
By Paul Tash 
Georgia Amusement Journal  
The Georgia Association of 

Convenience Stores (GACS) successfully 
pivoted to a combined trade show and 
convention last month in Macon that 
featured several educational sessions, an 
awards banquet, and of course the big 
trade show.  

GACS canceled its annual convention 
in June due to concerns surrounding the 
coronavirus pandemic, so the organization 
combined its convention programming 
with its annual Southern Convenience 
Store & Petroleum Show. 

“We have the most resilient 
members,” GACS President Angela 
Holland said in opening the Show.  

She praised the association’s 
“extremely nimble board” and “flexible 
staff” for leading the one-time reinvention 
of the Show. The two events will return 
separately next year, with the convention 

PRIMERO GAMES is partnering again this 
year with The Quinn House, an organization 
in Gwinnett County that provides a number 
of programs to support those in need. Each 
paper angel on the tree has a child’s holiday 
wish, and those participating choose an 

angel and fulfill that wish. Primero represen-
tatives posing with an angel tree in Primero’s 
Duluth office are, left to right, Kimberly Xiong, 
Kristina McDaniel, Ariel Alston and Steve 
Rogers, all from sales and customer service, 
and Lisa Johnson, HR manager.  
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By Paul Tash 
Georgia Amusement Journal 
For the second time, organizers of 

the Amusement Expo International 
(AEI) have decided to reschedule the 
event at a later date, this time to June 
28-30, in Las Vegas. 

After continuing to monitor the 
rapidly changing COVID climate, in-
cluding current and projected COVID 

measures in the Las Vegas trade show 
market, organizers moved back the 
dates of next year's industry event by 
eight weeks. The event was originally 
set for March, and then was resched-
uled for early May before the latest 
change. 

Though next year's AEI will re-
main in Las Vegas, the two-day ex-
hibit program will now take place in 

North Hall 1 of the expansive Las 
Vegas Convention Center, a preferred 
spot that is adjacent to the Westgate 
Las Vegas Resort & Casino, which 
will remain the headquarters hotel for 
the 2021 AEI. Both the full-day edu-
cational program on Monday, June 
28, and All-Industry Gala Reception 
that evening will be conducted at the 

See EXPO Page 3
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Connect, power up 
machines, GLC says

To ensure accurate reporting of financial data to the Central Account-
ing System, the Georgia Lottery Corporation (GLC) says it is imperative 
the Location License Holders (LLHs) ensure all 
equipment remains connected to the site con-
troller and powered up at all times.  

The GLC maintains a record of 
those LLHs that are repeat offenders of 
failing to ensure the continuous connec-
tivity and operation of Class B 
COAMs.  

Failure to comply with these procedures may result in fines up to 
$50,000, suspension and/or revocation of the license.  

Expo
from Page 1

Westgate Las Vegas.  
Amusement Expo International 

is the annual event for the coin-op 
and revenue-generating amuse-
ment, music and family entertain-
ment industry. Sponsored by the 
AAMA (American Amusement 
Machine Association) and AMOA 
(Amusement & Music Operators 
Association), AEI features one day 
of education and two days of ex-

hibits and brings new technologies, 
networking possibilities, and infor-
mation education under one roof.  

A news release from W.T. Glas-
gow, the Expo’s management firm, 
said the rationale for re-scheduling 
AEI is to provide additional time 
for attendees, exhibitors and all in-
volved in the Expo to recover and 
resume business operations. In ad-
dition, it is expected the much-an-

ticipated COVID-19 vaccinations 
will be widely distributed and 
available by that time.  

“The goal is to give the indus-
try the best possible opportunity to 
come together,” the release said, 
“and the decision to move the 2021 
dates to summer will significantly 
help AEI achieve that goal.” 

“AEI show management team, 
W.T. Glasgow, Inc. joins the 
AAMA and AMOA, in thanking at-
tendees and exhibitors for their 
continued support during the past 
nine months and looks forward to 
putting on what promises to be a 

much-anticipated event in 
June.” 

For more, visit AEI's 
website at www.amuse-
mentexpo.org or contact 
Brian Glasgow, at 
brian@wtglasgow.com.   

Registrants will receive: 
•  Two days of admission to the 

Amusement Expo International, 
NBVA Conference/Trade Show 
and the Laser Tag Convention; 

•  One full day of compelling 
education sessions; 

•  Networking events offering 
opportunities to mix and mingle 
with exhibitors and attendees; 

• Special hotel rate. 

Follow these tips to minimize  
risk of losing COAM funds

The vandalism of machines or 
the theft of money from machines is 
an unfortunate situation, but it can 
happen. If your machines are van-
dalized or broken into and there is a 
theft of money, the business owner 
will be responsible for any lost 
money. In order to minimize the fi-
nancial loss as a result of vandalism 
or theft, the GLC would like to re-
mind Location License Holders of 
some strategies for reducing or 
minimizing theft from COAMs.  

•  Reduce Trouble by Building 
Relationships - LLHs and their 
employees should be attentive to 
activity within their location and 
around the COAMs. Greet people 
and be mindful of activity around 
COAMs in an effort to identify any 
potential security risks. People are 
less likely to do bad things to peo-
ple they feel a connection or have a 
rapport with.  

•  Placing COAMs in Visible 
Area of the Business - If a machine 
often experiences damage or theft, 
the best course of action may be to 
move the machine(s) to a different 
location within the business. Place 

COAMs in an area of the business 
that can be easily observed by em-
ployees helps prevent damage, de-
struction, and theft.   

•  Remove Cash Daily - An-
other suggestion would be to re-
move cash from COAMs daily and 
deposit the funds on a daily basis in 
their COAM designated bank ac-
count and maintain accurate ac-
counting records.   

•  Security Camera Installa-
tion - One of the best methods of 
vandalism and theft prevention may 
be the installation of a simple secu-
rity camera in the area. If a particu-
lar section of your business is more 
susceptible to theft, consider better 
placement of the COAMs. A 
COAM may be more profitable in a 
different part of a business location.  

As a reminder, any movement 
of COAMs must be coordinated 
ahead of time between the MLH 
and Intralot. Location License 
Holders must contact their Master 
License Holder for the repair or re-
placement of COAMs as a result of 
vandalism or damage due to theft.  
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Dec. 20:        Each monthly report should be submitted by Location 
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Jan. 12:        COAM Advisory Board (GLC headquarters or  
                       conference call to be determined)  
Jan. 26:        GACS legislative reception, James Floyd Building, 
                       Atlanta 

COAM calendar
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GACS busy in extraordinary year 
By Sharon Shuford 
GACS Membership 

The year 2020 has been extraordinary – 
as much for what has been accomplished, 
as for what was missed.  

What we missed most: friends, our social 
communities, and especially lost loved ones. 
While the pandemic continues its march on 
the lives and livelihoods of too many of us, 
the future remains uncertain. Yet 
in the midst of the unknowns, 
GACS continued to work hard  
for its members and for the C-
Store industry at large. 

The year began inauspi-
ciously enough. GACS Presi-
dent Angela Holland attended to 
legislative issues at the Capitol 
beginning in January, GACS 
held its annual day at the capitol 
and legislative reception, and 
GACS sponsored the first two of 
a planned series of 10 Lunch & 
Learn programs. 

And then the pandemic 
brought everything to a halt. For 
the safety and protection of 
members and industry friends, and in accor-
dance with government mandates and sug-
gested protocols, in person events were 
mostly cancelled, including the annual con-
vention. 

With the support of its members, GACS 
still managed to accomplish much by: 

• Assisting the passage of several bills 
important to the industry, including limited 
tort reform, an omnibus alcohol bill including 
alcohol delivery, expanded Sunday sales, a 
state/local streamlining process for the De-

partment of Revenue, and a vape shop tax 
bill; 

• Maintaining a continual open line of 
communication from government and its 
agencies to GACS members, including more 
than 40 COVID-19-related updates; 

• Implementing alternative means of 
bringing the best of GACS to its members; 
by hosting more than 15 webinars; by shift-

ing the convention education component to 
the Trade Show, including 14 speakers and 
panelists; by expanding the sponsorship 
program benefits; 

• Providing networking opportunities for 
members during the fall, including a golf 
tournament, a bowling blast, and the South-
ern Convenience Store & Petroleum Show; 

• Representing the industry by serving 
on the governor’s Coronavirus Task Force, 
ensuring the voice of the industry was 
heard; also representing the industry at sev-

eral COAM study committee meetings, and 
serving on the Georgia Lottery Corporation’s 
COAM Gift Card Work Group; 

• Distributing $25,000 in education schol-
arships to members and children of mem-
bers; 

• Publishing four content-rich GACS 
Today magazines and the annual directory. 

With reflection comes gratitude. A special 
thank you goes to GACS spon-
sors for supporting GACS, espe-
cially now during uncertain times. 
GACS thanks and honors these 
member companies for their sup-
port: 

Diamond – Altria Group Dis-
tribution company, Coca-Cola 
Bottling Company United, Mims 
Entertainment, R. J. Reynolds 
Tobacco Company, Tom’s 
Amusement. 

Platinum – Campbell snacks, 
core-Mark International, Swisher 
International. 

Gold – Eby-Brown Company, 
Georgia Beverage Association, 
PepsiCo Beverages North Amer-

ica. 
Silver – Anheuser Busch, Inc. Georgia 

Lottery Corporation, Guardian Fueling Tech-
nologies, Point-to-Point Environmental, S & 
D Coffee & Tea, Swedish Match North 
America, The H. T. Hackney Company. 

Bronze – Baker Donelson, Benestar 
Foods/ Turkey Creek Snacks, McLane Com-
pany, MECO of Atlanta, Inc., Royal Cup Cof-
fee & Tea, Scandinavian Tobacco Group, 
Stewart Distribution Company 

See LEGISLATURE Page 5

So thank you to 
GACS members 

for continuing to pro-
vide essential services 
to Georgia’s commu-
nities .... 

Sharon Shuford

Write us 
The Georgia Amusement Journal welcomes letters to 
the editor. Letters must include the writer’s name and 
address. The word limit is 300. Mail to Georgia Amuse-
ment Journal, P.O. Box 4307, Butte MT 59702, or you 
can email us at paul@tashcommunications.com. The 
Journal reserves the right not to print letters it finds  
objectionable.  
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Journal OpinionJournal Opinion

Patron – BIC Consumer 
Products, Florida Rock & Tank 
Lines, Inc., North American 
Money Order Company, Inc., S 
& ME, Inc. 

C-Stores are on the front-
lines of our communities. So 
thank you to GACS members 
for continuing to 
provide essen-
tial services 
to Georgia’s 
communi-
ties, for par-
ticipating, 
sponsoring 
and attending 
GACS events, and for going 
above and beyond for your 
companies, your employees, 
your customers and your com-
munities. 

Finally, as reflections turn 
forward to 2021 and beyond, we 
can be cautiously optimistic that 
better times are in front of us. 
The GACS calendar certainly 
has a familiar look with these 
major events on the schedule: 

Legislature
from Page 4

Industry shows resilience in trying times
By Lori Schneider 

AMOA Executive VP 
After what has been a year like no other, 

we finally find ourselves in December look-
ing to the promise of a New Year with the 
hopes of a vaccine and some re-
turn of normalcy.  

In fact, ringing in 2021 cannot 
come soon enough, as many 
AMOA operators across the 
country find themselves basically 
shutdown for business once 
again with the uptick in COVID 
cases. 

In late November, AMOA con-
ducted another highly informa-
tive On Demand Operator 
Roundtable session. At the end 
of the session, AMOA Secretary 
Luke Adams reminded everyone 
of the fact that our industry has 
been around since the late 
1800s, early 1900s. Luke also 
pointed out our industry survived not only 
prohibition but the Great Depression as well. 
Why? Because we are resilient. 

Operators are entrepreneurs, and entre-
preneurs are used to uncertainty. One might 
contend the type of uncertainty we have en-
countered the past 10 months has chal-
lenged us in ways we never imagined 

possible. However, what’s been most im-
pressive is how we’ve come together as an 
industry, selflessly sharing ideas, to help 

one another survive these times. Whether 
it’s sharing an operational tip, discovering a 
new revenue opportunity, or simply giving 
hope to an industry colleague having a 
tough day, the “building engagement in real 

life” factor continues to fuel our 
ability to be resilient. 

And so, AMOA’s wish to all in 
2021? Stay resilient! As always, 
AMOA will continue to be here to 
offer the programs and services 
to help you do just that. 

For more information on 
AMOA’s programs and services, 
visit www.amoa.com or email 
info@amoa.com. 

––– 
AMOA is a national trade 

association representing the 
interests of operators, distrib-
utors, manufacturers and sup-
pliers in the amusement 
entertainment industry. 

GAMOA is an active participant in the 
AMOA State Council. Visit 
www.amoa.com. 

Stay resilient! 
AMOA will con-

tinue to be here to 
offer the programs 
and services to help 
you do just that.

Lori Schneider

Jan. 26, 2021 
GACS Annual Legislative 

Reception, Sloppy Floyd Build-
ing, Atlanta, GA 

 
April 21, 2021 

GACSPAC Golf Tournament, 
Stone Mountain Golf Club, 
Stone Mountain, GA 

 
June 13-15, 2021 

GACS Annual Convention, 
Omni Amelia Island Plantation, 
Amelia Island, FL 

 
Nov. 10-12, 2021 

Southern Conven-
ience Store & Petro-
leum Show and 
GACS Annual Meet-
ing, The Classic Cen-

ter, Athens, GA 
It is our hope that we will 

see our industry thrive and 
prosper, our friends and mem-
bers be well and strong, and our 
future bright. Happy Holidays! 

To register for an event, visit 
https://www.gacs.com/events 
and click on the appropriate 
link(s). For assistance, contact 
Kevin Kirby at kevin@gacs.com 
or 770-736-9723 for informa-
tion. 
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By Paul Tash 
Georgia Amusement Journal 
The chairman of the House 

Regulated Industries committee 
said he supports the joint effort by 
the Georgia Lottery Corp. and the 
coin-operated amusement machine 
(COAM) industry to develop a gift 
card as an option for COAM play-
ers to use for redemption. 

“These machines provide 
amusement for players, revenue for 
locations and over $100 million to 
education programs,” Rep. Alan 
Powell (R-Hartwell) said. 

Powell made his comments 
during a legislative panel spon-
sored by the Georgia Association 
of Convenience Stores (GACS) as 
part of its Southern Convenience 
Store & Petroleum Show Nov. 18 
and 19 in Macon. Besides stimulat-
ing revenue growth and the result-
ing increase in support 
of state education, Pow-
ell said the cards would 
help stop illegal cash 
payments. 

A pilot program to 
test the viability of the 
gift cards recently launched in over 
320 locations across Georgia. It is 
expected to last 4-6 months. 

On another topic, Powell said 
he will continue to work on elimi-
nating the “duplication and redun-
dancy” in the alcohol-licensing 
process. He wants to see a “one-
stop shop” featuring a more 
“streamlined process” for licensing 
and renewal. 

Robert Flournoy, representing 

COAM gift card  
draws support 
during panel

Tobacco-adjacent products now need application 

the state Department of Revenue 
on the panel, agreed that more 
“centralized processing” makes 
sense for the industry.  

“We do recognize the duplica-
tions,” he said.  

The department has “started the 
process” toward simplifying the li-
censing effort by “talking with 

shareholders.” 
“We want to make sure (a po-

tential change) does streamline the 
process and does improve service,” 
he said.  

Another question posed by 
moderator Angela Holland, GACS 
president, for the panel asked what 
association members can do to help 
legislators understand their indus-
try and issues. 

“Communicate with us,” said 

REP. BONNIE RICH makes a point during a legislative panel as part 
of the Southern Convenience Store & Petroleum Show last month in 
Macon. Listening at left is Rep. Alan Powell. Other panelists included 
Rep. Brett Harrell, above right, and Sen. Bill Cowsert, right.

 Paul Tash photos

Sen. Bill Cowsert (R-Athens). “It 
helps us so much to learn from citi-
zens that are directly impacted (by 
legislation).” 

“Don’t be afraid to come to the 
Capitol,” added Cowsert, who 
chairs the Senate’s Regulated In-
dustries and Utilities Committee. 
“It’s an incredibly open process. 
We are paying attention to our con-
stituents.” 

Regarding a question on the 
importance of legislators working 
together, Rep. Brett Harrell (R-
Snellville) said compromise is key. 

“The goal is the same – to solve 
a problem, though we might come 
at it from different perspectives,” 
he said. “Very little can get done 
without compromise,” he said, 
adding that compromise does not 
mean sacrificing “core values and 
principles.” 

Such compromise helped legis-
lators last session pass a Harrell-
sponsored bill that allowed 
packaged-goods retailers to make 
home deliveries of beer, wine and 

liquor.  
Several of the panelists praised 

Harrell, who lost his reelection bid 
in November. Harrell, who chaired 
the House Ways and Means Com-
mittee, said his time at the Capitol 
has been “wonderful” and thanked 
“friends and supporters” in the in-
dustry. He also lauded Holland and 
lobbyist Sheila Humberstone.  

“They are two of the finest,” he 
said. “They fulfill a vital role for 
your organization.”   

Others on the panel were Rep. 
Bonnie Rich (R-Suwanee) and Sen. 
John Kennedy (R-Macon).

Revised Show offers plenty

Show
from Page 1

scheduled for June 14-15 in Amelia 
Island, FL, and the Show moving 
to Athens Nov. 10-12. 

The night before the Show 
kicked off, GACS hosted the first 
ever GACS PAC Bowling Blast at 

Pin Strikes Entertainment Center in 
Macon. The bowling event 
replaced the annual Sporting Clay 
Tournament and added a layer of 
networking to the Show.   

For more coverage of the 
Southern Convenience Store & 
Petroleum Show, see the three 
stories on pages 6 and 7 of this 
month’s issue.

By Jorie Tash 
Georgia Amusement Journal 

Frank Herrera, partner at H 
New Media Law firm based in 
Miami, educated Southern Conven-
ience and Petroleum Show atten-
dees on changes that may occur 

regarding retail sales of tobacco-
adjacent products in upcoming 
months, as the previously unregu-
lated category is entering “a whole 
new universe of compliance.”  

In 2016 the Food and Drug Ad-
ministration (FDA) enacted a final 

rule proclaiming that electronic cig-
arettes and associated e-juices, 
smokeless tobacco, and traditional 
combustible tobacco products must 
officially be reviewed and docu-
mented by the FDA to be legally 
sold in the United States. This 
means that all related products sold 
as of 2016 were to be registered 
with the FDA by September 2020 
with a pre-market tobacco product 
application (PMTA).  

The application requires an ar-
duous amount of paperwork (in-
voices, affidavits, etc.), to be 
submitted alongside it, Herrera 
said, enough so that he considers it 
reasonable to assume that many 
“fly-by-night and mom-and-pop 
vape companies” will either fail to 

file the PMTA entirely or fail to in-
clude all documentation needed in 
order to receive the marketing 
order that allows further sale of the 
products, he said. While filing a 
PMTA at all keeps products legal 
to sell while their approval is pend-
ing, many will fail to maintain that 
legal status all the way to receiving 
a marketing order. 

“Vape is dead, in my opinion,” 
said Herrera, referring to smaller 
companies that lack the regulatory 
know-how to succeed in the PMTA 
process. “The big guys (such as Al-
tria, which owns Juul, and R.J. 
Reynolds, which owns Vuse) will 
be fine,” due to their counsel and 
wherewithal. He urged retailers to 

See TOBACCO Page 7
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Attorney provides tips  
to limit premises liability

By Jorie Tash 
Georgia Amusement Journal 

During an education session at 
the Southern Convenience and Pe-
troleum Show, attorney Elissa 
Haynes, partner at Drew, Eckl and 
Farnham in Atlanta, described 
Georgia’s premises liability law 
and outlined ways convenience 
store owners can limit their liabil-
ity exposure. 

Premises liability is defined in 
Georgia law as “Where(in) an 
owner or occupier of land, by ex-
press or implied invitation, induces 
or leads others to come upon his 
premises for any lawful purpose, 
he is liable in damages to such per-
sons for injuries caused by his fail-
ure to exercise ordinary care in 
keeping the premises safe.” Haynes 
said convenience store owners can 
take steps to ensure their premises 
are safe to avoid being held liable 
for unforeseeable events, such as a 
shooting that occurs on the prop-
erty.  

First, convenience store owners 

THE COAM INDUSTRY was 
well represented at the South-
ern Convenience Store & Petro-
leum Show last month in 
Macon. Exhibitors included (left) 
Kevin Jaglowski of Accel Enter-
tainment and Brian Deyton of 
Tom’s Amusement and (below, 
left to right)) Wendy Milich, 
Shawn Fellows, and Terri 
Spivey with Diamond Amuse-
ments, and Justin Gilmore of 
National ATM Wholesale.

Paul Tash photos

Tobacco
from Page 6

and managers should “make sure 
contracts are solid regarding 
owner/operator responsibilities” 
when it comes to providing security 
and upkeep of premises, Haynes 
said. 

“Everything should be in writ-
ing, and responsibilities should be 
clear from both standpoints,” she 
said, urging attendees to “know the 
contents of (their) contracts.”  

Operators should also be sure 
their employees are adequately 
trained, “which starts with employ-
ees who know what they should be 
doing in many different scenarios – 
there must be solid policies and 
procedures to follow,” she said. If 
those procedures are put in writing, 
it’s even more crucial that they be 
followed, as the presence of a writ-
ten document with procedures that 
employees fail to implement can 
buoy a prosecutor’s case.  

Haynes also advocated for an 
internal incident report form that 
employees can easily access. 

“Anytime something happens, 

employees should fill out a form 
saying what happened in case of a 
deposition,” she said.  

“Document everything,” she 
added, including when loiterers are 
asked to disperse or any interac-
tions with police officers. 

Adequate security includes 
monitoring security feeds and 
equipment that doesn’t override 
footage for at least one week. 

“It’s critical you maintain 
footage (as evidence) – even acci-
dental destruction of evidence can 
destroy a case,” Haynes said.  

Further, operators shouldn’t 
think of security as just police offi-
cers or hired security guards, but 
also as cameras, bulletproof glass 
and LED lights. In the event of a 
deposition, operators should know 
to include any of those measures as 
ways of “exercising ordinary care 
in keeping the premises safe” 
(O.C.G.A 51–3-1).  

Other steps operators can take 

to avoid liability include immedi-
ately changing lights that have gone 
out to give employees a clear view 
of outside premises, making sure 
cameras cover the entire perimeter, 
putting up No Loitering signs, and 
immediately painting over any graf-
fiti. Graffiti related to gang activity 
is often used to establish territory, 
and if it’s left on a property, it’s 
considered a sign that gang activity 
is tolerated on the premise. Haynes 
also informed attendees that in 
Georgia, properties are held liable 
for triple damages if a crime occurs 
on the perimeter and graffiti is pres-
ent on the premise, so covering any 
graffiti as soon as possible is espe-
cially crucial.  

Finally, Haynes encouraged 
owners and operators to hire de-
fense experts to do a formal secu-
rity assessment, if they can afford 
it, and to make a record of the in-
spections, which can go far in pre-
venting liability.  

be cautious when it comes to buy-
ing large amounts of vape products 
that come from no-name compa-
nies, as the likelihood they will fail 
to receive their marketing order 
from the FDA is high.  

“Look for what you’re selling 
on public FDA lists of pending 
PMTAs to ensure you’ll be able to 
sell them in the future,” he said, 
“and to see who finds it important 

to comply with regulations.” 
He also told retailers to insist 

on contracts with sellers that say 
sellers will take back any unsold 
stock in the event the seller doesn’t 
complete a PMTA, so retailers can 
avoid having boxes of unsellable 
product.  

Despite the fact that the new 
FDA regulations will undoubtedly 
sound the death knell for some in-
dependently owned and produced 
nicotine products, “tobacco is here 
to stay, for those who play by the 
rules,” said Herrera.  
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Just $5 per line 
1-406-491-0100 

paul@tashcommunications.com
GAJ CLASSIFIED ADS

HELP WANTEDROUTES WANTEDBUSINESS FOR SALE EQUIPMENT FOR SALE

Experienced technicians wanted! 
In search of a dependable technician 
looking for a permanent position with a 
GA COAM distributor.  Must be a ded-
icated team player, customer service 
oriented, have trouble shooting skills, 
maintain confidentiality, and work effi-
ciently. Full-time positions available.  
IGT Certification, IGT Intelligen Card 
System, and JCM training provided. 
Email resumes and references to: 
 orders@southerngamingsolutions.net

Journal advertising gets results!  Call 406-491-0100
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