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Adding Value Through Design
Workshop Objectives

dHow can rotomolders capitalize on consumer trends and color
forecasting?

dHow can rotomolders appeal to the mass market and industrial
markets based on the underlying consumer preferences?

dWhat possibilities exist in rotomolding to appeal to the mass
consumer market in line with consumer social, color, and design

trends?
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Why Rotomolding?

O The rotational molding industry continues to
grow in size, industry profile and complexity of
parts.

O With the addition of complexity, rotational
molding opportunities grow to new industries
and applications.

O Rotational molded products are throughout
our lives and have multiple benefits.

O With the ability to meet consumer trends and
design elements of other plastic
manufacturing, rotational molding can grow
into new areas.

Addition of competitive design elements may
assist rotational molding to meet more
specialty and luxury market needs.
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Rotationally Molded Consumer Products
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Consumer Trends for 2017 and Beyond

O ALIENATURE: Reinventing nature in shapes and colors
0 PUNK 2.0: Positive cooperation within society with a twist

d LIGHTYEAR: An aspiration for new technology and discoveries with inspiration from
planets, nebulas, and sparkling stars

d TRASH KING: A redefinition of luxury that can have a planetary benefit

d LIVSKUNST: The need for society and people to return to elements of the simple life for
calmness and even electing boredom as a retreat
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ALIENATURE

NATURE IS AND REMAINS AN IMPORTANT SOURCE OF DESIGN INSPIRATION

Trends:

0 Rise of the “"superfoods”

d High touch sensations without high tech
O DNA & Genetics based products

a Artificial Intelligence

0 Newly discovered plants & animals
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ALIENATURE
INSERT PHOTOS
OF LAB
STYLINGS
e INSERT PHOTOS
The colors have'a natural origin, but OF LAB
adding a strong color interference or STYLINGS

spatkle as surprise element. Glowing
colors in brown, green and red.

INSERT PHOTOS
OF LAB
STYLINGS
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PUNK 2.0

EACH INDIVIDUAL CONTRIBUTION IS NOT OVERTLY SPECIAL

Trends:

Co-creation and Co-inspiration
Ethical Design

Me to We Economics

Do-Tanks versus Think Tanks

Failure = Learning

U O 0000

Perceived Failure = New Design Trend
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PUNK 2.0
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LIGHTYEAR

LIVING SPACE BECOMES SMALLER AND SMALLER WITH THE
ADDITION OF VIRTUAL SPACES TO THE LIFE EXPERIENCE.

Trends:

Reflecting

Layering
Overlapping

Space photography
Colored filters

Smooth metal glows

O 000000

The “blackest black” hues of color
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LIGHTYEAR

INSERT PHOTOS INSERT PHOTOS
OF LAB STYLINGS OF LAB STYLINGS

INSERT PHOTOS INSERT PHOTQOS
OF LAB STYLINGS OF LAB STYLINGS

Partly translucent, partly reflecgive,
the depth of dark transparency, or

scattering effects like "molten glitter”,
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TRASH KING

NEW LUXURY IS MORE ABOUT PERSONALIZATION

Trends:
O Subcultures influencing Mass Culture

0 Recycling into new products with a story and a history
versus value

O New essentialism, not less is more, but essential to
happiness

O Ridicule of mass consumption
Q

Reuse of “‘trash”

Paradox examined of cheap versus valuable
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TRASH KING

INSERT PHOTOS OF
LAB STYLINGS
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LAB STYLINGS

INSERT PHOTOS OF
LAB STYLINGS
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LIVKUNST

THERE IS POSITIVE VALUE IN STILLNESS; IT IS NOT
ADDED VALUE TO FILL EVERY MOMENT WITH SOMETHING
USEFUL AND PRODUCTIVE

Trends:

O Self-care

Q
Q
Q
Q

Analog

Simple pleasures of the past

Away from fashion hypes and trends

Atlantic coast feeling of reclaimed driftwood, rustic
design

Colors that are long term loves of the consumer
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LIVKUNST
INSERT PHOTOS OF INSERT PHOTOS OF
LAB STYLINGS LAB STYLINGS

INSERT PHOTOS OF
LAB STYLINGS

Timeless designs that will never
I ~ ) - TP
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