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Legislative
reception
set Jan. 25

Each January members of the
Georgia Association of Conven-
ience Stores (GACS) join members
of the Georgia Beverage Associa-
tion and Georgia Food Industry As-
sociation to host a legislative
reception in Atlanta near the state
Capitol.

The event this year will be held
Tuesday, Jan. 25, from 4:30-6:30
p.m. at the Sloppy Floyd Room on
the 20th floor of the Twin Towers,
across from the state Capitol.

This event allows legislators
and regulators to put a face on the
industry. The event is free for
GACS members, and GACS lead-
ers strongly urge each member to
take the opportunity to meet with
their legislators and share an indus-
try perspective with them.

Historically, the event is highly
anticipated and well attended.
Those usually attending include the
governor, lieutenant governor, leg-
islative leaders, regulators such as
the Department of Revenue and
Department of Agriculture com-
missioners, and Insurance and Fire
safety commissioner, and others.

Contact GACS at 770-736-
9723 or email Kevin@gacs.com or
Sharon@gacs.com for details.
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Paul Tash photo
GREG HAMMOND, chief operating officer for Bad
Dog Games, shows the company’s new game
platform at AEI in Las Vegas last June. Bad Dog
has installed its first games in the Georgia market.

DOG DAYS

New manufacturer launches GA games

By Paul Tash

Georgia Amusement Journal

After introducing its products to
the Georgia COAM market at the
Southern Amusement and Entertain-
ment Expo in Duluth last August,
Bad Dog Games has completed the
first installations of its new Holly-
wood Skill game suite in the state.

Hollywood Skill is unique to the Geor-
gia market, notable for its games and
business model, said Greg Ham-
mond, chief operating officer for
Bad Dog Games.

The Hollywood platform origi-
nally offers three games: “Winions
Beach Party,” “Triple Double Ameri-
can Eagle” and “Summer Nights.”

Each original game targets a dif-
) ferent player persona in Georgia
: gaming communities, Hammond
+ said. “Winions Beach Party” is a
. | high-energy game with multiple
. ways to win and features medium to
q
low volatility. “Summer Nights”
combines a serene aesthetic with
unique 3-on-3-reel game play and in-
corporates the same medium to low
volatility. “Triple Double American
Eagle” and its locking Respin bonus
target more aggressive players with
higher volatility and wilder ride.
Hollywood Skill’s platform is
as unique as its player-centric
games, Hammond added. In each

See BAD DOG Page 3

Our mission is to promote and serve Georgia’s
Coin Operated Amusement Machine Industry

Join us at www.gamoa.org
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Ring in Sales with
The Price is Right

Amusement Game
Plan Ahead — Order Today

* (Gain a competitive advantage.

* Top-performing game show with
outstanding brand recognition.

* New game set includes five other
new game themes.

Contact SGS today at
404-662-7027 | orders@southerngamingsolutions.net
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Bad Dog

from Page 1

quarter of 2022 and beyond, Bad
Dog, based in Fort Worth, TX, will
introduce a new game title for Hol-
lywood Skill. Owners will have the
option of purchasing any new
game title at any time, adding it to
any board.

Purchased new games will in-
stall via a software update with no
physical board changes required.
The owner of a Hollywood Skill
board operates all licensed games
free of any additional costs — no
play reloads or periodic reactiva-
tions.

“We have high expectations for
Hollywood Skill,” Hammond said.
“We believe the Georgia market is
ready for a high-quality, affordable
platform that can deliver ongoing
value in the form of new games,

without requiring hardware re-
placement.”

The first game available for in-
dividual purchase in March 2022
will be Bad Dog’s “Golden Buffalo.”

“Our innovative custom devel-
opment framework enables shorter
time-to-market for high-quality ti-
tles such as Golden Buftfalo,” said
Brian Cook, chief executive officer
for Bad Dog Games. “We are ex-
cited to make this unique take on a

L

venerable classic the debut game
for purchase for Hollywood
Skill.”

Bad Dog Games will be host-
ing a product launch event in Feb-
ruary in Duluth, GA. The event
will feature an overview for tech-
nical leaders and a launch party.
For dates and details or to regis-
ter, contact Bad Dog Games at (8)
555-BADDOG (855-522-3364)
or via www.baddoggames.com.

Managing your business

. doesn’t have to be hard.

Sl B1SMART

Call today to set up a free demo. (844) 762-7802

« Smart Mobile
+ Smart Portal
« Customer Relationship Management

« Field Service Management

« Asset and Inventory Management
« Critical Incident Alerts

L —

OB | SMART.Software

N

AURORA -

gHILL GAMES
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Journal Opinion

GACS strategy to build on success

By Sharon Shuford
GACS Membership

These three simple words —
Collective, Collaborative, Com-
munity — describe the values at
the heart of the GACS vision
and mission as an association.
Later this month, when GACS
leadership meets to review and
update its strategic plan, these
words will once again serve as
touchstones for their conversa-
tion.

Looking back, when the
GACS Board and Young Pro-
fessional Leaders met in 2017
to formalize a new strategic
plan for the organization, they
first defined the why (what are
we here to do?) and the where
(just where do we want to go?).
Their answers help define the
association’s purpose.

The reason the organization
is here, GACS laid out formally,
is to advance the success of the
industry through political en-
gagement, knowledge circula-
tion and relevant services.
These have become the three

pillars of GACS membership.
The goal or vision, for GACS
collectively, is to collaboratively
advance the C-Store business
in service to its consumers and

/

Sharon Shuford

its communities.
With a well defined under-
standing of purpose, GACS

leadership established their de-

sired outcomes and strategies
to get there.
Today, four years later,

GACS looks back on the asso-

ciation’s successes — achieving

both the desired results and a

successful process. The associ-

ation has checked off nearly all

Team members
will do this col-
laboratively with a
sense of community
., understanding that

-, there is indeed
/4 strength in numbers.

the measures it outlined, which
would indicate it had accom-
plished its goals: increased en-
gagement, improved revenue,

stronger legislative impacts, and
increased involvement of young

professionals in leadership

roles. It did this through advo-
cacy, education, and services,
while an enhanced technology
platform and considered re-
source deployment enabled it to
take the necessary steps.

Which is why, when it con-
venes later this month, the
GACS new leadership team will
once again undertake the task
of strategic planning. It will re-
view the old plan, confirm a
mission and vision, set new
strategic goals for the next 2-3
years, and task the staff with
implementing those strategies.
Most importantly, team mem-
bers will do this collaboratively
with a sense of community
within their industry, under-
standing that there is indeed
strength in numbers.

We look forward to reporting
on progress.

For information about
GACS, or to join GACS or at-
tend a GACS event, contact
GACS at 770-736-9723 or
email Kevin@gacs.com or
Sharon@gacs.com.
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COAM calendar

— REPORTING DATES —

Jan. 20: Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC
by the 20th of each following month.

— MEETINGS/OTHER —
Jan. 19: COAM Advisory Board, CANCELLED
Jan. 25: GACS Legislative Reception, Capitol
March 15-17: Amusement Expo International, Las Vegas
April 19: COAM Advisory Board, Lottery headquarters, Atlanta
Aug. 24-25: Southern Amusement & Entertainment Expo,
Gas South Convention Center, Duluth, GA

Write us

The Georgia Amusement Journal welcomes letters to the editor.
Letters must include the writer’'s name and address. The word
limit is 300. Mail to Georgia Amusement Journal, P.O. Box 4307,
Butte MT 59702, or you can email us at paul@tashcommunica-
tions.com. The Journal reserves the right not to print letters it
finds objectionable.
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AMOA finalizes Expo education topics

By Lori Schneider
AMOA Executive Director

Join us in Las Vegas in
March and build the business of
play by attending Amusement
Expo International (AEI) 2022.
March 15 is Education Day at
the Westgate Las Vegas, and
the trade show takes place
March 16-17 at the Las Vegas
Convention Center, South Hall.

We are building an educa-
tion program for AEI 2022 that
will feature a full selection of ex-
pert-led sessions and discus-
sions, including:

* Pinball 3.0: Build a Pinball
Community with Tournaments
and Other Engaging Events;

* The Ever-Evolving World of
Cashless;

+ Diversification: A Neces-
sary Key for Today’s Route Op-
erations;

* Legalized Gaming 2022:
What You Need to Know;

« ATM Route Operations
2022;

* Attract People to Your
Games;

Lori Schneider

* Crypto-Currency and Coin-
Op: Putting the Pieces To-
gether;

*+ And the ever-popular Oper-

We Take Your
Safety Seriously.

This machine is cleaned
regularly according to

CDC standards.

Thank you for your business.

AMOA HAS CREATED items to assist operators in relaying a mes-
sage of safety to its customers, including a poster and a sticker
(above), that are available from the organization.

ator roundtables.

For more information visit
www.amusementexpo.org for
session details and registration.

Don’t forget
2022 AMOA
members receive

two free badges to
the trade show!

Don’t forget 2022 AMOA mem-
bers receive two free badges to
the trade show!

Here’s a list of other events:

0 AV

‘Ju

We P

AMOA On Campus Pro-
gram (Spring Session) — May
21-23, University of Notre
Dame, Notre Dame, IN

AMOA On Campus Pro-
gram (Fall Session) — Oct.
27-29, Westin Chicago North-
west, ltasca, IL

AMOA On the Road Pro-
gram — Oct. 27-28, Westin
Chicago Northwest, Itasca, IL

Be sure to engage with us
at www.amoa.com for details
on these and many other
AMOA programs.

AMOA is a national trade
association representing the
interests of operators, distrib-
utors, manufacturers and sup-
pliers in the amusement

entertainment industry.
GAMOA is an active participant
in the AMOA State Council.

ide Games

PEOPLE PLAY

Partner with

TO REPORT & take your businessto the next level!

Compliance Support

Data Analysis

Marketing Resources
Premium Customer 5éFvice

related to the operation of coin
operated amusement machines,

TIPLINE (855) 515-0004

Comtach us tooday amd S wity we arg experts In the Geongea Soll Garming Industy!

Ca or visit g at wrans amusement.ooam
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SPEND MORE TIME ON PROFIT _ /
AND LESS TIME ON TRAINING. ;
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Manage Employee Turnover Impact

Our Titan Redemption system is easy for new employees to
understand. Simple to use interface with short learning curve.
Multi-lingual to work with all employees, Your COAM business
won't slow down while training new employees.

g [ —— | [T (appp————
255 EmMployvega invoalvemeant

Put players in control. Players can save credits to the Titan
card safely and securely. On-demand reporting helps owners
track activity, cash flow and bookkeeping.

OTITAN

PLAYER CARD

Keeping You Compliant and Profitable
Spend more time building player loyvalty and profitability.

Take the risk and wormy out of gaming, as you build revenue.

Easy to Switch to Titan

Training and consultation is Included. Our account managers

guide you through the process of changing your Class B

Master License Holder with little to no system downtime.,

LEARN HOW TO SWITCH TO TITAN AND ULTRA
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From the Lottery

GLC reminds licensees of 50 percent rule

The COAM Division of the
Georgia Lottery Corporation (GLC)
recently sent out a notice reminding
coin-operated amusement machine
(COAM) location licensees about
the 50 percent rule they must com-
ply with.

The GLC encouraged compli-
ance among Class B COAM li-
censees and addressed “the
prohibition within the COAM law
against a location deriving more
than 50 percent of its gross retail
business receipts from COAMs
(also known as the gross retail re-
ceipts rule).”

The COAM law prohibits a
COAM location licensee from de-
riving more than 50 percent of its
business receipts from the operation
of COAMs within its location. The
GLC called this restriction one of
the most significant COAM laws,
even as significant as the prohibi-
tion against redeeming cash for
COAM prizes. It requires that a lo-
cation have a viable and functional
business other than the operation of
COAMs and states that COAMs
cannot be the primary business pur-
pose of the location. COAM loca-

1y ="1Ii1 |

SKILL

-3 )|
==

¥ o o V1
! ! b
oy | L -1 i N,
! b | b
N o R !

tions cannot solely be in the busi-
ness of wagering.

To calculate its business receipts
properly and accurately for pur-
poses of the gross retail receipts
rule, a location licensee must sepa-
rate its business receipts from its
COAM revenue receipts, the GLC
noted. Separation of
business receipts
from COAM rev-
enue includes sep-
aration of the
location’s gross
COAM revenue
(into the COAMs), -
as well as the net
COAM revenue (prize credits
issued for redemption) from the lo-
cation licensee’s gross retail re-
ceipts.

Pursuant to the COAM law, in
any review of a location licensee’s
compliance with the gross retail re-
ceipts rule, GLC reviews the loca-
tion licensee’s gross retail business
sales compared to the location’s
share of COAM revenue. A location
licensee is permitted to add the
commission from commission-
based goods as part of its gross re-

- ot i
g SR

EOAN

DIVISION
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;

tail receipts but only the commis-
sion (and not the full value of the
good). Georgia Lottery tickets are a
commission-based product. For a
COAM location licensee who is
also a lottery retailer, GLC adds lot-
tery ticket sales commissions to the
location’s business sales figures
when GLC calculates the
location’s compliance
with the gross retail
receipts rule.
The GLC also
noted that a loca-
tion licensee is re-
quired to retain
records of all its COAM
transactions for at least the last
full five calendar years, including
up to present day. A location li-
censee must also maintain separate
COAM records, including redemp-
tion records. Consequently, COAM
revenue and/or redemption figures
should not be included in the re-
quired monthly sales figures re-
ported to GLC and should be
treated separately from non-COAM
business revenue. GLC said it may
require additional records from lo-
cation licensees to separate business

receipts from COAM revenue
and/or redemption amounts for pur-
poses of compliance with the
COAM law.

As a reminder, COAM location
licensees are responsible for remit-
ting proper sales and use tax to
Georgia Department of Revenue.

Finally, the GLC said location
licensees and location license appli-
cants “are strongly encouraged to
review the Location License Holder
Guide available at gacoam.com
under documents for valuable
COAM compliance information.”

Anyone considering applying
for a COAM license or any COAM
licensee may find it helpful to re-
view administrative orders regard-
ing the gross retail receipts rule.
They explain the law and demon-
strate the importance of the gross
retail receipts rule, as well as the
consequences for those that abuse
it. Continued enforcement of the
COAM law’s gross retail receipts
rule is key to advancing compliance
amongst COAM locations and to
encourage the lawful operation of
COAMs.
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TAKING ORDERS NOW
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* Records history of redemption
and replays for reporting

» Up to 40% of cashout tickets
get converted to replay

» Famihar system for players
increases customer loyalty

+ Reduces demand on cashier’s time

« Easy transfer of credits from
one machine to another

(primero

Trust and Value
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Contact Robbie $Smith today at 678.787.7675
rsmith@cardinalxpress.net or sales@cardinalxpress.net
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COIN OPERATED AMUSEMENT MACHINE Co d
LOGATION SWEEP AND MASTER PUSH CALENDAR Keep COAMs connecte
A, T To ensure accurate reporting of financial data to the Central
ﬂ(ﬁ M JAN-JULY 2022 ﬂ‘ﬂ M Accounting System, the Georgia Lottery Corporation (GLC) says
- - it is imperative the Location License Holders (LLHs) ensure all
ACCOUNTING | ACCOUNTING LOCATION MASTER equi?rrllle?t remains connected to the site controller and powered
WEEK START | WEEKEND | SWEEP DATE | PUSH DATE tpatathmes.

The GLC maintains a record of those LLHs that are repeat of-
26-Uec-21 Ol-lan-£2 U=-lan-£d L1-fan-£d fenders of failing to ensure the continuous connectivity and opera-
02-Jan-22 0B-lan-22 12-lan-22 19-Jan-22* tion of Class B COAMs.
09-Jan-22 15-Jan-22 19-Jan-22 25-Jan-22 Failure to comply with these procedures may result in fines up
16-lan23 23 fm 2 P 01-Feh.33 to $50,000, suspension and/or revocation of the license.
23-lan-22 29-lan-22 02-Feb-22 08-Feb-22
30-Jan-22 05-Feb-22 09-Feb-22 15-Feb-22
06-Feb-22 12-Feb-22 16-Feb-22 23-Feb-22*
13Feb22  19Feb22  23Feb22  Ol-Mar-22 Decommission COAMs correctly
20-Feb-22 26-Feb-22 02-Mar-22 OB-Mar-22 o .

The proper procedure to decommission coin-operated amuse-
Z7-Fatrdd i e mea el 22 ment machines (COAMs) can be found on the COAM Division
O6-har-22 12-Mar-22 16-har-22 22-Mar-22 website, www.gacoam.com. The COAM decommission procedure
13-Mar-22 19-Mar-22 23-Mar-22 29-Mar-22 should be followed when there is:
20-Mar-22 26-Mar-22 30-Mar-232 05-Apr-22 . A change of master, change of ownership, or cancellation letter
27-Mar-22 02-Apr-22 06-Apr-22 12-Apr-22 ETENE ) (CILG
P s i * A COAM game board swapped out with a different game;
03-Apr-22 09-Apr-22 13-Apr-22 19-Apr-22 o A COAM malfunction.
10-Apr-22 16-Apr-22 20-8pr-22 26-Bpr-22 To proceed with the decommissioning:
17-Apr-22 23-Apr-22 27-Apr-22 03-May-22 1. Call Intralot before disconnecting the COAMs from a lo-
34-Apr-22 30-Apr-22 04-May-23 10-May-22 cation and removing those COAMs. The‘Master License Holder
(MLH) needs to contact the Intralot Hotline at 877-261-6242 to
st it e Aty 20 properly decommission COAMs. The COAMs must be connected to
02-May-22 14-May-22 18-May-22 24-May-22 the site controller at this time.
15-BAay-22 21-May-22 25-May-22 01-lun-22* 2. Intralot will let you know when the COAMs are decom-
22-May-22 28-May-22 O1-lun-22 O7-lun-22 missioned. The Intralot representative will perform step§ qn the In-
28, Wzye22 Ob-dun-33 8- fun-2 A4 dun-a3 tralot system that prepares the COAMs for the decommission. Once
; . Jun- I~ Jun- : _ :
i N . N the steps are complete, Intralot will notify the MLH the machines
05-Jun-22 11-lun-22 15-Jun-22 22-lum-22* have been decommissioned.
12-Jun-22 18-Jun-22 22-lun-22 28-Jun-22 3. Disconnect decommissioned COAMs from the site con-
19-lun-22 25-Jun-22 29-lun-22 06-Jul-21* troller.
Decommissioned COAM(s) now can be removed from the loca-
“ndicaies sween of push dess has been changed 10 accommodeis holiday tion. It is imperative MLHs follow all operational and technical pro-
Mode: Holidays on 8 Thursday and Eriday may delay the availability of the . . .
Location Period Accounting Report on the Tolkowing Monday cedures in order to ensure accurate reporting of financial data to the
Central Accounting System.
Just $5 per line
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HELP WANTED

HELP WANTED EQUIPMENT FOR SALE ROUTES WANTED

formero ADPVERTISE
RIGHT HERE'
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18 A MIRNG
MNOW HIRING!!
Primero Games is growing, and
we are in search of experienced
and innovative individuals to join
the Primero family, We have
multiple full-time opportunities
available with great benefits and
great people. Email your resumes
to hr@primerogames.com 1o
became part of the Primeng
Games family today.

Experienced technicians wanted!
In search of a dependable technician
looking for a permanent position with a
GA COAM distributor. Must be a ded-
icated team player, customer service
oriented, have trouble shooting skills,
maintain confidentiality, and work effi-
ciently. Full-time positions available.
IGT Certification, IGT Intelligen Card
System, and JCM training provided.
Email resumes and references to:
orders@southerngamingsolutions.net

Journal advertising gets resuits! Gall 406-491-0100
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BANILLA GAMES HAS
TAKEN ITS BEST GAMES

AND MADE THEM

EVEN BETTER!

NEW FEATURES, -
PROVEN TITLES, —
NEW WAYS TO WIN! b

PRIZE ‘ LIGHTNING
UPGRADE FEATURE

INCREASED PLAYER
ENGAGEMENT

GET YOURS NOW! WWW.BANILLAGAMES.COM - 252.329.7971




