HOUSING NOW

January 2024

WHAT’S HAPPENING IN 2024?

Monthly Meet-Up: Beginning in January, we
will be hosting a remote Monthly Meet-Up fr
members. Topics will vary each month, and we will
send out more information as each date
approaches. The meet-ups will be held on the 2"
Tuesday of each month and will last for
approximately one hour.

On January 9, Bob Capenos presented “Winter
Considerations.” It was very informative and he
shared useful information for everyone in the
industry here in NY. Remember the importance of
maintaining your property in the winter months,
especially during bad weather. If anyone would like
a sample snow plow log, please contact the
Association office.

The next meet-up date is February 13. Steve
Hoffman, NYHA Board Secretary, will present on “In
Search of Excellence.” He has made some
innovative displays in many of his communities —
making them a destination to be proud to live in.
Steve will share what he has done - maybe you will
be inspired to make some changes to your property.

Future dates for the Monthly Meet-Up include:
Mar 12, Apr 9, May 14, Jul 9, Aug 13, Sep 10, Nov 12
and Dec 10. We hope you will consider joining us
each month! If you have any topic suggestions,
please contact the Association office.

Training Courses: There will be some changes
to the certification and recertification training
process in 2024. Right now, we have remote
courses scheduled for April 23 & 24. Remember
that you are required to take one 3-hour
recertification training course every two years, and
the course can be taken at any time during that
period, so plan ahead.

Area Meetings: We will be hosting two in-
person Area Meetings this year. The first will be on
June 12 in New Windsor and the second will be on
June 26 in Pittsford. In-person training courses will
also be held in those locations. Stay tuned for more
details! Again, if you have topic suggestions, please
contact the Association office.

32" Annual Summer Outing: Our annual golf
outing will be held on August 7, 2024 at Drumlin’s
Country Club in Syracuse. We had a tremendous
turn-out last year and hope to do even better this
year. We hope you all will consider joining us for
our traditional day of fun in the sun!

74™ Annual Convention & Trade Show: will be
held at Turning Stone Resort on October 16 & 17,
2024. Our 2023 Convention was well attended, and
we hope to increase our numbers even further in
2024. If you ever have ideas for topics and/or
suggestions for speakers, please be sure to let us
know. Remember that this is YOUR Association.

Board Meetings: NYHA Board meetings are
currently scheduled to be held on Jan 24, Apr 24,
Aug 6 and Oct 16. NYHA Members are always
welcome to attend and participate. Please contact
the Association office if you would like more
information.

Members Only: We have been hard at work
creating a new “Members Only” section to be
included on our website and will be releasing the
information shortly. There is a lot of very useful
information included for all members, no matter
what type of business you are involved in in NY.
Stay tuned!

The New York Housing Association wishes you a
successful 2024!

Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility is assumed by
the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are not to be construed as having

the endorsement of the New York Housing Association, unless specifically stated.




All Cash
Highest Price Paid for MHCs

35 Years of Experience Buying
Manufactured Home Communities
of Every Size & Complexity

100% Confidential

Comfortable with Private Utilities &
Community Owned Homes

Smooth & Efficient Closing Process
M States where RHP

currently own MHCs Privately Owned & Operated

Brokers Protected

@ PROPERTIES | americd’s home®

Joshua Mermell | Jmermell@rhp.com | Cell 248.508.7637 | Direct 248.538.3312 | rhp.com

Senior VP of Acquisitions




SELLING MANUFACTURED HOMES IN 2024 AND BEYOND

Want to see another manufactured housing
graph?

Yes? Great, because I've got one right here. This
is a graph of manufactured home shipments
nationwide since 2010.
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Does anything stand out to you? What | notice
first is the long term upward trend in MH shipments
nationwide. That's good.

On the flip side, | also see that we've had a
larger drop in the past 6 months than we did during
the peak Covid craziness. That's not so good. We
need to be selling more homes. Fortunately, we can
- the US is in an affordable housing crisis, and we
sell affordable housing. Like | said earlier, it's like
we're selling water in the desert, and everyone's
thirsty. Our industry is the solution to the
affordable housing problem. We just need to a
better job telling people about that solution.

| know | promised more about demand
generation in my last email (and that's coming,
don't worry), but | recently did some secret
shopping on several retailer/community operator
websites, and | need to share the results. Based on
what | found, the sales systems in our industry have
room to improve. Demand doesn't matter if a sales
system isn't working like it should.

For my secret shopping experiment, | picked a
region in a top 10 manufactured housing state and
submitted lead forms (example below) to all the
retailers in that region - both corporate stores and
independents. There were 5 corporate stores, and
15 independents.

To get some relevant data outside the industry, |
also submitted lead forms to some realtors and car
dealerships in that same region.

Send us a Message!

Name *

Message

sSuBMIT

The response from the automotive and real
estate industry was immediate. | received multiple
calls, emails, and texts from each. They were
hungry. In fact, | nearly bought a 4Runner from
1000 miles away because the woman from the
Toyota lot seemed to know EXACTLY what | needed.
She was good.

On the manufactured housing side, | received 4
emails, 2 phone calls, and a text message...in total.
That's 20 web lead forms submitted to sales
centers, and 7 attempts to reach me. More than
half of the lots that | contacted didn't even reach
out at all.

This industry cannot grow if it doesn't engage
with prospective home buyers. And to engage with
prospective home buyers, we have to follow up
with leads. And follow up again. And follow up
some more. And when we're really tired of
following up, we follow up again. Then one more
time just to be sure. Then one last time because
'what do you have to lose anyway'?

Selling, cont. on Page 7




DISCOVER THE ALL-NEW
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YOUR - ™
LIFESTYLE
BUILT BETTER

CONTACT:
Ron Maijor, Sales Manager

(800) 937-3911 ext.1611

DTM

TITAN
T HOMES

www.titanhomesny.com
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THE INDUSTRY'S MOST TRUSTED
MANUFACTURED HOUSING SUPPLIER

www.BLEVINSINC.com

INDUSTRY LEADING SUPPLIER

COMMITMENT to OUR CUSTOMERS

STRATEGICALLY LOCATED BRANCHES
ACROSS THE COUNTRY

TEXTORCALLY |R
HARRISBURG, PA: 8
LIVERPOOL, NY:

ﬁ

FirstCredit

TION OF NEW YORK, INC

MH Lending
You Can Trust
Since 1985

Manufactured Home
Lending in Land Lease
Communities

518-725-5000

Info@firstcreditcorp.com

www.firstereditcorp.com

First Credit Corporation of New York, Inc. NMLS Entity ID 3228

CHECK OUT THE NYHA 2024 CALENDAR:
www.nyhousing.org/events

STATISTICAL SURVEYS, INC.

You have seen our figures quoted by manufacturers. Now you can have a report on your sales territory.
Monthly cost is $19.00 per report. To order, complete the form below:

Company

Address:

City

: Counties Desired: 1

4

On a monthly basis you will receive:
: « Top30 manufacturers statewide
: « Top 30 cities statewide

: « Afive-county report that lists sales by county, by brand and by type

Send to: Cheri Curtis, Statistical Surveys, Inc.
PO Box 88004, Grand Rapids, MI 49518-0004 Phone: 616-281-9898 Fax: 616-281-1876




Real Estate Agents Matter!
Sell your park today with our trusted team.

We want to earn your business!

JERRY CURRE LuciEN P. CURRE
PRESIDENT VICE PRESIDENT

LICENSED REAL ESTATE CERTIFIED REAL ESTATE
BROKER GENERAL APPRAISER

No listing required!
All deals confidential!

Long list of Qualified Buyers! TIMOTHY GOLAN DANIEL S. SHELDON

LICENSED REAL ESTATE LICENSED REAL ESTATE
SALESPERSON SALESPERSON

Over 55 years of experience!
FREE valuation of your park! No obligation!
As interest rates increase, park values decrease.
Let’s work together!
Call your trusted adviser today:
585-224-0100 x 202

FOR MORE INFORMATION, VISIT WWW.ROCHCOMREALESTATE.COM
OR EMAIL JERRY CURRE AT J ERRY@ROCHCOMREALESTATE.COM




Selling, cont. from Page 3

Need some help with a follow up plan? No
problem - here are some basic guidelines to get
started.

1. At first, let the lead choose the
communication method: Start the process with the
communication method the lead used. If they call
you, call them back. If they emailed you, email them
back. Same with text, Facebook messenger, etc.
However, if they sent you multiple methods (on a
lead form, for example), start with a phone call.

2. Then, try all methods: If that first method
doesn't work, try all others methods you have
available. Call, text, email, FB messenger, IG direct
messages, etc. are all great ways to communicate
with leads. Don't assume that because they chose a
certain method that they are unwilling to use
others. The lead may have been sitting in a waiting
room so they sent an email, when in fact they prefer
phone calls but couldn't make a call in that moment.

3. Be persistent: We're all busy, and we are all
constantly bombarded with attempts to contact us.
You have to stand out in the noise if you want to get
a lead's attention. To get a decent shot at actually
engaging with a lead, you need to try and reach
them at least 6 times. That's two emails, two
phone calls, and two text messages. Remember,
they asked you to call them. Don't feel bad for really
trying to do what they asked you to do.

4. Keep communicating: If after endless
attempts at contact, you still have nothing, save
their contact info for future marketing
communication. Every time you have a promo, sale,
or some good looking new inventory, reach out to
that person and let them know what you've got.

Even if they don't buy, they may know someone
who will and the constant communication will get
you some referrals.

Finally, if all the follow up feels overwhelming,
try to simplify it for your sales staff. Create some
templates for emails and text messages that they
can use to send to new leads. When a new lead
comes in, just copy, paste, change the name, and
fire it off. In terms of lead follow up, something is
always better than nothing, so don't worry if your
responses aren't perfect. They'll get better as you
do more.

Written by David Finney, the founder and owner
of Bild Media, a digital marketing agency for the
manufacture housing industry. He's spent time on
the finance side of the industry, as well as
marketing, and believes that manufacture housing
is the next step for housing in the US.

David Finney, Blld Media
2943 Parkway Blvd #30, Salt Lake City, UT 84119

ATTORNEY RECOMMENDATIONS

The NYHA office gets many requests from members throughout New York looking for names of
Attorney’s with knowledge and experience on Manufactured Housing issues. Sometimes our
Attorney members are too far away or are too busy to take on new clients.

If you have an Attorney to recommend, suggest they contact the Association office via phone (800-
721-HOME) or email (info@nyhousing.org) to be added to our list.

The current list can be found at: https://www.nyhousing.org/news/attorney-recommendations

NEED ASSISTANCE? CONTACT US AT:

X :

NEW YORK

HOUSING

ASSOCIATION, INC.

634 Watervliet Shaker Rd., Latham, NY 12110
Phone: 518-867-3242 Fax: 518-867-3242
E-mail: bob@nyhousing.org or kathy@nyhousing.org
Website: www.nyhousing.org
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Manufactured Housing Institute

MH FEATURES PROMINENTLY DURING
HOUSE OVERSIGHT HEARING

On Jan 11, 2024, the House Financial Services
Committee held a hearing titled, “Oversight of the
HUD and the FHA” with HUD Sec. Fudge as the sole
witness. While the hearing covered a range of issues
from housing affordability to housing supply,
manufactured housing played a key role throughout
the hearing. MHI briefed committee members prior
to today's hearing to keep them updated on our key
legislative concerns.

Rep. Stephen Lynch (MA-8) asked the Secretary
to discuss how zoning impacts first-time
homebuyers entering the market. Secretary Fudge
said that zoning limits housing accessibility and
specifically pointed to manufactured homes as
energy efficient and inexpensive to build, and
argued that there should be incentives for
communities to encourage these types of homes.

Rep. Rose (TN-6) drew attention to the cost
savings of MH relative to site-built homes, but said
he was concerned by lack of progress in rulemaking
for manufactured homes and the slow rollout of
new HUD Code revisions. Further, Rep. Rose asked
the Secretary how HUD planned to address energy
efficiency standards in light of the Department of
Energy’s (DOE) proposed standards that the
Manufactured Housing Consensus Committee
(MHCC) rejected due to their negative impact on
home affordability. Secretary Fudge responded that
HUD was required to collaborate with other federal
agencies leading to the delays in the release of new
HUD code revisions as well as ongoing negotiations
over proposed energy standards.

Rep. Norman (SC-5) pointed out inconsistencies
in DOE’s proposal, specifically that the proposed
standards would have no impact on the existing 17
million manufactured homes and suggested that
DOE failed to understand how manufactured homes
are constructed, and created rules that are not
practically feasible. Rep. Norman asked the
Secretary if they were required to take DOE’s
recommendations, to which Sec. Fudge noted that

while HUD is the primary regulator, they do have to
take  other  Agencies’ perspectives  into
consideration.

During Rep. Garbarino’s (NY-2) questioning, he
asked how HUD can support factory-built homes.
Secretary Fudge complimented modular and
manufactured housing, because it can go up
quickly, is energy efficient, and doesn’t take a lot of
manpower to construct. She mentioned FHA and
FHFA are now fully engaged and making progress
to support financing manufactured homes. She also
mentioned the Innovative Housing Showcase and
how it displays the possibilities with factory-built
homes.

Several Committee members requested that
the Secretary report to the committee on an
annual basis going forward. MHI will continue to
elevate manufactured housing with legislators
while working to secure exclusive HUD jurisdiction
over all manufactured home construction and
safety standards, including energy efficiency
standards — as Congress established 50 years ago.

CONTINUE TO SUPPORT LEGISLATION TO REMOVE
DOE AUTHORITY OVER MANUFACTURED
HOUSING ENERGY STANDARDS

In Dec 2023, the House Energy and Commerce
Committee voted to pass the “Affordable HOMES
Act” (H.R. 6421). The Affordable HOMES Act
repeals Section 413 of the Energy Independence
and Security Act (EISA) of 2007 and would ensure
that the Department of Energy’s (DOE) final rule on
Energy Conservation Standards for Manufactured
Housing will have no force or effect.

Halting implementation of the EISA’s flawed
approach and re-affirming HUD’s long-standing
exclusive control over federal manufactured
housing standards is the best way to ensure the
timely adoption of improved energy efficiency
standards for factory-built housing in a way that
preserves  the availability of affordable
manufactured homes for Americans. MHI has

MHI, cont. on Page 9
Page 8




Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models

www.pinegrovehomes.com

570.345.6500

MHI, cont. from Page 8

prepared a series of talking points to support voting
“Yes” on the Affordable HOMES Act.

MHI supports the passage of the Affordable
HOMES Act and asks you to show your support by
going to the MHI Advocacy Action Center and telling
your Representative in Congress to support the
passage of the “Affordable HOMES Act” (H.R. 6421).
Congress must hear from all sectors of the
manufactured housing industry about the urgent
need to stop DOE overreach.

Connect with your Representative by following
the simple steps on MHI's website. MHI wrote a
letter that you can send by simply inserting your
home address and clicking submit.
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Manufactured Housing Institute
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Quality Craftsmanship in the Amish Tradition

CONSUMER GUIDI
FACTORY-BUILT HOUSING

The Consumer Guide to Factory-Built Housing
is a fantastic resource to share with prospective
tenants and purchasers. Buying a home is a big
step! The facts and info included in the Buying
Guide help make the process more
understandable.

Help your tenants make smart and well-
informed buying decisions by offering them a
copy of this Guide. NYHA Members can
purchase the Guide from the Association office
for $1 each.

You must make a min purchase of 25 Guides.

For more info, please contact:

Kathy@nyhousing.org or call 800-721-HOME




REDMAN l:i HOMES.

www.redmanhomesofpa.com

1-800-733-6267/

WE OFFER A FULL SUITE OF LENDING PROGRAMS
FOR CONSUMERS & BUSINESSES NATIONWIDE.

RETAIL PROGRAMS: B ccsam
» Consumer lending programs for applicants of all credit scores MORTGAGE
» Specialty loan programs (park model, non-owner occupied home loans, land-in-lieu, plus more!} CORIFORATION
» Competitive and flexible rates and terms

INVENTORY FINANCE:
» Competitive rates tailored to your specific floor planning needs
» No "due-in-full” date.. EVER!
» No curtailments for 12 months

RETAIL & INVENTORY LE T

866.709.6989 | sales@21stmortgage.com 202‘
COMMUNITY PROGRAMS: g —

» CASH Program: New inventory at no up-front cost to you. Used and rental options available. LENDING THAT m You-
» Affordable consumer financing with 12-23 year terms is available for all credit scores.

» Financing available for rental homes in your community with a 10-15 year term. LET Us HELP Y[]U
aEE
844.343.9383 | prospect@?2istmortgage.com
This docurmentis for information purposes only and we reserve the right to change any part of this policy without notice. U S T 0 D A H |
This documentis not for consumer use. Thisis notan advertisement to extend consumer credit as defined by L]

Regulation Z. NMLS #2280




s ENERGY READY HOME
Solar - ready : 4 .' — U.S. DEPARTMENT OF ENERGY

SmartComfort® by Carrier® HVAC heat pump

Rheem® hybrid heat pump water heater L 11 el E'm

Argon gas low-E windows

ecobee® smart thermostat
ENERGY STAR® Frigidaire® appliances
Pfister® bathroom fixtures

LED lighting — i _, - Homes so energy efficient,
Insulated exterior doors

Additional home insulation 40 50 0/
Sealed duct system 0

Whole house ventilation system A

you can save

SAVE MONEY on Energy| B|II

Average monthly energy cost comparison? between a multi-section Tempo® home built
to eBuilt™ standards and a traditional off-site built home:

Albany, NY

= Traditional = Traditional
¢Built Off-Site ¢Built Off-Site
Home Home Home Home

$238 $396 $155 $208

$1,896 $628 SCAN TO TAKE

an eBuilt™ home tour!
eBuilt™ homes meet the US Department of Energy’s ZERO ENERGY READY HOME national requirerents.

Sources

1 https://www.energy.gov/sites/default/files/2022-11/ZERH%20Name%20and %20Logo%20Use%20Guidelines_0.pdf

2Enetgy ings are based on electrical and gas eunanﬂmudngNRﬂ'aEmf"haalknateannualelecmwandgmamrw
consumption of a home built to DOE ZemEnﬂuyRsadyHome"‘guidelllm compared to the same home built only to industry and HUD
standards In the cities listed. Estimates are based on calculations for multi-section Tempo Let it Be and Shout models.




2023 ADVERTISING
OPPORTUNITIES AVAILABLE!

Print Advertising*

Housing Now Newsletter Full Page AD (7.5"x10") - Price: $500/yr

Housing Now Newsletter Half Page AD (7.5" x4 7/8" or 3 5/8" x 10") - Price: $250/yr
Housing Now Newsletter Quarter Page AD (7.5" x 2 3/8" or 3 3/8" x 4 7/8”) - Price: $150/yr
Housing Now Newsletter Business Card Sized AD (3.5" x 2" or 2" x 3.5") - Price: $100/yr

Newsletter ads should be submitted in .jpeg or .gif format. You can use the same ad for all 12 months, or can
switch monthly. Ads are due by the 5™ of each month.

*Newsletter advertisers can submit one article about your company for one Housing Now issue per year.

Website- www.nyhousing.org

We are continuing our marketing efforts to drive more and more traffic to our new website. The continued
development of our comprehensive website offers more value to our members. One of those benefits is the
ability to send leads to member websites, and that effort is continuing to gain momentum. By purchasing a
web banner ad on our website, www.NYHousing.org makes it SUPER EASY for potential customers to contact
youl!

Advertising opportunities for our website are listed below for your consideration:

Website Advertising

Website Banner Ad - Monthly Subscription Member Price: $50/mo
Website Banner Ad - Quarterly Subscription Member Price: $125
Website Banner Ad - Yearly Subscription Member Price: $500/yr

Website banner ads should be no smaller than 300 x 300 px and should be submitted in .jpeg or .gif format.

Questions?? Call NYHA at 800-721-HOME or email Kathy@nyhousing.org

Payment — you can now pay for advertising with a credit card directly from our website, or an invoice can be
generated for payment by check/money order. More info for advertising and to pay with a credit card can be
found here: https://www.nyhousing.org/advertising

Page 12




Real Homes.
Really Affordable.

UMH Properties, Inc.
is a real estate investment trust that owns and operates 7
manufactured home communities in the state of New
York. It is our mission to provide the best quality
affordable housing esidents of all ages.

' Find a Community Near You!
Brookview Village Kinnebrook Estates

Greenfield Center, NY Monticello, NY
518-893-2989 845-794-6066

Collingwood Waterfalls Village
Horseheads, NY Hamburg, NY
607-739-4623 716-648-3789

D&R Village Woodland Manor
Clifton Park, NY West Monroe, NY
518-383-9977 315-676-2016

Youngstown Estates

Youngstown, NY
716-648-3789

UMH

PROPERTIES, INC

UMH Properties, Inc.
Established in 1968
3499 Route 9 North | Freehold NJ 07728
www. umh.com 800.504.0670
NYSE:UMH




ultimate
Kitchen

All the essential elements

ATLANTICT

HOMES

www.atlantichomespa.com

SOLID COVERAGE

FROM FOUNDATION TO RAFTERS

Written Insured Warranties for
Manufactured Homes

« Limits liability & risk.

« Excellent sales & marketing
tool to attract more buyers.

+ MHW(C's strong insurance
backing protects your
bottom line.

+ Assistance & support
with customer disputes,
including free mediation.

« Peace-of-mind protection.

r wwc 800.247.1812 Ext. 2188
[ 1] sales@mhwconline.com
=8 A ‘ ¢

\\'“"\\'.I'Ilh\\' -Oon Ii'f'l 2. oom
NEW HOME WARRANTIES eeedicn

~ Low rate financing

~ Best service available

#Quick credit decisions

» Purchases and refinances

#In communities or on private land
» New and pre-owned

» Secure online application

Call us today at
866-870-2612

www.mhdempire.com
Company NMLS #51371




¥l Master-Craft

Home Building Made Easy”
Attractive, Affordable,
Family Homes

Contact us to learn how
you can be a part of the
growing family of A
Master-Craft Builders.  scan to visit

our website!

Mifflinburg, PA | 570-966-1053
Master-Craft, a Division of Ritz-Craft Corporation

EAGLE RIVER HOMES

Quality, Darability & Flexibility in
Design

21 5. Groffdale Road, PO Box 336
reola, PA 17540
P: (717)656-2381 F: (717)656-0316

Check out our website: www.eagleriverfiomes.net

We are also on Facebook and Instagram!!




COAST TO COAST.....YOUR INDUSTRY
LEADER HE&C

HayLoR, FREYER & COON'

AN ALERA GROUP COMPANY

The Manufactured Housing Insurance Leader Program Highlights Through HF&C

Professional Advice Dealer Physical Damage coverage offers an all-
in-one coverage form for inventory, cargo, tools

Prompt Claim Handling and equipment, labor value, and environmental
displays.

Inventory, Cargo & Installation Coverage General Liability Rates that apply per home sold for

— ; retailers, and per site for community owners.
General Liability, Automobile, Toter Coverage ) P Y
Business Income Coverage responds to loss of

income resulting from direct damage to NON

FEDpRERS owned homes in your community.

Umbrella Enhanced Property Coverage that includes
additional amounts of coverage for monies and
Employee Theft securities, and computer equipment.
i General Liability extensions giving aggregate limits
Non-Owned Debris Removal per location, and automatic additional insured

wording.
Rental Homes _ . _ _
Automobile coverage that includes hire physical

damage coverage and rental reimbursement
expense,

Association Tom Normoyle Bonding capabilities to satisfy licensing or permit
800-289-1501 requirements.
tnormoyle@haylor.com

Proud Member of the NY Manufactured Housing
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