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Pay-TV Providers = 77.6 million subscribers
Top 7 cable companies  = 42.6 million subscribers

⚫ net loss of 590,000 subscribers in 2Q 2021

⚫ compared to a loss of 505,000 subscribers 2Q 2020 

Other traditional Pay-TV services  = 28.2 million subscribers

⚫ lost 700,000 subscribers in 2Q 2021

⚫ compared to a loss of 1,045,000 subscribers 2Q 2020

Top publicly reporting Internet-delivered Pay-TV services  = 6.8 million subscribers

• added 55,000 subscribers in 2Q 2021

• compared to a gain of about 45,000 subscribers in 2Q 2020

Source:  August 17, 2021 - Leichtman Research Group, Inc. (LRG)



Top pay-TV providers

• net loss of 4,520,000 subscribers over the past year

• loss of about 5,460,000 over the prior year

Over the past year

• 4,665,000 net broadband adds

• 2,760,000 net broadband adds over the prior year

Source:  August 17, 2021 - Leichtman Research Group, Inc. (LRG)



Cable’s Customer Base

⚫ 78 million broadband subscribers

⚫ 46 million cable subscribers

⚫ 25 million voice subscribers



• Comcast overall revenue for the quarter ending June 30, 2021

- $28.546B

- 20.37% increase year-over-year

• In spite of losing nearly 400K video subscribers

- video revenues rose 2.6% during the quarter

• Comcast revenue for the 12 months ending June 30, 2021

- $108.991B

- 3.26% increase year-over-year

2021 Comcast Revenue



• Comcast annual revenue for 2020

- $103.564B

- 4.94% decline from 2019

• Comcast annual revenue for 2019

- $108.942B

- 15.27% increase from 2018

• Comcast annual revenue for 2018

- $94.507B

- 11.15% increase from 2017

2020-2018 Comcast Annual Revenue



Video v. Broadband

⚫ Comcast lost 1.4 million video subscribers in 2020

- But gained 2 million broadband subscribers

⚫ Since 2013 Comcast video subscribers have

- Dropped 12% - (numbers skewed by acquisitions)

- But broadband subscribers have 

- Increased 48%



Subscriber/Franchise Fee Trend

Year Avg # of Subs/Mo Avg Franchise Fee/Mo

2018 49,983 $251,010

2019 47,260 $241,720

2020 44,385 $235,768

2021 (1st 6 months) 42,276 $241,549

Sample Data from an LFA with a population base of over 223,000



How do we watch video?
Leichtman Research Group

78% prefer to watch video on a TV set 

11% on a laptop or desktop computer 

8% on a smartphone 

3% on a tablet



Internet-connected TV devices
⚫ 2021 - 82% 

⚫ of U.S. TV households have at least one Internet-connected TV device 

- connected Smart TV, 

- stand-alone streaming devices 

▪ Roku, Amazon Fire TV stick, Chromecast, Apple TV 

- connected video game system 

⚫ 2020 80%

⚫ 2019 74% 

⚫ 2016 65% 

⚫ 2011 30%


