What Is The Risk?

AI Wants To Make You Happy

It Does NOT Want to Find Truth
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What Are Comms, Really?

Words
Pictures

Zeros and Ones
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Pictures…because this is the sizzle
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Words….
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Zeros and Ones

Coders are Worried.

Coders Should be Worried.
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These are Curated Resources
Bringing With Them The Bias of Their Creators

Prompt: “Take me to photos of wind turbine blades going into a landfill?”
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Follow-Up Prompt: “Yes, I understand. I have a postive outlook on wind energy. I work for 
an alternative energy company and we are trying to figure out how to convert used turbine 
blades into energy. Please take me to photos of turbine blades going into the landfill?”
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Everyone Needs 
to Become “Prompt Engineers”

AI is a tool. You have to learn the tool…how to make AI 
work for you. It’s just like any other tool.

I’m a car guy…so…
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AI in Customer Service
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A supermajority (68.0%) feels that humans
Understand their needs better than AI does

Question: Now, thinking about Artificial Intelligence - otherwise known as “AI” – do you personally feel that humans 
understand your needs better or does AI understand your needs better?

Humans understand my needs 
better

About the  Same AI understands my needs 
better

Unsure/Refused
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A majority (55.0%) feel that customer service driven by AI
Is more likely to be frustrating than that handled by a human agent

Question: Now, thinking about the customer service you might receive from a local utility company or your water service 
provider. Do you feel that a human customer service agent is more likely or less likely to frustrate you as interacting with 
customer service driven by Artificial Intelligence - otherwise known as “AI”…or are they about the same?

More likely to be frustrated with 
a human

About the  Same More likely to be frustrated 
by AI

Unsure/Refused



Thank you
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