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Index of Consumer Sentiment

(Monthly and three month moving average)
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12-month percentage change, Consumer Price Index, selected categories, not seasonally
adjusted
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Source: U.S. Bureau of Labor Statistics.
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Restaurants yelp =
+10% business openings, 2023 vs. 2022
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C o s Mdeéens

S’mores Cold Brew
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Cold Brew Blackberry Mint Island Plck-Me-Up Berry Hibiscus Poppmg Pear Sour Tango Chai Frappé Turmeric Spiced
GreenTea Punch Sour-Ade Slush Lemonade™ Burst Latte
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C o s M&ens

ICED TEAS & LEMONADES

R
TROPICA
SPICEAD%‘

Sour Cherry
Energy Burst
Tart cherry slush blended

over fruity popping boba
with a boost of energy.

170 Cal. M $589

=

Berry Hibiscus
Sour-Ade

Tart lemonade mix

sweet berry probi

served with a dried |;
wheel over Ice.

350 Cal. M $539

SLUSHES & FRAPPES

S ', Chai Frappé
: Burst

400 Cal.
MS589

Pomegranate
Hibiscus
Slush

200 Cal.

M$5.39

Popping

Tropical
Spiceadet™
330 Cal
M489

Sour Tango
Lemonadem™
310 Cal,
M489

Half

& Half
180 Cal
M $329

Lemonade

230 Cal.
M $329
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Blackberry p:
Green Teay Mint
170 Cal,

M489

Sweet

Tea

120 Cal
M$249

Iced Tea
Black tea or Grean tea
0Cal

Customize it}

+ Fruity Boba 20
+Energy S

0t 100 Cal, (

+ Flavor Syrup 10-40

Pick-Me-Up
Punch
Punched-up, berry-

powered lemonade with
dried strawberries,

370 Cal. M 8539

Pear Slush

290 Cal.
M $539

Cold Brew

Frappe

430 Cal
Ms5.19

500 Cal.
M $5.79

{up to 2 for free)

Blueberry
Ginger Boost

A Vitamin C-boosted
blueberry ginger green tea
served with dried blueberries
and lemon wheel.

190 Cal. M $539

S’MO

BREWS

RES

COLD BREW
320 Cal,
M 499

TURMERIC
SPICED
LATTE @ 3
250 Cal,
Ms489

al.

+ Flavor Syrup
10-30 Cal. (up
580 Shot
( $079)

Caramel Fudge
Brownie Sungae

440Cal. $489

Blueberry Lemon
Cookie amdae

400 Cal. $489

Classics Sundaes
Caramal or

Hot Fudge ~
330Cal  $319 b

Pretzel Bites

130 Cal

Choose a Sauc

Splcy Queso
Ranch(000 Ca

or Hot Mustard{000 Cal)

Savor: $239

Hash grown Bites
140 Cal

McPops

310-390 Cal

Choose From:

Apple Clnnamon, Hazelnut,
Cookie Butter, or Mixed Bag

$649

mlng thick smulheggstzgga

epperoni, flax se
s‘l'llz‘:loh aphgr?dful of almonds
d cranberries.

Cold Brew 1 20Cal. My

Iced C
offeo & 10Cal M g

Brewed Coffee 6 10Cal Mgy

220Cal. M $359
370Cal. M g9
160Cal. M 359

380Cal. M 379

Hot Chocolate & 380Cal. M 9359

Hot Tea ¢ 5Cal. MM
Chooso From: Black, Graen, Or Peppermint

Cones

Chocolate, Vanilla,
or Twist

160-200 Cal. 199

Citrus & Cream
Shake
560 Cal. M $379

Classic Shakes
Vanilla, Strawberry, or
Chocolate

570-650 Cal. M S359

Blueberry

Lemon Caramel Fudge

Brownie
470 Cal. 339

Sea Salt
Chocolate Chip
Cookie

380 Cal. 2% 380 Cal. 29

SANDWICHES

FROMTHE @ UNIVERSE
Spicy Queso
Sandwich
580 Cal. $499

Cream
@ Avocado
! ;' Tomatillo

Egg
McMuffin®

) 310Cal. $379
Bacon McMuffin®
withEgg
400 Cal. $379

Sausage McMuffin®
with Egg
480 Cal. $379

Sandwich
470 Cal. $499

; FOUNTAIN & BOTTLED DRINKS 0-220 Cal. M$1.39 @ 0 Cal. 3349

@ o . ] . @ g 5 Cal. $349

nta,”"Barq’s”
-Cola Company-
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tlon Advi ol s Vary. Additional Nutrition Information Avallab &

2 International group, used under license.

Jzatlons. OREQ® s atrademark of Mondold:
jamark of Mars, Incorporated and/ o its affiliates.

“Coca-Cola,”
© 2023 The Coca-Cola Company. B
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Shopping and Retail
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“Golden Handcuff” phenomenon illustrated by new Home yelp "}‘s‘
Services business trends

Change in business openings for select Home Service categories, 2023 vs. 2022
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Masonry and Concrete Services
Contractors

Drywall Installation and Repair
Junk Remewval and Hauling
Demaolition Services

Sheds and Qutdoor Storage
Home Organization

Home Inspectors

Maortgage Lenders

Maortgage Brokers

Packing Supplies

Vehicle Shipping



US Retail MarkeQ4 2023

Fundamentals

Inventory

12,023 MSF

— Q4 2023 Net Absorption

17.6 MSF

Under Construction

55.5 MSF

Source: JLL Research, CoStar

[

Total Vacancy

4.0%

Average Market Repis()

$24.69

Q4 2023 Deliveries

9.2 MSF




US Retail Outloo&Q4 2023

Fundamentals General retail Malls Power centers Nelghborhoqd Strip centers Total retail
and community

Inventory 6,518,096,334 910,793,607 800,443,522 2,982,178,354 708,149,932 12,023,969,921
Vacancy 2.5% 8.5% 4.2% 5.8% 4.6% 4.0%
Net absorption 8,226,156 3,485,846 691,839 3,886,983 996,586 17,602,540
Net deliveries 7,812,073 (435,982) 217,200 783,262 503,648 9,210,327
Under

: 38,702,112 2,569,312 1,755,004 7,717,110 3,361,289 55,501,808
construction
Market rent $23.82 $33.35 $26.38 $23.81 $22.68 $24.69

20 © JONES LANG LASALLE IP, INC. 2023



Million SF
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Lifestyle mmm Regional Super regional —— All mall vacancy
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Mall vacancy by class

—Class A vacancy Class B vacancy —Class C vacancy
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US Retail OutlookQ4 2023

Top retailers who signed new leases in 2023
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Source: CoStar

estimates Top SF leased by size range
Target 1,273,600 ®10,000 - 25,000 SF
Burlington 761,800 >50,000 SF
Dollar Tree NN 661,300 m 5,000 - 10,000 SF
Five Below 437,400 25,000 - 50,000 SF
Raining Cane's s 318,500 m 2,500 - 5000 SF
Wingstop 205,100 <2,500 SF

© JONES LANG LASALLE IP, INC. 2023



Available retalil slated for 2024 delivenys(})

Neighborhood Center - 2.1
Strip Center - 1.5
Lifestyle Center - 1.0

Power Center . 0.6

Community Center . 0.5



Percent change in retail asking rents 1

Source: CoStar

25

Q4 2023

1 Seattle 4.1%
2 San Francisco -0.7%
,l&(r)%eles 1.3%
Honolulu 1.8%
Las Vegas 7.1%
Phoenix 9.2%
Denver 2.2%
Dallas 5.4%
Houston 3.4%
Minneapolis 6.1%
Chicago 1.2%
® <oo% 0.0%- 3.0%

Detroit 3.7%
Nashville 3.9%
Atlanta 7.3%
Orlando 8.1%
Tampa 7.8%
Miami 4.2%
Boston -0.7%
New York 1.5%
Philadelphia 0.2%
\é\/.fé:s.hington, 3.20%
Charlotte 5.8%

@ 31%60%

@ -60%

Movement from previous quarter



Alamo Drafthouse, South Lamar, Austin, TX
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Celebrity brands founded by year
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The lifecycle of celebrity retail

Four distinct stages

®

Stage 1

E-commerce

Celebanlies Legin by developing the
brand and creating an e-commerce
piatform that allows them to sell

directly 10 their si2able fan bases

Stage 2
| P ———
Retailer

partnerships

AfRter establishing the brand and secing
sales, many brands will pantnerw
established retaiiers (o sell their products

in physical stores

physic

rengs

LT,

Stage 3

Testing pop-ups

hen the demand for productin

al storés has been solidihed, thete

will test the appetite for star

s Dy opening pop-up locations in

t2rget markets

Source: JLL Research
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M

Stage 4

T ————
Physical

store rollout

These brands then capitalize on their
SUCCESS Dy opening permanent

DOCK-ANC-MOrLar iocations
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Celebrity retail store property type (()O) JLL
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Source: JLL Research



Luxury brands opened over 650,000 s.f. of space this past year

Brands embrace prime urban corridor street retail and luxury shopping centers, with an average store

size of over 5,000 s.f.

Average new luxury lease size is greater
than 5,000 square feet

0-2,000
= 2,001-3,000
3,001-4,000
=4,001-5,000
5,001-10,000
= 10,001+

4,000 SF+

41%

Nearly 40% of new luxury stores

open in malls

5%

57%

Street retail
= Mall

Hospitality

New leases in malls

38%

Luxury retailers continue to favor
prime corridors

Prime corridor

= Non-prime

corridor
79.2%

Street retail located in prime corridors

80%



Most popular cities for new luxury openings
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New York Los Angeles Miami Atlanta Las Vegas Detroit East Chicago Dallas

Hampton

Source: JLL Research
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Rodeo Drive, Beverly Hills *

,_/f'/"; é'lhi b
e E 't !

,)\\, -




i \‘-‘
P
(T,

[

Bt | A S

e e
2ab Y

.
¥

» " Bloor-Yorkville, Toronto




/s
/
",

TN




Union Station, Toronto



