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Fall Campaign Video

http://www.youtube.com/watch?v=MAWB3HmmsPM


New Do Colorado Right Video

http://www.youtube.com/watch?v=MahKnhnmRhs


Marketing Objectives
Influence measurable visits from 
high-value travelers to all areas of 
the state, thereby increasing 
economic impact 

Educate visitors and residents on 
topics related to destination 
stewardship and responsible travel



2021 Annual Research



Colorado
Direct Spending / Real and Current Dollars
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OBSERVATIONS
Colorado direct 
travel-related spending 
grew by 41.8% to $21.9 billion 
in 2021. 

Sources: Bureau of Labor Statistics CPI, Dean Runyan Associates





Breakouts & Other Key Statistics



Colorado 2021 Visitor 
Research Executive 

Summary

Million visitors in 2021
day + overnight trips

average spent per person on 
overnight trips

average spent per person on day 
trips



Note: Referencing this and subsequent charts showing annual trends, the Travel USA® survey was standardized for Leisure travel starting in
1992, so all charts about Leisure travel begin with that year.  Questions about business trips were added in 1994; so charts about business 
travel or that show a total of Leisure and business start with 1994 data.10

Overnight Trips to Colorado
- 1994 to 2021

Size and Structure of Colorado’s Travel Market
Base: Overnight Person-Trips

18%
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Overnight Business Trips to Colorado
- 1994 to 2021

Size and Structure of Colorado’s Travel Market
Base: Overnight Business Person-Trips

9%



Activity groupings for overnight trips to
Colorado:



2022 Pace & Activity





COVID Industry 
Recovery Updates



Change In Visitor Spending 
2019-2020 % Change 2019-2021 % Change 







CTO’s Destination 
Stewardship Department



The Evolution of DMOs
Marketing, 

sales & 
promotion

Research & 
planning

Leadership & 
Stakeholder 
engagement

Visitor 
management

Partnerships 
& capacity 

building

DMO

Destination & 
product 

development

Destination 
Stewardship





To Steward Is To Care



Elevate Responsible 
Travel & Sustainability

Champion Resilient 
Destinations

Advance Inclusiveness 
& Collaboration

Our Destination Stewardship Work
A holistic approach that seeks to find harmony between quality of life for residents and a strong visitor economy 
while protecting our cultural and natural resources

STRATEGIC PRIORITIES

FOCUS AREAS

Awareness & 
Education Visitor Experiences Strategic 

Partnerships Industry Support

Care for 
Colorado 

Do Colorado 
Right

Colorado 
Concierge Electric Byways Welcome 

Centers

SAMPLE OF PROGRAMS

Craft 
Workshops



Collaboration is Key
Lead - Partner - Advocate Framework

LEAD
DMO will be 

responsible and 
accountable for 

the initiative

PARTNER
DMO will support 
the pursuit of the 

stakeholders’ 
goals

ADVOCATE
DMO will work 
with, for and 

through others to 
achieve a desired 

outcome



Industry Recovery 
Programming



525 Tourism Stakeholders Engaged



ReimagineRestart



1. Advance tourism workforce
2. Advance off-peak tourism opportunities
3. Champion the value of tourism
4. Develop and enhance visitor experience
5. Encourage responsible and respectful use
6. Foster inclusive travel opportunities
7. Promote local businesses and experiences

Shared Industry Priorities



Industry 
Programs 

Shared 
Industry 
Priorities  

Program 
Results 

10+Year 
Outcomes 

Destination Stewardship
Tourism is managed 

through a transformational, 
holistic approach that seeks 

to find harmony between 
quality of life for residents 

and a strong visitor 
economy while protecting 
our cultural and natural 

resources.
CARES ACT 
funding, CRAFT, 
Electric Byways, 
Dark Skies, 
Regional 
strategies

Common 
barriers and 
opportunities 
identified by 
industry partners 
across Colorado 

Programs align 
with shared 
industry 
priorities leading 
to results that 
support 
long-term 
outcomes and 
overall vision

Long-term 
outcomes align 
with the 
Destination 
Stewardship 
vision

Working Towards the Vision 



The Value of Tourism



The Opportunity of Tourism
• Investments in local tourism are 

more important than ever before
• We are leaders in communications 

that enhance sense of place and 
establish expectations with visitors 
and residents

• We have an increasing opportunity to 
collaborate with local organizations 
to share resources and implement 
projects that enhance local quality of 
life



THANK YOU


