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Building Youth & Student Travel 
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Get a first look at key survey 
findings, and  … 
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Trip Purpose
%



Parents / family
24%

Own savings
21%

Scholarship /grant
14%

Money earned while travelling
12%

Crowdfunding / fund raising
7%

Own income
22%

Funding Sources
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Information Sources
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Family or friends
Previous visit
Social media

Price comparison websites
Review websites
Travel suppliers

Destination visitor websites
Travel agency
Tour operator

Tourist information office
Bloggers/vloggers

Exhibitions/trade shows
Guidebooks

TV/radio
Newspapers/magazines



West
38%

Inbound U.S. Destination Region

Northeast
25%

Midwest
10%

South
27%



Top U.S. States Visited by 
Youth Travelers
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New York

California

Florida

Nevada

Washington DC

Texas

Massachusetts

Washington

New Jersey

Hawaii

%



Correlation Between Activities 
and U.S. Visit Satisfaction
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Travel Motivations
Explore other cultures

Relax and avoid stress

Experience everyday life 

Increase my knowledge

Learn more about myself

Interact with local people

Develop my creativity

Make friends with local people 

Help people/contribute to destination

Have  good time w/ friends from home

Mix work with traveliing
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AGREE/
STRONGLY AGREE

Gen Y Gen Z

Travel experience  caused 
them to adopt a more 
sustainable lifestyle

57% 77%

Awareness of their own 
environmental impact 
increased as a result 

65% 83%

Sustainability
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