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NOT WITHOUT A MIRRORMATE FRAME!

And it’s so easy. Around 20 minutes and
$90 transform the whole bath. Adheres to
the glass and fits every mirror.

Goodbye raw edges, ugly clips and errOrM at€®

de-silvering. Now you’re finished! FRAMES

For free sample and a $25 TRIAL FRAME, contact
Lisa Holbert at: holbertsales @mirrormate.com
or 704-390-7374.

mirrormatecommercial.com




Materials for Florida living...

from the panhandle
to the keys.
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YARDI Genesis?™

You wear every hat. Now your software can, too.

Yardi Genesis? is our cost-effective, web-based, SaaS property management
and accounting solution for small to mid-sized companies. Genesis? supports
many different property types, including multifamily, condo/strata, office,
industrial and retail properties. Built-in features to handle

all your daily tasks include:

Maintenance Management « Automated Workflows and Dashboards
CAM Reconciliation « Chegue Writing and Bank Reconciliation
Integrated General Ledger « Correspondence ¢ Analytics and Reporting
A/R and A/P Functions * Electronic Payments

YARDI Genesis? Suite™

Adopt optional add-on products from the fully integrated Yardi Genesis? Suite
that will improve your bottom line and provide enhanced services
for your tenants:

Coming Soon in 2016:

» RENTCafe® » ResidentShield® Protection Plan™
» COMMERCIALCafe™ » Yardi Resident Screening™
» CONDOCafe™ » Yardi Payment Processing™

To learn more, call 888.569.2734

or visit www.yardi.com/genesis2 I/ YARDI
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One address your
accountant hopes you
won't forget.

opendoor.naahq.org

Top-line suppliers, bottom-line
savings: that's the promise
of Open Door.

Open Door—included in your
NAA membership—is the

most rewarding cost-savings
purchasing program in the
multifamily housing industry.
And for good reason:

We do the research and
negotiating. You enjoy the
benefits of 69,000 NAA members
buying as one.

With brand names like these, and The Home Depot nSpire

purchasing power like ours, FedEx Western
yOu can't g0 wrong. Sherwin-Williams Governors
Office Depot University
DocusSign Reis Reports
StartMeeting TransFirst
Lowe’s Aramark
N OPEN
DOOR

Experience the Savings Open Door. New from NAA. Exclusively for members.

Every Open Door provider has agreed to be solely responsible and liable for any claims, damages, costs, representation, or warranties of any nature arising from the use of its products or services. The NAA disclaims any
and all liability from the member’s use of the participating products and services including special or consequential damages. Products or services may be unavailable, individual savings will vary depending on the products
utilized, or terms and conditions may change without further notice.
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DEPARTMENT: PRESIDENT'S MESSAGE

Maintaining the Balance

BY GLENN EVERS, MAA

Sharpen the Saw means preserving and enhancing the greatest asset you have—
you. It means having a balanced program for self-renewalin the four areas of your
life: physical, sociallemotional, mental, and spiritual.

—Dr. Stephen Covey, author of Seven Habits of Highly Effective People

uthor and motivational speaker Stephen Covey tells the story of a lumberjack trying
in vain to cut down a small tree. A passerby notices that the saw doesn’t seem to
be cutting well at all, and suggests the lumberjack take a break to sharpen his
saw. The lumberjack replies that he doesn’t have time to do that—he’s much too
busy sawing to take a break.

Of course, the moral of the fable is that if we take a break to sharpen our saw, we can
return to the task at hand more effectively than if we just keep trying to forge ahead with a
saw that becomes progressively duller. Obviously, a sharp saw cuts faster and more efficiently.

One of my favorite ways to take a break and refresh is to go camping—or should I say
glamping. It gets me out into the fresh air and allows me to unplug, so to speak. In today’s
ultra-connected world, many of us are available online or by phone almost all of the time.
Pressing pause every now and then is important to our physical and mental health, and lets
us return to work refreshed and ready to take on the next challenge.

In addition to meeting the demands of your jobs, many of you have made commitments
to your local apartment associations as well as the FAA and even the National Apartment
Association. I realize this often isn’t easy, so [ want to take a moment to thank those of who took
the time to travel to Tallahassee at the end of January for our annual Legislative Conference.

For the first time, we scheduled several other important meetings to take place in conjunc-
tion with the Legislative Conference. We have worked hard this year to be mindful when we
are scheduling events of the amount of time that we ask you to be away from your jobs. In
the days leading up to our statehouse visits, we had one of the three modules of Leadership
Lyceum (with 24 students in attendance) and meetings of the Product/Service Council,
Executive Committee, APAC Board of Directors and Legislative Committee, Association
Executives Council, and Board of Directors. This meant one less time for you to be away
from your jobs on FAA business. In addition, we reduced the number of board of directors
meetings this year from four to three.

The Legislative Conference itself was outstanding. During the Tuesday night briefing
dinner several knowledgeable speakers shared their experience and updated us on looming
issues. (Read more in the Legislative Conference Report on Page 14.)

On Wednesday, we visited the statehouse to talk about our four priority issues for this year.
Overwhelmingly, our senators and representatives met us with encouragement and open arms.
As our amazing lobbyists Ron Book and Kelly Mallette have said, we have become relevant
and legislators know who we are.

I look forward to this amazing year that has started off so strong for FAA. T know
firsthand that it’s not easy to balance the requirements of a job, commitment to our asso-
ciation, and that all-important restoration. I'll continue to be cognizant of the demands
we make on your time, and I ask you to take time to sharpen the saw, so you’ll always
bring your best to the table. A
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FAA UPDATE

Speak Up

BY JOSH GOLD, CAE, CMP,
FAA EXECUTIVE VICE PRESIDENT

midst this year’s presidential cam-

paigning, loudly voiced opinions,

and debates—not just among

candidates but also on social

media and between friends and family

members—it may seem like one small voice

can’t possibly be heard over all the din. Of

course exercising your right to vote is one

way to make your voice heard, but it’s not
the only way.

If you attended FAA’s 2016 Legislative
Conference in January, your voice was one
of about 150 that were heard at 135 legisla-
tors’ offices. You spoke not only on behalf of
your fellow FAA members, but of all stake-
holders in the state’s multifamily housing
industry. Prior to the Legislative Conference
and visits to the statehouse, FAA members
gathered for a platform meeting in October
to establish our legislative priorities and
determine our positions on potential legis-
lation. This enabled us to speak with one
voice to legislators who represent commu-
nities all across the state. Collectively, our
voices are more effective than they would
be individually.

By the time you read this, the 2016
Legislative Session will have ended, but
your efforts to be heard and to advocate for
our industry don’t have to stop.

e When your representatives or senators
are back in their home districts is the
perfect time to host a legislator at your
apartment community. Reach out to FAA
for pointers and help in setting them up,
or check out the National Apartment
Association’s Grassroots Webinar Series:
Investing in Advocacy, which is archived
at www.naahq.org.

e Sponsor an APAC fundraising event, or
support your local affiliate’s APAC fund-
raiser. FA A’s Apartment Political Action
Committee is essential to amplifying our
voice. APAC provides campaign contri-
butions to candidates who support the
causes important to our industry. And
let’s face it, elected officials are likely to

listen more closely to groups that have

helped them get elected.

e Be active in your affiliate, and become
active in your municipalities. What issues
on the local level could impact the apart-
ment industry? Get informed, and build
relationships with officials locally.

Building relationships is an important
part of advocacy. You may only be able to
visit your state or federal legislators once a
year, but you can achieve much by being
truly involved in your community. Join a local
civic organization or chamber of commerce,
and when you attend networking events be
sure to tell people you are proud to be part
of Florida’s apartment industry.

Our industry does so much more than
provide places for people to live and store
their belongings. Florida’s multifamily hous-
ing industry comprises 1.3 million apart-
ments with 2.4 million residents, contributes
$44..8 billion to the economy, and supports
343,000 jobs—32,000 of them on-site at
apartment communities. Many communities
and the suppliers that provide products and
services engage in philanthropic activities

on a regular basis.

Apartment residents come from all gen-
erations and all walks of life, and they live
in multifamily communities for all kinds
of reasons. True, some rent because they
are not able to buy a home—at least not
right now—Dbut many apartment residents
are choosing the multifamily lifestyle.
They like the convenience and security
of being able to lock up and leave. They
enjoy the sense of community, and they
appreciate the efforts of property owners
and managers to support and enhance
their lifestyles. (Read about some of the
myriad ways apartment communities are
supporting healthy living in our cover story
on Page 10.)

In short, apartment communities are a
vital part of the fabric of any community.
Let your voice be heard when you advocate
to legislators and other elected officials
about ways they can continue to help our
industry, whether on the local, state, or
federal level.

Let your voice be heard closer to home,
too, by expressing your pride in being part
of the multifamily housing industry and all
that means. A
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COVER STORY

Apartment
Communities Goon a

Today’s Healthy Amenities Florita re mding o ot o

ways to appeal to residents’

Run the Gamut from Fresh desire for a healthy lifestyl,

including smoke-free policies that mini-
Air to FreSh Ideas mize or eliminate residents’ exposure to

secondhand smoke; features that encourage

walking or bicycling; and unprecedented
BY LAUREEN M. CROWLEY recreational opportunities such as virtual
golf, “fitness on demand” video workouts,
lakeside trails, and kayak rentals. New
communities are being built with health-
ful living an integral part of their design,
while existing communities are competing
by adding health-focused amenities.

Smoke-free living as an apartment com-
munity amenity has been growing in popular-
ity over the past five years or so, ever since
the Florida Department of Health’s Bureau
of Tobacco Free Florida established it as a
primary objective. For starters, Department
of Health representatives—known as “grant-
ees”—began compiling lists of smoke-free
apartment communities, condo communi-
ties, assisted living facilities, townhouses,
duplexes—essentially any property shared
by more than one tenant or family.

Communities reported smoke-free
policies ranging from partial policies that
apply to a limited number of buildings, to
policies that govern all indoor spaces, to
those that designate the entire property
as 100 percent smoke-free. For communi-
ties that had no smoke-free policies, DOH
grantees described the benefits of smoke-
free policies and offered various types of
assistance, explained Ron Davis, state-
wide tobacco policy manager for smoke-
free multi-unit housing with Tobacco Free

Florida, a bureau of the Florida Department

10 | MULTI FLORIDA | www.faahq.org



of Health. Successfully converting a com-
munity to any level of smoke-free status
requires careful planning, Davis added.

“We offer survey tools for properties to get
a sense of how residents would feel about a
smoke-free policy,” Davis said. “From there,
we can help communities plan the steps in
the process. First, the property manager
needs to determine the active date of the
policy, and how the change will be com-
municated to residents.”

Possibilities include articles in the com-
munity newsletter, conspicuously placed
notices, and a community meeting. A popu-
lar date for the implementation is the Great
American Smoke-Out, a day each November
when smokers are encouraged to quit. Once
the decision is made, each new lease will
include the smoke-free policy, which should
be added to all renewals.

Tobacco Free Florida specifically does
not recommend “grandfathering”— allowing
current residents to keep smoking even after
the policy is in place for everyone else. “It
creates a lot of problems in terms of enforce-
ment. Residents may wonder why someone
in their building is allowed to smoke in spite
of the policy, and it just adds confusion.”

Similarly, Tobacco Free Florida rec-
ommends that communities do address
e-cigarettes, which deliver nicotine and
other substances via water vapor. (The FAA
certification does not require communities
to include e-cigarettes in their smoke-free
policies.)

“Whether or not you choose to prohibit
e-cigarette use, it needs to be in your policy
one way or the other, so there’s no question
later, because it’s going to come up,” Davis
said. “We recommend that you do prohibit it,
because the device is virtually unregulated
and not approved by the FDA. The vapor
could contain a number of chemicals that
are potentially hazardous.”

Allowing e-cigarette use can also lead
to confusion because many types look very
similar to tobacco cigarettes and because
the vapor can look like smoke.

Five years ago, Sonny LeBron was prop-
erty manager at a community in Jacksonville
that allowed smoking only on patios but not
inside apartment units. When a smoke-free

addendum was added to the FAA Click &

GETTING HELP

Communities can find help imple-
menting a smoke-free policy through
site. Visit
www.tobaccofreeflorida.com and ¢

the Tobacco Free Florida

the “Get Involved” button. In the box that

“Get Involved in Your Community,”
select your county from the dlopdown
list. (If you need further a

an email to smol\eﬁee@faahq org and

the FAA will help you connect with the
appropriate resource.)

Lease powered by Blue Moon, the decision
was made to make the entire community
smoke-free, and all residents were asked to
sign the addendum. Eighty percent of resi-
dents were in favor of the smoke-free policy,
and 20 percent were not, LeBron said. “We
didn’t have any way of making them sign the
addendum right then,” he added, “but when
it came time to renew, they were required to
sign.” A few residents chose not to renew but
they didn’t specify the smoke-free policy as
the reason, and there was no drop in occu-
pancy. Still, “we didn’t really advertise it
at the time—we were all so nervous then.”

Today, LeBron is property manager of The
Edge at Flagler Village in Fort Lauderdale,
which has been 100 percent smoke-free from
LeBron
said “We tell people, ‘Smell the clean

lease-up. “Now, we really sell it,”

r.”” The Edge was the first community in
South Florida to attain FAA’s Smoke-Free
Multifamily Housing Certification. “It’s
something I pride myself on, as does my
management company,” the Morgan Group.
The Morgan Group is a smoke-free company,
he adds, and provides smoking cessation
programs to employees who want to quit.
“Yes, there are still smokers who work for
the Morgan Group, but they don’t smoke at
work or at company functions.”

The Edge offers other healthy ameni-
ties as well, including twice-weekly yoga
classes that are free to residents. The fit-
ness center includes a variety of cardio work-
out machines, weight machines, and free
weights. “It’s big and beautiful and it’s widely
used,” LeBron said. The Edge’s location near
the historic Las Olas Boulevard also lends
itself to healthy living. “The walkability is
great. There are boutique retail shops and

restaurants, as well as spas and massage
therapists.” The community also has a web-
site where recipes and other resources for
healthy living are posted.

Other communities are getting creative
about offering healthy amenities. Here is
an assortment of ideas gathered from some
of the communities that advertise through
iLS network:
® Available Outdoor Green Space

Many communities have green areas
and pathways giving residents the oppor-
tunity to get outside and get moving.
Properties with lakes have really been
taking advantage of this by including
walkways around the lake.

* Outdoor Games

Most communities have a pool, but lately
there has been an increase in fun activities
placed nearby such as corn hole, putt-putt,
bocce ball, and horseshoes. It’s a great way
to get residents outside, especially when the
temps start dropping.

e Lap Pools and Poolside Yoga

For next to nothing, communities have
been adding swim lanes to the bottom of their
pool to encourage residents to swim instead
of just lounging.

e Fitness on Demand

These are on-demand video workout
classes for residents. Properties can choose
whether they want to schedule set times and
encouraging a group or allow residents to
use them on a first-come, first-served basis.

MOST SEARCHED
HEALTHY AMENITIES

Most prospective residents filter their
searches by other features, such as in-unit
washers and dryers or communitywide
Wi-Fi. Of those who do search for healthy
amenities, here are the 10 most popular.

Dog walk

Swimming pool

24-hour fitness center

Basketball/indoor basketball
Playground
Picnic area

Game room
is court
all court/sand volleyball
Indoor golf
— Source: iLLS network
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COVER STORY

INAUGURAL FAA SMOKE-FREE COMMUNITIES

) Management . . . . Level of Effective
Name of Community Company City Affiliate Community Website Certification Through
2140 NE 42 St. Details Lighthouse Silver March 2017
Point
Avana Cypress Creek Greystar North SEFAA avanacypresscreek.com Blue January 2017
vana Cypress Cree eysta Lauderdale vanacyp d u uary
Aviva at Celebration Lincoln Property Co. Cf.:lel.gratlon AAGO avivacelebration.com Gold December 2016
(Kissimmee)
Carlyle at JMG Realty Inc. Jacksonville FCAA carlyleatbartrampark.com Gold December 2016
Bartram Park
Courtney at Universal Contravest Orlando AAGO . thecourtneyat Gold December 2016
Boulevard, The universalboulevard.com
Douglas Qrand al Greystar Kissimmee AAGO dougla? grand Gold January 2017
Westside atwestside.com
Dwell Nona Place The Klein Company Orlando AAGO dwellnonaplace.com Gold February 2017
Edge at Flagler .
Village, The Morgan Group Fort Lauderdale | SEFAA edgeflaglervillage.com Gold December 2016
EmerSO-n Apartmer}t JMG Realty Inc. Cgfle?ratlon AAGO emersoncelebration.com Gold December 2016
Enclave in Celebration (Kissimmee)
EOS Greystar Orlando AAGO eosorlando.com Gold December 2016
Loftin Place Greystar W(];s‘:alzilm SEFAA loftinplace.com Blue December 2016
Mizner Court at Greyst Boca Rat SEFAA i tapt Bl January 2017
Broken Sound reystar oca Raton miznercourtapts.com ue anuary
Oasis Delray Beach Pinnacle Delray Beach | SEFAA oasisdelray-living.com Gold February 2017
Palm Trace Landings Pinnacle Davie SEFAA | palmtracelandings-living.com Gold February 2017
Quaye at Palm Beach Palm Beach
Gardens, The HG Management Cardens SEFAA quayepbg.com Gold February 2017
San Marco at sanmarcoat
Broken Sound Greystar Boca Raton SEFAA brokensound.com Blue January 2017
Verona View Greystar Plantation SEFAA veronaview-apts.com Silver January 2017

As of March 1, 2016

e Children’s Play Area

This is a huge selling point for par-
ents who want to get a workout in, but
their children are too young to leave in
the apartment. Communities are building
rooms next to the gym with glass windows
so you can see your kids playing while
you're working out.
¢ Don’t Forget the Pets

Pet owners and communities agree:
Pets are both family and residents. This
is evident by the number of “bark parks”
that are popping up in apartment com-
munities. “Pet-friendly” is also one of the
top chosen amenities out of more than 200
filters on the iLS network website. For an
added bonus, residents can run around
the outskirts of the park while their dogs
are playing.

12 | MULTIFAMILYFLORIDA | www.faahq.org

e Renting Out Sports/Outdoor
Equipment

This idea may not be new, but some of
the offerings are. Communities are renting
out kayaks (if the community has a lake, of
course) and bicycles. It’s a great idea espe-
cially for communities that don’t have many
storage options. Residents don’t have to keep
these larger items in their apartment.

AN INTEGRAL PART

While many communities offer specific
amenities to appeal to health-minded renters,
some new communities are being built with
healthy living at the very core of design. The
2015 Concept Community unveiled at the
Multifamily Executive Conference in Las
Vegas in October is a Boomer-focused com-
munity designed “for both prolonging one’s

life but also having a really high quality of
life,” said Amit Price Patel, a principal with
San Francisco-based David Baker Architects.

The community designed for a site in
Seattle features open corridors and stairs with
lots of natural light, gardens onroof terraces to
provide access tofresh food and promote social
bonds, arange of open spaces large and small,
paths with places to sit, and plenty of places
to play, including sports courts and fitness
trails, as well as yoga and meditation rooms.
The apartments themselves have porches
and ample windows to bring in natural light.

“I really wanted to focus on this idea of
a healthy community—not just a healthy
building but a healthy neighborhood,” Patel
said. “How you live, the building in which
you live, the neighborhood in which you live,
has a direct effect on your health.” A



WHERE THERE’'S SMOKE THERE’S FIRE

Property managers and other members of the Bay Area Apartment Association
(BAAA) recently learned about the bottom-line benefits and the practical consider-
ations of adopting smoke-free multifamily housing policies.

Ron Davis, statewide tobacco policy manager for smoke-free multi-unit housing with
Tobacco Free Florida, a bureau of the Florida Department of Health, and Laureen
Crowley, director of communications for the Florida Apartment Association, explained
to attendees at a BAAA educational luncheon how capitalizing on the trend toward
smoke-free housing can improve occupancy, significantly reduce the cost of turning
apartments, and lower the risk of deadly fires, among other benefits.

Property managers who have adopted smoke-free policies shared lessons learned
from their experiences.

Davis also noted that the No. 1 cause of fire deaths is smoking—a perfect segue
to the program’s conclusion, a dramatic demonstration of how quickly a small fire
can engulf an entire room and how quickly a single sprinkler can extinguish that
fire. Although most residential fires start in the kitchen, Davis said, smoking related
fires tend to occur at late at night when someone falls asleep with a cigarette. The
cigarette smolders and eventually catches fire, sometimes several hours later. The
sleeping residents are not alert and therefore less likely to escape in time.

Wayne Automatic Fire Sprinklers staged two comparable living rooms in a
trailer and, under the oversight of Tampa Fire Rescue, started a fire in each. The
“room” that did not have a sprinkler was engulfed in three and a half minutes—
about the minimum time it takes firefighters to arrive after 911 is called. In the
other “room,” the fire was extinguished in about 30 seconds by a single sprinkler
installed in the ceiling.

Representatives of FAA and Tobacco Free Florida also spoke at the Apartment
Association of Greater Orlando, South East Florida Apartment Association, and First
Coast Apartment Association. For more information about implementing a smoke-free
policy or the FAA’s Smoke-Free Multifamily Housing Certification, please send an
email to smokefree@faahq.org.

a similar fire in 30 seconds.

Ron Davis, Statewide Tobacco Policy Manager

for Smoke-free Multi-Unit Housing with Tobacco
Free Florida, a bureau of the Florida Department
of Health, answers a question about implementing

smoke-free policies in multifamily communities.

Firefighters with Tampa Fire Rescue prepare for
the live burn demonstration by Wayne Automatic

Fire Sprinklers.

A fire started in a small wastebasket took about 3.5 minutes to fully engulf the “room” not protected by

sprinklers. A sprinkler installed in the other “room” by Wayne Automatic Fire Sprinklers extinguished

MULTIFAMILYFLORIDA | Spring 2016113



FEATURE: 2016 LEGISLATIVE CONFERENCE REPORT

FAA MEMBERS Make Their
Voices Heard at

FLORIDA STATEHOUSE

BY LAUREEN M. CROWLEY

embers of the Florida Apartment Association visited 135 legislators’ office
as part of the FAA 2016 Legislative Conference in January to discuss issues

affecting the state’s apartment industry.
This year’s participation demonstrates the level of commitment of FAA
and its members, lobbyist Ron Book of Ron Book PA told the 150 or so attendees at
the opening reception at the Hotel Duval in Tallahassee on January 26.

14 | MULTIFAMILYFLORIDA | www.faahq.org




LEGISLATIVE RECEPTION

“A dozen years ago,” Book said, “we wouldn’t have had a third of you here. ...
You have become not only players, but relevant players.” Book added that FA A’s
Apartment Political Action Committee (APAC) has “raised more money to be a
part of the process this year than in the history of the association.”

APAC funds campaign contributions to legislators and candidates who support
FAA’s priorities. A silent auction during the reception raised $1,165. Individual
and corporate contributions totaling $1,260 were presented during a Board of
Directors meeting held at the hotel prior to the conference, and several affiliates
presented fundraising proceeds of more than $10,000.

At a dinner sponsored by iLS network, FAA members learned about bills and
issues of concern to the state’s apartment industry, as well as Florida politics in
general, from several speakers, including Marian Johnson, senior vice president
of political strategy for the Florida Chamber of Commerce; lobbyist Kelly Mallette
of Ron Book PA; Jaimie Ross of the Sadowski Coalition; Courtney Barnard, FA A’s
government affairs director; and Matt Dixon, Tallahassee bureau chief of Politico.

Johnson assured attendees that “one person can make a difference.” She told
them that visiting senators and representatives is very effective. “They want to
hear from the people from home,” she said. “And they will look you up to see if
you're a registered voter.”
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APAC is your advocate

e———ai and helps to elect

AP AC pro-multifamily industry
- L o = 1 o » candidates from across Florida.

APAC, while unknown to many, is one of our industry’s strongest resources
impacting the good work we do every day in providing living excellence to our
residents. Having a voice in governing our industry allows us to set high standards
and do the right thing but just as importantly protects us from the unintended
consequences of government initiatives targeting “real estate” but not necessarily
the multifamily industry.

— Ed Malone
Regional Vice President
Camden Property Trust

There is a clear need to have a collective voice in support of multifamily housing in
Florida in the political process. APAG raises awareness of critical issues impacting
multifamily housing with political leadership in both parties. There is a choice:
Either engage in the political process or risk having others’ agendas imposed upon
us. APAC is committed to ensuring our voices are heard now — voices that will
only become louder as our PAC grows.

— Shawn Wingate
Regional Director of Operations
Carlisle Property Management

| believe strongly in supporting APAC because it represents the interest of

all apartment owners and managers in Florida. | have worked in apartment
management over 28 years in Florida and have seen how important it is to have

a strong united voice for the apartment industry. Together we have kept laws off
the books that would have negatively impacted our industry and have successfully
worked together to change laws that were causing harm to our operations.

— Bonnie Smetzer
Partner, Executive Vice President
JMG Realty

Your freedom to do business
depends on our continued ability
to advocate for your issues!

|

N
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FEATURE: 2016 LEGISLATIVE CONFERENCE REPORT

LEGISLATIVE DINNER

A capella group The Ringtones (top left) entertained attendees
arriving at dinner. Speakers included (clockwise from above)
Josh Gold, FAA executive vice president; lobbyist Kelly Mallette
of Ron Book PA; Marian Johnson of Florida Chamber of
Commerce; and Matt Dixon of Politico.

Mallette briefed members about one of FA A’s priorities, an exemption in a bill
governing building codes that would allow Certified Apartment Maintenance
Technicians (CAMTs) to perform minor repairs to water heaters, air conditioners,
and heating systems. During last year’s rancorous session, the House version
of the bill passed but the House adjourned abruptly before the Senate passed
its version. This year, Mallette said, “lawmakers are back in a renewed way.
They’re ready to work, and then go home to campaign.”

Ross, who also spoke at last year’s Legislative Conference, once again

gistaror

explained the importance of the Sadowski Affordable Housing Trust Fund, ecepion Wb L5

pal Baltroom

which supports programs such as the State Housing Initiatives Partnership
(SHIP) and the State Apartment Incentive Loan (SAIL) program. SHIP
provides funding to housing programs in counties and cities, and SAIL
funds can be used to renovate or retrofit existing communities or build new
communities for Florida’s most vulnerable populations—people who are
elderly, disabled, or veterans, for example.
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Clean air is an amenity
worth bragging about.

FLORIDA APARTMENT ASSOCIATION

* CERTIFICATION %

Show your residents and prospects
your commitment to their healthy lifestyle.

Visit faahq.org/smoke-free-housing to learn more.




FEATURE: 2016 LEGISLATIVE CONFERENCE REPORT

STATEHOUSE VISITS
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Stressed and Understaffed?

Stress No More...Call The Largest Multi-Family Staffing Company Across the Nation!

BG Staffing has been providing quality solutions to our Multi-Family clients for
almost 30 years. We provide, temporary, temp-to-hire, direct hire and payroll
services across the Nation,

Call BG Staffing for Peace of Mind!

Compliance Depot National Account - Fully Insured - On-Call 24/7

We provide all on-site level positions: -
Admin Support Make Ready Techs q
Leasing Class Graduates Assistant Maintenance Techs ; o
Bilingual Leasing Consultants Certified Maintenance Techs w
Leasing Consultants Lead Maintenance Techs
Assistant Managers Porters/Groundskeepers
Managers Housekeepers

fieilind

www.bgmultifamily.com

Ft. Lauderdale / Miami  Jacksonville Orlando Tampa
(954) 320-7036 (904) 224-5000 (407) 284-4937 (813) 314-2068
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Editor’s note: The legislature was still in session
as this issue was going into production; the outcome

of bills will be reported in the next issue. )
Not since soap and water

has there been
a better combination.

The Sadowski Coalition consists of 30 statewide groups—
including FA A—who support using all Sadowski funds for hous-
ing, instead of sweeping them into the general fund. Last year,
$175 million was appropriated but $81 million was swept away. This

year, an estimated $317 million to $324 million from documentary
stamp taxes on real estate transactions could be appropriated,
Ross said. She encouraged attendees to remind legislators that
appropriation would lead to more than 32,000 jobs and $4.9 bil-

lion in positive economic impact.

Our family of companies have come together to
simplify your laundry solutions. With over one million
machines in service, we’re the leading provider of
commercial laundry solutions. Our customers know
that better laundry solutions equal improved resident

Barnard explained the two remaining priorities: to support
a bill allowing property management to require residents to
carry renters insurance and to oppose a bill that would create

criminal penalties for property management or staff that fail to
P Property 8 experience. And that’s not only good for business —

meet certain maintenance or pest control standards. The rent- " .
it just makes life easy.

ers insurance bill would benefit both landlords and tenants by

clarifying the importance of renters insurance and minimizing csc

future problems.

The following day, FAA members from all 11 affiliates visited SERVICEWWORKS
offices of the legislators representing their own local regions.
Members provided legislators and their staff members with printed North & Central Florida (800) 432-1541 x50512

South Florida (800) 456-9274 x50624

materials that explained not only FAA’s priorities but also the
cscsw.com

importance of the apartment industry to Florida’s economy. A

Freshen Up Your "o
Apartment Community!

m  Competitive Prices

m Solid References Within
GRe e The Apartment Community
Q Licensed, [hsured & Bonded

No Water Access Required,

We Bring Our Own
e c O—FRI e-N-D-LY m  Chemical-Free Hot Water Cleaning

Licensed, [nhsured, and Bonded
POWE RWAS H I NG Roof Cleaning, Building Exteriors,
Covering All Of South Florida Breezeways, Walkways. Common Areas
www.GreenEarthPowerwashing.com L) - 1 Baid

8175 'H“ig b

Sales@GreenEarthPowerwash.com

Proud Member of SEFAA
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M _ _
The Smart Solution to Dog Pollution.

eeping Dog Friendly Areas Cleaner Since 1994
Providing Aesthetically Pleasing Commercial Duty Products

Header Pak
1402HP

Original &
Pet Station

Junior Bag Dispenser :  Header Pak Dispenser Poly Junior Bag Dispenser 200 793 PoT

10022 ; 1002HP-4 ; 10072

BAGS

All Dispensers & Trash Receptacles Indude FREE Standard Preloaded Roll Bags
SMART Litter Pick Up Bags™ & SMART Liner Trash Bags™. Poly Pet Station 1402
Hardware & Specification/Instruction Sheets Included. 1010

DOGIPOT.com ~\!”. 800.364.7681
Ask about the all inclusive DOGIPOT DOGVALETS".

S DAY/4 NIGHT CRUISE VACATION FogiTwo,',,,p'

- -

TO MEXICO, THE BAHAMAS OR THE WESTERN CARIBBEAN

* New Leases -+ Renewals -« Referrals -+ Giveaways °* Lease-Ups

PROE]

AIM Cruise Incentives

Yy i g ) Call: (866) 541-9090 x1

“Integrity with Results!”
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DEPARTMENT: BUILDING COMMUNITY

BY TRISH HARRIS

t’s a fact: Health and happiness are two

sides of the same coin. Health affects

every aspect of our lives—our state of

mind, our energy and productivity, and
our ability and desire (or lack thereof) to
engage with others. Even the most carefree
and jovial people are not their happiest,
most positive selves when they are wrestling
with health issues.

The same is true of communities.
In essence, the health of a community
determines the collective happiness of
its members. Certainly, this should be a
concern of every apartment community
owner and manager. But what does it
take to build a healthy, happy multifam-
ily community?

BEING A PART OF THE WHOLE
The first step is to ensure that your
residents feel that they have a role and a
voice, and that they are a valuable part of
their apartment community. When people
feel included, engaged, and involved, they
are empowered to make a difference. They
feel a sense of ownership and permanency.

Achieving this in an apartment community
can be tricky, but it’s absolutely possible.

It’s all about attitude, diplomacy, compas-
sion, and communication. Residents have a
keen awareness of how their management
team really views them and they will often
mimic management’s demeanor, whether
it’s friendly and cordial or lackadaisical
and inattentive. There’s a visible difference
between someone who is open, affirming,
and always willing to help and the type of
manager who avoids connecting in meaning-
ful ways with residents. When community
management has the courage to include,
engage, and involve the residents, the ben-
efits are dramatic.

Town hall meetings are a great opportu-
nity for residents to voice their concerns,
preferences, and appreciation. Gathering
together to sort out issues, resolve conflicts,
and discuss solutions is an excellent com-
munity-building exercise. It enables people
to talk about their fears, feelings, and needs.
When a manager demonstrates respect and
good listening skills at such a meeting, he or
she sets a positive tone for problem-solving.

PHYSICAL ACTIVITY

SUGGESTIONS

Involve residents in organizing
activities. Often the residents can serve
as leaders.

e Offer a weekly yoga class.

® Encourage residents to form
walking groups.

e Conduct a community tennis
tournament.

e Offer exercise classes.

e Offer fitness training.

e Form a biking club.

¢ Provide aqua-therapy classes.

Modeling openness and transparency goes
a long way toward ensuring the atmosphere
is not combative or confrontational.

PROMOTING
PHYSICAL HEALTH

A healthy and happy apartment com-
munity can readily promote physical health
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[:]RentalCalls

more leads. more calls.

Got Leads?

Spending Too Much?

Know Your Real Cost Per

Lead or Cost Per Lease?

Increase Profits With

RentalCalls™

412.685.4096
rentalcalls.com

Multifamily Online Advertising
And Call Tracking Solutions

lexacraft
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¢s33;1§“ame Goodman

Headquarters® Air Conditioning & Heating

We're charged-up to give you
GREAT SAVINGS everyday!

CHLORINE-FREE R-410A

14-18 SEER

A perfect option for
new system installations.

Helping you to be the best option < "
Connect with us
Maintenance Supply [} @MSupplyHQ

for all your residents! )
ﬁ Headquarters -

Call 866-630-6747 » Fax 866-631-6747

Espanol 888-281-0255 * supplyHQ.com

AMERICAN

PAINTING & RENOVATIONS, INC.
KKK —

Covering Your Multi-family, Commercial
and Residential Needs Since 1991.

Honest. Reliable. Consistent.
Painting, Roofing & Carpentry

Providing top-rated painting
and renovation services within
the residential, commercial
and multi-family industries.

1325 Satellite Boulevard e Suite 101
Suwanee, Georgia 30024

888.522.9288 (1ol Free)
www.amerapaint.com




SOCIAL ACTIVITY

SUGGESTIONS

Create a social committee of resi-
dents with a staff liaison to plan,
promote, and implement social and
educational activities.

e Invite people from the greater com-
munity to provide talks, demonstra-
tions, and entertainment. (These are
often available free of charge.)

e Conduct such gatherings as:

o Mix and mingles

o Game nights

o Happy hours

o Movies on the lawn

o Potlucks

o Chili cook-offs

in myriad ways. From maintaining high
standards of cleanliness to monitoring the
quality of pest control, the front office can
and should support the health and wellbe-
ing of residents.

Putting policies and provisions in place
to accommodate the rights and comfort of

Getting the

RIGHT » §3,°00

Insurance Coverage &
BEST Rate For Your

Florida Apartment Buildi_ng

all is important. For example, providing sta-
tions with trash cans and bags for dog waste
will help ensure the pleasure of both those
who walk their dogs and those who follow!

Taking pride in the appearance and
upkeep of the community; ensuring all areas
are safe, up to code, and meet the require-
ments of the Americans with Disabilities
Act; and providing opportunities for
physical activities are all important and
essential strategies.

PROMOTING SOCIAL

ENGAGEMENT

Being a part of a healthy and happy com-
munity includes a variety of opportunities
for involvement, engagement, and interac-
tion. The opportunities are limitless, as are
the rewards.

Management should make sure resi-
dents are informed about what’s going on.
A good way to keep people in the know is
to have a monthly newsletter with commu-
nity news, stories, pictures, and announce-
ments. Whether it’s in hard copy or online, a
newsletter is an excellent connection point
to help create and sustain a healthy and
happy community. A

D 5 &
1 L_.F\'\_.: N J
B INSU NCIAL

As a
Florida apartment
building owner, you must
consider many types of
insurance coverage to protect your
building and business. Many of the
policies we’ve helped apartment building
owners with include Building, General
Liability, Loss of Rent, Workers’
Compensation, Building Ordinance,
Equipment Breakdown and more. We’ll
not only help you make sure you have
all the coverage you need, but we’ll
also make sure you are not
paying more than you
need to.

B ID]oY4-1g/@ Brian @Blacksinsurance.com

Black’s Insurance and Financial Services

204 N. Collins Street, Plant City, Florida 33563

Phone: 813-75BLACK (813-752-5225)

1
www.blacksinsurance.com

-.(f'

" Kill'in HOURS =
' Not Weeks

800-342-6948

MCCALLSERVICE.COM
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DEPARTMENT: COMMUNITY SPOTLIGHT

The Preserve at Longleaf:

HEALTHY LIVING in a
LUSH LANDSCAPE

BY MARY LOU JAY

esearch has shown that living

closer to green space can promote

good physical and mental health

by reducing stress levels. The

Preserve at Longleaf apartment community
offers that near connection to nature while
providing easy access to shopping areas,
restaurants, the beach, and other amenities.
Built in 2005, the Preserve at Longleaf

is owned and managed by Remi Properties,
a local family business. The community’s
298 homes on 25 acres are surrounded by
untouched natural wetlands. The buildings,
located by a beautiful lake and fountain,
have a contemporary Spanish look, with
two-tone exteriors topped by red tiled roofs.
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One of the community’s distinguishing
features is the private entrance to each home.

“Even if you have an upstairs apartment,
you have your own door and your own set of
interior stairs.” said Lauren Hendry, prop-
erty manager. “It doesn’t feel like you're in
a mass of apartments; it looks more like a
townhouse community.”

The wide variety of floor plans and ame-
nities for the one-, two-, and three-bedroom
apartments gives residents the opportunity
to select a unit that fits their needs and their
budgets. All of the ground-floor units are
wheelchair accessible.

Some two- and three-bedroom units
have attached garages; renters of other

T—

'l ':l,f;(’i_‘rrnﬂrl |

il \|:IJ,:;

units—including one-bedroom units—
can opt for non-attached garages located
in the same building, detached garages,
and small storage units. Ground-floor units
with open patios and upstairs homes with
screened porches offer great views of the
lake or wetlands.

The one-bedroom floor plans average
748 square feet. Two-bedroom apartments,
available in four basic floor plans with sev-
eral variations, range in size from 1,012 to
1,138 square feet. Three-bedroom homes
vary from 1,307 to 1,355 square feet.

The apartments’ unique design features
include nine-foot ceilings, designer light-
ing, and large windows that provide an




abundance of natural lighting. “Some of
our two- and three-bedroom units sit on
the corners and have big bay windows,”
Hendry said.

The kitchens include raised-panel cabi-
nets, double-bowl stainless steel sinks, tile
floors, and sleek black appliances. There’s
a separate, full-size pantry, an oversized
breakfast/entertainment bar and track light-
ing in the dining rooms. The apartments fea-
ture tile floors in the foyer and bathrooms,
and first-floor residents can choose either
wood plank flooring or carpeting throughout
the rest of the unit. All residents can opt for
an accent color on one wall.

The apartments offer many amenities
that help make life less stressful. No need
to worry about storage—there’s plenty
in the bedrooms’ big, walk-in closets.
Residents who have had a tough day can
enjoy long, relaxing soaks in the master
bathrooms’ garden tubs or in the oversized
tubs in the other bathrooms. The full-size
washer and dryer in each unit make laun-
dry day much easier.

Pre-Season

LONG BEACH

LONG BEACH Aluminum Stacking
Aluminum Adjustable Stacking Sllng Sunlounger Sling Dining Arm Chair
Powder coated metallic brown finish Sturdy taupe color tweed polyester slings Matching tables also available
PAVILION FURNITURE, INC.
PPAVILION o o hvame. g, e saone Rén,
/&éﬁ/ www.pavilion-global.com Phone: 305.823.3480 NAT AL Aot
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Dog-ON-It-Parks”

Your source for pet-friendly solutions

We have the solution for
any playground challenge.

info@playmoreonline.com
www.playmoreonline.com
888-886-3757

Recreational Florida License
Products & Services CBC 1252224

Free bench with modular play structure order, just mention FAA.

ApartmentScreens4Less.com
512-351-5762

A Solar Window Shade Screens
A Insect Window Screens
# Sliding Door Screens

A Roll-Down Shade Screens

Aquatic Weed & Algae

g, Wholesale Pricing to the

Fountains & Aerators,
maSales and

Multi-Family Communities.

Ex. Solar Window
Shade Screens

Water Testing and
We offer Custom Consulting Services
programs Wlthln Friendly, Professional
your budget

ASk AbOUt Our I“reu l;js‘tinmtes &
Discoun tS! Competitive Pricing

¢ 10 Locations to serve you

The Lake Doctors. Inc.
800-666-5253 | www.lakedoctors.com

lakes@]lakedoctors.com
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RELAXING INDOORS AND OUT
The Preserve’s 6,000-square-foot club-

house includes a big rec room with plenty
of seating. After making their cappuccinos
in the clubhouse kitchen, residents can sit
and read their papers or catch a TV show.
For people who work from home, the build-
ing’s executive conference center provides
a perfect setting for meetings with clients
and customers.

Maintaining a healthy lifestyle is eas-
ier when there are close-at-hand exercise
alternatives. Preserve residents can play
a pickup game of basketball on the indoor
half basketball court or take advantage of
the many types of exercise equipment in
the fitness center. While parents are work-
ing out, their children can hang out in the
nearby Kids Fun and Study Center, which
provides space for homework and play.

Outdoors, the community offers a large
pool, a spa, a deck and gazebo area, and a
grill with picnic tables. “We're getting ready
to add a summer kitchen with a large gas
grill in the pool area,” Hendry said. Last
year’s addition of an enclosed, off-leash

The Preserve at Longleaf periodically
hosts special events for residents. Last
summer, for example, it hosted a country
hoedown with a carnival theme. Managers
brought in a dunk tank, a photo booth, pony
rides, a mini petting zoo, and a catered meal
of barbecue and burgers.

The community’s convenient location
means there are plenty of other opportuni-
ties for recreation close by. The Atlantic
beach is less than 10 minutes away, and
it’s only a mile to the green spaces, walking
paths, and biking trails of Wickham Park.

Eastern Florida State College, a supermar-
ket, other stores, and restaurants are within
walking distance.

“We sit in the middle of Melbourne, lit-
erally 7 miles from the historic downtown
and 7 miles from the Avenue Viera, and
we're close to Melbourne airport as well,”
Hendry said.

With so much to offer, the Preserve at
Longleaf has a way of making people feel
at home. “We've had many residents who
have been here since the community first
opened,” Hendry said. A

MAL

S YW 8 TEBE M S

Providing Professional Cleaning Services since 1992

Roofs ¢ Exteriors ° Breezeways * Walkways ©* Common Areas

¢ Detailed project plans and communication
throughout the project

« Fully compliant with third party groups
« Licensed and insured and bonded
» Uniformed work crews

* Flexible scheduling with multiple crews to
minimize impact on residents

X

“Your team did a
fantastic job cleaning
the roofs - they look
brand new! They were
professional and
cleaned up after
themselves, and they
weren’t in the way or
otherwise disruptive
to the property’s
residents.” Regional
Manager — Orlando

dog “bark park” has proved popular with S ¥ 8 T M 8

(877) DUTK-620

www.mallardsystems.com

residents and their canine friends. (Cats

§ MALLARD

are welcome in the community as well.) A

mini car wash makes it easy for residents

to care for their vehicles.
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% of renters said seeing
your website drove their
decision to take a tour.

%
see your website
when it’s down.

On=Site

Turn leasing back on with
99.999% up-time from On-Site.
on-site.com/florida

Speed Queen.

Commercial Lawndrics

OF WEST FLORIDA INC.
5122 W. Knox St., Tampa, FL 33634

Mike Albanese
Email: mike@clwf.net
Phone: 1-800-876-1477, Ext. 228

Blaygreounds

ET&T Distributors Inc.
Playgrounds & Outdoor Furniture

“Have a Smile On Us”
i Toll Free - (888) 642-2226
@ www.Ettflorida.com
Sales@ettflorida.com

FOWLER, HEIN, CHEATWOOD
& WILLIAMS, P.A.
ATTORNEYS AT LAW
Specializing in Fair Housing Complaints
Throughout the U.S.

Corporate legal Counsel for Apartment
Management Companies Nationwide

Providing Legal Services for Apartment Owners
and Managers in All Areas of Apariment Law

Toll Free 1.866.585.9116
Fax 404.325.9721 www.ApartmentLaw.com

Robert P. Hein Justin D. Kreindel
J. Steven Cheatwood Elizabeth E. Colston
J. Mike Williams Toya L. Perkins
Alain C. Didier
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DEPARTMENT: APARTMENTS BY THE NUMBERS

Flo

015 State Well-Being Rankings

rida’s Wellness Exam

FLORIDA ranks No. 12

the U.S.

purpose, social,

financial, community and physical.

FLORIDA’S ANNUAL DIRECT COSTS

ATTRIBUTABLE TO SMOKING

Adeat

I Wi hvlhealthy vitamin D levels:

ate sunlight enables humans to manufacture vitamin D.

I Bre
i E Risk of heart attacks in men is reduced by up to 66%.

ast cancer risk is reduced by up to 83%.

& Risk of multiple sclerosis is reduced by up to 54%
| = Risk of bone fractures is reduced by up to 50%

Vitami

n D deficiency has been linked to depression

and fibromyalgia.
eniors are 11 times more likely fo have

ression with low vitamin D levels.

to 60% of peop|e with fibromyalgia have low vitamin D.  Source: drkehres.com

Continued on page 32
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va&, Taylor&Associates; Inc.:

Qutdoor Seating ¢ Site Amenities * Umbrellas

=
Account Executive _Asocunon

889 Opie Arnold Road ¢ Limestone, TN 37681
Toll Free: 855-734-3580
Phone: 352-347-0600 « Cell: 352-342-4787
e-mail: rlevert.taylorincorporated@gmail.com
website: www.taylorincorporated.com

Utility Billing ’I‘BA Submetering/
RUBS

SOUTHEAST

- Recoup your utility costs. I - Increase your properties value.

- Can't submeter? Let’s allocate
and save money.

813-994-4930

“Our success is measured by your success”
www.TBASoutheast.com

- Lower water usage by 45%

Need to make those Tubs, Countertops, or Cabinets Lok Good Aqain?

Doing business since 1994!

Bathtub Refinishing

Countertop Refinishing * *

Tile Refinishing Absolutely Y
Cabinet Refinishing .

Fiberglass Repair Amaz""q *
New Cabinet Doors Refinishing, Ine.
Adrefinishing.net Daytone 1o fain bay.

Tampa Bay AREA: 727-544-0122  ORLANDO AREA: §07-444-9000

MORE APARTMENTS BY THE NUMBERS

HEALTH RANKINGS BY COUNTY

. St. Johns 28. Polk
. Collier 29. Wakulla

. Seminole 30. Sumter

. Martin 31.

. Miami-Dade  32.

. Santa Rosa  33. Gilchrist

NV O NOONWN —

. Clay 34. Gulf

. Sarasota 35. Pinellas

. Leon 36. Franklin
10. DeSoto 37. Highlands
11. Lee 38. Glades
12. Orange 39. Lafayette
13. Indian River  40. Hendry =
14. Broward 41. Marion
15. Osceola 42. Pasco 55. Columbia
16. Palm Beach  43. Volusia 56. Madison
17. Alachua 44. Citrus 57. Escambia

18. Lake 45. Duval 58. Jefferson
19. Okaloosa 46. Walton 59. Bradford
20. Monroe 47 . Jackson 60. Taylor

21. Flagler 48. Bay 61. Gadsden
22. Manatee 49. levy 62. Dixie

23. Hardee 50. Hernando 63. Hamilton
24. St. Lucie 51. Holmes 64. Baker

25. Brevard 52. Okeechobee 65. Putnam

26. Nassau 53. Suwannee  66. Washington

27. Charlotte 54. Calhoun 67 . Union

Source: Report issued in 2014. Centers for Disease Control
and Prevention: National Center for Health Statistics and
Division of Behavioral Surveillance

Dartmouth Institute for Health Policy & Clinical Practice

Ideal

Collection
& Services, Inc.

Ideal Collection Services, Inc.

5223 Ehrlich Road Suit A, Tampa, Florida 33624
(813) 920-0141  Fax: (800) 426-6122
Web: www.idealcollections.com
Ideal Collection Services offers collections nationwide.

We pride ourselves in working exclusively with Multifamily
Housing Accounts! We can custom fit a plan to your properties
needs. If you are not satisfied with your current agencies
results or the way they conduct business call Ideal Collection
Services. We are the clear choice for lease collections!

NorthMarq Capital
Web: www.northmarg.com
Tampa 813-223-3088
Miami/Boca 305-820-6640
Orlando 407-843-4004
Jacksonville 904-858-5300
NorthMarq Capital is a national mortgage banking firm offering
a full range of commercial real estate solutions with 36 offices
coast-to-coast, including 5 Florida locations, averaging
$13 billion in annual production, and servicing a loan portfolio
of $47+ billion for a diverse group of institutional investors.
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CENTRAL FLORIDA'’S FIRST CHOICE FOR PLUMBING AND SEPTIC SERVICE SINCE 1948

CFC1428456 - SA0131835

FULL SERVICE PLUMBING '_'_" 24/7 EMERGENCY
il 12l PLUMBING SERVICE
POND MAINTENANCE

LIFT STATION AND PUMP SERVICE
BACKFLOW TESTING AND REPAIR 866.841-432 1

FIRST IN SERVICE SINCE 1948 - WWW.CALLBROWNIES.COM

CENTRAL FLORIDA’S FIRST CHOICE FOR POND MAINTENANCE AND CLEARING

Overgrown ponds
or poor drainage?

Florida Pond Cleaning
POND MAINTENANCE @ $
STORM DRAIN CLEANING

= 24/7 EMERGENCY
R Tl 8 PLUMBING SERVICE

AQUATIC WEED CONTROL & REMOVAL

FOUNTAINS & AERATION SYSTEMS s 66‘841‘4321

FIRST IN SERVICE SINCE 1948 - FLORIDAPONDCLEANING.COM
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When you
think small,
the sky's the IImit.

Setting A New Standard for
Small Apartment Loans

Fr/;ddie Mac

MULTIFAMILY
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TransUnion:

TransUnion’s Resident Quality

Management Solutions

Finding the best residents has never been easier

ResidentID*": Don't fall victim to
identity fraud

- Effortlessly flag suspicious identities while
approving good applicants faster
- Use layered, data-driven defenses to help

Powerful solutions, predictive
analytics, higher-quality residents

stop applicant fraud
ResidentScreening: Evaluate credit,

criminal and eviction screening results
in one place

- Easy-to-read scorecards for faster decisions
- Integrates with popular property
management systems

ResidentApply®: Faster, easier

online leasing
' + Manage rental applications the easy,

efficient 24/7 paperless way
+ Applicants complete every step online,
from capturing leads to signing the lease

ResidentCredit®: Help build
residents’ credit histories

- Report rent payments on your

residents’ credit reports
+ Attract qualified applicants who

R ReSidentCred""_
Ntal payment repo" ™

care about their credit

ResidentVision®: Stop guessing and really
‘ know your residents and properties

- Make smarter investment decisions

based on proprietary business intelligence
and resident analytics
- One data source for optimizing rents,

© © 0 0 0 0 0 00 000000000000 0000000000000 000000000000 000000000000 00000000000000 0

forecasting turnover, researching
competitors and more

For more information, please call 888-710-0270 or visit rentalscreening.transunion.com/solutions.
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