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BUILT BUILT IN THE FACTORY.
BETTER. BUILT FOR A BETTER WORLD.
BUILT

FORWARD.

FACTORY
BUILT
HOUSING

= SELLING FOR
THE FUTURE

The way homes are built

is changing. The way homes
are sold is evolving.
Factory built housing
is the future—now.

OCTOBER 14 & 15, 2026: DEL LAGO RESORT
1133 Route 414, Waterloo, NY 13165

CUNVENTIUN REGISTRATION IS OPEN!

% TRADE SHOW www.nyhousing.org/events/76th-annual-convention -and-trade-show

Our 76t Annual Convention & Trade Show is scheduled to be held October 14-15, 2026 at the Del Lago Resort in
Waterloo, NY. You should have received the registration flyer in the mail and we hope you will join us!

We want you to experience a great event that benefits the entire manufactured and modular housing industry in
NYS. We have a great line up of speakers and topics to offer everyone, no matter what type of business you are

involved with. We encourage you to bring as many of your fellow employees as possible!

Information on the speakers and topics to be discussed are included in the registration flyer. We hope you will
take advantage of the seminars to get your employees informed and involved!

Sponsorship opportunities and exhibitor information are included in the flyer as well. Our Annual Convention &
Trade Show is a great opportunity for networking, learning something new and just plain having fun!

Early-bird pricing has been extended to midnight on Friday, October 2, 2026!

Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility
is assumed by the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are
not to be construed as having the endorsement of the New York Housing Association, unless specifically stated.
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= e¢Built Home . ZERO

) ja3' g ENERGY READY HOME
solar_ready ﬂ\ S DEPARTMIENT OF ENERGY
SmartComfort® by Carrier® HVAC heat pump L8E ' '

71 weand
Rheem® hybrid heat pump water heater u 44

Argon gas low-E windows €
B g

ecobee® smart thermostat

ENERGY STAR® Frigidaire® appliances
Pfister® bathroom fixtures

LED lighting

Insulated exterior doors

Additional home insulation 40 50 0/
Sealed duct system o

Whole house ventilation system
f-

Homes so energy efficient,
you can save

—
SAVE MONEY on Energy Blll

Average monthly energy cost comparison® between a multi-section Tempo® home built
to eBuilt™ standards and a traditional off-site built home:

Albany, NY

- Traditional = Traditional
¢Built Off-Site € Off-Site
Home Home Home Home

$238 $396 $155 $208

Estimated Annual Savings: Estimated Annual Savings:
$1,896 $628
SCAN TO TAKE

an oBullt™ home tour!
eBuilt™ homes meet the US Department of Energy’s ZERO ENERGY READY HOME national requirements.

Sources @ E @

F -,
1 https/Awww.energy.Qov/sites/default/Nea/2022 - 1 1/ZERH % 20N ame % 20and % 20Logo % 20Use % 20Guidelines_0.paf .'I- "‘ 'E
2 Energy savings are based on slectrcal and gas enengy consumgtion Using NAREL® BEopt™ 10 estimate annual electrical and gas energy i
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standards in the citios listod Estimates are based on caloulat ction Tempo Let & Be and Shout models. @




76" ANNUAL CONVENTION & TRADE SHOW
THANK YOU, EXHIBITORS & SPONSORS!
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YOUR

CONTACT: JIM DAVIS
PHONE: 315.796.0104
WWW.TITANHOMESNY.COM
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FirstCredit

CORPORATION OF NEW YORK, INC

MH Loans
Done Right

Lower Rates. Lower Fees.
Service You Can Count On. Contact the NYHA Office with YOUR

topic suggestions!

WHAT TOPICS INTEREST YOU?

We will plan accordingly for

‘f (518) 7?5-5000 monthly meet-ups and the
& FirstCreditCorp.com 76th Annual Convention.

Email: kathy@nyhousing.org

NMLS Entity ID 3228

STATISTICAL SURVEYS, INC. gmm__—_

: You have seenour figures quoted by Everything YOU NEED for Manufactured
: manufacturers. Now you can have a report on your i Homes, ALL IN ONE PLACE!

: sales territory. Monthly costis $19.00 per report. To
: order, complete the form below: :

: : For over 60 years, BLEVINS has
: Company - been the. wholesale distributor ‘
: : that retail dealers, parts stores,

: Address: : and installers count on. Real

: : people. Complete inventory.

2 City State Zip: g Same-day quotés.

: Counties Desired: :

: 1 2 SCAN[TO

: : (= . v I
: 3 4 i e Inas - mﬁg
: . : BRANCH .

On a monthly basis you will receive:
: o Top 30 manufacturers statewide

: o Top 30 cities statewide . [l]]]] [ ] =5
: o A five-county report that lists sales by county, & E E]

b\f brand and by type : AC  SKIRTING DOORS WINDO\

Send to s Cheri Curtis, Statistical Surveys, Inc.  }
PO Box 88004, Grancf apids, Ml 49518-0004 : Text or Call Your LIVERPOOL Branch or
Phone: 616-281- 9898}:3)( '616-261-1876 Visit Us Online at www.BLEVINSINC.com




RESPONDING AND MANAGING NEGATIVE REVIEWS

Well... it happened. : ( After years of helping
businesses manage their reputations online, we
finally took a hit.

Yesterday | got up, saw that we had received a
Google review, and the excitement of a hoping to
see a 5 star review quickly turned into frustration at
what | saw:

= Newest

Midwest Housing [ ©
0 reviews « 0 photos
2daysago NEW

Awful company that aligns itself with companies/trainers who are bringing negativity to the
MH Industry. This company needs to learn who to work with.

© Reply

Apparently someone (Midwest Housing?) drank
hater-aid with their hater tots for breakfast, and
woke up in a foul mood.

Like anyone that gets an anonymous 1 star
review, | was pretty fired up. My first instinct was
to jump on there and respond in such a way that
would REALLY put this person in their place, and
show the world that we are not, in fact, a 1-star
business. | couldn’t wait to show them.

Fortunately, cooler heads prevailed, and |
realized that a fiery response would do nothing for
our reputation here at Bild Media, and that |
needed to respond in such a way that would show
a little more poise.

YEEEEAH, IF PEOPLE WHO HAVE A PLEASENT EXPERIENCE
WITH THE COMPANY'WOULD LERVE US A GOOD REVIEW
S -

THAT. WOULD BE GREAT

imgflip.com

At some point in business, we will all find
ourselves at the receiving end of a poor review.
Here are the steps you can take to effectively
manage poor reviews online:

Do not respond immediately in anger or
frustration: This may be the hardest step. All of us
got into business because we saw a problem that
we could help solve, and part of our path to that
solution was helping people. Whether you're
helping people buy a home, sell a home, finance a
home, etc., you're still trying to help someone do
something, and getting blasted for doing that can be
rough.

Instead of responding immediately, give it some
time. The review isn’t going away (for now), so
there’s no rush to deal with it. Put some time
between it and your response so that raw emotions
are taken out of the equation.

Remember that your response is for future
customers, not the reviewer themselves.

Determine the review’s authenticity: This is
arguably the most important step, and will
determine how you proceed.

See if you can determine whether this person
was a customer, and if what they’re saying actually
happened. If the review is from a real customer and
you can determine who that customer is, see if you
can fix the issue. Reach out to them. Many times,
negative reviews from real customers are left in
frustration that they don’t have another outlet to
reach the business. If the owner reaches out to
them and attempts to fix the problem, that can be
all it takes for that customer to edit their review.

If it’s not a legit review, the course of action is
different, and Google has a method to dispute
those. lllegitimate reviews include reviews from
anyone that was not a customer or potential
customer. If someone told their brother to leave a
bad review, that should be removed. If a competitor
left a fake review, that should be removed. If a bot
left a spam filled review, that should be removed.

Google wants to create an authentic
environment in their Google Business ecosystem,
and they will remove any review that they can
determine is illegitimate.

Removing bogus reviews: Google, like you,
wants to keep fake reviews off their platform. They
benefit from providing their users valuable feedback
about businesses, not fake feedback.

FEEDBACK, cont. on Page 7
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FEEDBACK, cont. from Page 6

If you decide that a review is in fact illegitimate,
you do have some options with Google. To dispute
a review, go to your Google Business Profile and
select the review section. In the upper right corner
of the review in question, you will see a stop sign
symbol with an exclamation point in it. Click that to

get a list of dispute types.
h

Awful company that aligns itself with companies/trainers who are bringing negativity to the
MH Industry. This company needs to learn who to work with.

= Newest

Midwest Housing [4
0 reviews + O photos

2daysago NEW

After clicking the button, you’ll see a list of
policy violations that you can choose for the review
in question. Your bogus negative reviews will most
likely be ‘Off topic’ or ‘Conflict of interest’. Choose
whichever makes the most sense, and submit that
to Google for review.

Hopefully, you will hear back in 48-72 hours with
good news.

< Why are you reporting this review?

Off topic
Revi

ew doesn't pertain to an experience at or with this business

Spam
Review is from a bot, a fake account, or contains ads and promotions

Conflict of interest
Review is from s eone affiliated with the business or a competitor’s business
Profanity

ner illegal activity
Bullying or harassment
Review personally attacks
Discrimination or hate speech
Review has harmful language about an individual or group based on identity
Personal information

eporting a policy violation to Google. To report a revi al reasons, go to Legal Help

Respond: If the review is legitimate and you
screwed up, acknowledge the error, and ask the
reviewer to contact you offline so that you can
make it right. For example, if | were the owner of a
sales center that screwed up a warranty, I'd say
something like this: “Hi Mr. Customer. I'm sorry you
didn’t have the experience you were expecting at
Finney Home Center. This is not how we like to
conduct business, and we’d like the opportunity to
make this right. Please give us a call at XXX-XXX-
XXXX so that we can learn more.”
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If the review is bogus, the response is similar to
the legitimate negative review. However, you do
need to subtly indicate that the review is not from a
real customer. Something like this, for example": “Hi
Mr. Customer. We’re sorry to hear you had a poor
experience with us. We do take negative reviews
seriously. Even though we can’t find you as a
customer in our system to reach out directly, we still
want to hear from you. Please give us a call at XXX-
XXX-XXXX.” This response is simple, polite, and
shows that you care, even though you’re unsure
whether this is a real review or not.

Remember, your response to negative reviews is
NOT for the person that left the review. The
response is for future buyers who want to see how
you handle a tough situations. Do you lash out and
argue with a troll online, or do you respond
respectfully and try to help?

Bury the negative reviews: Finally, you need to
bury negative reviews with positive ones. The good
news is that happy customers will leave you good
reviews - you just have to ask them. Make it a part
of your sales system to ask for a review when you
know the customer is most happy. For example,
when they get the keys to their new home, shoot
them a text with your review link.

If you’re worried about your happy customers
not leaving a review, don’t be. According to
BrightLocal, 76% of customers say they will review if
asked, compared to 5-10% that will leave a review
without being asked. Like most things, all you have
to do to get those good reviews is ask. : )

If you’d like to have a conversation about where
your marketing could improve, I'd love to help. Click
the button below to schedule a FREE discovery call.
This isn’t a sneaky sales call, or a bait and switch
maneuver. It’s a simple call to see where you can
improve your marketing. I'll look at the business
with you, and let you know how | think you can
improve your marketing. There is zero cost.

BlLD

David Finney
david@bildmedia.io
https://bildmedia.io




UMH Properties, Inc.
Proudly Supports the

New York
Housing Association

3499 Route 9N, Freehold NJ 07726 |

Real homes
Really

»

UMH Properties, Inc. is a
real estate investment trust
that owns and operates
138 manufactured home
communities in twelve
states. It is our mission to
provide the best quality
affordable  housing for
residents of all ages.

@@

UMH.com




HOMES ON THE HILL: EMPIRE STATE PLAZA, ALBANY NY
COMING IN APRIL 2027!

TITAN HOMES — ELEVATE 56 CLAYTON HOMES BLACK DIAMOND

STAY TUNED FOR
MORE DETAILS!

COMING EVENTS

Oct 14-15: Annual Convention &
Trade Show, Del Lago Casino & Resort

- MORT c A G E
Oct 16: 3-Hour Continuing Ed Course, CORPORATION
Del Lago Casino & Resort
Nov 17: 3-Hour Continuing Ed

Course, remote

Nov 18: 21B & Mechanics Courses,
remote

For more info on all events,

please visit: RETAIL & INVENTORY COMMUNITIES
866-709-6989 844-343-9383
. sales@2lstmortgage.com prospect@2istmortgage.com
www.nyhousing.org/events www.2Istmortgage.com www.2istcommunitylending.com

INSURANCE
866-727-4712 243 E e .
lwmm e L0 O e T

www.2lstinsuranceagency.com nNEE RN

T et 8 o e T (b e G0y W et A et TG W Shar g ey gt B8 by e e TV Gt e b
Coredre v TR B AT 40 BT e e B e o eame Ol el def ed By Peguiet or I WL @ 1290




Real Estate Agents Matter!

You have seen the news, but in case you have not, the Fed cut rates by .50%/!

Mobile home parks are the best possible investment right now!

Federal officials
to cut interest rates by
half-percent!

JERRY CURRE  LUCIEN P.CURRE 1\ o1y GoLAN DANIEL S. SHELDON

LICENSED REAL ESTATE CERTIFIED REAL ESTATE LICENSED REAL ESTATE LICENSED REAL ESTATE
BROKER GENERAL APPRAISER SALESPERSCN SALESPERSON

Call your trusted adviser today:
585-224-0100

FoRrR MORE INFORMATION, VISIT. WWW.ROCHCOMREALESTATE.COM

OR EMAIL JERRY CURRE AT JERRY@ROCHCOLIREALESTATE.COM
Page 10




BUYING
MHCs

All Cash
Highest Price Paid for MHCs

37 Years of Experience Buying
Manufactured Home Communities
of Every Size & Complexity

100% Confidential

Comfortable with Private Utilities &
Community Owned Homes

Smooth & Efficient Closing Process

M States where RHP
currently own MHCs Privately Owned & Operated

Joshua Mermell
Senior VP of Acquisitions

Brokers Protected

@ PROPERTIES | americas home®

Jmermell@rhp.com | Cell 248.508.7637 | Direct 248.538.3312 | rhp.com




Home Only

Get a same day decision
with us

Looking to buy a new or used manufactured home?
We show you exactly what you're approved for upfront, so you can
shop with confidence and skip the guesswork.

Program Highlights:

+ Credit scores 580+ accepted (even zero score!)
« Competitive rates

+ Flexible down payment options

+ Fees can be financed

Start saying YES to your new home. Call 888-711-7094 or email
MLO@tammac.com to learn more about the application process today.

Tammac Holdings Corporation is a licensed lender, NMLS #2663. NY Mortgage Banker License: LMBC 109506.
Additional Licenses available at www.nmisconsumeraccess.org. This communication does not constitute a
commitment to lend. Loans are secured by a lien against your property. Application required and subject to
underwriting approval. Not all applicants will be approved. Programs are subject to credit and property approval.
Program terms and conditions are subject to change without notice and may not be available in all states. Additional
conditions, qualifications, and restrictions may apply. Contact Tammac Holdings Corporation for more information.




New York’s Leading
g@ Ah ead Step Manufacturer
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..-ﬁ%) (607) 389-2173

stepahead352@yahoo.com
2187 CTY RTE 24 SWAIN, NY 14884

RN Free Delivery
We Measure, . —=.&  On Two Or More!

Build, Deliver - di il
L A Handicap ra

& Install AT L S included with
. all steps!




REDMAN l:l HOMES.

www.redmanhomesofpa.com

101 Garden Spot Road

Ephrata, Pa 17522

2551 Champion Drive

Claysburg, Pa 16625

Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models

www.pinegrovchomes.com

y70.345.6500)

PLEASANT VALLEY
HOMES

PINE GROVE
— HOMES -

FORK
:H CREEK




ZaVHI

Manufactured Housing Institute

21st Century ROAD to Housing
Act Delivers Another Major Win for
Manufactured Housing

In a notice published September 18,
the U.S. Department of Energy confirmed
that its 2022 energy conservation
standards for manufactured housing have
“no legal effect” under the new law and
that the Department will not enforce
them. It is a major victory for MHI, the
manufactured housing industry and the
families who depend on it for attainable
homeownership.

The outcome reflects years of
sustained MHI advocacy. MHI pursued
congressional action, regulatory
engagement and litigation to challenge an
unworkable federal approach while
advancing a lasting legislative solution.
Working with the Texas Manufactured
Housing Association, MHI challenged the
DOE rule in federal court and also pressed
for relief from compliance deadlines while
Congress considered statutory reform.

The ROAD Act now provides a clear
path forward: federal energy efficiency
standards for manufactured homes must
be developed through HUD’s established
consensus and regulatory process. In fact,
HUD's Manufactured Housing Consensus
Committee (MHCC) has already met on
this matter. MHCC's action and DOE’s
announcement  both  confirm  the
immediate impact of that legislative
achievement.

The result does not end the
development of energy efficiency
standards for manufactured housing. It
ensures that those standards are
developed through the proper process,
with affordability, technical feasibility and
the realities of manufactured home
construction at the center of that work.
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NEWS & NOTES

re=
ZMHI

JULY 2026
Manufactured Housing Report Highlights

NEW MANUFACTURED HOME SHIPMENTS

Yearto-Date
Total Shpmarts

58,902

Year-Over-Yoar Charge

-5.1%

PRODUCT MIX & PERFORMANCE

July 20286
Total Shomarts

8,526

Yoar-Over-Year Crange

2.8%

Seasonally Adjusted Annual Rate of
Shipments (SAAR)*

109,935

Year -Over- Yo Crangs

2.5%

Shipments in July 2026 Shipments Year+o-Date

35,779 34,843 o
6,290 24 08 . oy J00% L 2.8%
2025 ®2 2025 @202

SHIPMENTS ACROSS THE UNITED STATES

MH as % of Single Family Home Starts

5‘"'“‘? .S:u“’" Muiti-Section

Change in Morthly Shipments from July 2025 - Dy 2838 L Yev &
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ELEVATING

Housing Innovation

EXPANDING

Attainable Homeownership

Manufactured Housing Institute
1000 Wilson Blvd., Ste. 2502
Arlington, VA 22209
Phone: 703-558-0400
Email: info@mfghome.org
www.manufacturedhousing.org




MHD Empire Service Corp. Do your employees
receive emails from

NYHA?

Visit our website at
www.nyhousing.orq/
create-account
to sign them up as a
staff member of
e Sl your company so
> In cotaasalies or on eivate lapd they don’t miss
#New and pre-owned

» Secure online application Call us today at importan t & tim E'ly
866-870-2612 - o
information!

www.mhdempire.com
Company NMLS #1371
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IO

Master-Craft

Home Building Made Easy
Attractive, Affordable,
Family Homes
Contact us to learn how 'd%
you can be a part of the

growing family of
Master-Craft Builders.

Master-Craft, o Daveion of Ritz-Craft Corporation

NYHA MEMBERS ONLY PAGE:

www.nyhousing.org/members-only

@EAGLE RIVER FOMES

21 8. Groffdale Road, PO Box 336
Leola PA 17640
(P) 717 656-2381
www.eagleriverhomes.net
Visit us on Facebook & Inslagram




COAST TO COAST.....YOUR INDUSTRY
LEADER HE&C

HAYLOR, FREYER & COON

AN ALERA GROUP COMPANY

The Manufactured Housing Insurance Leader Program Highlights Through HF&C

Professional Advice Dealer Physical Damage coverage offers an all-
in-one coverage form for inventory, cargo, tools

Prompt Claim Handling and equipment, labor value, and environmental
displays.

Inventory, Cargo & Installation Coverage General Liability Rates that apply per home sold for

1ol il - retailers, and per site for community owners.
General Liability, Automobile, Toter Coverage _ e y
Business Income Coverage responds to loss of

Property income resulting from direct damage to NON
owned homes in your community.

Umbrella Enhanced Property Coverage that includes
additional amounts of coverage for monies and
Employee Theft securities, and computer equipment.

. General Liability extensions giving aggregate limits
Non-Owned Debris Removal per location, and automatic additional insured
wording.
Automobile coverage that includes hire physical

Proud Member of the NY Manufactured Housing g‘:;‘e“ng;m"e“’ge and rental reimbursement

Association Tom Normoyle Bonding capabilities to satisfy licensing or permit
800-289-1501 requirements.
tnormoyle@haylor.com

Rental Homes

/nsum‘g Al You [/alue




