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PAGE 2 - USASBE AWARDS FINALIST INFORMATION FORMS

Il. Contact Information

Name of program contact: Dianne H.B. Welsh, Ph. D.

Title: Charles A. Hayes Distinguished Professor of Entrepreneurship
Institution: University of North Carolina Greensboro

Mailing Address: PO Box 26170 Greensboro, NC 27402-6170 USA
Phone: 336-256-8507

Email: dhwelsh@uncg.edu

Website:

http://www.uncg.edu/bae

http://web.uncg.edu/reg/BulIetin/Current/BAD/MaiorENTR.aspx

http://entrepreneur.uncg.edu/

Paragraph about the program:

Entrepreneurship at UNCG serves as a catalyst for the creation of sustainable and globally
competitive enterprises in the Piedmont Triad, North Carolina, and beyond. The
Entrepreneurship Cross-Disciplinary Program includes 38 cross-disciplinary courses in 20
departments with 7 profiles that the students choose from at the undergraduate and graduate
levels: Creative Industries Entrepreneurship, Family Business Entrepreneurship, Franchising
Entrepreneurship, Healthcare Entrepreneurship, International Entrepreneurship, Social
Entrepreneurship, and Science, Technology, and Innovation Entrepreneurship. The program
offers a major, minor for business students, minor for non-business students, and a graduate
certificate in Entrepreneurship. The North Carolina Entrepreneurship Center at UNCG serves as
an auxiliary to the program to provide outreach to the campus and external community to
assist entrepreneurs start and grow their businesses. The Program is the largest cross-
disciplinary program in the State of North Carolina.
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USASBE\

United States Association
for Small Business and
Entrepreneurship

USASBE AWARDS FINALIST INFORMATION FORMS

|. USASBE 2012 General Release

| authorize the United States Association for Small Business and Entrepreneurship (“USASBE”) to display our university or
program image on USASBE.org for purposes of promoting the USASBE Awards, if my program is selected as an award
winner, at USASBE 2012 in New Orleans, and to record through electronic means my presentation at the USASBE 2012
Conference being held from January 12 -15, 2012, and to use any such recording on the USASBE website, and to use
clips, still images or excerpts of the presentation for USASBE marketing purposes. USASBE agrees that it will not use the
recording of the presentation for any other purpose without your prior written approval.

Award Category: Best Emerging Program

Institution Name: University of North Carolina Greensboro

Print Contact Nameb lpnne H’& . \/\J(/(SL\

Contact Signature

Date ///30 ///
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THE UNIVERSITY of NORTH CAROLINA

GREENSBORO

Dep. of Busi Admini
Joseph M. Bryan School of Business and Economics

366 Bryan Building

PO Box 26165, Greensboro, NC 27402-6165 USA
336.334.5691 Phone 336.334.4141 Fax
www.uncg.edu/bae

November 30, 2011
USASBE:

On behalf of The University of North Carolina Greensboro, we are committed to Dianne H.B.
Welsh, Ph.D. to attend the 2012 USASBE Conference in New Orleans and present to the finalist
Jjudges’ panel. Dianne is the Director of the Entrepreneurship Cross-Disciplinary Program and is
the architect of our Entrepreneurship Program. Thank you for the honor of UNCG being named a
finalist for the Best Emerging Program.

Sincerely,

.

Kevin B. Lowe
Chair, Department of Business Administration
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THE UNIVERSITY of NORTH CAROLINA

GREENSBORO

Office of the Dean
Joseph M. Bryan School of Business and Economics

401 Bryan Building

PO Box 26170, Greensboro, NC 27402-6170
336.334.5338 Phone  336.334.5580 Fax
BryanSchool.uncg.edu

September 28, 2011

USASBE Education Awards Commiittee:

We commit to having Dr. Dianne Welsh attend the USASBE Conference and present to the
finalist judges’ panel if a finalist for The Outstanding Emerging Entrepreneurship Program
Award in January 2012. We also commit to Dr. Welsh being available to serve as a judge in this
category twice in the subsequent five years.

Sincerely,
MR €.

McRae C. Banks, Il
Dean
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USASBE Nomination
Outstanding Emerging Entrepreneurship Award

Nominee
The University of North Carolina at Greesb Entrepreneurship Cre8ssciplinary Program

Program Purpose

The CrosDisciplinary Entrepreneurship program responds to educational demands created through
dramatic changes in the nature of business. Entrepreneurship has revolutionized all alspsicissaf.

In response to the role of the university in economic development and to develop new kinds of learning,
we aligned our curricula more closely with the needs of all students to develop an entrepreneurial mindset
and skill set. Entrepreneurshgsgorely needed to build workforce knowledge to meet the demands of an
everchanging world, especially ithe Piedmont Triad and the State of North Carolina. While once a
powerhouse ofFortunel100 companies, the Piedmont Triad Region of central North iGanobw

struggles to compete in the global economy. Large numbers of textile, furniture, and tobacco
manufacturing jobs have left the region permanently as a result of shifts in preferences, technological
gains, labor costs, and the world economy. We ldekeentrepreneurial skill base that is mandatory to
transform our population. Twenftirst Century skills were not available in the Piedmont Triad through
accessible higher education opportunities in Entrepreneurship. We developed the one majoriavailable
Entrepreneurship at a public university in the Piedmont Triad; as well as a minor fousioass

students, a minor for business students, and a graduate certificate. Our university has the largest
percentage of minority students in the State of N@drolina at a majority school, 70% of our students
receive financial aid, and 40% of the students graduating from the business school are the first person in
their families to attend college.

The Entrepreneurship CreBisciplinary Program is designed tespond to this demand in conjunction

with our strong, ongoing economic development outreach initiafifescurriculum includes courses

across campus in Entrepreneurship that further in
interestand he devel opment of an fAentrepreneurial minds:
winter 2005 issue dfiberal Education This serves to alleviate a major concern of employers that

graduates lack sufficient Entrepreneurship knowledge to meeéethardls of a changing business

environment. We have 30 credisciplinary courses and another eight that relate to entrepreneurship for

a total of 38 courses in 20 departments that are blended ctluesdiscipline specific knowledge with
Entrepreneurship

The Entrepreneurship program has a major (B.S. Entrepreneurship launched fall 2010), two minors in
Entrepreneurshipne for norbusiness majors, and another for business students (launched fall 2009),

and a graduate certificate in Entrepreneurship ¢laed fall 2010, otold for 20112012 with the budget

cuts) that is open to those with a baccalaureate degree with any major. The certificate has tivo tracks
Entrepreneurship and Corporate Entrepreneurship. The students are first prepared by completing
foundation courses in Entrepreneurship taught in the business school. Then they build on this knowledge
by selecting one of seven profiles based on extensive research on job growth for the next twenty years:
Creative Industries Entrepreneurship, FamilgiBass, Health Care Entrepreneurship, International
Entrepreneurship, Franchising, Social Entrepreneurship, and Science, Technology, and Innovation
Entrepreneurship. The students then have the option of choosing elective courses to complete their credit
hours in other profiles that may apply to their career goals. The required capstone in Entrepreneurship
(the only major that requires an internship in the business school) experience is also based on the seven
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profiles and custom designed for the studdrite unique entrepreneurial internship program targets

industry clusters of healthcare and biotech, logistics, wholesale trade, finance and insurance, food
processing, retail studies, design, and the arts to further opportunities for our students asid¢ise b

community that includes shadowing an entrepreneur and specific matched projects agreed upon by the
business and student. A unique paid internship which scholarships the student inteth fvom the

business school and chalf from the Greensivo Partnership (Chamber of Commerce) is open to only
Entrepreneurship majors and minors is available for students since the spring of 2010. The businesses
where the students work contribute to the chamber

Nominee Point of Contact for Additional Information
Dr. Dianne H. B. Welsh, Ph.D.

Hayes Distinguished Professor of Entrepreneurship
Entrepreneurship Cro€isciplinary Program Director

The University of North Carolina at Greensboro

P.O. Box 26170, 516 Stirling Street

Greensboro, NC 27462670

336-256-8507, 3363345580 Fax

dhwelsh@uncg.edu

Primary Objectives
The educational objectives for the Entrepreneurship program at UNCG are as follows.
Analyze how Entrepreneurship is applied through an interdisciplinary approach.
Incorporate creative and iowative thinking into entrepreneurial behavior and action.
Identify and evaluate ideas to determine opportunities through feasibility analysis.
Develop potential opportunities for action through a business plan.
Evaluate the financial health of the busméacluding cash flow and the relationship
between other limited resources, in order to prepare a financial forecast.
Communicate entrepreneurial findings effectively, both orally and in written form.
Apply the business core and Entrepreneurship knowladdeskills in a capstone
experiential learning opportunity.
The objectives of the Entrepreneurship CiDgsciplinary Program (ECDP) campusde office are to:
1 Promote teaching and learning through the development, delivery and continuous
improvements o€rossdisciplinary courses, serving primarily nbasiness school majors,
1 Enable all students to gain a greater understanding and fuller appreciation of the role of
entrepreneurs in society especially in the sciences, and arts, and
1 Assist students in acqing knowledge and developing attitudes necessary for being a
successful entrepreneur in their chosen field of study and career.
The objective of the North Carolina Entrepreneurship Center (NCEC) is to:
1 Serve as a catalyst for the creation of sustainablé globally competitive enterprises in
the Piedmont Triad, North Carolina, and beyond.

= =4 —a —a A
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Audience Served Through the Program

OQur programds principle purpose is to prepare stu
work environment. Inaddiin t o our pdisdpinarg mfure, there is alse a multifaceted

nature of Entrepreneurship that is embedded within the curriculum'’s courses. The vast majority of
undergraduate programs in the United States focus on pseater Entrepreneurg. Our program will
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also focus on Publi§ector Entrepreneurship and Social Entrepreneurship, where Social Entrepreneurship
is viewed within the intersection between Private and Public Entrepreneurship. This answers the call to
educate students in Eapreneurship in the neprofit, public sector as well as the fprofit sector.

Graduates are prepared to pursue graduate study in Entrepreneurship or a specific area of liberal
education. This further enhances scientific research, innovation, and kgewlederation as well as

cultural and social thinking. The ECDP serves the university across campus while the NCEC is focused
externally on economic development. Programs of interest to both the university and the community are
jointly sponsored.The fdlowing is a list of student enrollment in the ENT Major and Minor for fall

2011. Total enrollment for the program can be seen in Exhibit 3.

ENT Majors:

Admitted: ENTB as 1st Major 24; ENTB as 2nd Major 2; Total 26
Preadmitted: PENT as 1st major 91; PEB3I 2nd major 5; Total 93
Total Majors: 119

ENTB Minors:

Non-Bryan: 1st minor 57, 2nd minor 5; total 60
Bryan: 1st minor 39 second minor 4; total 43
Total Minors: 105

Program Description

This transformativecrossdisciplinary Entrepreneurship prograntdissignedo provide students with the
knowledge and skills needed for the'Zlentury. The Entrepreneurship major, two minors, and graduate
certificate are built on a foundation of entrepreneurship with afissgplinary profiles to allow for
customizaibn. The seven profiles based on job growth include: Creative Industries, Family Business,
Franchising, Health Care Entrepreneurship, International Entrepreneurship, Social Entrepreneurship, and
Science, Technology, and Innovation Entrepreneurship. dimse brochure is listed under Exhibit 4.

This innovative pedagogy is transferrable to other schools and the profiles expand as more cross
disciplinary courses are developed. The broad nature also allows for schools to customize to their
specializationsfaculty expertise, and regional economic drivers. The North Carolina Entrepreneurship
Center (NCEC) focused on community development and acts externally while the Entrepreneurship
CrossDisciplinary Program (ECDP) acts internally to spread entreprenipuasross campus. Both have
advisory boards and function as outreach programs. They were founded by Dr. Welsh, who served as the
parttime director of the NCEQNCEC)for the first two years of operation loeé transitioning to a full

time director. The ECDP was created in the fall of 2011 and Dr. Welsh serves astitagditector

with the Hayes Distinguished Professorship in Entrepreneurship. She served as the architect for the entire
academic and neacademic Entrepreneurship Program at The University of North Carolina at
Greensboro, including submitting all the forms to the State of North Carolina General Administration for
the BS in Entrepreneurship, establishing the NCEC with the Board of Trueteeie Governance

Documents for the ECDP with the Provost and Council of Deans. In addition, Dr. Welsh led the
curriculum development as well as designing all the programs in the seven areas based on research of
career growth in the next 20 years. 8ksigned ten of the courses offered as well as oversaw the
development of the other courses across campus and assured the forms were submitted.-liStiegross

of the courses is a new concept at UNCG. With an exception of a few courses, all cousesksted

with ENT. The course descriptions can be found in Exhibit 1.
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Unique Aspects and Features of the Program

The ENT curriculum offers 38 croshisciplinary courses in 20 departments with joint learning objectives
in one of seven profiles and ezreneurship and taught by the expert in the discipline who has been
trained in Entrepreneurship. This holistic model brings together students with common interest who
would not otherwise have classroom interaction. In addition, the Sustainable EmweghngnLiving
Learning Community opened in the fall of 2Qiliving-Learning Community) Located on the top floor

of the new, sixstory Jeffersorsuites residence hall at UNCG, it consists of 25 freshmen and 27 upper
classman.

Living-Learning Communities (LLCs) are where students with common goals and interests can live, learn
and study together. Jefferson Suites will not only be a place fatudents to call home but a creative

and collaborative community shared by students and faculty alike. Higiaging Communities are an

integral component of our strategy to increase the retention and graduation rates of our students. With the
openingof Jefferson Suites, more of our students will have the opportunity to live in a place that fosters
discovery and growth, an environment we believe is a recipe for student success. Students in the
Sustainable Entrepreneurship LLC enjoy common living spaccess to an-mouse incubator space,

which includes computers, loaded with design software; as well as specialized classes iaitight on

Courses include instruction in business writing, the history of entrepreneurship and economics.

Students will ado get realvorld experience through a special entrepreneurship store, located across the
street from Jefferson Suites, called the ASpartan
sustainability made by students, faculty and staff and ensitetient run. The store will open in February

of 2012 and three courses are scheduled to be taught through the store. They will cover topics in
entrepreneurship, consumer retail studies, hospitality, and the core living learning courses in
entrepreneurshifnd sustainability. The Collegiate Entrep
proposed to be a store partner above the retail store. The CEO office and entrepreneurship student and
faculty collaborative space is an excellent place for idea generatio

Sources of Funding and Support

The academic entrepreneurship program is funded through the university. A newr@clupeofessor

began in the fall of 2011 and was the only hire in the business school this year. Professors from across
campus that hee been trained in Entrepreneurship teach the courses housed in their department. The
Coleman Foundation Fellows program has supported six-capspus Fellows for the last two years.

The ECDP is funded t hrough t hstiperidfoothve®settdrra of fi ce a
Graduate Assistant, and two westudy students. The NCEC is funded through the Office of Research
and Economic Development. From 26@@11, Dr. Welsh raised $177,000 in gifts, grants, and contracts

in addition to the base fumd) of $375,000 the university provided. The external board of the NCEC
contributes a minimum of $1,000 a year. A-tithe Director, Program Coordinator, a Bryan School of
Business & Economics Lincoln Financial Intern, and two wsitldy students.

Benefits for Students

Through experiential opportunities combined with classroom learning, the students getrihands

preparation to start and grow their businesses. The NCEC and ECDP sponsor a joint speaker series with
real entrepreneurs, the Piedmont Angetvidgk has companies pitch on campus with students

participating, the paid internship program that grants scholarships with the Greensboro Partnership
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provides work experience in one of the seven areas of the major and minor, and the retail store on campus
opening spring 2012 will also provide harasexperience. There are also business plan contests, the
Southern Entrepreneurship in the Arts Conference, a licensing class where students can vie for a loan to
start their business on campus, among otherrtymiies. The end goal is that the student is prepared for
success upon graduation.

Outcomes

Short term- Graduates will possess an entrepreneurial skill base that is mandatory to transform our
population. This is the only BS in Entrepreneurship atldip university in the Piedmont Triad Region

of North Carolina. Combined with our strong, ongoing economic development outreach initiatives,
students have access to opportunities not previously available. We are producing graduates that are
globally reay by equipping them with Entrepreneurship skills for the 21st Century.

Long term- Graduates with this degree will possess the knowledge, skills, and attitudes necessary to
create organizations as well as advance in these organizations. Entreprekeorsl@gge is

increasingly cited as a critical success factor. Graduates with this degree will also be prepared to pursue
graduate study in Entrepreneurship or a specific area of liberal education. This will further enhance
scientific research, innovatipand knowledge generation as well as cultural and social thinking.
Additionally, the core courses in business required of all majors in the Bryan School will provide the
background necessary to pursue the M.B.A. degree.
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Living Learning Community (LLC)

Course Descriptions

Sustainability and Entrepreneurship Living-Learning
Community Course Descriptions

Assignments Specifically Designed Around
Entrepreneurship and Sustainability

Entrepreneurship

ENT/BUS 130

Entrepreneurship in a Sustainable Global Environment

COURSE DESCRIPTION: Entrepreneurship is examined in relation to the global
forces restructuring the world economy that call for sustainability and innovation
in the changing new world beyond the 21 Century. This course will utilize an
analytic framework for considering and solving problems of entrepreneurship and
sustainability worldwide that will encourage critical thinking and better prepare
students for higher level college coursework. The primary target audience is
freshman and sophomores.

ENT/BUS 201

Creativity, Innovation and Vision: Entrepreneurship and Sustainability
COURSE DESCRIPTION: Explores the processes of creativity and innovation
through an interdisciplinary lens, along with the examination of creative behaviors

leading to new concept development and study of the impact of creativity and
innovation on society.

ENT/BUS 240

Introduction to Entrepreneurship: Entrepreneurship and Sustainability
COURSE DESCRIPTION: Creativity and innovation are the keystones in a
changing global society. In this course we will take an interdisciplinary view of
creativity and innovation and the role both processes play in developing economic,
social, and cultural institutions. The course will emphasize the development of
relationships and networks that cultivate creative and innovative behaviors. In
addition to lectures, the course will involve guest presentations by individuals who
have made significant contribution in the areas of science, music, art, and business
or entrepreneurship.
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ENT/PHI 361

Ethical Issues in Business

COURSE DESCRIPTION: Ethical theory and its application to business: economic
Justice, corporate responsibility, self-regulation and government regulation,
conflict of interest, investment policy, advertising, and environmental
responsibility.

General Education Requirements

BUS 105A

Introduction to Business Skills Development

COURSE DESCRIPTION: This course is open to first and second semester freshmen
and emphasizes the development of business skills determined by employers as

critical for success. This course also fosters development of skills early in a
student’s academic career to promote success in both college and work.

HIS 206
China, Europe, and the Making of the Modern World Economy

COURSE DESCRIPTION: This course is designed for students in the freshman
learning community: Global Entrepreneurship and Sustainability. The course will
focus on the history of the world economy and provide historical perspectives for
evaluating changes in the world economy and entrepreneurial/sustainable thinking.

ENG 103

Essentials of Professional and Business Writing

COURSE DESCRIPTION: English 103 creates a practical and dynamic learning
environment that expects you to understand, develop, and apply information
through effective written business and professional communication strategies. \

ECO 100

Economics of a Global Sustainable Society

COURSE DESCRIPTION: Explores basic economic principles used to analyze
challenges and alternative solutions associated with achieving a global sustainable
society. Topics include: pollution, natural resources, green production, and rural
and urban development.
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Living Learning Community (LLC)

Summary

SUSTAINABLE
ENTREPRENEURSHIP

Live the Experience

The SUSTAINABLE ENTREPRENEURSHIP LIVING-LEARNING COMMUNITY immerses students
in a creative and collaborative “think-tank™ environment. The program is focused on building transferable en-
trepreneurship knowledge and skills for business success in a dynamic global economy that is increasingly re-
structured by concerns about sustainability. Learn to innovate and reinvent yourself to make a difference and
achieve success in the global sustainable world. ELIGIBILITY: Open to freshmen and sophomores study-
ing Entrepreneurship either as a major or minor in the Bryan School of Business & Economics as well as non-

business Entrepreneurship minors.

BENEFITS:
e 24 hour technologically equipped brain- REQUIRED COURSES:
storming / creativity center located on your
residence hall floor FRESHMEN
Fall

Networking with business leaders and entre-
preneurs

Live and collaborate with other creative en-
trepreneurship students

Guaranteed registration in specially de-
signed courses

Superior preparation for the global market
place

Incubator start up experiences, individual-
ized business coaching from specially
trained staff, field experiences and talks on
global business topics

Enjoy the amenities of UNCG’s new LEED

ECO 100, CST 105 and BUS 105, or
ENT/BUS 130, World History and BUS 105

Spring
ENT/BUS 130 and World History or
ECO 100 and CST 105

SOPHOMORES
Fall
ENT 201 and ENG 103

Spring
ENT 240 and PHI 361

For more information and an application contact John Sopper, Office of Undergraduate
Studies, @ jrsopper@uncg.edu

Bryan School of
Business and Economics
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Living Learning Community (LLC)
Flyers

Learning.

Join the Commumtiess at UNCG!

Learn together with

Sustainable
Entrepreneurship
Living-Learning Community

Benefits:
» Technologically equipped brain-storming/
creativity center on your residence hall floor

» Networking with business leaders and
entrepreneurs

» Live and collaborate with other creative
entrepreneurship students

» Guaranteed registration in specially designed
ELIGIBILITY: courses

« Incubator start up experiences, individualized
% - business coaching from specially trained staff,
Required Courses: field experiences and talks on global business
Freshmen- Fall Sophomores- Fall topics

» Enjoy the amenities of UNCG's new LEED
g Certified Residence Hall
Freshmen - Spring Sophomores -Spring

THE UNIVERSITY of NORTH CAROLINA

GREENSBORO

For more information and an application visit:

Undergraduate Studies learningcommunities.uncg.edu

Office of Learning Communities
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Entrepreneurship and Sustainability Living-Learning Community
Apply Now to Reserve Your Space for Next Year

Apply @ hrl.uncg.edu or Laura Pipe, Office of LLC ‘s,@ Impipe@uncg.edu
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Entrepreneurship and Sustainability Living-Learning Community
Apply Now to Reserve Your Space for Next Year
Apply @ hrl.uncg.edu or Laura Pipe, Office of LLC ‘s,@ Impipe@uncg.edu
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Living Learning Community
Jefferson Suites Top Floor

Freshman and Sophomore Applications are being accepted
starting November 1

@ learningcommunities.uncg.edu

Current interest or concerns can be sent to:
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Program Data

Course Descriptions

Entrepreneurship Course Descriptions

Courses for Undergraduates

130 Entrepreneurship in a Sustainable Global Environment (3:3)

Global forces will restructure the world economy for the foreseeable future. Entrepreneurship,
sustainability, and innovation will drive companies and individuals and produce major changes
within that environment. (Same as BUS 130)

200 Introduction to Entrepreneurial Finance (3:3)

Introduction to problems and methods in business finance within the context of entrepreneurial
ventures. Topics include business formation, sources of financing, financial statements, business
valuation, budgeting, and measuring financial performance. (Summer) (Same as FIN 200)

201 Creativity, Innovation, and Vision (3:3)

Creativity and innovation is examined through an interdisciplinary lens. We examine how creative
and innovative thinking gives us the vision to see opportunities and how they impact society.

(Fall & Spring) (Same as BUS 201)

206 Campus Entrepreneurs (3:3)

Students learn the basics of establishing a new business from idea to inception through the finalized
business plan. Students may have the opportunity to establish a viable business on campus. (Same
as BUS 206 ; formerly ENT 306)

215 The Economics of Entrepreneurship (3:3)

Study of entrepreneurship from history of economic thought perspective and application of such
concepts to economic agents. Emphasis on economic thought, market activity, and economic
growth. (Spring) (Same as ECO 215)

240 Introduction to the Entrepreneurial Experience (3:3)

Introduction to the entrepreneurial experience including historical perspectives, the role of
entrepreneurs in supporting the economy, the entrepreneurial process, venture creation, and
innovation. (Same as BUS 240)

290 Entrepreneurship and the Internet (3:3)

This introductory course provides students with the theoretical and practical foundation needed to
become an entrepreneur able to conceive and develop business plans to create a new venture on the
Internet. (Spring) (Same as ISM 290)
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291 Entrepreneurship and Technology in Health Care (3:3)

Introduces how technology helps create new business ventures in the health care industry. Health
care delivery processes and mechanisms relevant to turning ideas into profitable opportunities will
be addressed. (Summer) (Same as ISM 291)

292 IT Entrepreneurship (3:3)

Fundamentals of advanced technologies are presented and entrepreneurial skills needed to manage
the challenges inherent in attempting to take advantage of innovations driven from those
technologies are discussed. (Same as ISM 292)

300 Ideas to Opportunities: Feasibility Analysis (3:3)
Provides the knowledge and skills to develop a feasibility plan for a new business venture that will
be the basis for developing a business plan. (Fall & Spring) (Same as BUS 300)

312 Economics of Technology (3:3)

Economic analysis of technological change. Topics include sources of productivity, inventive
activity, entrepreneurship, innovation strategy, R&D management, patenting, and technology
assessment. (Fall) (Same as ECO 312)

320 Multimedia for Social Entrepreneurship and Civic Engagement (3:3)

Introduction to multimedia reporting and production, with the creation of a home page for civic
organizations engaged in social entrepreneurship to enhance learning by engaging in community
service activities. (Fall or Spring) (Same as MST 320)

321 Creativity, Design, and Entrepreneurship (3:3)

Theories and applications of design thinking and entrepreneurial thinking will be explored. Students
interested in innovation and creativity with application ranging from regional to global in practice
will benefit. (Fall) (Same as IAR 321)

335 Entrepreneurial Finance (3:3)

This course focuses on financial analysis, financial forecasting, financing, capital costs, and
working capital management of start-up businesses and existing businesses in the early stages of
development. (Fall) (Same as FIN 335)

336 Opportunities to Action: Business Plan (3:3)
Provides the knowledge and skills to develop a feasibility plan into a business plan for a new
venture, which culminates in a business plan competition. (Fall & Spring) (Same as BUS 336)

337 Family Business (3:3)
Overview of family business, including what is required for family harmony and business
continuity. (Fall) (Same as BUS 337)
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338 Franchising (3:3)
This course introduces the student to opportunities in franchising including becoming a franchisee
or franchisor. (Fall) (Same as BUS 338)

339 Entrepreneurial Leadership (3:3)

Leadership theories, skills, and practices necessary for effectiveness in varied entrepreneurial
settings, including private businesses, corporations, not-for-profit organizations, and social
movements.

340 Social Entrepreneurship (3:3)

Introduction to social entrepreneurship including identification of social problems and how they are
solved through innovation, community impact, sustainability, ethical, scalable, economic value
creation, and risk-taking efforts. (Fall & Spring) (Same as BUS 340)

342 International Entrepreneurship (3:3)

Creation and management of business ventures with international dimensions are examined, and
economic and formal/informal institutions affecting entrepreneurship are discussed. (Same as BUS
342)

354 Entrepreneurship in Hospitality and Tourism (3:3)

Principles of hospitality entrepreneurship and hospitality business investment. Exploration of
hospitality and tourism case studies to determine risks and rewards of investment in hospitality
business concepts.

(Fall) (Same as HTM 354)

403 Entrepreneurial Marketing (3:3)

Focuses on marketing strategy, planning, and tactics for entrepreneurial firms. Addresses general
marketing issues and specific “real world” marketing problems. Entrepreneurial firms serve as
clients for student consulting teams. (Spring) (Same as MKT 403)

427 Personal Selling Internship (3:0:9)
Minimum of 100 hours planned work experience in an organization with a personal sales force.
Instructor will provide placement or must approve placement in advance. (Same as MKT 427)

431 Entrepreneurship in Apparel and Design (3:3)
Exploration of issues in entrepreneurship relative to apparel retailing and design, and development
of skills necessary to establish and maintain a successful business.

450 Directed Business Practice (1-4:1:3-12)
Planned work experience approved in advance by instructor. Regularly scheduled class attendance
as well as reading, writing, and skill practice assignments are required. (Same as BUS 450)
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470 Entrepreneurial/Small Business Management (3:3)
Application of management principles to small business organizations. How to start a new
enterprise. Requirements for successful operation of a small business. (Fall) (Same as BUS 470)

493 Honors Work in Entrepreneurship (3:3)
Paper or project in one of the seven profiles in Entrepreneurship; may be in conjunction with the
North Carolina Entrepreneurship Center.

499 Selected Topics in Entrepreneurship (1-3)

Study of topics of common interest to those interested in entrepreneurship. Group discussion and
study rather than independent study emphasized. Generally non-recurring topics studied.

(Same as BUS 499)

Courses for Advanced Undergraduates & Graduate Students

524 Media Financing and Distribution (3:3)
The processes of raising and budgeting funds and distributing film and videos for theatrical release,
direct DVD/video release, or television broadcast.

525 Media Organization and Management (3:3)
Principles and practices of the organization and management of electronic media and motion
pictures.

535 Entrepreneurship and Independent Press Publishing (3:3)

Exploration, analysis, and participation in independent press publishing from inception to final
product while practicing the entrepreneurial strategies needed to begin a successful venture.
(Spring) (Same as ENG 535)

540 Social Entrepreneurship: Justice and a Green Environment (3:3)

Interdisciplinary course in social entrepreneurship. Exploration of models for designing and
implementing entrepreneurial projects that respond to social, economic, environmental, and justice
issues. Introduction to direct action and evaluation. (Same as BUS 540, CST 540, SWK 540, WGS
540)

588 Theatre Entrepreneurship (3:3)
Entrepreneurial concepts applied to the formation and management of a new theatre/performing arts
company.
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605 Entrepreneurial Family Business (3:3)

Explores and analyzes in detail the management, ownership, family/business leadership skills,
succession and governance practices found in entrepreneurial family-owned and family-controlled
businesses.

606 International Entrepreneurship (3:3)

Issues related to starting, joining, or holding stakes in international ventures, that creation and
management of business ventures that have international dimensions, economics and
formal/informal institutions affecting entrepreneurship.

607 Entrepreneurship: Venture Opportunities and Plan (3:3)
Knowledge and skills to evaluate ideas to determine if they are potential opportunities by
developing a feasibility analysis, culminating in a venture plan. To launch and grow a new business.

608 Corporate Entrepreneurship (3:3)

Examination of the challenges and opportunities for employees and organizations in creating and
maintaining an entrepreneurial culture. Students consult with local for profit or non-profit
organizations to perform an entrepreneurial audit.

609 Franchising (3:3)

Develop knowledge and skills needed to succeed as a franchisee, franchisor, or franchise executive,
including understanding franchise Disclosure Document and the role of entrepreneurship in
franchising.

615 Entrepreneurship for the Sciences (3:3)

Develop knowledge and skills in entrepreneurship to identify and evaluate sciences and technology
ideas in chemistry and the life sciences as opportunities to take through the feasibility and business
plan.

616 Entrepreneurship for Clinical Practice (3:3)
Designed to teach students how to effectively build and implement a successful business model
(e.g. private practice) for the design and delivery of clinical practices, or related services.

661 Entrepreneurial Career Development in Music (3:3)
Focus on the entrepreneurship knowledge, skills, and career development to enable students to
become the architect of his/her future.

671 Issues in Apparel and Related Industries Entrepreneurship Research (3:3)
Current state of research on entrepreneurship studies in general and particularly within the apparel
and related products industry.

672 Web Programming (3:3)

Apply fundamental programming concepts in designing and implementing applications for the web.
Foundations for developing web applications.
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677 Entrepreneurship Opportunities in Healthy Aging (3:3)

Examination of entrepreneurship opportunities related to the aging population, with specific
attention to products and services that extend the healthy lifespan. Includes development of
Business Opportunity Analysis.

701 Promoting and Protecting Health through Entrepreneurship (3:3)
Introduction to Federal Small business Research grant mechanisms for entrepreneurial research.
Preparation of a grant proposal for submission to NIH, CDC, or Department of Education.

Undergraduate and Graduate Elective Courses not currently under ENT prefix:

BUS 205 Introduction to the Business of Health-Care management (3:3)

Influence of health-care services/systems on business organizations. Issues of health-care
organizations, professions, ethics, and assessment. Organizational patterns for health-care delivery
and issues in financing health care.

DCE 455 Career Management for the Dance Artist (3:3)

Overview of the professional dace world. Course work involves viewing vidoes of today’s touring
companies and learning basic skills in auditioning, applying for jobs, grant writing, and organizing
promotional materials.

PSC 511-N Nonprofit Law (1:3)
This course is intended to introduce basic principles of law applicable to nonprofit organizations.

PSC 511-S Social Entrepreneurship in Nonprofits (1:3)

Introduces advanced students to the topic of social entrepreneurship, with a focus on the nonprofit
sector. Focus on the ways in which existing and new nonprofit organizations can develop innovative
and creative ideas to further their missions.

PSC 540 Nonprofit management and Leadership (3:3)

Overview of major concepts and concerns of nonprofit organizations, including tax exempt status,
incorporation, nonprofit/government relations, board/director/staff relations, volunteers, service and
program planning, implementation, resource development.

THR 584 Theatre Management (3:3)
Theatre organization and operation. Practical problems of financing, promoting, and staffing
various theatre programs.

DCE 621 Administration of Dance (3:3)
Introduction to the business of dance including aspects of grant writing, company development and
management, public relations, concert production and presentation, and touring.
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Program Data
By Major

m BE Major
m HHP Major
m AS Major
m HES Major
m MUS Major
m ED Major
= NU Major

Key

BE
HHP
AS
HES
MUS
ED

Bryan School of Business and Economic
School of Health and Human Performanc
College of Arts and Sciences

School of Human Environmental Science
School of Music, Theatre, and Dance
School é Education
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Program Data

By Enroliment
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