
 
 
 
 
 
 
 
 
 

Proposed Property Tax Amendment 
501(c)(3) Involvement Checklist 

 
Florida 501(c)(3) nonprofits can use this document to evaluate their options for getting 
involved with the proposed property tax amendment, to be on the November 3, 2026 
ballot. For more information on the proposed property tax amendment, click here. 
 
This document is provided for educational and informational purposes only. It does not constitute 
legal advice and should not be relied upon as a substitute for consultation with qualified legal 
counsel regarding your organization's specific circumstances.  
 
 
1. Are you a 501(c)(3) public charity or private foundation? 

• Public charities can consider both advocacy and lobbying activities 
• Private foundations should only consider advocacy activities, with legal 

guidance 
 

2. With staff and/or Board leadership, ask “How could property tax changes 
potentially affect our organization?”  

• Understand what is included in the property tax amendment language 
1. Use FNA’s Property Tax Resource Center web page as a guide 

• Review your local city and county information about the impacts of the cuts 
1. Use FNA’s web page as a guide, visit the League of Cities and/or 

Association of Counties, or reach out to your local government directly. 
• Talk to local government about where they might make cuts and if your 

mission area or service area might be affected. 
• Understand the potential limitations of ad valorum spending  

1. Local government spending would be limited to 7 categories under 
the proposed amendment.  Check to see if your organization would 
qualify. 

• Ask yourself, “Could the changes either directly or indirectly change our 
funding model and/or the demand for our services?”  If YES: 

 
3. Take FNA’s Property Tax Impact Survey.  THEN: 

 
4. Ask “Is our organization prepared to share information about property tax changes 

with our volunteers, clients, community members, stakeholders, and local 
voters?” 
 
First, make sure your organization’s leadership understands the difference between 
advocacy and lobbying. 

https://www.flnonprofits.org/property-tax-resource-center
https://www.flnonprofits.org/property-tax-resource-center
https://www.flnonprofits.org/property-tax-resource-center
https://www.flnonprofits.org/property-tax-resource-center#collapse-1782800206750
https://www.flnonprofits.org/property-tax-resource-center#collapse-1782800206750
https://docs.google.com/forms/d/e/1FAIpQLSeVTudnmvRmq-8frWFt1UHl5owmspSF5sta4bmvqNRRnsa8Zw/viewform?usp=dialog
https://www.flnonprofits.org/advocacy-overview


 
Some questions to consider: 

• What information are you uniquely positioned to share that is not widely 
understood about your impact and that would be affected by proposed 
property tax change? What audiences do you regularly talk to that trust your 
organization and would be open to your information?  

• Do you have knowledge, time, capacity, and resources to do an advocacy 
campaign (providing nonpartisan information)? If not, can you re-prioritize to 
get them? 

• Would it be important for your organization to take a position on the 
amendment (lobbying)? 

• Would any of your stakeholders or constituents be upset if you took a position 
on the amendment? 

• Do we need any legal guidance to make a decision? 
 

If your organization is leaning towards getting involved through advocacy or lobbying, 
THEN: 
 

5. Engage your Board in the conversation, if you haven’t already, and get Board input 
and approval. 
 
Some questions to ask: 

• Does your Board understand the importance of the proposed property tax 
amendment for your organization?   

• Does your Board understand advocacy & lobbying legal guidelines for 
501(c)(3) organizations? If no, visit FNA”s website for more information, or reach out to 
Leah McDermott. 

• Does your Board understand what the potential impacts are to your 
organization, your constituents, and your surrounding community? Share your 
answers from questions 2 and 4 above, if the Board did not participate in that 
process.. 

 
Once they have the information: 

• Hold a recorded vote to decide if and how your organization would get 
involved.  You can: 

1. Choose not to engage as an organization  
• With this option, you can still plan to get involved as an 

individual, by voting and educating other voters. 
2. Continue to learn about the proposed amendment 
3. Participate as an organization with an advocacy strategy, with tactics 

like sharing information about the amendment, the pros and the cons, 
including how it would affect your organization or your local 
community. 

4. Participate as an organization with a lobbying strategy - your 
organization comes out with a specific statement in support or 
opposition to this amendment.  You can then share that statement with 
voters. 

 
If the vote is YES for the third or fourth option: 

https://www.flnonprofits.org/advocacy-overview
https://www.flnonprofits.org/advocacy-overview
mailto:lmcdermott@flnonprofits.org


 
6. Start planning your advocacy or lobbying campaign.   

• Register for FNA’s Property Tax – Advocacy and Lobbying series 
 
 
If your organization chooses not to formally engage, there are still ways you can get involved 
as an individual! Make sure you: 

• Register to vote 
• Vote (and have a plan for how you will vote) 
• Support your employees in voting – consider offering paid time off to vote  
• Spread the word about how this bill will negatively affect nonprofits in your local 

community 
 
 
For more information, contact Leah McDermott at lmcdermott@flnonprofits.org or visit FNA’s 
Property Tax Resource Center and Property Tax Resources for Nonprofits web pages. 

https://assets.noviams.com/novi-file-uploads/fna/Event_Follow_Up/Property_Tax_2026/Current_Events_Flyer.pdf
mailto:lmcdermott@flnonprofits.org
https://www.flnonprofits.org/property-tax-resource-center
https://www.flnonprofits.org/flpropertytax-members

