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Vice President of Producer Relations
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The Power of Partnerships
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Dairy Farmers and Domino’s —
— an Innovative Partnership —

Growing Dairy Sales In
the Pizza Category

]
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Qo Domino’s

Pizza

 Started in 1950 s 3
e 10,000 stores in 75 countries
e 5,000 stores in U.S.

* 11% total pizza market share

« $7B in global retail sales

o #3 online retailer behind Amazon and Staples

]
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On the Road to #1
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Dairy Farmers and Domino’s —
— an Innovative Partnership —
Began in 2009

&
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Diversification of Investment

2009 2010 2011 2012 PAONRS 2014

American
Legends®

Carryout
Specials

Culinary
Development

Smart Slice

American
Legends®

Carryout Specials

Culinary
Development

Industry/Category
Insights

Smart Slice

American
Legends®

Carryout Specials

Culinary
Development

Industry/Category
Insights + Market
Research

Smart Slice

Stuffed Cheesy
Bread

Carryout Specials

Culinary
Development

Nutrition Consulting

Industry/Category
Insights + Market
Research

Pan Pizza

Retail
Transformation

Smart Slice

Stuffed Cheesy
Bread

Carryout Specials

Cheese- Centric
Innovation

Culinary
Development

Delivering Dairy
Goodness

Nutrition Consulting

Industry/Category
Insights + Market
Research

Retail
Transformation

Smart Slice

Cheese- Centric
Innovation

Culinary
Development

Delivering Dairy
Goodness

Nutrition
Consulting

Industry/Category
Insights + Market
Research

Retail
Transformation

Smart Slice
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Partnership Objectives

* Drive increased dairy consumption in

pizza category

* Protect and promote cheese and
pizza In schools

e Leverage Domino’s assets to help
achieve consumer confidence goals

]
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& The Domino’s Team

Relationship
Manager

Christina
McDermott

Nutrition
Consulting

Marlene
Schmidt

Nutrition Facts

Serving Size 172 g

Amount Per Serving
Calories 200 Calaries from Fat 8

% Daily Value*

Total Fat 1y 1%

Saturated Fat Og 1%
Trans Fat
Cholesterol 0mg 0%
Sodium 7my 0%
Total Carbohydrate 36g 12%
Dietary Fiber 119 45%
Sugars By
Protein 13g
“itammin A 1%+ Witamin © 1%
Calcium 4% -« Iran 24%

*Percant Daily Walues are bazed on 3 2,000

calorie diet, Your dily values may be higher

ar lower depending on your oslorie needs.
NutritionData.com

Domino’s®
Smart Slice

Research/
Insights

Lynn Peggy Lee
Stachura

AHATORY OF B VNS BMART ELIE

Farmer
Engagement

Jennifer
Wing

Culinary
Development



http://www.google.com/url?sa=i&rct=j&q=focus+group&source=images&cd=&cad=rja&docid=7LU88m8_2btnwM&tbnid=E3Ll1Ogr44L8DM:&ved=0CAUQjRw&url=http://www.msresearchinc.com/focus group.html&ei=h8cmUYv8Dc6DrQHA5ICIBg&bvm=bv.42768644,d.aWM&psig=AFQjCNEGLRBDTOxktd_vf2mMzM3go8yclQ&ust=1361582320038527
http://www.google.com/url?sa=i&rct=j&q=nutrition&source=images&cd=&cad=rja&docid=hz93ePkFl1ufGM&tbnid=SfSq4sVwpmiBDM:&ved=0CAUQjRw&url=http://nutritiondata.self.com/&ei=Q8cmUeWMHYT1qwGixoHABA&bvm=bv.42768644,d.aWM&psig=AFQjCNEmggjYgFf4_cP4EUR-XoMfifk1Yw&ust=1361582271319928

& Selling More Cheese —
'Product Innovation

gAMERIEAH e

LEGENDS | Wit i mais.

| GROEE_ WERD COPMS -
- @ SIX SENSATIONAL CHEESES.
| ONE LEGENDARY PIZZA.

A~ +HANDMADE$+ />

~"PANPITZA,

o _ ~OISHRREe~ "0

DOMINO’S STUFFED CHEESY BREAD

DIUM 2-TOPPING 8799

EPANPIZZA
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&

New and Inspired

50% more cheese on
cheese-only pizzas!

o)
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American Legends®
Continued . . .2010 Launch

Consumers demand better pizza

o)
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@

Oven baked breadsticks stuffed
with cheese, and covered in a
blend of cheese made with 100%
mozzarella and cheddar, Seasoned
with a sprinkling of garlic,
parsley and Romano cheese.

Available in three varieties.

DID YOU KNOW?

Our New Stuffed Cheesy Bread
has as much cheese as our
Medium Hand Tossed Pizza.

PRI [, .y ) — o R
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&

< PLEASE DON'T LICK THE GLASS %+ (

MEDIUM 2-TOPPING ¢
HANDMADE PAN PIZZ1 7

o)
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& Selling More Cheese — Promotion

MORE CHEESE O~

FORLESS DDUGH e

T b THAT SOUNDS TDD 600D T0 BE TRUE § 10 BE TRUE

— EACEFT IT'S RCTUALLY THHE ——

. . LABEE 55 4 CARPTONT SPECAL "'-’""
1 WALK I\, SAVE DOUGH
2w EARLY WEEK -*i*-
| s S CARRYOUT G
= Ly , ; * -r I:__‘ s ﬂ:- - ,-‘55‘ lu- P

OFF ANY PIZZA

WHEN YOU ORDER ONLINE

" wl{r]HE["" HWNE {T=j2 23
U

1 ’ b ]
r N “ B = 1 - o n | =" - - . A
& - r'. r _J_ - il -y
v R - _‘- 'r:'. ‘_:11 E rﬂt
o= H.' . L. - - _'r 1

Carryout Specials 50% Off Online Order
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¢ cCatalytic Effect is Strong
& Przza Hul

MAKE IT GREAT™

AR JOENs!
Eniirn Digee ok =
GET ALL

o [CHEESY _
| BITES PIZZA

| IT'S FUN TO PLAY

PIZZAS

*10

=i 'l

WITH YOUR FsBD

g

Iﬂaw Pizza!

11

Lhaokes o a Large Mew
[pubie Bacon & Chesse
o Tuscan 6 Cheass

THOUSANDS

OF PIZZA POSSIBILITIES

AHY PIEZE N

“ - JusT $10 §i..

HEW Tusoan 8iu Chesza
Li-nl.n'l ticks

| ORDER NOW »

o)
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ANATOMY OF A DOMINO’S SMART SLICE

The Domino’s Pizza Smart Slice Program allows you to select the perfect pizza your students will love. We start
by providing the most delicious, yet nutritious dough, cheese, sauce and toppings, designed specifically
to meet USDA meal pattern regulations. Since every Domino’s Pizza is made fresh to order, each recipe is
entirely customizable.

Reduced Sodium Pizza Sauce 3 o _————d)
* 35% less sodium o % Domina's Smart Slice
White Whole-Wheat

* 51% white whole-wheat flour

» Up to 4 grams of fiber plus vitamins A
and E, magnesium and iron

‘,,'
Pepperoni — Reduced Fat and
Reduced Sodium

100% Real Lite Mozzarella Cheese

) » % the fat of our traditional pizza cheese
* 33% less fat and 50% less sodium d
than our traditional pepperoni * Reduced Ihe sodium by 100mg compared to
« CN labeled standard Lite Mozzarella
* A good source of protein and calcium
Lean Protein and Vegetables
+ We also offer turkey pepperoni and a wide
variety of meats, veguies, cheeses and other
pizza toppings in our stores. This allows
endless customizafion to meet the needs of
your students’ taste buds.

o)
21 m. DAIRY MANAGEMENT INC.”




& Domino’s® Smart Slice

TASTE 1% DIFFERENCE

BELIWERY Meliss

Dis 22
& DaiRY MANAGEMENT INC:



Catalytic Effect in School
Channel
ConAgra

™ SCHWAN Foodservice
FOOD COMPANY ” ?

ScHwAN'S Foop SERVICE, INC. scuuul PfEﬂ

LUNCH
P/.Z

: fﬁz? is the 'ﬁf I.(: SCNOOL Lumew PROCRAM

.-_ _ 2 grain, tﬂ'lfm
i W n;'ms avallable L.
bl CfFour 5% whole
1:‘zmﬂirl varieties
pig, bold pizzeria
H:mr they r.(a'lll

e ain & Sweet
Potato infused crust

Avallablein Chease and Pepperon|

Click ta learn mare

o)
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Retall Transformation of

Quick-Serve Restaurant
Plzza

o)
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HAND-TOS

¥ . ﬁ i
- mg— —
| FRESH. Do

-

Y
SED
uGH ¢

_,_l-"’—___
"“__,,L = &;/”

e

5
\ . : i
t -
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Single Serve Milk in
Coolers

Pizza Theater, Hand
Tossed Dough
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Fastest Growing QSR Iin the U.S.

U.S. Same Store Sales
2009 + 2010 + 2011 + 2012 17.0% 17.0%

14.5%

Pizza Hut  Wendy's PapaJohn's Dunkin' McDonald's Starbucks Domino's
Donuts Pizza

Calculated by adding same-store sales from years ending 2009, 2010, 2011, and 2012

]
- 27 m. DAIRY MANAGEMENT INC.
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oo Since the beginning of the Domino’s
- partnership in 2009, the relationship has

helped grow the total pizza category,
resulting in domestic disappearance of

over 10 Billion incremental pounds of milk
through Other Than American Cheese

Source: USDA Economic Research Service and USDEC
-
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&

Partnering Together to Grow
Consumer Confidence

Domino’s Helps Dairy Farmers Tell Our Story...

o)
- 29 DMI DAIRY MANAGEMENT INC.



Digital and Social Media, Packaging

YOU SAY CHEESY LIKE
IT'S A BAD THING. WE
SAY IT LIKE IT'S THE Q

ONLY THING.

(

Domino’s Pizza Proverbs
“KEEP YOUR FRIENDS CLOSE AND YOUR FETA CLOSER”

We love the sharp savory kick fera cheese brings to a pizza sowe're  collected these insights into our “Pizza Proverbs!” Share your

proud to offer real crumbled fera as one of the select voppings  original proverb with us at PizzaProverbs com on your computer or
on our best pizza ever. Perfecting our recipes over the years has  mobile device, and you might just find it on our next box. Did we
taught us a lot abeour what makes our customers happy, and we've  just create a proverbial masterpiece together? Oh yes we did

.. 'I = _dairygood.org

s
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“Friend a
Farmer”

Oct. 23, 2012 — PAN Pizza
Sampling Day
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Evolution of Local Dairy
Farmer Engagement
Program

eV ERJ%,#

DWW RO

DAIRY GOODNESS I

]
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SVER,

True Collaboration

MidwestDairy

ASSOCIATION

United Dairy lndustry
Association, ng

O DM& !‘Il'ﬂ
+ @ pairy manaGemeNnT Incy F | e Souhess

A V154 .
ML
[ Byt VT | P

o)
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http://www.southeastdairy.org/
http://www.midwestdairy.com/

-1“~“=guud nes fron
- — HOME ABOUT NEWS

dairygood.org and dominos.com

Tp———
B EHO
E=

sV ERIA((’,#

SV _ OG-

) LDAIRY GOODNESS ]

DOMINO'S PIZZA, FARMERS 'DELIVERING DAIRY GOODNESS'

RELATED BLOG
POSTS

RESOURCES

Fha Dy Rmpar =

RECOMMENDED
LINKS

Pridiar I, W fesr ML Dy
Birming (Prashilimit )

i M o Bomed Ly U

Py W) [eholastic |

CONVERSATION
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Logo to Appear
o o e o we e = 0N DOMINO’S
" — Tracker Tile for
=&~ | Online Orders

[ Leave a note of encouragement to the team making your order. [~ m qvt\:\/!g\n;lmeo - u
sy, | Order confirmation
How was your online ordering experience? * % % * K -, e

page links to
dairygood.org/dominos

e friend!

dairy goodness

h———ql_"—-d

YOUR DOMIND'S STORE

Need the Manager?
s e Eveanct Nizya Malbar 2 ~all a4

s
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SNER,

Box toppers and Flyers

oWWERy,
) LDAIRY GOODNESS |3

Ed -

FREE Pizza & Ice Cream and family fun for everyone

Deming's Plzza, The Dairy Farmers of Ukah & Canyon Yiew Farm
Irrvite yeu to:

DAY QN TRIE [FARNE

« Farm Tour - Face Painting - Crafting Boath
« Petting Zoo - Bouncy House

When: Where:

Sal. June B, 2013 Canyon View Farm

10a.m, -2 pm, Homa of Heber Valley Arisan Cheess
970 N. River Road, Midway, UT 84040
Mare Infa: www.dairyutny.com

s To iz ha ccasion of Matienal Dairy Manth,
g\ arimaring to celeorate o hard word and passion SR
{<BH| pur farmers bring, bom the dainy goodness of Beir
il 1AM lo your lable. Thicugoul June [and be- NI
I vend, we ane parinaring b Salvar avants e his AL
A — across fha couriryd

s
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Cows In Parking Lots!

e



Mountain West Dairy Promotion
Canyon View Farm — Midway, Utah




New “Pizza Theater “Opening In
Florida

o)
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SMVERY,,

Corn Maze In Virginia

o)
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\ .
SRl Partnering to Grow
DAIRY GODDNESS Consumer
ol Confidence

« $13,500 in giveaways

e Over 1,000 pizzas

e Over 100 hours of employees’ time
e What's next?

o)
- 45 DMI DAIRY MANAGEMENT INC.



& What's Next?

e Culinary Innovation and Menu Development
 Media Support for Dairy-Centric Iltems

e Smart Slice
 Market Research
 Nutrition Consulting

 Farmer Engagement
 And more!

g\_\\! ER]”

QU 1o | £ B

]_j

¢ s

- >
= b i gl .
o -3 | F
=21 - ]
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Dairy Farmers and Domino’s

e Drive dairy sales 00
e Smart Slice pizza in schools |
e Build consumer confidence In dairy

Dairy.org
Dairyspot.com
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Dairy Farmers and Domino’s

Domino’s
Delivers ... for
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