
By Paul Tash
Georgia Amusement Journal
Looking to build on its suc-

cessful first seminar for retailers in
May, the Georgia Amusement and
Music Operators Association
(GAMOA) is sponsoring a second
seminar Wednesday, July 18, in Sa-
vannah.

The seminars, co-sponsored by
the Georgia Association of Con-
venience Stores (GACS), are fo-
cusing exclusively on retail
COAM issues. GAMOA represen-
tatives are hoping they can capital-
ize on the success of the inaugural
event in Marietta. 

"We were excited to see the in-
credible turnout of retailers,"
GAMOA President Shawn Fellows
said. 

Retailers afterward provided a
great deal of positive feedback
with one saying he learned "more
in two hours than I have over the
last three years," Fellows said. The
feedback showed the seminar ac-
complished its mission. 

"By providing a proper venue,

By Paul Tash
Georgia Amusement Journal

Z2 LLC, owned by Ayaz Virani, was the winning
bidder at last month's public auction for a Class B
master license, the Georgia Lottery Corp. an-
nounced. The winning bid was $900,000.

The GLC ran the public auction May 3 at its head-
quarters in downtown Atlanta. About 40 people gathered
to watch six pre-qualified bidders participate in the auc-

tion, which lasted about 5 minutes with auc-
tioneer Bob Benton presiding. 

Proceeds go the Georgia’s HOPE
Scholarship and Pre-K educational
programs. The COAM industry has

raised about $140 million since 2013 for the
Hope Scholarship and Pre-K educational programs.

GLC CEO Gretchen Corbin welcomed the bidders be-

THE LICENSING period to apply and renew
COAM licenses is open through the end of June.

A $1,000 late fee will be assessed beginning July
1 for licensees not renewing online by June 30.
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See SEMINAR Page 3

Second
seminar
July 18

Licensing window open

GLC announces license auction winner

The window for online  appli-
cations for COAM licenses is still
open for the 2019 licensing period
(July 1, 2018, to June 30, 2019)
through the Georgia Lottery Corp.'s
COAM website, www.gacoam.com.

Licenses not renewed for the
2019 license year by midnight
(EST) on June 30, 2018, will be as-
sessed a $1,000 late fee starting on
July 1. 

Existing COAM licensees will
not be allowed to apply for a new

license to avoid the late fee.
The licensing application cov-

ers the following licenses:
• Master Class A – New and re-

newal;
• Master Class B – Renewal

only;
• Location Class A – New and

renewal;
• Location Class B – New and

renewal;
• Manufacturer – New and re-

newal;

• Distributor – New and re-
newal.

The Lottery is not accepting
any new Class B Master license
applications.

The GLC provided several
"helpful hints" to avoid delays in
the processing applications. Those
include:

Pay taxes and other state fi-
nancial obligations – Before ap-

See LICENSING Page 3

See AUCTION Page 3
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LOTTERY officials address a crowd of COAM retail-
ers May 2 in Marietta during the inaugural seminar

sponsored by GAMOA and GACS. A second semi-
nar is scheduled July 18 in Savannah.

Licensing
from Page 1

Auction
from Page 1

Paul Tash photo

adequate time and a professional
presentation, we can improve in-
dustry knowledge, compliance and
integrity in a single afternoon,"
Fellows said. "Retailers have the
most critical role in increasing the
overall profitability of COAMs, as
they are the sole source of interac-
tion with the players. The staff can
promote responsible play and an-
swer questions for new players."

Lottery officials provided a de-
tailed video presentation that cov-
ered monthly reporting, the 50
percent rule, the change of Master
forms and ways that a retailer can
improve the environment for
COAMs within their store. Atten-
dees heard from various depart-
ment heads about the variety of
compliance requirements and got
the chance to ask a multitude of
questions. Georgia Lottery Corp.

Seminar
from Page 1

officials gave thorough answers
and provided additional informa-
tion on the Lottery ’s COAM web-
site. 

July's seminar is open to all re-

tail licensees that hold current loca-
tion licenses issued by the Georgia
Lottery COAM Division. Register
for free at www.gamoa.org by Sun-
day, July 15, or at the door for $20.

The seminar runs from 1-3
p.m. at Star Castle, 550 Mall
Blvd., in Savannah. For more info,
go to www.gamoa.org. More semi-
nars are planned for later this year.

plying for a COAM license, li-
censees should verify they have no
outstanding tax liabilities. Contact
the Department of Revenue (DOR)
for the State of Georgia at
(404)417-4445 to obtain a status on
any outstanding tax liabilities.

Apply for the correct license
type – Licensees need to make sure
they are applying for the correct
type of license (Master, Location,
Manufacturer or Distributor) and
the correct class of license (Class A
and/or Class B). Location licensees
who are in possession of both Class
A and Class B machines in the
same business location, or antici-
pate having both Class A and Class
B machines in the same business
location anytime during the licens-

ing year, must apply for a Class B
license.

Respond to requests for infor-
mation – Respond to information
requests from the Retailer Con-
tracts Administration (RCA) De-
partment promptly. Failure to
respond to any information request
may result in the denial of your
COAM application. 

Have registration information
– Licensees should ensure they
have all registration information
available prior to logging into the
licensing application including
your www.gacoam.com username
and password, State Tax Identifica-
tion (STI) number, method of pay-
ment information and any
identification or citizenship infor-
mation that may be required to
complete your application.

Update officers/owners/share-
holders – Applicants must ensure

ALL officer/owner/shareholder in-
formation has been updated with
the DOR prior to submitting a
COAM application. 

A "Personal Information" page
must be completed for each offi-
cer/owner/shareholder when sub-
mitting a COAM application.

Provide true and correct in-
formation on applications – GLC
recommends licensees provide the
contact information and email ad-
dress for the owner or owners of
record, rather than that of the LLHs
accountant or bookkeeper. Make
sure and provide the true and cor-
rect contact information, email ad-
dress, and home address when
applying for 2019 COAM license
or go to www.gacoam.com at any
time and update your information.
Owner information may be updated
using the following steps:

-  Log into www.gacoam.com;

-  Click "Licenses" submenu at
top of page;

-  Select the business from the
drop-down list;

-  Click "Account Info" button;
-  Click the green check on the

right side of screen under "Owner
Contact Info;"

-  Click "Edit" button to update
information;

-  Update information;
-  Click "Verify Address" button

(if necessary);
-  Click "Save Changes" button;
-  Click "Yes, Save" button.

Updating information will en-
sure the timely and complete evalu-
ation of applications, the GLC said.
Failure to provide updated informa-
tion may result in the denial of an
application. For help with access-
ing accounts, call the GLC COAM
Helpline at 1 (800) 746-8546 and
select Option 6 and then 2. 

fore the auction started and praised
the state's "partnership" with the
COAM industry. 

"I appreciate the funding (the
industry) has brought to educa-
tion," she added. "We're excited at
the Georgia Lottery Corp. (for the
auction)."

Pre-qualification was required
to participate in the auction. To be
considered for qualification as a

bidder at the auction, a person or
entity must have submitted a:

• COAM Pre-Qualification
Auction Participation Form;

• COAM Class B Master Li-
cense Auction Deposit Letter; 

• And a $100,000 deposit.
Winning bidder Z2 LLC will

have its $100,000 deposit go to-
ward the $900,000 purchase price.
The other five bidders had their de-
posits returned. The $900,000 win-
ning bid does not cover the $5,000
master license fee.

No information has been re-
leased on the next license auction.
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— REPORTING DATES  —
Now:       The COAM licensing application (www.gacoam.com)  
               is open for the 2019 licensing period (07/01/2018 ‐ 
          06/30/2019) for the following: 
                  - Master Class A ‐ NEW and RENEWAL
                     - Master Class B ‐ RENEWAL
                   - Location Class A ‐ NEW and RENEWAL
                  - Location Class B ‐ NEW and RENEWAL
                  - Manufacturers & Distributors - NEW/RENEWAL
Sept. 28:      Deadline to submit a RENEWAL Location Class A 
                     and Class B License, Master Class A and Class B 
                     license and Manufacturer and Distributor license. 
                     If a holder of a 2018 COAM license fails to renew 
                     its license or its license application is not 
                     approved on or before this date, the person or 
                     entity will no longer be allowed to operate COAMs.

— MEETINGS/OTHER —
June 24-26   GACS convention, Omni Grove Inn, Asheville, NC
June 26:       COAM Advisory Board, GLC Office, Atlanta
June 28:       GAMOA meeting, Moose Lodge, McDonough
July 18:        Retail seminar, Star Castle, Savannah
Sept. 12-14: GAMOA Southern Expo, Airport Marriott, Atlanta

COAM calendar

Get to know candidates, and vote
By Shawn Fellows
GAMOA President

State government can play a
huge role in helping or hurting
Georgia’s business climate.
That’s doubly true for a regu-
lated industry like COAM.

That’s why it’s hugely impor-
tant that our members get in-
volved, develop relationships
with our local and state elected
officials and push for policies
that provide for the long-term
growth of our industry.

On July 24, there are pri-
mary election runoffs for both
parties. The Democrats have al-
ready nominated their candi-
date for governor, former House
Minority Leader Stacey Abrams,
and the Republicans will
choose between Lt. Gov. Casey
Cagle and Secretary of State
Brian Kemp for governor and
between Sen. David Shafer and
former Rep. Geoff Duncan for
lieutenant governor. Depending
on where you live in Georgia,
there might be numerous other
important election decisions
down ballot.

Our industry has seen years
of stability and prosperity be-
cause we have worked within
the system to achieve policies
that establish clear guidelines
for the industry. It’s provided us
with more regulatory certainty,
and it’s also established a vital

partnership with the state that is
paying massive dividends for
the HOPE and Pre-K programs.
In fact, just as good policy has
given the industry stability, so
have we given these programs
stability. The COAM partnership

has accounted for much of re-
cent growth in Lottery revenues
that have stemmed the
steady decline of how
much of tuition is cov-
ered by the scholar-
ship.

As we often dis-
cuss, there’s still
tremendous upside for
our partnership to
achieve. Working alongside
our tremendous government af-
fairs team at the Capitol, we will

achieve those goals by con-
stantly meeting with and edu-
cating lawmakers on our
industry. 

Our senators and represen-
tatives aren’t full-time legisla-
tors. They balance those

responsibilities with jobs and
businesses of their own back

home. It’s wrong to assume
that any of them are ex-

perts on every issue
that comes before the
General Assembly. 

They need to hear
from us. They need to

hear about our partner-
ship with Lottery and how

we can promote that to bring in
even more revenue for the
state. They need to hear about

the contributions we make to-
ward keeping rural convenience
stores in business in areas
where there are few other op-
tions and the important role that
plays in maintaining the tax
base for rural counties. 

But we don’t need to wait
until they’re in office to build
those relationships and start ed-
ucating on our issues. An elec-
tion year provides tremendous
opportunities to arm future
elected officials with information
about the contributions we’re
making to the state.

On the flip side, it’s on us not
only as businesspeople but as
citizens to educate ourselves as
well. We need to find out where
the candidates stand on issues
important to our industry and
then actively support those who
share our vision for moving
Georgia forward.

And then we have to make
sure that we, our families and
our employees take time to do
their duty and go vote. Early
voting begins July 2 for the
runoff. There’s plenty of time
between then and July 24 to get
to the polls and let your voice
be heard.

GAMOA's mission: “To
Promote and Serve Georgia’s
Coin Operated Amusement
and Music Industry.”

We don’t need
to wait until

they’re in office to
build those relation-
ships and start edu-
cating them on our
issues.

Shawn Fellows



Georgia Amusement Journal – 5June 2018

Write us
The Georgia Amusement Journal welcomes letters to the editor. Letters must include
the writer’s name and address. The word limit is 300. Mail to Georgia Amusement
Journal, P.O. Box 4307, Butte MT 59702, or you can email us at paul@tashcommuni-
cations.com. The Journal reserves the right not to print letters it finds objectionable. 
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AMOA monitoring bank-account issue
By Lori Schneider

AMOA Executive VP
The second quarter of 2018

has been a busy one legisla-
tively for the Amusement and
Music Operators Association
(AMOA). 

On April 17, the association
made its spring legislative trek
to our nation’s capital along with
American Amusement Machine
Association (AAMA), where del-
egations from both associations
visited 13 congressional offices.
The meetings were orches-
trated by Dentons LLP, who
provides legislative counsel to
both organizations.

April’s visits were both in-
formative and productive as
AMOA continues to work the
bank account closure issue
since the Department of Jus-
tice’s (DOJ) rescinding of Oper-
ation Choke Point last August.
One of the offices visited was
the office of Congressman
Blaine Luetkemeyer (R-MO, 3rd
District), who wrote and spon-
sored H.R. 2706, the Financial
Institution Customer Protection
Act of 2017 passed in December. 

When visiting offices on the
Senate side, our delegation
strongly encouraged support of
the Congressman’s bill which
passed the House almost unan-
imously (395-2). During the vis-
its, AMOA presented evidence
the account closures continue

to occur even after the DOJ’s
August 2017 directive to end
Operation Choke Point once
and for all.

In addition to the above vis-
its, AMOA’s GRC Chair Tim
Zahn and AMOA Executive VP
Lori Schneider stayed an extra
day for a face-to-face meeting
with the Office of the Comptrol-
ler of the Currency (OCC). This

meeting was a follow up to an
initial discussion Schneider con-
ducted with the OCC back in
February.  

Also added to the April slate
of meetings was a visit to Bank
of America to address the ac-
count closures first-hand.

Here’s what was learned
from the April dialogue:

• Should you receive a ques-

tionnaire from your bank, al-
though lengthy and intrusive, be
sure to fill them out and return
them on or before the requested
deadline. If you don’t, you will
most likely have your account(s)
shut down.

• Should you experience an
account closure, please be sure
to reach out to your House and
Senate representatives and ask

them to investigate.  We learned
these inquiries do put pressure
on the banks as it moves it up
the chain of command. If you
need assistance in how to go
about this, please reach out to
the AMOA office and we are
happy to help.

• Please contact the AMOA
office and provide a copy of the
form letter you receive from
your bank closing your ac-
counts. These letters are power-
ful evidence when we visit the
congressional offices. AMOA
marks out all identifying infor-
mation except for city and state.

• If you are currently banking

with one of the large banking in-
stitutions, it is strongly sug-
gested you begin building a
relationship with your commu-
nity bank or regional bank as
these seem to be more willing
to work with our industry.  Some
members are finding credit
unions are willing to work with
them.

• AMOA will continue to edu-
cate regulators on who our in-
dustry is, and who we are not.

• We will continue to support
and make a push on the Senate
side in support of the Financial
Institution Customer Protection
Act of 2017.

AMOA has recently updated
its website providing steps op-
erators can take should they ex-
perience account closures. This
information can be accessed at
www.amoa.com. Just click on
bank account closure under
quick links.  

AMOA is committed to fight-
ing this issue and will continue
this mission from multiple an-
gles. We’ll continue to work with
legislators in both the House
and Senate. We’ll continue the
dialogue with the OCC and
other regulatory agencies such
as the Federal Deposit Insur-
ance Corporation (FDIC) and
the Consumer Financial Protec-
tion Bureau (CFPB). We’ll also
be meeting with several of the
large banking institutions in the
very near future.

AMOA’s next visit to Wash-
ington, D.C. is scheduled for
Wednesday, June 27.

For more information, call
(815) 893-6010 or email
lori@amoa.com.

We will con-
tinue to edu-

cate regulators on
who our industry is,
who we are not.

Lori Schneider
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MICHAEL “SMITTY”  Smith, left, Dan Lewicki,
center, and Brooks Lee pose with the first Fusion
game for a story in the Journal in May 2017. Smith,
Banilla’s national sales manager, is moving from

Greenville, NC, to Norcross to run the new Banilla
sales office there, while Lewicki is doing the same
in Milwaukee. Lee is Banilla’s vice president of
sales in Greenville, the company’s headquarters.
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Banilla expansion brings changes

By Paul Tash
Georgia Amusement Journal
It's an exciting time for Banilla

Games. The gaming company con-
tinues to expand not only in Geor-
gia, but across the country.

Banilla recently opened sales
offices in Norcross and Milwaukee,
and it also has entered the elec-
tronic pull-tab market in Virginia,
said Dan Owens, the new market-
ing director for Banilla and Grover
Gaming. Grover is the software de-
velopment part of the company,
while Banilla is the sales and mar-
keting side. The company is look-
ing to join the North Dakota
pull-tab market later this summer.

In Georgia, Michael "Smitty"
Smith, Banilla's national sales man-
ager, has relocated from the com-
pany's Greenville, NC,
headquarters to the new Norcross
office, located at 1555 Oakbrook
Drive, Suite 125. Banilla already
had a "strong tech team" based in
Georgia, Owens said, but the com-
pany's continued growth in the
Georgia market prompted Smith's
move.

“I am excited to finally be in
Georgia," Smith said, "where I can
spend more time with customers
and provide a greater level of sup-

port for the technicians and opera-
tors that visit our Norcross office.
Being in the middle of the action is
where I like to be. I’m ready to hit
the ground running. We’ve seen
tremendous growth in Georgia, and
there’s no reason to believe it will
slow down any time soon.”  

Smith also is a director for the
Georgia Amusement and Music
Operators Association (GAMOA),
which works to enhance the state's
COAM industry.

“Serving on the Board of Di-
rectors for GAMOA is an honor,"
he said. "And being just up the
road in Norcross is convenient for

our regular meetings in McDo-
nough. I couldn’t ask for a better
situation.”

Banilla opened its Milwaukee
office last month, and Wisconsin
native Dan Lewicki is relocating to
Milwaukee from Greenville to lead
the sales team. Chris Kawaski also
is moving from Greenville to Mil-
waukee to become its office man-
ager. The 5,900 square-foot office
includes a showroom and fully
stocked warehouse.

“I am looking forward to com-
ing back home to Wisconsin, where
I can spend more time visiting op-
erators, and focusing on new ways

for Banilla Games to be part of
their future success," Lewicki
said. “We are open for business
and ready to serve our customers
face to face.”

Owens said it's an "exciting
time" for Banilla and Grover. The
popular Fusion games are leading
Banilla's growth in Georgia, he
said, but "new games and ma-
chines" are coming out soon.

"We are on the cutting edge,"
Owens said. "We develop our own
games and market our own games.
We can get out (games) in the
market place just about quicker
than anyone."

Smith relocates
to Norcross,
Lewicki goes
to Milwaukee 

Featuring a legislative panel, educational
speakers, vendor exhibits, cocktail parties and
awards banquet all wrapped up in an outdoors
adventure theme, the Georgia Association of
Convenience Stores (GACS) will hold its 2018
Annual Meeting and Convention June 24-26 at
the Omni Grove Park Inn in Asheville, NC.

Laughing Matters, an improv comedy troupe,
will help open the convention Sunday night.
Monday's events include golf, a 3/4-mile zipline
and a pool party. 

Keynote speaker Tuesday morning will be
Gene Marks, a columnist, author, and small busi-
ness owner who frequently contributes to the
Washington Post, Forbes, Inc., and the Huffing-
ton Post. Marks will discuss the biggest political,
technological, economic and management trends
on the horizon to help retailers create an action
plan for their business.

The convention will close with a Tuesday
evening banquet that will recognize new GACS
board of directors, its supplier committee, and
supplier of the year. The drawing for the $5,000
Education Foundation Raffle will also be held.
Tickets for the Education Foundation Raffle will
be sold throughout the convention to help fund

the GACS Educational Foundation's effort to
provide scholarship funds for GACS employee
members and their families. Tickets are $100,
and only 550 are available for sale. 

To register, go to the GACS website at
www.gacs.com. Here is the convention schedule.

Sunday, June 24
7:30 AM – GTEC Breakfast and Education

Seminar*
12 Noon – GACS Board of Directors Meet-

ing
12 Noon – GACS Supplier Committee Meet-

ing
3:00-7:00 PM – GACS Registration Open
4:00 PM – Hotel Check-In
5:00 PM – Focus in Five (with cocktails)
6:00 PM – “Discover New Paths” (with

cocktails)
6:00 PM – Midnight Children & Teens Pro-

gram
7:00 PM – Opening Dinner & Entertainment

featuring Laughing Matters
9:30-12:30 AM – Hospitality Suite

Monday, June 25
7:00 AM – GACS Registration Open

7:45 AM- 9:15 AM – Breakfast & Legisla-
tive Panel

9:00 AM-4:30 PM – Children’s Program
9:15 AM- 10:45 AM – Education Seminar:

State of the State presented by NACS
10:45 AM – Association General Meeting
11:20 AM-11:40 PM – Ziplining Bus Departs
NOON Golf Tee Off – Grove Park Course
NOON-4:00 PM – Pool Party & Craft Tasting
4:00 PM-9:00 PM – Tabletop Exhibit Set Up
6:00 PM – GTEC Dinner and Draw Down
9:00-12:30 – AM Hospitality Suite

Tuesday, June 26
7:00 AM – GACS Registration Open
7:30 AM – Breakfast featuring Keynote

Speaker Gene Marks
8:45 AM-1:00 PM – Children’s Program
9:00 AM-NOON – Tabletop Exploration
5:00 PM – General Supplier Meeting (open

to all GACS Supplier Members)
5:45 PM – Midnight Children & Teens Pro-

gram
6:00 PM – “Hit the Trails” (with cocktails)
7:00 PM – Closing Banquet & Celebration
9:30 – 12:30 AM Hospitality Suite

GACS meeting, convention June 24-26 in Asheville
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Gaming Expo set for Las Vegas Oct. 8-11
Registration is officially open

for Global Gaming Expo 2018
(G2E), the world’s premier interna-
tional gaming trade show and edu-
cational event presented by the
American Gaming Association
(AGA) and organized by Reed Ex-
hibitions. 

G2E will return
to the Sands
Expo and Con-
vention Center
Oct. 8-11 for a
high-powered
event showcas-
ing all aspects
of the gaming
industry, includ-
ing the show’s first-
ever Sports Betting
Symposium. The educa-
tion tracks run Oct. 8-11 with
exhibits open in Expo Hall Oct.
9-11.

Following the U.S. Supreme
Court ruling that deemed the Pro-
fessional and Amateur Sports Pro-
tection Act (PASPA)
unconstitutional, G2E’s Sports Bet-
ting Symposium will gather experts
from around the world to prepare
gaming professionals at all levels
for unprecedented growth opportu-
nities in the sports betting sector
across the U.S. Symposium partici-
pants will also receive an expert-
led tour of sports betting solutions
providers in the comprehensive
Expo Hall. 

“In the wake of the Supreme
Court’s decision, there is no better
place than G2E to launch this
Sports Betting Symposium,” said
Geoff Freeman, president and CEO
of the American Gaming Associa-
tion. “The conversation around
sports betting will continue to

evolve in the coming months, and
the symposium will allow G2E at-
tendees to engage in interactive
sessions on this unprecedented
growth opportunity for the U.S.
gaming industry.”

“The show floor will

also
support this initiative with
an expanded presence from compa-
nies supporting sports betting,”
said Korbi Carrison, Reed Exhibi-
tions/G2E Event Director. “We’ve
put a major focus on the evolution
of G2E to ensure it is staying ahead
of the curve as the gaming industry
changes. The expo hall will feature
highly anticipated offerings from
across the core gaming sector,
along with exhibitors presenting
their products in sports betting
technology, iGaming, integrated re-
sort products and other non-gaming
amenities.”

In addition to the Sports Bet-
ting Symposium, G2E 2018 will
deliver a robust and diverse set of
educational tracks for attendees.
Flexible education packages allow
attendees to customize their G2E

experience by day in order to best
meet their individual needs. This
year’s program tracks are:

• Gaming Leadership & Career
Development

• Global Gaming Women
• IAGA Best Practices Institute
• iGaming Congress
• Integrated Resort De-
velopment & Manage-
ment

• Marketing &Ana-
lytics: Customer Acqui-
sition & Retention
• Non-Gaming

Growth Opportunities
• Non-Gaming

Growth Opportunities in
Esports
• Optimizing Gaming

Operations: Guest Serv-
ice & Experience
• Security, Surveillance &

Compliance
• Tribal Gaming

About Gaming Expo
Global Gaming Expo (G2E),

the largest gathering of global,
commercial and tribal gaming pro-

fessionals in the world, showcases
the latest developments in gaming
technology and features new edu-
cational content that is fast-paced
and actionable. Attendees will ex-
perience firsthand the new products
and innovative technologies show-
cased on the expo floor. G2E has
everything you need for your
casino floor and across your entire
operation – from traditional casino
fare to non-gaming amenities and
digital products – G2E is where
business growth is accelerated.

About AGA
The American Gaming Associ-

ation is the premier national trade
group representing the $261 billion
U.S. casino industry, which sup-
ports 1.8 million jobs in 40 states.
AGA members include commercial
and tribal casino operators, suppli-
ers and other entities affiliated with
the gaming industry. It is the mis-
sion of the AGA to achieve sound
policies and regulations consistent
with casino gaming’s modern ap-
peal and vast economic contribu-
tions. 

SMART Software, providing
industry-leading software solu-
tions, has moved its headquarters
across the street from 1400 to 1300
South Raney, in Effingham, IL.

The new office space both in-
creases the office footprint and
supports the company’s growth
strategy for the future, a company
news release said. The newly re-
modeled, larger space allows for
additional hires across all depart-
ments. 

Last year SMART Software
showed 100 percent growth, and
2018 "looks to eclipse that mark, as
well," the release said. 

“SMART’s rapid growth in the
ATM, amusement, and gaming
spaces coupled with expanding in-
fluence in various field service re-

lated markets has led to our expan-
sion into this new office,” said Bob
Willenborg, owner of SMART Soft-
ware.

Many customers from a multi-
tude of different industries benefit
from deploying Smart Software, the
release said. One of those is Shawn
Fellows, CEO at Global Games and
a longtime SMART Software user.

“With the high level of detail
provided, to the reports, to the easy
to follow instructions, the system

works beyond all of our expecta-
tions," Fellows said. "We have
been able to identify areas to in-
crease efficiency, reduce time, cut

waste and minimize inventory
loss.”

Last year, SMART completed a
total brand refresh, doubled its
staff, doubled its clientele base, and
released numerous powerful new
features to their suite of software
products. On top of that, the com-
pany has entered several new mar-

Growing Smart Software in new office
ket spaces, including convenient
store chains, oil companies, enter-
tainment companies, and several
other supplementary fields.  

For over 20 years, SMART has
been a premium service manage-
ment system for all types of service
companies. It has developed indus-
try-leading components, highly
specialized for amusement, gam-
ing, and ATM operators.  

"We are active in our commu-
nity and live by the cornerstones of
hard work and integrity which re-
flect in the quality of our products
and our outstanding customer serv-
ice," Willenborg said. 

For more information, contact
Nathan McQuillen, sales and mar-
keting director, at 217-347-4302 or
Nate@smart.software.
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Connect,
power up
machines
To ensure accurate re-

porting of financial data to
the Central Accounting Sys-
tem, the Georgia Lottery
Corporation (GLC) says it is
imperative the Location Li-
cense Holders (LLHs) en-
sures all equipment remains
connected to the site con-
troller and powered up at all
times. 

The GLC maintains a
record of those LLHs that
are repeat offenders of fail-
ing to ensure the continuous
connectivity and operation
of Class B COAMs. 

Failure to comply with
these procedures may result
in fines up to $50,000, sus-
pension and/or revocation of
the license. 
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Just $5 per line

1-406-491-0100
paul@tashcommunications.com

GAJ CLASSIFIED ADS

Need good help right now? Advertise
here in the Journal classifieds to find
that perfect employee. 

Experienced technicians wanted!
In search of a dependable technician
looking for a permanent position with a
GA COAM distributor.  Must be a ded-
icated team player, customer service
oriented, have trouble shooting skills,
maintain confidentiality, and work effi-
ciently. Full-time positions available.
IGT Certification, IGT Intelligen Card
System, and JCM training provided.
Email resumes and references to:
orders@southerngamingsolutions.net

Class B license for sale
Don’t miss out on a chance of a life-
time! A great investment opportunity.
Don’t waste time, start making money
now. Serious inquiries reply to
sptvgaming55@gmail.com.

HELP WANTED

HELP WANTED

LICENSE WANTED

LICENSE FOR SALE

Readers of the Journal are in the retail
business and likely will have the equip-
ment you’re looking for, from pool ta-
bles and bar stools to refrigerator units
and retail shelves. Call 406-491-0100
or email the Georgia Amusement Jour-
nal at paul@tashcommunications.com.

WANTED TO BUY

EQUIPMENT FOR SALE

Seeking Class B License
Looking to buy Master License
for Class B machines. Email
rmackolar@gmail.com.

Southern Gaming Solutions offers
FREE Advance Technical Training Cer-
tification on IGT machines, card sys-
tem, and JCM bill validators. Register
today and improve your skill set. 
Contact us at 678-695-7685 or at
orders@southerngamingsolutions.net.

TECH TRAINING 

Class A equipment for sale
Selling  Class A inventory.  All
pieces are working and in good
condition. Pool tables, dual driv-
ers, kiddie arcades, air hockey
and much more.  For a list of
items or more information, con-
tact info@diamondamuse.com.



Georgia Amusement Journal – 15June 2018

Looking for Class B license
Looking to purchase master license for
Class B machines. Contact rmacko-
lar@gmail.com.
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