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The way homes are built

is changing. The way homes
are sold is evolving.
Factory built housing
is the future—now.

OCTOBER 14 & 15, 2026
DEL LAGO RESORT
1133 Route 414
Waterloo, NY 13165

REGISTRATION IS OPEN! N0 N W T @ ===

www.nyhousing.org/ o | ’

events/76th-annual-

convention-and-trade-
show

Exhibitor

Opportunities

\ WATCH YOUR MAIL & MORE INFO ON PAGES 3 & 7

Housing Now serves as a medium of exchange of ideas and information on the factory-built housing industry to our members. No responsibility
is assumed by the publisher for its accuracy or completeness. The views expressed and the data presented by contributors and advertisers are
not to be construed as having the endorsement of the New York Housing Association, unless specifically stated.
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= e¢Built Home . ZERO

) ja3' g ENERGY READY HOME
solar_ready ﬂ\ S DEPARTMIENT OF ENERGY
SmartComfort® by Carrier® HVAC heat pump L8E ' '

71 weand
Rheem® hybrid heat pump water heater u 44

Argon gas low-E windows €
B g

ecobee® smart thermostat

ENERGY STAR® Frigidaire® appliances
Pfister® bathroom fixtures

LED lighting

Insulated exterior doors

Additional home insulation 40 50 0/
Sealed duct system o

Whole house ventilation system
f-

Homes so energy efficient,
you can save

—
SAVE MONEY on Energy Blll

Average monthly energy cost comparison® between a multi-section Tempo® home built
to eBuilt™ standards and a traditional off-site built home:

Albany, NY

- Traditional = Traditional
¢Built Off-Site € Off-Site
Home Home Home Home

$238 $396 $155 $208

Estimated Annual Savings: Estimated Annual Savings:
$1,896 $628
SCAN TO TAKE

an oBullt™ home tour!
eBuilt™ homes meet the US Department of Energy’s ZERO ENERGY READY HOME national requirements.

Sources @ E @

F -,
1 https/Awww.energy.Qov/sites/default/Nea/2022 - 1 1/ZERH % 20N ame % 20and % 20Logo % 20Use % 20Guidelines_0.paf .'I- "‘ 'E
2 Energy savings are based on slectrcal and gas enengy consumgtion Using NAREL® BEopt™ 10 estimate annual electrical and gas energy i
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standards in the citios listod Estimates are based on caloulat ction Tempo Let & Be and Shout models. @




NYHA 76 ANNUAL CONVENTION

October 14 & 15, 2026 - Del Lago Resort, Waterloo NY

Tentative Schedule of Events

October 14t
12:30 pm Board Meeting — all current NYHA members welcome!
4:00 pm Vendor Set-Up
5:30 pm Registration Opens
6:00 pm Welcome Reception & Banquet, Hall of fame and President’s Award Presentations
8:00 pm Slot Machine Tournament — be sure to get a Player’s Card to participate!
October 15t
8:00 am Registration & Continental Breakfast
9:00 am Welcoming Remarks & Introductions
9:10 am NYHA 76t Annual Meeting
9:30 am Keynote Speaker: César Mascorro, Jr.
11:30 am Break with Exhibitors / /I AG O
12:00 pm Luncheon
RESORTCASINDO
1:00 pm Maura McGuire, Esqg. and Joel Harper
2:00 pm Break with Exhibitors
2:30 pm Remaining Relevant in a Changing Market - Scott Stroud
3:30 pm Ask the Attorneys - Jared Hirt, Esq. and Jane McLaughlin, Esq.
4:30 pm Closing Remarks & “What’s the Issue?”
October 16t
8:30 am Registration for 3-hour Continuing Education Course - Separate registration/fees apply
9:00 am 3-hour Continuing Ed Course

SPEAKER INFORMATION ON PAGE 7

Featured accommodations at Del Lago Resort are King or Queen rooms at $119+/night. The special rates

are good for the nights of October 14 & 15, 2026 for Convention guests. To obtain the group rate, call the
hotel at: 315-946-1777 and ask for the New York Housing Association room block for reduced rates.

Cutoff date for discounted rates: September 14, 2026!
Page 3




YOUR

CONTACT: JIM DAVIS
PHONE: 315.796.0104
WWW.TITANHOMESNY.COM
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FirstCredit

CORPORATION OF NEW YORK, INC

MH Loans
Done Right

Lower Rates. Lower Fees.
Service You Can Count On. Contact the NYHA Office with YOUR

topic suggestions!

WHAT TOPICS INTEREST YOU?

We will plan accordingly for

‘f (518) 7?5-5000 monthly meet-ups and the
& FirstCreditCorp.com 76th Annual Convention.

Email: kathy@nyhousing.org

NMLS Entity ID 3228

STATISTICAL SURVEYS, INC. gmm__—_

: You have seenour figures quoted by Everything YOU NEED for Manufactured
: manufacturers. Now you can have a report on your i Homes, ALL IN ONE PLACE!

: sales territory. Monthly costis $19.00 per report. To
: order, complete the form below: :

: : For over 60 years, BLEVINS has
: Company - been the. wholesale distributor ‘
: : that retail dealers, parts stores,

: Address: : and installers count on. Real

: : people. Complete inventory.

2 City State Zip: g Same-day quotés.

: Counties Desired: :

: 1 2 SCAN[TO

: : (= . v I
: 3 4 i e Inas - mﬁg
: . : BRANCH .

On a monthly basis you will receive:
: o Top 30 manufacturers statewide

: o Top 30 cities statewide . [l]]]] [ ] =5
: o A five-county report that lists sales by county, & E E]

b\f brand and by type : AC  SKIRTING DOORS WINDO\

Send to s Cheri Curtis, Statistical Surveys, Inc.  }
PO Box 88004, Grancf apids, Ml 49518-0004 : Text or Call Your LIVERPOOL Branch or
Phone: 616-281- 9898}:3)( '616-261-1876 Visit Us Online at www.BLEVINSINC.com




SELL MORE HOMES JUST BY BEING SEEN
David Finney, BildMedia

Have you ever wondered why buyers choose one brand over another when the prices and quality are
nearly identical?

Take bottled water. Does one brand really taste any different than the next? Aquafina and Dasani are both
purified tap water. Most people can't tell them apart in a blind test. We still spend $50 billion a year on the
stuff, and almost all of us have a brand we grab without thinking about it. That's the mere-exposure effect.

The mere-exposure effect is a cognitive bias where people prefer things they're familiar with. Repeated
exposure increases liking and trust, even when we don't consciously register it.

The more we see something, the more we prefer it. Familiarity alone does the work.

We've all done this. How many times have you bought a product simply because you'd seen it everywhere?
You didn't know if it was great or terrible. You bought it because you knew the name.

Pepsi learned this the hard way. They ran blind taste tests for years and beat Coke almost every time.
People genuinely liked their product better. Coke still owned the market, because a buyer standing at the
cooler doesn't reach for the one that tastes better. They reach for the one they know.

25
O

MORTGAGE
CORPORATION

©

The same thing plays out in
every local market, including
yours:

Business A has great prices,
but no margin left to promote

RETAIL & INVENTORY COMMUNITIES : .
ot e themselves. They figure they don't
sales@2istmortgage.com prospect@2istmortgage.com need to, because the value should
www.2Istmortgage.com www.2Istcommunitylending.com speak for itself.

Business B has a similar
Iﬂ:‘fgf":;mE BMHI product at higher prices, and the
Insci@2stmortgage.com i_@_b IGRAL LENUCH Ut Tt | budget to advertise aggressively.
www.2istinsuranceagency.com ninEEED RS

Th et s b e (e orvy rd B4 S en TH AN W e wry part of B8 ey et sean, Ve e et @ ot b
(e van TR B S 00 BT s e W e O G GoF e By Peguietae I WS @ LW0

SELL MORE, cont. on Page 15
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6" ANNUAL CONVENTION SPEAKERS

Joel Harper started working full time in the manufactured housing industry
in 1993. Joel is a registered Property Housing Consultant and a
Manufactured Housing Manager. He presently does consulting for
manufactured housing communities, as well as presenting training for the
21-B Certification program. Joel has also served on the NYHA Board and has
served as the President.

Jared Hirt, Esq. is a Partner at Evans Fox LLP and a graduate of Fredonia
State University and Albany Law School. Jared is actively involved in the
community serving on the Board of Directors for DePaul Community
Services, Inc., the DePaul Audit Committee and serves as a member of the
Zoning Board of Appeal (ZBA) for the Town of Ogden. Jared is an NYHA
Board member.

César Mascorro, Jr. is the founder and President of MH Sales Mastery and a
driving force behind the evolution of manufactured home sales. César spent
14 years gaining front-line experience in Texas retail sales at Manufactured
Housing Consultants and Titan Factory Direct, serving as a sales consultant,
sales manager, ops manager, and general manager. Since launching MH
Sales Mastery 3 years ago, he's been transforming sales organizations
across the country. César is on a mission: to re-engineer how our industry
sells and who it serves.

Maura C. McGuire, Esq. is a partner at Adams Leclair LLP, where her practice
is focused on high-stakes commercial litigation and complex real estate
disputes. She represents a broad range of clients - including property
owners, developers, managers, and business entities - in matters involving
contract disputes, business torts, and property-related litigation.

Jane Mclaughlin, Esq., Greenberg Traurig, has wide-ranging governmental
and legislative experience. In addition to her energy and environmental
practice areas, she also advises her clients on a myriad of other policy
areas, including transportation, housing, and procurement issues.

Scott Stroud has been immersed Factory-Built Housing for over 40 years
and is currently an instructor with LearnMH, an educational platform
offering sales, marketing and business training for the manufactured
housing industry. A former VP of Marketing and Sales for a major home
producer, Scott’s major focus today is the using current technologies to
attract, capture and convert more sales.




UMH Properties, Inc.
Proudly Supports the

New York
Housing Association

3499 Route 9N, Freehold NJ 07726 |

Real homes
Really

»

UMH Properties, Inc. is a
real estate investment trust
that owns and operates
138 manufactured home
communities in twelve
states. It is our mission to
provide the best quality
affordable  housing for
residents of all ages.

@@

UMH.com




2026 SUMMER OUTING — A HUGE SUCCESS!

What can we say, besides “WOW!” Our traditional day of fun in the sun was another huge success! We
had 30 golf teams and 140+ members and friends gather for our 34t Annual Summer Outing on August 5t
at Drumlin’s Country Club in Syracuse, NY. It was another large turn-out and a sunny day of lively
conversation, laughter and camaraderie. Many attendees have stated this was the best Summer Outing they
have ever attended, and we appreciate the outstanding turnout and positive feedback.

The day started off with our Annual Golf Tournament at the prestigious East Course. Novice and ace
golfers alike played a full 18 holes. The 2026 golf outing winners were: 15t Place Team — Team Hack Swings
Once; 2" Place Team — Team Redman #2; and the 3rd Place Team — Team Walker Sales & Distribution. Team
Walker donated their winnings back to NYHA and we greatly appreciate the continued support!

The Closest to the Pin winner for Men was Jay Seidle and the Longest Drive winner for Men was Dave
Cappadonia. Meredith Hilton won Closest to the Pin for the Women, and the Longest Drive for the women
was Kaylee Belovich. Our youngest golfer was 16-year-old Vaughn Thompson from Burke Manufactured
Homes. Happy belated birthday to Vaughn! Thanks to all golfers!

Many association members joined with the golfers in the afternoon for a fantastic clam bake and
luncheon at the NYHA Networking Reception. Other fun afternoon activities included a Silent Auction
offering a fantastic list of great escapes at various hotels throughout New York (this year we had 18 Silent
Auction items!), a 50/50 raffle and numerous door prizes. Thanks to everyone who brought a door prize to
share with fellow participants; all were extremely generous and appreciated. Congratulations to Matt
Bushey, winner of the 50/50 drawing. Matt was generous enough to donate $100 of his winnings back to
NYHA and we greatly appreciate his generosity!

Let’s make this event an even bigger success next year. If you were not able to attend this year, we hope
to see you in 2027!

Many thanks for a great 34" Annual Summer Outing!

Jhant You Sponsors!
_%Vim_ cavco m ‘ EMLENTON

CLARION

ATLANTIC J.REDMAN
sKYLINE Clayton

lewistown > PROPERTIES

WE BUY HOUSES, WE LEASE HOMES

o [HFsC
EAGLE RIVER FOVES £y Fox LLp [&hi GreenbergTraurig P —

/151/—15 rentbutter T/-\MMAC

Empire Service Corp.

omg \WsesT

PROPERTIES.INC Distribution Inc.




Real Estate Agents Matter!

You have seen the news, but in case you have not, the Fed cut rates by .50%/!

Mobile home parks are the best possible investment right now!

Federal officials
to cut interest rates by
half-percent!

JERRY CURRE  LUCIEN P.CURRE 1\ o1y GoLAN DANIEL S. SHELDON

LICENSED REAL ESTATE CERTIFIED REAL ESTATE LICENSED REAL ESTATE LICENSED REAL ESTATE
BROKER GENERAL APPRAISER SALESPERSCN SALESPERSON

Call your trusted adviser today:
585-224-0100

FoRrR MORE INFORMATION, VISIT. WWW.ROCHCOMREALESTATE.COM

OR EMAIL JERRY CURRE AT JERRY@ROCHCOLIREALESTATE.COM
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BUYING
MHCs

All Cash
Highest Price Paid for MHCs

37 Years of Experience Buying
Manufactured Home Communities
of Every Size & Complexity

100% Confidential

Comfortable with Private Utilities &
Community Owned Homes

Smooth & Efficient Closing Process

M States where RHP
currently own MHCs Privately Owned & Operated

Joshua Mermell
Senior VP of Acquisitions

Brokers Protected

@ PROPERTIES | americas home®

Jmermell@rhp.com | Cell 248.508.7637 | Direct 248.538.3312 | rhp.com




Home Only

Get a same day decision
with us

Looking to buy a new or used manufactured home?
We show you exactly what you're approved for upfront, so you can
shop with confidence and skip the guesswork.

Program Highlights:

+ Credit scores 580+ accepted (even zero score!)
« Competitive rates

+ Flexible down payment options

+ Fees can be financed

Start saying YES to your new home. Call 888-711-7094 or email
MLO@tammac.com to learn more about the application process today.

Tammac Holdings Corporation is a licensed lender, NMLS #2663. NY Mortgage Banker License: LMBC 109506.
Additional Licenses available at www.nmisconsumeraccess.org. This communication does not constitute a
commitment to lend. Loans are secured by a lien against your property. Application required and subject to
underwriting approval. Not all applicants will be approved. Programs are subject to credit and property approval.
Program terms and conditions are subject to change without notice and may not be available in all states. Additional
conditions, qualifications, and restrictions may apply. Contact Tammac Holdings Corporation for more information.




New York’s Leading
g@ Ah ead Step Manufacturer
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Step Ahead

L —
e —

..-ﬁ%) (607) 389-2173

stepahead352@yahoo.com
2187 CTY RTE 24 SWAIN, NY 14884

RN Free Delivery
We Measure, . —=.&  On Two Or More!

Build, Deliver - di il
L A Handicap ra

& Install AT L S included with
. all steps!




ZMHI
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JUNE 2026
Manufactured Housing Report Highlights

NEW MANUFACTURED HOME SHIPMENTS

June 2026 Year+o-Date Seasonally Adjusted Annual Rate of

Total Shpmenss Shipments (SAAR)"

50,376 100,315
-6.3% 2.2%

Shipments Year+o-Date MH as % of Single-Family Home Starts

SHIPMENTS ACROSS THE UNITED STATES

Changs in Monthly Shipments from June 2025 T R

Pleasant Valley Homes, Inc.

Modular | Manufactured | Park Models

www.pinegrovehomes.com

570.345.6500

COMING EVENTS

Sep 15 Monthly Meet-Up with Jaime Cain
Oct 14-15 76 Annual Convention

Oct 16 3-Hour Continuing Ed Course

Oct 20 Monthly Meet-Up with NYS DTF
Nov 17 3-Hour Continuing Ed Course

Nov 18 21B & Mechanics Courses

For more info on all events,
please visit:

www.nyhousing.org/events

&

PLEASANT VALLEY
- HOMES

PINE GROVE
— HOMES -

SINCE 1982

Quality Craftsmanship in the Amish Tradition




REDMAN l:h HOMES.

www.redmanhomesofpa.com

101 Garden f"lml Road

Ephrata, Pa 17522

2551 Champion Drive

Claysburg, Pa 16625 £

SELL MORE, cont. from Page 6

All else being equal, Business B wins. Not SAVE THE DATE
because they're better, but because advertising ﬁ August 4, 2027
Z |

builds familiarity, and familiarity makes buyers T Drumlin’s Country Club
think of them first. HOUSING Syracuse, NY

Ad researchers have measured this across B
hundreds of brands, and the pattern holds every
time. Own a bigger share of the advertising in your
market than your share of the sales, and you grow.
Advertise below that line, and you shrink. It's
about as close to a law of physics as marketing
gets.

So, what's the takeaway for vyou, the
manufactured home retailer or community
operator? More advertising.

Buyers in your market need to see you
everywhere. Social media, Google, billboards,
radio, Spotify, all of it. If you have more advertising
volume than your competition, you'll have more New York Housing Association
sales volume than your competition. (Assuming info@nyhousing.org
your product and service are good, of course &2 UAMAER SN0

And in our business, this compounds. Nobody
buys a home every month. The buyer walking your

lot in 2028 is being influenced right now, by GOLF * GOOD FOOD * FUN

whoever they've been seeing all along.

Page 15




MHD Empire Service Corp. Do your employees
receive emails from

NYHA?

Visit our website at
www.nyhousing.orq/
create-account
to sign them up as a
staff member of
e Sl your company so
> In cotaasalies or on eivate lapd they don’t miss
#New and pre-owned

» Secure online application Call us today at importan t & tim E'ly
866-870-2612 - o
information!

www.mhdempire.com
Company NMLS #1371

|IB I I!'
| l ’r.h ’
9 M Duplal ﬂ :

H > r-L:'. e —— Iehy ?,f =
s - |
Fe g S — [:I El f:l

J . g { = ': 5 _

- N {7

i i - xt

L4

’ NI s\ LA

/\TL/\N_!;!% Claysburg, Pa 16625 Ephrata, Pa 17522

AR

= -
:
 —

L

8 !N — ’
v, ¢ D
Moo, LD ——




IO

Master-Craft

Home Building Made Easy
Attractive, Affordable,
Family Homes
Contact us to learn how 'd%
you can be a part of the

growing family of
Master-Craft Builders.

Master-Craft, o Daveion of Ritz-Craft Corporation

NYHA MEMBERS ONLY PAGE:

www.nyhousing.org/members-only

@EAGLE RIVER FOMES

21 8. Groffdale Road, PO Box 336
Leola PA 17640
(P) 717 656-2381
www.eagleriverhomes.net
Visit us on Facebook & Inslagram




COAST TO COAST.....YOUR INDUSTRY
LEADER HE&C

HAYLOR, FREYER & COON

AN ALERA GROUP COMPANY

The Manufactured Housing Insurance Leader Program Highlights Through HF&C

Professional Advice Dealer Physical Damage coverage offers an all-
in-one coverage form for inventory, cargo, tools

Prompt Claim Handling and equipment, labor value, and environmental
displays.

Inventory, Cargo & Installation Coverage General Liability Rates that apply per home sold for

1ol il - retailers, and per site for community owners.
General Liability, Automobile, Toter Coverage _ e y
Business Income Coverage responds to loss of

Property income resulting from direct damage to NON
owned homes in your community.

Umbrella Enhanced Property Coverage that includes
additional amounts of coverage for monies and
Employee Theft securities, and computer equipment.

. General Liability extensions giving aggregate limits
Non-Owned Debris Removal per location, and automatic additional insured
wording.
Automobile coverage that includes hire physical

Proud Member of the NY Manufactured Housing g‘:;‘e“ng;m"e“’ge and rental reimbursement

Association Tom Normoyle Bonding capabilities to satisfy licensing or permit
800-289-1501 requirements.
tnormoyle@haylor.com

Rental Homes

/nsum‘g Al You [/alue




