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Romance-Landia is Maryland’s first and only romance-only bookstore, offering a curated

collection of romance novels from all genres. Founded and owned by Staci, a passionate

supporter of indie authors, Romance-Landia provides a unique space where readers can

explore a wide range of romance stories, from contemporary and historical to fantasy and

beyond. For the first eight months of operation, Romance-Landia thrived as a pop-up

bookstore, creating a buzz and building a loyal community of readers. As of January 4,

2025, the shop has officially transitioned to a permanent brick-and-mortar location,

solidifying its role as a go-to destination for romance lovers. Staci continues to champion

indie authors, offering them a platform to showcase their work and connect with fans.

Romance-Landia is more than just a bookstore – it’s a celebration of love in all its forms.
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Market ing & Outreach
Social Media Presence - Romance-Landia actively engages with the romance community through social media platforms like

Instagram, Facebook, and Threads, where we share book recommendations, upcoming events, author interviews, and behind-the-

scenes glimpses of store life. Our social media is a vibrant hub for romance lovers to connect, share their passion, and discover

new reads.

Indie Author Partnerships - As a huge supporter of indie authors, Romance-Landia regularly collaborates with independent

writers to host book launches, virtual author chats, and book signings. These partnerships help amplify the voices of indie authors

while giving readers direct access to fresh, unique stories.

Pop-Up Events and Book Fairs -Prior to becoming a brick-and-mortar store, Romance-Landia successfully hosted pop-up events

and participated in local book fairs, where we showcased a curated selection of romance novels and engaged directly with the

community. These events continue to be a key part of our outreach strategy, allowing us to reach new customers and strengthen

our presence within the local literary community.

Email Newsletters - Our email newsletter keeps subscribers informed about new book arrivals, exclusive promotions, author

spotlights, and upcoming events. This direct communication helps us build lasting relationships with readers and provides them

with personalized book recommendations based on their preferences.

Community Engagement - Romance-Landia is dedicated to fostering a sense of community. We regularly host book clubs, author

Q&A sessions, and themed events to connect romance fans and promote lively discussions. These events not only drive foot

traffic to the store but also create a welcoming environment for all readers.
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L o c a l  P a r t n e r s h i p s  -  W e  c o l l a b o r a t e  w i t h  l o c a l
b u s i n e s s e s  a n d  o r g a n i z a t i o n s  t o  c r o s s - p r o m o t e  a n d
e n g a g e  w i t h  t h e  w i d e r  M a r y l a n d  c o m m u n i t y .  B y  w o r k i n g
t o g e t h e r  w i t h  n e a r b y  c a f e s ,  c o f f e e  s h o p s ,  a n d  e v e n t
v e n u e s ,  w e ’ r e  a b l e  t o  h o s t  j o i n t  e v e n t s ,  s p o n s o r  l o c a l
i n i t i a t i v e s ,  a n d  p r o v i d e  d i s c o u n t s  f o r  p a t r o n s  w h o
s u p p o r t  b o t h  R o m a n c e - L a n d i a  a n d  o u r  p a r t n e r s .

B o o k  R e v i e w s  a n d  I n f l u e n c e r  C o l l a b o r a t i o n s  -  W e  w o r k
w i t h  b o o k  i n f l u e n c e r s ,  b l o g g e r s ,  a n d  r e v i e w e r s  t o
f e a t u r e  R o m a n c e - L a n d i a ' s  c u r a t e d  c o l l e c t i o n s  a n d  i n d i e
a u t h o r  t i t l e s .  T h e i r  r e v i e w s  a n d  s h o u t o u t s  h e l p  e x p a n d
o u r  r e a c h  a n d  i n t r o d u c e  R o m a n c e - L a n d i a  t o  r e a d e r s
a c r o s s  v a r i o u s  p l a t f o r m s .

O n l i n e  S t o r e  a n d  S h i p p i n g  -  I n  a d d i t i o n  t o  o u r  b r i c k -
a n d - m o r t a r  l o c a t i o n ,  R o m a n c e - L a n d i a  o f f e r s  a n  o n l i n e
s t o r e  w h e r e  c u s t o m e r s  c a n  e a s i l y  b r o w s e  a n d  p u r c h a s e
t h e i r  f a v o r i t e  r o m a n c e  n o v e l s .  W e  o f f e r  s h i p p i n g  o p t i o n s
f o r  r e a d e r s  w h o  c a n ’ t  v i s i t  i n  p e r s o n ,  e x p a n d i n g  o u r
c u s t o m e r  b a s e  b e y o n d  t h e  l o c a l  a r e a .

P a t r e o n  S u p p o r t e r s  -  R o m a n c e - L a n d i a  i s  p r o u d  t o  o f f e r
a  P a t r e o n  c o m m u n i t y  f o r  o u r  m o s t  d e d i c a t e d  f a n s  a n d
s u p p o r t e r s .  T h r o u g h  o u r  P a t r e o n ,  m e m b e r s  g a i n  a c c e s s
t o  e x c l u s i v e  c o n t e n t ,  s p e c i a l  d i s c o u n t s  &  f u n  b o o k i s h
a c t i v i t i e s .  W e  o f f e r  t i e r e d  m e m b e r s h i p s  t h a t  p r o v i d e
d i f f e r e n t  l e v e l s  o f  e n g a g e m e n t ,  a l l o w i n g  r e a d e r s  t o
s u p p o r t  t h e  b o o k s t o r e  w h i l e  e n j o y i n g  p e r k s  t h a t  e n h a n c e
t h e i r  e x p e r i e n c e  w i t h  R o m a n c e - L a n d i a .  O u r  P a t r e o n
c o m m u n i t y  i s  a  v i b r a n t  a n d  s u p p o r t i v e  s p a c e  f o r
r o m a n c e  l o v e r s  t o  c o n n e c t  w i t h  u s  a n d  w i t h  e a c h  o t h e r .

A d u l t  S u m m e r  R e a d i n g  P r o g r a m  -  O u r  A d u l t  S u m m e r
R e a d i n g  P r o g r a m  e n c o u r a g e s  a d u l t s  t o  e m b r a c e  t h e i r
l o v e  f o r  r e a d i n g  d u r i n g  t h e  s u m m e r  m o n t h s .  W i t h  t h e m e d
c h a l l e n g e s ,  r e a d i n g  g o a l s ,  a n d  r e w a r d s  f o r  c o m p l e t i o n ,
t h e  p r o g r a m  f o s t e r s  a  s e n s e  o f  f u n  a n d  c o m m u n i t y
a m o n g  p a r t i c i p a n t s .  R e a d e r s  c a n  s i g n  u p  t o  t r a c k  t h e i r
p r o g r e s s ,  a t t e n d  e x c l u s i v e  e v e n t s ,  a n d  w i n  p r i z e s  l i k e
s i g n e d  b o o k s ,  R o m a n c e - L a n d i a  m e r c h a n d i s e ,  a n d  s p e c i a l
d i s c o u n t s .  T h e  A d u l t  S u m m e r  R e a d i n g  P r o g r a m  n o t  o n l y
p r o m o t e s  l i t e r a c y  b u t  a l s o  b r i n g s  r e a d e r s  t o g e t h e r  i n  a
r e l a x e d  a n d  e n j o y a b l e  a t m o s p h e r e  t o  s h a r e  t h e i r  l o v e  o f
t h e  g e n r e .
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