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9 MARKETING STATISTICS FOR MANUFACTURED HOME RETAILERS 

1. 1,700,000,000 Websites There are 1.7 billion websites on the internet, ac-
cording to StaƟsta. That’s a WHOLE lot. And all those 
sites mean that there is a lot of compeƟƟon for digital 
real estate. This means your site needs to look good, 
and it needs to funcƟon well. 

And remember, your website is a tool to sell 
homes (more on that here), so it needs to funcƟon in 
that capacity. 

2. We Trust Online Reviews 
Online reviews are vital to your success, according 

to Bright Local. Did you know that 97% of consumers 
that shop online will read the online reviews for a 
business or product before they purchase it? What do 

Marketing, cont. on Page 4 

WINTER ENERGY SAVINGS & TIPS, PLUS FINANCIAL ASSISTANCE AVAILABLE 
 

page has informaƟon for consumers about control-
ling heaƟng costs, including links to state and uƟlity 
financial assistance programs, consumer protec-
Ɵons, energy efficiency and winter safety. 

The webpage has digital versions of the publica-
Ɵons that are available. PublicaƟons available in-
clude: Consumer Assistance; Energy Affordability; 
Guide to Filing Complaints About Your Regulated 
UƟlity Service; Household Electricity Use and Energy 
Saving Tips; New York’s Energy Supply Outlook for 
Winter 2021-2022; Take the Chill Out of Your Win-
ter Energy Bills; UƟlity Service InterrupƟons; and 
Your Rights & ProtecƟons. We encourage you to dis-
tribute any or all of these publicaƟons to your ten-
ants. 

Any quesƟons, or for further assistance, please 
contact Sangeetha Kailas at the Office of Consumer 
Services by phone at 212-837-7258. 

As the winter season approaches, many New 
Yorkers will face a difficult Ɵme managing their en-
ergy costs. This situaƟon may be parƟcularly hard 
on the elderly and those with fixed or low incomes. 
It is important that consumers are made aware of 
steps they can take, and the programs they can par-
Ɵcipate in, to reduce their energy use and help con-
trol energy bills this winter. 

The NYS Department of Public Service’s (NYS 
DPS) annual winter outreach and educaƟon cam-
paign is intended to help consumer manage their 
energy bills while staying warm and safe during the 
cold weather months. They encourage consumers 
to take simple, low-cost energy savings measures to 
reduce energy use and to consider bill payment op-
Ɵons and financial assistance programs to help man-
age their winter heaƟng costs. 

NYS DPS launched a webpage dedicated to win-
ter preparedness: www.dps.ny.gov/winter. This 
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FROM THE NYHA PRESIDENT 

STATISTICAL SURVEYS, INC. 
 

You have seen our figures quoted by manufacturers. Now you can have a report on your sales territory. 
Monthly cost is $19.00 per report. To order, complete the form below: 

 
 
Company________________________________________________________________________________________  
 
Address:________________________________________________________________________________________  
 
City_____________________________________________________ State_________ Zip:___________________  
 
Counties Desired: 1___________________________ 2___________________________ 3________________________________  
    
    4___________________________ 5___________________________ 

 

 
On a monthly basis you will receive: 
 Top 30 manufacturers statewide  
 Top 30 cities statewide 
 A five-county report that lists sales by county, by brand and by type 

 
Send to: Cheri Curtis, Statistical Surveys, Inc. 

PO Box 88004, Grand Rapids, MI 49518-0004 Phone: 616-281-9898 Fax: 616-281-1876 

JOE BUSHEY 

NYHA: MANY MEMBERS, ONE STRONG VOICE! 

 SEASONS GREETINGS 
 

On behalf of the NYHA Board of Directors, I would like to take this opportunity 
to wish all of our members and their families and friends the very best this holiday 
season. It is a pleasure working with all of you and sharing in your success and 
challenges. We take great pride not only in the work we do for one another, but 
most importantly, the assistance we all provide to our customers in helping them 
achieve homeownership. 

2021 has been an extremely successful year for our industry in New York.  
Shipments of new homes conƟnue to rise. More and more new investors see the 
value of our land lease communiƟes and are entering the industry. Demand for our 

products is as strong as it has ever been and we are all learning how to adapt to the reality of unthinkable 
backlogs for all our factories! Local and naƟonal leaders are seeing that factory-built housing has and will 
conƟnue to play an important role in providing home ownership in the country. 

Back in January, I stressed to all of you the importance of taking responsibility for your success and being 
willing to adapt to changes in order for growth to occur. As the year comes to a close, I urge all of you to take 
the Ɵme to reflect on what you accomplished in 2021 and to measure how much you and your business have 
grown this past year. Please take the Ɵme this holiday season to be grateful for all your blessings and to 
spend quality Ɵme with your loved ones. Most importantly, look ahead to 2022 with faith and opƟmism that 
things will conƟnue to improve and get beƩer as long as we all do our part to insure a great future. 

 

MERRY CHRISTMAS & HAPPY NEW YEAR! 
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your reviews say about you? Do you have 5 luke-
warm Google reviews, or do you have 50+ glowing 
reviews singing praise of the manufactured home 
buying process? 

Here’s something that even surprised us: 91% of 
18‐34 year olds trust an online review MORE than 
personal recommendaƟons. The boƩom line is 
that you have to have a great customer experience 
to get good reviews. And you also have to ask for 
the review to get it. Don’t be afraid to ask every 
customer to leave a review. If you took care of 
them, they’ll be glad to do it. And it will help you 
line up the next customer. 

3. Digital MarkeƟng Budget 
Do you have a line item in your budget for digi-

tal markeƟng? If the answer is no, you should add 

Marketing, cont. from Page 1 one. There are no successful companies that don’t 
spend money telling people how amazing their 
product is (aka markeƟng). 

MarkeƟng is especially crucial in an increasingly 
digital world. There’s a limited amount of digital real 
estate, and everyone is compeƟng for your custom-
ers aƩenƟon. For example, Ford and Amazon meas‐
ure their digital markeƟng budget in the billions, 
and that number is going up every year. But the 
good news is that you can compete. Through key-
word research and audience targeƟng, manufac-
tured home retailers just as effecƟvely as much larg-
er organizaƟons. 

And spending money on markeƟng isn’t just lim-
ited to retail and e-commerce. Look at the chart be-
low from the The CMO Survey. EVERYONE is spend-
ing money on markeƟng!  

4. Digital MarkeƟng ROI 
If someone gave you $2 for every dollar you gave 

them, would you do it? We’re guessing the answer is 
‘yes’. Well, that’s how digital adverƟsing works. 
Google can track ad spend and revenue, and in study 
they did of 1000s of businesses, they found that on 
average, for every dollar businesses spend in ad 
spend, they get two dollars in revenue. So if you 
spend $1000 on ads, you should get $2000 in reve-
nue, assuming your ads are done well. 

5. Social Media Use 
We talk about social media a lot, and for good 

reason. 71% of Americans are on social media, and 
that is fairly evenly spread across all demographics. 
Old, young, rich, poor, male, female, urban, and ru-
ral – they are all on social media. You should be too. 

Marketing, cont. on Page 5 
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6. Facebook as news source 
In 2018, Facebook overtook the newspaper as the 

majority’s source of news. According to a naƟonal 
poll, 52% of Americans get their news from Facebook, 
NOT their newspaper. This is a fundamental shiŌ in 
the way that news content is read, and that 
percentage will only go up. 

What’s it mean for the manufactured home 
retailer? It means you need to be adverƟsing on 
Facebook. In the 90s, retailers adverƟsed in their local 
newspaper. And in the 2020s, retailers need to be 
adverƟsing on Facebook. 

7. Worldwide Digital Ad Spend 
Digital MarkeƟng is not going anywhere. The ad 

spend is going up, and the percentage of total media 
spend is going up. This is how companies must 
communicate with their prospecƟve buyers.  

8. Only 7% of users will reach the second 
page of a search engine search 

If you’re not on the first page, you’re not 
geƫng noƟced. This is something that you 
need to test regularly based on keywords 
that your customer use to find you. And the 
ulƟmate goal is to come in at #1, because 
that’s where many users stop. 

Click here to learn more about SEO… 
9. Millennials Want to Buy a Home 
A full 72 percent of millennials (defined as 

those aged 24 to 41) say owning a home is a 
top priority, according to Bank of America’s 
2018 Homebuyer Insights Report. By 
contrast, only 50 percent list geƫng married 
and 44 percent list having children as top 
prioriƟes. 

This is a good one to close out on. 3 out of 
4 millennials say that purchasing a home is a 
priority. How are you speaking to them and 
showing them the value of the homes you 
sell? Millenials prefer a digital customer 
experience, and to market and sell to them, 
you must have a digital markeƟng plan in 
place.  

Marketing, cont. from Page 4 

David Finney, BildMedia: hƩps://bildmedia.io 
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Do you need someone to install a new 
home in your community? 

Is your tenant looking for someone to 
do work on their home? 

 
The Dept. of State Division of Building 
Standards & Codes maintains a list of 

cerƟfied manufacturers, retailers, installers 
and mechanics of manufactured homes. 

A reasonable effort is made to ensure that 
the list is accurate and up-to-date, 

but it is not guaranteed it is complete. 

 
The list is available on the DBSC 

website: hƩps://dos.ny.gov/code/
manufactured-homes 

Click on the “for consumers” link 
then “cerƟfied enƟƟes” 

FREE MEMBER MEETINGS 
COMING SOON! 

 
The New York Housing AssociaƟon will be 
hosƟng  remote member meeƟngs on the 

following dates in 2022: 
 

January 20        February 10 
March 3        May 5 

 
Topics to be discussed include: 

 

LegislaƟve Updates 
Code Updates 

Tax & Finance Updates 
 

Check out 
www.nyhousing.org/events 

for more details. 
 

Register NOW - seats are filling up quickly! 

We all should take 
responsibility for 
clearing hydrants 

in the snow. The Fire 
Department could be 

helping YOU in an 
emergency! 

WINTER SAFETY TIPS FOR YOUR RESIDENTS & YOUR COMMUNITY 
Be prepared before a winter storm hits by planning ahead! 

Don’t get blindsided by carbon monoxide poisoning in 
your home. During the winter months, it’s important 
to keep your furnace vents, dryer vents, intake valves 

and chimneys free of snow. Blocked vents could 
cause carbon monoxide to build up in your home 

and cause carbon monoxide poisoning. 
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www.rochcomrealestate.com 

I NEED PARKS! 
 

Huge demand, low supply - obtaining MAXIMUM prices! 
 

Considering Selling? The time is NOW! 
 

Selling all sizes, conditions, and prices. 
 

With over 49 years of selling, we have sold over 150 Mobile Home 
and RV Parks nationwide. 

 
 

Experience Matters and we want to help YOU! 
 

Contact Gerard (Jerry) Curre at 585-224-0100 x 202 
 

Cell: 585-703-4600 or by fax at 585-224-0136 

Assessment Issues? 
 

Lucien (Skip) Curre has 5 decades of experience and is a former 
consultant to the Association of Towns and was the Chairman of the 
MHP Valuation workgroup for Assessors. FREE review of your park until 
the end of May - you still have time - call today! 
  

Experience Matters and we want to help YOU! 
 

Contact Lucien (Skip) Curre at 585-224-0100 x 203 
 

or by fax at 585-224-0136 
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NEWS & NOTES 
U.S. SENATE PASSES BILL TO 

OVERTURN VACCINE MANDATE 
 

The U.S. Senate has passed legislaƟon that 
would overturn the AdministraƟon’s mandate 
requiring employers with at least 100 employees to 
ensure their workforce is fully vaccinated against 
COVID-19 or require weekly tesƟng of unvaccinated 
workers. This acƟon by the Senate is largely 
symbolic as it is unlikely that DemocraƟc leaders in 
the House will take up the measure, and the White 
House has said President Biden will veto the 
legislaƟon it if it reaches his desk. As a member of 
the CoaliƟon for Workplace Safety, MHI is working 
with a diverse group of associaƟons and businesses 
calling on OSHA to make immediate changes to 
aspects of the Emergency Temporary Standard 
(ETS) including technical challenges with 
implemenƟng the mandate and extending the 
compliance deadlines, in case the court liŌs the stay 
currently in place.  

Based on the briefing schedule set by the Sixth 
Circuit Court of Appeals, a ruling on the mandate is 
expected this week. The Court can determine 
whether to conƟnue, alter, or liŌ the FiŌh Circuit’s 
order of preliminary stay. Currently, OSHA has 
suspended enforcement of the vaccine mandate 
aŌer a federal appeals court reaffirmed an earlier 
temporary halt to the rule and ordered OSHA to 
stop enforcing or implemenƟng the regulaƟon.  

CONGRESS AVERTS 
GOVERNMENT SHUTDOWN 

 

Congress has approved, and President Biden signed 
into law, a stopgap spending bill that prevented an 
impending government shutdown by funding every 
federal government agency at current levels 
through February 18, 2022. Of importance to 
members, the legislaƟon will keep the NaƟonal 
Flood Insurance Program (NFIP) funded through 
February 18, 2022. MHI conƟnues to work with a 
coaliƟon of naƟonal trade associaƟons with 
interests ranging from real estate and construcƟon 
to insurance and banking, to achieve a long-term 
reauthorizaƟon of the NFIP.  

MHI MEMBERS COME THROUGH ON DOE RULE  
 

The comment period for the proposed energy 
efficiency standards for the Department of Energy 
(DOE) closed on Friday and MHI facilitated the sub-
mission of nearly 950 comments about the pro-
posal. This includes leƩers from members including 
state associaƟons, individual company leƩers, and 
member responses. Since the release of the pro-
posal, MHI has argued during meeƟngs and in com-
ment leƩers that the proposed changes are not 
workable for manufactured housing and will hurt 
the availability of manufactured homes for home-
buyers.  

 In its comprehensive comment leƩer to the 
DOE, MHI called for consideraƟon of the cost im-
pact of any potenƟal standards on the affordability 
of today’s manufactured homes. MHI submiƩed a 
detailed analysis showing that the DOE’s cost-
benefit analysis is fundamentally flawed and that 
the underlying statute allows for an exempƟon from 
uƟlizing the most recent InternaƟonal Energy Con-
servaƟon Code (IECC) requirements if they are not 
cost effecƟve. MHI also strongly quesƟoned the use 
of the 2021 IECC, which is a standard specific to 
commercial and site-built residenƟal housing and 
not manufactured homes. The most appropriate 
Code to uƟlize to update energy standards for man-
ufactured homes is the HUD Code, which takes into 
account homes built in a factory and transported to 
the site. In addiƟon, MHI quesƟoned the lack of fi-
nalized tesƟng procedures for any of the compo-
nents being modified, without which makes it im-
possible for the DOE to know the true impact of 
these changes. As part of its leƩer, MHI also provid-
ed technical informaƟon in its response to the ques-
Ɵons posed by the DOE for comment. MHI will con-
Ɵnue to acƟvely engage with the DOE and Admin-
istraƟon to ensure any manufactured housing ener-
gy efficiency standards do not harm this affordable 
homeownership opƟon.  
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Do YOU receive emails 
from NYHA? 

 

Do your employees? 
 

Visit our website at 
www.nyhousing.org 
to sign them up as a 

“staff member” of 
your company so 
they don’t miss 

important & timely 
information! 
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NEWS & NOTES 

ADMINISTRATION CREATES TASK FORCE TO  ADDRESS 
MANUFACTURED HOUSING  FINANCING ISSUES  

 

The White House has convened a Manufactured Housing 
Task Force, focused primarily on federal finance tools, products 
and programs for the purchase, refinance, and rehabilitaƟon of 
manufactured homes and communiƟes. This acƟon by the 
AdministraƟon is a direct result of MHI’s strong, ongoing 
advocacy efforts to improve financing for manufactured homes 
and follows recent changes MHI had long advocated for to FHA’s 
Title I Manufactured Home Loan Program.  

 The Department of Energy (DOE) and HUD will co-chair the 
Task Force, with USDA, VA, CFPB, FEMA, and FHFA invited to 
parƟcipate. In its first phase, the Task Force will idenƟfy 
challenges in the current federal financing structure, and 
develop ideas aimed at improving the availability and 
affordability of financing for energy efficient manufactured 
homes. For the second phase, the Task Force plans to reach out 
to external partners and stakeholders, including lenders, 
manufacturers and retailers, housing advocates, and others, to 
gather their insights and feedback. MHI plans to engage with this 
new Task Force to ensure its members understand the 
importance of manufactured housing to help address the 
shortage of affordable housing in the country. 

HOUSE PASSES PRESIDENT’S SPENDING PACKAGE 
 

The House of RepresentaƟves has passed the “Build Back BeƩer Act” which is the AdministraƟon’s $1.75 
trillion spending package on domesƟc prioriƟes. Included in the passage of this legislaƟon are several key 
provisions MHI worked to secure such as:  
  

 Increasing the Energy Efficient New Home Tax Credit (45L) for manufactured homes to $2,500 and 
extending the program for ten years. 

 AllocaƟng $500 million in funds for “manufactured housing infrastructure improvements in eligible 
manufactured home communiƟes.” 

 CreaƟng a $10 billion first generaƟon homebuyer program to pay up to the greater of $20,000 or 10 
percent of a home purchase price for down payments, closing costs, and interest rate reducƟons. 

 CreaƟng a $1.75 billion planning grant program for communiƟes to reform zoning codes, increase 
capacity for local inspecƟons and shorten regulatory processes, and other iniƟaƟves that reduce barriers 
to housing supply and affordability. 

 

The House-passed bill is parƟally offset with new taxes on high-income individuals and businesses and 
new money for increased IRS enforcement. However, the tax increases most likely to harm real estate 
investment were excluded. There are no changes to 1031 like-kind exchange limits, capital gains taxes, step-
up in basis, unrealized capital gains, estate tax, carried-interest, and no 199A deducƟon changes. 

 The bill now moves to the Senate where it is unclear if Senators will pass the legislaƟon “as is” or modify 
the bill and send it back to the House for another vote.  

OSHA SUSPENDS ENFORCEMENT OF  
COVID‐19 VACCINE MANDATE 

FOR BUSINESSES 
 

OSHA is suspending enforcement 
of the AdministraƟon’s COVID-19 vac-
cine mandate for large private busi-
nesses pending future developments 
in ongoing liƟgaƟon. The agency's deci-
sion to stop implemenƟng and enforc-
ing the new rule comes aŌer a federal 
appeals court reaffirmed an earlier 
temporary halt to the AdministraƟon’s 
vaccine rule and ordered OSHA to stop 
enforcing or implemenƟng the regula-
Ɵon. However, on its website, OSHA 
stated it “remains confident in its au-
thority to protect workers in emergen-
cies.” OSHA has also filed a moƟon 
with the Sixth Circuit Court of Appeals 
in CincinnaƟ, Ohio, to dissolve the ear-
lier court's decision to stay the order.    

OSHA, cont. on Page 12 



 

Page 12 

 

OSHA, cont. from Page 11 
 

The fate of the OSHA order, 
which was being vigorously chal-
lenged in courts all over the Unit-
ed States, will be decided by the 
Sixth Circuit Court of Appeals 
which will ulƟmately determine 
whether to conƟnue, alter, or liŌ 
the FiŌh Circuit’s order of pre-
liminary stay. MHI conƟnues to 
monitor these ongoing develop-
ments and submiƩed a leƩer to 
the House CommiƩee on Small 
Business in response to a hearing 
with SBA Administrator Isabella 
Casillas Guzman expressing con-
cerns with the vaccine mandate 
and its impact on the manufac-
tured housing industry.  

THE NEW YORK HOUSING ASSOCIATION OFFICE 
WILL BE CLOSED 

DECEMBER 24 AND DECEMBER 31, 2021 



Page 13 



Page 14 

Looking for an AƩorney 
in your area of NY? 

So are other NYHA members. 
 

Send in the name & contact info 
of an aƩorney you use who has 

Manufactured Housing 
knowledge and we’ll post it on 

our website: 
 

hƩps://www.nyhousing.org/
news/aƩorney‐recommendaƟons 
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2022 CALENDAR OF EVENTS 
(TentaƟve – dates & Ɵmes subject to change)  

 
Jan 20  Area MeeƟng   REMOTE   9am – 12pm 
 
Jan 20  ConƟnuing EducaƟon  REMOTE   1pm – 4pm 
 
Jan 26  Board MeeƟng  REMOTE   9am – 12pm 
 
Jan 27  21B & Mechanics  REMOTE   9am – 4pm 
 
Feb 10  Area MeeƟng   REMOTE   9am – 12pm 
 
Mar 3  Area MeeƟng   REMOTE   9am – 12pm 
 
Mar 3  ConƟnuing EducaƟon  REMOTE   1pm – 4pm 
 
Mar 10  21B & Mechanics  REMOTE   9 am – 4pm 
 

To register for any event, and for more details, please visit: 

www.nyhousing.org/events 
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