
Imagine having the power of a
 desktop computer, including

Internet accessibility, with you
wherever you are. You can have
this with a device that you can
carry with you easily. It could be
something like a Palm Pilot,
Pocket PC device or other
handheld device. Usually these
devices enable you to keep a list
of customers, maintain your cal-
endar, send e-mail (on some
units) and do other functions that
would previously have only been
available on a laptop computer.

I’m using a Palm Tungsten/T
at this time. This little device
gives me the ability to keep thou-
sands of people — along with
their contact information — in a
small, under 4-oz. tool that I can
carry with me anywhere. I can
synchronize my ACT! database of
names with this through the
touch of a button.

I also use a tool called Audacity,
available through Amtel Tech-
nologies (www.amteltech.com).
With a quick press of a button on
the side of my Palm, I get an au-
dio recording that is stored on the
removable storage device that
comes with the Palm. This pro-
vides an unlimited amount of au-
dio that can be stored (only
dependent on the size of your
storage card and the number of
cards you have).

This enhances relationships, as
I can find important phone num-
bers, fax numbers and important
information for important people
wherever I need it.

In addition to the ability to
contact specific people, I also use
the Calendar feature to schedule
appointments and To Dos with
them. This gives me the ability to
not just have another To Do but
rather lock in a specific time to
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get that task completed. This
moves the task from the “Gee, I
ought to do that someday” cat-
egory to the “It will be completed
at this time” more-productive cat-
egory. The Calendar has an alarm
on it to remind me of what needs
to be done.

The Calendar also has notes
attached to each To Do that you
would put into the appointment.
This allows you to plug in what
you need to know about your
meeting, what they said, etc.

I have a system set up on my
Palm so that dates on the calen-
dar synchronize with my calendar
on Yahoo, the online calendar, e-
mail and much more available at
www.yahoo.com. I put important
meetings into my Yahoo calendar
and then synch them to my Palm
with the touch of a button.

Another advantage of this is
that I can enter important calen-
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dar events from any Internet-ac-
cessible device anywhere on the
planet. That makes it easy when
I’m traveling. I know that the in-
formation is available for me or
anyone to whom I choose to give
my password. I also know it is
available in a safe, secure place
just in case I misplace my Palm. It
would be terrible to lose my Tung-
sten/T Palm, but rather than being
devastated at its loss, I can re-
cover by getting access to the Net.

Remember the way it was done
in the old days? You had to have
a paper calendar to write down
things. It had no alarm so you
could neglect an important sched-
uled meeting unless you paid
careful attention.

Also, if you lost your calendar,

you’d be in serious trouble. This
is a terrible experience that no
one should have to endure, and
you don’t have to with a PDA.

I found several other relation-
ship-enhancing benefits from the
PDA. Many of them now provide
the ability to check, receive and
send e-mail. You can stay in touch
with important people easier by
having a small, lightweight device
that can check e-mail and specific
web sites. Staying in touch is the
key to building relationships.

There is more you can do with
a PDA when properly deployed
and used. Find a good one that
works for you and use it. You will
find a wealth of information and
powerful relationship-building
capabilities with a PDA. p
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