
By Paul Tash
Georgia Amusement Journal

An engaged and attentive
audience of about 40 retailers
attended a seminar May 2
dedicated exclusively to retail
COAM issues, especially re-
tail compliance and reporting.

The Georgia Amusement
and Music Operators Associ-
ation (GAMOA) and the
Georgia Association of Con-
venience Stores (GACS)
sponsored the seminar, held
at the VFW Post 2681 in Ma-
rietta. Similar seminars are Sold!

Journal gaining momentum heading into second year

By Paul Tash
Georgia Amusement Journal

A persistent bidder paid $900,000 for a Class B
master license during a public auction run by the
Georgia Lottery Corp. May 3 at the GLC headquar-
ters in downtown Atlanta.

About 40 people gathered to watch six pre-quali-
fied bidders participate in the auction, which lasted
about 5 minutes with auctioneer Bob Benton presid-
ing. Proceeds go the Georgia’s HOPE Scholarship
and Pre-K educational programs.

GLC CEO Gretchen Corbin welcomed the bid-
ders before the auction started and praised the state's
"partnership" with the COAM industry. 

"I appreciate the funding (the industry) has
brought to education," she added. "We're excited at
the Georgia Lottery Corp. (for the auction)."

John Heinen, senior vice president of GLC's
COAM Division, said the auction "provides a unique
opportunity" for the winner.

"What a great way to give back to the state and
See AUCTION Page 3
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AUCTIONEER Bo Benton starts the bidding for
a Class B master license during an auction at

the Georgia Lottery Corp. headquarters in
downtown Atlanta on May 3.

Class B master license sells
for $900,000 at GLC auction
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See SEMINAR Page 10

By Paul Tash
Georgia Amusement Journal

A year ago, the Georgia Amusement Jour-
nal launched as a monthly publication dedi-
cated to the state's coin-operated amusement
machine industry amid a great deal of excite-
ment, a fair amount of curiosity and maybe a
bit of apprehension. This month it begins its
second year riding a wave of momentum gen-
erated from tremendously positive response

and encouragement from industry reps and
regulators alike.

The Journal is mailed free of charge to
about 8,000 recipients, including Class A and
B master and location licensees, vendors, reg-
ulators, state legislators and others. We have
worked very hard to provide industry-related
news and features to help all licensees navi-
gate state regulation and run their businesses
more effectively and efficiently. The Journal

has the endorsement of the Georgia Amuse-
ment and Music Operators Association
(GAMOA). 

The trade journal has provided regular
coverage of the GAMOA membership meet-
ings and COAM Advisory Board meetings.
The publication has also featured several sto-
ries on industry leaders, including GAMOA

See JOURNAL Page 5
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BIDDERS and spectators, above, wait for the start of the GLC auc-
tion for a Class B master license May 3 in Atlanta. GLC CEO
Gretchen Corbin, left, welcomes the crowd.

Auction
from Page 1

have a profitable business," he
said.

He said the COAM industry
has raised about $140 million since
2013 for the Hope Scholarship and
Pre-K educational programs.

Pre-qualification was required
to participate in the auction. To be
considered for qualification as a
bidder at the auction, a person or

entity must have submitted a:
• COAM Pre-Qualification

Auction Participation Form;
• COAM Class B Master Li-

cense Auction Deposit Letter; 
• And a $100,000 deposit.
The winning bid will be subject

to verification. The winner of the
license will have their $100,000
deposit go toward the $900,000
purchase price. The other five bid-
ders will have their deposits re-
turned. The $900,000 winning bid
does not cover the $5,000 master
license fee.

Paul Tash photos
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— REPORTING DATES  —
May 1:          The COAM licensing application (www.gacoam.com)
                     is open for the 2019 licensing period (07/01/2018 ‐
                     06/30/2019) for the following: 
                  - Master Class A ‐ NEW and RENEWAL
                     - Master Class B ‐ RENEWAL
                   - Location Class A ‐ NEW and RENEWAL
                  - Location Class B ‐ NEW and RENEWAL
                  - Manufacturers & Distributors - NEW/RENEWAL
Sept. 28:      Deadline to submit a RENEWAL Location Class A 
                     and Class B License, Master Class A and Class B 
                     license and Manufacturer and Distributor license. 
                     If a holder of a 2018 COAM license fails to renew 
                     its license or its license application is not 
                     approved on or before this date, the person or 
                     entity will no longer be allowed to operate COAMs.

— MEETINGS/OTHER —
June 24-26   GACS convention, Omni Grove Inn, Asheville, NC
June 26:       GAMOA meeting, McDonough, Moose Lodge
June 28:       GAMOA meeting, McDonough, Moose Lodge
Sept. 12-14: GAMOA Southern Expo, Airport Marriott, Atlanta

COAM calendar

First seminar for retailers a big hit
By Shawn Fellows
GAMOA President

In the COAM industry, we’re
always looking for ways to im-
prove the player experience be-
cause that leads directly to
strong business growth – and to
new revenues for the HOPE
scholarship and Pre-K educa-
tion programs. This month, let’s
turn our attention to the retail-
ers.

All retailers throughout the
state should plan this year to at-
tend an outstanding Retail
Compliance Educational Semi-
nar presented by the Georgia
Lottery Corp. COAM Division.
GAMOA and GACS sponsored
the first of many of these events
on May 2 at the Marietta VFW. 

We were excited to see the
incredible turnout of retailers.
Lottery officials provided a de-
tailed video presentation that
covered monthly reporting, the
50 percent rule, the change of
Master forms and ways that a
retailer can improve the envi-
ronment for COAMs within their
store. 

Attendees heard from vari-
ous department heads about
the variety of compliance re-
quirements and got the chance
to ask a multitude of questions.
Lottery officials gave thorough
answers and provided to addi-
tional information on the Lot-

tery’s COAM website. 
I spoke with many retailers

afterward and got consistent
feedback. One said, “I learned
more in two hours than I have
over the last three years. And
another said, “I can’t believe

how helpful the Lottery people
were.”

Both sentiments prove the
seminar accomplished its mis-
sion. By providing a proper
venue, adequate time and a
professional presentation we
can improve industry knowl-
edge, compliance and integrity
in a single afternoon. That’s
time well spent, and the first of
my suggestions for how retail-
ers can help their businesses
this year.

Retailers have the most criti-
cal role in increasing the overall
profitability of COAMs, as they
are the sole source of interac-
tion with the players. The staff
can promote responsible play
and answer questions for new

players.
Many retailers have already

taken the initiative to promote
the COAMs within their stores
by taking several steps. These
include:

• Placing the machines in a
location that is inviting to play-
ers and creates a space that is
both attractive and secure;

• Educating their staff and
players on Lottery tickets as a
prize;

• Providing high-quality

prizes to the players; 
• Establishing a best practice

business strategy for staff;
• Working with the Master Li-

censee to make sure that they
have not only attractive COAMs
but also the types that are being
sought out by players in your
area;

• Utilizing technology that is
now widely available in the mar-
ket place to increase player loy-
alty and convenience, such as
card systems or remote credit
systems. These systems pro-
vide a secure method to trans-
fer credits between the COAMs,
and many offer reporting sys-
tems that will aid them in their
monthly COAM reports.

To maximize earning poten-
tial with COAMs, locations
should become a Lottery re-
tailer. It’s a simple process, and
Lottery retailers can offer those
products as prizes, as well as
earn a 6 percent profit on those
Lottery sales.

Over the past five years the
industry has maintained a
steady and healthy growth in
net revenues along with dollars
transferred to HOPE and Pre-K.
The total number of COAM re-
tail locations continues to grow
and very soon we will surpass
5,000 retail locations statewide.
It’s no secret why: COAMs play

Retailers have the
most critical

role in increasing
the profitability of
COAMs, as they are
the sole source of in-
teraction with players.

Shawn Fellows

See GAMOA Page 5
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GAMOA
from Page 4

President Shawn Fellows in our in-
augural issue last May, COAM Ad-
visory Board member Emily Dunn
in August and new Georgia Lottery
Corp. CEO Gretchen Corbin in
February. 

Wherever the event, the Jour-
nal was there covering it – the
Georgia Association of Conven-
ience Stores (GACS) convention
last June in Florida, the GAMOA
convention and trade show in Sep-
tember in Atlanta, and the Amuse-
ment Expo in Las Vegas in March. 

The Journal relishes its role as
the industry's voice and takes every
opportunity to highlight the bene-
fits the COAM industry provides
for the Georgia economy, and espe-
cially for state education through
its funding of the Hope Scholarship
and Pre-K program. An amazing
story appeared in the November
issue revealing how in a matter of
minutes industry reps at the
GAMOA convention raised
$30,000 for hurricane relief follow-
ing devastating storms in the
Southeast.

And we haven't forgotten the
location licensees. The segment
called "Retail Matters" features sto-
ries relating specifically to c-stores
and other licensed locations.

In addition, the Journal has
published about a dozen features
throughout the year on gaming
manufacturers and their products.
Many of these companies also sup-
port the Journal through advertis-
ing, and we thank them for
recognizing its value and growing
potential. The Journal is on its way
to becoming the outlet for compa-
nies to promote their products and
services to those in the COAM in-
dustry. The Journal also has a clas-
sified-ad section for those who
have equipment or other items to
sell, employees to hire, or who are
looking to buy something specific.

Thank you also to GAMOA
President Fellows, Executive Di-
rector Christina Kaiser, lobbyist
Sheila Humberstone, public rela-
tions consultant Brian Robinson,
and attorney Les Schneider; South-
ern Gaming Solution's Lee Hunter;
GLC's COAM Division staff, in-
cluding John Heinen, Mike
Parham, Julie Barker, Chris Bon-
cek and Tony Williams; and many
others for the time they've spent
straightening the learning curve
and helping me understand Geor-
gia's unique COAM industry.

So here we are, starting on year
two, and I couldn't be more pleased
with the journey so far. Cheers to
all of you in Georgia's growing
COAM industry. I hope you enjoy
the Georgia Amusement Journal
today, and long into the future.

Journal
from Page 1

a significant role in improving
overall store profits and daily
head counts. By allowing the
prizes to purchase items within
the store, COAMs increase the
total amount of items sold, thus
generating another stream of
revenue. 

Next month we will discuss
concepts and technologies
being offered by the larger man-
ufacturers in the market. In the
meantime, look for opportunities
to attend a Retail Compliance
Educational Seminar. You won’t
regret it.

GAMOA's mission: “To
Promote and Serve Georgia’s
Coin Operated Amusement
and Music Industry.”

Georgia Lottery Corp. news
With COAM revenue at record highs, the Georgia

Lottery Corp. thought it would be beneficial to remind
Location License Holders (LLHs) of some strategies
for reducing or minimizing theft from COAMs. LLHs
may find themselves experiencing theft from COAMs
and losing a significant portion of revenue made in a
day or a week. Following are some strategies to deal
with COAM theft.

• Reduce Trouble by Building Relationships –
LLHs and their employees should be attentive to activ-
ity within their location and around the COAMs. Greet
people and be mindful of activity around COAMs in an
effort to identify any potential security risks.  People
are less likely to do bad things to people they feel a
connection or have a rapport with.

• Place COAMs in Visible Area of the Business –
If a machine often experiences damage or theft, the

best course of action may be to move the machine(s) to
a different location within the business. Place COAMs
in an area of the business that can be easily observed
by employees helps prevent a lot of damage and de-
struction as well as theft.

• Remove Cash Daily – Another suggestion would
be to remove cash from COAMs daily and deposit the
funds on a daily basis in their COAM designated bank
account and maintain accurate accounting records.

• Security Camera Installation – One of the best
methods of vandalism and theft prevention may be the
installation of a simple security camera in the area. If a
particular section of your business is more susceptible
to theft, consider better placement of the COAMs. A
COAM may be more profitable in a different part of a
business location. As a reminder, any movement of
COAMs must be coordinated ahead of time between
the MLH and Intralot.

The Georgia Amusement and Music Operators As-
sociation (GAMOA) recently sent out a memo to mem-
bers reminding them that convenience stores are
no-smoking facilities.

The 2005 Smoke Free Air Act of Georgia states
that smoking shall be prohibited in all enclosed public
places in this state. 

"Of course, a few exceptions exist," the memo said,
"but we don't believe convenience stores fall into an
exempt category. We would urge you to advise your lo-
cations of this law."

Fines for smoking or allowing smoking inside
stores range from $100 to $500. In addition, a business
that allows smoking in violation of the law can be
fined through the injunctive-relief process, where the
amount of the fine will be determined by the court, the
memo said.

"If customers are violating Georgia's Smoke Free
Air Act in your locations, we strongly suggest referenc-
ing the Dept of Public Health Guide to Business Own-
ers and placing No Smoking signs where appropriate."

GLC offers strategies to combat theft

C-stores are smoke-free, reminder says
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Regulation working five years in

By Paul Tash
Georgia Amusement Journal
In April 2013 the Georgia As-

sembly passed landmark House
Bill 487 that provided for the regu-
lation of coin-operated amusement
machines (COAMs) in Georgia.

Five years later, through the
collective efforts of a great many,
that legislation has yielded an im-
pressive success story – a highly
regulated COAM industry com-
prised of hard-working small busi-
nesses that is steadily growing,
while contributing millions to the
state's Hope Scholarship and Pre-K
educational programs. 

The five-year milestone was
noted by Shawn Fellows, president
of the Georgia Amusement and
Music Operators Association
(GAMOA), at its membership
meeting April 26 in McDonough.

"Thank you for working so
hard to make it successful," Fel-
lows told GAMOA members.
"What we have here in Georgia is
unique."

The COAM industry, from
master and location licensees to
manufacturers and distributors, and
the COAM Division of the Georgia
Lottery Corp. have worked to-
gether to establish a climate for
success, but Fellows said industry
must continue to improve aware-
ness and education regarding rule
compliance.

Toward that goal, Fellows said
GAMOA is sponsoring a series of
seminars this year for its retail part-
ners to help them understand
COAM reporting regulations. The
first of three seminars, co-spon-
sored by the Georgia Association
of Convenience Store (GACS),
was May 2 (see related story on
this page). Fellows asked the Mas-
ter License Holders "to reach out to
your retailers" to urge them to at-
tend at least one of the seminars.

"We want to make it easy to
comply," he said, "and avoid a
frustrated retailer base."

On another matter, Fellows
urged members to attend
GAMOA's Trade Show Sept. 13-14
in Atlanta.

"Mark that date down," he said.
"We're expanding this year's show."

The show's expanding enough
to earn a new name – the Southern
Amusement & Entertainment
Expo. The Expo will involve more
of the amusement industry in the
surrounding states to provide more
opportunities for exhibitors to

show and sell more products to
their customers.

"It's a much larger show," he
said.

The Expo will include multiple
breakout sessions and technician
training, as the Trade Show has
done before. To participate, contact
Robert AbouJaoude at robaj@bet-
son.com. More sponsor and ex-
hibitor information can be found
on the GAMOA website,
www.gamoa.org.

In other GAMOA business,
lobbyist Sheila Humberstone re-
viewed the 2018 legislative action,
calling the session "very con-
tentious" overall.

Though few bills this session
specifically affected the COAM in-
dustry, several bills did relate to its
"convenience-store partners" (see a
legislative recap in the April issue
of the Journal).

Humberstone also reminded
GAMOA members that the pri-
mary election is May 22, with the
run-off election set for July 24.

This election year
will be important to
the COAM industry,
she said, with a gov-
ernor's race to be de-
cided and several
legislative seats up
for grabs.

"Make sure we
support those who
support us," she
said. "Get to know
your local candi-
dates. Know where
they stand."

She urged those
in the industry to educate local
candidates on issues important to
the industry, and "vote for those
who understand our issues."

Fellows echoed those com-
ments.

"If you're not registered to
vote, register," he said. "Your vote
matters, especially in local and
state elections."

In other action, Les Schneider,
the GAMOA attorney, announced
that three members had been nomi-
nated for three openings on
GAMOA's Board of Directors.
They are Fellows, of Diamond
Amusements; Vijay Kumar, of In-
finity Amusement; and Jamie Boy-
den, of Lucky Bucks. The three
were later approved in the annual
election by membership for three-
year terms on the board.

Sponsoring GAMOA's May
meeting were Primero Gaming, a
leading game manufacturer in
Georgia, and JAMS, one of four
approved arbitration firms in Geor-
gia. As sponsors, representatives of

the companies addressed member-
ship about their products.

Kelly Macke, CEO of Primero,
announced the company will be re-
leasing its own cashless card sys-
tem this summer. The system will
be available for all new Primero
machines and for retrofit for metal
cabinets currently in the market,
she said.

The internet-based system will
allow players "to have their own
personal card to conveniently take
credits from machine to machine,"
she said. (Look for more on
Primero's new cashless card system
in next month's Journal).

Primero, Macke said, has
"spent a lot of time and money on
engineering new games to attract
new customers," citing the new
Rainbow cabinet. 

"It's top-of-the-line," she said. 
She also said her company has

several new titles ready to launch
in the market.

"We're trying to get all the in-
formation out to you," she said.
"We really appreciate your busi-
ness."

Meaghan Koransky, business
manager for JAMS, told GAMOA
members that arbitration "can be
more effective and less expensive"
than lawsuits. She urged members
to complete a form to access more
information on JAMS.

"We have a really good rela-
tionship with Georgia Lottery," she
added. 

The next GAMOA membership
meeting is Thursday, June 28, in
the Moose Lodge in McDonough.

KELLY MACKE, above, CEO of Primero Games, dis-
cusses some of the company’s new products, including
a cashless card system, during GAMOA’s membership
meeting April 26 in McDonough. Meghan Koransky,
business manager for the arbitration firm JAMS, tells
GAMOA members about the services her company of-
fers. Primero and JAMS sponsored the meeting.

Paul Tash photos

GAMOA leader
lauds ‘unique’
COAM industry 
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Seminar
from Page 1

planned for this year in other parts
of the state.

GAMOA President Shawn Fel-
lows welcomed retailers, saying his
association represents the Master
License Holders (MLHs) that pro-
vide "the machines to your stores
or retail business."

"We provide advocacy at every
level with an emphasis on educa-
tion," he added. 

Master licensees are only "a
portion of the COAM industry," he
added. GAMOA is working to "de-
velop a unified industry" com-
prised of "manufacturers, masters,
and you as the retailer." The associ-
ation works cooperatively with the
Georgia Lottery Corp. with the
overall goal of benefitting the
Hope Scholarship and Pre-K edu-
cation programs in the state, he
said.

Angela Holland, executive di-
rector of GACS, also welcomed the
retailers. She said GACS repre-
sents about 1,500 convenience
stores in Georgia at the state Capi-
tol and "works in tandem" with
other organizations, such as
GAMOA, for the "best for small
business in the state of Georgia."

"Those who aren’t members are
welcome to join," she added.

More information on the two
industry associations is available at
www.gamoa.org and
www.gacs.com.

COAMs beneficial
Mike Parham, vice president of

the Lottery's COAM Division, led
off the educational portion of the
seminar. 

"Seminars like this help us pro-
vide information so we can all in-
crease revenues both for you and
for Hope and Pre-K," he said. "We
want to educate our licensees on
their responsibilities."

He had some simple advice for
location licensees.

"As a licensee, you have to
read the law," he said. 

Parham also outlined the bene-
fits "of having COAMS in your
business." Those include:

• Increased traffic at store;
• Increased sales of other store

products;
• And substantial commission

on net revenue from COAMs, cur-
rently 46 percent.

The daily net revenue per ma-
chine currently is about $89, he
added, with location commissions
totaling about $313 in fiscal year
2017. Revenue keeps increasing,
he said, with totals through April
30 reaching about $277 million for
fiscal year '18, which ends June 30.

"A lot of money can be made,"
he said.

Location li-
censees, he said,
must display the
original, "gold-
seal" LLH license
at the location. He
also suggested re-
tailers:

• Place the ma-
chines in area of
business that can
be monitored, in a
high traffic area
with a clear line of
sight "to combat
theft;"

• Maintain the
machines and
other equipment
around the ma-
chines in order to
provide "a clean,
safe and inviting
environment for
the player;"

• Remove cash from the ma-
chines at the end of each business
day and deposit it to their desig-
nated COAM account;

• And maintain machine con-
nection. "The machines must re-
main connected to all devices at all
times," he said.

Customer service 
For problems with machine op-

eration, such as a faulty bill accep-
tor or black screens, location
licensees should contact their
MLH, Boncek said. If the machines
have been disabled by Intralot – for
a failed draft or outstanding fine,
for example – contact the GCL
COAM hotline at 1-800-746-8546. 

For extended closure of a busi-
ness –  for a store remodel, for ex-
ample – LLHs should contact
GLC's COAM Division, Boncek
said. He also urged retailers to
check connectivity or their ma-
chines daily.

To cancel a location license, li-
censees should submit a cancella-
tion request form to GLC, he said.
Those forms are available at
www.gacoam.com.

Boncek then played actual
footage from store surveillance
cameras showing thieves taking
cash from machines. The video
made its point.

"Ensure locks on the machines
are secure and proprietary," he said.
"Locks are a major component of
the machine."

He also urged location li-
censees "to keep equipment clean,
especially the communication
equipment," to ensure proper oper-
ation and to lessen the potential for
electrical fires, rodent damage, and
other "hazards."

COAM enforcement
COAMS exist in a "heavily

regulated industry," COAM's lead
investigator Tony Williams told

seminar participants. And though
"serious consequences" are possi-
ble for those not complying with
COAM law, from fines to license
revocation, Williams said state in-
vestigators work with retailers to
help them comply.

"We will be as courteous as
possible," he said. "The more com-
pliance we can get, the more every-
body benefits as a whole."

He also urged LLHs "to read
the COAM law, rules and regula-
tions ... available on the website."
Not knowing the regulations "is not
an excuse" for non-compliance, he
said, adding, "it's your responsibil-
ity" to know the rules.

Every retailer offering COAMs
has to be licensed, and that license
has to be displayed at the location,
he said. LLHs also are required to
have a written contract with a Mas-
ter License Holder, and that con-
tract "has to be on-premise at all
times," Williams said. 

Williams reminded retailers
that machine players cannot re-
deem winnings for cash, alcohol,
tobacco or firearms, only in-store
merchandise or lottery tickets. Re-
deeming properly, he said, "is re-
ally important." Prizes may only be
redeemed at the location where the
games are played, and records of
prize redemption should be main-
tained, he said.

Cashless card systems available
now in the Georgia market are
great tools to show redemption
compliance, said Anita Denny, a
location licensee in Covington.

"Those cards solve all the prob-
lems," she said. 

Fellows reminded retailers that
they are required by law to "honor
winnings" immediately and sug-
gested they "talk with their staff"
about "taking tips without your
permission." Inducements between
masters and locations are also pro-
hibited, he added.

Retailers must report gross
business receipts monthly,
Williams said, even if they have
zero sales (when they're closed for
renovation, for example), if the
COAM license is active.

Retailers are also required to
advertise COAMs appropriately,
Williams said. 

"Do not advertise 'casino' or
'Vegas-style' games." 

50 percent rule
Retail locations "cannot make

more than 50 percent of monthly
gross retail receipts at their loca-
tion from COAM machines,"
Williams said. A form for LLHs to
show compliance with the 50 per-
cent is available on the website.

He urged licensees "to keep
documentation" to back up the
numbers provided on the form.

"Be as honest and truthful as
possible," he said.

Report monthly 
COAM law states that no Class

B location shall derive more than
50 percent of its monthly gross re-
tail receipts from COAMs, Parham
said, and all Class B location li-
cense holders (LLHs) are required
to report gross retail receipts for
each location by the 20th of the fol-
lowing month.

Licensees (or their accountants
and bookkeepers) must provide the
required reporting information to
the GLC via the online portal at
www.gacoam.com. 

"Ultimate responsibility (to
file) is on the location owners,"
Parham said. "You can't blame your
accountant or bookkeeper."

Failure to file on time is one of
the most common compliance is-
sues, he said. He also advised
LLHs to have business records
available to validate the financial
information submitted.

"If you don't have records," he
said, "there is an assumption of risk
by the license holders."

Parham also reminded licensees
that they can't enter information
past the 20th-of-the-month dead-
line. However, he urged location li-
censees to contact the Lottery if
they're late.

"Our job is to do what we
can to help you be compliant," he
said.

Machine connection
Chris Boncek, senior COAM

operations specialist for the Lot-
tery's COAM Division, reviewed
the process of actually setting up
and connecting the COAM ma-
chines.

GLC and Intralot, the company
that manages the COAMs and en-
sures they are connected to the
state's Central Accounting System,
will coordinate the initial connec-
tion of machines with MLHs, Bon-
cek said.

Paul Tash photo

TONY WILLIAMS, the COAM Division’s lead in-
vestigator, told seminar participants that not
knowing regulations “is not an excuse” for failing
to comply with them.
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Connect,
power up
machines
To ensure accurate re-

porting of financial data to
the Central Accounting Sys-
tem, the Georgia Lottery
Corporation (GLC) says it is
imperative the Location Li-
cense Holders (LLHs) en-
sures all equipment remains
connected to the site con-
troller and powered up at all
times. 

The GLC maintains a
record of those LLHs that
are repeat offenders of fail-
ing to ensure the continuous
connectivity and operation
of Class B COAMs. 

Failure to comply with
these procedures may result
in fines up to $50,000, sus-
pension and/or revocation of
the license. 

MIKE PARHAM, vice president of the COAM Divi-
sion, talks to location licensees attending the semi-

nar on COAM regulations May 2 in Marietta. The
seminar was the first of several planned.

Paul Tash photo

Nine-month rule
Julie Barker, the COAM Divi-

sion's attorney, reviewed the nine-
month rule for seminar
participants. The rule is meant to
restrict a location licensee's ability
to change MLHs.

"The applicability of rule de-
pends on change of ownership and
operation of COAMs within the
location," she said. 

Certification forms must be
submitted via email to GLC at
COAMreporting@galottery.org.
Dispute certifications from a mas-
ter license holder currently associ-
ated with a location must be sent
to GLC directly from the MLH,
she said.

If the nine-month rule does not
apply, GLC may be able to ap-
prove a change of master licensee,
she said. If the rule applies, the
LLH must either use the COAMs
from the MLH associated with the
location, or not have COAMs for
nine months from the date of ap-
proval of its location license.

"Do your due diligence," she
said. "Before you submit a location
license, ask questions."

Barker also urged location li-
censees "to read the COAMs con-
tract with the MLH" because many
of the disputes between location
and master "derive from renewal
disagreement."

"Know how long the term is,
and whether the contract automati-
cally renews," she said.

Email Barker at jbarker@ga-
lottery.org for questions on the
nine-month rule.

Best COAM law
The final presenter at the semi-

nar was Les Schneider, GAMOA's
attorney from Wimberly-Lawson
law firm. He praised Georgia's
COAM law that requires players to
interact with the game to win.

"We have the best COAM law
in the country," he said. 

He urged location licensees to
fill out the required forms, includ-
ing the ST3 sales tax form, timely
and correctly. And he urged li-
censees to make every effort to
comply with the 50 percent rule.

COAM business should "melt
into the general commerce of your
store," he said.

"If it's done right, it can be

good for everybody," he said.
He urged retailers to provide

"more transparency" when report-
ing and to document every transac-
tion and redemption. And he
advised retailers not to give cash to
a player, under any circumstance.

"Never ever, ever, ever give
cash to someone to play the game,"
he said. "Even if the machine
jams."

Cashless card systems are
available to track non-cash redemp-
tion, he said, and they "make it so
much easier."

COAMs done right provide "a
nice complement for small busi-
ness," he said.

"It might start with a Master

bringing you a machine, but it ends
with how you interface with the
public," he added. "The issue is
doing it correctly."

Schneider also praised the Lot-
tery for its efforts in making the in-
dustry run successfully.

"The GLC is working very,
very hard to help you follow the
rules," he said.

In closing remarks, John
Heinen, senior vice president of
GLC's COAM Division, thanked
the retailers for attending.

"We're thrilled that you're all
here," he said. "You're doing great.
You're breaking (revenue) records
every year. Congratulations."



Georgia Amusement Journal – 12 May 2018



Georgia Amusement Journal – 13May 2018



Georgia Amusement Journal – 14 May 2018



Georgia Amusement Journal – 15May 2018



Georgia Amusement Journal – 16 May 2018



Georgia Amusement Journal – 17May 2018



Georgia Amusement Journal – 18 May 2018

Just $5 per line

1-406-491-0100
paul@tashcommunications.com

GAJ CLASSIFIED ADS

Southern Gaming Solutions offers
FREE Advance Technical Training Cer-
tification on IGT machines, card sys-
tem, and JCM bill validators. Register
today and improve your skill set. 
Contact us at 678-695-7685 or at
orders@southerngamingsolutions.net.

ATTENTION, CLASS A BUSINESSES!
Looking to sell excess inventory of
pool tables and accessories, juke boxes,
or Class A games? Advertise here in the
Journal classifieds and turn them into
money! Call 406-491-0100 or email us
at paul@tashcommunications.com.

Need good help right now? Advertise
here in the Journal classifieds to find
that perfect employee. People reading
the Journal are already familiar with the
COAM industry and/or convenience
stores. Call 406-491-0100 or email us
at paul@tashcommunications.com.Experienced technicians wanted!

In search of a dependable technician
looking for a permanent position with a
GA COAM distributor.  Must be a ded-
icated team player, customer service
oriented, have trouble shooting skills,
maintain confidentiality, and work effi-
ciently. Full-time positions available.
IGT Certification, IGT Intelligen Card
System, and JCM training provided.
Email resumes and references to:
orders@southerngamingsolutions.net

Class B License for sale
Don’t miss out on a chance of a life-
time! A great investment opportunity.
Don’t waste time, start making money
now. Serious inquiries reply to
sptvgaming55@gmail.com.

TECH TRAINING HELP WANTED HELP WANTED

LICENSE FOR SALE

Readers of the Journal are in the retail
business and likely will have the equip-
ment you’re looking for, from pool ta-
bles and bar stools to refrigerator units
and retail shelves. Call 406-491-0100
or email the Georgia Amusement Jour-
nal at paul@tashcommunications.com.

WANTED TO BUY

Is it time to sell?
Established operator looking to buy
Class A amusement route with employ-
ees in Georgia. There is no preference
on the size of your route operation. All
communications will be confidential
with non disclosure agreement. Serious
inquires reply to Vemcogyrl@aol.com

BUSINESS FOR SALE?

EQUIPMENT FOR SALE
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