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11 Tips to Make Your Website 
Your #1 Marketing Tool

Meet the Speaker

Charles Stanisce

Customer Growth Strategist

Novi AMS
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Websites change the way we
experience the world.
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The rise of consumer power.

Website Marketing
Tips & Tricks11
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Create Value Proposition
#1

Value 
Proposition

#1 A compelling value proposition 

demonstrates the unique benefits

your association offers and why 

people should choose you over 

your competitors.
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Your mission statement is not the 
same as your value proposition.
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What problems do my members have? What keeps them up at night?

Step 1

What problems do my members have? What keeps them up at night?

Step 1

How can we solve those problems? How does it eliminate their pain points?

Step 2
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What problems do my members have? What keeps them up at night?

Step 1

How can we solve those problems? How does it eliminate their pain points?

Step 2

What makes our solution different? How am I better than our competitors?

Step 3

Include Clear CTAs
#2
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Include Clear 
CTAs

#2 Your CTA should be concise and 

clearly communicate the desired 

action. It should stand out on the 

page and grab the users 

attention.

Include Clear 
CTAs

#2
Examples:

● Become a Member

● Book an Appointment

● Sign Up Today

● Register Now

● Donate to Our Cause
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Start Your Free Trial
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Work Above the Fold
#3

Work Above 
the Fold

#3 Used in web design to describe 

the part of a web page that is 

visible to a user before they need 

to scroll down.
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Work Above 
the Fold

#3 The average user attention span 

is 8 seconds. Fun fact, that’s less 

than a goldfish!

Sell Benefits, Not Features
#4
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Focus on 
Benefits

#4 A feature is something you 

provide, whereas a benefit is the 

result your members receive. In 

other words, features are logical 

while benefits are emotional.
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Content 
Creation Tools

TIP

Add Friction Reducers
#5
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Add Friction 
Reducers

#5 These can be simple forms of 

content based on serving your 

members biggest objections.

Add Friction 
Reducers

#5 Examples:

● Money Back Guarantee

● Monthly Payment Options

● Event Refund Policy

● Frequently Asked Questions
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Use Trust Indicators
#6
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Use Trust 
Indicators

#6 Your members need to trust your 

association before they decide to 

engage with you.

Use Trust 
Indicators

#6 Examples:

● Testimonials

● Certifications

● Reviews

● Guarantees
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Review
Sites

TIP
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Optimize Forms
#7

Optimize 
Forms

#7 One of the most critical steps for 

converting a user. Never ask for 

more information than you need.
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Follow-Up
Automation

TIP
Create a new member onboarding 

campaign to persuade your 

members to complete their profile 

or add more demographic data.
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Make it Easy to Navigate
#8

Easy to 
Navigate

#8 Effective navigation helps your 

members find the information 

they need quickly, increasing the 

likelihood that they will engage.
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Easy to 
Navigate

#8
Recommendations:

● Limit your total dropdowns

● No double dropdowns

● Watch your real estate

● Watch CTA bloat

● Utilize the footer
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Design for Mobile Devices
#9

Design For 
Mobile

#9 If your website isn't optimized for 

mobile, your members will have a 

poor experience, which will lead 

to lower engagement.
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Design For 
Mobile

#9
Think about all the ways your 

members engage with you:

● Pay dues or invoices

● Register for events

● Access member content

● View resources

● Browse directories

Developer 
Mode

TIP
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Always Be Consistent
#10

Always Be 
Consistent

#10 Make sure your branding, 

imagery, and language is uniform 

across all your platforms.

A cohesive brand helps to build 

trust with your audience.
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Accessibility 
Checker

TIP

Don’t Stop Testing
#11
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Don’t Stop 
Testing

#11 There is no secret sauce. 

Creating an effective website is a 

never ending process.

Website
Analytics

TIP
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Great user experience is all around us.

Observe & Adapt
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Observe & 
Adapt

TIP In order to achieve the greatest 

impact, associations must invest 

in themselves – just like a 

business would.
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Questions?
Charles Stanisce

charles.stanisce@noviams.com

(239) 439-7610

noviams.com
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