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WHAT'S WORKING,
WHAT'S NOT...

..AND HOW TO BUILD A BETTER PLAN
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LEGTRINX

Problem First. Product Last.

Since 1971 GRAHAM KILSHAW, CEO

Philadelphia. Hong Kong. Tokyo



THE LECTRIX VALUE PROPOSITION:
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LECTRIX DELIVERS MEASURABLE ROl ON MARKETING SPEND FOR SUPPLIERS T0 THE ELECTRONI
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IN THE ELECTRONICS INDUSTRY “WHAT DO WE WANT MARKETING T0 D0?”
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OR, “WHAT INFORMATION DOES SALES NEED?"

THESE 4 PIECES OF DATA:

n Who is buying your component/material/system?
n What do they need to buy (spec)?
n Where is the design engineer/purchasing manager?

n When will they be placing the order?
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2021: WHAT'S WORKING AND WHAT'S NOT

EMAIL

’

@ Safari File Edit View History

Still the “Killer App” P2P beats B2B

Technical Content Avoid the Pandemic Overload

I— Compose

Inbox

Starred

Snhoozed




2021: WHAT'S WORKING AND WHAT'S NOT

SEARCH

The Evolution of Voice 2019: Google E.A.T. 2021: Google Page
Search Experience

Duplicate Content Keyword Stuffing



2021: WHAT'S WORKING AND WHAT'S NOT

WEBINARS

Online Conferences vs The 2-Step: Webinar + Educational Content
Online Tradeshows Product Demo




2021: WHAT'S WORKING AND WHAT'S NOT

LIVE EVENTS

? VERSUS ?

Evolving New Customer Events Peer Networking
Events




2021: WHAT'S WORKING AND WHAT'S NOT

AUDIENCE DATA

Marketing Automation Business Databases, List Buying
e.g. Zoominfo




2021: WHAT'S WORKING AND WHAT'S NOT

TECHNOLOGY/PLATFORMS

Email/ Marketing Website Analytics Social *
Automation/CRM

HubSppt eloqua.

pardot ""
Marketo

ActiveCampaign >



2021: WHAT'S WORKING AND WHAT'S NOT

SOCIAL

/w Distributors, Reps, Relationship Social Selling

Employees, Investors Development




2021: WHAT'S WORKING AND WHAT'S NOT

ECIA/LECTRIX POLL: MARCH 2021




(F ekdns — =
e Y e

“THE PACE OF TECHNOLOGICAL INNOVATION
HAS FUELED AN INCREASE IN DESIGN CYCLES

AND DEMAND FOR COMPONENTS ACROSS
INDUSTRIES.

" SALES TEAMS FACE ADDITIONAL PRESSURE TO
2021 MARKETING: WHAT'S 1 SECURE |JEL[§\L(§J t\ES Eé\%\sf SIIIVBTPETHE DESIGN
| .. .

WORKING & WHAT'S NOT .77 MEANWHILE, SALES AND MARKETING
LEADERS ARE LEVERAGING TACTICS THAT

DATE BACK TO THE 1980S, WHICH ARE
SIMPLY NOT COMPATIBLE WITH THE NEW

NORMAL....“

- SUPPLYFRAME, APRIL 2021
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2021: WHAT'S WORKING AND WHAT'S NOT

SUMMARY

Audience Data Technical Educational Marketing Automation
Content



HOW TO BUILD A BETTER PLAN



. Audience Data

. Technical Educational Content

. Marketing Automation




UNDERSTANDING HOW ENGINEERS BUY:

MODERN-DAY BUYER'S JOURNEY

CONSIDERATION




DRIP CAMPAIGNS TO MATCH HOW ENGINEERS BUY:

END OF DRIP
remove unengaged prospects
or add them to re-engagement

campaigns to reach out later.

AWARENESS
STAGE

DECISION
STAGE

E-BOOK
Provide content for a deeper analysis
of the product and it's benefits.
______ " CONSIDERATION ’
STAGE

VIDEO OVERVIEW

H Provide lighter, more engaging
WHITEPAPER E content to keep prospects
! interested in your product.
v
YES
e S 4 ~ | [ESEEEE = DECISION
STAGE

PRODUCT DEMO

Once a prospect shows significant
interest, you can schedule a personal
call or meeting.




DRIP CAMPAIGN EXAMPLE: STAGE ONE
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LI sCHaFFner

SCHafFFner

@ B

Schaffner - A Visual Guide to
EMC/EMI Filters

Schaffner - A Visual Guide to EMC/EMI Filters

FREE Whitepaper:
Schaffner - A Visual Guide to EMC/EMI Filters
‘Wiow alaady know that EMC/EMI filers ans the ideal solution 1o help reducs
sleciiomagnetic inlerderence emitied from modem slecincal devices and aquipmant.
Whathwer during th design phase or in the middie of iroubleshooling during product

g i
onder, defermmans tha right filber Tor your appcalion?

ght EMI filter solution is imporatese. Bull, how do you, in short

Thai's whane this guids comes Inl Schufinegs - A Visial Goicls fo EMOELMN Fivers ists
proaduc! necommendations lor Specilic Applcations, inchding

& Consumar Electronics

& Inchusirial Lighting

» Medical Equipment

= Reneeable Energy Sysioms (SolanWind)

s Tost & Moasuromend Equipment

Download your FREE copy now! ‘ -

wwa schafinenusa com | usasales@schafrer com

EMAIL OFFER REGISTRATION PAGE THANK YOU PAGE WHITE PAPER



= THE WHO, WHAT, WHERE & WHEN:

gl 7 ol
Live Example
Schaffner - A Visual Guide to EMC/EMI Filters
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https://products.schaffner.com/a-visual-guide-to-emc/emi-filters?utm_campaign=2020%20Campaign%20%232&utm_medium=email&_hsmi=90434613&_hsenc=p2ANqtz-9To_cvSV5anlnR5SF1LeS5FjeTmB50IyVxI54BXrGHC-UCD0OxxyPb2E0hcbbiTNvy7UdMd4MaP09-7qAFmRS8lop-GQ&utm_content=90434613&utm_source=hs_automation
https://products.schaffner.com/a-visual-guide-to-emc/emi-filters?utm_campaign=2020%20Campaign%20%232&utm_medium=email&_hsmi=90434613&_hsenc=p2ANqtz-9To_cvSV5anlnR5SF1LeS5FjeTmB50IyVxI54BXrGHC-UCD0OxxyPb2E0hcbbiTNvy7UdMd4MaP09-7qAFmRS8lop-GQ&utm_content=90434613&utm_source=hs_automation
https://products.schaffner.com/a-visual-guide-to-emc/emi-filters?utm_campaign=2020%20Campaign%20%232&utm_medium=email&_hsmi=90434613&_hsenc=p2ANqtz-9To_cvSV5anlnR5SF1LeS5FjeTmB50IyVxI54BXrGHC-UCD0OxxyPb2E0hcbbiTNvy7UdMd4MaP09-7qAFmRS8lop-GQ&utm_content=90434613&utm_source=hs_automation

MORE BUYING INTENT QUESTIONS:

“ WILL YOU BE SPECIFYING <COMPONENTS> IN YOUR DESIGN?

+

WILL YOUR PRODUCT REQUIRE CERTIFICATION TESTING?

=+

WOULD YOU LIKE TO CONNECT WITH AN <APPLICATION> ENGINEER?

-+

WOULD YOU LIKE TO REGEIVE A SAMPLE?
YES, 1T0 3 MONTHS
YES, 3 T0 12 MONTHS
NO, NOT AT THIS TIME




= THE WHO, WHAT, WHERE & WHEN:

iCampaign Lead Report 1/31/18 - 1/13/19

[Total Unique Downloads: 451

[Total Unique leads Performing EMC Testing in 24 months or less: 250

[Total Unique Leads Performing EMC Testing in 24 months or less & would like a sample to test: 78

[Total Unique Leads that would like a Sample to Test but are not performing EMC testing in 24 months or less: 17

mml: | it oM = il
/3118 | 0306PM Styker "*"":'2:“"" “w
/3118 | 0306PM Universityof Minho | Polymers Engineering | Educofion & Traiing
1/31/18 | 03:06PM fidus power ltd | engineering manoger ““m‘
/38 | ozerem Teledyne Controls E""‘;‘:‘ﬂm [—
/3118 | ozo7em WE Engineer mm
a8 | osrem Siemens 1 Design Engr ﬁm’fm
/3118 | 0308PM Hondo RED A5 | gyl Vldaion | Avimaiive
/3118 | 0308PM PAC |Direcor of Enginserng| mm
/318 | 0309PM maxon molor og Minjlah [Pl mem——t
/8 | 0309PM mm Sl honioprmt | e o
ik Engineer
/3118 | ozi0eM INESCTEC Researcher Research

. Contact . Job/Industry . Location . Intent

Totals D Compliance



GRAHAM KILSHAW, LECTRIX

..S0, WHAT'S
NEXT?
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20227

“GOLLABORATION
MARKETING"




2021 - 2022

“COLLABORATION MARKETING™

Increased Customization The Changing Role of the
of Components & Materials Sales Person

Live Collaborative Design H The Emergence of Data
Engineering between

Customers & Suppliers (finally)

The Rise of the Application The Decline of Lead
Engineer Generation




PRE-PANDEMIC

‘ SALES ‘ ‘ APPLICATIONS
CUSTOMER ENGINEER - ERSO E : . ENGINEER
:




PANDEMIC & POST-PANDEMIC

CUSTOMER ENGINEER

zoom

\/

APPLICATIUNS

SALES PERSDN ENGINEER




Schneider
Electric

“COLLABORATION
MARKETING”

ENGINEERING LEADERSHIP PROGRAM



COMPETING FOR ATTENTION - GET
CREATIVE WITH YOUR CONTENT:

INFORMATION OVERLOAD




THE TRANSFORMER ASSOCIATION. SPRING VIRTUAL MEETING, APRIL 2021

QUESTIONS

Graham Kilshaw
CEO, Lectrix
graham@lectrixgroup.com

LEGTRIX




