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The NYS Legislature goes back into session in 
January every year, so we want to help you 
prepare. Do you know who your NYS and local 
government representaƟves are? Great, you’re off 
to a good start! Do you engage with them in any 
way? Hopefully, but if not, you should! Your voice 
maƩers more than you may think. 

Most people contact their representaƟves when 
there is a problem, so they are only hearing one 
side of the story. Make sure they hear your side 
too. Are you the highest taxpayer in your town? Do 
you provide affordable housing for hundreds or 
possibly thousands of people? 

What makes your viewpoint important? As a 
consƟtuent, you offer something unique: a personal 
story, a specific local example, or firsthand 
knowledge of a community’s needs. It’s not simply 
“making a voice heard”; it’s a strategic act of 
providing valuable, otherwise unobtainable 
informaƟon that helps the official do their job more 
effecƟvely. 

At the state level, where officials oŌen have 
smaller staffs and consƟtuencies, the impact of 
individual contact is magnified. LegislaƟve offices 
report that receiving as few as six or eight 
communicaƟons on one side of an issue can be 
perceived as a “landslide,” simply because they 
hear from so few people on most maƩers. This 
demonstrates that a single, well-arƟculated 
message isn’t a drop in the ocean - it’s a significant 
data point in an official’s decision-making process. 

The true power of a consƟtuent lies not just in 
their vote, but in their ability to provide a scarce 
and valuable resource: authenƟc, on-the-ground 
intelligence about the real-world impact of policy. 

ENGAGE WITH YOUR REPRESENTATIVES IN A POSITIVE WAY 

While elected officials are influenced by many 
factors - including party leadership, media coverage, 
and professional lobbyists - a primary consideraƟon 
for any representaƟve is the direct effect of a policy 
on the people in their district or state. 

So how do you prepare to get in touch with 
elected officials at all levels? 

Tip #1: Always IdenƟfy as a ConsƟtuent: This is 
non-negoƟable. An official’s primary responsibility is 
to the people who live in their district. IdenƟfying as 
a consƟtuent is the key that unlocks their aƩenƟon. 
Always include your full name and street address in 
wriƩen communicaƟon, and state your city or town 
at the beginning of phone calls or meeƟngs. 

Tip #2: Be Specific with a Clear “Ask”: Vague 
statements like “please support the environment” 
or “do something about healthcare” are ineffecƟve 
because they’re not acƟonable. A specific, clear 
request gives the office a concrete task. State your 
“ask” early and clearly. For example, you should say 
“I am wriƟng to urge you to vote YES on S1234, the 
Manufactured Housing Act” or “I am requesƟng that 
you cosponsor Senator Smith’s bill to increase 
funding for local community health centers.” Ensure 
your “ask” is appropriate for the official’s 
jurisdicƟon—a federal representaƟve cannot fix a 
local pothole, and a city council member cannot 
change naƟonal immigraƟon policy. 

Tip #3: Tell Your Story: Make Policy Personal: 
This is your most powerful tool for cuƫng through 
the noise. Legislators and staff are inundated with 
staƟsƟcs, reports, and talking points. A personal 
story that illustrates how a policy affects a real 
person, family, business, or community is far more 
memorable and persuasive. Instead of just staƟng 
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that a parƟcular bill is bad, explain how a provision 
would directly impact you and your business. 
Instead of saying a small business grant program is 
important, describe how it allowed a local shop to 
stay open and keep people employed. This personal 
context is unique data that only a consƟtuent can 
provide. 

Tip #4: Be Informed, Factual, and Brief: 
Credibility is paramount. Focus on a single issue and 
keep it concise—ideally one page for a leƩer or 
email, and just a few minutes for a phone call. Use 
facts to support your opinion, and refer to bills by 
number (e.g., A1234 or S567) if possible. If an 
official or staff member asks a quesƟon you can’t 
answer, it’s beƩer to say, “That’s a great quesƟon. I 
don’t know the answer, but I will find out and get 
back to you,” than to guess. This honesty preserves 
credibility and creates a legiƟmate reason for 
follow-up contact. 

Tip #5: Be Polite and Respecƞul: “You can catch 
more flies with honey than with vinegar” is the 
guiding principle for effecƟve advocacy. Rudeness, 
anger, threats, or ulƟmatums are 
counterproducƟve and can permanently damage 
your ability to work with an office. Even when in 
strong disagreement, maintain a polite and 
respecƞul tone to keep communicaƟon lines open. 
Acknowledging valid opposing viewpoints can 
strengthen your posiƟon, showing you’ve 
considered the issue carefully from all sides. 

Tip #6: Respect the Staff: Your Most Important 
Audience: In most interacƟons, you’ll 
communicate with a staff member, not the elected 
official directly. This isn’t a slight—it’s how the 
system funcƟons efficiently. LegislaƟve staff are 
subject maƩer experts and trusted advisors to the 
official. They read emails, take calls, and prepare 
briefing memos that inform the official’s decisions. 
Building a posiƟve, professional relaƟonship with 
staff can turn them into internal champions for 
your cause. They’re your most criƟcal audience, and 
treaƟng them with respect is essenƟal for long-
term success. 

Tip #7: Follow Up: The conversaƟon doesn’t 
end aŌer first contact. Following up demonstrates 
seriousness and persistence. AŌer an in-person or 
phone meeƟng, send a brief thank-you email to the 

person who took Ɵme to speak with you. If you 
promised addiƟonal informaƟon, provide it 
promptly. PaƟent, polite, and persistent follow-up 
keeps your issue on the office’s radar and reinforces 
your role as a dedicated and reliable resource. 

Building Long-Term RelaƟonships: The most 
effecƟve advocates don’t just contact officials when 
they need something. They build ongoing 
relaƟonships by: 
 Expressing appreciaƟon: Thank officials when 

they take posiƟons you support; 
 Providing updates: Share relevant local 

developments or news stories; 
 Offering experƟse: If you have professional 

knowledge relevant to policy issues, offer to 
serve as a resource; and 

 Staying informed: Follow the official’s work and 
commiƩee assignments. 
 

So what’s the best way to get in touch? The 
highest impact would be to visit their office in 
person. It’s the best way to build a relaƟonship and 
discuss issues. It puts a face to a name and makes 
you more memorable. You can share your story and 
show your passion for maƩers that affect your 
business. It’s okay to meet with a member of your 
representaƟve’s staff. They might have more 
knowledge about a parƟcular topic. Arrive on Ɵme, 
be prepared with clear talking points, bring a one-
page summary to leave behind, and always follow 
up with a thank-you email. 

The second best way is a phone call. They are 
highly effecƟve, valued by many legislaƟve offices 
more than emails because they require more effort 
and allow for direct, real-Ɵme conversaƟon. Have a 
short script ready that includes your introducƟon as 
a consƟtuent. 

Sending an e-mail or a leƩer to your reps can 
also be effecƟve. A well-craŌed, personalized 
message can be extremely persuasive. The key is 
personalizaƟon - generic form leƩers are far less 
effecƟve. Research indicates that while it might take 
hundreds of form emails to get an office’s aƩenƟon, 
fewer than 50 unique, personalized emails can 
make a significant impression. A personal story that 
illustrates the real-world impact of a policy helps 
your message stand out. 
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STATISTICAL SURVEYS, INC. 
 

You have seen our figures quoted by 
manufacturers. Now you can have a report on your 
sales territory. Monthly cost is $19.00 per report. To 

order, complete the form below: 
 
 
Company______________________________________  
 
Address:_______________________________________  
 
City________________ State______ Zip:____________  
 
Counties Desired:  
 
1___________________________  2___________________________  
 
3____________________________  4___________________________  
 
5_____________________ 

 

 
On a monthly basis you will receive: 
 Top 30 manufacturers statewide  
 Top 30 cities statewide 
 A five-county report that lists sales by county, 

by brand and by type 
 

Send to: Cheri Curtis, Statistical Surveys, Inc. 
PO Box 88004, Grand Rapids, MI 49518-0004 

Phone: 616-281-9898 Fax: 616-281-1876 
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Real Estate Agents Matter! 

You have seen the news, but in case you have not, the Fed cut rates by .50%! 

Mobile home parks are the best possible investment right now! 

Call your trusted adviser today: 

585-224-0100 

Fඈඋ ආඈඋൾ ංඇൿඈඋආൺඍංඈඇ, ඏංඌංඍ: ඐඐඐ.උඈർඁർඈආඋൾൺඅൾඌඍൺඍൾ.ർඈආ 
ඈඋ ൾආൺංඅ Jൾඋඋඒ Cඎඋඋൾ ൺඍ ඃൾඋඋඒ@උඈർඁർඈආඋൾൺඅൾඌඍൺඍൾ.ർඈආ 

Federal officials 
to cut interest rates by 

half-percent! 

FED LOWERS INTEREST RATES WTH SURPRISING JUMBO HALF-POINT CUT! 
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Have you ever heard the saying “a picture is 
worth a thousand words?” That’s a true and 
powerful statement. If you own or manage a 
community, consider giving your representaƟves a 
“before” and “aŌer” photo of improvements and 
successful projects that have been completed. 
Literally showing them the benefits of living in your 
community can also be powerful. Invite them on a 
tour, but remember to make sure everything looks 
ship-shape when they visit. 

We hope you find this informaƟon useful and 
will be more proacƟve with your state and local 
representaƟves in 2026 and beyond. 

Help create some good will with your 
manufactured home community tenants by sharing 
some money saving ideas like these:  

Clean guƩers – once all the leaves are down, 
clean your guƩers to help prevent water from 
pooling around your home. 

Get water away from house – see above “clean 
guƩers” and try to get water to drain well away 
from your home. If needed, add extensions to 
downspouts. Disconnect garden hoses and drain the 
water that remains in the faucets. No one wants any 
pipes to burst! This will help exisƟng foundaƟons, 
whether it’s a slab, gravel pad, or something else.  

Seal up masonry – repair broken joints and crack 
in walkways, steps and stonework. This helps create 
shovel-friendly paths to use when the snow start 
flying! 

Hire an arborist. Say what? When was the last 
Ɵme you walked around your property to look for 
roƫng trees or damaged/dangling limbs that may 
come down in the next storm? Take the Ɵme, and 
invest the money in this! Most horƟculturists advise 
waiƟng to prune unƟl late winter or just before 
spring growth begins. You’ve sƟll got Ɵme! 

How can you reduce heaƟng costs? Try to make 
your home as energy-efficient as possible. Add 
insulaƟon, caulking around windows and doors and 
think about replacing windows. Remember - only 
cerƟfied mechanics/installers can replace windows 
and doors in Manufactured Homes. 
Weatherstripping around doors and windows is well 
worth the savings it creates! You can also use a door 
sweep to stop draŌs from entering your home 
under an exterior door. 

Install a programmable thermostat. Annual 
savings average $180 per year on fuel costs. Keeping 
temperatures consistent can also help saving fuel 
costs. Don’t want to go to the expense or hassle of a 
programmable thermostat? Then set your 
thermostat manually – and leave it. Set a 
temperature for day and night. Cold? Put on socks 
and a sweater. 

Reverse your ceiling fans. If your ceiling fan has a 
reverse switch, use it to run the fan’s blades in a 
clockwise direcƟon aŌer you turn on your heat. This 
will help produce an updraŌ and push the heated 
air down into a room. This is especially helpful with 
high ceilings. 

GETTING READY FOR WINTER 

Check your roof. Make sure there are no 
damaged, loose or missing shingles that may leak 
during winter storms or from melƟng snow. Hire a 
cerƟfied mechanic to do any needed repairs. 
Have your furnace serviced before it gets 
consistently cold. Regular service can help catch 
problems before expensive breakdowns and keep it 
running more efficiently. Make sure furnace filters 
are changed and/or cleaned on a regular basis. 
Pleated filters work best because they trap more 
dirt parƟcles. 

THE NYHA OFFICE 
WILL BE CLOSED 

DEC 24-26 & DEC 31-JAN 2 
FOR THE CHRISTMAS 

& NEW YEAR HOLIDAYS 
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HAVE YOU TRIED TO SELL A MANUFACTURED 
HOME TO A CUSTOMER ONLY TO BE TOLD THE 

TOWN OR VILLAGE WILL NOT ALLOW 
PLACEMENT ON PRIVATE PROPERTY? 

 

NYHA CAN HELP! 
 

Some Towns and Villages have outdated zoning 
that prohibits Manufactured Homes on private 
land. In 2015, LegislaƟon was signed in to law 

that prohibits discriminaƟon against an 
“aestheƟcally similar” home, manufactured 

homes included.   
 

If you need a copy of the law to give to your 
Town or Village Officials, please reach out to: 

Kathy@nyhousing.org 

ATTN: ALL NYHA MEMBERS! 
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NEWS & NOTES 

Manufactured Housing InsƟtute 
1655 Ft Myer Dr., Ste 200 

Arlington, VA 22209 
Phone: 703-558-0400 

Email: info@mfghome.org 
www.manufacturedhousing.org 

On November 19, 2025, the House CommiƩee 
on Energy and Commerce SubcommiƩee on 
Energy passed legislaƟon to change the Department 
of Energy’s (DOE) role to an advisory capacity when 
it comes to energy standards for the construcƟon of 
manufactured homes. Introduced by Rep. Erin 
Houchin (IN-09) and Housing SubcommiƩee 
Chairman Mike Flood (NE-01), H.R. 5184, the 
Affordable Housing Over MandaƟng Efficiency 
Standards (Affordable HOMES) Act, was passed by a 
voice vote and moves to the full Energy and 
Commerce commiƩee for consideraƟon. 

The bill repeals SecƟon 413 of the Energy 
Independence and Security Act (EISA) of 2007 and 
ensures that the DOE’s final rule on Energy 
ConservaƟon Standards for Manufactured Housing 
will have no force or effect. SecƟon 413 directed the 
DOE to establish energy efficiency construcƟon 
standards for manufactured housing in 
contravenƟon of long-standing authority of HUD to 
promulgate federal construcƟon standards for 
manufactured homes via the HUD Code, which the 
agency has overseen for over 50 years. The 
duplicaƟve agency mandate created regulatory 
confusion and undermined the goal of advancing 
pracƟcal energy efficiency improvements within the 
HUD Code. 

In comments supporƟng the legislaƟon, 
SubcommiƩee Chair Bob LaƩa (OH-05) said, “Under 
current law, both DOE and HUD have overlapping 
authority to set energy efficiency standards for 
manufactured housing. Including DOE in this 
authority creates redundant unnecessary standards 
that confuse the regulatory process making it more 
difficult to construct and ulƟmately purchase 
affordable homes.” 

During commiƩee consideraƟon of the 
legislaƟon, Rep. Jake Auchincloss (MA-04) offered 
an amendment to authorize the Department of 
Energy to serve in an advisory role to HUD. The 
amendment passed by a voice vote. 

In explaining his amendment, Rep. Auchincloss 
said, “The amendment that I have at the desk is 
intended to strengthen this bill. The amendment 
retains the Department of Energy's input on energy 
efficiency standards in an advisory capacity ... It is 
the HUD Secretary, the HUD staff that is best 
posiƟoned to think about and to incorporate 
feedback from other experts and enƟƟes in puƫng 
forward regulaƟons that make manufactured 
housing work at scale. BoosƟng manufactured and 
modular housing producƟon is an important 
opportunity for us to build our way out of the 
current housing crisis and this is a common-sense 
set of reforms that will help unleash housing 
producƟon.” 

H.R. 5184 now moves to the full CommiƩee on 
Energy and Commerce for consideraƟon, with a 
vote anƟcipated in December. 

HOUSE ENERGY SUBCOMMITTEE PASSES BILL 
TO RESTORE HUD CODE SUPREMACY 
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MEMBER MEET-UP: DECEMBER 9, 2025 

Facebook: www.facebook.com/profile.php?id=61556113768368 
(or search for NY Housing AssociaƟon) 

  

Instagram: www.instagram.com/nyhousingassn/ 

FOLLOW THE NEW YORK HOUSING ASSOCIATION! 

WE HOPE YOU WILL PLAN TO JOIN US ON TUESDAY, DECEMBER 9th 
FROM 11:00 AM - 12:30 PM TO DISCUSS RPL 233! 

 

RPL 233 & RPL 233(b): 
What discrepancies have you discovered with RPL 233 and RPL 233(b)?  

 
The AssociaƟon has been having discussions with the NYS Division of Housing & Community 
Renewal (HCR) to get some clarificaƟon and guidance on RPL 233 & RPL 233(b), specifically 
about rent limitaƟons and allowable pass-throughs. If you aƩended our 75th Annual 
ConvenƟon, you know this was a hot topic. 
 

HCR has asked for real-life numbers and specific issues, not just anecdotal info that the 
AssociaƟon passes along, which is why we are asking you to please take the Ɵme to answer 
our survey: 
hƩps://us20.list-manage.com/survey?
u=01aded94bb98f5d928ĩ4d06b&id=e1e4190cda&e=*|UNIQID|* 
 

This survey will serve as a starƟng point to a deeper dive to get answers, and we appreciate 
the Ɵme you put into answering these quesƟons. If you want to share more details, excel 
spreadsheets or any accounƟng reports, please mail those with this survey. 
 

PLEASE NOTE: None of your informaƟon will be shared with others without your prior 
authorizaƟon. 
 

REGISTER HERE: 
hƩps://www.nyhousing.org/events/monthly-meet-up-december-9-2025 
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Do your employees 
receive emails from 

NYHA? 
 

Visit our website at: 
www.nyhousing.org/

create-account 
to sign them up as a 

staff member of 
your company so 
they don’t miss 

important & timely 
information! 
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NYHA MEMBERS ONLY PAGE: 
 

www.nyhousing.org/ 
members-only 

21 S. Groffdale Road, PO Box 336 
Leola PA 17540 

(P) 717 656-2381  
www.eagleriverhomes.net 

Visit us on Facebook & Instagram 
 




