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International youth travelers visit the US. for leisure, education and cultural exchonge,

o o
axporiencing oll our country has 1o offer while generating significont spending. A forthcoming
roport from Hostoling Intornational USA, Bullding Youth aond Student Favel 1o the United States,
providas imporiont insights into the morket. It includias findings from on exchsive giobal survey of

US. inbound intemational trovelars oged 15-29 conducted by the WYSE Trovel Confederation
for HI USA. The survay exploros tho motivations, amtudes, sponding and ravel pamoms of thoso
young US, visitors. The data-rich 84-poge report Is schoduload for release in Spring 2025
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International youth travelors visit the US. for leisure, education end cultural exchange,
axpenioncing oll our country has 1o offer while generating significont spending. A forthcoming
roport from Hostoling Intormational USA, Bullding Youth and Student Travel 1o the United States,
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Trip Purpose
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Holiday  Language Work  Academic Volunteering Working  Au Pair
learning  experience  study remotely
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Funding Sources

Parents / family Scholarship / grant

Money earned while travelling

12%

Crowdfunding / fund raising
7%

Own savings

Own income




Travel Group
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Information Sources

Family or friends

Previous visit

Social media

Price comparison websites
Review websites

Travel suppliers
Destination visitor websites
Travel agency

Tour operator

Tourist information office
Bloggers/vloggers
Exhibitions/trade shows
Guidebooks

TV/radio

Newspapers/magazines
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Inbound U.S. Destination Region
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Northeast i
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Youth Travelers

New York [ —
California [ E—
Florida [

v E Top U.S. States Visited by

Nevada
Washington DC
Texas
Massachusetts
Washington

New Jersey
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1
Correlation Between Activities
and U.S. Visit Satisfaction
Developing my creativity |-
| Visiting historical sites / monuments NS
Living like a local IR
Tour / day excursion [
' Walking / hiking / trekking [
Sporting / adrenaline activities [N
Observing wildlife / nature [INEEEEGEG_G__—_
Using a co-working space NN
Visiting museums [N
Visiting nightclubs I
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Travel Motivations

Explore other cultures "
Relax and avoid stress [ .
Experience everyday life [N ——_—
Increase my knowledge NN "
Learn more about myself [T
Interact with local people .-
Develop my creativity [N
Make friends with local people e
Help people/contribute to destination [N
Have good time w/ friends from home [
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AGREE/
STRONGLY AGREE

Travel experience caused
them to adopt a more
sustainable lifestyle

Y Awareness of their own
> environmental impact
“lincreased as a result
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