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ALITTLE ABOUT ME

Author, speaker, & podcaster
Marketing guru & consultant

Entrepreneurism evangelist
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WHATS ON TAP

1. Ways to use Al in association
marketing

2. Touch on collaborative intelligence

3. A simple Al marketing strategy
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ARE YOU USING AI?



HOW ARE YOU
USING Al TODAY?



HOW 1 WOULD &
T0 SEE YOU USING Al



MEMBER ENGAGEMENT
improve VIRTUAL experiences
Better PERSONALIZED COMMUNICATION
Event GAMIFICATION
AUTOMATE member support

Predict membership GHURN



MARKETING
Ramp up CONTENT CREATION

Make SOCIAL MEDIA management easy
Streamline MARKET RESEARCH
OPTIMIZE your association website

Member SURVEYS for events and programs



TO AI'OR NOT TO Al
PROS CONS

Reduce cognitive load & increase Ethical concerns & plagiarism
efficiency Compliance with regulations
Source of inspiration / new ideas Bias & misinformation
Boosted productivity Data privacy
Speed up your processes Ownership and attribution
Increase accuracy Overreliance
Use of hyper-personalization Reliability

BIG cost savings Accuracy & dated information
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EQ > 10
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MY BIG CONSIDERATIONS

BRAND CONFIDENTIALITY
PERSONALITY & PRIVACY DIFFERENTIATION
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COLLABORATIVE
INTELLIGENGE
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HUMANS HELPING MACHINES
MACHINES HELPING HUMANS
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COLLABORATIVE INTELLIGENCE

HUMANS = MACHINES MAGHINES = HUMANS

Training Amplifying
Explaining Interacting

Sustaining Embodying



TOSUMIT UP

1. Don’t chase the shiny object!

2. Determine what tools you can manage
and will most benefit you

3. Don't lose your voice or your humanity!
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I’ll be back.
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