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IT’S EXPO TIME!

Welcome
sign Is out

By Paul Tash
Georgia Amusement Journal
After putting the finishing
touches on the Southern Amuse-
ment & Entertainment Expo
(SAEE), organizers are ready to put
out the welcome sign to the popular
event later this month.

“It’s pretty much nailed down,”
said Christina Kaiser, executive di-
rector of the Georgia Amusement
and Music Operators Association
(GAMOA). “The show is sold out.”

The Southern Amusement &
Entertainment Expo will take place
at the Gas South Convention Cen-
ter on Aug. 24-25 in Duluth, GA.
Kaiser urged those in the COAM
industry throughout the Southeast
to register on the SAEE’s new web-
site — www.sae-expo.com. Partici-
pants who register before Aug. 22
receive a discount. Onsite registra-
tion at full price will be available
during the Expo.

“Register early and save some
money,” Kaiser said.
Expo exhibitors will be show-

See EXPO Page 8

New products debut

By Paul Tash
Georgia Amusement Journal

A sold-out trade show promises
to be a main attraction of the South-
ern Amusement and Entertainment
Expo Aug. 24-25 in Duluth.

Adding to the excitement are
several trade-show vendors that
will be launching new products at
the show or soon after, including

Winners Marketing, a new manu-
facturer in the Georgia market.
Winners Marketing will debut its
newly approved Fish Table featur-
ing the Phoenix Awakens games.
“We believe our newly ap-
proved Class B fish game — Ocean
King Plus Phoenix Awakens — is
going to revolutionize the Georgia
COAM market,” said Stuart Jor-

dan, president of Winners Market-
ing, Inc.
Jordan also said Winners Mar-
See PRODUCTS Page 9

By Paul Tash
Georgia Amusement Journal

The developing details of the
extended pilot program for the
COAM gift card drew most of
the attention during the recent
COAM Advisory Board meeting
in Atlanta July 19.

The Georgia Lottery Corp.
earlier this year agreed to extend
the pilot program for the COAM
gift card and open it up to all
6,100 locations operating in the
state. John Heinen, COAM sen-
ior vice president, said the ex-
tended pilot program will rely
extensively on Master License
Holders (MLH).

“Initially it’s going to be a
lot of work on the Master Li-
cense Holders,” he said.

He said the process will re-
quire master licensees to initiate
“a lot more contact” with the lo-
cations to build on those “preex-
isting relationships,” Heinen
said, “which we think is great.”

The first step to implement
the program has already been
taken when the Lottery sent out

Gift card details reviewed

Paul Tash photo

EMILY DUNN, chair of the COAM Advisory Board, discusses
the COAM gift card at the board meeting July 19.

Other email invites are also
planned.
“All you have to do is click on
See BOARD Page 12

an email in July to all the en-
abled masters that have current
licenses and invited them to par-
ticipate in the gift-card project.
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Jones joins
Innovative
Technology

Mel Jones recently joined
Innovative Technology Amer-
icas, Inc. as a technical sup-
port specialist. Jones will
provide customer technical
support to the organization’s
new and existing customers at
a time of significant expan-
sion for its U.S. operations.

“I am delighted to wel-
come Mel onboard,” said
James Beswick, ITL support
manager.

“With our continued
growth, we are expanding our
team to ensure we keep deliv-
ering the industry leading
level of service our customers
have come to expect.”

Jones started with ITL in
April after a six-year military
tour working onboard US
Navy ships in a technical role.

“I look forward to work-
ing with my colleagues ... to
provide the best-in-class tech-
nical support for the growing
customer base.”

G2E registration now open
for Vegas event Oct. 10-13

The American Gaming Association (AGA) has
opened registration for Global Gaming Expo (G2E)
2022, the world’s premier international gaming trade
show. Following a successful in-person return in 2021,
G2E 2022 will be held at The Venetian Convention and
Expo Center from Oct. 10-13.

“G2E is the industry’s hallmark event where lead-
ers convene to shape the future of gaming,” said
AGA Senior Vice President Casey
Clark. “We look forward to wel-
coming the global gaming commu-
nity back to Las Vegas this year

* More than 200 exhibitors will show off the latest
gaming technologies and solutions from around the
world, all in one place.

* G2E 2022 education will feature thought leaders
and industry voices on the future of gaming, the busi-
ness of sports betting, the finance and investments
landscape, tribal government gaming, and what’s next

in iGaming, digital payments and cryp-

technology companies showcasing

tocurrency, and more.
* The reimagined Innovation Lab
g 0 a will serve as a hub for startups and
.

with a dynamic show floor, keynote a I I | I n the future of gaming.
lineup, and education programs that G2E will donate $25 of every All-

reflect the evolving gaming landscape.”

G2E 2022, supported by the Associa-
tion of Gaming Equipment Manufacturers
(AGEM), will showcase the rapid pace of industry
innovation — from online gaming to the casino floor
and digital payments to crypto and Web3.

“Year after year, G2E draws the biggest industry
players to Las Vegas, and this year will be no differ-
ent,” said Korbi Carrison, G2E’s event vice president.
“The demand we’re seeing for G2E 2022 reflects not
only the strength of gaming’s recovery, but also the im-
pressive growth of new gaming verticals and technol-

2

ogy.

G2E 2022 will reflect the industry’s growth
through its diverse exhibitors, show activations, and
wide-ranging education offerings:

eXPO0

Access Education Pass purchased to

the International Center for Responsi-
ble Gaming (ICRG), G2E’s charitable

partner. ICRG is the premiere organization fund-
ing independent research that helps increase under-
standing of gambling disorder and discover effective
methods of treatment for the disorder.

The American Gaming Association is the premier
national trade group representing the $261 billion U.S.
casino industry, which supports 1.8 million jobs nation-
wide. The AGA’s members include commercial and
tribal casino operators, suppliers, and other entities af-
filiated with the gaming industry. It is the mission of
the AGA to achieve sound policies and regulations
consistent with casino gaming’s modern appeal and
vast economic contributions.

JEHKH&LHB GAMES
AVAILABLE FROM DISTRIBUTORS

LOWEST PRIGE, HIGHEST REVENUE

jenkalab.com
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Expo features agenda you can’t miss

By Shawn Fellows
GAMOA President

The Southern Amusement
and Entertainment Expo repre-
sents the developing coin-oper-
ated amusement machine
(COAM) markets in the south-
eastern United States. It takes
place at the Gas South Conven-
tion Center in Duluth Aug. 24-
25.

SAEE features:

* An exhibition of the latest
technology from manufacturers
across the world.

* Opportunities for unique
meetings.

* Opportunities for business
development.

+ Educational and training fo-
rums for executives and techni-
cians.

* Networking and social
events for the COAM industry.

~

Shawn Fellows

The reasons you should at-
tend SAEE:

* New product launches — in-
cluding innovative product
award winners.

 Educational breakouts in-
cluded with admission.
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1ster today for

0 fun-filled
days packed with net-
working and educa-
tional opportunities.

* Two fun-
filled days
packed with net-
working and edu-
cational
opportunities.

* An Awards Banquet

recognizing the best and the
brightest in our industry.

+ Casino Night to benefit
Bert’s Big Adventure (one of At-
lanta’s best children-based
charities).

+ Auction offering great trips,
sports memorabilia, amusement
games, and other merchandise.

+ Georgia Lottery Corp. ses-
sion — COAM updates, GLC gift
card expansion.

* Intralot — trouble shooting
and identifying non-report-
ing COAMSs.

Register today at
WWw.sae-expo.com
and plan to book a
hotel near the Gas
South Convention

Center, 6400 Sugar-
loaf Parkway, in Duluth,
GA.
| hope to see you there.

COAM calendar

— REPORTING DATES —

Aug. 20: Each monthly report should be submitted by Location
License Holders in electronic format via the
www.gacoam.com website as required by the GLC
by the 20th of each following month.

Sept. 28: Last day to submit a RENEWAL Location Class A and
Class B license, Master Class A and Class B license and
Manufacturer and Distributor license for the 2023
licensing period (07/01/2022 — 06/30/2023).

— MEETINGS/OTHER —
Aug. 24-25: Southern Amusement & Entertainment Expo,
Gas South Convention Center, Duluth, GA
Oct. 18: COAM Advisory Board, Lottery headquarters, Atlanta

Write us

jectionable.

The Georgia Amusement Journal welcomes letters to
the editor. Letters must include the writer’s name and
address. The word limit is 300. Mail to Georgia Amuse-
ment Journal, P.O. Box 4307, Butte MT 59702, or you
can email us at paul@tashcommunications.com. The
Journal reserves the right not to print letters it finds ob-
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Help AMOA push Payment Choice Act

By Lori Schneider

AMOA Executive Director

A trend toward cashless
transactions has trickled down
to brick-and-mortar businesses
not accepting cash. Not only is
this a problem for consumers
who prefer cash for personal
choice or privacy and security
concerns, but it is also devastat-
ing to the unbanked and has a
10-fold impact on low-income
communities who may not have
access to credit.

Thursday afternoon will fea-
ture a facility tour of Stern Pin-
ball, and Friday a full day of
timely education is planned for
attendees with topics to include:

+ Keynote Address: “The

of Notre Dame in Notre Dame,
IN.

The On Campus Program
continues this October and will
take place October 28-30 at the
Westin in ltasca, IL. Attendees

MOA has
voiced these

register for either On the Road
or On Campus, please visit
www.amoa.com or contact
AMOA at 815-893-6010.

Directors wanted

AMOA is now accepting ap-
plications for consideration for
its board of directors. Applicants
would be applying for a three-
year director term commencing
in March of 2023.

For more information, please
contact the AMOA headquarters

concerns on the Hill
and 1s pleased that
the House and Sen-
ate have introduced

AMOA has voiced these
concerns on the Hill and is
pleased to see both the House
and Senate have introduced the
Payment Choice Act. In the

at (815) 893-6010 or visit
www.amoa.com to download an
application.

Save the date

House it was introduced by
Rep. Donald Payne (D, NJ-10)
and Rep. Chris Smith (R, NJ-4).
Our Senate sponsors are Sen.
Kevin Cramer (R-ND) and Sen.
Bob Menendez (D-NJ).

We applaud their efforts to
protect consumers’ right to use
cash as legal tender. The bipar-
tisan legislation would prohibit
retail businesses from refusing
to accept cash as a form of pay-
ment and charging a higher
price for using cash than for
other forms of payment.

In late July the Payment
Choice Act was added as an
amendment to the National De-
fense Authorization Act (NDAA),
a “must pass” piece of legisla-
tion in the House of Represen-
tatives and was agreed to by a
voice vote. This legislation now
resides in the Senate.

CALL TO ACTION - AMOA
strongly encourages ALL indus-
try members to reach out to
their U.S. senators and urge
them to support S. 4497. For
more information and talking
points on this AMOA grassroots
effort, visit www.amoa.com.
Your direct outreach and small
touches have a large impact.

Continuing education

“Well-Connected” — 2022
AMOA On the Road Program
— The AMOA On the Road Pro-
gram is a short, highly informa-
tive program conducted near a
major airport hub for convenient
accessibility. This year’s pro-
gram themed “Well-Connected”
will take place just 10 miles out-
side of Chicago’s O’Hare Inter-
national Airport at the Westin in
Itasca, IL, beginning Thursday
afternoon, Oct. 28 and all day
Friday, Oct. 29.

Lori Schneider

Champion’s Code: Building Re-
lationships through Life Lessons
of Integrity and Accountability
from the Sports World to the
Business World”

+ Connecting with Cashless:
The Operator’s Perspective

« From Conception to Distri-
bution: The Making of a Pinball
Game

+ Mid-Term Election Preview

* Real Estate as an Exit
Strategy/ESOPs and Banking
Relationships/Personal Finance
Preparation

- Strategies for Mastering Ef-
fective Communication in the
Workplace

* Operator Round Tables —
Quick-Fire Idea Exchange

+ And more!

AMOA’s Associate Member
Product Showcase event re-
turns for its second year. Con-
nect with industry peers for an
evening of FUN at this not-to-
be-missed event.

AMOA On Campus Pro-
gram — For over four decades,
AMOA has conducted its
AMOA-Notre Dame Manage-
ment Development Program
known today as AMOA’s On
Campus Program. The long-
standing program is available to
AMOA members and is geared
towards both owners and key
management.

The AMOA On Campus Pro-
gram is a two-year, four-session
program that takes place in the
fall in conjunction with the On
the Road Program and in the
spring is conducted on the pres-
tigious campus of the University

Payment Choice.

will participate in On the Road
but come in early for a Thursday
morning session and stay for an
additional session on Saturday
morning, Oct. 30.

For more information or to

AMOA State Council Meet-
ing — Jan. 19-21, 2023 — Ren-
aissance Orlando Airport

Amusement Expo Interna-
tional — March 27-30, 2023 —
Westgate Las Vegas and Las
Vegas Convention Center

AMOA On Campus — May
6-8, 2023 — University of Notre
Dame.

magnolia

GAMING

Your #1 Choice
for COAMs

Coin Operated Amusement Machines

WE ARE READY FORTHE COAM
GIFT CARD PILOT PROGRAM!

(B77) 241-4429
magnoliagaming.com
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GACS hosts The Show in November

By Sharon Shuford
GACS Membership
Every year GACS brings
supplies and retailers together

under one roof at its annual
Southern Convenience Store
and Petroleum Show, one of the
largest and most comprehen-
sive such events in the South-
east.

The Show provides an op-
portunity for C-Store suppliers
to showcase their products and
services, and for retail decision
makers to learn what’s new in
the industry.

Who attends The Show? Re-
tailers, petroleum marketers,
convenience store owners, op-
erators, supervisors, and man-
agers, all of whom are looking
for new ways to improve their
businesses — from food service
to fuel, novelties to snacks,
COAM games to lottery ticket
sales, and everything in be-
tween.

This year The Show takes
place in Macon, GA, at The
Centreplex on Nov. 10.

Experts on hiring
A new event this year is a
free seminar for attendees
called “Human Resources:
Human Needs planned for 8

Sharon Shuford

a.m. Instead of
settling for “bod-
ies,” today’s for-
ward-thinking
retailers are as- —
piring to hire —

and keep — the
best talent avail-
able. How they’re doing it is the
subject of this year’s seminar.
The session will take the form of
a panel discussion featuring top
retail human resources profes-
sionals from around the U.S.
Each has some fascinating sto-
ries to share about how their or-
ganizations creatively and
successfully are overcoming
some of the biggest hiring chal-

(reorgia Assoctation of Convenlence Stores

n other news, the
date of the Show
next year will be May

17-18. Special rates
are available for those
who register for both
shows.

lenges the in-
dustry has
ever faced.

In other
news, the
date of the
Show next
year will be
May 17-18. GACS is offering
exhibitors that book both shows
a one-time special super-saver
rate :

+ $200 discount for booking
both the 2022 and 2023 Shows
and exhibit space at both the
2022 and 2023 annual conven-
tions.

+ $100 discount for booking
both the 2022 and 2023 Shows.

Be part of the Show

Suppliers, please visit
www.gacs.com/events for booth
contract information, to reserve
your booth, or to learn more
about sponsorships at the
Show.

Show attendance is free for
retailers, including the seminar.
Pre-registration is strongly en-
couraged at www.gacs.com to
avoid long check in lines. Ad-
mission is by badge only. Atten-
dees must pre-register or
register on site and pick up
badges by 2:00 pm on Thurs-
day, Nov. 11.

For information about con-
venient hotels and special rates,
visit www.gacs.com or contact
the GACS office.

Here’s the schedule:

Wednesday, Nov. 9

8 am-5 pm — Exhibitor setup

2-5 pm — Show registration
open

6-9 pm — Bowling Blast.
Separate registration required.

Thursday, Nov.10

8-9 am — “Human Re-
sources: Human Needs” semi-
nar

8 am-3 pm — Show registra-
tion open

9 am-5 pm — Trade Show
floor open

Proudly exhibiting at the
Southern Amusement &
Entertainment Expo!

Accelerate your amusement business
with SMART Software.

Visit us at booth 110!

Mobility

Call today to set up a free demo! (833) 405-2668 | @@ | www.SMART.Software

X &

- - & & A
Management i\
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WINNERS

MARKETING

Introducing Georgia’'s Newest

Class B - COAM Approved
Fish Table Booth#233

Wed August 24th
thru
Thurs August 25th

EXPOONLY -
* SPECIALS! -

Winners Marketing
Diamond Sponsor of the

MARKETING n: i Eopp
770-847-7402 =y Southern Amusement &

www.WinnersMarketinglnc.com ,
Entertainment Expo
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from Page 1

ing off “the latest technology from
manufacturers from all over the
world,” said GAMOA President
Shawn Fellows. Several exhibitors
will also be launching new prod-
ucts at the show, he added (see re-
lated story on Page 1).

Besides the Expo show — which
runs 10-5 Wednesday, Aug. 24, and
10:30-2 Thursday, Aug. 25 — the
event will again feature a silent
auction, reception, Awards Ban-
quet, live auction, and a charity
Casino Night on Wednesday. A
seminar presented by Georgia
COAM regulators, a technician
seminar hosted by Intralot officials,
and a seminar by InComm officials
all take place on Thursday. Intralot
is the Lottery’s overall product sup-
plier and operator, while InComm,
an Atlanta-based payment technol-
ogy company, is managing the in-
dustry’s gift card pilot program.

Fellows said the two-day event
provides ample opportunity “to
build business relationships, net-
work with peers, and enjoy a vari-
ety of social events.”

One of those events is the Gin-
ger Foshee Casino Night, which
debuted last year, to benefit Bert’s
Big Adventures, a non-profit or-

Wednesday, Aug. 24

600 pm = 800 pm

Thursday, Aug. 25
10:30 am - 2:00 pm

12:30 pm = 1:30 pm
1:45 pm - 2:45 pm
1:45 pm = 2:45 pm

SAEE agenda

9:30 am - 10:00 am GAMOA Annual Meeting
- Members only

10:00 am - 5:00 pm Expo Open

10:00 am - 4:30 pm Silent Auction

5:00 pm — 6:00 pm Reception

- Everyone welcome!
- Sitent Auclion pick-up

GAMOA Awards Banguet

8:00 pm - 9:00 pm Live Auction
- Everyone welcomal
9:00 pm — 12:00 pm Ginger Foshee Casino Might

- Everyone welcome!
- Benefifing Berl’s Big Adwventure

Expo Open
GA Lottery seminar with COAM officials
Tech seminar by Intralot officials (GA)

InComm seminar

ganization that sends chronically
and terminally ill children and their
families to Disney World for a
five-day vacation, all expenses paid.

“It was a big hit,” Kaiser said.
“We hope everybody stays around
(after the banquet) to play, have
fun, and support a great cause.”

The Awards Banquet will fea-
ture presentations of several

— _I _
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Booths 119, 218 and 216

www.lveyPromotions.com

awards: the Coin Operator of the
Year Award, the Lifetime Achieve-
ment Award, and the Cutting Edge
Award, which honors the developer
of a top new product or service for
the Georgia COAM market. In ad-
dition, Betson Enterprises and
Goldfinger will present the Mar-
shall Hartmann Technician of the
Year Award at the dinner.

PROMOTIO
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& 25h
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Following dinner will be the
traditional live auction featuring
donations from GAMOA's biggest
sponsors and managed by spirited
auctioneer and operator Jonathon
Culverhouse. Proceeds from the
auction will benefit GAMOA and
its mission to promote and serve
the state’s COAM industry.
GAMOA’s annual meeting is
Wednesday morning at 9:30.

In a continuing effort to im-
prove the experience for Expo ven-
dors and attendees, organizers have
added a new lunch option this year,
specifically two food trucks onsite
“so people won’t need to leave for
lunch,” Kaiser said.

The food trucks will be open
from 11:30 to 1:30 both days and
offer a wide range of items, “from
vegetarian to carnivore,” she said.

The Southern Amusement &
Entertainment Expo has become a
regional show with attendees and
exhibitors from all over the South-
east encouraged to attend. GAMOA
is hosting the event with two other
organizations, the North Carolina
Coin Operators Association and the
North Carolina Citizens for Free
Enterprise.

“You don’t want to miss this
show,” Kaiser said. “It’s the perfect
opportunity for business develop-
ment, industry education, and re-
ally fun social events.”
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from Page 1 Aristocrat Gaming 104
keting is “extremely excited” to be AstroSystems, Inc. 418 E h g b .t
a diamond sponsor at the Southern AT 123 X l l Or S
Amusement and Entertainment
Expo. The company will be offer- |E!_'!I:|ID|’_'|Q Garnes, LLC 3 A ug_ 24-25
ing exclusive Expo-only specials Iﬂ'ﬂm"'ﬂ Games 213
on the Fish Table, he said. [Betson Imperial/Goldfinger |13, 115,212, 214,112, 1 l I ) )
: . Berf's Big Adventure 437 —. ﬁ_l :
Primero’s Nova cabinets I 9 , T »
Primero Games is about to re- IEI’I:HI' ery Gaming 138 135§ L
lease its new Nova line of cabinets, IC':I dinal Xpress 113,214, 212, 113 i P e e '
which will be available to view at l':E SALFS & DISTRIBUTING 172 a1 |—a—I & b f
the show. 134 1435 234 233 335 434 <
" - Data Modul Inc 436 .= - =
We are very excited about the I _ 132 |433 232 133 432
(Nova) release,” said Michael IEiTE Manufactunng Technologa1?, 317 30| == :
“Smitty” Smith, national sales and IETFWE Amusement Company 128, 130 ob | o P - -
marketing manager for Primero. “It FISH GAME KINGS 3 iﬁ.’_ﬂ.‘ 2810
opens greater opportunities to bet- I . 126 123 277/ 326 123
ter serve our customers and brings IGUH"EEDH Builders 432,333 ﬁ 298 324]
ne\xlz grid inn(i(vative designs for I|nm-,|,- afive Technology 315 313 o P o éjﬂﬁ o g-
multiple markets.” | - | |5 —
Smith added, “this is only the [intercard ___ i 120
beginning of game_changing de- Jenka I.ﬂhﬁ"u" ey Promotions | ]9, EII.‘l.. 218 E .'115 218 |31ﬂ ‘13!
signs for our customers." VL 412 414 = | l-_.._ & gt -
The Nova Cabinet Series offers 116, 117 216 3T |416
: . |Lockdogs 120 B P .
portrait and dual-screen displays - 14 448 214 115/414
with a custom digital lighting sys- |Ln-u:l:|ng Systems Inil 108 412 F— - I
tem with LED syncing options. It IM3|- 335 .!,:.—: st _mpe | T =
is customizable, giving customers T3 : 10 | @
the ability to choose their preferred IFI'III Gl ieonming .25 1l‘.|lﬂi '5
display screen size, printer, bill val- IMDtﬂE Money 136 106 437 208 - | B
idator, and more. |mmgpnx INC 132 Fod i g.
“It offers a clean finish and is = : ' | 3
made in the USA,” Smith said. Igﬂ‘-’ﬂ-mﬁﬁﬂ feas E
mega Lames
SGS/IGT’s Fort Knox I [PACE-O-MATC 223,32
. gouth?m Galr(ning Solluti@sa |Patriot Gaming & Electronics [102
the Georgia market’s exclusive >
provider of IGT products, will IFE'E"" |I'IE|I..IE+I'IE!I. : 16,118
show off IGT’s new Fort Knox II |Peach State Distributing Co. {229, 328
game suite. [PRIMERO GAMES, LLC 303
suite “is an evolution” of the origi- Quiant 1%
nal and successful Fort Knox game I il
suite that features its unique multi- IEGE 103
level progressive feature, said ISMART Software 110
IGT’s Jared Hale. The suite offers .
six new titles and should be avail- Surinote Tec hmlﬁ . 104
able for operators to purchase by Toccata Gaming Internahonal}l17
the end of the year. Trestle 337
dFOﬂ 1;’511951 g?mes “contribute to | \Vance/Southeastern Group  |416
and are eligible for a progressive " -
feature,” he said. The progressive v?mu 8 55_5EI|'..I1'H:1I‘|5 100
feature, which is an added feature |W|I'|I'|EF5 Mﬂkﬂh"ﬂ 233
outside regular game play, has been IWIwieless 434
a hit with players, Hale said.

“Players really want to line up

those siren symbols and trigger the
progressive jackpot bonus,” said
Hale, who said demos of the new

Hale added that IGT has plenty
more innovations planned for the
Georgia market through Southern

Gaming Solutions.
“We’ve got a bunch of stuff
coming for next year,” he said.

games will be available at the
Southern Amusement & Entertain-
ment Expo.

gets FAST results! Gall 406-491-0100.
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Retail Matters

C-store traffic back, challenges remain

Convenience Store News

After a COVID-fueled foot
traffic decline, customers are re-
turning to in-person shopping — a
development especially positive for
the convenience store industry.

“As consumers have returned
to their busy lives and continue
their cadence with e-commerce, the
demand for convenience has gradu-
ally increased across channels,”
NielsenIQreports. “Convenience
retailers have an added advantage
here given the premise of their
store formats.”

But as c-store operators on the
front lines know all too well, many
obstacles remain.

“Staffing and supply chain are
our biggest hurdles right now. It is
very challenging to find enough
folks willing to work; and with
lower staffing levels, execution
suffers,” says Jonathan Polonsky,
chairman and CEO of Beaverton,
Ore.-based Plaid Pantry, a conven-
ience store chain serving the
Northwest. “We have struggled to
maintain appearance consistent
with our brand — our shelves are

 Up to 40% of cashout tickets
get converted to replay

+ Familiar system for players
increases customer loyalty

Records history of redemption
and replays for reporting

not always fronted and faced the
way we would like them to be —
and to maintain morale so that our
associates can deliver the friendly
service we have built our reputation
on.”

The fact that similar obstacles
are hampering the industry’s sup-
pliers has only heightened the chal-
lenges.

“Our vendor partners are facing
the same issues, resulting in an ad-
ditional load on our associates to
order and work freight, a responsi-
bility that was not on their plate
prior to the pandemic,” Polonsky
points out. “In general, supply
chain reliability is still very low;
the fill rates from our suppliers
have not improved much over the
last year, and we don’t expect much
relief until fall.”

Derek Gaskins, chief marketing
officer for Des Moines, lowa-based
Yesway Inc., which operates
Yesway and Allsup’s branded con-
venience stores in Texas, New
Mexico, South Dakota, Iowa,
Kansas, Missouri, Wyoming, Okla-
homa and Nebraska, Polonsky said.

* Reduces demand on cashier’s time

» Easy transfer of credits from

(primero

one machine to another

“Yesway, like other conven-
ience retailers, faced labor chal-
lenges, supply chain disruptions,
and rapidly changing consumer ex-
pectations [during the pandemic],”
Gaskins says. “While COVID pres-
sures have lessened in some areas,
these are still the main obstacles
faced by the channel. Also, the rap-
idly increasing inflationary envi-
ronment the past year has emerged
today as our biggest obstacle.”

Value pricing & rewards
“How much does it cost?” is
the question on most everyone’s
minds as they navigate prices that
seem to keep soaring. Yesway’s
Gaskins believes the way a c-store
answers that question can give
them a competitive advantage.
“As consumers trade down
from other channels, Yesway and
other convenience operators are
well-positioned for growth. Con-
sumers looking to save on gas will
stay closer to home, which will
serve us well as it did during
COVID shutdowns,” he says. “We
can capture more food service, gro-

cery, tobacco, beverage and other
category dollars by ensuring we are
reasonably priced on core items.”

It is a pricing strategy Yesway
has focused on.

“We have worked hard to de-
liver compelling key value items
(KVIs) across categories through-
out our stores. We offer twofers on
most own-brand products now that
people are seeking value. And we
have a robust array of Allsup’s and
Yesway own-branded products at
great everyday values that have
been embraced by consumers.”

Rewards programs also play an
important role. Yesway has lever-
aged its award-winning Yesway
and Allsup’s Rewards programs to
drive traffic and excitement in the
stores.

“We employ strategies such as
stackable fuel rewards on destina-
tion category purchases that con-
sumers make,” Gaskins says.
“Partnering with our suppliers to
deliver cents-off savings per gallon
for products purchased through our
rewards program has been well re-
ceived.”

CuttinglEdge

Award
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the link and say, ‘yes, I’'m inter-
ested,” he said.

That step begins a relationship
with InComm, an Atlanta-based
payment technology company that
i1s managing the gift card pilot pro-
gram. InComm will provide the pa-
perwork and other specifics for
masters to participate. Master li-
censees can then begin procuring
gift card contracts between their lo-
cation licensees and InComm. Fi-
nally, master licensees will be
responsible for distributing the
cards and the point-of-sale equip-
ment necessary for activating the
cards at locations.

Heinen urged MLHs to origi-
nally identify locations that are
“best suited for these gift cards”
and work with them first to secure
a gift card contract. The Lottery
can’t “flip a switch and make this
happen for every location” immedi-
ately, he said. “Eventually, we hope
to get around to that.”

Master licensees are “essen-
tially resellers of these gift cards
for InComm,” Heinen added. In-
Comm will provide master li-
censees the necessary training to
fill their role in the program, and
master licensees will then be able
to train their contracted licensees

Partner with

Paul Tash photo

JOHN HEINEN, senior vice president of the COAM Division, re-
views some of the specifics of the COAM gift card program at the

board meeting July 19 in Atlanta.

so they can utilize the gift cards.
Master licensees will also be re-
quired “to conduct sweeps for the
gift-card redemption” and “provide
those funds to InComm.”

“So, a heavy lift initially on the
masters,” he said. “The locations
will have a heavy lift to actually
implement the cards.”

“It’s a big project. It’s not going

The new home for Tom's Amusement & Island Games

Bulbdog Gaméng (Hfers
Ouir Fartners a Proprietany
Gift Card Kinosk

Players can mow redesem
winnings omto a lottery-branded

Mastercard Gift Card!

Toms
AEIINEIET

Let us help you take your business to the next level, the right wayl

to be instantaneous.”

Some supply limits will exist
initially for the required point-of-
sale equipment, but Heinen said the
Lottery will “roll this out as equi-
tably as we can.”

“The larger masters aren’t
going to gobble up all the gift cards
and points-of-sale,” he said.

Heinen told the Advisory Board
that Lottery and InComm want the
program to be successful right
from the start.

“We want good locations that
you think are
going to be e
high-revenue %EI
that will actu- E. M

ally use the gift

card,”hesaid. 5114 0712 3456 7890
A bonus #%. 09/30

awaits li-

FRIZE WIMMER
censees who

join the gift-

card program through the process
developed by the Lottery and In-
Comm, Heinen revealed. Both
master and location licensees will
receive “an extra 12.5 cents for
each card activated,” he said.

“So that should be good news,”
he said.

Heinen also reviewed some
specifics of the program. He reiter-
ated that only the Lottery-branded
gift card can be used for legal re-
demption, not a restaurant or other
retail gift card.

“It has to be this Lottery-
branded gift card, and it can only
be used for Class B redemption,”
he said.

Heinen said the extended pro-
gram will use up the remaining in-
ventory of current gift cards, but
the program will also begin to sup-
ply participating locations with a
new gift card branded with the
COAM logo and the Georgia Lot-
tery name at the top (see inset).

“So that’s what you’ll start to
see more and more out there,”
Heinen said.

The initial gift card pilot pro-
gram launched in late November
2020 and ran through June 2021.
Participation in the program was
limited to about 330 COAM loca-
tions who were invited to join the
pilot program. Ultimately, only
about 130 locations participated.

A data and analytics firm hired
by the GLC provided a report in
October 2021 that analyzed, among
other things, the impact the COAM
gift cards in the pilot program had
on the sale of existing lottery prod-
ucts. Though the report found the
gift cards did have some impact on
the sale of existing lottery products,
industry representatives noted the
130 participating locations repre-
sented only about 2 percent of all
locations in the market and didn’t
provide enough information for a
solid analysis of the gift card.

Lottery officials ultimately
agreed to expand the program to
obtain additional data. The pilot
program’s extension will likely
continue for about a year, Heinen
said. The program then should pro-
vide plenty of information to deter-
mine not only the viability of the
card but also gauge the interest lo-
cations have in offering it.

Industry representatives have
said the gift card would provide
convenient and easy non-cash re-
demption and would stimulate fur-
ther growth by attracting new
players, generating new locations,
and marketing
the COAM prod-
uct more effi-
ciently. That
growth will in
turn provide even
larger industry
contributions to
the state’s HOPE
and Pre-K educa-

tion programs.

As before, the card will have a
$20 minimum load and a $500
maximum, and each card will re-
quire a $2 activation fee. The gift
card can’t be used at ATMs, nor can
it be used to redeem for alcohol, to-
bacco, or firearms, which follows
current restrictions. Players still
must be 18 or older to use the gift
card. Locations aren’t required to
participate in the program.

InComm and Intralot will soon
open an online portal where li-
censees can apply for the program.
Locations that are already partici-
pating in the pilot program won’t
have to reapply.

All location licensees wishing
to participate will need their 2023
license, Heinen said, so he urged li-
censees to renew their license as
quickly as possible if they haven’t
already. He also urged licensees to
be on the lookout for email com-
munications on the program.
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Despite gas-price drop, demand low

Convenience Store News

Despite steadily falling gas
prices during the peak of the sum-
mer driving season, fuel demand
remains low, signaling consumers
are changing their driving habits to
cope with higher pump prices.

Meanwhile, the cost of oil has
edged lower on fears of economic
slowdowns elsewhere around the
globe. Because of these factors, the
national average for a gallon of gas
fell to $4.05 earlier this month,
AAA reported.

"Oil is the primary ingredient
in gasoline, so less expensive oil is
helpful in taming pump prices,"
said Andrew Gross, AAA
spokesperson. "Couple that with
fewer drivers fueling up, and you
have a recipe for gas prices to keep
easing. It's possible that the na-
tional average will fall below $4
this week."

According to new data from the
Energy Information Administration
(EIA), gas demand dropped from
9.25 million barrels per day to 8.54
million barrels per day last week.

The rate is 1.24 million barrels per
day lower than last year and is in
line with the need at the end of July
2020, when COVID-19 restrictions
were in place and fewer drivers hit
the road.

Additionally, total domestic
gasoline supply rose slightly by
200,000 barrels to 225.3 million
barrels. If gas demand remains low
and the supply continues to in-
crease alongside falling oil prices,
drivers will likely continue to see
pump prices drop.

The national average of $4.05
on Aug. 5 was 67 cents less than a
month ago and 87 cents more than
a year ago.

The nation's top 10 largest
weekly decreases were in Washing-
ton, D.C. (28 cents), Colorado (23
cents), Arizona (21 cents), Illinois
(21 cents), Indiana (21 cents), [owa
(20 cents), Ohio (20 cents), Michi-
gan (19 cents), Missouri (18 cents)
and Minnesota (18 cents).

The nation's top 10 least expen-
sive markets are Texas ($3.55),

South Carolina ($3.59), Oklahoma
($3.60), Arkansas ($3.60), Georgia
($3.61), Tennessee ($3.62), Missis-
sippi ($3.62), Alabama ($3.64),
Kansas ($3.66) and Iowa ($3.66).

At the close of the formal trad-
ing session on Aug. 5, West Texas
Intermediate increased by 47 cents
to settle at $89.01. Although crude
prices made slight gains on due to
a strong U.S. jobs report for July,
they saw significant declines
throughout the week as a result of
continuing market concern that de-
mand will decline if economic
growth stalls or reverses course,
AAA reported.

Prices have not been this low
since mid-February, before Russia
invaded Ukraine. Additionally, ETA
reported that total domestic crude
supply increased by 4.5 million
barrels to 426.6 million barrels.
The sharp inventory increase, dur-
ing the usually high-demand sum-
mer driving season, signals low
demand could continue pushing
prices lower.

New survey data from AAA
finds that drivers are making sig-
nificant changes to cope with
record pump prices. Almost two-
thirds (64 percent) of U.S. adults
have changed their driving habits
or lifestyle since March, with 23
percent making "major changes."

Drivers' top three changes to
offset high gas prices are driving
less, combining errands, and reduc-
ing shopping or dining out.

In March, AAA conducted a
survey examining the pump prices
Americans would view as too ex-
pensive. At that time, more than
half (59 percent) of respondents
said they would change their driv-
ing habits or lifestyle if the cost of
gas rose to $4 per gallon. If gas
were to reach $5, which it did in
June, three-quarters said they
would need to adjust their lifestyle
to offset the spike at the pump.

At that time, among Americans
who said they would make changes
in response to higher gas prices, a
majority (80 percent) said they
would opt to drive less.
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Just $5 per line
1-406-491-0100
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Experienced technicians wanted!
In search of a dependable technician
looking for a permanent position with a
GA COAM distributor. Must be a ded-
icated team player, customer service
oriented, have trouble shooting skills,
maintain confidentiality, and work effi-
ciently. Full-time and part-time posi-
tions available. IGT Certification and
JCM training provided. Email resumes
and references to:
orders(@southerngamingsolutions.net

orimero

Trust & Value

New opportunities!

Primero Games is growing, and we are

in search of experienced and
inmovative individuals to join the
team. We have full-time

opporfunilies: available in sernde,

installation, sales, product
development, and operations in

multiple states, Enpoy great benelits

and great people in a flourishing
company. Email yvour resume to

PRGSO 0

become a part of the Primero Games

family today,

ATTENTION, CLASS A BUSINESSES!
Looking to sell excess inventory of
pool tables and accessories, juke
boxes, or games? Advertise here in
the Journal classifieds and turn
them into money!

CABINET REPAIR SERVICE
We buy and repair Prodigy VU,
IGT, and BANILLA cabinets. In-
quire @ 404-406-5528.

PLAY
RESPONSIBLY

If someone you know has a gambling
problem, help is available by calling a
toli-free referral service at:

1-866-922-7369

&5

COIN OPERATED AMUSEMENT MACHINE
LOCATION SWEEP AND MASTER PUSH CALENDAR

28
M AUG-DEC 2022 COAM

Keep COAMs connected

To ensure accurate reporting of financial data to the Central
Accounting System, the Georgia Lottery Corporation (GLC) says
it is imperative the Location License Holders (LLHs) ensure all

ACCOUNTING | ACCOUNTING LOCATION MASTER equipment remains connected to the site controller and powered
WEEK START WEEK END SWEEP DATE PUSH DATE up at all times.
26-Jun-22 02-Jul-22 06-Jul-22 12-Jul-22 The GLC maintains a record of those LLHs that are repeat of-
03-Jul-22 09-Jul-22 13-Jul-22 19-Jul-22 f‘enders of failing to ensure the continuous connectivity and opera-
tion of Class B COAMs.
HEAREE 16-bul-22 20-Jui-22 26-Jul-22 Failure to comply with these procedures may result in fines up
17-Jul-22 23-Jul-22 27-jul-22 02-Aug-22 to $50,000, suspension and/or revocation of the license.
24-Jul-22 30-Jul-22 03-Aug-22 09-Aug-22
31-Jul-22 O&-Aug-22 10-Aug-22 l&-Aug-22
Awdz 132 e A Decommission COAMs correctly
14-Aug-22 20-Aug-22 24-Aug-22 30-Aug-22 o ‘
21-Aug-22 27-Aug-22 31-Aug-22 07-Sep-22* The proper procedure to decommission com—operateq amuse-
ment machines (COAMs) can be found on the COAM Division
2B-Aug-Z2 03-5ep-22 07 -Sep-22 13-5ep-22 website, www.gacoam.com. The COAM decommission procedure
04-5ep-22 10-5ep-22 14-5ep-22 20-5ep-22 should be followed when there is:
11-5ep-22 17-5ep-22 21-Sep-22 27-Sep-22 * A change of master, change of ownership, or cancellation letter
18-5ep-22 24-5ep-22 28-5ep-22 04-Oct-22 received by GLC; _ _
25 Sep-22 . PR N—— * A COAM game bogrd swapped out with a different game;
* A COAM malfunction.
02-Oct-22 08-Oct-22 12-0ct-22 18-Oct-22 To proceed with the decommissioning:
09-Oct-22 15-O¢ct-22 19-Oct-22 25-0Oct-22 1. Call Intralot before disconnecting the COAMs from a lo-
16-Chet-27 23.Oct-23 26-Chct-22 O1-Nov-22 cation and removing those COAMs. The Master License Holder
23-Oct-a2 —— T R (MLH) needs to c.onFact the Intralot Hotline at 877-261-6242 to
properly decommission COAMs. The COAMs must be connected to
SO oy £ NS toy-id s L the site controller at this time.
06-Nov-22 12-Nov-22 16-Nov-22 22-Nowv-22 2. Intralot will let you know when the COAMs are decom-
13-Mow-232 19-Mow-27 73-Maow-232 I0-Mowv-22* missioned. The Intralot representative will perform steps on the In-
20-Nov-22 26-Noy-22 10-Nov-22 06-Dec-22 tralot system that prepares the COAMSs for the decommission. Once
the steps are complete, Intralot will notify the MLH the machines
27-Nov-22 03-Dec-22 07-Dec-22 13-Dec-22 .
have been decommissioned.
04-Dec-22 10-Dec-22 14-Dec-22 20-Dec-22 3. Disconnect decommissioned COAMs from the site con-
11-Dc-22 17-Dec-22 21-Dec-24 28-Dac-22" troller.
18-Dec-23 24-Dec-23 28-Dec-22 04-lan-23* Decommissioned COAM(s) now can be removed from the loca-

tion. It is imperative MLHs follow all operational and technical pro-
cedures in order to ensure accurate reporting of financial data to the
Central Accounting System.

"Indicaies swesp or push dale has been changsd fo accommodabe hollday
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Journal advertising gets resuits! Gall 406-491-0100



August 2022

Georgia Amusement Journal — 15

[$500.00 R ERICNEX (51 00.00) |
T L $2.0 ‘e

NP

770-4459-0400 EXT. 700 sales@ultragroupinc.com

_h. -

peoEred Dy 1MNAMS L

™ I _ ._.\.:_ I-::'.
i l ¥R
| | ..:"-?" i
"il:'-': 1 ) F N
g = I T W |
=1ala | -r | " n
3 N N | - L 1
| W i Wl | F Wl el

SPEND MORE TIME ON PROFIT _ /
AND LESS TIME ON TRAINING. ; :

4 y
r 4

o W

Manage Employee Turnover Impact

Our Titan Redemption system is easy for new employees to
understand. Simple to use interface with short learning curve.
Multi-lingual to work with all employees, Your COAM business

won't slow down while training new employees.

ess Employee Involvement
Put players in control. Players can save credits to the Titan
card safely and securely. On-demand reporting helps owners

track activity, cash flow and bookkeeping.

Keeping You Compliant and Profitable
Spend more time building player loyalty and profitability.

Take the risk and wormy out of gaming, as you build revenue.

guide you through the process of changing your Class B

Master License Holder with little to no system downtime.

LEARN HOW TO SWITCH TO TITAN AND ULTRA




Georgia Amusement Journal — 16 August 2022

JMM i @)Jii\ﬁj }
MOMEY-STACKS
— w "T_—_“—;Z
CAMES i

't
——

A
GAME

FOR THE

SRYHISEH

CONTACT US TODAY!
WWW.BANILLAGAMES.COM

252.329.7977

o/




