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SOCIAL IMPACT THEORY 
(Forgas & Williams, 2001; Latané, 1981; 
Stangor, 2004; Wren, 1999) 

 

THEORY U, REFLECTIVE PRACTICE 
(Scharmer, 2007; Senge, Scharmer, Jaworski, 
& Flowers, 2004; Schon, 1984; Argyris, 1999; 
Argyris, 2010; Osterman & Kottkamp, 2004; 
York-Barr, Sommers, Ghere, & Montie, 2001) 

COMMUNICATION 
(Kowalski, 2001; Brunner, Grogan, & Björk, 
2002; Leithwood, 1995; Dlott; 2007; Kowalski 
& Keedy, 2005; Kamrath & Brunner, 2011) 

LEADERSHIP 
(Burns, 1978; Bass & Riggio, 2006; Collins, 
2001; Stangor, 2004; Keohne, 2010; Kouzes & 
Posner, 2006; George, 2003; Heifitz & Linsky, 
2002; Hackman & Johnson, 2009; Gardner, 
1990) 

THE SUPERINTENDENCY 
(Callahan, 1966; Tyack, 1974; Butts & 
Cremin, 1953; Kowalski, 2006; Kowalski & 
Brunner, 2010; Cuban, 1988; Cuban, 1976; 
Carter & Cunningham, 1997; Urban & 
Wagoner, 2009) 

Figure 1: Conceptual Framework 

  


