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NYHA SCHOLARSHIP WINNER ANNOUNCED! 

We are proud to 
announce that we 
have awarded the very 
first NYHA Scholarship 
to Jillian KeƩle from 
Salamanca, NY. Jillian 
is aƩending 
Jamestown 
Community College to 
become a welder. In 
addiƟon to her studies, 
she is the mother of 
two children, ages 4 
and 11, and describes 
herself as a dedicated 
sports mom.  

One of Jillian’s 
instructors, Mark 
Shaw, enthusiasƟcally 
recommended Jillian, 
saying, “Jillian is an 
excepƟonally 
moƟvated and 
hardworking student, 
demonstraƟng a 
strong apƟtude for 
welding. She has 
consistently displayed a commitment to excellence 
in both theoreƟcal and pracƟcal aspects of the 
trade. Jillian has demonstrated a strong work ethic 
and perseverance, even when faced with 
challenging assignments. She acƟvely parƟcipates in 
class discussion, asks insighƞul quesƟons, and 
consistently strives to improve her knowledge and 

skill set. Her passion 
for the welding trade 
is evident in her 
willingness to go 
above and beyond the 
standard curriculum, 
oŌen seeking out 
addiƟonal learning 
opportuniƟes.” 
Jillian has previously 
worked at mulƟple 
Seneca gaming 
properƟes, overseeing 
operaƟons for five 
locaƟons, training new 
hires, handling 
invesƟgaƟons, and 
managing discipline 
and scheduling. Jillian 
is very supporƟve of 
her family, even 
forgoing school in the 
past to help deal with 
health issues her sister 
and mother went 
through. 
Jillian has seen 

firsthand the stability and hope that a 
Manufactured Home has to offer through its walls 
and roofs. As she said, “…they provide an essenƟal 
safety net and reminder that everyone deserves a 
place to call their own.”  She greatly appreciates the 
secure and affordable housing that Manufactured 
Homes provide to family and community.  

CongratulaƟons, Jillian! 
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ARE YOU TRANSPARENT WHEN PRICING YOUR HOMES? 

If you answered ‘yes’, well done. I bet that 
strategy is paying off well. 

If you answered ‘no’, I’ve got a quesƟon for you. 
Which of the two sentences below have you heard 
before? 

 

1. If you have to ask the price, you can’t afford it. 
2. If you have to ask the price, it’s very affordable. 

 

We’ve all heard #1, but have you ever heard #2? 
I sure haven’t. If it’s a common percepƟon that 
unpriced items are expensive, why is the 
affordable housing industry so resistant to 
transparently pricing its homes? 

If you’re not publishing pricing, you’re not just 
fighƟng with one arm Ɵed behind your back, you’re 
fighƟng with two missing arms, a missing leg, and a 
helmet over your head. Have you ever seen ‘Monty 
Python and the Holy Grail? If you’re sƟll trying to 
keep your prices a secret, you’re the guy hopping 
on his one good leg, and your compeƟƟon is the 
white knight. And we all know how that ended… 

Don’t get me wrong. I understand why 
publishing pricing is difficult. You’ve got variable 
delivery/set costs, wholesale prices changing with 
no warning, compeƟƟon trying to undercut you, 
and a large percentage of buyers that don’t 
understand how pricing works. NavigaƟng all that 
can be a HUGE pain. 

So yeah…it’s hard to do. However, oŌenƟmes 
the hard thing to do is the best thing to do. And 
that is the case when it comes to pricing your 
homes. 

In today’s digital world of immediately 
accessible informaƟon, buyers expect to know 
everything about a purchase before they even 
engage with the business to make that purchase. 
They want to know the specs, the features, the size, 
the manufacturer, and yes, the price. 

Here’s a list of the largest retailers in the US in 
terms of online sales volume. Every single one of 
these retailers has clear, transparent pricing. 
Whether it’s a $5 boƩle of shampoo, or a $95,000 
truck from Carvana. The price is clear, up front, and 
non-negoƟable.  

Do you publish your prices on your website, 
your social pages, and with banners on your 
homes? 

PRICING, cont. on Page 12 
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STATISTICAL SURVEYS, INC. 
 

You have seen our figures quoted by 
manufacturers. Now you can have a report on your 
sales territory. Monthly cost is $19.00 per report. To 

order, complete the form below: 
 
 
Company______________________________________  
 
Address:_______________________________________  
 
City________________ State______ Zip:____________  
 
Counties Desired:  
 
1___________________________  2___________________________  
 
3____________________________  4___________________________  
 
5_____________________ 

 

 
On a monthly basis you will receive: 
 Top 30 manufacturers statewide  
 Top 30 cities statewide 
 A five-county report that lists sales by county, 

by brand and by type 
 

Send to: Cheri Curtis, Statistical Surveys, Inc. 
PO Box 88004, Grand Rapids, MI 49518-0004 

Phone: 616-281-9898 Fax: 616-281-1876 
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Help make the 
Manufactured Housing 

industry’s voice be heard in 
NY! Contribute to the MH 
PoliƟcal AcƟon CommiƩee 

TODAY by contacƟng: 
kathy@nyhousing.org 
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Real Estate Agents Matter! 

You have seen the news, but in case you have not, the Fed cut rates by .50%! 

Mobile home parks are the best possible investment right now! 

Call your trusted adviser today: 

585-224-0100 

Fඈඋ ආඈඋൾ ංඇൿඈඋආൺඍංඈඇ, ඏංඌංඍ: ඐඐඐ.උඈർඁർඈආඋൾൺඅൾඌඍൺඍൾ.ർඈආ 
ඈඋ ൾආൺංඅ Jൾඋඋඒ Cඎඋඋൾ ൺඍ ඃൾඋඋඒ@උඈർඁർඈආඋൾൺඅൾඌඍൺඍൾ.ർඈආ 

Federal officials 
to cut interest rates by 

half-percent! 

FED LOWERS INTEREST RATES WTH SURPRISING JUMBO HALF-POINT CUT! 
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NEWS & NOTES 

Manufactured Housing InsƟtute 
1655 Ft Myer Dr., Ste 200, Arlington, VA 22209 
703-558-0400   info@mfghome.org 
www.manufacturedhousing.org 

UPDATE: HUD’S INNOVATIVE HOUSING 
SHOWCASE “THE AMERICAN HOME IS THE 

AMERICAN DREAM” RETURNS 
TO THE NATIONAL MALL  

 

Secretary ScoƩ Turner announced the return of 
the U.S. Department of Housing and Urban 
Development (HUD)’s InnovaƟve Housing Showcase 
from September 6 – 10 to the NaƟonal Mall in 
Washington, D.C. Previously, the InnovaƟve 
Housing Showcase was scheduled to take place May 
30 – June 1.  

This year’s showcase will highlight history-
defining events in housing, the pride of achieving 
the American Dream of homeownership, and the 
future of housing innovaƟon, in accordance 
with President Trump’s ExecuƟve Order (EO) 
celebraƟng America’s 250th Birthday. 

The annual public event raises awareness of 
innovaƟve and affordable housing designs and 
technologies that have the potenƟal to increase 
housing supply, reduce barriers to construcƟon, and 
build for stability while reducing housing expenses 
for owners and renters. InteracƟve exhibits will 
include full-sized prototype homes and innovaƟve 
building technologies. 

“I am thrilled to welcome back the InnovaƟve 
Housing Showcase to the NaƟonal Mall as we 
commemorate 250 years of American 
independence. During this special celebraƟon we 
will remember through the decades, the American 
Dream of homeownership Ɵes generaƟons together 
and is a core part of our naƟon’s excellence,” 
Secretary Turner said. “In accordance with 
President Trump’s inspiraƟonal vision for Salute to 
America 250, HUD is proud to highlight housing 
soluƟons that honor our past while building a 
strong, bright future for American homeownership. 
I look forward to seeing the talented exhibitors in 
Washington and presenƟng what I know will be a 
remarkable showcase to the American people.” 

In addiƟon to the exhibits, visitors will have the 
chance to aƩend expert-led discussions, workshops 
and live demonstraƟons that address defining 
moments in the history of housing, as well as 

affordability and resilience in the future of housing. 
This is a family-friendly event, open to the public. 
More than 5,000 people, including policymakers, 
housing industry representaƟves, media, and the 
public, are expected to aƩend. 

MHI is coordinaƟng with members to bring 
manufactured homes to the event. For more 
informaƟon, contact MHI.  

 
9,467 NEW HUD CODE HOMES SHIPPED IN APRIL  

 

Monthly Manufactured Housing ProducƟon: April 
producƟon was up 5.4% year-over-year. ProducƟon 
was up 7.2% year-to-date. (Table 3)  
 

Monthly Manufactured Housing Shipments:  In April 
2025, single-secƟon shipments were up 2.5% year-
to-date. MulƟ-secƟon shipments were up 11.1% 
year-to-date. (Tables 9-10) 
 

Annual Rate of Shipments: The seasonally adjusted 
annual rate of shipments (SAAR) was 112,892 (8.7% 
higher than 2024). (Table 5) 
 

Regional Performance: 6 of the 9 divisions across 
the country experienced shipment growth from 
April 2024 to April 2025. The divisions with the 
largest percentage increase in shipments were 
Mountain (171 homes and 34.4% year-over-year 
increase), Pacific (120 homes and 28.3% year-over-
year increase) and Middle AtlanƟc (76 homes and 
26.4% year-over-year increase). (Table E2) 
 

FEMA had no home shipments in April. FY2025 total 
was 169 homes (excluding adjustments). 
 

The current manufactured housing 
landscape includes 151 plants and 38 
manufacturers. No new plants opened in April. One 
plant closed in Alabama. (Table 26)   
 

Manufactured Housing as Percentage of Single-
Family Home Starts: Manufactured housing 
accounted for 10% of single-family home starts in 
April 2025. (Table 25, Panel A)  
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HAVE YOU TRIED TO SELL A MANUFACTURED 
HOME TO A CUSTOMER ONLY TO BE TOLD THE 

TOWN OR VILLAGE WILL NOT ALLOW 
PLACEMENT ON PRIVATE PROPERTY? 

 

NYHA CAN HELP! 
 

Some Towns and Villages have outdated zoning 
that prohibits Manufactured Homes on private 
land. In 2015, LegislaƟon was signed in to law 

that prohibits discriminaƟon against an 
“aestheƟcally similar” home, manufactured 

homes included.   
 

If you need a copy of the law to give to your 
Town or Village Officials, please reach out to: 

Kathy@nyhousing.org 

ATTN: ALL NYHA MEMBERS! 
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33rd Annual Summer Outing 
WEDNESDAY, AUGUST 6, 2025 

GOLF: at the presƟgious Drumlins Country Club, Syracuse NY. Golfers will 
check-in at 7:45 am with a shotgun start at 8:15 am. RegistraƟon 
includes greens fees, golf cart, buffet, beverages and prizes. Breakfast 
and lunch are included for all golfers. The clam bake and luncheon will 
begin when the golfers start coming in from the course, around 1:00 pm. 

CancellaƟon Policy: In the event we do need to cancel this event, the following refund policy will apply: In certain rare circumstances, it may 
be necessary for NYHA to cancel this event. If this happens, all pre-paid registraƟons will be refunded or credited to the member account for a 
future event, The decision to cancel or postpone this event shall be at NYHA's sole discreƟon and does not enƟtle registrants to rights or damages 
resulƟng from the cancellaƟon. No refunds shall be made for travel expenses related to the Summer OuƟng. 

New York Housing AssociaƟon, 634 Watervliet Shaker Road, Latham NY 12110 
Tel: 800-721-HOME / 518-867-3242   Fax: 518-867-3245  

info@nyhousing.org   www.nyhousing.org 

Two convenient ways to register! 
Online at NYHousing.org or mail enclosed form(s). 

(Use addiƟonal sheets as needed.) 

NEED OVERNIGHT ACCOMODATIONS? 
EMBASSY SUITES 

6646 Old Collamer Road 
East Syracuse, NY 13057 

Reserve your room by calling 315-446-3200 
Or find the link online at: www.nyhousing.org/

events/2025-summer-golf-ouƟng 
Group Name: NY Housing AssociaƟon 

Special Group Rate is $159 plus tax 
Cutoff Date 07-06-2025 

GOLF & LUNCH: 
 

DRUMLIN’S COUNTRY CLUB 
800 Noƫngham Road 

Syracuse, NY 13224 

Register online* and save $25 on Golf or Lunch registraƟon 

with promo code GOLF2025 
 

*VALID THROUGH MIDNIGHT ON JUNE 30, 2025 
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JUNE 2025 COMING EVENTS 

Jun 11  ConƟnuing Ed   Hampton Inn, Saratoga 1pm – 4pm 
Jun 18  Area MeeƟng   Syracuse   9am – 12pm 
Jun 18  ConƟnuing Ed   Syracuse   1pm – 4pm 
Jun 19  21B & Mechanics  Syracuse   9am – 4pm 

David Finney 
david@bildmedia.io 
hƩps://bildmedia.io 

PRICING, cont. from Page 3 

If a buyer doesn’t see a price, there is an 
immediate feeling of distrust. Put your self in the 
buyer’s shoes: If every business they interact with 
can price their products, why can’t a manufactured 
home retailer? 

Don’t believe me? Here’s some proof. We ran 
two nearly idenƟcal lead generaƟon ad campaigns 
for one of our clients, and the ONLY difference 
between the two was a published price. Same 
brand, same targeƟng, same copy, same images, 
etc. 

And the results? 

price out the base delivery/set in a radius, do home 
only pricing, or post a price range, buyers seem to 
react in a similar way. Buyers don’t necessarily want 
the exact price - they just want to know an 
apporoximate number. 

If you’re sƟll on the fence, here’s something you 
can try. Just price out your older models. Put those 
prices on your website, run some ads on social 
media, throw out a couple email markeƟng 
campaigns, and see how it works.  

If it backfires, feel free to respond to this and 
tell me how wrong I am. : ) But if it does work, start 
adding the price to more homes. I think you’ll be 
very pleased with the results. 

If you’d like to have a conversaƟon about where 
your markeƟng could improve, I’d love to help. Click 
the buƩon below to schedule a FREE discovery call. 
This isn’t a sneaky sales call, or a bait and switch 
maneuver. It’s a simple call to see where you can 
improve your markeƟng. I’ll look at the business 
with you, and let you know how I think you can 
improve your markeƟng. There is zero cost. 

See the difference? In this instance, the ad that 
included pricing had a 70% lower cost per lead 
($2.85 vs $9.57). Less that $3 per lead is a heck of a 
deal! 

Though pricing out your inventory can be 
difficult, there is some good news. Buyers don’t 
seem to care too much how it’s priced. Whether you 

PLEASE NOTE: 
THE NYHA OFFICE 
WILL BE CLOSED 
JULY 3-4, 2025 
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Do your employees 
receive emails from 

NYHA? 
 

Visit our website at: 
www.nyhousing.org/

create-account 
to sign them up as a 

staff member of 
your company so 
they don’t miss 

important & timely 
information! 
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NYHA MEMBERS ONLY PAGE: 
 

www.nyhousing.org/ 
members-only 

21 S. Groffdale Road, PO Box 336 
Leola PA 17540 

(P) 717 656-2381  
www.eagleriverhomes.net 

Visit us on Facebook & Instagram 
 




