The Art of Developing,
Managing and Operating
Diverse Food Destinations

Panelists:
John Wall, Wall Companies
Marshall Nguyen, Wyn Group
Ben Spangler & Gabby Grant, Bebe Zito

Moderator: Bill Wittrock, RSP Architects
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Self Pour
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A 12,000 SF Food Hall

A Approx. 10 Vendors

A Bar + Beer Pour

A 50,000 SF Super Market
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