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LET’S GET BACK TO BASICS PROMOTING OUR INDUSTRY!

Following up after last month, here are some
more tips for promoting your own business while
helping promote the entire industry:

Promote your business on social media: With
billions of potential customers using various
platforms daily, social media is a powerful business
tool. Social media marketing can help you engage
with potential customers, build brand awareness,
and promote your products. Why wouldn’t you
want to be seen where your potential customers
spend their time? Make sure you include your social
media links on your FREE NYHA member profile and
then make sure you...

Post and engage on social media: Increasing
social media engagement and building a community
online is a free way to grow your business while
expressing your brand’s personality and building
trust with your audience. Create business accounts
and participate in big social media sites like
Facebook, Instagram, LinkedIn, Twitter, YouTube,
and more. This is something you can do whenever
you have a few minutes to spare. You can: promote
your blog posts, which drive traffic to your website;
dialogue directly with followers to express your
brand voice and garner more engagement; run polls
and request feedback; and take excerpts from
longer forms of content and create quick and
informational posts that are easier to digest.

Whatever your motivation, make sure you are
regularly active and proactive on the social media
accounts you create. Think: consistency,
community, collaboration, and commitment.

Stick to a social media posting schedule: You
shouldn’t just post to your social media platforms
hoping that something will become a viral post.
Instead, you must focus on intentional content
creation and posting. After you find the social media
platform that works best for your business, create a
social media content calendar and stick to a regular
posting schedule. But, don’t just post every day for
the sake of posting. 83% of social media marketers
say it’s better to post at a lower frequency with high
-quality content than daily posting. Take the time to
create engaging, thoughtful content and schedule it
for the appropriate times to stand out from the
competition.

Use hashtags! Another free marketing tactic
that can broaden your reach is to incorporate
hashtags into your social media posts on Instagram,
Twitter, and TikTok for sure but also for Facebook
and LinkedIn. Broad or trending hashtags can help
you reinforce your brand identity, but they should
not be the only hashtags you use. More specific
hashtags (sort of like long-tail keywords) are good
for when you’re providing resources or advice.
Location-based hashtags are a must if you’re a local
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MARCH 12 - MEMBER MEET-UP

Want to know more about how to best use social media to your advantage?
Plan to join us for the Monthly Meet-Up webinar with David Finney of BildMedia beginning at 11 am.
To register, call 518-867-3242 or visit www.nyhousing.org/events

Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility is assumed by
the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are not to be construed as having

the endorsement of the New York Housing Association, unless specifically stated.




All Cash
Highest Price Paid for MHCs

35 Years of Experience Buying
Manufactured Home Communities
of Every Size & Complexity

100% Confidential

Comfortable with Private Utilities &
Community Owned Homes

Smooth & Efficient Closing Process
M States where RHP

currently own MHCs Privately Owned & Operated

Brokers Protected

@ PROPERTIES | americd’s home®

Joshua Mermell | Jmermell@rhp.com | Cell 248.508.7637 | Direct 248.538.3312 | rhp.com

Senior VP of Acquisitions
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business. And don’t forget custom hashtags! Apply
a mix of hashtag types in your posts so they can
reach the people for whom they are meant.

Host a social media contest or giveaway:
Running a social media contest or giveaway is a
smart and effective marketing strategy requiring
minimal resources. You may need to cough up some
dough for a prize, or offer a product/service at no
charge, but the number of participants and new
potential leads you get will be well worth the price.
Really tight on budget? You don’t technically need a
super expensive prize to get participants. Even a
couple of high-end water bottles or fancy backpacks
might be enough of a draw for some users. The
main idea is to require registrants to like, follow, or
tag your business, or tag someone else on your
post, to get your name out there and introduce
potential clients to your services.

Connect with other local businesses: Take your
business to the local community and connect with
other local business owners in your area. Consider
partnering with local businesses to create
discounts, deals, or coupons for customers. Start a
live stream with local business owners during a
promotional event or coordinate a giveaway.
Connecting with other small businesses is both
great for word-of-mouth and collaboration. If you
collaborate with other local businesses, advertise
the promotion or sale on your social media outlets.

Apply for business awards: Most industries
have business awards you can win, providing you
with an online badge you can place on your
website. Badges like “Best of..” can boost
credibility, and as a result, increase sales. If there
aren’t any awards for your industry, host your own!
You’'ll get attention from other industry businesses
who want to apply for your award, which means
even more connections and more possible future
collaborations!

Turn employees into brand ambassadors: For
many businesses, word-of-mouth is one of the best
marketing strategies to boost sales. Research shows
that customers are more likely to buy a product or
service if they get to know about it from strangers;
so imagine the effect of friend or family referrals. By
treating your employees well and encouraging them
to become brand ambassadors, you can tap into the

incredible potential of their networks. Your
employees have a genuine interest in your business,
so why not leverage their voices and social
networks to reach out to a larger audience? Think
about hosting an exclusive discount sale like a
“friends and family” promotion every now and
then. Learn how to use Facebook for your
business—create an event, invite employees, and
ask your employees to share it with their personal
and professional contacts. Encourage them to share
the status and tag people to increase the reach of
your event. Use the domino effect to your
advantage — get your business name recognized.

Understand the power of existing customers:
Because your existing customers have already made
a purchase, they already know, like, and trust you. If
you have provided a good experience, you have
given them a reason to do business with you again.
Word of mouth is a powerful (and free) promotional
tool for your business.

Do an in-store business card drawing: Put a
fishbowl at your place of business with a sign
inviting visitors to drop their business cards in for a
chance to win something from you. At the end of
the month you’ve collected a ton of business cards,
and while you can only have one winner, there’s no
reason those other business cards have to go to
waste. Use the email addresses provided to let
users know that while they haven’t won this time,
they are more than welcome to join your mailing
list, which will notify them of future giveaways and
special offers.

Set up a customer referral program: Offer
existing customers a reward for referring new
customers. Remember, word-of-mouth is powerful
stuff. Customers referred by other customers are
incredibly valuable.

Follow NYHA on:

Facebook: https://www.facebook.com/
profile.php?id=61556113768368

Twitter: https://twitter.com/NYHousingAssn

Instagram: https://www.instagram.com/
nyhousingassn/
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WE ARE BLEVINS

THE INDUSTRY'S MOST TRUSTED
MANUFACTURED HOUSING SUPPLIER
FOR OVER 60 YEARS

www.BLEVINSINC.com

Unlock the BLEVINS Advantage:

Unmatched Expertise « Nationwide Reach
Quality Assurance « Comprehensive Inventory
Installation Excellence
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TEXT OR CALL YOUR LOCAL BRANCHES

LIVERPOOL, NY: 800.237.7813
HARRISBURG, PA: 800.568.1240
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FirstCredit

CORPORATION OF NEW YORK, INC

> MH Lending
You Can Trust
Since 1985

Manufactured Home
Lending in Land Lease
Communities

518-725-5000

Info@firstcreditcorp.com

www.firstereditcorp.com

First Credit Corporation of New York, Inc. NMLS Entity ID 3228

STATISTICAL SURVEYS, INC.

You have seen our figures quoted by :
manufacturers. Now you can have a report on your :

sales territory. Monthly cost is $19.00 per report. To

order, complete the form below:

: On a monthly basis you will receive:

: o Top 30 manufacturers statewide

: o« Top 30 cities statewide

: o A five-county report that lists sales by county,

by brand and by type

Send to: Cheri Curtis, Statistical Surveys, Inc.
PO Box 88004, Grand Rapids, MI 49518-0004
Phone. 616-281-9898 Fax: 616-281-1876




Real Estate Agents Matter!
Sell your park today with our trusted team.

We want to earn your business!

JERRY CURRE LuciEN P. CURRE
PRESIDENT VICE PRESIDENT

LICENSED REAL ESTATE CERTIFIED REAL ESTATE
BROKER GENERAL APPRAISER

No listing required!
All deals confidential!

Long list of Qualified Buyers! TIMOTHY GOLAN DANIEL S. SHELDON

LICENSED REAL ESTATE LICENSED REAL ESTATE
SALESPERSON SALESPERSON

Over 55 years of experience!
FREE valuation of your park! No obligation!
As interest rates increase, park values decrease.
Let’s work together!
Call your trusted adviser today:
585-224-0100 x 202

FOR MORE INFORMATION, VISIT: WWW.ROCHCOMREALESTATE.COM
OR EMAIL JERRY CURRE AT J ERRY@ROCHCOMREALESTATE.COM




PROMOTING THE INDUSTRY USING POSITIVE TERMS

How can we ALL help increase positivity and decrease any of the remaining negative stigma in the
Manufactured Housing Industry? By using the correct terminology! We can not begin to count the number of
times someone calls our office looking for a trailer, or someone calls saying they want to buy a trailer park.
Those terms are outdated and need to be replaced. Check your website, check your social media posts, and
check your language when speaking to potential customers and others in the industry!

« Manufactured Housing Community
or Land Lease Community

Mobile Home Park or Trailer Park

« Manufactured Home Trailer or Mobile Home

« 1,200 sq. ft. Home Double Wide or Single Wide

« Smith’s Home Sales Smith’s Trailer Sales

« Professional Installation

« Right Sizing

« Affordable - Family Home

Block and Level
Downsizing
Starter Home

« Builder or Home Center Dealer or Retailer

« Home Consultant

«Gable End
« Resident

« Monthly Land Lease Expense

Sales Person
Hitch End
Tenants

Lot Rent
« Service Request

Work Order

Avoid talking about “Model Year”
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Z=VMIHl NEwS & NOTES

Manufactured Housing Institute

ACTION NEEDED

The public comment period for the Department
of Energy's (DOE) proposed rule on enforcement of
its manufactured housing energy efficiency
requirements is open through next Monday. MHI is
concerned that the DOE proposal yet again
demonstrates the complete lack of understanding
of our industry and will impose significant
problems, costs and uncertainties for our
manufacturers. For example, the DOE’s proposal
states that “the costs of complying with DOE’s
enforcement mechanisms will be minimal.” This
shows how out of touch the DOE continues to be.
Last week, HUD’s Manufactured Housing Consensus
Committee (MHCC) met to prepare comments to
DOE about the Proposed Rule. The MHCC will be
commenting on and expressing concerns about
significant  problems  with the  proposed
enforcement rule that very much align with MHI’s
comments.

ACTION NEEDED: Here is the link to make a
comment online on the regulations.gov website:
https://www.regulations.gov/document/EERE-2009
-BT-BC-0021-2570.

Thank you so much for your engagement and
support. Please contact our team
at mhigov@mfghome.org if you have questions.

HOUSE HEARING HIGHLIGHTS ROLE
OF LOCALITIES IN HOUSING POLICY

On Thursday, Feb. 22, the House Financial
Services Subcommittee on Housing and Insurance
held a field hearing in New City, New York, titled,
“Restoring Prosperity in American Communities:
Examining the Failures of Status Quo Housing
Policy.”

The hearing primarily focused on New York’s
housing issues, but also discussed potential
solutions to the affordable housing crisis, including
how burdensome regulations, excessive
bureaucracy, and a top-down and one size fits all
approach in Washington contribute to affordable
housing shortages.

Rep. Mike Flood (NE-1) highlighted the benefits
of manufactured housing during the hearing and
mentioned that Fannie Mae and Freddie Mac have
set manufactured housing as a priority. He said
manufactured housing could be of great benefit in
suburban and rural areas; however, the cost of land
in urban areas may be too high to make it an option
in more urban areas. Rep. Flood (R-NE) highlighted
his bill, H.R.3507, the Yes In My Backyard Act, as a
solution to burdensome land-use policies for
ensuring affordable housing.

ATTORNEY RECOMMENDATIONS

The NYHA office gets many requests from members throughout New York looking for
names of Attorney’s with knowledge and experience on Manufactured Housing issues.
Sometimes our Attorney members are too far away or are too busy to take on new

clients.

If you have an Attorney to recommend, suggest they contact the Association office via
phone (800-721-HOME) or email (info@nyhousing.org) to be added to our list.

The current list can be found at:
https://www.nyhousing.org/news/attorney-recommendations




Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models

PLEASANT VALLEY
—— HOMES ——

GN FOR LIFE

PINE GROVE
— HOMES -
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www.pinegrovehomes.com _ 4 Ifﬂ’Wl"l““""“ CREEK

570.345.6500 Quality Craftsmanship in the Amish Tradition

Help make the S
“FI Manufactured Housing SR
‘ industry’s voice be heard in —_
" NY! Contribute to the MH a LIS
Political Action Committee

PAC TODAY by contacting:

kathy@nyhousing.org

The Consumer Guide to Factory-Built Housing
is a fantastic resource to share with prospective
tenants and purchasers. Buying a home is a big
step! The facts and info included in the Buying
Guide help make the process more
understandable.

Help your tenants make smart and well-
informed buying decisions by offering them a
copy of this Guide. NYHA Members can

LIKE NYHA ON FACEBOOK! purchase the Guide from the Association office
for $1 each.

Search for our NEW Facebook page: You must make a min purchase of 25 Guides.
For more info, please contact:

Kathy@nyhousing.org or call 800-721-HOME

NY Housing Association




REDMAN l:i HOMES.

www.redmanhomesofpa.com

1-800-733-6267/

WE OFFER A FULL SUITE OF LENDING PROGRAMS
FOR CONSUMERS & BUSINESSES NATIONWIDE.

RETAIL PROGRAMS: B ccsam
» Consumer lending programs for applicants of all credit scores MORTGAGE
» Specialty loan programs (park model, non-owner occupied home loans, land-in-lieu, plus more!} CORIFORATION
» Competitive and flexible rates and terms

INVENTORY FINANCE:
» Competitive rates tailored to your specific floor planning needs
» No "due-in-full” date.. EVER!
» No curtailments for 12 months

RETAIL & INVENTORY LE T

866.709.6989 | sales@21stmortgage.com 202‘
COMMUNITY PROGRAMS: g —

» CASH Program: New inventory at no up-front cost to you. Used and rental options available. LENDING THAT m You-
» Affordable consumer financing with 12-23 year terms is available for all credit scores.

» Financing available for rental homes in your community with a 10-15 year term. LET Us HELP Y[]U
aEE
844.343.9383 | prospect@?2istmortgage.com
This docurmentis for information purposes only and we reserve the right to change any part of this policy without notice. U S T 0 D A H |
This documentis not for consumer use. Thisis notan advertisement to extend consumer credit as defined by L]

Regulation Z. NMLS #2280




s ENERGY READY HOME
Solar - ready : 4 .' — U.S. DEPARTMENT OF ENERGY

SmartComfort® by Carrier® HVAC heat pump

Rheem® hybrid heat pump water heater L 11 el E'm

Argon gas low-E windows

ecobee® smart thermostat
ENERGY STAR® Frigidaire® appliances
Pfister® bathroom fixtures

LED lighting — i _, - Homes so energy efficient,
Insulated exterior doors

Additional home insulation 40 50 0/
Sealed duct system 0

Whole house ventilation system A

you can save

SAVE MONEY on Energy| B|II

Average monthly energy cost comparison? between a multi-section Tempo® home built
to eBuilt™ standards and a traditional off-site built home:

Albany, NY

= Traditional = Traditional
¢Built Off-Site ¢Built Off-Site
Home Home Home Home

$238 $396 $155 $208

$1,896 $628 SCAN TO TAKE

an eBuilt™ home tour!
eBuilt™ homes meet the US Department of Energy’s ZERO ENERGY READY HOME national requirerents.

Sources

1 https://www.energy.gov/sites/default/files/2022-11/ZERH%20Name%20and %20Logo%20Use%20Guidelines_0.pdf

2Enetgy ings are based on electrical and gas eunanﬂmudngNRﬂ'aEmf"haalknateannualelecmwandgmamrw
consumption of a home built to DOE ZemEnﬂuyRsadyHome"‘guidelllm compared to the same home built only to industry and HUD
standards In the cities listed. Estimates are based on calculations for multi-section Tempo Let it Be and Shout models.




% MEMBER SPOTLIGHT

PLEASANT VALLEY

Pleasant Valley Homes
Pine Grove Homes

Fork Creek Cabins

P.O. Box 88

100 Hammersmith Drive
Pine Grove, PA 17963

Sales: 570.345.6500
Fax: 570.345.4440

leasantvalleymodularhomes.com

pinegrovehomes.com
forkcreek.com
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gram Reguirement

Since 1982 we have been
producing superior qualrl:y
manufactured & mndu
for retailers and develo
Virginia to Main The
commltment I: :

PINE GROVE
—iHOMES, —

SRz =ER 129282

“Dream Homes for Life”"

*Independent, Family-Owned &
Operated since 1982.

*0On-Site design center for our
building partners and their
future homeowners.
*Numerous models on display at
all times, furnished, decorated
and climate- controlled.

*A professional Sales team with
319 years of combined industry
experience dedicated to our
partners’ success.




Real Homes.
Really Affordable.

UMH Properties, Inc.
is a real estate investment trust that owns and operates 7
manufactured home communities in the state of New
York. It is our mission to provide the best quality
affordable housing esidents of all ages.

' Find a Community Near You!
Brookview Village Kinnebrook Estates

Greenfield Center, NY Monticello, NY
518-893-2989 845-794-6066

Collingwood Waterfalls Village
Horseheads, NY Hamburg, NY
607-739-4623 716-648-3789

D&R Village Woodland Manor
Clifton Park, NY West Monroe, NY
518-383-9977 315-676-2016

Youngstown Estates

Youngstown, NY
716-648-3789

UMH

PROPERTIES, INC

UMH Properties, Inc.
Established in 1968
3499 Route 9 North | Freehold NJ 07728
www. umh.com 800.504.0670
NYSE:UMH




SAVE THE DATE
. K : August 7, 2024
u Itl m ate 4 — Drumlin’s Country Club

kltC h en Syracuse, NY

GOLF * GOOD FOOD * FUN

ATLANTICT

HOMES

~ Low rate financing

~ Best service available

# Quick credit decisions
~Purchases and refinances

#In communities or on private land
»New and pre-owned

. » Secure online application Call us tod_ay- at
www.atlantichomespa.com 866-870-2612

www.mhdempire.com
Company NMLS #51371
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Master-Craft

Home Building Made Easy”
Attractive, Affordable,
Family Homes

Contact us to learn how
you can be a part of the
growing family of o8
Master-Craft Builders.  scan to visit

our website!

Mifflinburg, PA | 570-966-1053
Master-Craft, a Division of Ritz-Craft Corporation

CHECK OUT OUR COMING EVENTS:

www.nyhousing.org/events

EAGLE RIVER HOMES

Quuality. Dwrability & Flexibility in
Design

21 5. Groffdale Road, PO Box 336
reola, PA 17540
P: (717)656-2381 F: (717)656-0316
Check out our website: www.eagleriverfiomes.net

We are also on Facebook and Instagram!!




COAST TO COAST.....YOUR INDUSTRY
LEADER HE&C

HayLoR, FREYER & COON'

AN ALERA GROUP COMPANY

The Manufactured Housing Insurance Leader Program Highlights Through HF&C

Professional Advice Dealer Physical Damage coverage offers an all-
in-one coverage form for inventory, cargo, tools

Prompt Claim Handling and equipment, labor value, and environmental
displays.

Inventory, Cargo & Installation Coverage General Liability Rates that apply per home sold for

— ; retailers, and per site for community owners.
General Liability, Automobile, Toter Coverage ) P Y
Business Income Coverage responds to loss of

income resulting from direct damage to NON

FEDpRERS owned homes in your community.

Umbrella Enhanced Property Coverage that includes
additional amounts of coverage for monies and
Employee Theft securities, and computer equipment.
i General Liability extensions giving aggregate limits
Non-Owned Debris Removal per location, and automatic additional insured

wording.
Rental Homes _ . _ _
Automobile coverage that includes hire physical

damage coverage and rental reimbursement
expense,

Association Tom Normoyle Bonding capabilities to satisfy licensing or permit
800-289-1501 requirements.
tnormoyle@haylor.com

Proud Member of the NY Manufactured Housing
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