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For 60 years, CAHSAH has been the voice and connector for home-based care in California -
bringing together home health, hospice, and home care providers through advocacy, education,
and real-world insights that strengthen care delivery and shape the future of the industry.

Join us for CAHSAH’s premier event of the year - the Annual Home Care Expo, June 23-24
in Rancho Mirage at The Westin Rancho Mirage Golf Resort & Spa. This year’s Expo offers a
unique opportunity to connect with providers, executives, and decision-makers actively
seeking solutions, partnerships, and innovation. From exhibit and sponsorship opportunities
to dedicated time in the Expo Hall, this is your chance to showcase your organization and build
meaningful relationships. With the Expo historically selling out, we encourage you to reserve
your booth early.

Then. Now. Next.
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&« This year, CAHSAH turns 60, and we are celebrating that
/ELM legacy in style. Join us for a special Diamonds & Pearls Party -
CAHSAH a themed experience of “Then. Now. Next”. From the timeless

Shaping The Future of Home Care

elegance of pearls to the brilliance of diamonds - and a bold
step into the future - this is your moment to show up and
stand out. Come dressed to impress, embrace the theme, and
be part of an unforgettable evening. Prizes will be awarded
for best dressed - so bring your style, your creativity, and your
sparkle.
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NEAREST AIRPORT

Palm  Springs International
Airport (PSP) is the closest
airport, approximately 6.7 miles
from the resort.

Ontario International Airport is
another option for attendees and
is a little over an hour away by
car, depending on traffic.

TRAVEL TIPS

Book Early - Conference room
blocks can fill before the posted
deadline.

Ontario International Airport is
another option for attendees and
is a little over an hour away by
car, depending on traffic.

The Westin  Rancho Mirage
Golf Resort & Spa is the official
conference hotel and offersaresort
setting convenient to conference
activities, dining, and desert-area
attractions.

The Westin Rancho Mirage Golf

Resort & Spa
71333 Dinah Shore Drive
Rancho Mirage, CA 92270

(760) 328-5955

ACCOMMODATIONS

Reserve your room at the special
conference rate of $190 plus resort
fee and tax per night. To book,
call 1-877-253-0041 and reference
group CHH, or use the booking
button below. Deadline to book:
May 22,2026. Rooms are subject to
availability.

Self-Parking: $23 daily
Valet Parking: $39 daily

WHAT TO BRING

Rancho Miragein June bringswarm
days and cooler indoor spaces, so
we recommend dressing in layers
to stay comfortable throughout
the event - from the heat outside
to air-conditioned meeting rooms.

Bring comfortable shoes and your
outfit for the Diamonds & Pearls
Party.
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Exhibitor

Why Exhibit?

This is where California’s home care, home health, and hos-
pice decision-makers come together. Exhibiting at CAHSAH
isnot just visibility - it’s direct access to buyers, influencers,

and leaders shaping the future of care at home.

What's included?

Listing on the online floorplan located on the conference
website, which includes your logo and website link.
Company contact information/description listed in the
official conference program.

Pre-conference and post-conference attendee list.
Fully carpeted exhibit hall.

One sign (7” x 44”) with your name and booth number.
8’ high back wall drape and 3’ side rail drape.

One complimentary expo hall badge for booth personnel.

Up to 2 additional badges may be purchased separately -
$150.00 each.

One complimentary full conference registration for booth
personnel.

Exhibitor service kit from Steele Tradeshow Services with
details on shipping and handling of materials, furniture,
labor, drayage, electrical and other booth furnishings
details.
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Whats the ROI?

DIRECT ACCESS TO
DECISION MAKERS

Connect with executives,
owners, and clinical leaders
actively seeking solutions.

HIGH-INTENT AUDIENCE

Attendees come to solve real
problems - making every
conversation more valuable.

BRAND POSITIONING

Align  your brand with
California’s leading home
care association representing
home-based care providers.

LEAD GENERATION
qualified leads

Generate
in a focused, high-value
environment.




ATTENDEE DEMOGRAPHICS

Our attendees consist of top-level home care and
hospice executives, senior management, mid-level
managers and all clinical, intake, marketing and
referral staff. Based on past evaluations, we found:
+ 80% Decision-makers
+  70% CAHSAH members

BOOTH PRICES
§8§i65tration and payment received by April 30,

21,950.00 - CAHSAH Affiliate_
3,150.00 - CAHSAH Non-Affiliate

gggéstration and payment received after April 30,

32,450.00 - CAHSAH Affiliate_
3,650.00 - CAHSAH Non-Affiliate

Please note there is a $200 charge for premium
booths.

SPACE ASSIGNMENT

Assignment of booth space is based on the time and
date that a signed and paid application is received.
If one of your four top choices for space is not
available, we will make the best alternate selection
on your behalf. Every attempt will be made to ensure
that competing businesses are not adjacent to one
another.

SET UP AND TEAR DOWN

Exhibitors may begin setting up their booths at 12:00
pm on Tuesday, June 23. All move-ins must take
place between 12:00 pm and 4:30 pm on Tuesday. In
order to protect the integrity of the show, any exhibit
space not occupied by 4:30pm on Tuesday will be
forfeited, and the space may be sold orreassigned by
CAHSAH without refund. Prior approval is required
for delayed occupancy. Tear down is Wednesday,

June 24, from 2:00 pm to 6:00 pm.

EARLY DISMANTLING

As a professional courtesy to other exhibitors, please
donotteardown boothsuntil afterthe showhasbeen
officially closed at 2:00 pm on Wednesday, June 24.

Inspections will be made throughout the show. Any
exhibitdismantled or Ba rtially dismantled before the
close of the show will be charged $200. This includes
the final remaining minutes of the show.

CANCELLATION POLICY

Should an exhibitor need to cancel a space
reservation, a written notice of the cancellation
is required. A cancellation causes substantial
disruption in the assignment of booth space and in

the planning of the show. A 50% administrative fee
will be withheld from exhibitors who cancel on or
before May 1, 2026. Exhibitors who cancel after May
1, 2026, will forfeit all fees and the right to occupy
exhibit space.

SELL OUTS

It is possible that the number of requests for booth
space will exceed available space. If space runs out,
you may place your company on the waiting list.

TRAFFIC BUILDERS

CAHSAH encourages conference attendees to visit
the exhibit hall by offering:

» Dedicated exhibit hours.

+ Hosted reception in the exhibit hall Tuesday
evening.

« Hall open Wednesday morning for exhibitor use

(i.e. client meetings, demos, etc.).
« Morning break in exhibit Hall Wednesday
from 10:00-10:45 am.
« Attendee strolling lunch in the exhibit hall
Wednesday from 12:15-1:45 pm.
CAHSAH encourages exhibitors to create a

welcoming display and participate in CAHSAH led
activities to drive traffic to your booths.

SERVICES CONTRACTOR

Steele Tradeshow Services (STS) is the official, full-
service show contractor. Shipping and handling of
materials, furniture, labor, drayage, electrical and
other booth furnishings may be ordered from:

Steele Tradeshow Services
77-775 Jackal Drive, Suite C
Palm Desert, CA 92211
Phone: (760) 360-7722
Fax: (760) 360-1717

NOTE: You will receive an STS Exhibitor Kit in April with
instructions for ordering materials and shipping.
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REGISTRATION

BOOTH REGISTRATION

Follow these steps to reserve your booth:
1.Review the exhibit floorplan to see what booths are
available.
2.Select your desired booth location and two backup
locations in case it’s not available.
3.Go online and register to reserve your booth and make
your payment.

Click here to view the 2026 interactive floorplan.

All booth spaces are 8 x 10. Each booth comes with one ta-
ble, two chairs, and a waste basket. Each booth will have
standard pipe and drape and one sign (7” x 44”) with your
name and booth number. Booth reservations are not guar-
anteed until payment has been made in full.

Booths will be assigned on a first come, first served basis.
Please carefully read the Terms and Conditions on pages 10-
11.

BOOTH STAFF

Each booth includes one complimentary booth staff badge.
This badge can only access the exhibit hall. Additional
badges may be purchased for $150 per person.
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FULL CONFERENCE REGISTRATION

One non-transferable full conference registration is
included in the booth fee for staff use. Additional full
conference registration will need to be purchased
separately.

Tuesday, June 23
12:00 pm-4:30 pm
5:00 pm - 7:00 pm

Exhibitor Move-In
Expo Grand Opening

Wednesday, June 24
10:00 am - 10:45 am
12:15pm - 1:45 pm
2:00 pm - 6:00 pm

Note: Wednesday morning from 7:30 am - 10:00 am the expo hall will

Morning Break in Expo Hall
Attendee Strolling Lunch
Booth Breakdown

be open for exhibitor use i.e., client meeting, demos, etc.



Past Exhibitors

3M

5 Star Consultants, LLC

A Place for Mom

Accreditation Commission for Health
Care (ACHC)

Advanced Revenue Cycle Management
AidQuest

AlayaCare

Alora Healthcare Systems
RestorixHealth

AMN Healthcare

Andreini and Company

Athelas

Axxess

Betterrx

Billing Department

BlackTree Healthcare Consulting, LLC
Brightree, LLC

Byram Healthcare

Cairn Communication and Consulting
Cardinal Health at-Home

Care Coordinations LLC
CareAcademy

Careficient

Caregiver Training University®, and
CareSmartz360

CareVoyant

CareXM

CDC Small Business Finance

Citta Services Inc.
Code-It-Consulting

Coloplast

Community Health Accreditation Part-
ner (CHAP)

Complia Health

Connect America

Corridor

CrossRoads Business Brokers, Inc.
Data Soft Logic

Enclara Pharmacia

eRSP

Everlance

Fazzi Associates

Fleetridge Pacific

Forcura

Generations Homecare System
Grand Canyon Education

Health Recovery Solutions
HealthCare ConsultLink
Healthcare Provider Solutions
HealthCare Synergy
Heffernan Insurance Brokers
Hireology

Home Health Notify
Homecare Homebase
Homecare Interact

Honor Care Network
Horizon Oxygen

Hospice Dynamix

Hospice Pharmacy Solutions
Hospice Source

HospiceMD

HUB International Insurance Services,
Inc.

Insight Healthcare
IntelyCare

iTreatMD

Kaiser Permanente

KanTime

KATANA Safety

Levo

Littler

Lysna

MatrixCare

Maxwell Healthcare Associates
McBee Associates, Inc
MedBridge

Medcom Trainex

Medi-Cal Consulting Services
Medline Industries

Medline My Wound Care
Merge Electric Fleet Solutions
Montgomery DME

MSW Consultants

Mueller Prost

Narrable Health

Netsmart

OmniWound Physicians
OnePoint Patient Care
Oracle

Paradigm Senior Services
Pivotal Pro Services
PlayMaker Health

Polsinelli

Preferred Benefit Consultants
ProAction Insurance Services, Inc.
Providence St. Joseph Health
Provista, Inc. / CAHSAH GPO VENDOR
QAPIplus

QIRT (Quality In Real Time)

Rapid Coding and Oasis Review, Inc.
Red Road Healthcare Business Solu-
tions

Relias

Roger Health

Sandata Technologies

Sanders, Rehaste, Sternshein & Harvey,
LLP

Savii Inc.

Select Data LLC

Select LTC Pharmacy
Selman-Holman and Associates, LLC
Senior Care Business Advisors
Shield HealthCare

ShiftCare

SimiTree

Skyscape-Buzz

StateServ

Sternshein Legal Group

Strategic Healthcare Programs
Strategic Tax Planning

Swift Medical

Synergi Partners

Synzi

Team Select Home Care

The Helper Bees

The Joint Commission

The Pennant Group

The Wound Pros

Total Triage

Veterans Home Care, LLC

VGM Insurance Services

Viventium

WellSky

Wilshire Health & Community Services,
Inc.

Wipfli LLP

CAHSAH Annual Conference & Expo - 7



Maximize Your Visibility. Strengthen Your Presence. Drive Results.

Our sponsorship opportunities are designed to put your brand in front of the right audience - at the right moment-

throughout the conference experience.

Conference Charging Station $5,000

Power the moments attendees depend on most.

Keep attendees connected and your brand top of mind. The charging
stationwillbeplacedinahigh-trafficareaandbrandedwithyourcompa-
nylogo,creatinganatural gathering pointthroughoutthe conference.
Want to maximize the opportunity? Be present during breaks to
meet attendees as they stop to recharge - creating organic, high-val-
ue interactions.

Conference Mobile App $4,000

Be at the center of every attendee’s experience.

The conference mobile app is the most-used tool throughout the
event - guiding attendees to sessions, exhibitors, networking, and
real-time updates. As the exclusive sponsor, your brand is seam-
lessly integrated into how attendees navigate the entire confer-
ence. This is high-frequency, high-impact visibility - putting your
organization in front of attendees every time they check their
schedule, explore the Expo Hall, or connect with others.

Tote Bags $4,000
Turn every attendee into a walking advertisement.
Your logo will be prominently displayed on high-qual-
ity tote bags carried throughout the conference -

across sessions, the Expo Hall, and networking events.
This is one of the most visible sponsorships available, delivering
continuous brand exposure across every touchpoint.

Business Meeting & Awards Ceremony $4,000

Align your brand with recognition, leadership, and industry impact.
Take center stage during one of the most meaningful moments
of the conference. As sponsor of the Business Meeting & Awards
Ceremony, your organization will be prominently featured during a
high-attendance luncheon that celebrates leadership and achieve-
ment across the industry. Your brand will be visible throughout the
room and integrated into the program - positioning your organiza-
tion alongside excellence and impact.

Hotel Key Card $3,500

Be the first brand attendees see - and the last one they forget.
Capture attention from the moment guests check in.
Branded hotel key cards offer unmatched frequency -
viewed multiple times a day throughout the conference.
Add your booth number to turn every interaction into a reminder
to visit you on the Expo floor.
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Drink Tumbler $3,500

Put your brand in attendees’ hands - again and again.

Every attendee receives a reusable tumbler they’ll use through-
out the conference - and long after they leave. Your logo will be
featured alongside the conference branding, creating repeated,
high-visibility exposure across sessions, the Expo Hall, and be-
yond. This is a lasting brand impression that travels with your
audience.

Keynote Session (3 available) $3,000/each

Align your brand with the most influential moments of the confer-
ence.

Keynote sessions draw the largest and most engaged au-
diences. As a sponsor, your logo will be prominently dis-
played throughout the room, positioning your compa-
ny alongside the conference’s most anticipated content.
You'll also have the opportunity to introduce the speaker or de-
liver brief opening remarks - giving your organization a powerful
platform in front of the entire audience.

Breakfast (3 available) $3,000/each
Capture attention before the day even begins.

Start the conversation early with a dedicated breakfast ses-
sion designed for engagement. This is your opportuni-
ty to present your product or service in a focused setting,
with built-in time for demonstration, discussion, and Q&A.
With attendees gathered and attentive, you'll have a unique op-
portunity to connect before they head into a full day of sessions
and Expo activity.

Lanyards

Be seen by everyone, all day long.
Your brand will be worn by every attendee throughout the confer-
ence - making this one of the most visible sponsorship opportunities
available. From sessions to the Expo Hall to networking events, your
company name stays front and center, ensuring continuous expo-
sure across every touchpoint.

$3,000

Expo Opening Reception (2 available)
Own the energy of opening night.

Kick off the Expo with strong brand presence during the Grand
Opening Reception. Your logo will be displayed on the bars, nap-
kins, and event signage—placing your company at the center of
one of the most social and well-attended moments of the con-
ference.

$3,000



Pen and Paper Sponsor $3,000

Be part of every idea, note, and takeaway.

Provide attendees with a branded notebook used through-
out sessions and meetings. Your logo will be front and cen-
ter as attendees capture insights, action items, and key
learnings—creating repeated engagement with your brand.

Note: Logo printed in one color.

Hospitality Suite (3 available) $2,000

Start the conversation before the Expo even opens.

Monday, June 22 from 7:00 pm - 9:00 pm

Position your organization ahead of the competition with a private,
two-hour meet-and-greet with California’s top providers, executives,
and decision-makers. Thisis your opportunity for focused, high-val-
ue conversations in a more intimate setting - before the exhibit floor
opens and schedules fill up. Sponsor coordinates food and beverage
directly with the hotel.

Expo Lunch Sponsor (3 spots total) $2,000

Be part of the most trafficked moment on the Expo floor.

The Strolling Lunch brings every attendee into the exhib-
it hall—making it one of the busiest, most engaged times of
the conference. Your logo will be featured at a food station,
placing your brand directly in the center of attendee activity.
Addyourbooth # todriveimmediatetrafficand turn lunchinto leads.
Note: Logo printed in one color.

Refreshment Break (3 available) $2,000/each

Be the brand that fuels every connection.

Your logo will be featured on coffee cups distributed during both
morning and afternoon breaks - creating repeated, tangible brand
exposure throughout the day. Want to drive traffic to your booth?
Add your booth number to the cups and turn every coffee break into
a direct invitation to connect.

Targeted Education Track (5 available) $1,500 /each

Put your message in front of the right audience.

Align your brand with a specific educational track that matches your
target market - whether clinical, operational, or leadership-focused.
This highly targeted opportunity ensures your company is seen by
attendees most relevant to your solutions, with visibility through sig-
nage, session materials, and in-room recognition.

Program Guide Advertising

Put your brand directly in the hands of every attendee.
The official Conference Program Guide is distributed on-site to

Tote Bag Insert Sponsor $1,000

Stay with attendees long after the conference ends.

Putyour brand directly into the hands of every attendee. Provide
a branded item, and we’ll include it in all conference bags - en-
suring ongoing visibility well beyond the event. This is a simple,
high-impact way to extend your brand presence across 300+ in-
dustry professionals. ltems must be received by June 1, 2026.

Wireless Zone ($) Contact CAHSAH

Own the network everyone relies on.

Be the exclusive brand powering attendee connectivity through-
out the conference. As the Wireless Zone sponsor, your com-
pany will be front and center every time attendees log in - via a
custom WiFi splash page and on-site signage. Create a custom
WiFi password (up to 6 characters) and turn it into a memorable
branding moment that attendees will use all day long. Note:
Sponsorship applies to conference areas outside of the Expo Hall.

Diamonds & Pearls Party (2 available) $20,000/each
Own the most unforgettable night of the conference.
Wednesday, June 24 from 8:00 pm - 10:00 pm.

Be one of only two sponsors of the most anticipated night of the
conference - an elevated evening experience bringing together the
industry’s top leaders, decision-makers, and partners in a high-energy,
high-visibility setting.

As a sponsor, your organization receives VIP-level access and premium
brand exposure throughout the night, including:
VIP treatment with expedited access - no lines.

Dedicated VIP area for hosting and engaging with top attendees
Live recognition by the DJ throughout the event.

Co-branded photo booth capturing and sharing branded moments
Prominent event signage and recognition as a lead sponsor.

This is more than a sponsorship - it's your opportunity to align your
brand with the most talked-about experience of the conference and
build meaningful connections in a relaxed, celebratory environment.

Ad Opportunities

Full Page Ad — $1,000
Half Page Ad — $600
Quarter Page Ad — $400

all attendees - serving as a go-to resource throughout the event.
Secure your ad space and ensure your company is seen by pro-

viders, executives, and decision-makers across the conference.
Payment: All ads must be paid in full prior to submission

For artwork dimensions and specifications, please
contact education@cahsah.org
Reserve your space early to maximize visibility.

Submission Details
Deadline: May 15, 2026
Artwork Requirements:

300 dpi color artwork
Accepted formats: JPEG, TIFF,
EPS, or press-ready PDF

__ _AVE THE DAY!

SUIDE
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1. Contract for Space

The contract for space, the formal
notification of space assignment, and
full payment of fees together constitute
a contract between the exhibiting
organization, hereinafter known as the
Exhibitor, and the California Association
for Health Services at Home (CAHSAH),
hereinafter known as CAHSAH, for the
right to use space for CAHSAH’s Annual
Conference & Expo. The contract is
based upon the plan of exhibit rates
shown thereon and general information
contained in the exhibitor prospectus,
all of which are to be considered along
with details on all pages of this form as
part of the contract.

Allmeasurementsshownonthefloorplan
are approximate, and CAHSAH reserves
the right to make such modifications
as may be deemed necessary, making
equitable adjustment with any exhibitor
or exhibitors thereby affected. CAHSAH
also reserves the right to adjust the floor
plan to meet the needs of the exposition.

2. Installation and Dismantling of
Exhibits

Delivery of freight, installation of
exhibits, and completion of erection
of exhibits will take place on the dates
and times specified by CAHSAH in the
Exhibitor Prospectus. Should an exhibit
not be set up by the specified time,
CAHSAH reserves the right to have the
designated services contractor install
the exhibit or remove unopened freight
at the expense of the exhibitor.

Goods and materials used in any display
shall not be removed from the exhibit
hall until the exposition has officially
closed. Any exception to this rule must
have written approval from CAHSAH.

Dismantling must be completed and all
exhibit materials removed by the final
move-out date and hours specified by
CAHSAH.

NOTE: Exhibitors are advised to remove
small, portable items immediately at the
end of each session.
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3. Storage - Boxes and Packing Crates

Exhibitors will not be permitted to store
boxes or packing crates in or behind
exhibit booths. Prior to the first show
day, all boxes and crates will be placed
in storage provided they are properly
labeled. Those not properly labeled will
be removed and destroyed as refuse.

If an exhibitor is paying freight handling
fees to the designated services
contractor, this service is included;
otherwise, storage charges will apply.

NOTE: Storage labels and instructions
will be provided in the Exhibitor Services
Kit.

4. Minors and Children

Persons under 18 years of age, including
infants, will not be permitted in the
exhibit area.

5. FloorPlan

The floor plan for this exhibit will be
maintained as originally presented
wherever possible. However, CAHSAH
reserves the unqualified right to modify
said plan to the extent necessary for
the best interests of the exhibit, the
exhibitors, and the industry.

6. Applications for Space

Reservations must be made on the
Exhibitor Application form, which must
contain complete information. CAHSAH
reserves the right to reject applications.

7. Payment Schedule, Cancellation or
Reduction of Space

Full payment must be received by April
30, 2026. Space reservations are not
guaranteed until payment is made in
full.

CAHSAH will assess a $25 fee for any
check returned by the bank. CAHSAH will
not process applications on credit cards
declined by the bank, and the applicant
will be notified.

Cancellation of this contract or reduction
of space must beinwritingand by mutual
consent of the applicant and CAHSAH,
except that CAHSAH may unilaterally
cancel this contract for non-payment of
any balance due by the date specified.

If cancellation or reduction of space is
agreed to, the applicant will be entitled
to a refund based on the following
schedule:

. Space canceled or reduced on
or before May 1, 2026 will be charged a
50% service charge on the net cost of the
original space.

. There will be no refund for any
space canceled or reduced after May 1,
2026.

If cancellation occurs, any entitlements
that accompany the exhibit space are
forfeited.

8. Space Assignment

Space assignment will be indicated on
the accepted contract. However, should
conditions warrant, CAHSAH has the
unqualified right to reassign space for
the best interest of the exposition.

Exhibitors must rent sufficient space to
contain their exhibit completely within
the confines of booth lines. Equipment
may not extend into aisles or across the
exhibitor’s purchased booth line.

9. Sharing/Subletting Space

No exhibitor shall assign, sublet, or
apportion the whole or any part of the
space allotted, or have representatives,
equipment, or materials from other than
their own firm in said space. CAHSAH
policy prohibits subcontracting of
exhibit space.

10. Exhibitor Personnel

Each exhibitor will furnish CAHSAH, in
advance, the names of those persons
who will staff the booth. Personnel must
be employees or agents of the exhibiting
company and must wear proper badge



identification at all times.

Badges are to be used solely for exhibitor
personnel. Distribution of exhibitor
badges to non-exhibitors is strictly
prohibited and may result in removal
from the premises.

11. Displays and Construction

CAHSAH will provide a standard booth
background, including identification
signage. All equipment must remain
within the confines of the exhibit space.

Aisles must not be obstructed at any time.
CAHSAH reserves the right to discontinue
any demonstration that interferes
with adjacent exhibitors or the overall
operation of the exhibit hall.

12. Contractor Services

All services such as furniture, carpeting,
labor, cleaning, storage, and shipping
must be arranged through the designated
services provider or approved vendors.

An Exhibitor Services Kit will be provided
with forms and instructions for ordering
services. Forms should be returned by the
deadlines noted to avoid late charges.

Exhibitors using independent contractors
must notify CAHSAH in advance.

13. Character of Exhibits

Exhibits must be designed and operated
in a manner that enhances the overall
appearance of the exposition. Displays
must be in good taste and compliant with
ADA requirements.

CAHSAH reserves the right to prohibit or
modifyanydisplaydeemed objectionable.

14. Gadgets, Demonstrations, Music
and Sound

Exhibitors must operate in accordance
with a “good neighbor” policy. Disruptive
activities, including excessive noise or
congestion, are not permitted.

Exhibitors using copyrighted music are

responsible for obtaining appropriate
licenses and agree to indemnify CAHSAH
for any violations.

15. Other Exhibits

The exhibitor agrees not to conduct or
participate in any competing exhibit or
display within a three-mile radius during
the dates of the exposition without prior
written approval from CAHSAH.

16. Soliciting - Access to Lists, Samples
& Prizes

Solicitation is permitted only within the
exhibitor’sbooth. Distribution of materials
in aisles or other booths is prohibited.

Prize drawings or promotions require
prior written approval from CAHSAH.

17. Flammable Materials

Flammable materials are prohibited. All
materials must comply with local fire and
safety regulations.

18. Beverages and Foods

Food and beverages may be distributed
only with prior written approval from

CAHSAH and the facility. Alcoholic
beverages may not be served by
exhibitors.

19. Liability

CAHSAH anditsagentsare notresponsible
for loss, theft, or damage to exhibitor
property. Exhibitors are responsible
for maintaining appropriate insurance
coverage.

Exhibitors agree to indemnify and hold
harmless CAHSAH from any claims arising
from participation in the exposition.

20. Damage

Exhibitors are responsible for any damage
caused to the facility or equipment.

21. Violation

Violation of these terms may result
in cancellation of exhibit space and
forfeiture of all payments.

22. Social Functions/Special Events

Any exhibitor-hosted event during the
conference must be approved in writing
by CAHSAH and must not conflict with
official conference programming.

23. Show Rules

CAHSAH reserves the right to amend
these rules and regulations as necessary.
Any such changes will be communicated
to exhibitors.

Episode 01

LCAHSAH At the Table
with CAHSAH
More Information
WWW.CAHSAH.ORG

AVAILABLE NOW

Extend Your Reach Beyond the Expo

Your presence shouldn’t end when the
booth closes.

Sponsor CAHSAH’s podcast and stay in
front of decision-makers year-round.

- Featured in every episode
- Direct access to industry leaders
- Year-round visibility beyond the conference

Limited podcast sponsorships available.
For more info contact us at info@cahsah.org
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