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SAEE features
trade show,
awards

By Paul Tash
Georgia Amusement Journal
As Georgia’s COAM industry
marks its 10th year of regulation
that has provided a healthy and sta-
ble business climate and allowed
continued growth, the Southern
Amusement & Entertainment Expo
took center stage last month in Du-
luth.
Arecord
S'b}_gq L. 633 attendees
o g 07 participated in
AM E:I."I' the Expo. The
EXPO \h decked-out
trade show fea-
tured a wide variety of vendors, in-
cluding several that debuted new
products and services at the show.
The Georgia Amusement and
Music Operators Association
(GAMOA), the main organizer and
host of the Expo, also honored sev-
eral members of the industry dur-
ing its traditional awards banquet.

GAMOA recognized longtime
operator and industry leader Butch
Foshee with its Lifetime Achieve-
ment Award and named Paul Patel

See EXPO Page 8

PAUL PATEL holds two-year-old grandson
Shivay Patel as he accepts the Operator of the
Year Award at the Southern Amusement & Enter-

tainment Expo Aug. 23 in Duluth. Butch Foshee,
right, received the Lifetime Achievement Award at
the Expo.

Magical evening nets $333,000 for charity

By Paul Tash, Georgia Amusement Journal
Another magical night at the Southern Amusement
& Entertainment Expo will provide even more magical
vacations for special-needs kids, thanks to the over-
whelming generosity of many individuals in the Geor-
gia COAM industry.

The Georgia Amusement and Music Operators As-
sociation (GAMOA) held the electric fundraising event
for Bert’s Big Adventure for the third year in a row fol-

lowing the awards banquet Aug. 23 in Duluth. Bert’s
Big Adventure sends chronically and terminally ill
children and their families to Disney World for a free,
five-day dream vacation. A video produced by Bert’s
Big Adventure started the event off and showed how
funds raised by GAMOA last year specifically bene-
fited families this year.

The evening also featured for the first time Bert

See BERT’S Page 11

Skill Master, Aristocrat partner in GA

By Paul Tash

Georgia Amusement Journal

Adam Foust was doing retirement
pretty well — traveling, playing golf,
and of course running his favorite car
at Road Atlanta — as he decompressed
a bit from 35 successful years in the
Georgia amusement industry.

Foust sold his company, Elite
Amusement, to United Gaming in

December 2020 and joined that com-
pany until May 2022, when he re-
tired. Foust was also working on an
opportunity with Aristocrat Technolo-
gies since 2017 with the hopes of
coming out of retirement to move to
the final stage of his gaming career.
Mike Smith with Aristocrat Tech-
nologies introduced him to Afshaad
Patel, a successful entrepreneur who

has focused mainly on payment-pro-
cessing who Smith thought would be
the perfect partner for Foust in the
Aristocrat Technologies endeavor.

Patel has worked within the pay-
ment space since 2007. Patel grew his
payment business in the United States
and expanded it to Canada. Then in

See ARISTOCRAT Page 12

Our mission is to promote and serve Georgia’s
Coin Operated Amusement Machine Industry
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GAMOA social among G2E highlights

The Georgia Amusement and
Music Operators Association will
host a social during next month’s
Global Gaming Expo in Las Vegas
on Wednesday evening, Oct. 11.

The social, which is scheduled
at the Ghostbar in the Palms Casino
from 8:30 to midnight, is an ideal
setting for those in the Georgia
COAM industry to gather and net-
work while attending G2E, the pre-
mier global gaming event in the
world.

Sponsored by the American
Gaming Association (AGA), G2E
2023 takes place Oct. 9-12 at the
Venetian Expo on the Vegas Strip.

“G2E serves as an annual
showcase for innovation in gaming,
and this year’s event promises to be
especially impactful as the industry
transforms at a record pace,” said
AGA Senior Vice President Mau-
reen Beddis. “We can’t wait to wel-
come back the global gaming
community to Las Vegas this Octo-
ber to chart the future of gaming.”

G2E 2023, supported by the
Association of Gaming Equipment
Manufacturers, will highlight the
continued evolution of every aspect
of the industry — from traditional
and online gaming to digital pay-
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ments and new technologies like
Al

“We are committed to elevating
G2E in tandem with the industry’s
growth. Reflecting our commit-
ment, this year’s show will feature
the updated G2E brand, new expo
hall activa-
tions, and our
most in-depth
education pro-
gram yet,” said
Korbi Carrison,
G2E’s event vice
president at RX. “For
both exhibitors and atten-
dees, G2E 2023 will once
again offer an opportunity to do
business with key players, discover
winning solutions, gain exposure
and connect with a diverse audi-
ence.”

G2E 2023 will reflect the in-
dustry’s growth with a wide range
of offerings, including:

* More than 300 exhibitors will
show off the latest gaming tech-
nologies and solutions from around
the world, all in one place.

* G2E’s 2023 education pro-
gram will be the event’s most in-
sightful yet, drawing on the more
than 400 session proposals submit-

www.lveyPromotions.com
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gaming
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ted in the first-ever call for content
and speakers. Content partners for
this year’s program include Global
Gaming Women, iGaming Next,
Indian Gaming Association, Inter-
national Association of Gaming
Advisors and more.
* The all-new

1Gaming Zone at

G2E will bring to-
gether iGaming
solution providers
in a focused loca-
tion to explore the
future of the online
casino space.

* The Lab will serve
as a hub on the expo floor for or-
ganized thought leadership and net-
working opportunities that explore
the future of gaming.

* An expanded G2E Network-
ing Lounge will feature opportuni-
ties for the G2E community to
convene and connect.

* G2E’s new brand will be on
full display, reflecting gaming’s
momentum and transformation,
adding to the forward-looking en-
ergy of the expo that will be felt on
the show floor and beyond.

G2E will donate $25 of every
all-access education pass purchased

iHFBlE
Tf:f PV

to the International Center for Re-
sponsible Gaming (ICRG), G2E’s
charitable partner. ICRG’s mission
is to help individuals and families
affected by gambling disorder and
to prevent the onset of gambling
problems through quality scientific
research and evidence-based edu-
cational programming on gambling
disorders and responsible gambling.

About G2E

G2E is the world's premier
gathering of commercial and tribal
gaming professionals. For more
than 20 years, G2E has served as
the catalyst for gaming’s growth
and innovation by convening the
global industry to define tomorrow.

About the AGA

As the national trade group rep-
resenting the U.S. casino industry,
the American Gaming Association
(AGA) fosters a policy and busi-
ness environment where legal, reg-
ulated gaming thrives. The AGA’s
diverse membership of commercial
and tribal casino operators, sports
betting and iGaming companies,
gaming suppliers, and more lead
the $261 billion industry and sup-
port 1.8 million jobs across the
country.

PROMOTIONS
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GACS marks 50th at convention

By Sharon Shuford
GACS Membership
This year GACS celebrates

its 50th anniversary. Founded in
1973, GACS has enjoyed a long
history of bringing advocacy,
networking, education, regula-
tory support and services to the
c-store community in Georgia.
The 2023 GACS Convention
gave attendees time and oppor-
tunity to reflect on the past, be
present, and look at the future
of the industry.

Education 2.0 — Speakers
this year focused on how to
navigate many of the changes
the convenience industry is ex-
periencing: the pivot to a new
future, human resource trends,
the new face of the Georgia
consumer, and economic out-
looks that directly impact future-
opportunities. They addressed
the questions: What does the
future hold? Where will we be in
5, 10 or 50 years? What do |
need to do, as a business
owner, to prepare?

Networking 3.0 — The
GACS Annual Convention
builds connections in the indus-

Sharon Shuford

try, as well as ﬂ‘
with represen-

tatives from
state gover-

on how to navi-

Speakers focused

gate many of the
changes the conven-
ience mdustry 1s ex-
periencing.

Chairman Alan
Powell, state
Rep. Stacey
Evans, Urban

nance. Among
those connec-
tions this year were the legisla-
tors and commissioners who
attended the events, networking
with members and bringing their
expertise to the table during a
panel discussion. A special
thank you to Speaker of the
House Jon Burns, House Major-
ity Leader Chuck Efstration,
House Regulatory Industries

“= GAComnvenience Stores
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Affairs Chair-
man Brian
Prince, state Rep. Shea
Roberts, Senate Majority Leader
Steve Gooch, and Department
of Transportation Director of
Policy and Government Affairs
Joshua Waller.

Networking 3.1 — Attendees
enjoyed blasts from the past —
screens displayed photos from
GACS’ history in continual loops

1973 - 2023

throughout the two and a half
days. They listened to “Marilyn
Monroe” sing Happy Birthday
during the Friday night opening
dinner. They honored past
chairmen and past President
Jim Tudor. And they were pres-
ent for education, recreation,
the $5K draw down to benefit
the GACS Scholarship program,
the vendor showcase and
awards and recognition.

GACS wants to thank all
GACS members and guests for
attending and supporting the as-
sociation.

COAM calendar

— REPORTING DATES —

Sept. 20: Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC
by the 20th of each following month.

Sept. 28: Last day to submit an application to renew a location
Class A or Class B llicense or a master Class A
and B license for the 2024 licensing period
(07/01/2023 — 06/30/2024)

— MEETINGS/OTHER —

Oct. 9-12: Global Gaming Expo (G2E), Venetian, Las Vegas
Oct. 17: COAM Advisory Board, Lottery headquarters, Atlanta

Write us

finds objectionable.

The Georgia Amusement Journal welcomes letters to the editor.
Letters must include the writer’'s name and address. The word
limit is 300. Mail to Georgia Amusement Journal, P.O. Box 4307,
Butte MT 59702, or you can email us at paul@tashcommunica-
tions.com. The Journal reserves the right not to print letters it
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GACS celebrates

1CS photos

THE GEORGIA ASSOCIATION of Convenience Stores held its Department of Transportation Director of Policy and Govern-
annual convention Aug. 18-20 in Amelia Island, FL, and cele- ment Affairs Joshua Waller, House Regulatory Industries Chair-
brated its 50th anniversary. One of the convention’s highlights is  man Rep. Alan Powell, House Majority Leader Rep. Chuck

a legislative panel, and this year’s edition featured a particularly  Efstration, Speaker of the House Rep. Jon Burns, Senate Major-
impressive group. Posing after the panel discussion with GACS ity Leader Sen. Steve Gooch, Rep. Stacey Evans, Rep. Shea
President Angela Holland (front with white shirt) are, from left, Roberts, and Urban Affairs Chairman Rep. Brian Prince.

. |

MARK SCUDDER of MECO Atlanta thanks the Georgia Associ-  them for their contributions to Georgia.” The resolution also
ation of Convenience Stores after he was named Supplier of the  noted GACS’ female leadership group. Accepting the resolution
Year on the opening night of the GACS convention Aug. 18. At are Mary Stacy, chairwoman of the Supplier Committee; Angela
right Sen. John Burns presents a framed resolution recognizing  Holland, GACS president; and Lynn Watson, GACS chair-
GACS, now in its 50th year, and its members and employees woman. Haley Bower, not pictured, chairs the organization’s
“as essential to the communities they serve and commending Legislative Committee.
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Expo

from Page 1

of Encore Amusement as the orga-
nization’s 2023 Coin Operator of
the Year. Banilla Games earned the
Cutting Edge Award for its innova-
tive TICO (Ticket-In Card-Out)
system, while Alex Perez of Ivey
Promotions received the Marshall
Hartmann Technician of the Year
Award presented by Goldfinger and
Betson Enterprises.

Noting the 10th anniversary of
regulation, Fellows identified a
group of operators he said were
“instrumental in providing guid-
ance and direction to move this in-
dustry forward into the regulated
structure that we have today.” Fel-
lows named Steve Walton, Nick
Damani, Butch Foshee, Emily
Dunn, and the late Dr. Lonnie Pope
and Lee Hunter as operators critical
to making regulation a reality in
2013.

At the conclusion of the awards
banquet, Georgia COAM industry
again went over the top for its fa-
vorite charity and raised a breath-
taking $333,000 for Bert’s Big
Adventure (see story on Page 1).
The nonprofit organization sends
chronically and terminally ill chil-
dren and their families to Disney
World for a “magical” five-day va-
cation, all expenses paid. Proceeds
from the Ginger Foshee Casino
Night at the end of the night also
benefitted the charity.

GAMOA mem-
bers also partici-
pated in a live
auction to benefit
the association that
featured machines,
boards, monitors
and other periph-
eral COAM prod-
ucts, all donated by
gaming manufac-
turers for the auction. Auctioneer
Jonathon Culverhouse, a GAMOA
member himself, conducted the en-
tertaining event. A silent auction
was available, as well.

GAMOA awards

In presenting the Lifetime
Achievement Award to Foshee,
Fellows said the honoree learned at
a young age, when riding routes
with his father, “how important it is
to build trust and build a relation-
ship with your customer, and that
your customer is an extension of
you and the business you built.”

Later, Fellows said, Foshee
learned and then taught many in the
COAM industry “the importance of
community.”

“When you look in this room
tonight, you can see the community
we have here,” he said. “You owe
this man a great deal of gratitude.”

“His tireless commitment to see

this industry improve is what led
largely to House Bill 487 that
formed the only regulated coin-op-
erated industry in the country.”

After accepting the award, Fos-
hee said, “It’s been a hell of a 40
years in this industry.”

He said he “cherishes” the rela-
tionships “I’ve developed and
grown.”

“I love this industry,” he said.
“I love the comradery.”

Fellows also presented the Op-
erator of the Year Award to Patel.
He said Patel “has given a great
deal of his time for the betterment
of the trade associ-
ation and the in-
dustry.”

“Beyond all
that he does for the
COAM industry
here in Georgia, he

tant amount of
time helping or-
phans and chari-
ties, not only here
in the United Stated, but back in
India. He’s got one of the biggest
hearts of anybody I’ve ever met in
the industry.”

Patel thanked GAMOA for the
reward, saying “this really means a
lot to me, and I’m sure a lot to my
family.”

The Cutting Edge Award,
which for the first time was open to
manufacturers outside of Georgia
as long as they provided games in
the state, GAMOA board member
Kyle Shepherd said the “entries
poured in.”

“Manufacturers continue to
raise the bar,” he said before pre-
senting the award to Banilla
Games.

Banilla President Garrett
Blackwelder and Vice President
Tim Smith accepted the award.
Smith told the banquet crowd that
the TICO system was developed by
“a big team” at Banilla and took

- Paul Tash photos

TIM SMITH, vice president of Banilla Games, talks about the com-
pany’s new TICO (Ticket-In Card-Out) system that won the Cutting
Edge Award for best technology during the Southern Amusement
& Entertainment Expo Aug. 23 in Duluth. With him are, from left,
Becca Bielek, Banilla President Garrett Blackwelder, and Logan
Kearly. Bielek and Kearly are part of the company’s product team.

ED HARTMANN, left, presents the Technician of the Year Award
to Alex Perez of Ivey Promotions. The award is sponsored by Bet-
son and Goldfinger in honor of Marshall Hartmann.

over a year to accomplish.

“I think it will be a big help to
the industry,” he said.

In presenting the Technician of
the Year Award to Perez, Ed Hart-
mann said technicians deserve
recognition because “they’re out
there in the field keeping every-
thing going for everybody here.”

Also at the banquet, Luke
Adams, president of the Amuse-
ment and Music Operators Associa-

tion (AMOA), reported on several
issues the national group is working
on, including the Payment Choice
Act. The Act seeks to preserve cash
as an essential payment choice for
consumers nationwide, said Adams,
a fourth-generation operator from
Cincinnati. AMOA also continues
to advocate for fair access to bank-
ing for its members to stop unwanted
closures of amusement-business bank
accounts, he said.
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BETSON is working to enter the
Georgia COAM market with the
Light & Wonder machine. Posing
with it at the Southern Amuse-
ment & Entertainment Expo last
month in Duluth are, from left,
Rick Kirby, executive vice presi-
dent of Betson Gaming; David
Capilouto, regional vice presi-
dent; and Robert Geschine, presi-
dent. Below left, Primero owner
Mike Macke explains the com-
pany’s top products to a couple of
interested folks at the Expo.
Below, Fred lvey, founder of Ilvey
Promotions, and his sister Kim
Pascale talk with Expo attendees
Han and Lin Huang of Lucky
Core.

GEORGIA COAM SERVICE is well represented by owner Dannettee Hick-
man, right, at the Expo trade show. Cam Vogel, bottom right, of Toccata
Gaming discusses Toccata’s newly approved machine with Shaleen Singh
of Shivam LLC. Tony Sofran of IGT and Amber Carter of Southern Gaming
Solutions, bottom left, take time to show off the popular Fort Knox Link.
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MAKING A PUSH in the Georgia
market is Axes, which offers com-
plete game management systems.
Working their SAEE booth last
month in Duluth were, from left,
Nicolas Tremblay, chief data scien-
tist; Nate Piep, vice president of
sales; Gabbey Berman, corporate
compliance manager; Brittany
Quaresma, vice president of mar-
keting; and Earle G. Hall, president
and CEO. Below left are Bad Dog
Games executives Brian Cook (left)
and Greg Hammond. Below right,
Mike Smith of Aristocrat explains
the company’s plans to industry PR
specialist Kellen Carr and state

Sen. Clint Dixon.
Paul Tash hotos

"_h"_.,

EET A0

= e

855.5BADDOG

WWW.BADDOGGAMES.COM




September 2023

Georgia Amusement Journal — 11

Bert’s

from Page 1

Weiss, the Atlanta radio personality
who founded the charity 21 years
ago.

“I want to thank you for what
you’ve done for Bert’s Big Adven-
ture over the last couple years,”
Weiss said. “We started this organi-
zation just as an escape for kids
who have chronic and terminal ill-
nesses ... to get away from doctors,
to get away from hospitals. Our mis-
sion hasn’t changed in 21 years.”

“So we provide VIP experi-
ences for special-needs kids, and
we create memories.”

The video and Weiss’ appear-
ance fired up the gathered members
and friends of Georgia’s COAM in-
dustry, most of whom were
GAMOA members. With the urg-
ing and direction of auctioneer
Jonathon Culverhouse, the COAM
crowd opened up with pledge after
pledge after pledge.

And then, in what is becoming
tradition, Michael “Smitty” Smith,
national sales and marketing man-
ager for Primero Games, was con-
vinced to offer his shoes for bid.
Last year, it was a pair of pink
dress shoes he was wearing. This
year, it was a pair of Middle East-
ern shoes that Aladdin might wear.
Somebody bought them for
$10,000 (no word if a magic carpet
went with them).

BERT WEISS, founder of Bert’s Big Adventure,
explains the charity prior to a GAMOA fundrais-
ing effort after the SAEE awards banquet Aug. 23

One clothing donation sparked
another — Paul Patel, who earlier in
the evening was named Operator of
the Year, offered his dress jacket
and a very nice watch he was wear-
ing for bid. Those items netted
$5,000. GAMOA members contin-
ued pledging donations and chal-
lenging others to match. In the end,
this year’s pledges, along with pro-
ceeds from the Ginger Foshee
Casino Night that capped the
evening, totaled about $333,000 for

eer Jonathon Culverhouse for his one-of-a-kind shoes. Felicia
Collins, right, bought the pitch and the shoes for $10,000 to bene-
fit Bert's Big Adventure. With her is Gaines Butler.

Bert’s Big Ad-
venture, easily
surpassing the
$300,000 raised
last year.

“I’ve never
seen anything
like it,” said
Molly Parrish-
Darby, execu-
tive director of
Bert’s Big Ad-
venture, who
also attended the
festivities.
“Their generos-
ity is just over-
whelming.”

Paul Tash photos

in Duluth. Above right, Molly Parrish-Darby, exec-
utive director of Bert’s Big Adventure, thanks the
many folks who donated.

PAUL PATEL, above, literally gave the jacket off his back, and a
watch off his wrist, to be auctioned for Bert’s Big Adventure. Mod-
eling the items is Lauren Fabbri. The combo sold for $5,000.
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Aristocrat

from Page 1

2021, Patel ventured into a new
business endeavor by starting Skill
Master Pro, a COAM distributor-
ship in Georgia.

Patel said he was “looking for
the right situation” to grow his new
company, and the chance to distrib-
ute for Aristocrat Technologies,
“one of the best companies in the
world,” was it.

So Foust with his 35 years of
experience in the amusement in-
dustry joined Patel with his con-
tacts made through years in the
payment-processing business to
create a dream operations team.

“We didn’t know each other,”
Foust said. “But he and I were able
to work through the details pretty
quickly. We’ve seen eye to eye on
everything.”

Foust and Patel worked dili-
gently for several months with
Aristocrat on a deal to distribute
their products, and that effort paid
off last month when Skill Master
Pro signed an agreement to become
the exclusive distributor of Aristo-
crat Technologies COAMs in the
Georgia market. Foust took on the
role as Skill Master’s chief execu-
tive officer, and Patel is the com-
pany’s chief operations officer.

“Our job is to make Aristocrat
the leader in the Georgia COAM
market,” Foust said.

Patel said working with one of

ARISTOGRAT
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ARISTOCRAT TECHNOLOGIES and Skill Master Pro were busy
during the Southern Amusement & Entertainment Expo’s trade
show Aug. 24 in Duluth. The two companies announced just days
before the Expo that Skill Master Pro will be the exclusive distribu-

the biggest gaming companies in
the world is exciting, but he was
especially happy for Foust, noting
his earlier efforts to woo Aristocrat.

“This is Adam’s legacy,” he
said.

“It’s been a long time coming,”
Foust added.

Quicker launch

The partnership between Skill
Master Pro and Aristocrat Tech-
nologies is already off to a good
start. After exhibit-
ing at the Southern
Amusement and
Entertainment Expo
(SAEE) last month
in Duluth, GA, the
gaming company
wants to hasten the
launch of the games
from spring to po-
tentially February next year.

“We had such a good showing
at the Expo that the Aristocrat
Technologies management team
felt that we need to have the games
moved up,” Foust said. “That’s an
astronomical feat for them.”

For an earlier launch to happen,
Patel said, the Skill Master Pro will
need to secure a warehouse ASAP.

“We’re looking for a facility
right now,” he said.

The initial release will involve
a six-game pack, Foust said, in-
cluding the legendary (and origi-
nal) Buffalo game.

“We will get some of their top
games right off the bat,” he said.

Paul Tash photo

tor of Aristocrat products, including the legendary Buffalo game, |n
the Georgia market. From left are Michael Maley, Mike Smith, and
Megan Duncan of Aristocrat, and Afshaad Patel and Adam Foust of

Skill Master Pro.

“They will come to market prop-
erly.”

According to an Aristocrat
press release announcing its part-
nership with Skill Master Pro, the
six player-favorite titles are Bao
Zhu Zhao Fu™, Big Fu Cash
Bats™, Buffalo Gold™, Midnight
Train™, Mighty Cash™, and Sun
& Moon Cash Eclipse™. The
games were developed by industry-
leading Atlanta-based studios in-
side Aristocrat Gaming, the release

flo(UurAl

said, and will be available on the
new MidKnight XTMcabinet mod-
eled after the award-winning He-
1lixTM cabinet.

Though its games are popular
throughout the world, Aristocrat
Technologies is also known for its
involvement in responsible gaming
programs in the markets it partici-
pates in.

“Our first initiative will be to
develop a responsible gaming ini-
tiative,” Foust said. “There is no
such thing in Georgia.”

Discussions have already taken
place with officials from the Lot-
tery’s COAM Division, and Foust
said he received positive feedback.

Good for industry

Skill Master Pro’s partnership
with Aristocrat Technologies will
benefit the COAM industry as a
whole, said Foust, who was quoted
in the Aristocrat’s press release
saying, “By channeling years of ex-
perience and driving excellence in
product innovation, I strongly be-
lieve Aristocrat Gaming and Skill
Master Pro will elevate the Georgia
COAM industry."

Aristocrat Technologies said its
products and Skill Mas-
ter Pro’s market knowl-
edge are a great match
in Georgia.

"Our distribution
partnership with Skill
Master Pro to enter the
Georgia market demon-
strates the company's
ongoing commitment to
growth in emerging segments and
our investment in producing the
best products for our players," said
Kurt Gissane, senior vice president
of sales for Aristocrat Gaming.
"Skill Master Pro's unparalleled
market knowledge and quality ex-
perience align with the superior
products customers expect from
us."

Foust and Patel will be in Aris-
tocrat’s booth at G2E in Las Vegas
in October and are looking to have
a booth at the Amusement Expo in
Las Vegas next March.

“We’ve built a good team,”
Foust said. “We’re looking forward
to building a great company.”
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COAM gift card promotion urged

Though the COAM industry
may be reaching a “saturation
point” after 10 years of regulation,
a Georgia Lottery official said the
growth to this point has been “as-
tounding.”

In the first full year of play in
Fiscal Year 2016, the revenue per
machine per day aver-
aged about $8 on
about 20,000 ma-
chines. In 2023, that
number reached $117
per day on about
33,000 machines. The
resulting contribu-
tions to Georgia edu-
cation through the
Hope Scholarship and
pre-K programs
climbed from $33.5 mil-
lion in 2016 to $133.4 million in
2023.

“When we started this, I never
thought we would see those high
numbers,” said COAM Division
Vice President Mike
Parham during a
presentation at the
Southern Amuse-
ment & Enter-
tainment Expo in
Duluth Aug. 24.

However, in
FY23, which ended
June 30, the rate of growth
in the amount of money going
into the machines slowed to about
5.3 percent over the prior year, the
slowest yearly growth in the regu-
lation era. So far this fiscal year,
Parham said, money played into the
machines is actually 1.7 percent
less than a year ago.

“I believe we’re reaching a sat-
uration point,” he said. “We just
want to make you’re aware that
we’re reaching a level where we
need to get more people to play.
Hopefully we can work together to
make that happen.”

Parham noted that the busiest
day of the week for play is Friday,
while the slowest play day is Sun-
day.

“We’d like to get our play up,”
he said, particularly Monday
through Thursday and Saturday.

Increased marketing could help,
he said, but the gift card has the
most potential to drive more play.
Parham then provided some statis-
tics on the extended pilot program
that now offers the gift card to all
locations in Georgia. As of July 30,
over $28 million has been loaded
onto nearly 114,000 COAM gift
cards for redemption with an aver-
age load of $254. Just over 1,300
locations have loaded COAM gift
cards. In addition, 120 Master Li-
cense Holders (MLHs) have ap-
plied to participate in the gift card
program.

¥
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“We have a lot of interest in the
gift card,” he said.

Parham urged prospective loca-
tions to obtain their Class B loca-
tion license first, then have the
machines installed and running for
2-4 weeks to determine if COAM
gift cards are viable at that loca-

tion.

“Make sure it’s a
good fit,” he said.

Once the location de-
cides the gift card is vi-
able, they should contact
their MLH and request
to participate or contact
InComm, the Lottery’s
vendor for the gift card,
and request to participate
through an approved

broker.

“We want you to get the gift
card,” Parham said.

The COAM gift card:

* May be used anywhere Mas-
tercard is accepted in the United
States.

* Can be loaded
with prizes rang-
ing from $5 to
$1,000.
*Has a $2
activation fee.
* Can be used
only for Class B re-
demption.
* Can’t be used at ATMs or
for cash back at the point of sale.

* Can’t be used to purchase al-
cohol, tobacco or firearms.

Also, funds loaded on the gift
card never expire.

Parham urged location li-
censees to display promotional
signs that highlight the facts about
the gift card program “in close
proximity” to the machines. Those
signs are available for download on

the COAM Division website,
www.gacoam.com, or through In-
Comm.

“The signage is important to re-
mind players about the gift card,”
he said.

In addition, master licensees
are encouraged to download pro-
motional decals from the COAM
website to post on the Class B
COAMs. The decals should be “in
a place that is visible to the player”
so they see that the gift card is an
option for redemption.

Masters’ role important

Master licensees play an impor-
tant role in the success of the gift
cards in their locations, Parham
said. Master licensees should en-
courage their locations to abide by
the gift card regulations, remind
COAM players to utilize the gift
card as a redemption option, post
gift card signage at the business
and provide training to their em-
ployees on gift card usage.

“You guys are the ones to make
this gift card program work,” he
said.

Promote those cards

Promoting the gift card is im-
portant, Parham added, because
only 40-50 percent of locations
participating in the gift card pro-
gram are actually utilizing the card.

“We need to have better partici-
pation in the program,” he said,
urging MLHs to “sell the product.”

Regarding the future of the
COAM gift card, Parham said more
robust analytics are forthcoming.

“We’re still in the data-gather-
ing phase,” he said.

In addition, Parham said,
there’s significant interest in the

Connect,
power up
machines

To ensure accurate re-
porting of financial data to
the Central Accounting Sys-
tem, the Georgia Lottery
Corporation (GLC) says it is
imperative the Location Li-
cense Holders (LLHs) ensure
all equipment remains con-
nected to the site controller

and powered up at all times.
record of those LLHs that are
repeat offend-
to en-
sure the
continu-
tivity and
operation of Class B
COAMs.
these procedures may result
in fines up to $50,000, sus-
pension and/or revocation of

The GLC maintains a
failing
ous connec-
Failure to comply with
the license.

potential for a gift card kiosk, but
he added that regulators want to see
some consistency with the current
gift card program — without adding
“variables” — to gauge the success
of the program. He said the focus
now should be on improving the
card’s usage.

MASTER LICENSES
FOR SALE
BUY DIRECT

Georgia’s Premiere COAM Provider
Acquiring Routes And Companies
We Have Master Licenses For Sale

If You Are Looking To BUY Or SELL — CALL TODAY!
=  Competitive Pricing
*  Quick Analysis
* (ClassA&Class B
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CLASSIFIED ADS

HELP WANTED HELP WANTED

= C1=

COUTHERN CAMING SOLUTIONS

Experienced technicians wanted!
In search of a dependable technician
looking for a permanent position with a
GA COAM distributor. Must be a dedi-
cated team player, customer service ori-
ented, have troubleshooting skills,
maintain confidentiality, and work effi-
ciently. Full-time and part-time posi-
tions available. IGT Certification and
JCM training provided. Email resumes
and references to:
orders@southerngamingsolutions.net

orimero

Trust & Value

MNew opportunities!
Primero Games is growing, and we ane
in search of experienced and
innovative individuals to join the
team, We have full-time
opporiunities available in service,
installation, sales, product
development, and operations in
maultiple states. Enjoy great benefits
and great people in o flourishing
comparny. Email your resume to
CareErsSpfimeroRames COMm o
becami a part of the Primens Games
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A2 mes way fo elain goar

MNow whan you play tha Coin Operated
Amusament Machines, you can ask
tha cladk 1o place your winnings on a
Mastercard™ Gl Card!

Gt cards may bo used anywhane Mastercand® is accopiad within tha
Unitid Stabos, and funds on the cand do nol oo

Purchasas of altohal, lobacco, of fsams ana prohibibed using the gilt cand

Gift cards may nol be usad al ATMS or lor cash back al paént of sale,
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dorimero

PRIMERO GAMES INTRODUCES
2 NEW PC BASED GAMES

CONFIGHYRABLE 70 MYLTTPLE STATES "

(T by 9 ]

WIITING WHEF]

= 5 Reels Games: = 5 Reels Games:
- Goco Island - The Sand Princess

- Little Devil - Fiery Kirin
= J Reels Games: = J Reels Games:
- Gountry Rose - Grystal Gems
- Golden Colosseum - Fishin’ Riches
- Pick Axe Pete - Sweet And Spicy

Featuring:

m Kiosks can be connected
to the internet for real-time
analytics and reports.

m Intuitive software with
innovative interface

Coming

m Email alerts sent when ' = Soon!
cash levels are low. K

m J or 4 cassette options

m Connect with
any cabinet

SIMPLE FOR YOUYR NELEDS ™
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New games. New interactions on classic games. Endless enfertainment.

Qur innovative Ticket-In-Card-Out (TICO) system simplifies lottery prize
management with prepaid gift cards.

l.'-' u’ l'i.-.q rtﬁlllig I:“l':l

252.329.7977

banillagames.com




