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"INSTITUTIONAL TRUST WASN'T
DESIGNED FOR THE DIGITAL AGE"™

— RACHEL BOTSMAN

AUTHOR - "WHO CAN YOU TRUST"
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"[Facebook] will probably be all
video in the next 5 years."

— Nicola Mendelsohn

Facebook VP Operations
Europe, Middle East, & Africa



"Video is the best way to tell
stories in this world."

— Nicola Mendelsohn

Facebook VP Operations
Europe, Middle East, & Africa



"Video helps us to digest much
more information.”

— Nicola Mendelsohn

Facebook VP Operations
Europe, Middle East, & Africa
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80%

WEB TRAFFIC
IS VIDEO



VIDEO IS

600%

MORE EFFECTIVE
THAN PRINT & DIRECT
MAIL COMBINED



VIDEO IS SHARED

1200%

MORE THAN
TEXT & IMAGES
COMBINED
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SAY VIDEOS
CONVINCE THEM
TO ENGAGE
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FILM STORIES
BUILD TRUST
DRIVE IMPACT

hello@thinkhm.com
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