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Document available
on state COAM website

By Jorie Tash, Georgia Amusement Journal

The COAM Division of the Georgia Lottery Corp.
(GLC) has released a newly developed guide for Location
License Holders (LLHs) that explains COAM regulations
and provides answers to many questions current and poten-
tial location licensees may have about coin-operated amuse-
ment machines.

The Location License Holder Guide is available on the
COAM Division website, www.gacoam.com. John Heinen,
president of the COAM Division, told the COAM Advisory
Board in April the guide is “another tool” location licensees

Photo courtesy of Primero

can use to understand the COAM industry and their role in CONRAD LAWSON of Primero,  event in Duluth June 6 to provide
it “A ot of work o that ” Hei ” right, discusses the company’s information on its new American
ot of work went into that, He,men sald. games with representatives of Elite  Dream suite of games, as well as
Much of the work was done by Mike Parham, COAM . . .
Amusements during a Primero its True Route POS system.

See GUIDE Page 3

License renewal window closes June 30

Georgia Amusement Journal COAM website, www.gacoam.com. Licensees * Master Class A — New and renewal

Just a few days remain for Coin-Operated who have not renewed by midnight June 30 will * Master Class B — Renewal only
Amusement Machines (COAM) licensees to be assessed a $1,000 late fee starting on July 1. * Location Class A — New and renewal
renew their licenses for the 2020 licensing pe- Existing COAM licensees will not be allowed to * Location Class B — New and renewal
riod without incurring a late fee. apply for a new license to avoid payment of late * Manufacturer — New and renewal

The license-application process is open for fee. * Distributor — New and renewal
the 2020 licensing period (July 1, 2019, to June The licensing application covers the follow- By submitting a COAM application, li-
30, 2020) through the Georgia Lottery Corp.'s ing licenses: See RENEWAL Page 9

GACS conventlon convenes June 23-25

activities and fun,” GACS said in a news re-
lease.

The 2019 Convention will support the

three pillars of GACS:
Advocacy. Political engagement is at

the core of GACS’ mission. GACS is invit-

The convention “will bring together C- ing legislators and regulators to join the
Store retailers and suppliers who share a com- convention education faculty. Attendees will
mon mission — advancing the success of the hear from a panel of legislators, who will discuss cur-
C-Store industry — for two and a half days of engaging See CONVENTION Page 10

Georgia Amusement Journal
Members of the Georgia Association of
Convenience Stores (GACS) will gather
June 23-25 for the 2019 Annual Convention
at the Omni Amelia Island Hotel in Florida
for some education, networking and fun.

PRSAT 5TD
5 POSIAGE
PAM
AILANTA GA,
FERMIT MO 3282

Our mission is fo promote and serve Georgia’s
Coin Operated Amusement Machine Industry

Join us at www.gamoa.org
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* (Gain a competitive advantage

SGS is the exclusive distributor of
|GT products in Georgia.

Contact SGS today at
404-662-7027 | orders@southerngamingsolutions.net
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GAMOA members meet June 20 in Lilburn

Georgia Amusement Journal

The Georgia Amusement and Music Opera-
tors Association (GAMOA) will hold a member-
ship meeting Thursday, June 20, at the Pleasant
Hill Event Hall in Lilburn.

In addition, an industry social is set for
Wednesday, June 19, at the Sonesta Gwinnett
Place, beginning at 6 in the Art Bar.

The membership meeting Thursday is open
to all master licensees statewide. Representatives
from GAMOA and the GLC will discuss what to
expect in 2019 and beyond. Additionally,
Primero and CPI will be on hand to display their
new products and services. The event hall, 550
Pleasant Hill Road in Lilburn, will open at 11
a.m., so those attending can meet with represen-

tatives of Primero and CPI and see the products.
The meeting starts at noon, and those attend-
ing are encouraged to arrive early. Lunch with
vegetarian options will be sponsored by Primero.
A block of rooms at Sonesta Gwinnett Place,
1775 Pleasant Hill Rd. in Duluth, are available
for $112 until Monday, June 17. Visit GAMOA’s
website, www.gamoa.org, to book a room.

3. “Location License Holder
Procedures” (includes “Selecting a
Master License Holder,” “Signage
Promoting COAMs” and “Access-
ing Weekly Invoice Reports”);

4. “Enforcement and Compli-
ance” (includes “Prizes for COAM
Redemption,” “Class B Master Li-
cense Holder Interest in a Class B
Location” and “Penalties for
COAM Violations”);

5. “Abbreviations/Acronyms/
Definitions;”

6. “Important Recurring Li-
censing Year Dates;”

7. “Location License Fees;”

1. “General Information” (in- 8. “Quick Reference Contact
cludes “Mission Statement,” “Ben- List, and;”

efits of Becoming a Location 9. “Location License Holder

Guide

from Page 1

Division vice president, who told
members of the Georgia Amuse-
ment and Music Operators Associ-
ation in April that the guide
provides “good information” about
entering and thriving in the COAM
industry.

COIN OPERATED AMUSEMENT MACHINE

LOCATION LICENSE HOLDER GUIDE

The 44-page Location License
Holder Guide provides nine main
sections, as highlighted in the fol-
lowing Table of Contents:

Licensee Holder” and “Types of
Location Licenses™);

2. “Applying for a Location Li-
cense” (includes “Tips to Ensure a
Successful Application for a Loca-
tion License,” “Checking License
Status on COAM Website” and
COAM-required “Electronic Funds
Transfer Authorized Account™);

Checklist.”

Other documents available on
the COAM website include COAM
Financial Sweep and Push Calen-
dar for 2019 and approved lists of
master and location licensees as

well as distributors and manufac-
turers, current as of May 29, 2019.
The Rules and Regulations docu-

ments have been updated as well,
where users can find proper proce-
dure for awarding lottery tickets as

COAM prizes, COAM hearings
and license application, among
other regulatory topics.

ACE 2019 COAM location sweep
Connect, cOAM p . b 3
" ACCOUNTING | ACCOUNTING LOCATION MASTER ACCOUNTING | ACCOUNTING LOCATION MASTER
macC h INesS WEEKSTART | WEEKEND | SWEEPDATE | PUSHDATE | WEEKSTART | WEEKEND | SWEEPDATE | PUSH DATE
To ensure accurate re- Z1-Apr-13 27-Apr-19 01-May-13 07-May-18 25-Bug-19 31-fug-19 (d-5ep-19 10-5ep-19
porting of financial data to 28-Apr-19 0d-May-19 0-May-19 14-May-19 01-5ep-19 07-5ep-19 11-5ep-19 17-5ep-19
the Central Accounting Sys- 05-May-19 11-bay-19 15-May-19 21-May-1% OF-Sep-19 14-58p-19 18-5ep-19 24-5pp-19
tem, the Georgia Lottery 13N 1 18- My 10 20 M1 20-May-19°
Corporation (GLC) says it is iy iy Y Lb g 15%-5ep-19 21-5ep-18 25-5ep-19 ¥1-Oct-14
imperative the Location Li- 13-May-13 £3-May-13 £3-May-13 04-lun-13 22-5ep-19 28-5ep-19 02-0ct-19 08-0ct-19
cense Holders (LLHs) en- 26-May-19 01-Jur-19 05-lun-19 11-lun-19 29-5¢p-19 15 t-19 ¥8-0et-19 16-0ct-15*
F]f_‘ﬁ sure all 02-Jun-19 08-Jun-19 12-Jun-19 180un19 |  pg-Oct-19 13-0ct-19 16-0ct-19 22-0ct-19
equipment
C,O%M remains con- 05-iun-19 15-Jun-19 18-Jun-18 251y | 13-0ct19 19-0ct-19 23-0ct-19 29-0ct-19
w nected to the 1&-Jun-19 22-jun-19 26-Jun-19 02-Jul-19 30-0ict-19 36-Oxct-10 30-0ct-19 05-Mov-19
site con- 23-Jun-19 29-Jun-13 03-Jul-13 09-Jul-19 27-0t-19 02-New-19 06-Now-19 13-Nov-19*
troller and powered up at all
times. 30-Jun-19 OB-Jul-1% 10-Jul-19 16-Jul-13 03-Mow-19 08-Now-19 13-Hoy-19 18-Mov-19
The GLC maintains a 07-Jul-19 13-Jul-19 17-bul-19 23-Jul-19 10-Nov-19 16-Now-19 20-Noy-18 26-Nov-19
record of those LLHs thaF 14-Jul-1% 20-Jul-15 24-Jul-19 30-Jul-19 17-Mew-15 73-Now-14 77-Now-18 0d-Dipe-19¢
are repeat offenders of fail-
ing to ensure the continuous 21-Jul-19 27-Jul-19 3-Jul-13 OB-Aug-19 24-Nov-19 30-Nov-19 04-Dec-19 10-Dec-19
connectivity and operation 28-Jul-19 03-Aug-19 07-Aug-19 13-Aug-19 01-Dec-19 07-Dec-19 11-Dac-19 17-Diac-19
f Class B COAMs.
of Class B COAMSs. — GhAug1d  10-fugld  IdAugld  20Augdd | 08Dec13  14Decd®  18Decl®  24Dec10®
Failure to comply with
these procedures may result 11-Aug-13 17-Aug-13 21-Aug-19 17-Aug-19 15-De¢-19 21-Dec-19 26-Dec-19* 02-Jan-20*
in fines up to $50,000, sus- 18-Aug-19 24-hug-19 28-Aug-19 04-5ep-19% | 22-Dec-19 28 Dec-19 02-Jan-20° 08-Jan-20*
pension and/or revocation of o
the license Indicatas sweep of push date has been changed to accommodate holiday
’ Mete: Halidays on a Thursday and Friday ray delay the svailababity of the Location Period Accaunting Regort an the following Monday
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Little things make the difference

By Beth Standlee
CEO, TrainerTainment

It is my habit to swing through Starbucks
in the wee hours of the morning. | get up
around 5:00-5:30, read my daily devotional,
and then go to the gym. Some morn-
ings, | work out for about an hour and
others (like today) only about 30 min-
utes. And then | do what | really want to
do and swing by Starbucks.

| always order a Triple Grande
Skinny Caramel Latte. But this morn-
ing, | decided on a Venti Nonfat Two-
Splenda Coffee. I'm not sure why |
went rogue. It must be the conserva-
tive in me that realized the coffee was
half the price of the latte!

Nonetheless, when | got up to the
drive-through, the kind gal that works
the window said, “Something different
this morning...I typed in triple grand
skinny caramel latte!” We both laughed.
She shared that she was trying to drink soy
herself instead of milk. We wished each
other a good day and | drove off. | have to
tell you, | was inspired and surprised at how
good it made me feel that she knows me
(just by my voice). It seems so silly, I'm sure.
| got to thinking about how easy it is to wow
others. It’s all about making them feel spe-
cial.

How many of your guests’ names do you
know by sight? How many are you willing to
learn per day? The things that are transfor-

mative are the little things.
2019 can be the year that you break

through. 2019 can be the year that you real-
ize the kind of success with your family, your

business, your job, and even the life that

Beth Standlee

you deserve.

You know what | believe? | believe that
we do the big things. The big things are the
“must do” things. It’s the little things that
make the difference. Success is built on the
foundation of doing the little things consis-
tently and doing them well.

I’ll leave you with this thought: In the
sales process, we are fanatics about con-
necting first with others, qualifying their
needs (being curious about them before we
talk about us), then we present our stulff,

Dedicated to serving the Georgia COAM industry
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Success 1S built
on the founda-

and finally, we ask for their business (close).
At TrainerTainment, we call that the CQPC
of selling. Each of those components done
in that order is just one little thing followed
by another. If you want to get great at sell-
ing, then get focused on
doing each of these little
things in this order — over
and over again, whether
you’re at the counter, on
the phone or at a function.
Why don’t you get

. c committed to learning the
tion Of dOlIlg the names of five new people
little thiIlgS CONSIS- every day and then use

. their name the next time
tently and doing you see them? A perfect
them WGH example would be when

someone approaches
your front counter, you
learn and use their name
because they paid with
the credit card, and then, when they leave
your facility, you say, “Hey Beth, thanks for
coming in today.... I'll see you tomorrow!”
Try it — transform your life and theirs.
Beth Standlee is founder and CEO of
TrainerTainment, a sales-training com-
pany that helps grow people and as re-
sult grow businesses. She will lead a
seminar during the Southern Amusement
and Entertainment Expo, sponsored by
GAMOA, in Atlanta in September.

COAM calendar

— REPORTING DATES —
The COAM licensing application (www.gacoam.com)
is open for the 2020 licensing period (07/01/2019 -
06/30/2020) for the following:
» Master Class A - NEW and RENEWAL
» Master Class B - RENEWAL
« Location Class A - NEW and RENEWAL
« Location Class B - NEW and RENEWAL
» Manufacturers, Distributors - NEW and RENEWAL
Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC
by the 20th of each following month.
Date a $1,000 late fee will be assessed to Location
Class A and Class B licenses, Master Class A and
Class B licenses, and Manufacturer and Distributor
licenses that have not RENEWED for the 2020
licensing period (07/01/2019 — 06/30/2020).

— MEETINGS/OTHER —
GAMOA meeting, Pleasant Hill Event Hall, Lilburn
June 23-25: GACS Convention, The Omni, Amelia Island, FL

July 16: COAM Advisory Board, GLC Office, Atlanta

Write us

The Georgia Amusement Journal welcomes letters to the editor. Letters
must include the writer’'s name and address. The word limit is 300. Mail

to Georgia Amusement Journal, P.O. Box 4307, Butte MT 59702, or you
can email us at paul@tashcommunications.com. The Journal reserves
the right not to print letters it finds objectionable.
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AMOA working to engage in many ways

By Lori Schneider
AMOA Executive VP

Late spring was an active
one for many of AMOA’s work-
ing committees — here are just
a few of the ways we continue
to “Build Engagement in Real
Life.”

Continuing Education —
AMOA’s On the Road Program
has been set for Oct. 25-27 and
will be held at the Westin
O’Hare in Rosemont, IL. The
program begins the afternoon
of Friday, Oct. 25, with a factory
tour of both Incredible Tech-
nologies and Raw Thrills. The
educational component will take
place all day Saturday and
wrap up at 12 p.m. on Sunday,

the program but will stay for
their own additional sessions on
Sunday afternoon and Monday
morning, Oct. 28, wrapping up
by 11 a.m.

our nation’s capital battling the
bank account closure issue that
has affected many in the indus-
try. AMOA is currently planning
its next visit to Capitol Hill at the

MOA'’s On the

Road Program
has been set for Oct.
25-27 and will be
held at the Westin
O’Hare in Rose-
mont, [L.

allowing participants ample time
to fly home that afternoon. De-
tails on topics and presenters
will be provided in next month’s
update. In the meantime, visit
amoa.memberclicks.net for
more information as it becomes
available.

AMOA’s On Campus Pro-
gram, also known as the
AMOA-Notre Dame Program,
will kick off Class XIX the same
weekend in Rosemont. Partici-
pants will take part in the On
the Road educational portion of

Lori Schneider

State Council Meeting —
The 2020 AMOA State Council
Meeting will be held Feb. 13-15
at the Renais-
sance Interna- f
tional Plaza |
in Tampa,

FL. Additional details """
will be available later this sum-
mer.

Government Relations —
AMOA continues to be active in

end of July and is working
closely with other organizations
on strategies to fight this regula-
tory over-reach.
Anyone experi-
encing a bank
account clo-
sure should
contact AMOA Executive Vice
President Lori Schneider at
lori@amoa.com or call (815)
893-6010.

in Feal Life

Amusement Expo Interna-
tional — Planning for 2020 AEl is
underway, and we’re excited to
be heading to New Orleans for
next year’s event. Expo educa-
tion is set for Monday, March 9,
at the Hilton New Orleans
Riverside, AEI's headquarter
hotel, and the trade show is set
for Tuesday and Wednesday,
March 10-11, at the convention
center.

In addition to the educa-
tional and networking opportuni-
ties above, AMOA is pleased to
announce it will be launching
two new programs for its mem-
bers this summer: On Demand
Education and the “AMOA En-
gage” app.

For more information on
AMOA membership or any of
AMOA’s programs, be sure to
visit amoa.memberclicks.net.

AMOA is a national trade
association representing the
interests of operators, distrib-
utors, manufacturers and
suppliers in the amusement
entertainment industry.
GAMOA is an active partici-
pant in the AMOA State Coun-
cil. Visit www.amoa.com.

Zayas-Bazan to lead Betson parts division

Betson Enterprises, a division
of H.Betti Industries, Inc., recently
announced the promotion of
Richard Zayas-Bazan to president
of Betson Imperial Parts & Service
Company.

In this role, he will oversee full
operations of this “key and grow-
ing division” of Betson Enter-
prises, a Betson news release said.
Zayas-Bazan has spent the past 22
years with the company in progres-
sive roles, most recently as vice
president of the division, “where
he has built a reputation within the
industry as an insightful strategic
thinker with a track record of de-
livering consistent, profitable
growth,” the release said.

Zayas-Bazan joined Betson in
1997 as a customer service repre-
sentative. He was then promoted to
a sales leadership position, fol-
lowed by a promotion to vice pres-
ident of the Betson Imperial Parts
& Service Company.

Zayas-Bazan’s leadership
skills, industry expertise and strong
business insight have contributed

RICHARD ZAYAS-BAZAN

to the solid execution of the com-
pany’s operational strategies and
substantial growth, the release
said. Under his leadership, Betson
Imperial Parts & Service Company
has secured exclusive master dis-
tributor rights for Goldfinger Mon-
itors, helping the brand expand its
presence in the United States. In
addition, he has spearheaded

strategic parts distribution partner-
ships with leading brands such as
Cafection Evoca Group.
Zayas-Bazan also led the suc-
cessful launch of www.betson-
parts.com, streamlining the sales
process to better support the parts
needs of customers
while increasing rev-

East Coast, West Coast, and Cen-
tral United States.

About Betson Enterprises

Founded in 1934, Betson is
today’s leader in providing prof-
itable solutions to the location-
based entertainment industry. Our
comprehensive prod-
uct line includes

enue.
“Richard has been
the key cog in Betson
Imperial Parts &
Service Company’s
dramatic growth and
his leadership of this

BETSON

W

amusement games,
vending equipment,
parts, and billiards.
Through our nation-
wide network of sales
& distribution offices,
Betson offers client-

company will best
serve our vendors and
customers with our value-added
commitments going forward,” said
Bob Geschine, president of H. Betti
Industries, Inc.

Betson Imperial Parts & Serv-
ice Company offers a full line of
parts and service to the amusement,
vending, office coffee service,
gaming, and billiard industries with
three major parts distribution cen-
ters conveniently located on the

specific consultative
solutions for the de-
sign, installation, service, and ex-
porting of equipment. We offer
competitive interest rates for leas-
ing and financing, as well as de-
ferred payments through our
private in-house lending company.
Betson Enterprises is a division of
H. Betti Industries, Inc. and is
headquartered in Carlstadt, New
Jersey. For more information, visit
www.betson.com.
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Register now for GAMOA'’s expo

Georgia Amusement Journal
Registration is now open for
vendors and participants who want 20719 SOUTHERN AMUSEMENT
to take part in the Southern Amuse- S}J.ﬁ'_fﬁﬂ.llf L
ment and Entertainment Expo Sept. S & ENTERTAINMENT EXPO
11-13 at the Atlanta Airport Mar- Eﬁ"l"fllﬁ' ; ME I?T 2
riott. ) Tentative Agenda
Sponsored by the Georgia
Amusement and Music Operators
Association (GAMOA), the event Wednesday, September 117
features exhibitors and operators 10:00 am — 12:00 am Exhibitor Set up Grand Ballroom
from all over the Southeast. The 5 : ;
Expo will include numerous educa- 10:00 am — 4:00 pm Seminars
tional seminars to help people in 12:00 pm = 12:45 pm Metworking Lunch
the industry improve their busi- 5.00 pm — 7:00 pm Sponsor/Exhibitor Appreciation  Pool Patio
nesses and educate them on the
compliance requirements of the Thursday, September 12
Georgia COAM industry. Training 9:00 am — 11:00 am Technician Training Georgia/Auburn
for technicians will be available Learn troutleshooling techniques before cafling in the big guns.
again this year. _ 10:30 am — 12:00 pm TrainerTainment Seminar
"The breakout sessions and Beth Standiee, TrainerTainment
technician training provide even
more value to your customer base," 10:00 am — 5:30 pm Expo Open Grand Ballroom
GAMOA Executive Director 10:00 am — 4,30 pm Silent Auction Fayer
Chri??;ﬁ?;‘?rtﬁzlgeorgia Lottery 12:00 pm — 1:30 pm Lunch at your leisure Grand Ballroom
Corp. will present a seminar for 1:30 pm = 3:00 pm Technician Training Georgia/Auburn
master licensees to explain new Learn troubiashoaling fechnigues belore caling in the big guns,
regulations and policies related to
retail licensees. 5:30 pm - 6:30 pm Reception Grand Ballroom
"This presentation is highly in- Silent Auction Pick-up
ormative and professionally sirue 6:30 pm — 9:00 pm Awards Banquet Southern Ballroom
amount of information in a consoli- 1o pm-12:00 am Comedian Cyrus Steele/Live Auction  Southern Ballroom
dated format," Kaiser said. Friday, September 15"
An awards banquet is planned ; A z
Wednesday night, followed by a 5:00 am —9:00 am Breakfast Grand Ballroom
performance by comedian Cyrus 10:30 am — 2:00 pm Expo Open Grand Ballroom
Steele. 12:00 pm Lunch Grand Ballroom
To register, visit = 12:30 pm -2:30 pm GLC Seminar Florida
www.gamoa.org and click on the
links provided. Hotel rooms are
available at a special rate if booked
before Aug. 21. Sponsorship op- istration, sponsorship and ex- found on the GAMOA website. year’s exciting Expo and educa-
portunities are also available. Reg-  hibitor information all can be "You won’t want to miss this tional opportunities," Kaiser said.

ATRIOT
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Patriot Gaming & Electronics, Inc. is focused on providing the
gaming Industry with a wide variety of products, alternatives, Make Patriot your Go To Bill Validator Source
low cost solutions, and unprecedented service, Meters « Speakers - Gaming Printers - LCDs - Power Supplies - Seating

Contact your sales representative Steve Butler @ 615-336-2035 or steve butler@patriotgaming.com

www.patriotgaming.com
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CHOOSE THE AMUSEMENT GAME PROVIDER WITH THE BEST TECHNOLOGY
. " TITAN® VIP Player
e S

\Q‘\ : ® Automatically generates reports
ST L making you completely audit ready

i b
I.. TR for audits by state agencies
Q

® Increased compliance with the
"l.in'n.:.-.l il cifter i'. firs

GLC's 50/50 rule
=

Evailanle dward Credits so redeam: $3200

& Event notifications via text message
or email [i.e. game door opened,
closed, or when currency is inserted)

® Players can redeem all of their
Total $32.00 credits or save for later use onto their

Titan® Card

@ Cards are only useable at your
location - generating additional
revenue and repeat business

I ! l ﬂ , e CALLTODAY FOR FREE DEMO

770-4453-0400 ext. 700

Four Stare Nam

123 Malry Stre

“TITAN® IS ONLY

. AVAILABLE AT ULTRA"
Unlimited supply of cards customized with your ‘1 :
locations name and address - free of charge! S L0, N — .

Atants, GA 30

Use the card system thal is easy
to wse and fiked by players!

= 4

L Ty
3 L | 3 ; !

Quick paY e o0 ¥
(ACEPOTS b sl m——
=g }  prems $20,000.00
':ul 519, F|',|'+| i
AFFALD $19 658,98
CHuRe £12,345,.82

L

ITTEA

770.449.0400 ext. 700

. www.UltraGrouplnc.com " .
@ULmA sales @ ultragroupinc.com i
GROLP OF COMPANIES Touch Sysiems
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MEET DUR NEW GAME FAMILY !

Contact Laura Deal today at 706.371.6357
ore=s= |deal@cardinalxpress.net or sales@cardinalxpress.net
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SMART Software continues major growth

Georgia Amusement Journal

SMART Software, an industry-leading route-
tracking and service management software com-
pany that offers specialized components for the
amusement industry, continues to grow while ex-
panding its software capabilities.

SMART Software,
which has a strong pres-
ence in the Georgia
COAM market, has
evolved “to accommodate
the needs of companies
with thousands of ma-
chines to companies with
less than 50,” said Nate
McQuillen, the company’s
national sales director.

“Created by operators
for operators, SMART Software stays on the cut-
ting edge of technology and continues to be a
leader of the pack in the various industries it
serves,” McQuillen said.

SMART Software includes complete field
service management, customer relationship man-
agement, sales, parts inventory, contract/compli-
ance/license tracking, asset management and
many other components. The company, which
also serves a variety of other industries, includ-

McQUILLEN

ing ATM and gaming companies, has even more
features upcoming for its software, McQuillen
said. Those include:

* SMART Routing — auto-routing based on
distance for amusements and ATM companies;

* Job status email notification with photos to
customers;

* Cashless payment integrations specifically
for the amusement industry;

» Updated/modernized user interface;

» Payment acceptance via mobile app;

* Streamlined workflow for work orders on
SMART Mobile;

* Portal updated design and expanded func-
tionality with knowledge base, work-order his-
tory, and asset history;

* Streamlined workflow of the desktop appli-
cation, and;

» Work-order task lists that are dynamic and
see progress in real time.

SMART continues to exhibit and speak at na-
tional and regional events for amusement and
gaming operators throughout the country, includ-
ing the Amusement Expo and IAAPA. On the
ATM side, some of SMART’s events include the
ATMIA US Conference, ATMIA Canadian Con-
ference, and the National ATM Council, where it
has been Bronze Sponsors of the event for the

past two years. In addition, SMART also ex-
hibits at national petroleum and C-store events,
including NACS, MPACT, PACE, WPMCA, and
the SE Petro Show.

The company recently completed a remodel
of its headquarters in Effingham, IL, McQuillen
said, and has added three new software develop-
ers to its team.

“Each will be playing key roles in various
areas of SMART Software application develop-
ment moving forward,” he said.

SMART Software recently sent two team
members to attend the Amazon Web Services
Summit (AWS) in Chicago.

“Continued education with all of our team
members ensures innovation of our product, as
well as its longevity,” McQuillen said.

In addition, SMART has recently launched a
redesign of its website, www.SMART.software.

SMART Software “continues to expand in
the convenient store, petroleum industry, HVAC,
landscaping, and environmental compliance
spaces,” he added.

“All in all, things look bright for this com-
pany as it continues its rapid growth.”

SMART Software is offering free, personal-
ized online demonstrations and can be reached at
sales@smart.software or 844-SMART-02.

Renewal

from Page 1

Apply for the correct license
type — Licensees need to make sure
they are applying for the correct
type of license (Master, Location,

submitting a COAM application.
Provide true and correct infor-

mation on applications — GLC rec-

ommends licensees provide the

accountant or bookkeeper. Make
sure and provide the true and cor-
rect contact information, email ad-
dress, and home address when

censees are certifying that the loca-
tion they are applying for is open
for business and that the applicant
is currently the owner or operator
of the business.

The Lottery is not accepting
any new Class B Master License
applications. New Class B Master
licenses are only available through
an auction process for prequalified
participants. Master License auc-
tions occur at least once every
three years. Once the next auction
date has been determined, it will be
posted to the COAM website.

Sept. 28 is the last day to sub-
mit a renewal for a Location Class
A and B license, Master Class A
and B license, and manufacturer
and distributor license. If a holder
of a 2019 COAM license fails to
renew their license, or their license
application is not approved on or
before this date, the person or en-
tity will no longer be allowed to
operate COAMs.

The GLC provided several
"helpful hints" to avoid delays in
the processing applications. Those
include:

Pay taxes and other state finan-
cial obligations — Before applying
for a COAM license, verify you
have no outstanding tax liabilities.
Contact the Department of Rev-
enue (DOR) for the State of Geor-
gia at (404) 417-4445 to obtain a
status on any outstanding tax lia-
bilities.

Manufacturer or Distributor) and
the correct class of license (Class A
and/or Class B). Location licensees
who are in possession of both
Class A and Class B machines in
the same business location, or an-
ticipate having both Class A and
Class B machines in the same
business location anytime during
the licensing year, must apply for a
Class B license.

Respond to requests for infor-
mation — Respond to information
requests from the Retailer Con-
tracts Administration (RCA) De-
partment promptly. Failure to
respond to any information request
may result in the denial of your
COAM application.

Have registration information
— Licensees should ensure they
have all registration information
available prior to logging into the
licensing application including
your www.gacoam.com username
and password, State Tax Identifi-
cation (STI) number, method of
payment information and any
identification or citizenship infor-
mation that may be required to
complete your application.

Update officers/owners/share-
holders — Applicants must ensure
all officer/owner/shareholder in-
formation has been updated with
the DOR prior to submitting a
COAM application. A "Personal
Information" page must be com-
pleted for each
officer/owner/shareholder when

contact information and email ad-
dress for the owner or owners of
record, rather than that of the LLHs

Morth Georgia
706-632-5050

applying for 2019 COAM license
or go to www.gacoam.com at any
time and update your information.

it/

i
g

Greater Atlanta
770-592-4840
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Retail Matters

Parker’s donates $25,000 to Savannah schools

Parker’s donated $25,000 to Savannah-
Chatham County Public Schools as part of the
company’s Fueling the Community charitable
initiative, which allocates a portion of the pro-
ceeds from gas sold on the first Wednesday of
each month to area schools. The check was pre-
sented at Godley Station K-8 School in Pooler,
Ga., on May 16.

“Savannabh is the heartbeat and headquarters
of Parker’s, and I feel it is our responsibility to
nurture future leaders,” said Parker’s founder
and CEO Greg Parker. “At Parker’s, we believe
education is the tide that floats all ships. Educa-
tion has the power to transform lives, offer op-
portunities and strengthen communities.”

Community program.

Parker’s launched its charitable initiative in
2011 and donates money to schools in every
community where the company operates stores.
Parker’s has donated nearly $1
million to area schools since
the inception of the Fueling the '-:-ém

Deeply engaged with the
communities it serves, Parker’s
endows the Parker’s Emer-
gency and Trauma Center at
Memorial Hospital in Savannah and spearheads
the Keep Savannah Clean anti-litter campaign.
In 2019, Parker’s also donated a record $5 mil-
lion to create the Parker College of Business at

Georgia Southern University.

Founded in 1976, Parker’s has earned acco-
lades for its Parker’s Rewards loyalty program,
award-winning Fueling the
Community charitable initia-
tive, innovative mobile app and
acclaimed PumpPal program,
which has saved customers
more than $10 million since its
inception.

The company employs
nearly 1,000 individuals throughout the region
and completes more than 125,000 transactions
daily at 57 retail stores throughout southeast
Georgia and South Carolina.

ks

Parkers

fast, fresh & friendly

HOPE recipients wanted for documentary

Producers are currently casting individuals in Georgia who have re-
ceived the HOPE Scholarship and maintained and graduated with HOPE
to be featured in a digital documentary.

The HOPE (Helping Outstanding Pupils Educationally) Scholarship
program is funded by the Georgia Lottery Corp. through lottery ticket
sales and revenue from the Coin-Operated Amusement Machine (COAM)
industry. The Lottery has given over $8 billion to the HOPE program since
its inception, and more than 1 million Georgia students have received
HOPE funds to continue their education.

Casting Breakdown:

Did you receive, maintain, and graduate with the HOPE Scholarship
while attending college in Georgia? Do you have an interesting story to
tell? We want to hear from you!

Hylton Casting is seeking recipients of the HOPE Scholarship who
maintained and graduated with HOPE and reside in Georgia to be featured
in a digital documentary, showcasing inspiring stories about how HOPE
enables students to get a college education, achieve their dreams, and give
back to their communities by creating real change through any chosen
field.

To submit, visit: www.hyltoncasting.com/castinghopescholars.

EnMarket provides health education series

Georgia-based Enmarket is partnering again with Healthy Savannah
for its sixth annual Enmarket Encourage Health Educational Series.

The popular speaker series presented in a lunch-and-learn format of-
fers the public a free opportunity to hear local experts discuss health-re-
lated topics in a non-commercial atmosphere.

Upcoming dates, speakers date, and topics include:

* June 25: Desirae Suggs, speaker for Food Insecurity Issues in Savan-
nah

* Aug. 27: Dr. Michael Vaughn, speaker for Facts and Fictions of CBD
0Oil

* Oct. 29: Katie Balthrop, speaker for the Importance of Strength
Training at Any Age

This marks the sixth year for the Enmarket Encourage Health Educa-
tion Series conducted in partnership with Healthy Savannah, the Charles
H. Morris Center at Trustees' Garden, Cha Bella, the City of Savannah,
Clover Health, Sandfly Family Dental, Savannah Morning News, Savan-
nah Magazine, St. Joseph’s/Candler and WRHQ.

Savannah-based Enmarket operates 123 convenience stores and 14
quick-serve restaurants.

Convention

from Page 1

Sunday, June 11, 1019
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Learning. Education is a key part
of what GACS does. Monday morn-
ing will be all about trends that impact
the industry. Four experts, speaking
on topics ranging from demographic
and consumer purchasing trends, to
tobacco and marijuana market
changes, are on the program. Also,
raffle tickets will be sold for $100
apiece — they can be purchased via the
online registration page prior to the
convention, and during the convention
as well, to support the GACS Educa-
tion Foundation.

Networking. Creating opportuni-
ties to spend time together, learn from
one another and share stories, is one
of the things GACS does best. Focus
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in Five, a new member event launched
in 2018, is on the Sunday schedule.
Monday, there’s golf and fishing.
Registration fees start at just $295
for members or $365 for nonmembers,
and $235 for members’ spouses. For
more information on these and other
registration options, or to learn more
about the convention, visit
www.gacs.com/ events.
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Zydexo is the only Manufacturer with

AwardWinning Games

= The only fish game (Bonus) Approved
in Georgia with 43" Vertical Display
and Joystick

« Patent Pending Bonus Feature
keeping the players engaged

« Most Interactive Bonus Games in the
Market

« Switch out any under performing
game within 6 months for FREE

« (Games Available in Single Screen,
Dual Screen, 32" Vertical and 43"
Vertical Screens

» Four Levels of Payout settings

for maximum flexibility at location

Free chair with
purchase of game set.

« COAM Reporting System

« Redemption Assignment and reporting
(Grocery/Gas,/Store Card)Audit Printout
during GLC Inspections

- Transfer Credits Between Terminals

» Add Credits from POS

« Workswith orwithout Bill Acceptors

« GLC Sweep Report

= Track Replays and stay compliant with
50/50 Rule
Workswith All Manufactures Machines.

« Mo additional wiring required to replace
legacy fledglings

Cashless and Route / Location Managment System

INTERMNET POS

. e = 770.203.0401 EL |
ZYde% — — sales@coam.com - Kanneci-

www.zydexo.com
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America’s Premier Skill Games 10th

g
¥y

fhppue®

]
. =

IN TF{ODUCINC1

HE TRUE POINT POS SYSTEM

Make your plans to attend the June 20" GAMOA luncheon
to get exclusive information on the True Point POS System.
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Membership Application

Operators, Locations, Manufactures, Distributors & Suppliers

Company Name
Address
City State Zip
Main Contact
Business Phone Fax
Cell Email
Secondary Contact
Business Phone Fax
Cell Email
Amusement Operators Membership: (Class A Master License Holders)
L] Amusement Operator 1-9 Employees $350 GAMLH#
u Amusement Operator 10+ Employees  $500 GAMLH #
Amusement Operators Membership: (Class B or Class A & B Master License Holders)
0 Amusement Operator 1 - 20 Decals $1,000 GAMLH#
] Amusement Operator 21+ Decals ($52/Decal) % GAMLH #

21+ Decals L[ One-time Payment [ Quarterly 0O Monthly Number of Decals

Quarterly & monthly payments due the by the 5™ of each month.

Location Membership: (Location License Holders)
[ Location License Membership (1-4 Locations) $100 GALLH#
] Maximum Location License Membership (5+ Locations) $500 GALLH#

Associate Membership: (Manufacturers, Distributors, Supplies, Affiliated Associations & Industries)

] Level 1 Membership Professional Services $250

] Level 2 Membership Plush & Bulk $500

L] Level 3 Membership Parts & Service $1,000 GA License #

L] Level 4 Membership Distributor or Manufacturer  $2,000 GA License #

Total Membership Fees (Checked Category Above) 3 L1 Check Enclosed

Credit Card Number Exp CID "
E-Check Account Number Routing Number

Please make checks payable to GAMOA and mail this form with your check to:

GAMOA
2095 HWY 211 NW » STE 2-F PMBE 163
Braselton, GA 30517

Join Online at www.gamoa.org/register.

If you have any questions, please call the GAMOA office at 770.408.0384 or email christina@gamoa.org.
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Organize Your Business
Sn You Can Fm:us On Grnwmg Your Business.

» Cell Phone Signatures « Real-Time Natifications

B
© W - Attach Photos to Tickets, « Flekd Service Management
’ Ireentary Items and Locations « Customer Portal for Work Crders
e Panvesal - Inventory/Equlpment Tracking « Contract Management and Alerts
Service Management and Route Tracking + Schedule and Dispatch Tickets
» Access Customer Information,

Irwenitary, and Histosical Data

« Customer Relationzhip Mgmit.
Carryower Adjustrnents

All Components Include Full SMART Software Functionality

4

. gam |t‘r{'J « Track, Record, and Repart Amusement Earnings, Taxes and Fees

SM ART « Licemse/Contract Tracking =

P
B PR s vl 2ol s e Troechiney = Increase Bevenue @ ::,hl.hl: m mTH H'ﬂ" 5

C amusement + Acourate Callection Accaunting P i CA
SMART » Flexible Multi-Layered Revenue Splits o

A :
seryios Mansgement and Foube Iracking « Recapture Lost Fees %"-""1"-‘ 1%;:

« Cuickbaoks Integration « Know Where ALL of Yaur Cach

alim » Enhanced Cash Forecasting 5 At ALL Times
SMART - Flexible Commission Structures = Complete CIT Management
vt danagement and Renie Tiisking « Advanced Cazh Recondliaticn = Inventory/Equiprment Tracking

+ Srnart Phone Integration « Route Optimization
+ Comprehensive Reporting

Askﬁbﬂu’t
SMART Software has a dedicated support team that prides

itsellf on quick response time, Unlimited support SHART .s o AHT

15 included with all our software packages

Contact Us for Your Online Demo: (844) 762-7802 www.SMART.Software
\_————-7
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=l Store owners,

» Take profits by storm!

with Georgia’s best products,
sales and service of COAMs

4
and Class A amusement games! _

* Free installation

 Axes Cashless
Card System

 Lottery co

R, 7

".-Il.. EME ..-.,.MI.TEI i
Tb Dqu.TmH

CALL US TODAY!

. (877) 773-7010
(706) 955-3416
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REEL IN HUGE PROFITS AND
MORE TRAFFIC TO YOUR LOCATION!

CHECK OUT THE NEW RELEASES FROM BANILLA GAMES.
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