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Legacy of AWWA

“The confidence must be deserved before 
public relations work can be successful.”

Daniel T. Smith, Journal AWWA, 1927



How do we strengthen public trust?

“The only times the community sees or 
hears from us cannot be when 
something breaks, there’s a crisis or 
we need money.”

Kelley Dearing Smith
AWWA Public Affairs Council Chair

“





Coachella Valley / Desert Water





AWWA Today



No Water …



Public Perceptions on Tap





Engaging Trusted Influencers



AWWA, Charting the Course for the Future of Water

“Fully engage the broader community in water policy decision-making and service delivery.”



“Build public trust in water service providers so that they are 
recognized as anchor institutions in every community” 

Photos courtesy of Louisville Water



Thank you!

Greg Kail
AWWA Director of Communications

gkail@awwa.org
303.913.0063

www.awwa.org

mailto:gkail@awwa.org
http://www.awwa.org/
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