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Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility is assumed by 
the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are not to be construed as having 
the endorsement of the New York Housing Association, unless specifically stated. 

2023 AREA MEETINGS WILL BE HELD IN PERSON! 

We plan to host the 
Area MeeƟngs 

in  person in 2023: 
Buffalo ‐ March 23 
Rochester ‐ April 5 
Saratoga ‐ April 26 
Syracuse ‐ May 10 

Long Island ‐ May 17 
Newburgh ‐ June 14 

2023 AREA MEETINGS 
will be FREE for all 
NYHA Members! 

WHAT TOPICS WOULD YOU 
LIKE TO HAVE COVERED? 

LET US KNOW! 
 

Call: 800‐721‐HOME 
Email: bob@nyhousing.org 

or 
kathy@nyhousing.org 
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FROM THE NYHA PRESIDENT 

STATISTICAL SURVEYS, INC. 
 

You have seen our figures quoted by manufacturers. Now you can have a report on your sales territory. 
Monthly cost is $19.00 per report. To order, complete the form below: 

 
 
Company________________________________________________________________________________________  
 
Address:________________________________________________________________________________________  
 
City_____________________________________________________ State_________ Zip:___________________  
 
Counties Desired: 1___________________________ 2___________________________ 3________________________________  
    
    4___________________________ 5___________________________ 

 

 
On a monthly basis you will receive: 
 Top 30 manufacturers statewide  
 Top 30 cities statewide 
 A five-county report that lists sales by county, by brand and by type 

 
Send to: Cheri Curtis, Statistical Surveys, Inc. 

PO Box 88004, Grand Rapids, MI 49518-0004 Phone: 616-281-9898 Fax: 616-281-1876 

JOE BUSHEY 

NYHA: MANY MEMBERS, ONE STRONG VOICE! 

 
TIS THE SEASON 

 
As we come to the end of another year, the annual process of looking back at 

what we accomplished this past year begins. I certainly hope that 2022 turned out 
to be more than what you had hoped for and that you are looking forward to even 
bigger and beƩer things in 2023. We are all very fortunate to be a small part of a 
truly unique and challenging industry with a great future ahead of it. 

Never forget: no maƩer what you are focusing on, it is imperaƟve to grow. 
Whether it is our personal relaƟonships, career, physical fitness, spirituality or 
family life, we must grow or we will die or someƟmes, even worse yet, get leŌ 
behind. In my opinion, no maƩer what you are hoping to accomplish, the more 
Ɵme and or money you invest in it, the more you will get out of it. 

I hope as you look back at 2022 and begin to look forward to 2023, you will think of how much you 
supported NYHA, with both your Ɵme and money, that you will commit to doing a liƩle more next year. I 
cannot thank all of you enough that bought ads in our monthly newsleƩer, sponsored our various events and, 
just as importantly, showed up and parƟcipated to spearhead the growth that NYHA enjoyed in 2022! 

On behalf of the NYHA Board of Directors, I would like to wish everyone a safe and blessed holiday 
season. Please take advantage of the season to make some memories with your loved ones and to commit to 
making each day a liƩle beƩer than the day before.  Remember you will only get out of it what you are willing 
to put into it. I look forward to the opportuniƟes that 2023 will bring and wish all of you peace and prosperity 
in the New Year! 
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Print AdverƟsing* 
Housing Now NewsleƩer Full Page AD (7.5"x10") ‐ Price: $500/yr  
Housing Now NewsleƩer Half Page AD (7.5" x 4 7/8" or 3 5/8" x 10") ‐ Price: $250/yr  
Housing Now NewsleƩer Quarter Page AD (7.5" x 2 3/8" or 3 3/8" x 4 7/8”) ‐ Price: $150/yr  
Housing Now NewsleƩer Business Card Sized AD (3.5" x 2" or 2" x 3.5") ‐ Price: $100/yr  
 
NewsleƩer ads should be submiƩed in .jpeg or .gif format. You can use the same ad for all 12 months, or can 
switch monthly. Ads are due by the 5th of each month. 
 
*NewsleƩer adverƟsers can submit one arƟcle about your company for one Housing Now issue per year. 

Website‐ www.nyhousing.org 
We are conƟnuing our markeƟng efforts to drive more and more traffic to our new website. The conƟnued 
development of our comprehensive website offers more value to our members. One of those benefits is the 
ability to send leads to member websites, and that effort is conƟnuing to gain momentum.  By purchasing a 
web banner ad on our website, www.NYHousing.org makes it SUPER EASY for potenƟal customers to contact 
you!    
 
AdverƟsing opportuniƟes for our website are listed below for your consideraƟon:     
 
Website AdverƟsing 
 
Website Banner Ad ‐ Monthly SubscripƟon             Member Price: $50/mo  
Website Banner Ad ‐ Quarterly SubscripƟon         Member Price: $125  
Website Banner Ad ‐ Yearly SubscripƟon                  Member Price: $500/yr  
 
Website banner ads should be no smaller than 300 x 300 px and should be submiƩed in .jpeg or .gif format. 

QuesƟons?? Call NYHA at 800‐721‐HOME or email Kathy@nyhousing.org 
 
Payment – you can now pay for adverƟsing with a credit card directly from our website, or an invoice can be 
generated for payment by check/money order. More info for adverƟsing and to pay with a credit card can be 
found here: hƩps://www.nyhousing.org/adverƟsing 

2023 ADVERTISING 
 OPPORTUNITIES AVAILABLE! 
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WHAT DO YOUNGER GENERATIONS THINK OF MH? 

Are you Ɵred of hearing about millennials and Gen Z? I hope not, because I've got some more data for 
you. And it's all about everyone's favorite two generaƟons. : ) 

I stumbled across this survey while doing research for a client, and it's got some great informaƟon in it. 
 

Check out the chart below: 

There's plenty more data in the survey, but the 
info above is the most striking. About half of baby 
boomers are not interested in buying a 
manufactured home, while only 14% of Gen Z are 
not interested. That means that 86% of Gen are at 
least somewhat interested in buying a 
manufactured home. 

 If you sell manufactured homes, you need to 
focus your markeƟng on millennials and Gen Z. 
They're out there, they're in their prime buying 
years, and they're interested in your product. 

Gen Z is composed of about 70 million adults. 
This means that there are 60 million young people in 
the United States that are interested in a 
manufactured home. If you're not acƟvely focusing 
on Gen and Millennials, you're missing out on 
millions in potenƟal sales. 

Younger generaƟons don't have the negaƟve 
percepƟon of MH that older buyers do. They don't 
mind living in a small home. They like the idea of a 
home on a wheels. And they love how energy 
efficient and green factory built home construcƟon 
can be.  

What's your next step? 
Put your brand where the younger generaƟon 

will see it, and tell them how amazing and what a 
great value manufactured homes are. You need to 
get digital. 

Don't know where that is or how to do it? No 
problem. Click here to head over to the Bild Media 
blog. There are TONS of arƟcles and step by step 
tutorials to help you reach younger, more digital 
buyers. 

Good luck! 

David Finney  
hƩps://bildmedia.io/ 
David@bildmedia.io 
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NEWS & NOTES FROM MHI 

The Manufactured Housing Consensus 
CommiƩee (MHCC) began its second week of 
meeƟngs on Tuesday regarding the incorporaƟon of 
the Department of Energy’s (DOE) manufactured 
housing energy conservaƟon standards (Energy 
Rule) into the HUD Code. At the prior meeƟng in 
October, the MHCC agreed with MHI’s 
recommendaƟon to reject the incorporaƟon of the 
DOE energy standards into the HUD Code by 
reference. Instead, the MHCC began the vital task of 
draŌing specific language into the HUD Code 
applying energy standards that adhere to the 
realiƟes of manufactured home construcƟon. MHI is 
pleased that the MHCC uƟlized its proposal to help 
draŌ the language. 

Much of the discussion throughout Tuesday’s 
meeƟng was informed by MHI’s in‐depth analysis of 
the DOE rule and dealt with the potenƟal for 
increased costs associated with DOE’s proposed 
standards. Specifically, the costs associated with 
DOE’s standards oŌen increase the costs of a new 
manufactured home to such an extent that the 
homeowner cannot recoup the frontend expense 
through energy savings. Further, in order to meet 
these standards, manufacturers would lose the 
ability to include features, such as vaulted ceilings 
and windows, that consumers find desirable in a 
home. MHI CEO Lesli Gooch spoke at the meeƟng 
noƟng that the MHCC should “encourage HUD to 
craŌ its own standard that balances energy 
efficiency with affordability and encourages 
homeownership” as is HUD’s mandate. 

AddiƟonally, in advance of Tuesday’s meeƟng, 
MHI provided the MHCC with addiƟonal analysis of 
MHI’s alternaƟve proposal and highlighted flaws in 
the DOE’s economic analysis about cost 
effecƟveness. MHI’s submission clearly 
demonstrates that MHI’s proposed thermal 
requirements provide beƩer cost savings for 
consumers with comparable energy efficiency to 
the DOE rule. Furthermore, MHI shared results of a 
third‐party economic analysis of the DOE rule 
establishing that DOE failed to consider key cost 

MANUFACTURED HOUSING CONSENSUS COMMITTEE CONVENES SECOND WEEK OF MEETINGS ABOUT DOE 
ENERGY RULE; VOTES TO ADOPT MHI’S PROPOSED PRESCRIPTIVE THERMAL REQUIREMENTS FOR MH 

inputs in its analysis so its findings cannot be relied 
upon to show cost effecƟveness, as required by law. 
MHI also provided architectural drawings to show 
the negaƟve impacts of the DOE rule on the design 
and aestheƟcs of manufactured homes.  

 The Manufactured Housing Consensus 
CommiƩee agreed with MHI’s proof that the DOE 
did not follow its statutory mandate that the Energy 
Rule result in energy efficiency requirements that 
are cost effecƟve. On Wednesday, the MHCC voted 
to recommend HUD code revisions, consistent with 
MHI’s iniƟal proposal, by a voice vote. Furthermore, 
the MHCC aƩached MHI’s documentaƟon 
supporƟng its proposal to its submission to HUD. 
Click here to read MHI’s submissions to the MHCC in 
advance of the November meeƟng. 

AddiƟonally, the MHCC included a series of 
comments explaining their raƟonale for the 
revisions: 

The MHCC agrees that the energy efficiency 
requirements need to be updated but believes the 
updates should be done incrementally. The 
recommended changes shown in this document 
accomplish this incremental approach. 

HUD, by statute, is the body responsible for the 
development and enforcement of manufactured 
housing standards. 

The MHCC has reviewed the DOE Final Rule and 
has determined DOE circumvented the standards 
development process prescribed in EISA which 
requires cost jusƟficaƟon and consultaƟon with 
HUD. 

DOE provided an energy conservaƟon standard 
which was based on site‐built construcƟon and 
applied it to a performance‐based naƟonal code. If 
adopted as wriƩen, the final rule would adversely 
impact the enƟre Manufactured Housing program 
and cost increases associated with compliance 
would reduce prospecƟve purchasers (especially 
minoriƟes and low‐income consumers) from 
durable, safe, high quality and affordable housing.  

MHI, cont. on Page 11 
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NEW YORK HOUSING ASSOCIATION 
2023 CALENDAR OF EVENTS: JANUARY‐JUNE 

(TentaƟve – dates & Ɵmes subject to change)  
 
Jan 18  CE Course   Remote    9am – 12pm 
 
Jan 19  21B & Mechanics  Remote    9am – 4pm 
 
Jan 25  Board MeeƟng  Remote    9am ‐ 12pm 
 
Mar 23  Area MeeƟng   Buffalo ‐ The Woodlands  9am – 12pm 
 
Mar 23  CE Course   Buffalo ‐ The Woodlands  1pm – 4pm 
 
Mar 24  21B & Mechanics  Buffalo ‐ The Woodlands  9am – 4pm 
 
Apr 5  Area MeeƟng   Rochester – Hilton Garden Inn 9am – 12pm 
 
Apr 5  Networking Lunch  Rochester ‐ Hilton Garden Inn 12pm ‐ 1pm 
 
Apr 5  CE Course   Rochester – Hilton Garden Inn  1pm – 4pm 
 
Apr 6  21B & Mechanics  Rochester – Hilton Garden Inn 9am – 4pm 
 
Apr 25  Board MeeƟng  NYHA Office    10am – 2pm 
 
Apr 26  Area MeeƟng   Saratoga    9am – 12pm 
 
Apr 26  CE Course   Saratoga    1pm – 4pm 
 
April 27 21B & Mechanics  Saratoga    9am – 4pm 
 
May 10 Area MeeƟng   Syracuse    9am – 12pm 
 
May 10 CE Course   Syracuse    1pm – 4pm 
 
May 11 21B & Mechanics  Syracuse    9am – 4pm 
 
May 17 Area MeeƟng   Long Island    9am – 12pm 
 
Jun 14  Area MeeƟng   Homewood Suites, Newburgh 9am – 12pm 
 
Jun 14  Networking Lunch  Newburgh    12pm – 1pm 
 
Jun 14  CE Course   Newburgh    1pm – 4pm 
 
Jun 15  21B & Mechanics  Newburgh    9am – 4pm 
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Real Estate Agents Matter! 

Sell your park today with our trusted team. 

We want to earn your business! 

No listing required! 

All deals confidential! 

Long list of Qualified Buyers! 

Over 55 years of experience! 

FREE valuation of your park! No obligation! 

As interest rates increase, park values decrease. 

Let’s work together! 

Call your trusted adviser today: 

585-224-0100 x 202 

Fඈඋ ආඈඋൾ ංඇൿඈඋආൺඍංඈඇ, ඏංඌංඍ ඐඐඐ.උඈർඁർඈආඋൾൺඅൾඌඍൺඍൾ.ർඈආ 
ඈඋ ൾආൺංඅ Jൾඋඋඒ Cඎඋඋൾ ൺඍ ඃൾඋඋඒ@උඈർඁർඈආඋൾൺඅൾඌඍൺඍൾ.ർඈආ 
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MHI, cont. from page 6 

The MHCC reviewed the DOE Final Rule and is 
recommending modificaƟons to the MHCSS based 
largely on the final rule. The recommended changes 
increase energy efficiency while maintaining 
affordability and consumer opƟons. 

The MHCC previously recommended that DOE 
include the substanƟal cost of tesƟng, enforcement, 
and regulatory compliance in its cosƟng analysis. 
The final rule did not consider these costs.  The 
recommended changes implemented into the 
MHCSS allow for tesƟng, enforcement, and 
regulatory compliance within HUD’s exisƟng 
framework which help minimize costs to 
manufacturers and ulƟmately consumers.  However, 
there sƟll may be a gap in enforcement between 
HUD’s final standards and DOE’s final rule, which 
may need to be resolved. 

The MHCC has a statutory obligaƟon to 
consider the cost impacts of all recommended 
changes to the MHCSS and preserve affordability to 
increase American home ownership and this 
obligaƟon is reflected in the recommended changes. 

The MHCC expects, in accordance with normal 
pracƟce, the recommendaƟons contained in this 
document will be subject, as required in 42 USC 
5403, to publicaƟon as a proposed rule and full 
noƟce and comment rulemaking in accordance with 
the 1974 Act as amended.  

See Appendix A [referencing materials submiƩed 
by MHI] for informaƟon and data supporƟng 
recommended changes. 
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Do your employees 
receive emails from 

NYHA? 
 

Visit our website at: 
www.nyhousing.org/

create-account 
to sign them up as a 

staff member of 
your company so 
they don’t miss 

important & timely 
information! 
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NEED ASSISTANCE? 
 

Contact us at: 
 

634 Watervliet Shaker Rd. 
Latham, NY 12110 

Phone: 518‐867‐3242 
Fax: 518‐867‐3242 

E‐mail: 
bob@nyhousing.org 

kathy@nyhousing.org 
Website: 

www.nyhousing.org 

ATTORNEY RECOMMENDATIONS  
 
The NYHA office gets many requests from members throughout New York looking for names of 
AƩorney’s with knowledge and experience on Manufactured Housing issues. SomeƟmes our 
AƩorney members are too far away or are too busy to take on new clients.  
 

If you have an AƩorney to recommend, suggest they contact the AssociaƟon office via phone (800‐
721‐HOME) or email (info@nyhousing.org) to be added to our list. 
 

The current list can be found at: hƩps://www.nyhousing.org/news/aƩorney‐recommendaƟons 

The NYHA Office will be 
closed on Friday and 
Monday, December 

23 & 26, 2022 for the 
Christmas Holiday. 



Page 14 



Page 15 

The Consumer Guide to Factory‐Built Housing is a 
fantastic resource to share with prospective 

tenants. Buying a home is a big step! The facts and 
info included in the Buying Guide help make the 

process more understandable. 
Help your tenants make smart and well‐informed 
buying decisions by offering them a copy of this 
Guide. NYHA Members can purchase the Guide 

from the Association office for $1 each. 
You must make a minimum purchase of 25 Guides. 

For more info, please contact: 
Kathy@nyhousing.org or call 800‐721‐HOME 
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