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December 2022

2023 AREA MEETINGS WILL BE HELD IN PERSON!

We plan to host the
Area Meetings

in person in 2023:

Buffalo - March 23

Rochester - April 5 WHAT TOPICS WOULD YOU
Saratoga - April 26 LIKE TO HAVE COVERED?
Syracuse - May 10 LET US KNOW!

Long Island - May 17

Call: 800-721-HOME
Newburgh - June 14 X

Email: bob@nyhousing.org
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e O kathy@nyhousing.org
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2023 AREA MEETINGS
will be FREE for all
NYHA Members!

Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility is assumed by

the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are not to be construed as having
the endorsement of the New York Housing Association, unless specifically stated.




* Highest Price Paid for Your MHC
« Smooth, Quick Closing

* Free Property Evaluation

* 100% Confidential

Brokers Protected Joshua Mermell
Senior VP of Acquisitions

Email jmermell@rhp.com
Cell 248.508.7637
Office/Direct 248.538.3312
31200 Northwestern Hwy,
Farmington Hills, M| 48334
rhp.com

@ PROPERTIES | americd’s home®




FROM THE NYHA PRESIDENT

TIS THE SEASON

As we come to the end of another year, the annual process of looking back at
what we accomplished this past year begins. | certainly hope that 2022 turned out
to be more than what you had hoped for and that you are looking forward to even
bigger and better things in 2023. We are all very fortunate to be a small part of a
truly unique and challenging industry with a great future ahead of it.

Never forget: no matter what you are focusing on, it is imperative to grow.

— ’ Whether it is our personal relationships, career, physical fitness, spirituality or

JOE BUSHEY family life, we must grow or we will die or sometimes, even worse yet, get left
behind. In my opinion, no matter what you are hoping to accomplish, the more
time and or money you invest in it, the more you will get out of it.

| hope as you look back at 2022 and begin to look forward to 2023, you will think of how much you
supported NYHA, with both your time and money, that you will commit to doing a little more next year. |
cannot thank all of you enough that bought ads in our monthly newsletter, sponsored our various events and,
just as importantly, showed up and participated to spearhead the growth that NYHA enjoyed in 2022!

On behalf of the NYHA Board of Directors, | would like to wish everyone a safe and blessed holiday
season. Please take advantage of the season to make some memories with your loved ones and to commit to
making each day a little better than the day before. Remember you will only get out of it what you are willing
to put into it. | look forward to the opportunities that 2023 will bring and wish all of you peace and prosperity
in the New Year!

NYHA: MANY MEMBERS, ONE STRONG VOICE!

STATISTICAL SURVEYS, INC.

You have seen our figures quoted by manufacturers. Now you can have a report on your sales territory.
Monthly cost is $19.00 per report. To order, complete the form below:

Company
Address:
: City

: Counties Desired: 1

4

: On a monthly basis you will receive:

: o« Top 30 manufacturers statewide

: o Top 30 cities statewide

: o A five-county report that lists sales by county, by brand and by type

Send to: Cheri Curtis, Statistical Surveys, Inc.
PO Box 88004, Grand Rapids, MI 49518-0004 Phone: 616-281-9898 Fax: 616-281-1876




2023 ADVERTISING
OPPORTUNITIES AVAILABLE!

Print Advertising*

Housing Now Newsletter Full Page AD (7.5"x10") - Price: $500/yr

Housing Now Newsletter Half Page AD (7.5" x4 7/8" or 3 5/8" x 10") - Price: $250/yr
Housing Now Newsletter Quarter Page AD (7.5" x 2 3/8" or 3 3/8" x 4 7/8”) - Price: $150/yr
Housing Now Newsletter Business Card Sized AD (3.5" x 2" or 2" x 3.5") - Price: $100/yr

Newsletter ads should be submitted in .jpeg or .gif format. You can use the same ad for all 12 months, or can
switch monthly. Ads are due by the 5™ of each month.

*Newsletter advertisers can submit one article about your company for one Housing Now issue per year.

Website- www.nyhousing.org

We are continuing our marketing efforts to drive more and more traffic to our new website. The continued
development of our comprehensive website offers more value to our members. One of those benefits is the
ability to send leads to member websites, and that effort is continuing to gain momentum. By purchasing a
web banner ad on our website, www.NYHousing.org makes it SUPER EASY for potential customers to contact
youl!

Advertising opportunities for our website are listed below for your consideration:

Website Advertising

Website Banner Ad - Monthly Subscription Member Price: $50/mo
Website Banner Ad - Quarterly Subscription Member Price: $125
Website Banner Ad - Yearly Subscription Member Price: $500/yr

Website banner ads should be no smaller than 300 x 300 px and should be submitted in .jpeg or .gif format.

Questions?? Call NYHA at 800-721-HOME or email Kathy@nyhousing.org

Payment — you can now pay for advertising with a credit card directly from our website, or an invoice can be
generated for payment by check/money order. More info for advertising and to pay with a credit card can be
found here: https://www.nyhousing.org/advertising
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WHAT DO YOUNGER GENERATIONS THINK OF MH?

Are you tired of hearing about millennials and Gen Z? | hope not, because I've got some more data for
you. And it's all about everyone's favorite two generations. : )
| stumbled across this survey while doing research for a client, and it's got some great information in it.

Check out the chart below:
About 3in 5 Gen Z, Millennial Adults Are Interested in Buying Manufactured
Housing

Respondents were asked how interested they would be in purchasing a mobile home, backyard flat or other
manufactured housing unit in the future:

n Very interested B Somewhat interested B Not too interested Not interested at all

There's plenty more data in the survey, but the What's your next step?
info above is the most striking. About half of baby Put your brand where the younger generation
boomers are not interested in buying a will see it, and tell them how amazing and what a
manufactured home, while only 14% of Gen Z are great value manufactured homes are. You need to
not interested. That means that 86% of Gen are at get digital.
least somewhat interested in buying a Don't know where that is or how to do it? No
manufactured home. problem. Click here to head over to the Bild Media
If you sell manufactured homes, you need to blog. There are TONS of articles and step by step
focus your marketing on millennials and Gen Z. tutorials to help you reach younger, more digital
They're out there, they're in their prime buying buyers.
years, and they're interested in your product. Good luck!
Gen Z is composed of about 70 million adults.
This means that there are 60 million young people in

the United States that are interested in a
manufactured home. If you're not actively focusing
on Gen and Millennials, you're missing out on
millions in potential sales.

Younger generations don't have the negative

perception of MH that older buyers do. They don't M E D
mind living in a small home. They like the idea of a

home on a wheels. And they love how energy David Finney
efficient and green factory built home construction https://bildmedia.io/
can be. David@bildmedia.io
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NEWS & NOTES FROM MHI

MANUFACTURED HOUSING CONSENSUS COMMITTEE CONVENES SECOND WEEK OF MEETINGS ABOUT DOE
ENERGY RULE; VOTES TO ADOPT MHI’S PROPOSED PRESCRIPTIVE THERMAL REQUIREMENTS FOR MH

The Manufactured Housing  Consensus
Committee (MHCC) began its second week of
meetings on Tuesday regarding the incorporation of
the Department of Energy’s (DOE) manufactured
housing energy conservation standards (Energy
Rule) into the HUD Code. At the prior meeting in
October, the MHCC agreed with MHI’s
recommendation to reject the incorporation of the
DOE energy standards into the HUD Code by
reference. Instead, the MHCC began the vital task of
drafting specific language into the HUD Code
applying energy standards that adhere to the
realities of manufactured home construction. MHl is
pleased that the MHCC utilized its proposal to help
draft the language.

Much of the discussion throughout Tuesday’s
meeting was informed by MHI’s in-depth analysis of
the DOE rule and dealt with the potential for
increased costs associated with DOE’s proposed
standards. Specifically, the costs associated with
DOE’s standards often increase the costs of a new
manufactured home to such an extent that the
homeowner cannot recoup the frontend expense
through energy savings. Further, in order to meet
these standards, manufacturers would lose the
ability to include features, such as vaulted ceilings
and windows, that consumers find desirable in a
home. MHI CEO Lesli Gooch spoke at the meeting
noting that the MHCC should “encourage HUD to
craft its own standard that balances energy
efficiency with affordability and encourages
homeownership” as is HUD’s mandate.

Additionally, in advance of Tuesday’s meeting,
MHI provided the MHCC with additional analysis of
MHI’s alternative proposal and highlighted flaws in
the DOE’s economic analysis about cost
effectiveness. MHI’s submission clearly
demonstrates that MHI’s proposed thermal
requirements provide better cost savings for
consumers with comparable energy efficiency to
the DOE rule. Furthermore, MHI shared results of a
third-party economic analysis of the DOE rule
establishing that DOE failed to consider key cost

inputs in its analysis so its findings cannot be relied
upon to show cost effectiveness, as required by law.
MHI also provided architectural drawings to show
the negative impacts of the DOE rule on the design
and aesthetics of manufactured homes.

The Manufactured Housing Consensus
Committee agreed with MHI’s proof that the DOE
did not follow its statutory mandate that the Energy
Rule result in energy efficiency requirements that
are cost effective. On Wednesday, the MHCC voted
to recommend HUD code revisions, consistent with
MHI’s initial proposal, by a voice vote. Furthermore,
the MHCC attached MHI’'s documentation
supporting its proposal to its submission to HUD.
Click here to read MHI’s submissions to the MHCC in
advance of the November meeting.

Additionally, the MHCC included a series of
comments explaining their rationale for the
revisions:

eThe MHCC agrees that the energy efficiency
requirements need to be updated but believes the
updates should be done incrementally. The
recommended changes shown in this document
accomplish this incremental approach.

oHUD, by statute, is the body responsible for the
development and enforcement of manufactured
housing standards.

eThe MHCC has reviewed the DOE Final Rule and
has determined DOE circumvented the standards
development process prescribed in EISA which
requires cost justification and consultation with
HUD.

oDOE provided an energy conservation standard
which was based on site-built construction and
applied it to a performance-based national code. If
adopted as written, the final rule would adversely
impact the entire Manufactured Housing program
and cost increases associated with compliance
would reduce prospective purchasers (especially
minorities and low-income consumers) from
durable, safe, high quality and affordable housing.

MHI, cont. on Page 11
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DISCOVER THE ALL-NEW

ASCEND*-

LINE OF HOMES

YOUR
LIFESTYLE
BUILT BETTER

CONTACT:
Ron Maijor, Sales Manager

(800) 937-3911 ext.1611




REDMAN \:n HOMES.

www.redmanhomesofpa.com

1-800-733-6267

WEOFFER A FULL SUITE OF LENDING PROGRAMS
FOR CONSUMERS & BUSINESSES NATIONWIDE.

RETAIL PROGRAMS: s RN
» Consumer lending programs for applicants of all credit scores MORTGAGE
» Specialty loan programs {park model, non-owner occupied home loans, land-in-lieu, plus more!) CORPORATION
» Competitive and flexible rates and terms

INVENTORY FINANCE:
» Competitive rates tailored to your specific floor planning needs
» No “due-in-full” date... EVER!
» No curtailments for 12 months

RETAIL & INVENTORY CON

866.709.6989 | sales@21;{mor 202‘
COMMUNITY PROGRAMS: e —

» CASH Program: New inventory at no up-front cost to you. Used and rental options available. LENDING THAT m You.
» Affordable consumer financing with 12-23 year terms is available for all credit scores.

» Financing available for rental homes in your community with a 10-15 year term. LET Us HELP Y[]U
aEE
844.343.9383 | prospect@2istmortgage.com
This document is for information purposes only and we reserve the right to change any part of this policy without notice. U S T 0 D A N l
This document is not for consumer use, This is not an advertisement to extend consumer credit as defined by L]

Regulation Z. NMLS #2280




Jan 18
Jan 19
Jan 25
Mar 23
Mar 23
Mar 24
Apr5
Apr5
Apr5
Apr 6
Apr 25
Apr 26

Apr 26

April 27

May 10
May 10
May 11
May 17
Jun 14
Jun 14
Jun 14

Jun 15

NEW YORK HOUSING ASSOCIATION

2023 CALENDAR OF EVENTS: JANUARY-JUNE

(Tentative — dates & times subject to change)

CE Course

21B & Mechanics
Board Meeting
Area Meeting

CE Course

21B & Mechanics
Area Meeting
Networking Lunch
CE Course

21B & Mechanics
Board Meeting
Area Meeting

CE Course

21B & Mechanics
Area Meeting

CE Course

21B & Mechanics
Area Meeting
Area Meeting
Networking Lunch
CE Course

21B & Mechanics

Remote

Remote

Remote

Buffalo- The Woodlands
Buffalo - The Woodlands
Buffalo- The Woodlands
Rochester — Hilton Garden Inn
Rochester - Hilton Garden Inn
Rochester — Hilton Garden Inn
Rochester — Hilton Garden Inn
NYHA Office

Saratoga

Saratoga

Saratoga

Syracuse

Syracuse

Syracuse

Long Island

Homewood Suites, Newburgh
Newburgh

Newburgh

Newburgh

9am —12pm
9am —4pm
9am-12pm
9am—12pm
lpm—4pm
9am —4pm
9am —12pm
12pm-1pm
lpm—4pm
9am —4pm
10am —2pm
9am - 12pm
lpm—4pm
9am —4pm
9am —12pm
1pm—4pm
9am —4pm
9am—12pm
9am—12pm
12pm —1pm
1pm—4pm

9am —4pm




Real Estate Agents Matter!
Sell your park today with our trusted team.

We want to earn your business!

JERRY CURRE LUCIEN P. CURRE

PRESIDENT VICE PRESIDENT
LICENSED REAL ESTATE CERTIFIED REAL ESTATE
BROKER GENERAL APPRAISER

No listing required!
All deals confidential!

Long list of Qualified Buyers! TIMOTHY GOLAN DANIEL S. SHELDON

LICENSED REAL ESTATE LICENSED REAL ESTATE
SALESPERSON SALESPERSON

Over 55 years of experience!
FREE valuation of your park! No obligation!
As Interest rates increase, park values decrease.
Let’s work together!
Call your trusted adviser today:
585-224-0100 x 202

FOR MORE INFORMATION, VISIT WWW.ROCHCOMREALESTATE.COM
OR EMAIL JERRY CURRE AT J ERRY@ROCHCOMREALESTATE.COM




MHI, cont. from page 6

eThe MHCC reviewed the DOE Final Rule and is
recommending modifications to the MHCSS based
largely on the final rule. The recommended changes
increase energy efficiency while maintaining
affordability and consumer options.

eThe MHCC previously recommended that DOE
include the substantial cost of testing, enforcement,
and regulatory compliance in its costing analysis.
The final rule did not consider these costs. The
recommended changes implemented into the
MHCSS allow for testing, enforcement, and
regulatory compliance within HUD’s existing
framework which help minimize costs to
manufacturers and ultimately consumers. However,
there still may be a gap in enforcement between
HUD’s final standards and DOE’s final rule, which
may need to be resolved.

~

FirstCredit

CORPORATION OF NEW YORK, INC

MH Lending
You Can Trust
Since 1985

Manufactured Home
Lending in Land Lease
Communities

518-725-5000

Info@firstcreditcorp.com

www.firstcreditcorp.com

First Credit Corporation of New York, Inc. NMLS Entity ID 3228

eThe MHCC has a statutory obligation to
consider the cost impacts of all recommended
changes to the MHCSS and preserve affordability to
increase American home ownership and this
obligation is reflected in the recommended changes.

eThe MHCC expects, in accordance with normal
practice, the recommendations contained in this
document will be subject, as required in 42 USC
5403, to publication as a proposed rule and full
notice and comment rulemaking in accordance with
the 1974 Act as amended.

See Appendix A [referencing materials submitted
by MHI] for information and data supporting
recommended changes.

ZaVIH|

Manufactured Housing Institute

SOLID COVERAGE

FROM FOUNDATION TO RAFTERS

Written Insured Warranties for
Manufactured Homes

« Limits liability & risk.

+ Excellent sales & marketing
tool to attract more buyers.

+ MHW(C's strong insurance
backing protects your
bottom line.

+ Assistance & support
with customer disputes,
including free mediation.

+ Peace-of-mind protection.

P=VHWC

NEW HOME WARRANTIES

800.247.1812 Ext. 2188
sales@mhwconline.com

www.mhwconline.com




ultimate
kitchen

ATLANTIC

HOMES

www.atlantichomespa.com

MHD Empire Service Corp.

YOUR 1°" CHOICE IN MANUFACTURED HOME LOANS

g

~ Low rate financing

~ Best service available

# Quick credit decisions

~ Purchases and refinances

~ In communities or on private land
» New and pre-owned

» Secure online application

Call us today at
866-870-2612

www.mhdempire.com
Company NMLS #51371

Do your employees
receive emails from

NYHA?

Visit our website at:
www.nyhousing.org/
create-account
to sign them up as a
staff member of
your company so
they don’t miss
important & timely
information!




ATTORNEY RECOMMENDATIONS

The NYHA office gets many requests from members throughout New York looking for names of
Attorney’s with knowledge and experience on Manufactured Housing issues. Sometimes our
Attorney members are too far away or are too busy to take on new clients.

If you have an Attorney to recommend, suggest they contact the Association office via phone (800-
721-HOME) or email (info@nyhousing.org) to be added to our list.

The current list can be found at: https://www.nyhousing.org/news/attorney-recommendations

OIL TANK CLEANUP & REPLACEMENT PLA

NEW YORK

HOUSING

ASSOCIATION; INC.
NEED ASSISTANCE?

ProGuard offers manufactured housing oil heat customers Contact us at:
protection for aboveground oil storage tanks and lines.

Should an accidental oil release occur, you can feel 634 Watervliet Shaker Rd.
completely ensured that any problems will be handled quickly Latham, NY 12110

and professionally. Phone: 518-867-3242

Benefits Include: Fax: 518-867-3242
v Up to $50,000 per loss for cleanup costs resulting from E-mail:
an accidental oil release bob@nyhousing.org
kathy@nyhousing.org
Website:
www.nyhousing.org

v Up to $50,000 annual park blanket limit for third party
cleanup costs (off-site & groundwater)!

v Up to $1,500 to repair or replace the tank!

v Pro-Active Tank Replacement

The NYHA Office will be
v Annual inspection of each oil tank in the community! closed on Friday and

Contact us to enroll your community TODAY! Monday, December
888-354-0677 23 & 26, 2022 for the

www.PowderhornAgency.com Christmas Holiday.




Real Homes.
Really Affordable.

UMH Properties, Inc.

is a real estate investment trust that owns and operates 7
manufactured home communities in the state of New
York. It is our mission to provide the best quality
affordable housing esidents of all ages.

' Find a Community Near You!
Brookview Village Kinnebrook Estates

Greenfield Center, NY Monticello, NY
518-893-2989 845-794-6066

Collingwood Waterfalls Village
Horseheads, NY Hamburg, NY
607-739-4623 716-648-3789

D&R Village Woodland Manor
Clifton Park, NY West Monroe, NY
518-383-9977 315-676-2016

Youngstown Estates

Youngstown, NY
716-648-3789

UMH

PROPERTIES, INC

UMH Properties, Inc.
Established in 1968
3499 Route 9 North | Freehold NJ 07728
www. umh.com 800.504.0670
NYSE:UMH




Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models

\\'\\”\\'.]Ji] 1C8TC )\'(‘ll()[Tl €5.COom

570.345.6500

Building Better
Communitieg through
Best Practices

- Appraisals

« Community Visits
+ Review standards and principles

Let our experience guide you.

For more information visit
consultwithmhc.com or call 585-794-7545

PLEASANT VALLEY
= HOMED ==

DESIGN FOR LIFE

yo3s, PINEGROVE
o5 — HOMES -
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Quality Craftsmanship in the Amish Tradition

CONSUMER GUIDI
FACTORY-BUILT HOUSING

The Consumer Guide to Factory-Built Housing is a
fantastic resource to share with prospective
tenants. Buying a home is a big step! The facts and
info included in the Buying Guide help make the
process more understandable.

Help your tenants make smart and well-informed
buying decisions by offering them a copy of this
Guide. NYHA Members can purchase the Guide
from the Association office for $1 each.

You must make a minimum purchase of 25 Guides.
For more info, please contact:
Kathy@nyhousing.org or call 800-721-HOME
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EAGLE RWERm@“

Quality, Darability & Flexibility in
Design

21 5. Groffdale Road, PO Box 336
reola, PA 17540
P: (717)656-2381 F: (717)656-0316

Check out our website: www.eagleriverfiomes.net

We are also on Facebook and Instagram!!




(reen ACQUIRING LAND-LEASE
.. COMMUNITIES NATIONWIDE

Acquisitions
Recapitalizations

Joint Ventures
Tax-Efficient Structures

COMMUNITY TYPES:
All-Age - Age-Restricted
Stabilized - Lease-up - Development

18 communities with over 7,300 homes sites and growing!
T

oy

| —:"‘A
N\

Jordan Kerger Managing Director
jordankerger @ greencourtepariners.com (312) 966-3828

www.GreenCourtePartners.com




COAST TO COAST.....YOUR INDUSTRY
LEADER HE&C

HayLoR, FREYER & COON'

AN ALERA GROUP COMPANY

The Manufactured Housing Insurance Leader Program Highlights Through HF&C

Professional Advice Dealer Physical Damage coverage offers an all-
in-one coverage form for inventory, cargo, tools

Prompt Claim Handling and equipment, labor value, and environmental
displays.

Inventory, Cargo & Installation Coverage General Liability Rates that apply per home sold for

— ; retailers, and per site for community owners.
General Liability, Automobile, Toter Coverage ) P Y
Business Income Coverage responds to loss of

income resulting from direct damage to NON

FEDpRERS owned homes in your community.

Umbrella Enhanced Property Coverage that includes
additional amounts of coverage for monies and
Employee Theft securities, and computer equipment.
i General Liability extensions giving aggregate limits
Non-Owned Debris Removal per location, and automatic additional insured

wording.
Rental Homes _ . _ _
Automobile coverage that includes hire physical

damage coverage and rental reimbursement
expense,

Association Tom Normoyle Bonding capabilities to satisfy licensing or permit
800-289-1501 requirements.
tnormoyle@haylor.com

Proud Member of the NY Manufactured Housing

/iwsm#? AL ow (falue




