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9 MARKETING STATISTICS FOR MANUFACTURED HOME RETAILERS

1. 1,700,000,000 Websites

How Many Websites Are There?
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There are 1.7 billion websites on the internet, ac-
cording to Statista. That’s a WHOLE lot. And all those
sites mean that there is a lot of competition for digital
real estate. This means your site needs to look good,
and it needs to function well.

And remember, your website is a tool to sell
homes (more on that here), so it needs to function in
that capacity.

2. We Trust Online Reviews

Online reviews are vital to your success, according
to Bright Local. Did you know that 97% of consumers
that shop online will read the online reviews for a
business or product before they purchase it? What do

Marketing, cont. on Page 4

WINTER ENERGY SAVINGS & TIPS, PLUS FINANCIAL ASSISTANCE AVAILABLE

As the winter season approaches, many New
Yorkers will face a difficult time managing their en-
ergy costs. This situation may be particularly hard
on the elderly and those with fixed or low incomes.
It is important that consumers are made aware of
steps they can take, and the programs they can par-
ticipate in, to reduce their energy use and help con-
trol energy bills this winter.

The NYS Department of Public Service’s (NYS
DPS) annual winter outreach and education cam-
paign is intended to help consumer manage their
energy bills while staying warm and safe during the
cold weather months. They encourage consumers
to take simple, low-cost energy savings measures to
reduce energy use and to consider bill payment op-
tions and financial assistance programs to help man-
age their winter heating costs.

NYS DPS launched a webpage dedicated to win-
ter preparedness: www.dps.ny.gov/winter. This

page has information for consumers about control-
ling heating costs, including links to state and utility
financial assistance programs, consumer protec-
tions, energy efficiency and winter safety.

The webpage has digital versions of the publica-
tions that are available. Publications available in-
clude: Consumer Assistance; Energy Affordability;
Guide to Filing Complaints About Your Regulated
Utility Service; Household Electricity Use and Energy
Saving Tips; New York’s Energy Supply Outlook for
Winter 2021-2022; Take the Chill Out of Your Win-
ter Energy Bills; Utility Service Interruptions; and
Your Rights & Protections. We encourage you to dis-
tribute any or all of these publications to your ten-
ants.

Any questions, or for further assistance, please
contact Sangeetha Kailas at the Office of Consumer
Services by phone at 212-837-7258.

Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility is assumed by
the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are not to be construed as having
the endorsement of the New York Housing Association, unless so specifically stated.
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* Smooth, Quick Closing
* Free Property Evaluation

Brokers Protected
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FROM THE NYHA PRESIDENT

SEASONS GREETINGS

On behalf of the NYHA Board of Directors, | would like to take this opportunity
to wish all of our members and their families and friends the very best this holiday
season. It is a pleasure working with all of you and sharing in your success and
challenges. We take great pride not only in the work we do for one another, but
most importantly, the assistance we all provide to our customers in helping them

! achieve homeownership.
EsaEsiis S8 i S 2021 has been an extremely successful year for our industry in New York.
JOE BUSHEY Shipments of new homes continue to rise. More and more new investors see the
value of our land lease communities and are entering the industry. Demand for our

products is as strong as it has ever been and we are all learning how to adapt to the reality of unthinkable
backlogs for all our factories! Local and national leaders are seeing that factory-built housing has and will
continue to play an important role in providing home ownership in the country.

Back in January, | stressed to all of you the importance of taking responsibility for your success and being
willing to adapt to changes in order for growth to occur. As the year comes to a close, | urge all of you to take
the time to reflect on what you accomplished in 2021 and to measure how much you and your business have
grown this past year. Please take the time this holiday season to be grateful for all your blessings and to
spend quality time with your loved ones. Most importantly, look ahead to 2022 with faith and optimism that
things will continue to improve and get better as long as we all do our part to insure a great future.

MERRY CHRISTMAS & HAPPY NEW YEAR!

NYHA: MANY MEMBERS, ONE STRONG VOICE!

STATISTICAL SURVEYS, INC.

You have seen our figures quoted by manufacturers. Now you can have a report on your sales territory.
Monthly cost is $19.00 per report. To order, complete the form below:

Company

Address:
P City

: Counties Desired: 1

4

: On a monthly basis you will receive:

: o« Top 30 manufacturers statewide

: « Top 30 cities statewide

: « Afive-county report that lists sales by county, by brand and by type

Send to: Cheri Curtis, Statistical Surveys, Inc.
PO Box 88004, Grand Rapids, MI 49518-0004 Phone: 616-281-9898 Fax: 616-281-1876




Marketing, cont. from Page 1

your reviews say about you? Do you have 5 luke-
warm Google reviews, or do you have 50+ glowing
reviews singing praise of the manufactured home
buying process?

Here’s something that even surprised us: 91% of
18-34 year olds trust an online review MORE than
personal recommendations. The bottom line is
that you have to have a great customer experience
to get good reviews. And you also have to ask for
the review to get it. Don’t be afraid to ask every
customer to leave a review. If you took care of
them, they’ll be glad to do it. And it will help you
line up the next customer.

3. Digital Marketing Budget

Do you have a line item in your budget for digi-
tal marketing? If the answer is no, you should add

one. There are no successful companies that don’t
spend money telling people how amazing their
product is (aka marketing).

Marketing is especially crucial in an increasingly
digital world. There’s a limited amount of digital real
estate, and everyone is competing for your custom-
ers attention. For example, Ford and Amazon meas-
ure their digital marketing budget in the billions,
and that number is going up every year. But the
good news is that you can compete. Through key-
word research and audience targeting, manufac-
tured home retailers just as effectively as much larg-
er organizations.

And spending money on marketing isn’t just lim-
ited to retail and e-commerce. Look at the chart be-
low from the The CMO Survey. EVERYONE is spend-
ing money on marketing!

Consumer Packaged Goods
Consumer Services

Tech Software/Biotech |
Communications/Media
Mining/Construction
Service Consulting
Education
Healthcare/Pharmaceuticals
Retail Wholesale
Banking/Finance/Insurance
Transportation
Manufacturing

Energy

Source: The CMO Survey and Deloitte Digital

Figure 1: Marketing Budgets By Industry

Marketing accounts for what percentage of your overall budget?

4. Digital Marketing ROI

If someone gave you $2 for every dollar you gave
them, would you do it? We're guessing the answer is
‘ves’. Well, that’s how digital advertising works.
Google can track ad spend and revenue, and in study
they did of 1000s of businesses, they found that on
average, for every dollar businesses spend in ad
spend, they get two dollars in revenue. So if you
spend $1000 on ads, you should get $2000 in reve-
nue, assuming your ads are done well.

5. Social Media Use

We talk about social media a lot, and for good
reason. 71% of Americans are on social media, and
that is fairly evenly spread across all demographics.
Old, young, rich, poor, male, female, urban, and ru-
ral —they are all on social media. You should be too.

Marketing, cont. on Page 5
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Social Networking Use Has Shot Up in Past Decade

Chart Data Embed

% Internet Users @ All Adults

6. Facebook as news source

In 2018, Facebook overtook the newspaper as the
majority’s source of news. According to a national
poll, 52% of Americans get their news from Facebook,
NOT their newspaper. This is a fundamental shift in
the way that news content is read, and that
percentage will only go up.

What’s it mean for the manufactured home
retailer? It means you need to be advertising on
Facebook. In the 90s, retailers advertised in their local
newspaper. And in the 2020s, retailers need to be
advertising on Facebook.

7. Worldwide Digital Ad Spend

Digital Marketing is not going anywhere. The ad
spend is going up, and the percentage of total media
spend is going up. This is how companies must
communicate with their prospective buyers.

BlLD

8. Only 7% of users will reach the second
page of a search engine search

If you're not on the first page, you’re not
getting noticed. This is something that you
need to test regularly based on keywords
that your customer use to find you. And the
ultimate goal is to come in at #1, because
that’s where many users stop.

Click here to learn more about SEO...

9. Millennials Want to Buy a Home

A full 72 percent of millennials (defined as
those aged 24 to 41) say owning a home is a
top priority, according to Bank of America’s
2018 Homebuyer Insights Report. By
contrast, only 50 percent list getting married
and 44 percent list having children as top
priorities.

This is a good one to close out on. 3 out of
4 millennials say that purchasing a home is a
priority. How are you speaking to them and
showing them the value of the homes you
sell? Millenials prefer a digital customer
experience, and to market and sell to them,
you must have a digital marketing plan in
place.

Digital Ad Spending Worldwide, 2016-2021
billions, % change and % of total media ad spending
$375.80
$341.81

$191.87

2016 2017 2018
M Digital ad spending M % change

2019 2020 2021
% of total media ad spending

Note: includes advertising that appears on desktop and laptop computers
as well as mobile phones, tablets and other internet-connected devices,
and includes all the various formats of advertising on those platforms;
excludes SMS, MMS and P2P messaging-based advertising

Source: eMarketer, Sep 2017
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David Finney, BildMedia: https://bildmedia.io




YOUR LIFESTYLE
BUILT BETTER.

TITAN
HOMES

CONTACT:
Ron Major, Sales Manager

951 Route 12 South
Sangerfield, NY 13455

T: 800.937.3911 ext.1611

www.titanhomesny.com




WINTER SAFETY TIPS FOR YOUR RESIDENTS & YOUR COMMUNITY
Be prepared before a winter storm hits by planning ahead!

e | —

We all should take
responsibility for
clearing hydrants

in the snow. The Fire
| Department could be
~ helping YOU in an
emergency!

Bring Your Pets Indoorsé8

Report Pets You See Left Cﬁl@pﬁ B

Don’t get blindsided by carbon monoxide poisoning in
your home. During the winter months, it’s important
to keep your furnace vents, dryer vents, intake valves
and chimneys free of snow. Blocked vents could
cause carbon monoxide to build up in your home
and cause carbon monoxide poisoning.

Do you need someone to install a new
home in your community?
Is your tenant looking for someone to
do work on their home?

The Dept. of State Division of Building
Standards & Codes maintains a list of
certified manufacturers, retailers, installers
and mechanics of manufactured homes.
A reasonable effort is made to ensure that
the list is accurate and up-to-date,
but it is not guaranteed it is complete.

The list is available on the DBSC
website: https://dos.ny.gov/code/
manufactured-homes
Click on the “for consumers” link
then “certified entities”

FREE MEMBER MEETINGS
COMING SOON!

The New York Housing Association will be
hosting remote member meetings on the
following dates in 2022:

January 20 February 10
March 3 May 5

Topics to be discussed include:

Legislative Updates
Code Updates
Tax & Finance Updates

Check out
www.nyhousing.org/events
for more details.

Register NOW - seats are filling up quickly!
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ROCHESTER

COMMERCIAL REAL ESTATE CO.

| NEED PARKS!

Huge demand, low supply - obtaining MAXIMUM prices!

Considering Selling? The time is NOW!
Selling all sizes, conditions, and prices.
With over 49 years of selling, we have sold over 150 Mobile Home
and RV Parks nationwide.
Experience Matters and we want to help YOU!
Contact Gerard (Jerry) Curre at 585-224-0100 x 202
Cell: 585-703-4600 or by fax at 585-224-0136

Assessment Issues?

Lucien (Skip) Curre has 5 decades of experience and is a former
consultant to the Association of Towns and was the Chairman of the
MHP Valuation workgroup for Assessors. FREE review of your park until
the end of May - you still have time - call today!

Experience Matters and we want to help YOU!
Contact Lucien (Skip) Curre at 585-224-0100 x 203
or by fax at 585-224-0136

www.rochcomrealestate.com
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U.S. SENATE PASSES BILL TO
OVERTURN VACCINE MANDATE

The U.S. Senate has passed legislation that
would overturn the Administration’s mandate
requiring employers with at least 100 employees to
ensure their workforce is fully vaccinated against
COVID-19 or require weekly testing of unvaccinated
workers. This action by the Senate is largely
symbolic as it is unlikely that Democratic leaders in
the House will take up the measure, and the White
House has said President Biden will veto the
legislation it if it reaches his desk. As a member of
the Coalition for Workplace Safety, MHI is working
with a diverse group of associations and businesses
calling on OSHA to make immediate changes to
aspects of the Emergency Temporary Standard
(ETS) including  technical challenges  with
implementing the mandate and extending the
compliance deadlines, in case the court lifts the stay
currently in place.

Based on the briefing schedule set by the Sixth
Circuit Court of Appeals, a ruling on the mandate is
expected this week. The Court can determine
whether to continue, alter, or lift the Fifth Circuit’s
order of preliminary stay. Currently, OSHA has
suspended enforcement of the vaccine mandate
after a federal appeals court reaffirmed an earlier
temporary halt to the rule and ordered OSHA to
stop enforcing or implementing the regulation.

CONGRESS AVERTS
GOVERNMENT SHUTDOWN

Congress has approved, and President Biden signed
into law, a stopgap spending bill that prevented an
impending government shutdown by funding every
federal government agency at current levels
through February 18, 2022. Of importance to
members, the legislation will keep the National
Flood Insurance Program (NFIP) funded through
February 18, 2022. MHI continues to work with a
coalition of national trade associations with
interests ranging from real estate and construction
to insurance and banking, to achieve a long-term
reauthorization of the NFIP.

Page 9

NEWS & NOTES

MHI MEMBERS COME THROUGH ON DOE RULE

The comment period for the proposed energy
efficiency standards for the Department of Energy
(DOE) closed on Friday and MHI facilitated the sub-
mission of nearly 950 comments about the pro-
posal. This includes letters from members including
state associations, individual company letters, and
member responses. Since the release of the pro-
posal, MHI has argued during meetings and in com-
ment letters that the proposed changes are not
workable for manufactured housing and will hurt
the availability of manufactured homes for home-
buyers.

In its comprehensive comment letter to the
DOE, MHI called for consideration of the cost im-
pact of any potential standards on the affordability
of today’s manufactured homes. MHI submitted a
detailed analysis showing that the DOE’s cost-
benefit analysis is fundamentally flawed and that
the underlying statute allows for an exemption from
utilizing the most recent International Energy Con-
servation Code (IECC) requirements if they are not
cost effective. MHI also strongly questioned the use
of the 2021 IECC, which is a standard specific to
commercial and site-built residential housing and
not manufactured homes. The most appropriate
Code to utilize to update energy standards for man-
ufactured homes is the HUD Code, which takes into
account homes built in a factory and transported to
the site. In addition, MHI questioned the lack of fi-
nalized testing procedures for any of the compo-
nents being modified, without which makes it im-
possible for the DOE to know the true impact of
these changes. As part of its letter, MHI also provid-
ed technical information in its response to the ques-
tions posed by the DOE for comment. MHI will con-
tinue to actively engage with the DOE and Admin-
istration to ensure any manufactured housing ener-
gy efficiency standards do not harm this affordable
homeownership option.




MHD Empire Service Corp.

= YOUR 1“ CHoICE IN MANUFACTURED HOME LOANS
ultimate e

kitchen

v |

~ Low rate financing

~ Best service available

# Quick credit decisions

»~ Purchases and refinances

~ In communities or on private land
» New and pre-owned

» Secure online application Call us tOdﬂy at
866-870-2612

www.mhdempire.com
Company NMLS #51371

Do YOU receive emails
from NYHA?

Do your employees?

Visit our website at
www.nyhousing.org
/\TL/\NT' C@ to sign them up as a

HOMES “staff member” of
your company so
they don’t miss
important & timely

www.atlantichomespa.com - S
information!
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NEWS & NOTES

HOUSE PASSES PRESIDENT’S SPENDING PACKAGE

The House of Representatives has passed the “Build Back Better Act” which is the Administration’s $1.75
trillion spending package on domestic priorities. Included in the passage of this legislation are several key

provisions MHI worked to secure such as:

Increasing the Energy Efficient New Home Tax Credit (45L) for manufactured homes to $2,500 and

extending the program for ten years.

Allocating $500 million in funds for “manufactured housing infrastructure improvements in eligible

manufactured home communities.”

Creating a $10 billion first generation homebuyer program to pay up to the greater of $20,000 or 10
percent of a home purchase price for down payments, closing costs, and interest rate reductions.

Creating a $1.75 billion planning grant program for communities to reform zoning codes, increase
capacity for local inspections and shorten regulatory processes, and other initiatives that reduce barriers

to housing supply and affordability.

The House-passed bill is partially offset with new taxes on high-income individuals and businesses and
new money for increased IRS enforcement. However, the tax increases most likely to harm real estate
investment were excluded. There are no changes to 1031 like-kind exchange limits, capital gains taxes, step-
up in basis, unrealized capital gains, estate tax, carried-interest, and no 199A deduction changes.

The bill now moves to the Senate where it is unclear if Senators will pass the legislation “as is” or modify

the bill and send it back to the House for another vote.

ADMINISTRATION CREATES TASK FORCE TO ADDRESS
MANUFACTURED HOUSING FINANCING ISSUES

The White House has convened a Manufactured Housing
Task Force, focused primarily on federal finance tools, products
and programs for the purchase, refinance, and rehabilitation of
manufactured homes and communities. This action by the
Administration is a direct result of MHI’s strong, ongoing
advocacy efforts to improve financing for manufactured homes
and follows recent changes MHI had long advocated for to FHA's
Title | Manufactured Home Loan Program.

The Department of Energy (DOE) and HUD will co-chair the
Task Force, with USDA, VA, CFPB, FEMA, and FHFA invited to
participate. In its first phase, the Task Force will identify
challenges in the current federal financing structure, and
develop ideas aimed at improving the availability and
affordability of financing for energy efficient manufactured
homes. For the second phase, the Task Force plans to reach out
to external partners and stakeholders, including lenders,
manufacturers and retailers, housing advocates, and others, to
gather their insights and feedback. MHI plans to engage with this
new Task Force to ensure its members understand the
importance of manufactured housing to help address the
shortage of affordable housing in the country.

OSHA SUSPENDS ENFORCEMENT OF
COVID-19 VACCINE MANDATE
FOR BUSINESSES

OSHA is suspending enforcement
of the Administration’s COVID-19 vac-
cine mandate for large private busi-
nesses pending future developments
in ongoing litigation. The agency's deci-
sion to stop implementing and enforc-
ing the new rule comes after a federal
appeals court reaffirmed an earlier
temporary halt to the Administration’s
vaccine rule and ordered OSHA to stop
enforcing or implementing the regula-
tion. However, on its website, OSHA
stated it “remains confident in its au-
thority to protect workers in emergen-
cies.” OSHA has also filed a motion
with the Sixth Circuit Court of Appeals
in Cincinnati, Ohio, to dissolve the ear-
lier court's decision to stay the order.

OSHA, cont. on Page 12
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THE NEW YORK HOUSING ASSOCIATION OFFICE

WILL BE CLOSED

DECEMBER 24 AND DECEMBER 31, 2021

OIL TANK CLEANUP & REPLACEMENT PLAN
— / '.Fr. B sl : --——-'w__“_ B

ProGuard offers manufactured housing oil heat customers
protection for aboveground oil storage tanks and lines.
Should an accidental oil release occur, you can feel
completely ensured that any problems will be handled quickly
and professionally.

Benefits Include:

v Up to $50,000 per loss for cleanup costs resulting from
an accidental oil release

v Up to $50,000 annual park blanket limit for third party
cleanup costs (off-site & groundwater)!

v Up to $1,500 to repair or replace the tank!

v Pro-Active Tank Replacement

v Annual inspection of each oil tank in the community!
Contact us to enroll your community TODAY!

888-354-0677
www.PowderhornAgency.com

OSHA, cont. from Page 11

The fate of the OSHA order,
which was being vigorously chal-
lenged in courts all over the Unit-
ed States, will be decided by the
Sixth Circuit Court of Appeals
which will ultimately determine
whether to continue, alter, or lift
the Fifth Circuit’s order of pre-
liminary stay. MHI continues to
monitor these ongoing develop-
ments and submitted a letter to
the House Committee on Small
Business in response to a hearing
with SBA Administrator Isabella
Casillas Guzman expressing con-
cerns with the vaccine mandate
and its impact on the manufac-
tured housing industry.

MANUFACTURED HOME FINANCING & INSURANCE

FIRsTCREDIT
ORPORATION

OF NEW YORK, NMLS #3228

New & Used Home Programs
Excellent Pricing & Terms
Same Day Credit Decisions
Home Owners Insurance
Packages Available

We Disburse All Funds at Closing!

Call toll free today to speak with a licensed
mortgage loan originator 1-800-562-6036
www.firstcreditcorp.com




Real Homes.
Really Affordable.

UMH Properties, Inc.

is a real estate investment trust that owns and operates 7
manufactured home communities in the state of New
York. It is our mission to provide the best quality
affordable housing esidents of all ages.

' Find a Community Near You!
Brookview Village Kinnebrook Estates

Greenfield Center, NY Monticello, NY
518-893-2989 845-794-6066

Collingwood Waterfalls Village
Horseheads, NY Hamburg, NY
607-739-4623 716-648-3789

D&R Village Woodland Manor
Clifton Park, NY West Monroe, NY
518-383-9977 315-676-2016

Youngstown Estates

Youngstown, NY
716-648-3789

UMH

PROPERTIES, INC

UMH Properties, Inc.
Established in 1968
3499 Route 9 North | Freehold NJ 07728
www. umh.com 800.504.0670
NYSE:UMH




Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models

Www] )illl'f_{l’( ywehomes.com

570.345.6500

Looking for an Attorney
in your area of NY?
So are other NYHA members.

Send in the name & contact info
of an attorney you use who has
Manufactured Housing
knowledge and we’ll post it on
our website:

https://www.nyhousing.org/

news/attorney-recommendations

PLEASANT VALLEY
—— HOMES ——

PINE GROVE
— HOMES -

SINCE 1982

Quality Craftsmanship in the Amish Tradition

Building Better
Communities through
Best Practices

- Appraisals

» Community Visits
. Review standards and principles

Let our experience guide you.

For more information visit
consultwithmhc.com or call 585-794-7545

. =n
=
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HOLIDAYS! .




2022 CALENDAR OF EVENTS

(Tentative — dates & times subject to change)
Area Meeting REMOTE 9am - 12pm
Continuing Education REMOTE 1pm—4pm
Board Meeting REMOTE 9am —-12pm
21B & Mechanics REMOTE 9am —4pm
Area Meeting REMOTE 9am —12pm
Area Meeting REMOTE 9am —12pm
Continuing Education REMOTE 1lpm—4pm

21B & Mechanics REMOTE 9am—4pm

To register for any event, and for more details, please visit:

www.nyhousing.org/events

| EAGLE RIVER FIOMES

Quuality. Dwrability & Flexibility in
Design

21 5. Groffdale Road, PO Box 336
reola, PA 17540
P: (717)656-2381 F: (717)656-0316
Check out our website: www.eagleriverfiomes.net

We are also on Facebook and Instagram!!




BUSINESS FOR SALE

Profitable Manufactured and
Modular Home Dealer

'I.
1 o
Home Sales.on 913 ég?

* %

Established and well-known family business for over 100 years in Erie PA!
Business sells both modular and mobile homes. Exclusitivity in the area
with Champion Modular, Atlantic Homes PA, Commodore and Ritz Craft.
Easy transition to new owner as inventory is easily financed. Website,
social media, and mobile presence well established with 5 Star Google
reviews. Most sales generated by its well-known brand and by customer
referrals. This business is the only one of it's kind in Erie County and also
surrounding counties in OHIO and NEW YORK. The market is HUGE!
Annual revenue has potential to be much larger with the proper sales
team to work it! Presently being worked by owner only!

Asking Price Annual Revenue Additional Details

$2,000,000+ *Price includes almost an
$850,000 Revenues, profit and acre of land on main road
Owner Financing units sold have grown _njo“fnerhW'll'nQ to
. *This is not a distressed
Huge potential for more business or bankruptcy
revenue with a hired

situation
sales team. xReason for selling:

retirement

Ask for Shellye for more information: 814-572-2433




(reen ACQUIRING LAND-LEASE
.. COMMUNITIES NATIONWIDE

Acquisitions
Recapitalizations

Joint Ventures
Tax-Efficient Structures

COMMUNITY TYPES:
All-Age - Age-Restricted
Stabilized - Lease-up - Development

18 communities with over 7,300 homes sites and growing!
T

oy

| —:"‘A
N\

Jordan Kerger Managing Director
jordankerger @ greencourtepariners.com (312) 966-3828

www.GreenCourtePartners.com




I:IF&C COAST TO COAST.....YOUR INDUSTRY
HAYLOR, FREYER & ( le LEADERS

The Manufactured Housing Insurance Leader The Manufactured Housing Financing Leader

Professional Advice * Serving the Manufactured Housing
Prompt Claim Handling finance industry since 1983

Inventory, Cargo & Installation Coverage Low rate financing for purchases &

General Liability, Automobile, Toter Coverage refinancing

Property Home only

Umbrella Land/home financing

Employee Theft New & Pre-owned homes

Non-Owned Debris Removal In Communlty or Private PFODerty

Sean Dalton Tim Nolan
800-289-1501 MH 866-870-2612
sdalton@haylor.com tnolan@haylor.com

Empire Service Corp.

Rental Homes

(nsum?Af% Yow Value




