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1.Request only: “Excuse me, I have five pages.
May I use the Xerox machine?”

2Real information: “Excuse me, I have five
pages. May I use the Xerox machine because
I'm in a rush?”

3. Nonsense information: “Excuse me, I 9
have five pages. May I use the Xerox

. o, o) Q
machine because I have to make copies?

The Copy Machine Study

‘A well-known principle of human behavior says that when we ask

someone to do us a favor we will be more successful if we provide

areason. People simply like to have reasons for what they do.”
-Robert Cialdini
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Source: Journal of Personality and Social Psychology, Vol 36(6), Jun 1978, 635-642
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GROW YOUR SUSTAINABILITY NETWORK

Join AASHE's Mentorship
& Peer Collaboration
Program
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WHO WE ARE WHAT WE DO GET INVOLVED

HOME | NEWS

New Report Calls for Input from
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PN Texas FFA Association
@ @TexasFFA

Tag your FFA bestie to let them know you are T
counting down the days until Texas FFA Association StOry

Convention!

Share Member Wins
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Best Times to Post

Pimterast”  2-4 pm. Saturday

dpm-1am.
1V - N
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Things To Do Places To Go Plan My Trip

HOW TO SPEND 48 HOURS IN IOWA CITY

Step into the UNESCO City of Literature and discover endless flavors, sights and
hidden gems. This 48-hour itinerary takes you to lowa City's lesser-known but just as
exciting restaurants and attractions. The planning is already done for you, so it's time

to hit the road

DAY ONE - LOCAL FAVORITES

18
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HOW TO SPEND 48 HOURS IN IOWA CITY

DAY ONE - LOCAL FAVORITES

Hni% lowa Arrivals By Arrivals & Days us saumcesrane

rrivai Day wies |

Il Arrival Share Il Arival Share
50-99
100149
Sunday 500-999
Wednesday m 1000-1999
Monday (IR 2000-2999
3000+

Tuesday SR

0% 5% 10% 15% 20% 25% 30% 35% 40%
10% 12% 14% 16% 18% 20% 22%

Distance Traveled Average

50-99 1.45

What Still

Matters
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Emotional

Helps draw attraction
Keeps people coming back! Engage
Target positive emotions Students

rts League

BEYS VOLLEY
WA

HELP & SUPPORT A CREATIVE COMMUNITY

AAMA's mission is to galvanize and equip Black
marketers with the resources and opportunities they|
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TOP EMOTIONAL RESPONSESTO VIRAL IMAGES

Happiness I
Surprise ||
Admiration | Images
Satisfaction o] ‘:Iait;tions
Hope |
Love | M Images
Happiness for I ;M;tgt%::s
Concentration )
Pride | ]
Gratitude L]
0 1.000 3.000 5.000 1.000
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27
billy's donuts
BI© ~ -
@ billy's donuts
My dad is @BillysDonutsHTX
ﬁ My dad is sad cause no one is coming to his new donut shop
Q747K
28

14


http://www.nonprofitmarketingblog.com/site/want_your_message_to_spread_evoke_emotion

" billy's donuts
o @BillysDonutsHTX

Just wanted to update yalll We completely sold out of donuts
and kolaches! You are all amazing. | can't thank everyone
enough for coming out and supporting local businesses. This
means so much to my family @

Q© 288K 10:38 AM (i}

Gil Gredinger @photog72 - Mar 10 v
Replying to @hibillyby
The power of the tweet works. Billy's Donuts has long lines this morning.

Q 59 VWax Oa B
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“An overwhelming percentage of consumers (just shy of
35%) prefer in-store shopping because they “enjoy the
experience.”

Other reasons why consumers shop in person are:
*They want to interact with products (24%)

31

Average American Shopping Habits

Hybrid 27%.

_In-store 45%

Online 28%"

Source:National Retail Federation

32
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4 . 7 12,808 reviews @

People often mention

All parking 1308 exhibits 377 bus 244

the hill 108 theater 57

Sort by

Most relevant Newest Highest Lowest

Amalina Ariffin
Local Guide - 177 reviews - 1,970 photos

a month ago

shows 165 nightscape 161 traffic 132

landmark 48 dusk 30

... an amazing view of LA sunset. However, the crowd felt really overwhelming and took out a lot of the
enjoyment for me. The parking lot gets filled so fast we decided to take the parking lot further than the

one by the ... More

4./

Fred Garvin .
25 reviews - 50 photos :

3,684 reviews @

5 months ago

Absolutely awesomell My wife and | started to get excited on that memorable drive up (the one where
you see all the headlights headed towards the field) to the property. This place screams the spirit of
baseball in a gentle way. Standing in the corn and then walking out gave me the chills. From sitting in the

stand looking out ovs
amazing experience

O 10 a Oy O o o PO WG Yasa

Just reminded me of simpler times before we became so wrapped up technology.

6/27/2025
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2 months ago

Mot only did were they so easy to work with they were reliable and most cost
efficient. | went with a different company before | landed with them and it was a
horrible expeﬁencdf. I'm so grateful that continental was easy and so helpfull Thank
you 30 much.

35

e ¥
Eighty-four percent of the
respondents in the study said a
:positive in-person experience makes
them more likely to return, and 64%

said it makes them more likely to
spend more at their visit.

36
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= Samsung Canada 4 Messages | | %,

Shane SRE

Hello, I have bought many samsung products. I currently have a
! Samsung LCD TV, Samsung Galaxy S, Samsung laptop. I was just
wondering if I could get a free Galaxy S3.

I have attached a picture of a dragon I just drew for you.

Have a great day!

galaxys3.png
RAWK
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Know Your

People

MULTIPLEGENERATIONS @ WORK

PROPY
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Members + Team Members

Fresh perspectives

Al — Who Needs it

21
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HASHTAG Home About Creator Counter Analytics Charts v

Plionse B Generne\anant B e ] iuor nu'(ge\ylv\;;ldu\\n uy

Al Image To Hashtag Generator

Drag or choose your image-file to upload

¥ Generate Hashtags

28 Hashtags found!

This image depicts a multi-story apartment or condominium building with a modern, contemporary design. The
building features numerous balconies, large windows, and a landscaped exterior. The surrounding area
appears to be an urban or suburban setting, with a parking spot visible in the foreground

No Hashtags selected

Click on individual hashtags to display them here. Copy this Hashtags

You can easily copy your selected hashtags or

44
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@ OpusClip Solutions v Resources v  Pricing
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GO gle Professional association conference Washington X

AlMode All Images News Videos Shopping Books More ~ Tools ~ Rl Saved

79 : :
wicts  Pharmacy . Legislative conference i Sfpe & Pharmacy technician E Nbmbaa Medical association . Naco >

@ Washington Workforce Association @ Facebook & Washington Workforce Association % Grant Professionals Association
Washington Workforce Association 2025. Writer Washington Workforce Association Annual Conference - Grant Professionals..

The
RELIARILITY

Google Trends Home  Explore  Trending Now E
Association . Professional asso... . member associati.. . "
° ! : ° - . : o : + Add comparison
h term Searc m Search term

United States + Pastday « Allcategories v Web Search
oogle Trends Home  Explore  Trending Now <
Interest over time @ ® Association ® Professionalassociation  © member associations California, Pa

Interest by metro (3) Metro » = & < <& Related queries (3) Rising * & <> &

W 1 prime association services Breakout

2 california library association Breakout

3 cortez racing association Breakout

4 california psychological association Breakout

5 riverside sheriff association Breakout

Shawing 1-5 of 25 queries 3

48
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Keyword Avg. monthly searches ™ YoY change

how to start property business without money 10 - 100 -100%

how to join pwan real estate 10 - 100 -100%

how to get into real estate 1K - 10K -90%

Keyword

Planner

Q How real estate @ United States  English ‘ = Google ‘ﬁ Jun2024 - May 2025~
Broaden your + realestate | |+ estate |+ realestatelistings | [+ real estate agents | |+ e brokerages
search: + whatreal estate |  + why real estate
w Exclude adult ideas X Add filter 314 keyword ideas available m
Columns
Three
D Keyword Avg. monthly searches 4 month YoY change = Competition
change
|:| how to find buyers for wholesaling 10 - 100 +900% 0% | High
[J  how to become a commercial real estate broker 1K - 10K +900% 0% Low
[ how to start a real estate investment business 10 - 100 +900% +900% | Low
|:| how to become s real estate agent 100 - 1K +900% 0% Medium
[  how to start in commercial real estate 10-100 +900% 0%  Medium

50
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4 billion
searches

‘pERearaYy

859, of clicks come from i
organic content.

Nt

Google

YAHOOQ!
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How People Search the Inte

N N y

* 4 Billion Searches .

% /4 earch Entity Explicit Core Search
* 97 % look online befor : 7 Share (%)
. N /
* More people click on orga V/
(d
Total Explicit Core Search 100.0%
4 AN
W77 oogle Sites 67.3%
v/ \\
N o
N ft Sites 19.4%
Z A\
R\ 10.0%
7’
% Ask Network 2.0%
4/
e AOL, Inc. 1.3%

53

YOU KNOW YOU ARE DESPERATE
FOR AN ANSWER...

GO\ )\ AW LN

2 I3 & B

Ee

WHEN YOU LOOK AT THE
SECOND PAGE OF GOOGLE

54
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3% Florida Institute of Certified Public Accountants (FICPA)

Other Noteworthy Associations

While FICPA is the go-to central hub, there are other groups focusing on specific niches within the

Cou . profession:
lool 1. CPA Firm Management Association (CPAFMA) — South Florida Chapter
hea . A national organization for CPA firm administrators, offering webinars, conferences, and peer support

for firm operations  camaon .
mof9 . ) ) ]
2. CPAmerica International — Gainesville, FL

A network of independent CPA firms across 40 states, providing practice-management advice, CPE, and

collaborative resources  enwicpedizora <7

© Which One Is Right for You?

Professional Focus Best Association

Aspiring/Newly Licensed CPAs FICPA — exam prep, student engagement

55

» What part of Texas are you located in or looking to attend events in? (e.g., Dallas-Fort

Worth, Houston, Austin, San Antonio, etc.)

In the meantime, here are some broad categories and examples of associations in Texas that are

known for their active event calendars:

General Professional & Business Networking:

» Texas Young Professionals (TYP): This is a large community for professionals in their 20s
to mid-40s across Texas, focused on relationship-building, career development, and civic

involvement. They have chapters across the state and host frequent local events. ¢ @

+ Texas Association of Business (TAB): As a statewide business advocacy organization, TAB

hosts various events, including summits, workshops, and legislative updates. &

56
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Focus: Offers specialized professional development programs and workshops, often in

areas like leadership, management, and niche business topics.
Website: Look for their "Executive Education” or "Professional Development” sections:

udallas.edu

Good for: Mid-career to senior professionals seeking to deepen specific skills or earn
professional certifications/badges.

4. Dallas Metropolitan SBDC (Small Business Development Center)

Focus: Dedicated to sunportina small businesses and entrepreneurs. Thev provide a

57
What Associations Come Up?
What Is Mentioned About Our Association?
What Clarifying Questions Are Being Asked?
T VIS ~- A
58
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Pages
links

Keywords

59

Voice search

How do members speak? Sheakinow

0

In the U.S., 41% of adults use
voice search daily (TechReport).

-

60
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bar, bars, pub, public}

house, Irish pub, drinks,

beer, wine, liquor, Grey ™=
Goose, Cristal ...

Al for User Experience
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More Images

Below shows the reactionary
speed to finding a random
selected target word within a
text ranging from 130 to 150
words.

median contrasts were used people

The results showed that when
had faster response times.

RESSLEIl 5L ACK TEXT ON WHITE BACKGROUND

SECONDS

6/27/2025
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w® ot e join & Login @ ContactUs  Q

. =
ﬁ‘ - 252 1=:}
HOME JOIN CALENDAR CAREER CENTER

San Antonio Apartment Association
1 . 1

Who We Are  Advocacy Join SAAA  Education Events Resources Media ContactUs

Thank you Sponsors

D1 _»«

AIR+DRAINWORKS
INTERIORS " »

33
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AN

Whoie Are  Advocacy  Join SARA

growth

Thank you Sponsors

how can we make this home page better for membership

Imake the San Antonio Apartment Assaci. 2 (SAAA) homepag

.
-

= [=]
b

MR CMEECENTER

oM PN G

Education Events Resources Wedia  Contact Us

@ 2. More Prominent Join CTA
Current Issue: “Join" is buried in the top nav with no emotional pull.
Suggestions:

* Add a large “Join SAAA Today” button with contrasting color in a sticky header or
floating side tab.

67

* Use action-oriented language: “Become a Member,” “Start Growing Your Network,” or

“Get Member Perks.”

<

Great. While I'm researching, feel free to

leave this chat. I'll let you know as soon as

current page and understand SAAA's offerings.

My Approach

I'm planning to explore the SAAA website, focusing on sections like "Join SAAA," 'Who We
Are," ‘Advocacy,’ and ‘Education’ to understand their member benefits. I'll also evaluate
how clearly these benefits are presented and examine the membership joining process.
To ensure my recommendations are robust, I'll research best practices for membership

I'm done. L5 Flash ~

5, Membership Gi
Improvements
Starting research

+

Great. While I'm researching, feel free to
I'm done.

&) Membership Growth Page
Improvements
Researching 37 websites...

Ask Gemini

68

Start research

@ Membership Growth Page Improvements Show thinking v

how to attract and retain members, which will be crucial for formulating

recommendations to enhance the SAAA webpage.

G Researching websites

() saaao.. Products-SanA.. saaao.. Membership Infor...

€

leave this chat. I'll let you know as soon as

() saaao.. Forms -SanAnto... saaao.. SAAA UpdatedCl...

n C

taa.org SAAA PAC Busine... sanan... Membership - Sa...

Q) springl... How To Attract N...

&

blog.tr... The 10 Best Asso...

 nonpr.. 4 Tips for Maximi... reddit.... Is the Post-COVL...

@

:L heresa... San Antonio Apar...

=3

Dt |

taa.org  SAAA - Texas Ap...

Online Learning

34
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what overthinking looks like =

69

000

DlGITAL Chris Cheetham-West ~ - ‘

@Chrisnwest S

MARKETING ———— o iy
‘ORRESUILTS ~ @mazon

OW TO FOCUS ON WHAT MATTERS

Training + Consulting
* Audit

* Advisory =
* SEO B @ 13 roamne

70
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The future of marketing is bright—and moving fast. For associations serving
members across a wide range of industries, the challenge isn’t just about keeping
up—it's about choosing the right strategies that cut through the noise and deliver
real impact. In this high-energy keynote, you'll explore fresh, actionable marketing
ideas that leading associations are using to maximize the value of today’s platforms
and tools.

You'll discover how to make your organization more visible to your target
audiences—boosting member engagement and non-dues revenue in the process.
Learn how Artificial Intelligence is transforming the way associations build brand
presence, personalize outreach, and grow communities. Gain strategies to reach
your members with clear, compelling messages across multiple channels and spark
engagement that drives long-term loyalty and demand. You'll also walk away with
insights into emerging trends—and how to stay relevant in an increasingly crowded
and competitive digital landscape.

Whether you're marketing to members, partners, or prospects, this session will help
you lead with clarity, innovation, and confidence into the future of association
marketing.

Chris N. Cheetham-West, MBA, Founde

36
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