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A few tips:
· Use a 12-point font that’s simple and easy to read. Ariel works well.
· Don’t use an excessive amount of exclamation points!!!!!!!
· Grab attention with a good headline. The beginning of a press release—just as with a magazine article, book, or promotional pamphlet—is the most important. A strong headline (and, for that matter, email subject line when you send out the pitch) will pull in journalists seeking good stories. Your headline should be as engaging as it is accurate.
· Get right to the point in the first paragraph. Because reporters are busy people, you must assume that they will only read the first sentence and then scan the rest—and even that's a generous assumption. Get the message of your press release out quickly. Every important point should be addressed in the first few sentences. The subsequent paragraphs should be for supporting information.
· Include hard numbers. It's easy to fill up a page with a creative, colorful narrative. Leave the artistry to the writers and pack your press release with hard numbers that support the significance of your product or announcement. If you're claiming a trend, you need proof to back it up. Quantify your argument and it will become much more compelling.
· Make it grammatically flawless. Before sending out your press release, proofread it carefully—and have a few other people proofread it as well. Even a single mistake can dissuade a reporter from taking you seriously.
· Include quotes whenever possible. Quotes are a source of natural color that cannot be replicated. Including a good quote from someone in the company or close to the product/event can give a human element to the press release, as well as being a source of information in its own right.
· Include your contact information. A common oversight that can render a press release ineffectual is a lack of contact information for reporters to follow up with. Whether you or someone else at the company is the point of contact, don't forget to include an email address and phone number on the release—preferably at the top of the page.
· One page is best—and two is the maximum.
· Provide access to more information. Limiting your press release to one page (or two, if you absolutely must) doesn't mean you can't show people how to learn more. Providing relevant links to your company's website, where prospective writers can learn more about your mission and what you've already accomplished, is a crucial element to the release. Don't make writers search on their own for more information—guide them as quickly as possible to your website, and keep their interest piqued.
·  



FOR IMMEDIATE RELEASE:


THE CCSA ANNOUNCES 2014 CONVENTION #Scottsdale2014

By Laura Hollis, Director of Marketing, CCSA
03/26/2014

[MEMPHIS, TN] – The Contemporary Ceramic Studios Association (CCSA) announces finalized plans for our 2014 convention at the Camelback Inn and Spa in Scottsdale, Arizona, September 6 through the 9th, 2014. This year’s theme will be “Family Reunion.” The CCSA annual convention attracts hundreds of Paint Your Own Pottery Studio (PYOP) owners and suppliers from around the world for 4 days of inspiration, education, entertainment, and hands-on tricks and techniques. The convention puts on over 60 classes, from business to technique and everything in between.

The convention will feature over 33,000 square feet of exhibitor space and will host hands-on Make-n-Take activities throughout the afternoon. The exhibit hall is open on Sunday, September 7, from 9am to 6pm and Monday, September 8, from 10am to 5pm. The exhibit hall is open only to those registered for convention; however, if you are interested in attending you can go to www.ccsaonline.com and click on the convention tab to purchase full convention access or one-day passes to the exhibit hall. Past CCSA conventions have played host to over 50 ceramic, clay, and glass suppliers. 

The Family Reunion theme was chosen because in 2001 the attendance for convention hit an all-time record high with over 1,000 attendees. The Camelback Inn has long been a convention favorite and Executive Director Dena Pearlman says, “It feels like we’re coming home.”

For more information on convention schedule, ticket prices, directions, and more, go to www.ccsaonline.com and click on the convention tab. Tickets can be bought online with all major credit cards and personal checks. 

About The Contemporary Ceramic Studios Association (CCSA)
The CCSA is a not-for-profit trade association for the Paint Your Own Pottery Studio (PYOP) industry around the world. They are headquartered in Memphis, Tennessee, with a satellite office in Fort Lauderdale, Florida. The CCSA was started in 1995 by a group of entrepreneurs who saw a need for a governing association in their budding industry.

The mission of the CCSA is to promote creativity and excitement about our industry and be a resource for our members.
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Laura Hollis, Director of Marketing
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Arlington, TN 38002
(o) 888.291.2272 x7
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laura@ccsaonline.com
www.ccsaonline.com
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