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Advisory panel
gets updates
from Lofttery

By Paul Tash

Georgia Amusement Journal

Coin-Operated Amusement
Machine (COAM) industry enjoyed
its highest grossing day ever March
1, earning $4.3 million that day to
easily break the record set March 2,
2018, of $3.6 million, the COAM
Advisory Board was told at its
most recent meeting April 16.

John Heinen, president of the
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GUS MAKRIS, chairman of the COAM Advisory of the Georgia Lottery Corp., listen to discussion
Board, and Gretchen Corbin, president and CEO  during last month’s board meeting in Atlanta.

Georgia Lottery Corp.'s COAM Di-  the year previous. He said about on a location-licensee guide that guide will detail COAM regula-
vision, reported to the board the in- 4,600 locations in the state put should be released in May. The tions, outline the procedure to be-
dustry’s “impressive” growth is about 22,300 amusement machines  guide will be “another tool” current  come a licensee, and provide tips
also apparent in the daily per-ma- in play for their patrons. and potential location licensees can  for licensees to be successful and
chine average revenue, which has In other news, the COAM Divi-  use to understand the COAM in- information on a variety of other
increased to nearly $95, from $89 sion is putting the finishing touches  dustry and their role in it. The See BOARD Page 14

GAMOA members hear renewal info

By Jorie Tash ties. Many who spoke at the meeting, which was 28 will lose COAM operation privileges.
Georgia Amusement Journal sponsored by Southern Gaming Solutions and Mike Parham, vice president of the GLC’s

The Georgia Amusement and Music Opera-  Surfnote Technologies, focused on helping atten- COAM Division, encouraged Master License
tors Association (GAMOA) discussed a variety dees get ahead of license renewals before the Holders (MLHs) to “reach out to their location
of topics, including the upcoming license re- fast-approaching deadline, which is June 30. A licensees and let them know how to make the
newal season, at its meeting April 18 in Lilburn. ~ $1,000 late fee will be assessed on renewals not ~ process easier.” He urged them not to “wait until

Several regulators from the Georgia Lottery ~ completed by June 30, and Class B licensees the last minute,” so application errors can be
Corp. updated GAMOA members on their activi- who have not completed their renewal by Sept. See LICENSES Page 9

pg_sd Journal looking forward to Year Three
E % g E = By Paul Tash, Georgia Amusement Journal (GAMOA) has been a Journal advocate from the start.
-3 F E As Year Three of the Georgia Amusement Journal “GAMOA has found the Georgia Amusement Jour-
begins with the May issue, the monthly trade journal nal to be a great resource for our members and non-
looks forward to serving the state's coin-operated members over the past year,” Fellows said. “When
amusement machine industry with continued enthusi- industry news needs to be delivered to the entire indus-
asm, unwavering dedication, and a growing expertise. try GAMOA relies heavily on the trade journal for its
That statement is an easy one to make, considering  independent and comprehensive reporting.”
the tremendously positive response and encouragement Whether GAMOA utilizes the Journal to post im-
the Journal has received in its first two years. The Geor- portant dates or a call to action, he added, “the
gia Amusement and Music Operators Association See JOURNAL Page 3

Our mission is fo promote and serve Georgia’s
Coin Operated Amusement Machine Industry

Join us at www.gamoa.org
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Light up your route with |GT!

* (Give your locations what they want
_ * Increase route revenue

* Gain a competitive advantage

SGS is the exclusive distributor of
|GT products in Georgia.

Contact Staci Hamilton today at
404-662-7027 | shamilton@southerngamingsolutions.net
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statewide distribution and ability to
reach all licensees within the
COAM industry is one of our most
valuable tools.”

Additionally, he said, coverage
on the convenience store industry
and how various changes within
that industry may impact the
COAM industry “is very help-
ful.”

The Journal is mailed free of
charge to about 8,000 recipients,
including Class A and B master
and location licensees, vendors,
regulators, and others. With the en-
dorsement of GAMOA, the Jour-
nal works diligently to provide
industry-related news and features
to help all licensees navigate state
regulation and run their businesses
more effectively and efficiently.

The Journal has provided regu-
lar coverage of the GAMOA mem-
bership meetings and COAM
Advisory Board meetings, as well
as the successful retail seminars in
Marietta, Savannah and Macon.
The publication has also featured
stories on industry leaders, includ-
ing Georgia’s own Emily Dunn,
who currently is serving as presi-
dent of the national Amusement
and Music Operators Association.

In addition, the Journal regu-
larly introduces new companies in
the Georgia market place, as well

A

Dedicated to serving the Georgia COAM industry

as new products and services by
the many successful firms already
established here.

Wherever an industry-related
event occurred in the last year, the
Journal was there covering it — the
Georgia Association of Conven-
ience Stores (GACS) convention
last June in North Carolina,
GAMOA’s first Southern Amuse-
ment & Entertainment Expo in
September in Atlanta, the Global

Gaming Expo in Las Vegas in Oc-
tober and the Amusement Expo in
Las Vegas in March.

Journal readers can count on
coverage of all those events, and
even more, again in the coming
year.

The Journal relishes its role as
the industry's voice and takes every
opportunity to highlight the bene-
fits the COAM industry provides
for the Georgia economy, and es-
pecially for state education through
its funding of the Hope Scholar-
ship and Pre-K program.

The Georgia Amusement Jour-
nal is able to perform its industry
role thanks solely to the advertis-
ing dollars it receives. An inde-
pendent publication, the Journal
receives no funding from any asso-
ciation and survives on the tremen-

GEORGIA

musem

dous support of its advertisers. We
thank all of them for recognizing
its growing value as the outlet for
companies to promote their prod-
ucts and services to those in the
COAM industry.

“I believe the Georgia Amuse-
ment Journal has done an excellent
job reaching out to our customers
and end-users of our product in the
state of Georgia,” said Michael
“Smitty” Smith, national sales

manager of Banilla Games, a regu-
lar advertiser. “We have supported
the trade journal through our ad-
vertising dollars and feel it has
been more than worth the expendi-
ture.”

Terri Spivey of Diamond
Amusement, another Journal ad-
vertiser, said the Georgia Amuse-
ment Journal “is a great resource
for all things COAM.”

“In addition,” she said, “Dia-
mond Amusements finds the Jour-
nal to be one of our best marketing
tools and a powerful showcase for
our advertisement. I would recom-
mend it to anyone in the COAM
industry.”

Fellows also recommends ad-
vertising in the Journal.

“Over the past year | have
heard from all of the manufactur-

ent
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ers, distributors, and suppliers of
COAM products about how suc-
cessful their marketing campaigns
have been and what a great re-
source the trade journal has been to
them,” he said. “I would strongly
encourage anyone that is a Master
Licensee to utilize the statewide
courage of the Journal to reach po-
tential retail partners.”

A unique incentive is now
available for a wide variety of
companies involved in
the COAM and/or con-
venience store industries
to advertise in both the
Georgia Amusement
Journal and GACS
Today, the convenience
stores’ trade journal. Advertisers
currently running in GACS Today
can run their first ad in the Journal
at half off, with additional dis-
counts available for additional ad-
vertising. In addition, Journal
advertisers are eligible for volume-
based discounts in GACS Today.
This is a cost-effective way to
reach the right audience in the two
related industries. It’s a value-
added benefit for both GACS
Today and Journal advertisers.

Finally, I’d like to thank the
many dozens of individuals who
continually provide the Journal
staff their expertise in understand-
ing Georgia's unique COAM in-
dustry. You all are greatly
appreciated. And to our readers,
please enjoy the Journal today, and
long into the future.

Connect,
power up
machines

To ensure accurate re-
porting of financial data to

the Central Accounting Sys-
tem, the Georgia Lottery
imperative the Location Li-
cense Holders (LLHs) en-
— sure all

C&M remains con-

w nected to the

site con-

times.

The GLC maintains a
record of those LLLHs that
ing to ensure the continuous
connectivity and operation
of Class B COAMs.
these procedures may result
in fines up to $50,000, sus-
pension and/or revocation of

Corporation (GLC) says it is
equipment
troller and powered up at all
are repeat offenders of fail-
Failure to comply with
the license.

AC® 2019 COAM location swee
P
COAM
<  and master push calendar
ACCOUNTING | ACCOUNTING LOCATION MASTER ACCOUNTING | ACCOUNTING LOCATION MASTER
\WEEK START WEEK END SWEEP DATE PUSH DATE WEEK S5TART WEEK END SWWEEP DATE PUSH DATE
Z1-Apr-13 27-Apr-19 01-May-13 07-May-12 25-pug-19 31-fug-19 (H-5ep-19 10-5ep-19
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07-Jul-18 13-Jul-19 17-jul-19 23-Jul-19 10-Mov-15 16-Nov-19 0-MNow-18 26-May-19
14-Jul-1% 20-ul-1% 24-Jul-19 30-lul-19 17-Mew-19 71-New-19 27-Now-19 04-Dic-19*
21-Jul-19 27-Jul-15 31-Jul-19 Qf-Aug-19 24-Now-19 30-Naow-19 0d-Dac-19 10-Diec-19
2E-Juk-13 03-dug-13 07-Aug-13 13-Aug-19 01-Dec-19 07-Dec-19 11-Dec-1% 17-Dec-19
(-Aug-19 10-Aug-19 14-Aug-19 20-AUE-19 08-Dec-19 14-Dec-19 18-Dec-19 24-Dec-10*
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Join GAMOA, get team of experts

By Shawn Fellows
GAMOA President

Are you a large publicly traded corpora-
tion? Do you have your own team of lobby-
ists and attorneys? Do you have more than
30 years experience in the COAM industry?
Do you have a team of professionals that
are dedicated to not only protecting your
business, but also advancing
your initiatives in a thoughtful
and productive way?

If you answered NO to any of
these questions, then you need
GAMOA. That's right — GAMOA.
The Georgia Amusement Music
Operators Association (GAMOA)
provides its members with these
benefits. For more than 35 years
now, GAMOA has been the sin-
gle source of these resources
and has provided expertise in all
things COAM. Furthermore,
GAMOA has been able to pro-
tect the COAM industry by creat-
ing a competitive, but fair
business environment, support-
ing numerous bills and helping to stabilize
the industry while providing needed funding
for educational programs such as the Hope
Scholarship and Pre-K Program.

What does it mean
to be a member of GAMOA?

As a member, you are afforded countless
networking opportunities with industry lead-
ers, manufacturers, distributors, state regu-
lators and a team of lobbyists and attorneys.
In addition, our members are kept informed
through our website, text-messaging blasts,

bi-monthly meetings and an annual Expo.
At our bi-monthly meetings, members
are educated and informed on changes
within the industry. They are also given the
opportunity to interact with regulators, pre-
view new products before they hit the mar-
ket and hear from our professional teams on
the state of the industry and what to expect

text-messsaging

nual Expo.

Shawn Fellows

in the months to come.

Every bi-monthly meeting includes a pe-
riod of Q&A where our members get a
chance to bring up ideas and suggestions
on issues that are impacting their individual
businesses. Prior to each of these bi-
monthly meetings, the Board of Directors
meets to manage the business of GAMOA.
The Board of Directors meetings are open
to all members upon request. Simply re-
quest the date you wish to attend, and we
will save you a seat.

At GAMOA, your voice counts, and we

Dedicated to serving the Georgia COAM industry

Amuseme

Our members are
kept informed
through our website,

a blasts, bi-monthly
meetings, and an an-

want to hear from you. If you have a sug-
gestion and cannot attend the next sched-
uled meeting, you can always email anyone
on the Board. All contact information is
posted on the website.

How does GAMOA operate?

Our members are governed by a Board
of Directors comprised of 13
members who have been
elected by the membership.
Each April at the annual meet-
ing, four to five board of directors
are elected for a three-year term.
These directors donate their time
and often their staff’s time to
help at numerous GAMOA
events held throughout the state.

The Board of Directors then
elects an Executive Committee
to oversee the day-to-day opera-
tions of GAMOA, along with di-
recting the hired staff, which
include the executive director,
lobbyists, attorneys and a public
relations group. Executive Com-
mittee members serve two-year terms and
cannot serve for more than two consecutive
terms. The Executive Committee is made up
of five officers in total: President, vice presi-
dent, treasurer, secretary and past presi-
dent.

No one on the Board of Directors or Ex-
ecutive Committee is paid for their time.
They serve our members and the COAM in-
dustry with a sense of pride driven from a
passion to help contribute to the success of
our industry. Think of it this way. You have

See FELLOWS Page 6

COAM calendar
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May 1:

May 20:

July 1:

June 6:
June 20:

June 23-25:

— REPORTING DATES —
The COAM licensing application (www.gacoam.com)
opens for the 2019 licensing period (07/01/2018 -
06/30/2019) for the following:
» Master Class A - NEW and RENEWAL
» Master Class B - RENEWAL
* Location Class A - NEW and RENEWAL
+ Location Class B - NEW and RENEWAL
» Manufacturers, Distributors - NEW and RENEWAL
Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC
by the 20th of each following month.
Date a $1,000 late fee will be assessed to Location
Class A and Class B licenses, Master Class A and
Class B licenses, and Manufacturer and Distributor
licenses that have not RENEWED for the 2019
licensing period (07/01/2018 — 06/30/2019).

— MEETINGS/OTHER —
Primero learning session, Primero office, Duluth
GAMOA meeting, site TBD
GACS Convention, The Omni, Amelia Island, FL
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Make plans for ‘20 Expo in New Orleans

By Lori Schneider
AMOA Executive VP
After a record-breaking
2019 Amusement Expo Interna-
tional March 26-28 in Las
Vegas, the Amusement and
Music Operators Association
(AMOA) has now turned its
focus to the 2020 show, which
will be conducted March 9-11 in
New Orleans where the head-
quarter hotel will be the Hilton
New Orleans Riverside. AEI ed-
ucation will take place on Mon-
day, March 9, followed by the
two-day trade show Tuesday,
March 10, and Wednesday,
March 11, at the Ernest N. Mor-
ial Convention Center. Details
on the 2020 event will be avail-
able later this summer.
Legislative Advocacy —

Last month, AMOA was back to
work in our nation’s capital April
30 continuing to fight the bank
account closure issue, which
continues to negatively impact

our industry. With the 116th
Congress now in session, the
AMOA delegation had a produc-
tive day visiting with key staff of

Lori Schneider

ranking congressional members
serving on the House Financial
Services Committee and the
Senate Banking Committee.
Education — In early May,
Class XVIII, Session IV of the

AMOA On Campus Education
Program was conducted at the
University of Notre Dame in
Notre Dame, IN, where eight

ducation will

take place
March 9, followed
by the trade show
March 10 and 11 at
the Ernest Morial
Convention Center.

participants were awarded their
certificate of completion. Ses-
sion topics included change
management, building a high
performing team, insuring your
business wisely among others.

The AMOA On Campus Ed-
ucation Program with the Notre
Dame experience is a two-year
program comprised of four ses-
sions, two in the fall (held in
conjunction with AMOA On the
Road Education) and two in the
spring (held at the University of
Notre Dame). Registration is
now being accepted for Class
XIX, Session |V taking place
this Fall in the Chicagoland area.

For more information on
AMOA programs, contact
AMOA Executive Vice President
Lori Schneider, lori@amoa.com,
or visit www.amoa.com.

AMOA is a national trade
association representing the
interests of operators, distrib-
utors, manufacturers and
suppliers in the amusement
entertainment industry.
GAMOA is an active partici-
pant in the AMOA State Coun-
cil. Visit www.amoa.com.

Georgia COAM reps among AMOA leadership

New officers and directors
for the Amusement and Music
Operators Association (AMOA)
began their terms following its
annual membership meeting
and Expo in Las Vegas in April,
including several with Georgia
ties.

AMOA officers for the up-
coming year are:

* President Emily Dunn of
Tom's Amusement, Blue Ridge,
GA;

« First Vice President Greg
Trent of Beyer & Brown, South
Daytona, FL;

+ Treasurer Chi Babich of
Game Exchange of Colorado,
Denver, CO;

* And Secretary Sam West-
gate of J & J Ventures, Effing-
ham, IL.

The new directors, consist-
ing of eight operators and dis-
tributors from around the
country, are:

« Chuck Brooks, All Star
Amusement Games, Lake City,
FL;

« Shawn Dean, Dean Supe-

rior Vending, Minneapolis, MN;

- Jeff Douglas, Operators
Dist. Inc., Archdale, NC;

* Andy Dunford, Venco Busi-
ness Solutions, Bland, VA;

+ Ryan Harris, Ellis Amuse-
ments Inc., Meridian, ID;

GAMOAphoto
FORMER AMOA President Gaines Butler, left, joins Director
Chuck Brooks, President Emily Dunn, and Secretary Sam West-
gate for a photo at the recent Amusement Expo in Las Vegas.

+ Joe Jacobson, Amusement
Devices, Inc., Menasha, WI;

« Aaron Ramos, ECS Inc.
DBA Camden Amusement,
Cedar Rapids, IA;

* And Greg Young, Pinnacle
Amusements, Covington, LA .

AMOA officers and directors
whose terms will expire at the
close of the show were sin-
cerely thanked and recognized
for their dedication and service
to the association and the in-
dustry. They will now join the il-
lustrious AMOA Heart & Soul,
which consists of the genera-
tions of men and women that
have served on the AMOA
Board of Directors since 1948.

The AMOA is a national
trade association dedicated to
serving owner operators, distrib-
utors, manufacturers and sup-
pliers within the amusement
entertainment industry through-
out North America. The organi-
zation supports industry growth
and its membership through
programs that include represen-
tation in government and leg-
islative affairs, industry
education, outreach and training
initiatives, membership cost
saving benefits, and profes-
sional development programs.

For more information about
the AMOA, visit www.amoa.com

Write us

The Georgia Amusement Journal welcomes letters to
the editor. Letters must include the writer’s name and
address. The word limit is 300. Mail to Georgia Amuse-

ment Journal, P.O. Box 4307, Butte MT 59702, or you
can email us at paul@tashcommunications.com. The
Journal reserves the right not to print letters it finds ob-

jectionable.
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A great staff i1s an enthusiastic staff

By Beth Standlee
CEO, TrainerTainment

| had breakfast with a friend of mine at a
50-year-old restaurant near downtown Fort
Worth. That establishment may have the
best example of a business that exudes
a best “culture of service” I've ever seen.

Was it a five-star place? No. Look it
up. The OI’ South Pancake House: It’s
what you would think, except bigger!
They had lots of seats and plenty of
staff. When we arrived, they found us
a table (booth) as quickly as possible.
There was a slight wait, but the host
was so pleasant. She seemed glad to
see us.

Neither of us had ever been to this
location, but honestly, it felt like we
were part of the family. Once seated,
we were greeted by the BEST server
I’'ve ever had. The only way | can de-
scribe Jennifer is that she was gen-
uinely joyful to serve our breakfast. She
smiled. She verbalized how happy she was
we were there. She was interested in us
having the best thing for breakfast based on
dietary needs and desire.

Staff enthusiasm

Listen, | don’t know how to tell you to
help your staff get enthusiastic about the
choices your guests make, but | can tell you
as a guest, | LOVE it! The word that comes
to mind about this server is “authentic.” She
wasn’t faking it. She was happy and joyful.
She had a genuine desire to serve, and it
showed.

Maybe that’s the interview question we

need to ask prospective current employees:
“how would you rate yourself on a scale of
1-10 when it comes to serving others, with 1
being I’'m a help-yourself-kind-of-person and
10 representing a burning desire to serve

1t showed.

Beth Standlee

others?” Then | would ask for an example of
a time when they exhibited that kind of service.

A spirit of service

Back to Jennifer. She was friendly and
tuned into the fact that my friend and | were
going to visit a while. She never interrupted
inappropriately, yet tended to our every
need.

At one point during breakfast, my friend
said, “Jennifer makes me want to ask her for
one more thing, just so she’ll come back to
the table!” I'm telling you, this woman was
gifted with a “service spirit.” | know that may
sound “woo-wo00,” but it was just awesome!

We got to looking around, and you know

he wasn’t faking

desire to serve, and

what, the place was full of Jennifers. Every
server was fully engaged when they were
with a table.

We even noticed a cranky couple at a
table near us. Their server seemed to make
it her mission to lighten
up this meal for Mr. and
Mrs. Cranky — and it
worked. It may have had
something to do with the
fact that when she deliv-

1it. She was ered breakfast, she did so
. with an enthusiastic “in-

happy and Joyful coming!” and served them
She had a genuine the eggs and bacon in a

royal sweeping style.

You had to laugh. You
have to get happy, even
when you are cranky! It’s
bacon and eggs for crying
out loud, and to me, it
looks super important to
the folks at the OI’ South Pancake House for
it to be a meaningful and fun part of each of
their customer’s day.

That’s a culture! They all believe what
they are doing is important, and they are
consistently delivering honest and genuine
service at a level | haven’t seen in a while!

Beth Standlee is founder and CEO of
TrainerTainment, a sales-training com-
pany that helps grow people and as re-
sult grow businesses. She will lead a
seminar during the Southern Amusement
and Entertainment Expo, sponsored by
GAMOA, in Atlanta in September.

Fellows

from Page 4

an entire team of highly dedi-
cated professionals, along with
industry experts, that are work-
ing for you. They work tirelessly
to protect your business and
provide for a better tomorrow,
all for the cost of membership.
Regardless what that cost
may be to your individual com-
pany, | challenge you to find a
better return on investment than
GAMOA. Throughout the year
at various meetings and
through individual calls with
members, the board will com-
pile all of the input from our
members to help guide the ini-
tiatives that will be taken up by
GAMOA. The board will then
vote on the initiatives and deter-
mine the priority. Once ap-
proved by the board, the work is
then distributed among the pro-
fessional staff or taken on di-
rectly by a board member.

Litigation and legislative initia-
tives are presented to our
members and voted on by the
members for approval, which is
even more reason to make
sure you attend each of the bi-
monthly meetings.

As the current president
of GAMOA, | will tell you that in
my own personal experience,
there simply isn't a better group
of industry leaders than those
here in Georgia. | was first ex-
posed to GAMOA in my early
20s when the meetings were
heard in a distributor’s ware-
house and maybe two dozen
people were present. Now al-
most 30 years later, | have
been on the Board of Directors
six times, served as vice presi-
dent under three different presi-
dents and headed the
legislative committee. | have at-
tended numerous AMOA
events and talked with literally
hundreds of operators from
across the country. | have

served on committees and
boards for other trade associa-
tions in surrounding states, and
none of them are as effective,
focused, driven or as capable
as GAMOA.

You are blessed to be a
Master License Holder in Geor-
gia, and you owe it to GAMOA.
Without GAMOA, you would
have been out of business in
2013, and your business would
have no value. You don't have
to believe me — just look at the
neighboring states or ask a
sales rep from one of the man-
ufacturers here in Georgia how
often they sell anything to other
markets.

So, you can see that as
Master Licensees or a Location
Licensees in Georgia you are
very lucky to have this amazing
opportunity to be a part of the
COAM Industy. If you think this
is through dumb luck, that the
stars aligned magically and you
just woke up with this golden
opportunity, you must be

dreaming. On the other hand, if
you are someone with a more
realistic outlook, then you will
recognize that it was the sacri-
fice, dedication and pure deter-
mination of dozens of industry
people over the last three
decades that has created this
unique business opportunity for
you.

If you are a member of
GAMOA, you are aware of
these facts, and thank you for
your support. If you are not a
member, go back and try to an-
swer those questions. Dig deep
and ask yourself, “why haven’t
you joined?” | will make you this
promise. There has not been
another trade association in the
country that has accomplished
more than GAMOA, and you are
here today because of GAMOA.

Our slogan is UNITY — One
Industry One Voice. Through
our Board of Directors, we
proudly serve the men and

See UNITY Page 9
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Zydexo is the only Manufacturer with

AwardWinning Games

The only fish game (Bonus) Approved

in Georgia with 43" Vertical Display

and Joystick

» Patent Pending Bonus Feature
keeping the players engaged

« Most Interactive Bonus Games in the
Market

« Switch out any under performing

: 4 Tt garme within 6 months for FREE

e i\ : 1| » Games Available in Single Screen,
Dual Screen, 32" Vertical and 43"
Vertical Screens

. = Four Levels of Payout settings

PEL = for maximum flexibility at location

H_f_lr: L
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NUDE%%

« COAM Reporting System

 Redemption Assignment and reporting
(Grocery,/Gas/Store Card)Audit Printout
during GLC Inspections

« Transfer Credits Between Terminals

» Add Credits from POS

« Workswith orwithout Bill Acceptors

« GLC Sweep Report

= Track Replays and stay compliant with
50/50 Rule
Workswith All Manufactures Machines.

« Mo additional wiring required to replace
legacy fledglings

Cashless and Route / Location Managment System

Free chair with
purchase of game set.

INTERMNET FOS

2 E" e 770.203.0401 . |
. SAleS@ : : '
ydexd ieosn Konnect
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DON'T BE FOOLED BY OTHER CARD SYSTEMS - ASK FOR

Ewailanbn dwers Credits so redeem: $32.00
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Total: $32.00

Four Stare Nam
123 Male Stra
Atanta, GA 30

Unlimited supply of cards cusiomized with your 4
lacations name and address - free of charge!

Use the card system that is easy
to wse and fiked by players!
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o - LB

O

R
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sl 520,000.00

QuicK paY
JACKPOTY L
Gveans $20,000.00
L 519,876.00
AIFEALD $19 EEH B

CHMPE '512,345.82

!!!!!!

www.UltraGrouplnc.com

sales@ ultragroupinc.com
770.449.0400 ext. 700

CHOOSE THE AMUSEMENT GAME PROVIDER WITH THE BEST TECHNOLOGY

TITAN® VIP Player y

Gift Card Sytem

@ Automatically generates reports

making you completely audit ready
for audits by state agencies

Increased compliance with the
GLC's 50/50 rule

Event notifications via text message
or email (i.e. game door opened,
closed, or when currency is inserted)

Players can redeem all of their
credits or save for later use onto their

Titan® Card

Cards are only useable at your
location - generating additional
revenue and repeat business

CALLTODAY FOR FREE DEMO
770-449-0400 ext. 700

“TITAN® IS ONLY
AVAILABLE AT ULTRA"

\TITAN®

Touch Systems
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Licenses

from Page 1
spotted and fixed by the deadline
and COAM representatives have at
least two weeks for any necessary
inspections. The COAM Division
will also be sending out weekly re-
minder emails that include tips to
help the process go smoothly until
the final renewal day.

To help applications move
through the COAM approval pro-
cedure as quickly and painlessly as
possible, Parham provided several
tips to follow. For example, li-
censees should make sure the per-
sonal information they put on their
applications is “true and correct.”
Master licensees are also encour-
aged to inform potential location
licensees that they can’t apply for
COAMs if they have a felony on
their record or if they owe any
back taxes.

“Make sure they have their
ducks in a row,” Parham said.

Licensees should also refrain
from calling the COAM Division
to check on applications, as their
progress can be monitored online,
and from showing up at the divi-
sion without an appointment,
Parham added.

When revenue numbers were
discussed during the February
GAMOA meeting, Parham said the
COAM industry had the potential
in March to break the single-day
earning record of $3.6 million, set
March 2 of last year, and he proved
prophetic: revenues totaled $4.3
million on March 1 of this year, an
increase of almost 20 percent over
the previous high.

“I’m amazed how the numbers
keep going up,” Parham told
GAMOA members, and then en-

GAMOA BOARD MEMBERS Allen George, Salim Khambawala

Paul Tash photo

and Michael “Smitty” Smith enjoy a reception April 18 in Lilburn,
the night before the board meeting.

couraged them to “get those (ma-
chines) that aren’t performing out,”
to sustain the upward revenue
trend.

The number of locations
throughout the state remained
steady at about 4,600 with about
22,300 Class B machines in those
locations, he said.

Parham urged licensees to
move the machines “to the front of
the store” to increase play.

“These are legitimate machines
... 1n a legitimate industry,” he
said.

In related news greeted appre-
ciatively by GAMOA members,
Parham said the Lottery will soon
launch a new marketing effort fea-
turing new decals to be placed on
machines that highlight the fact
that COAM revenue supports the
popular Hope and Pre-K scholar-
ship funds. The decals could lead
to increased play, he added, by ed-
ucating those patronizing conven-
ience stores and other machine

locations that machine play bene-
fits state education programs.

The COAM Division is also de-
veloping a new guide that will pro-
vide location licensees “good
information” about entering and
thriving in the COAM industry,
Parham said. The guide, which
should be out sometime in May,
will discuss COAM regulations
and provide answers to many ques-
tions current and potential location
licensees may have about hosting
the machines.

Tony Williams, the COAM Di-
vision’s lead investigator, also re-
ported that the division’s new
pre-licensing inspections continue
to be beneficial. The inspections
are “one of the best things we do,”
he said, and improve compliance
by checking COAM requirements
early in the licensing process.

“Investigators will work with
the licensee as best they can.”

In other business, President
Shawn Fellows encouraged li-

censees to sign up for GAMOA’s
new text alert system on its web-
site, www.gamoa.org. He said the
text notifications have already
proven to be “a great tool” for the
association to communicate to li-
censees about COAM issues. For
example, he said, the alerts worked
well in providing up-to-date infor-
mation during a recent intermit-
tent, statewide power outage that
affected site controllers.

Attendees were also reminded
to empty their cash boxes daily to
protect themselves from break-ins.
A few weeks after the meeting, a
convenience store in Atlanta lost
almost $8,000 after a player broke
into a gaming machine and stole
all its cash.

In other news, GAMOA mem-
bership approved its Board of Di-
rectors for the upcoming year. The
current lineup of elected directors,
who are serving staggered three-
year terms, is Jamie Boyden of
Lucky Bucks, Bunty Doshi of
United Gaming, Chuck Brooks of
Allstar Amusement, Shawn Fel-
lows of Diamond Amusement
(president), Adam Foust of Elite
Amusement (vice president), Allen
George of Southeast Billiards and
Games, Salim Khambawala of
Dixie Amusement, Vijay Kumar of
Infinity Amusement, Weyman
Moon of Mims Entertainment (sec-
retary), Jane Park of Laves Amuse-
ment, Mike Patel of Ultimate
Amusement (treasurer), Paul Patel
of Encore Amusement of Georgia,
and Angela Whitman of Midtown
Vending. In addition, Directors
Robert Aboujaoude of Betson
Southeast and Michael Smith of
Banilla Games are appointed by
the president, while AJ Patel of Al-
bany Amusement is an ex-officio
director.

Unity

from Page 1
women of the COAM industry
by providing educational semi-
nars, networking opportunities,
advocacy and strategic and
legal support. GAMOA has
shaped the future that will ben-
efit not only you and your fam-
ily, but thousands of Georgia’s
kids who benefit each year from
the more than $50 million trans-
ferred from COAM machines
each year to education.

We are proud of our accom-
plishments, and we look for-
ward to serving each of you for
decades to come.

GAMOA's mission: “To
Promote and Serve Georgia’s
Coin Operated Amusement
and Music Industry.”

SHAWN FELLOWS, GAMOA president, leads a
discussion during the group’s membership meet-

Paul Tash photo
ing April 18 in Lilburn. The association’s next

meeting is scheduled for June 20.
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Retail Matters

Powell to chair industries panel

Georgia Association of C-Stores

Many of you may already
know former convenience store
owner Alan Powell, a longtime leg-
islator. If you don’t, you’ll have
some additional opportunities to
meet him now in his new position.
Rep. Powell, R-Hartwell, has been
chosen as chairman of the House
Regulated Industries Committee.
Historically, this committee has
heard and vetted alcohol, tobacco,
lottery and coin-operated amuse-
ment game legislation.

He chaired his first Regulated
Industries meeting Feb. 5 announc-
ing the alcohol-tobacco, occupa-
tional-professional, regulatory and
lottery oversight-gaming subcom-
mittees and chairs.

We were able to spend a few
minutes with Chairman Powell,
and he was very gracious to do a
quick Q & A.

Q: Your biography on the
House webpage indicated you are
self-employed; what is your pro-
fession?

A: I’m a real estate broker
with Red Clay Properties. We have
branches in Commerce, Braselton
and Hartwell. But I’ve owned sev-
eral types of businesses through
the years.

Q: You recently served as
Chairman of Public Safety, and
now Chairman of Regulated Indus-
tries, do you think this Chairman-
ship will be different?

A: I’ve held several chairman-
ships in my career. I’ve chaired
Governmental Affairs, Rules, Spe-

REP. ALAN POWELL, chairman of the House Regulated Industries
Committee, stands with GACS President Angela Holland.

cial Rules, Motor Vehicles. I’ve
had all kinds of assignments in 30
years. I don’t think it’ll be any dif-
ferent. The first committee to
which I was appointed was the
House Industry Committee, and
Sonny Watson was my chairman.
He trained me on how to be a
chairman. (The House Industry
Committee was disbanded and di-
vided in 2003. Much of the legisla-

tion was moved to Regulated In-
dustries Committee)

Alcohol bills generally are high
profile bills and even the slightest
change creates interesting debate.
As such, we asked Chairman Pow-
ell a short series of “controversial”
legislation questions.

Q: Do you expect any chal-
lenges or controversial legislation
this year?

.f'i'l'a

GACS photo

A: Well, that depends on how
you define controversy.

Q: How do you define contro-
versy?

A: We will take care of the peo-
ple’s business and any bill that’s
put in, we will dispatch it.

Q: Do you prefer controversial
legislation?

A: Not really, but if it’s there,
we will deal with it.

Q: Let’s back up to explore one
of those businesses you’ve owned
through the years ... Tell me more
about your convenience store busi-
ness.

A: Right out of college, I
opened a convenience store. And
had up to 3 convenience stores at
one time. I enjoyed running them,
but over time, just got too old to
stand up all day on those hard-con-
crete floors. Still own the buildings
and lease them out now. And have
great tenants!

Q: Of all the businesses you’ve
owned, which business was your
favorite?

A: That’s an easy answer, the
ones that made money.

Q: How do you feel about coin
operated amusement machines
(COAM)?

A: T have no problem with
them.

Q: What are your thoughts on a
gaming redemption gift card?

A: T have no problem with it. I
think it would bring revenue to the
state and put businesses that have
game machines on a level playing
field.

GACS convention coming June 23-25

The Georgia Association of
Convenience Stores will host its
2019 Annual Convention June
23-25 on Amelia Island in
Florida. The convention “will
bring together C-Store retailers
and suppliers who share a com-
mon mission — advancing the
success of the C-Store industry —
for two and a half days of engag-
ing activities and fun,” GACS
said.

The 2019 Convention will
support the three pillars of
GACS:

Advocacy. Political engage-
ment is at the core of GACS’
mission. GACS is inviting legis-

lators and regulators to join the convention edu-
cation faculty. Attendees will hear from a panel

marijuana market changes, are on the program.
Also, a fundraiser will be conducted during the

of legislators, who will
discuss current issues
affecting the C-Store
industry. The Silent
Auction on Sunday
supports the GACS
PAC.

Learning. Educa-
tion is a key part of
what GACS does.
Monday morning will
be all about trends that
impact the industry.
Four experts, speaking
on topics ranging from
demographic and con-
sumer purchasing
trends, to tobacco and

convention to support the GACS Education
Foundation.

Networking. Creating opportunities to spend
time together, learn from one another and share
stories, is one of the things GACS does best.
Focus in Five, a new member event launched in
2018, is on the Sunday schedule. Monday,
there’s golf and fishing.

Eighty-eight percent of 2018 convention at-
tendees rated the convention very good to excel-
lent in the post-convention survey, GACS said.
Nearly 90 percent plan to attend again in 2019, a
strong testament to the value attendees place on
the convention.

The 2019 GACS Annual Convention will be
held at the Omni Amelia Island Hotel June 23-
25. Registration fees start at just $295 for mem-
bers or $365 for nonmembers. For more
information, visit www.gacs.com/events.
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MEET DUR NEW GAME FAMILY !

Contact Laura Deal today at 706.371.6357
=== |deal@cardinalxpress.net or sales@cardinalxpress.net
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America s Premier Skill Games

N ANNIVERSARY

Flanyof Qew

.
' ERENY Gomg!

GEORGIA'S

<OP GAME PRODUCER!

» For 10 years Primero has produced the highest earning games in Georgia.

« New game features include five-reel games, multipliers, extra paylines,
and free spins!

« Our cabinets are compatible with all major components from JCM, NAYAX,
Gold Finger, and Pyramid.

« Most games are available in a wide array of cabinets designs, made to fit
your customer’s diverse, expanding territory.

» Call us today to learn about flexible financing and savings.

Don't forget to register for the Lunch and Learn at Primero Games
on June 6™ to get exclusive information on the True Point POS system.

Email Rob.Jones@primerogames.com to RSVP!
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Membership Application

Operators, Locations, Manufactures, Distributors & Suppliers

Company Name
Address
City State Zip
Main Contact
Business Phone Fax
Cell Email
Secondary Contact
Business Phone Fax
Cell Email
Amusement Operators Membership: (Class A Master License Holders)
L] Amusement Operator 1-9 Employees $350 GAMLH#
u Amusement Operator 10+ Employees  $500 GAMLH #
Amusement Operators Membership: (Class B or Class A & B Master License Holders)
0 Amusement Operator 1 - 20 Decals $1,000 GAMLH#
] Amusement Operator 21+ Decals ($52/Decal) % GAMLH #

21+ Decals L[ One-time Payment [ Quarterly 0O Monthly Number of Decals

Quarterly & monthly payments due the by the 5™ of each month.

Location Membership: (Location License Holders)
[ Location License Membership (1-4 Locations) $100 GALLH#
] Maximum Location License Membership (5+ Locations) $500 GALLH#

Associate Membership: (Manufacturers, Distributors, Supplies, Affiliated Associations & Industries)

] Level 1 Membership Professional Services $250

] Level 2 Membership Plush & Bulk $500

L] Level 3 Membership Parts & Service $1,000 GA License #

L] Level 4 Membership Distributor or Manufacturer  $2,000 GA License #

Total Membership Fees (Checked Category Above) 3 L1 Check Enclosed

Credit Card Number Exp CID "
E-Check Account Number Routing Number

Please make checks payable to GAMOA and mail this form with your check to:

GAMOA
2095 HWY 211 NW » STE 2-F PMBE 163
Braselton, GA 30517

Join Online at www.gamoa.org/register.

If you have any questions, please call the GAMOA office at 770.408.0384 or email christina@gamoa.org.




Georgia Amusement Journal — 14

May 2019

Board

from Page 1

pertinent topics.

“A lot of work went into that,”
Heinen said.

COAM's lead investigator Tony
Williams told the Board the
agency’s pre-licensing inspections
“have been very successful.” The
inspections, he said, gives “us an
opportunity to go over the laws”
and “clear up a lot of misconcep-
tions on the law.”

Investigators are looking to en-
sure potential licensees understand
and are equipped to follow the ba-
sics of the COAM law, including
the requirement that they have
enough merchandise for sale to
comply with the 50/50 rule.

“COAMs have to be second-
ary,” he said.

The pre-inspections have been
“a great game-changer,” Heinen
added, and have been successful
flagging potential licensees pitch-
ing bogus businesses — “flower
shops that don’t sell flowers.”

“Those aren’t the people the in-
dustry wants,” he said.

In other Board discussion,
member Hemal Petal brought up
the possibility of lowering the
$2,500 Financial Security Deposit
(FSD) required of new operators in
some cases or allowing other alter-
natives, such as a bonding option.

New licensees, he said, already
face heavy start-up costs and could
“utilize that money to reinvest in
their business.” Lowering the re-
quired deposit, or finding another
solution, could help "increase the

number of machines" and in turn
"increase revenue for the state" and
its Hope Scholarship and Pre-K ed-
ucation programs.

Julie Barker, the COAM Divi-
sion's attorney, said the state is
wary of bonds, stating “the diffi-
culty to get money from bond com-
panies.” However, regulators
agreed to continue discussion on
options for the security deposits.

Promotional stickers

On another topic, Heinen said
the Lottery’s marketing department
is developing decals and signs to be
placed on machines that let players
and potential players know that
revenue derived from COAMSs help
fund the state’s educational pro-
grams. Regulators and industry
representatives hope the informa-
tion will promote some growth in

machine play.

In other business, Barker told
the board the GLC is proposing
three minor COAM rule changes.
One affects the assignment or
transfer of contract agreements be-
tween master and location li-
censees, and would acquire new
information, including the unique
identification of COAMs being
transferred and proof of valid li-
censes, in those contract agreement
procedures.

Another clarifies language reg-
ulating the arbitration process to
ensure parties follow the 14-calen-
dar day requirement to begin arbi-
tration following payment to the
arbitration firm.

The third clarifies language
regulating the decommission pro-
cedure by removing outdated refer-
ences.

GAJ CLASSIFIED ADS

Just $5 per line
1-406-491-0100

paul@tashcommunications.com

ATTENTION!

Class A opev&%mrs,
Do Yyou have sovwe
equipmemﬁ you
wank ko buv oY
sell? Are you
Llooking for some
help, full-time or
F&TE-&EMQ?

ADVERTISE
RICGHT HERE!
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=l Store owners,

» Take profits by storm!

with Georgia’s best products,
sales and service of COAMs

4
and Class A amusement games! _

* Free installation

 Axes Cashless
Card System

 Lottery co
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CALL US TODAY!

. (877) 773-7010
(706) 955-3416
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4 STAMPEDE INTO UNPARALLELED »
ENTERTAINMENT.WITH THE EXCITING
GREAT AMERICAN BUFFALQ!
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