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Brand USA

U.S. Inbound Travel Forecast

Visitation in millions

Source: Tourism Economics, December 2024.



2024 Inbound Arrivals to the USA

Visitation in millions

Source: NTTO, January 2025.



Travel & Tourism Spending

$254B +12.4% $694M

2024 vs. 2023 Per day



Seat Capacity from Top 10 Inbound Markets vs. 2019

Nonstop seat capacity as % of 2019
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Likelihood to Travel Internationally in the Next 12 Months

2024 (January — December)
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Q: How likely are you to take an international holiday in the NEXT 12 MONTHS? Source: Brand USA/Big Village’s Caravan Omnibus Study
Base: All respondents, N=162,903 2024 (January — December)




Likelihood to Travel to the USA in the Next 12 Months

2024 (January — December)
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Base: Respondents who are likely to take an international holiday in the next 12 months, N=97,311 2024 (January — December)




The USA is the #1 Long-Haul Destination

January — December 2024

Rank Australia Canada France Germany India Mexico
1 N. Zealand USA USA Spain Italy Australia Spain S. Korea USA Italy Spain
2 Japan Mexico Japan Italy Spain UAE France USA Canada France Italy
3 UK Italy France USA Greece USA USA Australia Spain Portugal France
4 USA France Australia Portugal France Thailand Greece Thailand Japan USA USA
5 Italy UK S. Korea Morocco USA Canada UK France Colombia UK Greece

In the NEXT 12 MONTHS, what country or countries will you visit on your international holiday(s)? SELECT ALL THAT APPLY

Source: Brand USA/Big Village’s Caravan Omnibus Stud
/Big & v Base: Respondents who are likely to take an international holiday in the next 12 months, N=97,311

2024 (January — December)



Brand USA + Global Trade



The Value of the Travel Trade
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Global Trade Update



Global presence in 15
markets and growing







Upcoming Trade Events FY25

February 10-11
New Zealand Expos

February 13
Australia B2B

March 17-21
South America Mission

March 23- 28
The Great USA Road Trip Europe:
Spain, Italy, Switzerland, & Germany

March 30 - April 4
The Great USA Road Trip Europe:
Netherlands, France, Ireland, U.K

April1-8
Latin America MegaFam

April 28-May 2
Canada Connect East

May 11 — 19
UK/Europe MegaFam

May 20-23
Canada Connect West

July 21-25
Japan & Korea Sales Mission

September 25-October 2
Germany MegaFam
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The "Great USA Road Trip" Campaign



VisitTheUSA.com

Brand USA

USA




Explore All Itineraries



Explore All Itineraries

TravelTrade.VisitTheUSA.com/USAltineraries



Tour Operator Co-Ops
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The new USA Discovery Program is the official training and travel

resources platform of the United States of America,
created for the global travel advisor.

USADISCOVERYPROGRAM.COM rowereo e 1TAVIPRC

mobile



THANK YOU
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CONSUMER INDUSTRY
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