Fr0-9417-7144

midtownvending.com

MIDTOWN

”
.

|I'IH'I.IE‘I}I' loses
two - Page 11

A Tash Communications publication

February 2018 Val. 1, Number 10

New CEO
applauds
Industry
rapport

By Paul Tash
Georgia Amusement Journal

Following the 2013 passage of House Bill 487,
which regulated Georgia's Coin-Operated Amusement
Machine (COAM) industry, the Georgia Lottery
Corp. has worked closely with industry representa-
tives to develop fair rules while providing a frame-
work for the industry to grow, so money for education
can flow.

Former GLC President and CEO Debbie Alford
was hailed recently for leading that successful
COAM transition period after she announced her re-
tirement in December. Gov. Nathan Deal quickly
nominated Gretchen Corbin to replace Alford. Corbin
was commissioner of the technical college system
and served previously as commissioner of the Geor-
gia Department of Community Affairs and as a
deputy commissioner with the state Department of
Economic Development.

Corbin assumed her new post Jan. 1 and recently
took time from her busy schedule to answer a few
questions about what she can bring to the Lottery and
how she sees the COAM industry developing in
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the future.

GAJ: How has your experiences in Georgia
government prepared you to lead the Georgia Lot-
tery Corp.?

See CORBIN Page 8

Hemal Patel
appointed to
COAM board

By Paul Tash
Georgia Amusement Journal
Hemal Patel recently was

named to the COAM Advisory
Board, which advises the Georgia
Lottery Corp. on public policy
matters regarding the coin-oper-
ated amusement machine industry.

"It's a great honor to represent
the industry on the advisory
board," Patel said. "I look forward
to working with the Georgia Lot-
tery, as well."

Patel said he hopes the board
can help the industry "progress to a
new level" to create growth and en-
hance revenues for the Georgia ed-
ucational programs. Additionally,
he said, he hopes the board can
help find ways to "integrate new
technology" to enhance the industry.

Patel is co-owner of Atlanta
Game World, a master licensee in
Georgia's COAM industry. Patel
started in the retail sector before
co-founding Atlanta Game World.
Since joining the COAM industry,
Patel’s unique background, includ-
ing being bilingual, has helped him
bridge the divide between master
licensees, retail operators and state

See PATEL Page 5

Expo plays out this month in Vegas

The 2018 version of Amusement Expo International is
ready to roll Feb. 27-March 1 in Las Vegas.

The industry’s two trade groups, the American
Amusement Machine Association (AAMA) and the
Amusement & Music Operators Association (AMOA),
joined forces in 2009 to create the AAMA-AMOA
Amusement Expo, which debuted in Las Vegas in 2010.
The Expo has adapted and expanded to embrace the
changes in the marketplace ever since.

The ninth edition of the Amusement Expo that opens
in Las Vegas later this month will focus on amusements,

of course, but many features have been introduced since
the Expo's inception. Among them:

* A co-location with the National Bulk Vendors Asso-
ciation;

* A format change that resulted in one full-day of edu-
cation and two days of exhibits;

* A substantially greater focus on education;

* A growing emphasis on the family entertainment
center (FEC) sector;

* A name change to Amusement Expo International, to

See EXPO Page 10
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Attention location owners:

This is the game your players are asking for! SGS offers four
game sets with 24 unique themes, including the breakout
favorite from the black set, Smash the Pig”.

Contact SGS today at
404-662-7027 | gwade@southerngamingsolutions.net
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Journal Opinion

GAMOA to host retail seminars

By Shawn Fellows
GAMOA President

GAMOA has been serving
the men and women of the
coin-operated amusement in-
dustry for over 35 years here in
Georgia. Through our leader-
ship, strategists and advisers,
we are the leading advocacy
group for the COAM industry.

Our association proudly rep-
resents all of the licensed man-
ufacturers and distributors and
the more than 160 master li-
censees who own more than
18,000 COAMSs statewide. The
goals and expectations of our
membership are managed by
an active Board of Directors
that works directly with the
strong team of strategists em-
ployed by GAMOA.

These roles are divided up
among no less than six different
committees, which include
GAMOA members not on the
Board of Directors. Our commit-
tees handle all aspects of the
association from legislative and
legal matters to planning the
annual trade show.

If you are not a member of
GAMOA and would like to join
please contact our executive di-
rector, Christina Kaiser, at 770-
408-0384 or
christina@gamoa.org

Since it began, GAMOA
helped mold the business envi-

ronment that exists today by
participating in high-risk litiga-
tion and educating regulators on
the industry. GAMOA has
helped educate state agencies
such as the Department of Rev-
enue, Georgia Bureau of Inves-
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Shawn Fellows

tigation, Georgia Lottery Corp.
and various sheriff’s de-
partments on legal is-
sues surrounding
the COAM indus-
try. Additionally,
GAMOA hosts
seminars to con-
tinue the educa-
tion of our
members and re-
tail partners on the
regulation changes and
requirements at all levels of the
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industry to improve compliance
with all laws and regulations.
This year GAMOA will
launch a dedicated series of
seminars focused exclusively
on retail issues such as compli-
ance. We will publish in the next

ubject matter

will include
monthly reporting,
proper forms of re-
demption, taxation,
and industry part-
nership.

few months a calendar of
events that will include dates
and locations throughout
the state for regional
seminars to aid
these retail part-
ners. These semi-
nars will be open to
all retail licensees
that hold current lo-
cation licenses issued
by the Georgia Lottery
COAM Division. Subject
matter will include monthly re-

porting, proper forms of re-
demption, taxation and how to
become a better partner to the
industry.

We look forward to a large
number of retail licensees in at-
tendance and will need early
registration to help determine
the total number of seminars
that may be required within a
region. Please make plans to
attend these very important
seminars.

Visit the GAMOA website by
going to www.gamoa.org and
you will notice our logo:
“UNITY” One Industry One
Voice. Through our Board of Di-
rectors, we have begun this ini-
tiative to grow our educational
programs and welcome the op-
portunity to hear input from re-
tail licensees.

GAMOA continues to work
with the Georgia Lottery Corp.
on ways to educate, improve
and advance the COAM indus-
try in Georgia. The accomplish-
ments over the past five years
are directly credited to the col-
laboration between GAMOA
and GLC. Through open lines of
communications, robust and
healthy dialogue and shared
goals, the industry and regula-
tors have cooperated to reach
goals many felt unobtainable.

Whether you are a member

See GAMOA Page 5

COAM calendar

Feb. 20:

— REPORTING DATES —

Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC

Georgia Amusement Journal Business and News Office:
P.O. Box 4307, Butte, MT 59702
* TEL: 406-491-0100 e« E-MAIL: paul@tashcommunications.com

Paul Tash, Editor/Publisher
paul@tashcommunications.com
Phone: 406-491-0100

Ad Production + production@tashcommunications.com

Reprints of articles and back issues are available at a cost of $10.
If you wish to begin receiving the Georgia Amusement Journal,
send your name, mailing address, telephone number and $35 for a year’s subscription
to Georgia Amusement Journal, P.O. Box 4307, Butte, MT 59702.

Postmaster: Please send address change requests to
P.O. Box 4307, Butte, MT 59702
All rights reserved by publisher

This publication endorsed by the Georgia Amusement and Music Operators Association ~ “f&E&ls A sl Ex]

by the 20th of each following month.
Changes in Monthly Sales Reporting requirements effective imme-
diately. Master License Holders are no longer required to report any
sales data. Location License Holders are required to report Gross
Retail Receipts only.

— MEETINGS —
Feb. 22: GAMOA meeting, McDonough, Moose Lodge
Feb. 28: Amusement Expo, Las Vegas, Convention Center
March 28: COAM Advisory Board, Atlanta, GLC office
Write us

The Georgia Amusement Journal welcomes letters to the
editor. Letters must include the writer’s name and address.
The word limit is 300. Mail to Georgia Amusement Journal,
P.O. Box 4307, Butte MT 59702, or you can email us at
paul@tashcommunications.com. The Journal reserves the
right not to print letters it finds objectionable.
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Patel

from Page 4

of GAMOA or not, we would en-
courage you to communicate
with the Georgia Lottery Corp.
COAM Division about concerns
you may have or suggestions
related to areas of improve-
ment. Open and honest com-
munication with the regulators
will ultimately improve our busi-
ness environment and increase
dollars generated for HOPE and
Pre-K. By tapping into the
COAM industry, the Georgia
Lottery has been able to con-
tribute an additional $100 mil-
lion to HOPE and Pre-K in just
a few short years. Further team-
work will only strengthen those
returns.

GAMOA's mission: “To
Promote and Serve Georgia’s
Coin Operated Amusement
and Music Industry.”

from Page 1

regulators.

Since moving to the United
States in 1997 from the United
Kingdom, Patel has been a serial
entrepreneur. He has successfully
owned and operated multiple busi-
nesses in Georgia, including fran-
chise restaurants, convenience
stores and a retail pharmacy.

Patel is committed to serving
others in his community. He's an
active volunteer and fundraiser for
BAPS Charities, an international
charitable organization. He is also
a member of the Metro Atlanta
Community Collaborative, an or-
ganization focused on ensuring
that individuals have the basic ne-
cessities of life, including food,
clothing, housing and medical
care.

For a number of years, Patel
has worked closely with a school
for the visually impaired in Gu-

jarat, India, to supply critical
school supplies and sporting equip-
ment for students.

Patel received his undergradu-
ate degree from Georgia State Uni-

HAMEL PATEL

versity, where he focused on fi-
nance and management. He lives in
the Atlanta area with his wife, 11-
year-old daughter and 5-year-old
son.
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America’s Premier Skill Games

Reliable - Entertaining + Innovative

Georgia's #1 developer of skill based software
for the last 20 years

Www.primerogames.com
2150 Northmont Prwy, Ste, H

Duluth, GA. 30096

770476.0311
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Tech Tips
Keep your machines clean, working well

Well maintained and properly functioning gies) recommends that customers clean the bill Southern Gaming Solutions offers free train-
COAMs are vital to ensure consistently strong acceptors with a soft cleaning cloth moistened ing and certification classes on its Prodigy Vu
play and the resulting healthy returns for li- with mild, non-abrasive and non-alcohol clean- Unified gaming machines. This is a hands-on
censees. Following are some "Best Practices" to  ing solution at least every four months. certification class that trains technicians how to
help you keep your machines in their best rev- * LED and sensor housings are the main  remove and replace most parts on the unified
enue-producing condition: components the need to be cleaned. They are the  cabinet. The class also covers programming the

1) Keep machines clean: emitter and recipient of the light source and must  back office for connection with Intralot as well

* Compressed air for inside. be maintained properly and free of dust. as programming for game play.
* Ammonia-free glass cleaner for moni- * Calibration is recommended if a decline If you are interested in attending one of the
tor, etc. in acceptance rate occurs. ICT has developed a certification classes, contact SGS office for times

2) Check connections: calibration test tool that can be ordered from and dates for upcoming classes. Make sure that

* They can vibrate loose in transport. them. Visit www.ictgroiup.com.tw for more in-  your tech brings their tools as they will be re-

3) Maintain bill acceptors: formation. moving and replacing the parts in the training

* [CT (International Currency Technolo- class.

PLAY —
RESPONSIBLY

related to the operation of coln
operated amusement machines,

TIPLINE (855) 515-0004

888-ADMIT IT (888-236-4848)

| - .. POOL TABLES
SKILL GAMES . . a ~ . JUKEBOXES
CCASHIESS e | ¥ . CLAW MACHINES
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Corbin
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Corbin: Being involved in vari-
ous aspects of Georgia government
has afforded me the opportunity to
develop business relationships with
a wide array of stakeholders. Serv-
ing as Commissioner of the Techni-
cal College System of Georgia has
provided me with intimate knowl-
edge of how important lottery rev-
enues are for our TCSG students as
well as our University System of
Georgia and pre-kindergarten stu-
dents. I am excited to build upon
my existing knowledge of eco-
nomic development and education
to lead the lottery team in maxi-
mizing revenues for HOPE schol-
arships and pre-k programs in
Georgia.

GAJ: As the new president
and CEO of Lottery, what do you
see as the most significant issues
the COAM industry is facing,
and its most significant opportu-
nities?

Corbin: 1 have spent a signifi-
cant portion of my brief time at the
lottery so far to learn as much
about COAM as possible. I have
met with internal staff, licensees
and Intralot representatives. I have
also spent time in our COAM lab
and have conducted field visits. I
am truly amazed at how far things
have progressed since the passage

Morth Georgia
706-632-5050

of HB 487! As regulators of the
COAM industry, we certainly
share concerns with licensees that
we need to work together to con-
stantly improve integrity in the in-
dustry, and I applaud those
licensees that have taken this obli-
gation seriously. I am open to ex-
ploring responsible, innovative
ideas that have sound business
foundations that can promote the
industry while staying focused on
our statutory mandate of regula-
tion.

GAJ: Since regulation in
2013, the industry has certainly
changed. One positive is the solid
relationship the industry has de-
veloped with regulators. Can you
talk about that? How can that
relationship evolve and improve
even further?

Corbin: To get where the in-
dustry is today takes nothing less
than phenomenal teamwork both
internally and externally. Everyone
should be proud of the milestones
achieved in such a relatively short
period of time. The one thing I
have heard repeatedly and actually
witnessed already is that the GLC
COAM team has a great relation-
ship with the industry, considering
the regulatory environment in
which we operate.

It has been my experience that
continued cultivation of relation-
ships such as this must be firmly
based on healthy and productive
communication among all stake-

holders. Our statutory role at the
Georgia Lottery Corporation relat-
ing to COAM is primarily a regu-
latory one. However, we will
continue to work with all of our
stakeholders and industry repre-
sentatives to exchange ideas and
further bolster the open lines of
communication that already exist.
Any initiative that involves more
education and training for our li-
censees will continue to garner our
full support.

GAJ: COAM regulators have
mentioned recently other part-
nership opportunities with the
industry, such as promotional ef-
forts on behalf of the industry.
Can you provide more details on
those opportunities?

Corbin: While we certainly
have to fulfill our statutory man-
date of regulation first and fore-
most, the GLC is also unique in
that we have an expertise in ana-
lyzing and developing marketing
and business initiatives. I am
aware that the GLC COAM team
has been working with our sales
team to conduct some cross-pro-
motional initiatives with tradi-
tional lottery and COAM that
should occur in the next quarter.
The GLC will continue to look at
marketing across all of our lottery
products and initiatives and put
forth the resources that make the
most sense from a business per-
spective.

GAJ: The COAM Division
has embarked on the develop-
ment of new rules (COAM 13.4)
for operations and machine stan-
dards to guide the industry into
the future. How do you see that
effort playing out?

Corbin: Exploring further reg-
ulation where it makes sense for
the Georgia market is naturally the
next step in the evolution of the
COAM industry. This journey has
been and will continue to be a col-
laborative effort between the GLC
COAM Division and the COAM
industry to address challenges now
and hopefully for the future. So
far, we have conducted meetings
and discussions with several
groups of licensees and industry

representatives and received valu-
able feedback.

We certainly understand that
any change in regulation must have
an associated reason for change
and an achievable path addressing
both financial impact to the li-
censees and time constraints re-
garding deadlines. Our message
continues to be, “Don’t panic!”
This will be a well thought out
process that will be well communi-
cated along the way. The good
news is that as we have been en-
gaging in these discussions, [ am
told that the industry has been
“self-regulating” in many of the
areas being discussed!

GAJ: The COAM Division
has held several meetings with
different industry groups to get
their input on the development of
new regulations. How has the in-
dustry helped guide those devel-
oping set of rules?

Corbin: The COAM industry
has been around for decades, so the
expertise of those with the experi-
ence and knowledge to add con-
structive value to our conversations
cannot be underestimated. I have
been told that the licensees who
have attended the discussion meet-
ings have been asked to step out of
their traditional role of licensee and
look at the regulatory proposals
from a variety of different perspec-
tives (other licensees, regulator, cit-
izen, etc.), which has been very
fruitful to our discussions. The out-
line of discussion points for
COAM 13.4 is actually on our
website (www.gacoam.com) if any
of your readers would like to take a
look and add to the continuing dia-
log. It is certainly our belief that
productive industry input will help
us make the most informed deci-
sions for any future regulations.

GAJ: Any other comment?

Corbin: Although I have only
been at the Georgia Lottery for a
little over a month, I have been so
impressed by the relationships we
have internally as a team and exter-
nally with our players, retailers,
vendors, and licensees. It is ex-
tremely rewarding to be a part of
the team that adds to Georgia’s ed-
ucational programs funded by
Georgia Lottery proceeds, and
from a regulatory standpoint, that
we do this in a responsible way.

Keep COAMS connected

To ensure accurate reporting of financial data to the Central
Accounting System, the Georgia Lottery Corporation (GLC) says
it is imperative the Location License Holders (LLHs) ensures all
equipment remains connected to the site controllerand powered up

at all times.

The GLC maintains a record of those LLHs that are repeat of-
fenders of failing to ensure the continuous connectivity and opera-

tion of Class B COAMs.

Failure to comply with these procedures may result in fines up
to $50,000, suspension and/or revocation of the license.
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from Page 1

reflect the increasingly global na-
ture of the business; and

* A co-location with the Laser
Tag Museum, bringing this affili-
ated segment into event.

In 2018 another new dimension
will be incorporated, when the
Amusement Expo targets the
emerging virtual reality component
as part of its education lineup and
exhibitor audience.

Expo Education Day will be

W T T TTTFTFTT T

conducted Tuesday, Feb. 27, at the
Westgate Resort & Casino, the offi-
cial headquarters hotel for the
show. On Wednesday, Feb. 28, and
Thursday, March 1, exhibits will be
open in the South Hall of the Las
Vegas Convention Center, which is
adjacent to the hotel.

And on Tuesday evening, Feb.
27, the thousands of buyers and
sellers assembled for the Amuse-
ment Expo will gather for the All-
Industry Gala Reception at the
Westgate Hotel.

Visit Expo’s official website at
www.amusementexpo.org to regis-

ter, exhibit at the show, to reserve a
hotel room or to find the most up-
dated information about this year’s
Expo. For more information con-
tact Brian Glasgow at 708-226-
1300 or brian@wtglasgow.com.

About AAMA

The American Amusement Ma-
chine Association (AAMA) is an
international, not-for-profit trade
organization representing the man-
ufacturers, distributors, suppliers
and location owner/operators for
the coin-operated amusement in-
dustry. Its mission is to preserve,

February 2018

Amusement Expo photo

protect and promote our industry
through legislative advocacy, edu-
cation, events, networking and
member programs.

About AMOA

The Amusement and Music
Operators Association (AMOA) is
a national not-for-profit trade asso-
ciation. Since 1948, AMOA has
been the voice of, and advocate for,
those individuals and companies
engaged in the currency-activated
amusement, vending, music and
family entertainment equipment
business.
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JCM Global is proud to announce
Southern Gaming Solutions is now a
distributor of JCM’'s award-winning

UBA® in the state of Georgia!
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Obituaries

Dr. Pope’s ‘unbiased love for all people’to be missed

Dr. Lonnie Pope, the recipient of the Georgia
Amusement and Music Operators Association's
Lifetime Achievement award in 2016, died Jan.

counted ethics and values as an essential part of
doing business, " Fellows said. "Dr. Pope was a
person that lit up a room, but in spite of his

24 at age 78.

Dr. Pope leaves a great
legacy to the COAM industry in
Georgia. He was the owner and
operator of Game World, a com-
pany that was instrumental in
building a foundation for the in-
dustry through education, litiga-

larger-than-life personality and
success in business, what
should be remembered about
Dr. Pope was his sincere and
unbiased love for all people."
As an example, Fellows
said, whenever Dr. Pope dined
out, he would take a moment to

tion, and legislation. Throughout
his career, Dr. Pope made it his
mission to educate and include
state agencies in the constantly
evolving role of technology in the
industry, said GAMOA President
Shawn Fellows.

"Dr. Pope also served as a
mentor to many and, despite the highly competi-
tive nature of the COAM industry, always

ask his server if there was any-
thing he or she would like him
to pray about for them.

"This is but a small exam-
ple of Dr. Pope’s straightfor-
ward kindness towards others,"
Fellows said.

Born in Florida, Dr. Pope
and had lived in Douglas, GA, for a number of
years before moving to Hall County. He was the

Dr. Lonnie Pope

son of the late Wright and Maebelle Vickers
Pope. Dr. Pope received a Doctor of Divinity de-
gree from the New Orleans Baptist Seminary
and was a member of Trinity Baptist Church,
where he also taught Sunday School.

Survivors include his wife of 58 years,
Suellen Pope, Gainesville; son and fiancé, the
Rev. Chris Pope and Teri Smith, Gainesville;
grandchildren, Michelle (Daniel), Stephen, Lau-
ren; brother and sister-in-law, George "Mac" and
Pat Pope.

He is preceded in death by his parents and a
son, Gordon Pope.

Dr. Pope's son, the Rev. Chris Pope, and the
Rev. JoJo Thomas officiated services Jan. 26.

In lieu of flowers, the family has asked that
memorial contributions be made to Trinity Bap-
tist Church, 989 Dawsonville Highway,
Gainesville, GA 30501. Those wishing to send
online condolences to the family may do so at
littledavenport.com.

‘Vince’ Vladimirovski, cabinet designer, dies at 58

Vyachaslav “Vince” Vladimirovsky, a well-known de-
signer of wood cabinets for coin-operated amusement ma-
chines in Georgia and later the owner of Omega Games, died
unexpectedly in January at age 58.

Vladimirovsky was a longtime designer of wood cabi-
nets, dating back to 1995 when he worked at Cabinet Ex-
press. Cadillac Jack purchased Cabinet Express, and
Vladimirovsky worked there until about 2007, when Cadillac
Jack closed its wood shop.

He then opened Infinity Game Designs with Adam Foust
and Chris Forsyth. Foust sold out in 2009, and
Vladimirovsky later changed the name of the business to
Omega Games.

Vladimirovsky attended St. Petersburg Academic Univer-
sity in St. Petersburg, Russia, graduating in 1985 with a mas-
ter's degree in mechanical engineering.

He is survived by his wife of 36 years, Faina, son Igor,
and two grandchildren.

Vince Vladimirovski
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@ Dual Metal Cabinets
@ Highly Secure

@ Increased Earnings
@ Retall Repnrtlng

770 285 1023 . INFU@DIAMDNDAMUSE CUM

Cutting Edge Technnlugy Wlll m::rease your revﬁnuel

D‘@W
- ALL NEW PLAYER CARD SYSTEM AND LOYALTY PROGRAM

Er2

BEST TECHNICIANS IN THE INDUSTRY ALL NEW INVENTORY ARRIVING DAILY

(over 100 years of combined experience) (call today for a consultation)

MONTHLY RETAIL REPORTING SYSTEM

CALL US TDDA‘(#&DR‘AHCUHSUL ATION

AL SAME DAY SERVICE « 7 DAYS PER WEEK
Aliea saMoa WWW.DIAMONDAMUSE.COM
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BISMART

Service Management and Route Tracking

R B
-Looring ! . o
ﬁuau-;;’ra'. daia s

. —
Organize Your Business So You Can
Focus On Growing Your Business.

= Track, record, and report » Accurate Collection Accounting » Increase Revenue
Amusement/Gaming eamings, » Field Service Mgmt. + License/Contract Tracking

taxes and fees « Flexible Multi-Layered Revenue + In-Depth Reporting
+ Recapture Lost Fees Splits « Attach Photos to Tickets

" Inventn:rr:,rquuipmentTrackipg « Contract Mgmt, and Alerts « Text and Email Reminders
« Schedule and Dispatch Service  Client and Employee Organization

Tickets o - smart Phone Integration
» Route Optimization Pt
@y AMSA (o) <, FATR

LF s B

We also offer industry leading components highly
specialized for field service, amusement, gaming and ATM companies:

BIsMART | BIsMART | BlsMART

Service Managermsnt and Boute Tracking Service Management and Routs Tracking Bervice Managerment and Route Tracking

I | -
Contact Us For Your Online Demo! (844) 762-7802 www.SMART.Software
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HIGH QUALITY, HIGH EFFICIENT [SETSON
GOLDFINGER MONITORS .......

Industry Best Pricing & Redemption Game Parts Available

s
Register Mow on betzonparts.com
|

|
it ok e i g
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BETSON
IMPERIAL

A\ | /4

PARTS & SERVICE G2LDFINGER

Wi

ik

I -

'COMPETITIVE INTEREST RATES FOR LEASING AND FINANCING
IN-HOUSE FINANCE OPPORTUNITIES
EXPERIENCE WITH DESIGN, INSTALLS, SERVICE AND EXPORT OF
EQUIPMENT

Your Source for All Goldfinger & Redemption Parts:
- ICT Model GP-58CRH Thermal Printer With Cutter (GPS8GH)

- ICT PAT-UN PB4-USDE Validator (023494N)

= TAC-A $1-$100 with 500 Note Twist Knob Stacker (D23945N)

« Phoenix PHX2 Thermal Printer with POG Cable (025360M)

= Pyramid Apex TEOD-LIZ3 Validator (D25242N)

Register and Order Online at www.betsonparts.com OR

Contact: Hobert Aboudaoude at (201) 232-4447 or email: robaj@betson.com
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EASY, HASSLE-FREE SERVICE
404-631-6690
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Membership/Renewal Application
Operators, Locations, Manufactures, Distributors & Suppliers

Company Name
Address

City State Zip
Main Contact
Business Phone Fax
Cell Email

Preferred Contact Method (Check One) O Fax 0O Cell 0O Email
Secondary Contact
Business Phone Fax
Cell Email
Preferred Contact Method (Check One) O Fax O Cell O Email
Amusement Operators Membership: (Class A Master License Holders)
L] Amusement Operator 1-9 Employees $350
O Amusement Operator 10+ Employees $500
Amusement Operators Membership: (Class B or Class A & B Master License Holders)
O Amusement Operator (1 to 75 games) $500
m Amusement Operator (76 to 150 games) $1,000
O Amusement Operator (1951+ games) $2,000
Location Membership: (Location License Holders)
| Location License Membership (1-4 Locations) $100/location
O Maximum Location License Membership (5+ Locations) $500

Associate Membership: (Manufacturers, Distributors, Supplies, Affiliated Associations & Industries)

L] Level 1 Membership Professional Services $250
L] Level 2 Membership Plush & Bulk $500
n Level 3 Membership Parts & Service $1,000
| Level 4 Membership Distributor, Manufacturer or Software $2,000
Total Membership Fees (Checked Category Above) § Check #

Class A Master License #

Class B Master License #

Please make checks payable to GAMOA and mail this form with your check and any corrections to:

You

GAMOA
3780 Old Norcross Rd - Ste 103 PMB 521
Duluth, GA 30096

can also join online at www.gamoa.org/join-now

If you have any questions please call the GAMOA office at 770.408.0384 or email christina@gamoa.org.
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GAJ CLASSIFIED ADS

paul@tashcommunications.com

Just $5 per line
1-406-491-0100

TECH TRAINING EQUIPMENT FOR SALE HELP WANTED HELP WANTED

Southern Gaming Solutions offers
FREE Advance Technical Training Cer-
tification on IGT machines, card sys-
tem, and JCM bill validators. Register
today and improve your skill set.
Contact us at 678-695-7685 or at
orders@southerngamingsolutions.net.

BUSINESS FOR SALE?

Is it time to sell?
Established operator looking to buy
Class A amusement route with employ-
ees in Georgia. There is no preference
on the size of your route operation. All
communications will be confidential
with non disclosure agreement. Serious
inquires reply to Vemcogyrl@aol.com

ATTENTION, CLASS A BUSINESSES!
Looking to sell excess inventory of
pool tables and accessories, juke boxes,
or Class A games? Advertise here in the
Journal classifieds and turn them into
money! Call 406-491-0100 or email us
at paul @tashcommunications.com.

WANTED TO BUY

Readers of the Journal are in the retail
business and likely will have the equip-
ment you’re looking for, from pool ta-
bles and bar stools to refrigerator units
and retail shelves. Call 406-491-0100
or email the Georgia Amusement Jour-
nal at paul@tashcommunications.com.

= C=

M CAMING SOLUTIONS

EOLUTHER

Experienced technicians wanted!
In search of a dependable technician
looking for a permanent position with a
GA COAM distributor. Must be a ded-
icated team player, customer service
oriented, have trouble shooting skills,
maintain confidentiality, and work effi-
ciently. Full-time positions available.
IGT Certification, IGT Intelligen Card
System, and JCM training provided.
Email resumes and references to:

orders@southerngamingsolutions.net

Need good help right now? Advertise
here in the Journal classifieds to find
that perfect employee. People reading
the Journal are already familiar with the
COAM industry and/or convenience
stores. Call 406-491-0100 or email us
at paul @tashcommunications.com.

WANTED TO BUY

Readers of the Journal are in the retail
business and likely will have the equip-
ment you’re looking for, from pool ta-
bles and bar stools to refrigerator units
and retail shelves. Call 406-491-0100
or email the Georgia Amusement Jour-
nal at paul @tashcommunications.com.

HAVE SOME
EQUIPMENT YOU
WANT T0O BUY

O SELL?

LOOCKING 0K

SOME HELTY?

ADVERTISE
RICGHT HERE!

1-4-06—4-91-0100
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Store owners,

» Take profits by storm!

with Georgia’s best products,

; 5

CALL

e Free installation

 Axes Cashless
Card System

.-._..._____ L..

* Lottery compliant!

P

u!,,‘;nm ;umsx
PERATONRS ASSOCIATION

US TODAY!
. (877) 773-7010
(706) 955-3416

sales and service of COAMS
and Class A amusement game&'
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THE NEXT LEVEL OF
/' ENTERTAINING GAMING EXPERIENCES

www.banillagames.com
BA“II'I 252. 3209 7977




