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Source: JLL Research, Real Capital Analytics (single-asset transactions of at least $5 million) 
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Source: US Census, JLL Research
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Source: US Census, adjusted sales
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Source: PNC Creditntell, JLL Research
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Source: Commerce Department
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Source: JLL Research, US Census
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Source: Placer.ai

*Experiental tenants include: movie theaters, eatertainment concepts like Dave & Busters, bars & pubs, and fitness centers
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Source: JLL Research, Placer.ai

The malls included in this analysis represent the best-in-class malls from the JLL tracked markets where prime urban corridors 

are located. Tracked markets include Boston, New York City, Washington DC, Miami, Chicago, Los Angeles, San Francisco
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Source: JLL Research, Placer. ai
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Source: BLS, JLL Research
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Q2 2022 US retail market fundamentals
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Source: JLL Research, CoStar
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Neighborhood and strip centers see highest rent growth
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Source: CoStar, JLL Research
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Source: CoStar, JLL
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Source: JLL Research, CoStar

Source: CoStar
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Tasty by Greggs café, Primark Birmingham, England



EL&N London, Dubai


