
Decoding “Co-op”
Aka: Cooperative Advertising Credit

Double aka: $$$ from publishers to promote their books!



Who knows what the Book Buyer’s Handbook is?

Bookweb.org

(login)

https://www.google.com/url?q=http://bookweb.org&sa=D&source=editors&ust=1778684956190350&usg=AOvVaw2l3WUf7JWy5HHKI_nqeG13


An online resource for finding imprints, minimums, co-op, 
returns, and much more!



“Cooperative Advertising Credit”/ “co-op” eligibility

*Direct accounts with publishers

*Returnable accounts in good standing

*Some require minimum spends per year

I AM NOT INFALLIBLE!!! ALL OF THIS INFO IS SUBJECT TO 
CORRECTION AND/OR CHANGE



Co-op/coop = “Cooperative Advertising Credit”

THIS IS ALL MONEY YOU CAN BE USING

FROM PUBS TO PROMOTE THEIR BOOKS

$$$ based on what you spend $$$ just available for the taking

“The Pool” Newsletter/
social media 

features

Advertising 
costs

Author 
events

Frontlist 
incentives

Ex: “buy 4 
copies, get 

$15”
Several give 
$50 per title 

for mentions!

Many pubs have shifted to

Auto payouts

-S&S
-HBG
(-PRH?)

(old school) 
“claiming co-op”

“Hi! Here’s a picture 
of this display of 
Penguin spredges. 
Pls give me money.”



EASY STARTING STEPS!

*HarperCollins:

~Newsletter Promotion: An 
account may earn $50 per title, per 
bill-to, up to a maximum of $1,000 per 
year (July 1 - June 30) on 
HarperCollins titles, 

~and $1,000 per year on 
HarperCollins Christian Publishing 
and HarperCollins Focus titles,

~and $1,000 per year for 
Harlequin titles for approved 
promotion in-store newsletters, flyers, 
online features or other electronic 
media programs. 

THAT IS 3K A DANG YEAR!!!!!



Direct purchases
(straight from the pub)

Indirect purchases 
(aka from Ingram)

*Percentage of your previous year’s orders 
(usually calculated automatically by the 
pub)
Ex: you spend $10,000 with PRH; 3% back 
= $300 available to “claim”/disburse

*Percentage of your previous 
year’s orders (usually a lower 
%age than direct) – must 
submit manually (usually due 
end of March/mid-April)



1.       creating endcaps
2.       display tables
3.       featuring titles in the window
4.       creating book of the month promotions
5.       bringing in spinner racks
6.       online and social media promotion of titles
7.       store discounts on titles or coupons 
8.       creating shelf talkers
9.       including titles in circulars, flyers etc.

“CLAIMING CO-OP”

We had a Dungeon Crawler Carl midnight release yesterday and 
submitted our receipts for the custom bookmarks we’d ordered 
specially for the party for co-op credit.



EASY STARTING POINT - Simon quarterly payout



BUT WHAT ABOUT GENERAL MONEY I ALREADY 
SPENT

I feel ya. That’s when you say

“LOOK I MADE THIS DISPLAY.

IT HAS 7 PENGUIN TITLES.

GIB ME $50 FOR EACH BOOK BC 
THAT’S WHAT THE OTHER PUBS 
GIVE ME.

KTHXBAI”

(Bunny, Mona Awad
Audition, Katie Kitamura
Hexes of the Deadwood Forest, Agnieszka Szpila
My Year of Rest and Relaxation, Ottessa Moshfegh
Stag Dance, Torrey Peters
The Garden, Nick Newman
Will There Ever Be Another You, Patricia Lockwood)



What’s the worst they say?

“No”?

Bfd, you weren’t getting anything from them already. And you already HAD the 
picture of the display on your phone, and you already HAD posted it on Insta 
‘cause the people love their Weird Girl Shit.

Now maybe you’ll at least get $50 for “The Garden” since it’s faced-out. 



Aright let’s get back to HarperCollins



Harper co-op submission spreadsheet



**YOU pick your “contract #”. For soc med posts, just use the same start/end date.

Harper co-op submission spreadsheet



I got $150 from Harper for this picture of a sale cart. 




