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The rise of

Website Marketing
Tips & Tricks




Create Value Proposition

Value
Proposition

A compelling value proposition
demonstrates the unique benefits
your association offers and why
people should choose you over
your competitors.



Your mission statement is the

same as your value proposition.

Why Us v  Features v  Partner Solutions v  Resources v  Pricing

C\ Constant
Contact

Email marketing
that's simply better.

Our tools help you create and send the perfect
email to every customer.

Enter your email address

No risk. No credit card required.
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Step 1

What problems do my members have? What keeps them up at night?

Step1

What problems do my members have? What keeps them up at night?

Step 2

How can we solve those problems? How does it eliminate their pain points?



Step 1

What problems do my members have? What keeps them up at night?

Step 2

How can we solve those problems? How does it eliminate their pain points?

Step 3

What makes our solution different? How am | better than our competitors?
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Include Clear CTAs




Your CTA should be concise and
clearly communicate the desired
Include Clear action. It should stand out on the

CTAs page and grab the users
attention.

Examples:

Become a Member
Book an Appointment
Sign Up Today
Register Now

Donate to Our Cause

Include Clear
CTAs
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WANT TO LEARN TO SEW AND
DESIGN YOUR OWN CLOTHES?
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Work Above the Fold

Work Above
the Fold

Used in web design to describe
the part of a web page that is
visible to a user before they need
to scroll down.
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The average user attention span
is 8 seconds. Fun fact, that's less

LRl than a goldfish!

the Fold

Sell Benefits, Not Features

12



#4 A feature is something you
provide, whereas a benefit is the
result your members receive. In

other words, features are logical
while benefits are emotional.

Focus on
Benefits

SEW IT ACADEMY WILL HELP YOU
Quickly learn to sew by mastering the fundamentals of Work at your own pace to allow time to practice. Learn the imp e of specific techniques that will
sewing. allow you to increase your skill level.
g‘ | .j'
Break free from the traditional, boring, and outdated Design and make clothes you want to wearl Avoid fi ion and gain confid from the

method of learning. moment you join.

26
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What will you design?

©:20000006©0
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Content : —— W
Creation Tools
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Add Friction Reducers
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These can be simple forms of
content based on serving your

Add Friction . o
members biggest objections.

Reducers

Examples:

e Money Back Guarantee

Add Friction e Monthly Payment Options
Reducers e Event Refund Policy

e Frequently Asked Questions

15
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¥ KAJABI

Products »  Resources v  Blog Pricing

Frequently Asked Questions

What is membership management software?
How does the membership model work?

What are the benefits of a membership site?
What should my membership site include?

Can | cancel my Kajabi subscription at any time?

Does Kajabi take a cut of my revenue?

#6

Use Trust Indicators

Loain
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Your members need to trust your
association before they decide to

Use Trust :
engage with you.

Indicators

Examples:

e Testimonials
Use Trust e Certifications
Indicators ® Reviews

e (Guarantees

17



BVFL-

Membership Events Services Development Resources Directory

Real People. Real Businesses.

Don't take our word for it. Hear what our members have to say!

“It is not often that you have the
opportunity to be a part of an
organization that is truly centered
around helping you make your
business thrive

Brian Kramer
General Manager - Hyatt Regency
Coconut Point Resort & Spa
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Review
Sites

“The relationships we have gained
these past few years from being
members of SWFL Inc. and
participating in their events will span
years in the future.”

Jessica Rybak
Director of Sales & Marketing -
Hampton Inn & Homewood Suites

SWFL Inc.

25071 Chamber of Commerce Dr, Bonita Springs, FL

49 7 X W 29 reviews ©®

People often mention

All resources 4 networking 4
Sort by
Most relevant Newest Highest

Alaina Streblow
5 reviews - 1 photo

2 years ago

“SWFL Inc. is integral in achieving the
relationships between the concerned
corporate citizens of this evolving
community, so we find our association
with them to be quite valuable.”

o

Danville Leadbetter
Founder/Principal - Spaulding Point
Development

SWFL Inc. is the only chamber you need, offering so many great resources to businesses. You can even
join for free! | love coming into The Hub (free coffee!) to work and connect with others. And their
Leadership SWFL proaram is unmatched: .. More

Google My Business
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Optimize
Forms

Optimize Forms

One of the most critical steps for
converting a user. Never ask for
more information than you need.
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Tickets Who's going? Confirm

Who would you like to register?

RSVP

Attendee Name *

Charles Stanisce -

Organization *
Novi AMS
Email *

charles.stanisce@noviams.com
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Create a new member onboarding

T I P campaign to persuade your
members to complete their profile
Follow-l.Jp or add more demographic data.
Automation
@ maichimp © &t

20



Make it Easy to Navigate

Easy to
Navigate

Effective navigation helps your
members find the information
they need quickly, increasing the
likelihood that they will engage.

21



Recommendations:

#8

Limit your total dropdowns
No double dropdowns
Watch your real estate
Watch CTA bloat

Utilize the footer

Easy to
Navigate

Massachusetts
" cranberries About Us The Cranberry Recipes News For Members

200 Years of Cranberries

From first cultivation in 1816 on Cape Cod through
centuries of innovation, cranberries have a rich history in
Massachusetts. Explore this unique industry and learn more
about the Commonwealths's No. 1 food crop.

44
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Design for Mobile Devices

Design For
Mobile

If your website isn't optimized for
mobile, your members will have a
poor experience, which will lead
to lower engagement.

23



#9

Design For
Mobile

TIP

Developer
Mode

Think about all the ways your
members engage with you:

Pay dues or invoices
Register for events
Access member content
View resources

Browse directories

novies

Association
Management
Software for
Organizations
Using
QuickBooks
Built for Associations by

24



Always Be Consistent

Always Be
Consistent

Make sure your branding,
imagery, and language is uniform
across all your platforms.

A cohesive brand helps to build
trust with your audience.

25
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Graphical Objects and User Interface Components

weacan: D 7

WebAIM@

web accessibility in mind

Don’t Stop Testing

* QUICK KeTerence; 1esung
Web Content for
Accessibility

* WebAIM Auditing &
Evaluation Services

* Web Accessibility for
Designers

 Link Contrast Checker

« Contrast Checker
Bookmarklet
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There is no secret sauce.
Creating an effective website is a
Don’t Stop Ja
. never ending process.
Testing

nnnnnnnnn
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Observe & Adapt

Great user experience is all around us.

InTuIT
Products & Features v Plans & Pricing  Learn & Support v/ Talk to Seles: 1-833-656-9618 \/ Signin v
quickbooks S g

Choose QuickBooks Online Compare Online to Desktop ~ Why choose Online?  How to switch m

More productivity

with QuickBooks
Online

QuickBooks Online offers more efficient
workflows and the flexibility to work where
you want, so you and your team spend less
time at the office and get more done.**

We also provide migration assistance and
personalized setup.* Call 1-833-656-9618 to
learn more.

(® Run payroll with ease and efficiency (2:47)

28
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INBOUND 2‘ REGISTER NOW AGENDA SPEAKERS SPONSORS EXPERIENCE BLOG

SEPTEMBER 18 - 20 + BOSTON, MA

BUILD YOUR FUTURE
AT INBOUND

Experience the premier marketing and sales event in tech. It's where
careers take off, businesses begin to scale, and community changes us
for the better

REGISTER NOW

Unlimited movies, TV shows, and more
Watch anywhere. Cancel anytime.

Ready to watch? Enter your email to create or restart your membership.

Email address Get Started >

The Netflix you love for just $6.99.
Get the Standard with ads plan.

STORE

#a English

HELP
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Observe &
Adapt

Google

=

Google Search I'm Feeling Lucky

In order to achieve the greatest
impact, associations must invest
in themselves — just like a
business would.

30



Questions?

Charles Stanisce

(239) 439-7610

noviams.com
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