
C A L F L O W E R S ’  V I E W I N G  P A R T Y
1 3 T H  O F  J A N U A R Y



H E L L O
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M A R K E T I N G  A M B I T I O N

More Americans enjoying 
more flowers more often 
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M A R K E T I N G  C H A L L E N G E

We’ve been trained to see flowers as 
special & therefore, not for everyday



M A R K E T I N G  O P P O R T U N I T Y

The emotional, mental and physical benefits 
of flowers are astounding and undeniable 
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J O B  O F  M A R K E T I N G

Turn buying flowers 
into a personal routine
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F R O M T O



L O O K  T O  C U L T U R E



SELF CARE



$ 4 5 0 B



+2 5 0 %



4 4 %
of Millennials practice self care









F L O W E R S  A R E  S E L F  C A R E  M A D E  E A S Y

Flowers positively impact our mental 
& physical well-being 





A U D I O  P L A T F O R M S
Audio and 

Podcasts

O W N E D  M E D I A
Truck wraps, POS

P I N T E R E S T
In-feed display and video 

Y O U T U B E
Pre-roll and mid-roll

I N S T A G R A M
Sponsored posts and stories

I N F L U E N C E R S
Collaborations

INSERT CAMPAIGN 
KEY VISUAL

O V E R V I E W



T H A T  F L O W E R  
F E E L I N G

Together the campaign will reach
52.5 MM impressions

O V E R V I E W



V I D E O S

Available for social
and Youtube:

- 1x 60 seconds
- 2x 30 seconds
- 4x 15 seconds
- 3x 6 seconds



I N S T A G R A M  S T O R I E S

Available for Insta stories:

- 5x 15 seconds



P O I N T  O F  S A L E



P I N T E R E S T

Available:

- 6x video
- 5x still



D I G I T A L  A U D I O

Available audio:

- 60 seconds
- 30 seconds
- 15 seconds

* To be aired on digital streaming platforms.



P O D C A S T S

Podcast hosts will read 
custom versions of our 
message to their audiences.



W E B S I T E



P A R T N E R  W E B S I T E



G U I D E L I N E S



G U I D E L I N E S



R O L L - O U T  O N  Y O U R  S O C I A L



M A K E  I T  E V E N  M O R E  V I S I B L E



E V E R Y W H E R E



C O L L A B O R A T E  - S P R E A D  - C O N T R I B U T E

We’re at the start of something big and it’s 
for all of us, so let’s make it big together. 



That Flower Feeling
is a brand

This is
our campaign

How you can 
amplify it



Q U E S T I O N S ?

Please help us amplify the campaign by following That Flower Feeling on social media

@thatflowerfeeling

That Flower Feeling



T H A N K  Y O U



P R O P R I E T A R Y  I N F O R M A T I O N  &  C O P Y R I G H T  N O T I C E

This presentation is strictly private and confidential and intended for internal purposes only.
The presentation contains material which is the copyright and moral rights of 180 Amsterdam BV & CalFlowers. 

The presentation also contains un-licensed Third Party images. This presentation is disclosed under the strict 
conditions that the viewer shall not by any means copy or part with possession of it or any part of it.


