
Remodeling Done Right TM

It’s more than a tagline, it’s our Mission. 

2027 Sponsorship
An opportunity for you to showcase 
how you belong in this community.

Championing the Remodeling Industry and Inspiring Homeowners

We champion the remodeling industry by empowering members for success via 
education, credentialing, networking, and exposure to innovative trends and techniques.

We inspire homeowners to choose NARI members for their next remodeling project.

 WWW.NARIMN.ORG BEATRICE@NARIMN.ORG



Education and Events
NARI of MN off ers continuing education and professional development 
opportunities. We off er certifi cation programs and networking events to grow 
members’ business, while working to increase participation in the trades. 

Here are a few member opportunities

• Education and training events

• Conferences, tradeshows, and vendor expos

• Membership meetings

• Community service and social events

• Workforce and recruitment events

• Committee and leadership events

• Roundtables - member led and run

Organization
Our organization is ethics-driven, with Bylaws & Policies and a strong and 
diverse Board and Committee structure. This ensures consistent and stable 
guidance and fi nancial stability. We invite all members to serve.    

Membership 
Our members build relationships in the industry through networking functions, 
and our educational, social, and board and committee service. Members enjoy 
standard business benefi ts, and go beyond to include professional networking, 
education, and social engagement opportunities. 
Contractor members represent 60% of our membership. Our contractors have 
larger project sizes and nationally-recognized award-winning projects. NARI 
of MN is proud to have a higher percentage of women in our ranks - with 
rountables and support for this growing segment. 

Branding
We represent a national brand. All members are able to co-brand with NARI. 
This co-branding signals that   members adhere to a code of ethics. NARI of 
MN’s MSP Home Tour is decades-strong and highly visible in the community. 
This Tour helps our remodelers and suppliers close the gap between the 
building industry and the homeowners and communities where they work 
and thrive. 

Sponsorships & Advertising 
Your participation in our sponsorship and advertising program not only has you 
reaching your target market, but support the larger goal of growing the industry 
for NARI. Reach your audience and partners where they are, with the National 
Association of the Remodeling Industry of Minnesota. 
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Who we are
Purpose and Mission

SUPPORT THE ORGANIZATION THAT SUPPORTS THE INDUSTRY

We represent the $5B remodeling market in Minnesota, which supports the $600B market nationally. 

Membership Statistics

Audience/Demographics 
• Over 280 active member companies 
• 60% are Contractor members 
• Large number of National Award-Winning Remodelers 
• 62% of Contractor members report their total gross sales over 

$2  million per year 
• 80% of Contractor members have been in business over 16 years

OUR GOALS
Consistent brands  |  Strengthen Association with the National organization  
Member expertise  |  Showcase Talent  |  Member recognition

NARI of Minnesota is the premier association for 
professional remodelers in our state. Through my 
involvement with NARI, I have built meaningful 
relationships with fellow remodelers who began as 
competitors and have become trusted friends and 
colleagues. The knowledge, collaboration, and support 
I have gained from this community has been invaluable. 
Sponsoring NARI is one of the most impactful ways to 
invest in our industry, strengthen our profession, and 
help champion the success of remodeling professionals 
across Minnesota.”

Will Haack, Senior Advisor
Gordon James

An engaged membership base 
• Over 40% open rate for 

weekly e-news 
• 760 e-news subscribers 
• 1,000 monthly page views on 

the NARI of MN website 
• 1,500 Instagram followers 
• 1,000 Facebook followers 

Average attendance - large 
events 

• RotY Gala = 325+ attendees 
• Golf Event = 200+ attendees 
• Firm Nights = 100+ attendees 
• Gather & Grow Meetings = 80-

100 attendees
• Social events = 80+ attendees

“



Index and calendar
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If your products & services are used and needed 

in the remodeling industry and want to grow your 

brand recognition by getting in front of the key 

decision makers, join NARI of MN and get involved!

Lance Premeau, General Manager
Kolbe Gallery Twin Cities

“
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Gala  annual
Held annually in November at a Twin Cities banquet facility
location TBD | Twin Cities Metro, MN
5PM

Diamond Sponsor (exclusive) $7,725
8-10 tickets to the Gala
Logo on NARI of MN RotY as well as on the Best of Trophy. 
Full page ad in event Program & recognition in 
digital postings. Signage and recognition at Event.

Platinum Sponsor $2,850
4 tickets to the Gala, logo on appropriate Trophy
Recognition in electronic postings, signage & 
recognition at Event

Emcee Sponsor  $3,000
4 tickets to the Gala, signage & recognition at Event
Company may introduce the Master of Ceremonies.

Dinner Sponsor $2,500 
2 tickets to the Gala, signage & recognition at Event

Beverage Sponsor $2,000    
1 ticket to the Gala, signage & recognition at Event

Submission Page Sponsor  $1,750
Submission page has typically over 1,900 site visits.
2 tickets to the Gala, signage & recognition at Event

Tech Sponsor $1,750
2 tickets to the Gala, signage & recognition at Event
Sponsorship enables a robust presentation. 

Program Sponsor $1,750
Enlarged logo in the program
2 tickets to the Gala, signage & recognition at Event

Gold Award Sponsor  $1,100
1 ticket to the Gala, signage & recognition at Event

Dessert Sponsor $350 
Signage & recognition at Event

Remodeler of the Year (RotY)
November, 2027

The Remodeler of the Year Awards are NARI’s 

premier, peer-to-peer recognition of excellence 

in the remodeling industry. 

This, our signature event, recognizes the projects 

submitted and celebrates the winners. Your 

sponsorship signals your support of 

the best remodelers in our industry. Over 320 are in 

attendance at this semi-formal gala.

The Minnesota chapter of NARI is one of 

the most widely awarded of all chapters 

in the United States.

Our members are recognized in the 

region and nationally. 

The 2025 Remodeler of the Year gala included 

over 110 projects, from 43 contractor remodelers, 

totaling more than $40M in project costs. 



Golf Outing annual
12:00PM Scramble Play Shotgun start -- 144 golfers 

5PM  At end of play Golfers head to the clubhouse for buff et meal, 
presentation, and awards for contest and raffl  e prize winners. 

Eagle Sponsor (exclusive) $4,900
Full page ad in printed Program, includes golf foursome

All Sponsors (except Contest Tee) - sponsorship includes: 
$100 go-in towards raffl  e prizes.  

Cooling Towel Sponsor * $2,000
Company logo printed on towel for every registered golfer

Registration Sponsor * $1,500
Signage at registration, staff  at the table

Tee Sponsor * $1,200

$300 
Add-ons = fun competitions managed by Golf Committee and 
played at your tee-box. Can be skills-based or chance. 

Contest Tee Sponsor * $875 

Sponsor provides club for each winner in male/female categories

Putting Green * $1,200 

Driving Range * $1,200 

Beverage Cart Sponsor * $925 

Cart Sponsor * $875 UNSTAFFED

Fairway/Green Sponsors + $350 UNSTAFFED

Banquet Bar Sponsor * $800

Dinner Sponsor * $1,100

Dessert Sponsor + $515  UNSTAFFED
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Annual Golf Tournament
Prestwick at Wedgewood

July 13, 2027

GOLFER ACTIVITIES & ENGAGEMENT

Staff ed on-course sponsors must limit interaction/activities 
at their assigned spaces to 1 minute, in an eff ort to keep 
play moving. 
Hole drawings or giveaways at assigned space are 
allowed, if awarding of prizes is done outside of the NARI 
sponsored dinner and raffl  e event. 

All Tee/Contest/Putting/Driving Sponsorship includes: 
• One table & two chairs at staff ed sponsor location 

unless noted
• Logo signage on the course
• Company logo in the digital presentation
• Company name in printed Program Sponsor list
• Sponsor may hand out small logo’d swag to participants.
• All food/beverage for your tee location must be ordered 

from course 2 weeks prior to event date

* 2 meal tickets

+ 1 meal ticket



May 1-2, 2027
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Heritage Sponsor (exclusive) $7,500
H O M E O W N E R  F A C I N G

The Guide (print) Full page advertisement & Index Listing

MSP Home Tour Social Media Social Media mentions / tags

MSP Home Tour Website Static logo on Tour website sponsor page
Logo on the Tour homepage

NARI-MN Member Directory Full page ad 

Signage Top billing on the Tour sponsor sign at every home.

City Stories Name appears on City Stories volunteer -t-shirts

I N D U S T R Y  F A C I N G

NARI of MN Newsletter Full page ad in Spring issue

NARI of MN  Social Media Social Media mentions / tags

NARI of MN Website Logo on NARI of MN Tour page

Landmark Sponsor $5,000
H O M E O W N E R  F A C I N G

The Guide (print) 1/2 page advertisement & Index Listing

MSP Home Tour Website Static logo on Tour website sponsor page

NARI-MN Member Directory 1/4 page ad

Signage Logo on sponsor sign at every Tour home

I N D U S T R Y  F A C I N G

NARI of MN Newsletter 1/4 page ad in Spring issue

Patron Sponsor $1,500
H O M E O W N E R  F A C I N G

The Guide (print) Index Listing

MSP Home Tour Website Sliding logo on website

Signage Logo on sponsor sign at every Tour home

Cornerstone Sponsor $2,500
H O M E O W N E R  F A C I N G

The Guide (print) 1/8 page advertisement & Index Listing

MSP Home Tour Website Sliding logo on website

Signage Logo on sponsor sign at every Tour home

I N D U S T R Y  F A C I N G

NARI of MN Newsletter 1/8 page ad in Spring issue

Partner Sponsor $500 ( per home)

H O M E O W N E R  F A C I N G

MSP Home Tour Website Static logo on sponsored home’s page

Signage In-home signage 

In its 38th year, the MSP Home Tour 
showcases remodeled homes of 

all vintages, with a focus on 
homeowners, lead development, and 

supplier/partner promotion. 

ATTENDANCE  
5,000+ est attendees, with each home 

averaging about 
220 visitors.

PRINT REACH 
17,000+ Guides, with 13,000+ of them mailed directly to 
metro-area homes, and thousands more delivered to 

neighborhood community centers and libraries.



City Stories is a weeklong, multi-location event that 
invites visitors to explore the Twin Cities through 

the lens of architecture, design, and heritage.

Be Part of the Legacy 

Get your brand in front of over 50,000 visits during City Stories, 
a nine-day festival (May 1–9, 2027) celebrating our region’s 
architecture, design, and history. 

Festival Highlights

Iconic Landmarks From an Art Deco tour of St. Paul City Hall to a 
behind the scenes guided tour of the Target Center.

Culture & Design From the U of M campus with DOCOMOMO 
experts, to a Fitzgerald-inspired walking tour and cocktails at Saint 
Paul’s University Club.

River Perspectives From a sunset cruise with a 
river historian to see how the Mississippi shapes our skyline, to a 
bird’s eye view of our sweeping river views.

The festival is kicked off  by MSP Home Tour and anchored by 
Rethos’ Doors Open Minneapolis May 8-9, providing free access 
to 75+ signifi cant sites across the city.

Presenting Sponsor (exclusive) available

As the lead partner of City Stories, the Presenting Sponsor is 
prominently aligned with a citywide, multi-day architecture and 
heritage festival. This role includes top visibility across the festival’s 
anchor events — MSP Home Tour and Doors Open Minneapolis—as 
well as partner-led tours, programs, and experiences throughout 
the Twin Cities. Presenting sponsor will be listed on the 250+ 
volunteer t-shirts.

Signature Sponsor available

Signature Sponsors play a highly visible role in supporting Twin 
Cities architecture, design, and heritage, aligning their brand with a 
citywide festival and gaining prominent recognition across programs, 
experiences, and engaged audiences.

Single-Event Sponsorship  available

Talk to the NARI of MN offi  ce for single-event opportunities

2026 By the Numbers
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  annual

NARI of MN Education Day gives our contractor members the 
opportunity to fulfi ll 7 hours of the 14 CEU credits required every 
two years by the MN Dept of Labor. Courses fulfi ll MN DoLI and 
WI DSPS credits. 

There will be a separate exhibit hall for Sponsors. Sponsors may 
present at the discretion of the organizers.

The day includes lunch and snacks.

2026 attendance included 50 contractors, 15 vendors, with 7 speakers/
educators.

All sponsors may provide a prize for raffl  e drawing.

Presenting Sponsor (exclusive) $4,000
Prominent logo placement in Program
Logo on the website
Welcome announcement and signage at event
Booth in exhibit area
1/2 page ad in NARI Newsletter, March issue
Editorial article in NARI Newsletter, March issue

Program Sponsor $1,250
Enhanced logo placement in Program
Signage at event

Food Sponsor $1,100
Signage at event

Tech Sponsor $1,100
Logo placement in Program
Signage at event

Booth Sponsor (  available) $750
Logo placement in Program
Includes one 6-8’ table
Signage at event

Dessert Sponsor $515
Signage at event

EDUCATION DAY
Summit Academy
January 7, 2027
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2027 TOPICS
AI

Business Financing

Mental Health

Engineered wood

... and more
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  annual

NARI of MN is excited to announce a 4-hour session about 
women in the remodeling industry. Women represent between 7 
and 20% of the construction industry in Minnesota and NARI of 
MN is a strong supporter of the women who contribute to our 
vibrant building industry.

location name March 2 or 4, 2027
tbd | Minneapolis, MN 

Catalyst Sponsor (exclusive) $2,750
Logo on Registration page
Recognition in electronic communications
Tabletop display or Video Opportunity
Opportunity to introduce speaker
3 tickets to event

Trailblazer Sponsor $1,750
Signage at the event
Recognition in 1 e-news and during presentation
2 tickets to event

Changemaker Sponsor $1,750
Recognition in 1 e-news and during presentation
Signage at the event
2 tickets to event

Innovator Sponsor $1,750
Recognition in 1 e-news and during presentation
Signage at the event 
2 tickets to event

Advocate $1,250
Signage at the event 
1 ticket to event

Mentor $1,250
Signage at the event 
1 ticket to event

Connector $1,250 
Signage at the event 
1 ticket to event

Women in Remodeling Conference
March 2 or 4, 2027

NEW THIS YEAR!

The inaugural NARI of MN 
Women in Remodeling Conference will 

empower, connect, and elevate 
women across every sector of the 

remodeling industry. 

The lineup includes a keynote speaker, 
workshops, and a panel discussion led by 
industry trailblazers. You’ll hear topics on 

leadership strategies, technical advances, 
safety and standards, and the labor market. 

Attendees will also have an opportunity 
for networking. 

This event is designed to celebrate the 
essential contributions of women in the 

building trades while providing tools 
to create a more inclusive, resilient, 

and forward-thinking future 
for the entire construction industry.



Firm Events
April 13, June 8, Dec 14, 2027

Gather & Grow
May 11 & October 12, 2027

 twice a year

Event includes one hour of tabletop tradeshow, buff et dinner, Chapter 
update and a recognized speaker on a relevant topic. Chapter update 
is seasonal, with May meeting recognizing the National RotY winners, 
and October meeting providing members an introduction to Chapter 
Board of Directors proposed slate.

4:30PM Tabletop - mini-tradeshow 1-hour during social hour.

All sponsors provide a prize for raffl  e drawing.

Event Sponsor (exclusive) $2,2,750
Logo on Registration page
Recognition in electronic communications
Tabletop display or Video Opportunity
Opportunity to introduce speaker
2 tickets to event

Food Sponsor $1,100
Signage at the event
Recognition during presentation
1 ticket to event

Stage Sponsor $1,100
Signage at the event
Recognition during presentation
1 ticket to event

Beverage Sponsor  $775
Signage at the event
1 ticket to event

Tabletop Sponsor $325
Tabletop Display or Video Opportunity 
1 ticket to event

New Member Tabletop Sponsor $275
Tabletop Display or Video Opportunity 
1 ticket to event

May location is Brookview in Golden Valley.
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 three times a year
Firm Events are networking and learning events at member-
showrooms. Each includes an educational component. This can be 
a Showroom Tour, spotlight the Host member’s business, or another 
specialty. It’s up to you! We meet to learn from each other and 
build relationships. 

11:30am-1:30 P.M. Luncheon, education, and networking 
4:30pm-7:30 P.M.   Happy hour, dinner, education, and networking

 Host specifi es time of event

Presenting Sponsor (exclusive) $1,750

Host to provide education on new products, techniques, case studies, 
food and beverage, and networking. 

Lucheon event - 2 hours

Evening event - 2-3 hours



Sawmill Tour 
K&J Lumber, Mora, MN 

September 14, 2027
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 annual
NEW THIS YEAR
Attendees will travel on a chartered bus to K&J Lumber in Mora 
MN, located in northern Minnesota. During the travel time we will 
have a 1-hour education component. 

At the sawmill we will tour and learn about custom wood 
options, sawmill operations, and the freshest trends that make 
our lumber industry a foundational partner in remodeling. 

After the tour we will head to dinner and then return to 
Minneapolis. Bus leaves/returns from the IMS parking lot.

Sponsors will meet the bus at the dinner venue.

Presenting Sponsor (Exclusive) $2,750
Logo on Registration Page  
Recognition in electronic communications  
Opportunity to speak at mill or dinner

Bus sponsor $1,500
Video or speaking opportunity
Logo on the website and on registration page
Signage at event

Food Sponsor $1,100
Mention in electronic communications
Signage at event

Beverage  Sponsor $775
Mention in electronic communications
Signage at event

Lumberjacks (8 available)  $250
Signage at event

For companies that support the remodeling 

industry, NARI of Minnesota is a great way to 

build meaningful connections. Sponsorship is an 

opportunity to engage with the professionals 

who are shaping the future of home renovation 

in our region.”

Andrew LeJeune, President

GlassArt Design

“



 annual

Join us for a 3 hour sunset cruise on the mighty Mississippi River, one 
of the most impactful waterways in America. You’ll see the only gorge 
on the river and experience the beauty of nature as we explore parts 
of the Twin Cities that are only seen from the water. 

Event Sponsor (exclusive) $2,750
Company logo on signage at the event and on registration page
Mention in electronic communications
Video or speaking opportunity
4 tickets to event 

Food Sponsor $1,100
Company logo on signage at the event
Mention in electronic communications
2 tickets to event

The following sponsors receive:
1 Company logo signage at the event
Mention in electronic communications
1 ticket to the event

Beverage Sponsor  $775

Anchor $775

Bouy $775

Boatswain $775

Captain $775

Midshipman $775

Lifejacket $775

Check with the NARI of MN offi  ce for additional opportunities.

Mississippi River Cruise
August 10, 2027

Bowling  annual
Pinz  |  7520 30th Street N., Oakdale, MN 

Our Bowling event is a widely-attended and fun event, with rounds of 
bowling, food, and fellowship. Food and refreshments provided by the 
event space.

Presenting Sponsor (exclusive) $2,750
Company logo in the digital presentation during the announcement 
portion of the program and noted in e-news and Q4 newsletter.
Video or speaking opportunity
Logo on the website and on registration page
Signage at event
4 tickets to event

Food Sponsor $1,100
Mention in electronic communications
Signage at event
2 tickets to event

Beverage Sponsor $775
Mention in electronic communications
Signage at event
2 tickets to event

Lane Sponsor - Team package $575
Signage at event
4 tickets to event

Lane Sponsor (10 available) $400
Signage at event
1 ticket to event

Shoe Sponsor $400
Signage at event
1 ticket to event

Bowling
February 9, 2027
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Communications

Newsletter              quarterly

Advertising is available in our trade-facing 
Newsletters. We print this newsletter four 
times per year and mail to every member.

4 issues available:
Spring  due: March 1
Summer  due: May 31
Fall  due: August 30
Winter  due: November 29

Location and Dimensions, per issue
Full page, interior (2 available)  $575
Company advertisement within newsletter
8.5” x 11” (no bleed)

Half page, interior (2 available) $335
Company advertisement within newsletter
8.5” x 5.5” (no bleed)

Cover - inside back full-page $575
8.5” x 11” (no bleed)

Back page mailer half-page $500
8.5” x 5.5” (no bleed)
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Member Directory     annual

Advertising is available in our customer and 
trade-facing Member Directory. 

All homeowners who see our MSP Home Tour 
Guide are encouraged to “Find a Qualifi ed 
Remodeler” via a QR code to the digital 
Member Directory. The MSP Home Tour Guide
is printed and mailed to over 13,000 households 
homes prior to the MSP Home Tour. 

Location and Dimensions

Cover - inside front full-page (1 available) 
$1,250

Full page ad with links to company 
website
8.5” x 11” (no bleed)
Four social media posts on NARI social 
media sites

Index half-page (1 available) $650
Half-page ad with links to company 
website
8.5” x 5.5” (no bleed)
Two social media posts on NARI social 
media sites

www.narimn.org   quarterly

Your logo will appear on the landing page of 
the NARI of MN website. Over 21,000 visitors 
per year, the website’s top pages are:

Home - NARI of MN 18.9K
RotY  3.5K
Login-NARI of MN 2.2K
Events 1.8K
Business Directory Search 1.6K

Home Page  $500
Company logo on home page

Member Compass  $600
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Other Member Events
New Member Orientation Host annual
Dates: May 13, August 12, and December 9

Host provides lunch and presentation space with AV capabilities. 
Attendance: est 15-20 members

This is an excellent way to meet new members, support the industry, 
and support your association. Be the one of the fi rst sponsors our new 
members experience and make a lasting impression!

Cost:  $625

Board of Directors Retreat  annual
Date: late November/early December

Company logo in the digital presentation 
during the announcement portion 
of the program

Cost:  $625

Professional Development 
Seminar (PDS)  annual
Date:  Host selects date - typically a Wednesday morning 

or over noon hour

Present information to your industry peers about a new feature, service 
or product, share how to use your services, demonstrate proper 
installation - select your topic to share and present to NARI members.

Attendees may receive CEUs

Company logo in the digital presentation during the announcement 
portion of the program and noted in e-news and Q4 newsletter 

Breakfast or lunch is provided by the host. 
Attendance: est 15-20 members

Cost: $625

Want remodelers to notice your business? Show 

up where they actually slow down — NARI 

Minnesota events. Sponsorship = visibility without 

chasing job sites.
Jerry Ziemiecki

General Manager
J3 Renovation & Design

“



Education Day                    annual
Presenting (exclusive) $4,000

Program $1,250

Technology $1,100

Table/booth (10 available) $750

Food $1,100

Dessert $350

Other Member Events       annual
New Member Orientation Host $625

Board of Directors Retreat $625

Professional Development 
Seminar (PDS)

$625

Build Your Package
2027 SPONSORSHIP AGREEMENT

RotY Gala                            annual
Diamond (exclusive) $7,725

Platinum Sponsor $2,850

Emcee Sponsor $3,000

Dinner Sponsor $2,500

Beverage Sponsor $2,000

Submission Page Sponsor $1,750

Tech Sponsor $1,750

Program Sponsor $1,750

Gold Award Sponsor $1,100

Dessert Sponsor $350

Firm Events                                        3 events
Apr June Dec

Presenter (exclusive) $1,750

MSP Home Tour                 annual
TOUR SPONSOR

Heritage (exclusive) $7,500

Landmark $5,000

Cornerstone $2,500

Patron $1,500

HOME SPONSOR

Partner (per home) $500

City Stories festival

Presenting (exclusive) available

  Signature (3 available) available

  Single Event Sponsorship available

Golf                                     annual
Eagle (exclusive) $4,900

Cooling Towel $2,000

Registration $1,545

Tee (standard) $1,200 

Tee add-ons (2 available) $300

Contest Tee $875

Putting Green $1,200

Driving Range $1,200

Beverage Cart $925

Cart $875

Fairway $350

Green $350

Banquet Bar $800

Dinner $1,100

Dessert $515

Sawmill Tour                       annual
Presenting (exclusive) $2,750

Bus $1,500

Food Sponsor $1,100

Beverage  $775

Lumberjack (8 available) $250

Women in Remodeling 
Conference                         annual
Catalyst (exclusive) $2,750

Trailblazer $1,750

Changemaker $1,750

Innovator $1,750

Advocate $1,250

Mentor $1,250

Connector $1,250
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SIGNATURE EVENTS

EDUCATION EVENTS

NETWORKING EVENTS

Gather & Grow                                   2 events
May Oct

Event (exclusive) $2,750

Food $1,100

Stage $1,100

Beverage $775

Tabletop (10 available) $325

New Member Tabletop $275

Thank you for being a member of NARI of MN and participating in our events. Your generous support of our programs and events 
ensures the continuity of excellence our members have come to expect.

This agreement is between NARI of MN and ______________________________________________________

Once this agreement has been signed, the invoice will be sent. All sponsorships must be used in 2027. You agree to purchase the 
following sponsorships:



Build Your Package
2027 SPONSORSHIP AGREEMENT

Bowling                               annual
Presenting (exclusive) $2,750

Food Sponsor $1,100

Beverage  $775

Team Package: Lane + 4 tickets $575

Lane  (10 available) $400

Shoe $400

Mississippi River Cruise
Presenting (exclusive) $2,500

Food $1,100

Beverage  $775

Anchor $775

Bouy  $775

Boatswain $775

Captain $775

Midshipman $775

Website                                      quarterly
Q1 Q2 Q3 Q4

Home page $500

Member Compass $600

Newsletter                                 quarterly
Q1 Q2 Q3 Q4

Half-page, interior (2 available) $300

1/4 page, interior (2 available) $250

1/6 page, interior (3 available)  $200

Cover, inside front full page $500

Cover, inside back full page  $500

Back page mailer, 1/2 page $450

Member Directory              annual
Cover, inside front $1,250

Index, half-page (1 available) $650

Gold (3 available)  $1,000

Silver (3 available) $850

Bronze (3 available)  $475

Upgrade, available to all members $250

2027 SPONSORSHIP & ADVERTISING OPPORTUNITIES  |  NARI of MN  |  Beatrice@NARIMN.org 

SOCIAL EVENTS

MEMBER and 
HOMEOWNER 
COMMUNICATION

AGREED TO:

_____________________________________________   ___________________________________________
NARI of MN Representative Member Company Representative

 ______________________________________________________
 Print name and company

_______________________________________________________   ______________________________________________________
Date Date

*Include any special billing information. Once signed, this and the invoice will be sent to the Member Representative. 
Exclusive sponsors are eligible for right of refusal for one year.

275 Market Street, Ste 514  |  Minneapolis, MN 55405  |  612-332-6247


