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Cindy Weimer 
Vice President of Producer Relations 

Mid-Atlantic Dairy Association 
Pennsylvania Dairy Promotion Program 
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Mid-Atlantic Dairy Association 
Pennsylvania Dairy Promotion Program 
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19 State and Regional 
Associations 
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The Power of Partnerships 
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Growing Dairy Sales in 
the Pizza Category 

Dairy Farmers and Domino’s – 
– an Innovative Partnership –  

http://images.google.com/imgres?imgurl=http://www.columbiacougars.com/soccer/Sonic Logo.jpg&imgrefurl=http://www.columbiacougars.com/soccer/index.html&h=450&w=788&sz=189&hl=en&start=1&sig2=fki2j0h0fJs9HKafZ8Qvcg&um=1&tbnid=0y3A8AL9VzRFFM:&tbnh=82&tbnw=143&ei=oaaXRvavH6foiQGN0bHBBw&prev=/images?q=sonic+logo&svnum=10&um=1&hl=en&rlz=1T4SUNA_en___US211


Domino’s 
Pizza 

• Started in 1950 
• 10,000 stores in 75 countries 
• 5,000 stores in U.S. 
• 11% total pizza market share 
• $7B in global retail sales  
• #3 online retailer behind Amazon and Staples 
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On the Road to #1 
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Dairy Farmers and Domino’s – 
– an Innovative Partnership –  

Began in 2009 
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Diversification of Investment 
2009 2010 2011 2012 2013 2014 

American 
Legends® 

American 
Legends® 

American 
Legends® 
 

Carryout Specials Carryout Specials 
 

Cheese- Centric 
Innovation 
 

Carryout 
Specials 

Carryout Specials Carryout Specials 
 

Culinary 
Development 

Cheese- Centric 
Innovation 
 

Culinary 
Development 
 

Culinary 
Development 

Culinary 
Development 

Culinary 
Development 

Nutrition Consulting 
 

Culinary 
Development 

Delivering Dairy 
Goodness 

Smart Slice 
 

Industry/Category 
Insights 

Industry/Category 
Insights + Market 
Research 

Industry/Category 
Insights + Market 
Research 

Delivering Dairy 
Goodness  

Nutrition 
Consulting 
 

Smart Slice 

 
Smart Slice Pan Pizza 

 
 

Nutrition Consulting Industry/Category 
Insights + Market 
Research 

 
 

Stuffed Cheesy 
Bread 

Retail 
Transformation 

Industry/Category 
Insights + Market 
Research 

Retail 
Transformation 

Smart Slice Retail 
Transformation 

Smart Slice 

Stuffed Cheesy 
Bread 

Smart Slice 
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Partnership Objectives 

• Drive increased dairy consumption in 
pizza category  

• Protect and promote cheese and 
pizza in schools 

• Leverage Domino’s assets to help 
achieve consumer confidence goals 
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Relationship 
Manager  

Farmer 
Engagement 

Research/ 
Insights  

Domino’s® 
Smart Slice 

Nutrition 
Consulting  

Culinary 
Development 

Lynn 
Stachura 

Peggy Lee 
 

Marlene 
Schmidt 

Jennifer 
Wing 

Christina 
McDermott 

The Domino’s Team  
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Selling More Cheese – 
Product Innovation 
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New and Inspired 
50% more cheese on  
cheese-only pizzas! 
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American Legends® 
Continued . . .2010 Launch 

 

Consumers demand better pizza 
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Selling More Cheese – Promotion 

Carryout Specials  50% Off Online Order 
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Catalytic Effect is Strong 
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Domino’s® Smart Slice 
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Catalytic Effect in School 
Channel 
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Innovation Support 
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Retail Transformation of 
Quick-Serve Restaurant 

Pizza 
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Single Serve Milk in 
Coolers 

Pizza Theater, Hand 
Tossed Dough 



Fastest Growing QSR in the U.S. 

27 

2.0% 2.2% 

7.0% 

10.3% 

14.5% 

17.0% 17.0% 

Pizza Hut Wendy's Papa John's Dunkin' 
Donuts 

McDonald's Starbucks Domino's 
Pizza 

U.S. Same Store Sales 
2009 + 2010 + 2011 + 2012 

Calculated by adding same-store sales from years ending 2009, 2010, 2011, and 2012 

http://images.google.com/imgres?imgurl=http://www.columbiacougars.com/soccer/Sonic Logo.jpg&imgrefurl=http://www.columbiacougars.com/soccer/index.html&h=450&w=788&sz=189&hl=en&start=1&sig2=fki2j0h0fJs9HKafZ8Qvcg&um=1&tbnid=0y3A8AL9VzRFFM:&tbnh=82&tbnw=143&ei=oaaXRvavH6foiQGN0bHBBw&prev=/images?q=sonic+logo&svnum=10&um=1&hl=en&rlz=1T4SUNA_en___US211


Source: USDA Economic Research Service and USDEC 

Since the beginning of the Domino’s 
partnership in 2009, the relationship has 
helped grow the total pizza category, 

resulting in domestic disappearance of  
over 10 Billion incremental pounds of milk 

through Other Than American Cheese 
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Partnering Together to Grow 
Consumer Confidence 

Domino’s Helps Dairy Farmers Tell Our Story... 
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Digital and Social Media, Packaging 
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“Friend a 
Farmer” 

Oct. 23, 2012 – PAN Pizza 
Sampling Day 
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 Evolution of Local Dairy 
Farmer Engagement 

Program 
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+ + 

True Collaboration 

http://www.southeastdairy.org/
http://www.midwestdairy.com/
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dairygood.org and dominos.com 
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Logo to Appear 
on Domino’s 

Tracker Tile for 
Online Orders 

Order confirmation  
page links to 
dairygood.org/dominos 
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Box toppers and Flyers 
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Cows in Parking Lots!  
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Mountain West Dairy Promotion  
Canyon View Farm – Midway, Utah 
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New “Pizza Theater “Opening in 
Florida 



41 

Corn Maze in Virginia 
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Partnering to Grow 
Consumer 
Confidence 

• $13,500 in giveaways 
• Over 1,000 pizzas  
• Over 100 hours of employees’ time 
• What’s next? 

 



What’s Next? 
• Culinary Innovation and Menu Development 
• Media Support for Dairy-Centric Items  
• Smart Slice 
• Market Research 
• Nutrition Consulting 
• Farmer Engagement 
• And more! 
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• Drive dairy sales 
• Smart Slice pizza in schools 
• Build consumer confidence in dairy  

Dairy.org 
Dairyspot.com 
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Domino’s 
Delivers … for 

Lunch! 
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