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CONGRESS MAY FINALLY RECOGNIZE THAT MOBILE HOMES
AREN’T REALLY THAT MOBILE

An obscure federal rule requires manufactured homes to be built on a chassis, making them more costly.
A bill in Congress would remove the mandate, enacted five decades ago.

Manufactured homes became known as mobile
homes because there was a time when they were truly
mobile, with owners moving them around the country
in search of work or better places to live.

To ensure their mobility, Congress passed legislation
in 1974 requiring every manufactured home to be built
on a permanent chassis — a heavy-duty metal frame
that could be attached to wheels.

There is now a measure to eliminate the steel
chassis requirement for manufactured homes, part of a
sweeping federal housing bill moving through Congress
aimed at increasing homeownership and easing the
shortage of low-income housing nationwide.

Housing experts say doing away with the chassis
requirement is long overdue because mobile homes are
rarely moved once they are set into a foundation in a
trailer park or other residential neighborhood.

The chassis requirement, they say, has also created
an unnecessary burden for manufacturers because it
doesn’t allow the frames to be removed and reused
after a home is delivered — a cost of several thousand
dollars that is passed onto consumers.

More significantly, industry executives and housing
advocates say, the chassis requirement prevents
manufacturers from designing homes that can be
adapted for smaller lots in urban areas, where there is
often a great need for affordable housing.

“The law was written for the industry that existed at
that time, but the industry has evolved a lot,” said
David Dworkin, president of the National Housing
Conference, a coalition of affordable housing providers.
“You can build a lot of mobile homes if you don’t have a
chassis.”

A stereotype of a mobile home is that of an aging,
narrow trailer with small windows and a tiny stove and
refrigerator. But today’s manufactured homes can look
a lot like any other modest single-family home.
Some upscale manufactured homesinclude front
porches, large front windows and modern kitchens.

Technology also exists to combine two
manufactured homes, which come largely
preassembled, to create a large ranch-style home.
Factory-built mobile homes also can be stacked to
create a two-story duplex. These modifications can be
difficult if each mobile home must be attached to a
steel chassis.

The mobile home industry historically has had a
reputation for selling or renting out subpar housing
units to low-income people. And trailer park
communities where many mobile homes tend to be
located are often not well maintained. Critics question
whether eliminating the chassis requirement will
ultimately lead to savings for mobile homeowners and
better quality dwellings, or whether the move will
simply pad the profits of the manufactured home
companies.

But a new breed of housing developers are trying to
change the industry’s image. The hope is that by
removing the chassis requirement it will become easier
to get local officials behind efforts to locate
manufactured homes in more urban settings.

Thomas Heinemann, a developer with MH Advisors,
said removing the chassis opens up a lot of
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opportunities for locating factory-built homes in
urban communities and not just in traditional
trailer parks.

“All of sudden you have a lot more flexibility. It
makes a two-story home a lot easier to build,” Mr.
Heinemann said.

He said the ability to make two-story residences
was ideal for an urban setting with narrow property
lots.

Right now, Mr. Heinmann’s company is locating
factory-built homes on 50 scattered lots in
Petersburg, Va., a working-class city of 33,000
about a half-hour drive from Richmond. To date,
the company has completed the installation of 10
manufactured homes in the city and is developing
another eight lots.

All of the homes are being placed on permanent
foundations and targeted to families with modest
incomes.

Since the requirement is written into federal
law and federal housing codes, a manufacturer
cannot unilaterally decide to remove the chassis
after delivering a structure.

Arica Young, director for housing access and
affordability with the nonpartisan Lincoln Institute
of Land Policy, said some of the stigma attached to
mobile homes might dissipate if Congress removed
the permanent-chassis requirement. She said it
would make manufactured homes seem more like
any other single-family home.

Ms. Young said removing the requirement
might also reduce the cost of financing a
manufactured home. Historically, she said, owners
of mobile homes could not get a traditional
mortgage. Manufactured homes were considered
personal property, as they were not seen as being
permanently fixed to the land, even if they were
placed on a foundation.

So mobile home buyers often had to had to
resort to so-called chattel loans, which typically
carry higher interest rates than a traditional
mortgage and have fewer legal protections. She
said the removal of the chassis requirement might
make it easier for some borrowers to get a
traditional mortgage.

Lesli Gooch, chief executive of the
Manufactured Housing Institute, said her industry

group had for years lobbied Congress to remove the
chassis requirement.

Previous legislative attempts, in the 1990s and
most recently in 2023, fizzled.

Efforts to remove the chassis requirement have
sparked something of a turf battle between makers
of manufactured homes and modular homes.

Modular homes, which rely on factory-built
components, are assembled on-site like a traditional
single-family home, and tend to cost significantly
more than manufactured homes. Modular homes
also are not bound by the permanent chassis
requirement and come in a wide array of modern
designs.

The Modular Home Builders Association has
argued that its product is better built and has
stricter local regulatory  oversight  than
manufactured homes. And removing the chassis
requirement, the trade group argues, would blur
the lines between the two types of housing and
create consumer confusion about the quality of the
homes.

“That may not be a big deal until when they try
to sell it,” said Tom Hardiman, executive director of
the Modular Home Builders Association.

The Senate and House each approved their own
versions of a housing bill that include the provision
to remove the chassis requirement. But each
version contains other differing provisions that need
to be reconciled before the legislation can come to
a final vote and go to President Trump to sign into
law.

But Mr. Dworkin said he was reasonably
confident Congress would act this time around to
remove the chassis requirement given the
bipartisan push to spur the creation of more
affordable housing options.

This article originally appeared in
The New York Times on April 23, 2026
By Matthew Goldstein

https://www.nytimes.com/2026/04/23/
business/manufactured-homes-chassis.html|?
unlocked_article_code=1.dFA.E7h1.ipz1LdEQWC37
&smid=em-share
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Real Estate Agents Matter!

You have seen the news, but in case you have not, the Fed cut rates by .50%!

Mobile home parks are the best possible investment right now!

FED LOWERS INTEREST RATES WTH SURPRISING JUMBO HALF-POINT CUT!

Federal officials

to cut interest rates by
half-percent!
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585-224-0100
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currently own MHCs

All Cash
Highest Price Paid for MHCs

37 Years of Experience Buying
Manufactured Home Communities
of Every Size & Complexity

100% Confidential

Comfortable with Private Utilities &
Community Owned Homes

Smooth & Efficient Closing Process

Privately Owned & Operated
Brokers Profected

@ PROPERTIES | america’s home®

Joshua Mermell | Jmermell@rhp.com | Cell 248.508.7637 | Direct 248.538.3312 | rhp.com

Senior VP of Acquisitions




NYHA
SCHOLARSHIP
APPLICATIONS

AVAILABLE

Applications for the NYHA
scholarship are now open and
will be accepted until May 8,
2026. NYHA will award up to 4
scholarships that will be
awarded based on academic
merit, financial need, and a
demonstrated commitment to
pursuing a career in the
trades.

For more information on
the scholarship program,
including eligibility

RETAIL & INVENTORY COMMUNITIES requirements and how to

866-709-6989 844-343-9383 apply, please visit
sales@2Istmortgage.com prospect@2istmortgage.com .
www.2Istmortgage.com www.2Istcommunitylending.com WWWw. nyhou5| ng.org/ nyha-

scholarship or contact Kathy
LE&SgP&ECE 7N ZMHI Pratt at kathy@nyhousing.org
inscl@2Istmortgage.com 12458 IOWAL LEVIR B THE TEAR or by phone at: 518-867-3242.
www.2lIstinsuranceagency.com B 6

Thia document is for ly and the right to chy part of this policy without notice. This document is not for NEW YORK
SAVE THE DATE

May 5: 3-Hour Continuing Ed Course, Newburgh

May 6: 21B & Mechanics Training, Newburgh

May 25: NYHA Office closed - Memorial Day Holiday

Jun 16: 3-Hour Continuing Ed Course, Pittsford

Jun 17: 21B & Mechanics Training, Pittsford

Aug 5: Summer Golf Outing - watch your mail for more info!
Oct 14-15: 76th Annual Convention & Trade Show

REGISTRATION FOR ALL COURSES:
GOLF * GOOD FOOD * FUN www.nyhousing.org/events




Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models
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570.345.6500
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Quality Craftsmanship in the Amish Tradition

ATTN: ALL NYHA MEMBERS!

We cannot understand
or fix our current
affordable housing
crisis without also
addressing housing
discrimination.

HAVE YOU TRIED TO SELL A MANUFACTURED
HOME TO A CUSTOMER ONLY TO BE TOLD THE
TOWN OR VILLAGE WILL NOT ALLOW
PLACEMENT ON PRIVATE PROPERTY?

NYHA CAN HELP!

Some Towns and Villages have outdated zoning
that prohibits Manufactured Homes on private
land. In 2015, Legislation was signed in to law
that prohibits discrimination against an
“aesthetically similar” home, manufactured
homes included.

If you need a copy of the law to give to your
Town or Village Officials, please reach out to:
Kathy@nyhousing.org




UMH Properties, Inc.
Proudly Supports the

New York
Housing Association

3499 Route 9N, Freehold NJ 07726 |

Real homes
Really

»

UMH Properties, Inc. is a
real estate investment trust
that owns and operates
138 manufactured home
communities In twelve
states. It is our mission to
provide the best quality
affordable  housing for
residents of all ages.
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UMH.com
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Manufactured Housing Institute

MHI ECONOMIC REPORT: SOFT START IN 2026

February’s MHI Economic Report showed continued softening in manufactured housing. Production
declined 8.1% year-over-year and was down 12.4% year-to-date. Shipments also lagged, with singleBlsection
homes down 16.8% year-to-date and multiBlsection shipments down 9.4%. The seasonally adjusted annual
shipment rate fell to 97,999, 8.7% below 2025. Only the West North Central and New England regions posted
gains.

Manufactured housing represented 10.5% of singleR@family starts. Overall conditions reflect broad
headwinds nationwide, despite isolated regional resilience early in 2026.

Monthly Manufactured Housing Production: February production was down 8.1% year-over-year.
Production was down 12.4% year-to-date. (Table 3)

Monthly Manufactured Housing Shipments: In February 2026, single-section shipments were down
16.8% year-to-date. Multi-section shipments were down 9.4% year-to-date. (Tables 9-10)

Annual Rate of Shipments: The seasonally adjusted annual rate of shipments (SAAR) was 97,999 (8.7%
lower than in 2025). (Table 5)

Regional Performance: 2 of the 9 divisions across the country experienced shipment increases from
February 2025 to February 2026. The divisions with year-to-year percentage increase in shipments were West

North Central (7l homes; 20 8 Vear N N

over-year increase) and New England (17
homes; 21.3% year-over-year ZzNHI
increase). (Table E2) B

FEMA had no home shipments in FEBRUARY 2026 ‘ .
February. FY2026 total was O homes Manufactured Housing Report Highlights

NEW MANUFACTURED HOME SHIPMENTS

(eXCIUdIng adJUStments)' . Fel:lruan;r 2026 Year-to-Date Seasannlly.Adjus!nd Annual Rate of
The current manufactured housing il S Teb Elgorech Shipments (SAARY

landscape includes 147 plants and 33 7 647 15-990 975999

manufacturers. No new plants opened in -8 7% _1250/; —87%”
February and no plants closed. (Table . .

PRODUCT MIX & PERFORMANCE

26) Shlpmenls in Fahruary 2026 Shlpmenln Yeardo-Date MH as % of Single-Family Home Starts **

Manufactured Housing as
3“-“"‘ h’ll‘\ron

Percentage of Single-Family Home )
Starts: Manufactured home shipments - .
were 10.5% of new home starts. Due to

the lapse in federal funding, the Census SHIPMENTS ACROSS THE UNITED STATES
. YT T - T YT T
has not caught up to date on housing o sl sl S _

sales and housing starts for February
2026. (Table 25, Panel A)




T/‘AMMAC - Home Only

HOLDINGS CORPORATION

Get a same day decision
with us

Looking to buy a new or used manufactured home?
We show you exactly what you're approved for upfront, so you can
shop with confidence and skip the guesswork.

Program Highlights:

+ Credit scores 580+ accepted (even zero score!)
« Competitive rates

+ Flexible down payment options

+ Fees can be financed

Start saying YES to your new home. Call 888-711-7094 or email
MLO@tammac.com to learn more about the application process today.

Tammac Holdings Corporation is a licensed lender, NMLS #2663. NY Mortgage Banker License: LMBC 109506.
Additional Licenses available at www.nmlsconsumeraccess.org. This communication does not constitute a
commitment to lend. Loans are secured by a lien against your property. Application required and subject to
underwriting approval. Not all applicants will be approved. Programs are subject to credit and property approval.
EQUAL HOUSING Program terms and conditions are subject to change without notice and may not be available in all states. Additional
LENDER conditions, qualifications, and restrictions may apply. Contact Tammac Holdings Corporation for more information.
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Build, Deliver
& Install

New York’s Leading
Step Manufacturer

Step Ahead
(607) 389-2173

stepahead352@yahoo.com
2187 CTY RTE 24 SWAIN, NY 14884

Free Delivery
On Two Or More!

Handicap rail
included with
all steps!




SELL MORE HOMES BY BEING EVERYWHERE

Did you know that the average American spends
12 hours and 36 minutes online per day looking at a
screen?

However...only two hours and 16 minutes of
that is spent on social media. (And trending down)

If you're in the manufactured housing industry,
there’s no doubt you too are on social media.
You’re generating leads, messages, and traffic on
Meta, getting organic views and interactions on
TikTok, and creating a brand on Instagram.

But what about the other 10 hours in the day
that folks are behind a screen? Are you reaching
your future buyers where they spend more of their
time than social media?

Average time spent by internet activity

Real marketing success means that whenever
someone in your market and demographic thinks
about purchasing your product, they think of you
first. Thinking about an EV?

Everyone considers Tesla. Thinking about a
luxury watch? Everyone considers Rolex. Thinking
about some good, affordable chicken? Everyone
considers Chick-Fil-A. Thinking about a new smart
phone? Everyone considers Apple.

Keep in mind considering something doesn’t
mean someone purchases it - that’s where product
and sales come in. Good marketing makes everyone
think about you - product and sales are what seal
the deal. Think about your friends that have an
Android device - | can guarantee that if you ask
them, they have a reason they don’t own an Apple.
The opposite is NOT true, which shows how
effective Apple’s marketing is. Many people that
have an Apple simply didn’t consider anything else.

Enough about all that though. Let’s get back to
selling more homes.

If you want great marketing like those brands
above, you have to be ever-present in your
potential buyer’s lives. This is called surround sound
marketing. Wherever your buyers are, you’re there
too.

For the digital space, there are two key places
where our industry has practically no presence:
streaming audio and streaming television. Let’s
break those down:

1 DONTALWAYS WATCH

BUT WHEN 1 DO FIND A SIII]W I
A LIKE | IlllWNl(lﬂll ALL EIGHT
SEASONS AND WATCH THEM IN
ONE NIGHT AND GET SAD WHEN

i

Streaming Television: This is any programming you
watch on a smart TV. This could be Landman on
Paramount, a college football game on ESPNU, or
Seinfeld reruns on Netfflix. If it's playing through the
internet on a screen in someone's living room,
that's streaming TV.
e 90% of US households watch streaming
content at least 1x per month
Streaming is 43% of TV time in the US, up
10% in two years
A TV ad before a digital ad produces 125%
higher brand recall than two digital ads
alone, and the lift is even greater for lesser-
known brands
Streaming TV captures 20.2% of time spent
with media but only 7.7% of ad spend. Your
competitors aren't here yet. That's the
window.

Streaming Audio: This is any music or talk content
played through the internet. Think Spotify on the

Sell More, cont. on Page 15
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REDMAN !:@ HOMES.

www.redmanhomesofpa.com

101 Garden Spot Road
Ephrata, Pa 17522

2551 Champion Drive
Claysburg, Pa 16625 &

Sell More, cont. from Page 14

drive to work, Apple Music at the gym, or a podcast while they're
mowing the lawn. If it's not AM/FM radio, it's probably streaming
audio.

e 79% of the U.S. population, an estimated 228 million people,
listened to digital audio monthly in 2025

e Spotify users average 2 hours of daily engagement, outpacing
TikTok (55 min) and YouTube (47 min)

e 55% of podcast listeners have purchased something after hearing it
advertised on a podcast

e 32% of listeners search for a brand after hearing it in an audio ad
Drivers are 20-30% more likely to remember ads heard while focused
on driving.

Here’s the long and the short of it: Home buyers are on streaming
platforms, and if you want to sell to them, you should be too. Social
media, Google, websites, etc. are all crucial, but they are still only part
of the equation. If you want to sell the most in your market, you have
to heard about and seen the most, and streaming is the next step to

get there.

MEDIA

David Finney
david@bildmedia.io https://bildmedia.io

uoRox.




MHD Empire Service Corp.

YOUR 1°" CHOICE IN MANUFACTURED HOME LOANS

~ Low rate financing

-~ Best service available

#Quick credit decisions

» Purchases and refinances

~In communities or on private land
»New and pre-owned

» Secure online application

Call us today at
866-870-2612

www.mhdempire.com
Company NMLS #51371

ATLANTIC [ 288t champin

Do your employees
receive emails from

NYHA?

Visit our website at:
www.nyhousing.org/
create-account
to sign them up as a
staff member of
your company so
they don’t miss
important & timely
information!

HOMES rg, Pa 16625
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Master-Craft

Home Building Made Easy”
Attractive, Affordable,
Family Homes

Contact us to learn how e
you can be a part of the
growing family of o8
Master-Craft Builders.  scan to visit
our website!

Mifflinburg, PA | 570-966-1053
Master-Craft, a Division of Ritz-Craft Corporation

NYHA MEMBERS ONLY PAGE:

www.nyhousing.org/members-only

21 S. Groffdale Road, PO Box 336
Leola PA 17540
(P) 717 656-2381
www.eagleriverhomes.net
Visit us on Facebook & Instagram




COAST TO COAST.....YOUR INDUSTRY
LEADER HE&C

HayLoR, FREYER & COON'

AN ALERA GROUP COMPANY

The Manufactured Housing Insurance Leader Program Highlights Through HF&C

Professional Advice Dealer Physical Damage coverage offers an all-
in-one coverage form for inventory, cargo, tools

Prompt Claim Handling and equipment, labor value, and environmental
displays.

Inventory, Cargo & Installation Coverage General Liability Rates that apply per home sold for

— ; retailers, and per site for community owners.
General Liability, Automobile, Toter Coverage ) P Y
Business Income Coverage responds to loss of

income resulting from direct damage to NON

FEDpRERS owned homes in your community.

Umbrella Enhanced Property Coverage that includes
additional amounts of coverage for monies and
Employee Theft securities, and computer equipment.
i General Liability extensions giving aggregate limits
Non-Owned Debris Removal per location, and automatic additional insured

wording.
Rental Homes _ . _ _
Automobile coverage that includes hire physical

damage coverage and rental reimbursement
expense,

Association Tom Normoyle Bonding capabilities to satisfy licensing or permit
800-289-1501 requirements.
tnormoyle@haylor.com

Proud Member of the NY Manufactured Housing

/iwswm? AL ow(falue




