NAME OF EVENT
Dogfighting Days

LOCATION
Orlando, Florida (USA)

DATE
October 2017

ATTENDEES
22 guests

When a high-tech firm requested an exclusive
experience in Orlando, we pulled out all stops
Increatingtheultimate guestexperience.The

scene was set at an aviation-related attrac-
“Thank you for your

N . tion that takes visitors back to the pioneering
dedication and hard work Iin

days of early flight. We partnered with fight-

planning the elite,

) . er pilots and flew in vintage aircraft from Las
once-in-a-lifetime event for

. . Vegas forthis 24 hour event, designed to sim-
our client. We enjoyed

. . ulate a World War | classic air dogfight. After
working with your team and

a quick training session, guests took to the

our client expressed that it

o air and took over the controls and executed
2019 ADMEI Achievement Awards would be difficult to match

the air-to-air combat tactics that have been

this experience for next
developed from the earliest days of the Red
year’s program.”
Baron. It was truly the ultimate competitive
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