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“The confidence must be deserved before
public relations work can be successful.”

Daniel T. Smith, Journal AWWA, 1927



How do we strengthen public trust?

‘ ‘ “The only times the community sees or
hears from us cannot be when
something breaks, there’s a crisis or
we need money.”

Kelley Dearing Smith
AWWA Public Affairs Council Chair
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Fun Facts About Water
and Infrastructure
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6\\@American Water Works Association
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YOU NEED WATER.
WATER NEEDS YOU.

WATER'S WORTH IT

Wiater is a part of everything. We can't exist without it. It's essential to our health, environment, economy, and quality of
life. Everyone has a respansibility to protect it by working together to keep it clean and healthy for today and the future.
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Coachella Valley / Desert Water

Only Tap Water Delivers:
— High quality tap water
www.CVvalueofwater.org

DES ERT‘WATER Presented in cooperation with
- Mrﬁan Wiater Works Association
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CAMPAIGN ™ CAMPAIGN

Imagine a Day Imagine a Day
Without Water Without Water




NO WATER
NO BEER

l\\@American Water Works Association
#NoWaterNoBeer #ValueWater




No Water
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NO WATERWP
NO COFFEE

‘\\,Amen‘can Water Works Association

#NoWaterNoCoffee #ValueWater

NO WATER
NO FLUSH [T

O American Water Works Assaciation

#NoWaterNoFlush
#ValueWater

NO WATER
NO WAG

S _marican Water Woeks Association

#NoWaterNoWag
#ValueWater

NO WATER
NO WINE

‘\\ American Water Works Association
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NO FLOW ::cal‘lfeWa:.-rFl

.\MM Works Association

NO WATER ‘.1’ #NoWaterNoNature

#ValueWater

NO NATURE

W american Water Works Association
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NO WATER NO PIZZA

‘\\ American Water Works Association
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Public Perceptions on Tap

Respondents who say they

have received communication

from their water utility (other D
than a bill) in the last year | |
report higher satisfaction with

their water than those who have
not had any communication

85% 86% 84%

satisfied with report their report their water

their water water is safe quality is
excellent/good







Engaging Trusted Influencers
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AWWA, Charting the Course for the Future of Water

“Fully engage the broader community in water policy decision-making and service delivery.”




“Build public trust in water service providers so that they are
recognized as anchor institutions in every community”
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Photos courtesy of Louisville Water



Thank youl!

Greg Kail
AWWA Director of Communications

gkail@awwa.org
303.913.0063

WwWw.awwa.org



mailto:gkail@awwa.org
http://www.awwa.org/
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