I ] |
T W |

GEORGIA

Locking Systems™

.{f} Y .J

November 2021

A Tash Communications publication

Dedicated to serving the Georgia COAM industry
Endorsed by the Georgia Amusement and Music Operators Association
paul@tashcommunications.com (406) 491-0100

em

Vol. 5, Number 7

565

678-695-7685
IGT, JCM parts & repairs

JOURNAL

Paul Tash photo

BROOKS LEE, left, vice president of sales for Banilla Games, and Garrett Black-
welder, Banilla president, show the new FusionLink game at the gaming manufac-
turer’s Technician Appreciation Day Nov. 11 in Duluth.

Banilla launches new games

By Paul Tash
Georgia Amusement Journal

Aiming to attract “the bigger player,
Banilla Games launched a new game set
during its Technician Appreciation Day
Nov. 11 in Duluth.

“It’s available now,” said Tim Smith,
vice president of Banilla.

The new FusionLink game set is the
result of a meeting with operators over a

year ago, Smith said. One topic they
raised was a need for higher payouts for
some of their locations than what the cur-
rent Fusion line offered.

“We understand that every location is
different,” he said.

Banilla then decided “to add a feature
to our existing games that are already
proven and that already do very well in

See BANILLA Page 7
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Member communication

Association
releases app

By Paul Tash, Georgia Amusement Journal

The Georgia Amusement and Music Operators Asso-
ciation (GAMOA) has released a new mobile-phone app
to enhance communication with its members.

“We’re trying to create different ways to communi-
cate with everybody and make it as easy as possible,”
said Shawn Fellows, GAMOA president, at the associa-
tion’s membership meeting Oct. 21 in McDonough.

People can download it on any Apple or Android de-
vice. On Apple’s App Store, search
“Georgia amusement” to find
the app.

Fellows also praised
COAM licensees for their
efforts in moving the indus-
try forward.

“The industry is contin-
uing to grow,” Fellows said.

The number of Class B ma-
chines in the market has reached
30,000, and the number of Class B locations has sur-
passed 5,800, which is up over 500 from last year, he
said.

“The market continues to flourish,” he said.

He also praised an increasing number of manufactur-
ers bringing new products to the market.

“There are now 25 licensed manufacturers in the
market in Georgia and four distributors,” he said, adding
that revenues also continue to set records.

See GAMOA Page 7

By Paul Tash, Georgia Amusement Journal
Exhibitors and organizers seemed pleased with the
turnout for the Southern Convenience Store and Petro-
leum Show sponsored by the Georgia Association of Con-
venience Stores (GACS) earlier this month in Athens.

One of the largest and most
comprehensive such events in the
southeast, the Show provides an
opportunity for C-Store suppliers
to showcase their products and
services, and for retail decision

thern

Show brings suppliers, retailers together

makers to learn about what is new in the industry.

“There seemed to be more retailers this year,” said
GACS board member Haley Bower, director of marketing
for Clipper Petroleum, which also was an exhibitor at the
Show. “We received some good leads on some potential
customers.”

“It’s definitely a win in our
book,” she said.

The reception for exhibitors the
night before the trade show was

See SHOW Page 10
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Review of gift card data ongoing

By Paul Tash

Georgia Amusement Journal

State regulators and industry
representatives are reviewing infor-
mation from a concluded gift-card
pilot program in a continuing effort
to introduce a gift card into the
market.

KPMGQG, a data and analytics
firm hired by the Georgia Lottery
Corp., provided a report at a recent
COAM Advisory Board meeting
that, among other things, analyzed
the impact the COAM gift cards in
the pilot program had on the sale of
existing lottery products.

Though the report found the
gift cards did have some impact on
the sale of existing lottery products,
industry officials have pointed out
that the 151 locations that ulti-
mately were part of the pilot pro-
gram represented only about two
percent of the total number of loca-
tions in Georgia.

“We’ll want to take time ... to
digest the information,” said Emily
Dunn, board chair.

GLC President and CEO
Gretchen Corbin agreed, saying
that the gift-card process is at “an
incredible point.”

“We have something for the
first time,” she said, referring to the
data that came from the pilot pro-
gram. “It’ll take a lot of time to di-
gest.”

The gift-card pilot program was
launched in late November 2020.
Industry representatives have said
the gift card would provide con-
venient and easy non-cash redemp-
tion and would stimulate further
growth by attracting new players,
generating new locations and mar-
keting the COAM product more ef-
ficiently. That growth will in turn
provide even larger industry contri-
butions to the state’s HOPE and
Pre-K education programs.

“I want to thank Gretchen and
John and the working (gift card)
group and the board for all the
input” regarding the pilot program,
Dunn said.

As of Oct. 17, about 278 days
since the pilot program launched,
16,841 gift cards were issued with
$3.6 million loaded on those cards,

Mike Parham, COAM vice presi-
dent, reported earlier in the meet-
ing.

‘A strong start’

Parham and John Heinen,
COAM senior vice president, re-
viewed some COAM statistics for
the first quarter of fiscal year 2022.

“We’ve had a strong start,”
Heinen said.

Parham provided some
specifics on licenses. The number
of enabled licenses as of Sept. 30:

* Class A master licenses — 243

* Class A location licenses —
2,022

* Class B master licenses — 190

* Class B location licenses —
5,835

* Manufacturers licenses — 25

* Distributors — 4

Those numbers represent 4,000
more machines and 500 more loca-
tions “than this time last year,”
Heinen said.

“So, you see that growth,” he
said.

Parham also reported that total
net revenue in the first quarter was
about 10 percent more than last
year at the same time.

“We’re starting off great,”
Parham said.

In addition, Parham said, the li-
censing renewal rates for 2022 li-
censing year have been solid. As of
Sept. 30, he said, 85 percent of
Class A master licensees had ap-
plied for renewal, while 88 percent
of Class A location licensees had
done so. One hundred percent of
Class B master licensees had ap-
plied for renewal, he said, while 98
percent of Class B location li-
censees had done so. Manufacturers
and distributors were at 100 per-
cent renewal.

All told, the renewal rates aver-
age about 95 percent, which is on
par with previous years, Parham
said. He noted that 2022 renewal
deadlines reverted to the original
timeline after being extended in
2021 licensing year due to the pan-
demic.

“It’s good to see renewal per-
centage back where it should be,”
he said.

Parham also said that the
COAM Division has released an-
other newsletter that is now avail-
able online at gacoam.com.

Back in the field

Heinen provided the board a
compliance report. He said Tony
Williams, who usually gives the
compliance report, resigned as the
COAM Division’s lead investigator
to enter the private sector.

“We wish him the best,” he said.

Inspectors are back in the field
“almost on a full-time basis,” he
said, and completed about 2,000 in-
spections in the first quarter. That
number “was in the 800s” last year
at this time as COVID concerns
limited the opportunity to inspect,
he added.

Investigators continue to help
licensees “navigate the compliance
structure,” he said. Heinen also
said inspectors are more apt to pro-
vide warning over citations to
maintain its “business-friendly” at-
titude.

“We like warnings,” he said.

Heinen also thanked the indus-
try for the “flowers, cards, notes”
for Lisa Taylor, a COAM Division
employee who died recently fol-
lowing a long illness.

“It was a big loss for us,” he
said.

Doshi joins board

Dunn later welcomed the
board’s newest member Bunty
Doshi, who replaced the outgoing
Stewart Carswell. GLC’s Corbin
read a letter from outgoing board
member Stewart Carswell. In the
letter, Carswell said it “was an
honor and privilege to serve the
state of Georgia” on the COAM
Advisory Board.

Carswell said he’s “proud of
the accomplishments” the industry
has made and added that the future
is bright for the industry.

“The sky’s the limit,” he said in
the letter.

The COAM Advisory Board’s
next meeting is Jan. 19.

up at all times.

tion of Class B COAMs.

Keep COAMs connected

To ensure accurate reporting of financial data to the Central
Accounting System, the Georgia Lottery Corporation (GLC) says
it is imperative the Location License Holders (LLHs) ensure all
equipment remains connected to the site controller and powered

The GLC maintains a record of those LLHs that are repeat of-
fenders of failing to ensure the continuous connectivity and opera-

Failure to comply with these procedures may result in fines up
to $50,000, suspension and/or revocation of the license.

COIN OPERATED AMUSEMENT MACHINE
LOCATION SWEEP AND MASTER PUSH
‘:&h CALENDAR ﬁ!ﬁﬂ
& 2021 &

ACCOUNTING | ACCOUNTING LOCATION MASTER
WEEK S5TART WEEK END SWEEFP DATE PUSH DATE
27-lum-21 03-Jul-21 O7-lul-21 13-Jul-21
04-Jul-21 10-Jul-21 14-Jul-21 20-Jul-21
11-Jul-21 17-Jul-21 21-Jul-21 27-Jul-21
18-Jul-21 dd-jul-21 28-Jul-21 03-Aug-21
25-Jul-21 31-Jul-21 0d4-fug-21 10-dug-21
01-Aug-21 O7-Aug-21 11-Anig-21 17-Aug-21
08-Aug-21 14-Aug-21 18-Aug-21 24-Aug-21
15-Aug-21 21-Aug-21 25-Aug-21 31-Aug-21
22-Aug-21 28-Aug-21 01-5ep-21 OB-5ep-21°
29-Aug-21 D4-5ep-21 08-5ep-21 14-Zep-21
05-5ep-21 11-5ep-21 15-5ep-21 21-5ep-21
12-5ep-21 18-5ep-21 22-5ep-21 28-5ep-21
15-5ep-21 25-5ep-21 29-5ep-21 05-Oct-21
26-5ep-21 02-Oct-21 6-Oct-21 13-Oct-21*
03-Oct-21 09-0ct-21 13-0c-21 19-0¢t-21
10-Dct-21 16-0ct-21 20-0ct-21 26-0hct-21
17-Oct-21 23-Oct-21 27-Oct-21 02-Mow-21
24-Dct-21 30-Oct-21 03-MNow-21 09-Now-21
31-Dct-21 DGE-Now-21 10-Mow-21 16-Mawv-21
O7-Mow-21 13-Now-21 17-MNow-21 23-Mow-21
1d-MNow-21 20-Neve-21 24-Mow-21 01-Dec-21*
21-Nov-21 IT-Now-21 01-Dec-21 07-Dec-21
28-Nov-21 da-Dec-21 08-Dec-21 14-Dec-21
05-Dec-21 11-Dec-21 15-Dec-21 21-Dec-21
12-Dec-21 18-Dec-21 22-Dec-21 29-Dec-21*
19-Dec-21 25-Dec-21 29-Dec-21 05-lan-22*
*indicates svmep of push date has Been changed Bo ac diate | v
Rbdbis bl Al Pl it e o it Mgy 7




Georgia Amusement Journal — 4

November 2021

Journal Opinion

GACS offers full schedule of events

By Sharon Shuford
GACS Membership
It’s time to up the game!

After more than 18 months that
proved difficult for non-profit or-
ganizations dependent on rais-
ing funds from networking
events, GACS is expanding its
schedule for 2022. Here’s just a
glimpse of what’s in store for
members and C-Store industry
professionals:

Sporting Clay Competi-
tion, Dec. 8, 2021 — GACS will
host its sporting clay competi-
tion again in 2021. Originally
scheduled for September, the
event was moved to December.
It always has been a popular
sellout. Meadows Gun Club in
Newnan is this year’s location.

GACS Annual Legislative
Reception, Jan. 25, 2022 —
The annual reception brings
GACS members together with
their legislators for an early
evening of networking. It’s a
great opportunity to connect
with legislators, share thoughts
on issues and priorities, and
learn what is on the docket that,
in their view, matters most.
GACS always has a good
turnout, weather permitting.

Golf Tournament, April 14,
2022 — GACS will hold its an-

nual GACSPAC Golf Tourna-
ment in April at the Flat Creek
Country Club, down near
Peachtree City. Participation at
the tournament in 2021 was

/;
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Sharon Shuford

back to pre-pandemic levels, so
clearly members and industry
professionals appear ready to
network again. The tournament
is a great way to do it.

GACS Convention, June 3-
7, 2022 — The 45th GACS con-
vention was held last June in
Amelia Island, FL, with much
success. The 2022 Convention
will be in Asheville, NC. The
convention committee, chaired
by Lynn Watson, Aden’s Minit
Markets, is working hard to pro-
vide great education opportuni-
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ties and ample time for network-
ing.
GACSPAC Bowling Tour-
nament, Nov. 9, 2022 — Intro-
duced in 2020, the Bowling

he annual Leg-

islative Reception
1s a great opportunity
to connect with legis-
lators, share thoughts
on issues and priori-
ties ....

Blast proved to be a ton of fun.
It’s held the night before the
Trade Show. Limited in size due
to the number of available bowl-
ing lanes, players and team
sponsors should reserve their
spots early. Bowling “levels the
playing field,” although there are
a few ringers in the crowd!

Southern Convenience
Store & Petroleum Show, Nov.
9-10, 2022 — The annual Show
will be held in Macon, GA, on
Nov. 10, 2022. Retailers, mark
your calendars today. Associ-
ates and suppliers should se-
cure exhibit space well in
advance, as it is assigned on a
first come, first served basis.
Exhibitors can also book con-
vention tabletop exhibits at a
low discount price at the time
they reserve space at The Show.

Big changes for 2023

The annual Southern Con-
venience Store & Petroleum
Show will be moved to earlier in
the year for 2023, and the an-
nual convention will be sched-
uled for late summer. The Show
will be in April or May, and the
Convention in August.

Member events

Count on GACS to be pres-
ent at member events. In addi-
tion to a number of industry
expos/ shows, several golf tour-
naments are back on the
schedule for 2022. Events in-
clude The Stewart Show, the
SE Petro Show, the H. T. Hack-
ney Shows in Biloxi, Myrtle
Beach and Pigeon Forge, the
Enmarket Charity Golf Classic,
the Jet Foods and Clipper Pe-
troleum golf tournaments and
more.

GACS Lunch & Learn

and InStore events

The popular Lunch & Learn
program will return in 2022.
These events provide opportu-
nities for retailers to hear from
regulators and other industry
experts on a wide range of top-
ics relevant to their businesses.
The schedule will be a blend of
virtual and live, in person
events.

GACS also plans to re-
launch the GACS InStore pro-
gram, which brings local
legislators and retailers together
for a couple of hours of conver-
sation and feedback.

For information about any of
these programs, or to host a
Lunch & Learn or InStore event,
contact GACS at 770-736-9723
or email Kevin@gacs.com or
Sharon@gacs.com.

COAM calendar

Road, Norcross

— REPORTING DATES —

Nov. 20: Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC
by the 20th of each following month.

— MEETINGS/OTHER —
Dec. 9: GAMOA meeting, Al-Noor Banquet Hall, 6010 Singleton

Jan. 19: COAM Advisory Board, Lottery headquarters, Atlanta
Jan. 25: GACS Legislative Reception, Capitol

March 15-17: Amusement Expo International, Las Vegas
April 19: COAM Advisory Board, Lottery headquarters, Atlanta
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Mark your calendar for AMOA events

AMOA On Campus Pro-
gram (Spring Session) — May
21-23, University of Notre Dame,
Notre Dame, IN

By Lori Schneider -
AMOA Executive VP
As we close out 2021, we

want to thank you for “building
engagement in real life” with us
during the past year. It was great
to be face-to-face again at sev-
eral industry events.

(Fall Session) — Oct. 27-29,

It was great to be AMOA On Campus Program
face-to-face agalll  westin Chicago Northwest,

T 4

Looking ahead to 2022, we at several industry ltasca, IL
want to continue that engage- .
ment and encourage you to events 1n 2021. AMOA On the Road Pro-

gram — Oct. 27-28, Westin
Chicago Northwest, Itasca, IL

mark your calendar with the fol-
lowing important AMOA dates.

AMOA State Council Meet- Lori Schneid Be sure to engage with us at
ing (“Adapting to the Ever- ort schneider www.amoa.com for details on
Changing Normal’) — Jan. these and many other AMOA

20-22 at Hyatt Regency Riverwalk, programs.

San Antonio, TX.
AMOA is a national trade association

Amusement Expo International representing the interests of operators,
— March 15, Education Day, West- distributors, manufacturers and suppliers
gate Las Vegas. March 16-17 — e, s , in the amusement entertainment industry.
Trade Show, Las Vegas Convention Building Engogementin RealLife  GAMOA is an active participant in the
Center, www.amusementexpo.org AMOA State Council.
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GAMOA

from Page 1

“Year after year those figures
continue to increase,” Fellows said.
“The whole thing is moving for-
ward in a positive way.”

Fellows also said the industry is
having “ongoing conversations”
with the Georgia Lottery Corp.
about a gift card “to make that hap-
pen.” A pilot program that involved
151 locations throughout Georgia,
about 2 percent of the locations in
the state, ended over the summer.
The GLC and the industry continue
to analyze the data from that pro-
gram, and industry representatives
remain confident the card will hap-
pen.

“It’s an easy form of non-cash
redemption,” said Les Schneider,
GAMOA attorney and lobbyist.

Ordinance changes
Fellows also discussed a few
changes in local zoning ordinances,

including Macon County limiting
the number of machines in a loca-
tion to six. Though that ordinance
change is allowed by statute, it’s
obviously not conducive to COAM
growth. Fellows said licensees
should ensure the industry is oper-
ating as compliantly as possible, so
local governments don’t have a
reason to pass similar COAM-re-
strictive ordinances.

Fellows urged licensees to “be
more proactive” and “police their
own locations” to make sure they
are compliant with all regulations,
especially the 50/50 rule. That reg-
ulation states that a location owner
or operator cannot derive more
than 50 percent of monthly gross
retail receipts for the business loca-
tion from COAMs.

“Be a part of the solution, and
not a part of the problem,” Fellows
said. “Be mindful of the bigger pic-
ture.”

Tournament guidelines
Guidelines for licensees to op-
erate dart and pool tournaments at

GAMOA PRESIDENT Shawn Fellows addresses
the membership Oct. 21 in McDonough. At right are

their locations should be coming
out soon. Schneider said dart and
pool “are a big deal in other juris-
dictions,” particularly in bars and
certain restaurants, because they
can generate traffic and increase
play on machines. Rewards for
winners would likely
be non-cash, he said.
In addition,
Schneider said some
discussion has taken
place within the in-
dustry regarding the
development of
player-education
material to explain
to players how to
play the games, how
to do non-cash re-
demption and the
like. A potential plan
incorporates a QR
code on the side of
the machine that
players would scan
on their phones to launch a website
with educational information.
Posters with player education con-
tent could also happen, he said.

Expo success
Fellows also told the member-
ship in attendance that the South-
ern Amusement & Entertainment

Expo, held in Duluth in late Au-
gust, was “hugely successful.”

“We had an amazing Expo this
year,” he said.

Fellows commended Christina
Kaiser, GAMOA'’s executive direc-
tor, and GAMOA’s Expo commit-
tee for its efforts in
planning and executing
the show.

“I want to recognize
her ...and the commit-
tee’s efforts,” he said.
“Thank you all for all
your hard work.”

He said the Expo
plays a major role “in
expanding this industry”
and “creates an opportu-
nity for exhibitors to in-
teract with the industry.”

“It’s exciting to see
year after year the Expo
continue to grow.”

Next year the Expo
will return to the same
facility in Duluth, the Gas South
Convention Center, “but in a larger
venue” to accommodate the num-
ber of exhibitors expected next
year. He also thanked the vendors
that participated in the trade show.

“Thank you to all the manufac-
turers for all the support you give
our association,” he said. “I hope

Paul Tash photo

Les Schneider and Sheila Humberstone, GAMOA
lobbyists. Inset, GAMOA's new mobile-phone app.

we’ll see you again next August for
the Expo.”

Maybe the highlight of the
Southern Amusement & Entertain-
ment Expo, Fellows said, was the
“overwhelming charitable efforts”
displayed by the COAM industry
on behalf of Bert’s Big Adventure.
Over $100,000 was raised for that
charity, which sends chronically
and terminally ill children and their
families to Disney World for a
“magical” five-day vacation, all
expenses paid.

“Thank you for all your efforts
in raising the money for Bert’s Big
Adventure, Fellows told the
GAMOA membership.

Fellows also said GAMOA'’s
social during the Global Gaming
Expo in Las Vegas in October was
“extremely successful.”

“It was great to see so many
from Georgia there,” he said.

Fellows also noted the passing
of Lisa Taylor, who worked for the
GLC’s COAM Division, and Mau-
reen Matherne, who worked with
Intralot. The two were well-known
and appreciated in the COAM in-
dustry, Fellows said.

The year’s last membership
meeting has been scheduled for
Dec. 9 at the Al-Noor banquet hall,
6010 Singleton Road, in Norcross.
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Banilla

from Page 1

the field as a way to increase the
payback percentage to the player.”
The FusionLink feature is the
result. The game set includes the
Link upgrade to five popular Ban-
illa games — King Kong, Great
American Buffalo, Piggy’s Big

Break, Midnight Wolf and Princess
of the Nile.

“It’s geared toward the bigger
player,” he said.

The higher the amount bet, the
higher the potential prize, he said,

which increases player engagement.

Any current version of Ban-
illa’s Fusion game will be able to
accommodate the new FusionLink
game, Smith said. Operators will

have to decommission the current
Fusion machine, swap the hard
drive, and then recommission the
machine. Banilla is also selling the
game set with a Fusion cabinet.
Brooks Lee, vice president of
sales for Banilla, said the Fusion-
Link is “an all-star combination” of
the current Fusion games “that
have been successful in the field
and have game recognition with the

player.”

With the FusionLink feature
added to those familiar titles, “it
plays different, it feels different,”
he said, “but it has the same Fusion
recognition that they know, and
we’ve seen have success in the
field.”

“We’re always going to try and
bring the best to the market,” Smith
added.
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Technicians have a day, thanks to Banilla

” i ;n
license holders for an award-winning Skyriser machine. '

Tich Nguyen of Century Amusements was the excited BRIDGES COLMORE SAFRIT VILLARI
winner of the Skyriser.

Also during the event, Brian
Brown, vice president of operations
for Banilla, provided an update on
supply chain issues plaguing the in-
dustry. He said little relief is in
sight.

“We haven’t heard the worst of
it,” he said.

Banilla, like other manufactur-
ers in the Georgia market, are work-

By Paul Tash
Georgia Amusement Journal

Banilla Games’ fourth annual Technician Appreciation
Day Nov. 11 provided an opportunity for technicians
throughout the Georgia COAM market to get answers to
technical questions, and win some cash along the way.

Banilla gave away $10,000 in cash to attending techni-
cians throughout the four-hour event at the Sonesta Gwin-

THE BANILLA sales team in
Georgia, above, was introduced
during Technicians Appreciation
Day Nov. 11. Banilla’s Kevin
Morse, left in blue coat, congrat-
ulates Tich Nguyen, MLH Cen-
tury Amusements, who won the
grand prize — a Skyriser ma-
chine. Below, Bill Vega, Kevin

ing overtime to find and purchase e Gregory and Sahil Patel of Al-

supplies for their customers. 1 bany Amusement took part in the
“We’re buying as much product event.

as we can,” Brown said. “We want

to make sure you guys don’t come up short.” Ex

Banilla will open a new production and warehouse fa-
cility in Savannah in January, he said. The new facility,
just over a mile from the port, will help meet the demands
of the Georgia COAM market, but also facilitate more ef-
ficient importation of ocean freight, he said.

“My message to you
is, if you’re thinking
about ordering, get the or-
ders in now,” he said.

Brooks Lee, vice pres-
ident of sales, earlier in
the day introduced the
four account representa-
tives who comprise the
company’s sales team in
Georgia. They are
Matthew Bridges,
Cameron Colmore, Trent
Safrit and David Villari.

Besides Banilla, other
sponsors of Technician’s Appreciation Day were VSR,
MEI, Goldfinger/Betson and Innovative Technology. Rep-
resentatives of the four companies presented information
on their products at the event.

In addition, Banilla Games technician Edwin Navarro
demonstrated how to properly install a lock set in a Fusion
machine.

BRIAN BROWN

EDWIN NAVARRO, above,
a Banilla Games technician,
demonstrates how to properly
install a lock set during Banilla’s
Technician Appreciation Day
Nov. 11. At left, Allison Fisher,
Banilla product manager, hands
over $500 in cash to a fortunate
Tom Herr of Tom’s Amusement
in one of 20 $500 drawings for
attending technicians.
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TITAN
Helps Your

Business be More
Profitable and
Audit Compliant.

wiwnw ultragroupinc.com

Stay In Compliance and In the Know Redeem Award Credits
Branllubde Aovard Credie §180.00
+ Generates monthly COAM and Dept. of Revenue i—
Sales Tax audit ready reports - with history of player - Merchsndise  $50.00
redemptions and replays (B [ s | tomen 52500
Gy §I275
 Compliance records for GLC's 50/50 rule = [ ]
+ Real time text/e-mail notifications include: B Gas |
estimated GLC deposits, game machine issues, and | [ san | Totak $107.75
stringing alerts [ e |
+ Potential Tax Savings
Ease of Use for Operators and Staff Improves Player Loyalty and Store
Profitability
« Cards only work in your store, with your games
« Free Player Cards customized with your location
" REdU'l:ES I'iSl': ﬂf imperEF rEdEmpﬁﬂ'ns.”rﬂUdfthEﬁ name and ﬂddrEEE
+ Combined card reader and bill acceptor v Credits transferable between games at same
~ Operator can apply credits to Titan card (tracks location
replays for sales tax savings) or choose to print +* Player controls credits to save or use as needed
a ticket for merchandise/gas/lottery tickets/continued

replays with no expiration date

+" Faster gameplay

World Class Technology and Customer
Support

. +  |ndustry leading cashless solution
«  Titan Touch - exclusively on Ultra Games

+ In-house development and technical support

v An ethical partner you can trust

FOR A FREE CONSULTATION
ULTRA Contact us: 770-449-0400 | EXT. 700

GROUP OF COMPANIES

sales@ultragroupinc.com
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Show

from Page 1

also successful, she said.

“We had a great turnout,” she
said. “It was a good time.”

She said it was “good to see
people out again” after 20 or so
months of living in a pandemic.

“It was almost like normal,”
she said.

Representatives of 28 Black
energy drinks also were happy with
the Show. They were demonstrat-
ing five flavors that are all taurine-
free. Without taurine, Anthony
Garner said, drinkers experience
“no jitters or crash.”

Other exhibitors include Aza-
lio, a new time-tracking and sched-
uling mobile app to help
convenience store managers man-
age and reward their staff. Quratul-
Ann Malik, founder and CEO, said
the app offers rewards and incen-
tive programs for employees.

“It’s being tested in stores in
Georgia now,” she said.

Held Nov. 11 at The Classic
Center, the Show also featured a
free seminar for attendees titled
“What Makes Talent Tick?” to help
them find dependable employees.
Also new to the Show was the
GACSPAC Silent Auction, which
was moved from this year’s annual
convention to the Show.

ULTRA GROUP was
represented at the Southern
Convenience Store and
Petroleum Show by Jessica
Macleod and Emily Owens,
left to right in photo at right.
Below left are Teresa Davis,
left, and Terri Spivey of Dia-
mond Amusements. Below
right are Rick Murphy, Emily
Kiger and Derand Walker of
Tom’s Amusement.

HALEY BOWER, above, director of marketing for
Clipper Petroleum, and Quratul-Ann Malik, founder
and CEO of Azalio, a time-tracking and scheduling

mobile app, were happy with the Southern Conven-
ience Store and Petroleum Show Nov. 11 in Athens.

Eby-Brown was well represented at the Show (oppo-

site page). Left to right are Chef Paul Young, Nancy
Davis, Ronnie Griffin, Phil Chamberlin, Johnny
Hardin, Scott Sawant with Chef Scott Wells in front.
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THE NEXT EVOLUTION
IN SKILL.
TAKING ORDERS NOW
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* Records history of redemption
and replays for reporting

» Up to 40% of cashout tickets
get converted to replay

» Famihar system for players
increases customer loyalty

+ Reduces demand on cashier’s time

« Easy transfer of credits from
one machine to another

(primero

Trust and Value
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GAJ CLASSIFIED ADS

Just $5 per line
1-406-491-0100

paul@tashcommunications.com

HELP WANTED
|
%J )

I:.#MIN{. LT IO NS

Experienced technicians wanted!
In search of a dependable technician
looking for a permanent position with a
GA COAM distributor. Must be a ded-
icated team player, customer service
oriented, have trouble shooting skills,
maintain confidentiality, and work effi-
ciently. Full-time positions available.
IGT Certification, IGT Intelligen Card
System, and JCM training provided.
Email resumes and references to:

HELP WANTED EQUIPMENT FOR SALE ROUTES WANTED

dprimero
[ nl‘IMrnn.- & Piomsdi Shill Daiey
NOW HIRING!!
Primero Games is growing, and
we are in search of experienced
and innovative individuals to join
the Primero family, We hawve
multiple full-time opportunities
available with great benefits and
great people. Email your resumes
to hr@primerogames.com 1o
became part of the Primero
Garmes family today.

ADVERTISE
RICGHT HERE!
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From the Lottery

Master, location licensees should read contract carefully

The law regulating the operation of coin-op-
erated amusement machines (COAMs) in Geor-
gia has certain requirements for Class B COAM

contracts between Master and Location licensees.

A Class B Location owner must enter into a
written agreement (or addendum) for the place-
ment of COAMs by a Class B Master
Licensee in the location business.

Before signing any contract, each
party to the contract should read
it carefully and understand its
provisions. Like other con-
tracts, COAM contracts are

legal documents.

COAM licensees may end up in arbi-
tration and ongoing litigation over such docu-
ments. Even if a Location licensee does not
understand a COAM contract he or she signs, he
or she may still be bound by the promises made
within the contract.

Each Location licensee should review its
COAM contract for important information about

_ DIVISION _

%" o

length of the contract, any automatic renewal
conditions, any required notices (including to
terminatethe contract), where to send required
notices, any liability of the Location owner or
operator if it should close or sell the business,
and any liability upon the Location licensee for
damages due to any breach of the
contract. Additionally, a copy of
the COAM contract (or adden-

dum) must be available for

inspection by Georgia Lot-
tery Corporation (GLC) or its
representative.

While a COAM contract is
not required to be posted at the busi-
ness location, it must be available when re-
quested by a GLC Inspector. It is advisable to
make copies of the COAM contract and have
copies easily accessible by employees at the
business location.

The COAM law also requires that any
COAM contract entered into or renewed (as of

May of 2016) shall be for at least a year. In other
words, a COAM contract term length of longer
than one year is not required. A month-to-month
contract between a Class B Master licensee and
a Class B Location licensee is not permissible
under the COAM Law.

It is important for a COAM Location li-
censee to be familiar with its COAM contract
and also COAM law and rules. If a Master li-
censee has any contract dispute with a Location
licensee, the COAM law provides that such dis-
pute be referred to arbitration.

GLC staff do not decide whether a COAM
contract is expired or terminated, which is even
more reason for a Location licensee to take all
steps it can to make sure it is familiar and com-
fortable with the promises it is making within a
COAM contract. A Location owner may find it
beneficial to have its own attorney review the
contract provisions to ensure that the location
owner understands its obligations under the con-
tract.

JEHI{H&LHE GAMES
AVAILABLE FROM DISTRIBUTORGS

LOWEST PRIGE, HIGHEST REVENUE

jenkalab.com

Georgia Amusement Journal advertising

gets FAST results! Call 406-491-0100
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INTRODUCING THEALL NEW
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