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Still wiping down your grocery store
purchases? Coronavirus risk is
'‘exceedingly small,’ experts say

Wiping down groceries? Experts say keep risk in perspective

Still Disinfecting Surfaces? It Might Not
Be Worth It

CORONAVIRUS GUIDE

No, You Don't Need To Disinfect Your
Groceries. But Here's How To Shop Safely
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Estimated Foot Traffic i Percent Change, Monthly (@)JLL
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Grocery property sales transactions
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Physical retail sales (US$, millions)

e-commerce sales
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Retail spending
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CPI % Change Yeaover-Year
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Dollar General
Family Dollar
Chipotle

Popeyes

Dollar Tree

Five Below

TJIX Companies

Ace Hardware

Aldi

Dutch Bros
Burlington Stores
Kohl's

Wawa

Tractor Supply

Ross Dress for Less
Lululemon

American Eagle Outfitters
Batteries Plus
Freddy's Frozen Custard & Steakburgers
Bojangles

Ulta

Shake Shack

Big Lots

Chicken Salad Chick

Source: PNC Creditntell, JLL Research
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# of store openings announced in 2022
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Service spending surpasses pre-pandemic levels (()())JLL

Consumers spending comparatively less on durable goods and gradually moving to
services
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Year-over-year change in spending as of July 2022

Gas stations I 39.9%
Nonstore retailers N 20.2%
Miscellaneous store retailers I 17.8%
Restaurants & bars BN 11.6%
Total Retail BN 10.3%
Grocery stores BN 9.2%
Sporting goods, hobby & books M 3.9%
Health & personal care M 3.4%
Apparel and accessories B 23%
Furniture & home furnishings B 21%
Motor vehicles & parts B 21%
General merchandise (incl. dept. stores) -1.4% |

Electronics & appliances -9.9% Il
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Source: JLL Research, US Census
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Change in foot traffic from Q2 2021 to Q2 2022

Experiential

Gas stations
Discounters

F&B

Shopping centers
Soft goods
Electronics/Office
Health/medical

Home & hobby

Source: Placer.ai
*Experiental tenants include: movie theaters, eatertainment concepts like Dave & Busters, bars & pubs, and fithess centers
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Shopping center foot traffic

60%

40%

20%

0%

-20%

-40%

-60%

-80%

% change in foot traffic since 2019

-100%

-120%

Jan-20
Feb-20

© 2022 Jones Lang LaSalle IP, Inc. All rights reserved.

Mar-20

Apr-20

May-20

Jun-20

Jul-20

Aug-20

Sep-20

Oct-20

Nov-20

Dec-20

Jan-21

Feb-21

Mar-21

Apr-21

May-21

A

Jun-21
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Urban malls
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Urban corridors w/in residential neighborhoods
Urban corridors w/in CBDs & tourist destinations
= Suburban malls

Mar-22
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Jun-22

-1.7%

-17.1%
-23.9%
-27.8%

Source: JLL Research, Placer.ai
The malls included in this analysis represent the best-in-class malls from the JLL tracked markets where prime urban corridors

are located. Tracked markets include Boston, New York City, Washington DC, Miami, Chicago, Los Angeles, San Francisco
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Luxury revenue (US$, millions)
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U.S. luxury sales expected to surpass 2019 levels in 2022
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RETURN TO NORMAL.
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% OF AC ITIES IN 2019 FEBRUARY 2020 TO JUNE 2022
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715%
turnover
rate

*Accommodation and Food Services
sector, 2021, BLS
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In April 2020 leisure
and hospitality
employees fell by
45%.

Source: BLS, JLL Research

© 2021 Jones Lang LaSalle IP, Inc. All rights reserved.
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Leisure & hospitality employees
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Q2 2022 US retail market fundamentals

© 2022 Jones Lang LaSalle IP, Inc. All rights reserved.

Inventory

11,810 MSF

Q2 Net Absorption
18.9 MSF

Under Construction

60.1 MSF
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Total Vacancy

4.4%

Average Market
Rent (psf)

$23.22

Q2 Deliveries

4.1 MSF
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US Retail Net Absorption (SF)
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U.S. New Construction
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Neighborhood and strip centers see highest rent growth

Q2 2022 Y/Y rent growth

5.0% 5.0% 4.9%

4.5%

4.0%
3.8%

General Retail Mall Power Center Neighborhood Center Strip Center Other

Source: CoStar, JLL
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Average retail lease size (square feet)
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2022
Quoted rent —\/acancy
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Mall vacancy by class
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Seattle
® 1.3%
San Francisco
-3.0%
Las Vegas
@® 95%
@
Los Angeles ® Phoenix
3.6% 6.4%
[ )
Honolulu
1.6%

Source: CoStar
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Annual rent change T Q2 2022

® Denver
3.9%

Minneapolis
40% @ Detroit
5.8%
Chicago ®
3.7%
Nashville
11.2% @
Atlanta
Dallas 6.9%
580 @
Houston
4.4% Tampa
8.5%

@)L

Boston
New York @ 6.6%
1.1% ®
@ philadelphia
- 0
® 0.9%
Washington, D.C.
3.1%
@® Raleigh
9.0%
Orlando
@® 2%
®
@ Miami
9.5%

Source: JLL Research, CoStar
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National average 10-year

rent growth (27.7%) Top 15 markets by rent growth
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Source: JLL Research, CoStar
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Kids Foot Locker, House of Play



Kids Foot Locker Commerical
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Tasty by Greggs cafe, Primark Birmingham, England



EL&N London, Dubai



